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EDITOR’S NOTE {R#BRYEE
Retail Trends in 2018:
The Evolution of the Omni-channel

2018BEBY @ 2 HAEENES

Retail had gone through a transformative 2017, and that's
going to continue this year. Just in January, two
convenience store giants from Taiwan, 7-eleven and
Family Mart, just introduced their own versions of “smart
retail” concepts: the former demonstrates a “Face in, Face
pay, Face go” process using technologies like facial
recognition, self-checkout counter, auto-replenish
shelving and auto-payment service; while the latter
features RFID and IloT to provide
temperature control on hot food, electronic price tag,
stocks replenishment detection and Al coffee making
machine. Whereas 7-eleven aims to minimize labor cost,

Family Mart targets to provide better quality of service by

technologies

lessening manpower hours.

The ability to personalize the customer’s journey and
offer a cohesive user experience at every touchpoint is
vital for a merchant to remain competitive and increase
consumer satisfaction. This is where omnichannel retail
comes into play.

Omnichannel Retail is designed to unify the shopping
experience - gathering, storing and leveraging consumer
data to leverage it across all marketing, sales and service
initiatives taken within a company. Whether it's desktop
or mobile, or using technology with beacons to track
shopper’s behavior- there are more touchpoints than ever
to engage with consumers, encourage purchases, make
recommendations and sell to willing buyers.

So no matter what futuristic technology there will be for
retailers, remaining laser-focus on customer needs is still
the top focus.

Let's hear from Mr. Joseph Phi, Chairman of GS1 Hong
Kong, on his perspectives and predictions of the business
development in Hong Kong in 2018. Echoing his insights,
Vitasoy is embracing digitalisation and transformation for
more e-commerce opportunities. Want to know the
secret recipe of our Chairman and Vitasoy for
success, please read the Executive Connect and
Corporate Dynamics sessions.
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About GS1 Hong Kong BIREEESERBIHE

Founded by the Hong Kong General Chamber of Commerce in 1989,
GS1 Hong Kong is the local chapter of GS1%, a not-for-profit, standards
organisation that develops and drives adoption of easy-to-implement
global standards for business to uniguely identify, accurately capture
and automatically share vital information about products, locations and
assets. Headquartered in Brussels, Belgium, G51 has over 110 national
chapters in 150 countries.

GS1 Hong Kong's mission is to enable Hong Kong enterprises to
improve the efficiency, safety, and visibility of supply chains across
multiple sectors and facilitates commerce connectivity through the
provision of global standards and a full spectrum of standards-based
solutions and services.
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mMr Joseph Phi

Executive Director, Li & Fung

President, LF Logistics

Director, G51 Gobal Management Board
Chairman, G51 Hong Kong
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A robust tailwind greeted Hong Kong as we welcomed the new
year. According to the Trade Development Council, total export
value in 2017 marked an 8% growth, amounting to US$496.9
billion. After multiple years of decline, retail sales increased
nearly 2% in 2017, reflecting growth in visitor arrival, upbeat
consumption sentiment and favorable employment and income
conditions. So, what will it be like for the rest of 2018?

Joseph Phi, Executive Director of Li & Fung, President of LF
Logistics, Director of GS1 Global Management Board and
Chairman of GS1 Hong Kong, is discreetly optimistic about the e
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general economic outlook of Hong Kong. To sustain this growth

momentum though, he believes Hong Kong must undertake the
following three strategic initiatives:

Accelerate the rate of technological adoption and @ DOER RN FE B 20AS
digitalization

Deepen the economic integration with China, with emphasis @
on Greater Bay Area and Belt & Road

Strike a healthy balance between social sciences and STEM
(Science, Technology, Engineering and Mathematics) in ;
secondary and tertiary education B T A
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Moving Up the Value Chain by Adopting
Technology

The general health of Hong Kong’'s economy is largely shaped by
the vibrancy of the SMEs. For years, Hong Kong’'s SMEs have
been plagued by surging rents and high manpower costs, stifling
their ability to compete. To address this, the government and
industry associations must work hand in hand with these
companies to facilitate the adoption of technology and embrace
digitalization.

“Technologies like |oT, data analytics or machine learning can
help SMEs bring their value proposition to life, helping them
translate business data into market insights. This will better equip
them to develop the relevant products and services that appeal
to the changing needs of their customers,” Joseph said.

He added, “"Hong Kong is strategically located at the heart of
Asia, connected to the world and Mainland China by a
world-class international airport, a container port renowned for
its efficiency, and extensive land crossings. With these
advantages, Hong Kong is an ideal business hub to many
companies. As your target markets extend beyond Hong Kong,
you start to create economy of scale and vour investment in
technology starts to pay back. The trend of technological and
digital transformation is irreversible. Failure to adopt and adapt
will put your business at risk. ”

Tapping the Potential of Greater Bay Area
and Belt & Road

The progressive development of
the Greater Bay Area and Belt &
Road initiative presents a very
distinct opportunity for Hong
Kong businesses. It is essential for
Hong Kong entrepreneurs to figure
out what role to play and how to
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deliver value. Hong-Kong CRF - BEDH YK
“Hong Kong must take a leadership o - AN NGk b L SRR f | B iE
position as the technology, PEAG - AMLERA
financial, architectural, logistics, BT EBEEZBEEETEA
and knowledge hub among the 11 PR EkEmiEEgE

cities comprising the Greater Bay Area. We must apply the
design thinking process to identify people's needs and market
opportunities, and match them with innovative, human-centered
and technologically feasible solutions.”
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“This then will allow us to gain a first mover advantage and
naturally pave the way for Hong Kong to carve out a meaningful
role in the Belt and Road Initiative. All enterprises need to
understand that the development of the Greater Bay Area and
Belt and Road initiative is much more than buss and hype. If we
play our cards right, there is huge potential for HK enterprises,
including SMEs to reap huge dividends spanning financial
services, healthcare, construction, supply chain management,
infrastructure building and

services, education,

trade development,” Joseph explained.

professional

Developing Smart City and STEM talents

The Hong Kong Government unveiled a Smart City Blueprint late
last year and underscored such development as top priority. The
Blueprint includes a myriad of measures in six areas, namely
“Smart Mobility”, "Smart Living"”, “Smart Environment”, "Smart
People”, “Smart Government” and “Smart Economy”. Joseph
believes this is a good start as "Hong Kong covers only some
2,700 sqguare kilometers, and is the perfect place to experiment
with and implement a lot of smart city concepts. It will be
extremely exciting to see those concepts built into the overall city
design and planning process. As we gain experience and climb
the learning curve, we may even export these concepts and
solutions to China and other parts of Asia, and contribute to the
greater good of the global community.”

The Blueprint also covers a fast-track IT talent admission scheme
that will be launched in 2018 to lure more IT professionals,
especially in biotechnology, data science, artificial intelligence,
robotics and cybersecurity. “To realize this vision, we must be
ready to nurture these talents, providing an environment for them
to grow and their potential,”
“Educational reforms that encourage design thinking and
development of STEM-related talents are essential, and will
complement this fast track scheme.”

reach Joseph elaborated.
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Future Development of Logistics and
Retail

Hong Kong has long been the region's pre-eminent logistics
hub and an international maritime center. And it is logistics
- the power of linking economies, industries, people, products
and services - that will help Hong Kong build the ecosystem to
function and flourish in this era of connectivity and

collaboration.

Echoing this sentiment, Joseph believes it is the best of times for
the logistics industry. “A winning business model is one that
curates a unigue experience for customers in an omni-channel
world. Over the last couple of years, we have witnessed the
online retail sites trying to build brick-and-mortar presence,
while the physical stores are establishing their
digital footprints. Both require a strong
logistics backbone.”

In sharing his final advice, Joseph mentioned
that for a city state like Hong Kong to thrive in
an ever-changing world, we must shift our
mindset to embrace change. This allows us to
see the opportunity in every change process.
In so doing, we are always an active
participant as opposed to a poor victim of any

market disruption.

GS1: Creating a level playing field

When talking about its role in 2018, Joseph sees GS1 Hong Kong
as an equalizer and enabler. It must strengthen its ability to
ensemble business enterprises especially SMEs to compete
effectively within and outside of Hong Kong. For example, in
terms of visibility, GS1 can create a
cost-effective product track-and-trace
platform that allows SMEs to possess
similar capability as their bigger
counterparts. Another example is the
use of blockchain technology. The
essence of blockchain lies in enabling
all stakeholders to have an equal
voice, regardless of size. "The role of
GS1 is to create a level playing field
that allows all businesses to have a fair

chance of success.”, he emphasized.
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GS1 Hong Kong Board of Directors 2018
2018k EEEERRBHEEER

Chairman Vice Chairman
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Mr Joseph Phi
Executive Director, Li & Fung &
President, LF Logistics
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Dr Kelvin Leung
Chief Executive Officer, Asia Pacific,
DHL Global Forwarding (HK) Ltd.

Directors

2

Mr Glenn Smith
Managing Director,
Pivotal Advisors Limited
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Mr Peter Lee

Chairman, Euroasia Group
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Mr Steve Chuang
Chairman and CEO,
ProVista Group
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Mr Neil Waters
Director & General Manager,
Swire Coca-Cola HK Ltd.
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Mr Jackson Leung
Chief Executive Officer,
C&C Joint Printing Co (HK) Ltd.
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Mr Roy Ng
Chairman & CEQ,
Star Lite (HK) Ltd.
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Mr Thomas Cheng
President,
Walton Brown Group

Dr Gordon Yen
Managing Partner,
Radiant Tech Ventures Limited
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Mr Choo Peng-chee
Regional Director,
North Asia - Food,
The Diary Farm Group

Ms Shirley Yuen
Chief Executive Officer, Hong Kong
General Chamber of Commerce

Company Secretary Ex-Officio Member
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Ms Anna Lin
Chief Executive, G51 Hong Kong

Mr Nicholas Horvath
Bodnar Horvath
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News 1

Building the largest trusted source of data
RAXHRBEMTEERBIRE
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To help e-tailers, retailers and brands to provide transparent and
accurate product information, GS1 Global launched the "GS1
Cloud” platform. The single, open centralized global GS1 Cloud
database will be the largest source of trusted product information
in the world, which is intended to house more than 100 million
Global Trade Item Numbers (GTINSs), along with six additional core
product attributes that will deliver trusted product information that
consumers demand. The 7 core product attributes include:

- GTINs - Medium resolution - Company name

. i AGPREERE L IEET SRR AN
<Braud mage LR Feguct HERES AN - GSLEHGSIETA « B EE
- Label description * Target market classification R =R
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Consumers will be able to get the brand-sourced product data
from retailers, e-tailers, marketplaces and apps, leading to
increased consumer satisfaction and trust.

MBS
Companies across industries- including healthcare - will benefit as
the distribution of trusted product data becomes more efficient - GTINs © AnhE - BETS
and seamless. - EEE - PERERE - AREE

NEREE - E@mOR
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Compan :
pany Image ‘__--?

Label
description

Product Target
classifieation market

See what GS1 has to say about GS1 Cloud & the Big Picture ¢
BEGSLIH A EHET A R [The Big Picture] HEIM ER ¢
https://www.youtube.com/watch?v=Qcf2IThUByA
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MNews 2

Gearing up for the Technological

Business Era
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Mainetti, a global provider of hangers and packaging solutions
originated from Italy, sought professional opinion and trainings from
GS1 HK to better prepare themselves for future. The trainings
focused on retail / logistics technology like barcode, RFID principles
and implementation, and covered 7 regional offices including
Australia, South Korea, Hong Kong, Mainland China, India, Sri Lanka,
Bangladesh and Vietnam.

The  trainings  equipped
Mainetti employees with
knowledge of barcode and
RFID, which builds a solid
foundation for the company’s
future development. They
created a life-long
learning culture across the
company, enhancing the
employees to embrace future technology and changes.

also
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News 3

“Salt / Sugar” Label Scheme for
Prepackaged Food Products

HEEBRam [ #]| FEstal

The Committee on Reduction of Salt and Sugar in Food, the Food
and Health Bureau and the Centre for Food Safety of the Food
Environment Hygiene Department jointly introduced a “Salt / Sugar”
Label Scheme for Prepackaged Food Products (the Scheme) to help
consumers identify low-salt-low-sugar products more easily and
make informed choices. GS1 Hong Kong is the supporting
organisation, and some of our members have already joined the
league, like Shiu Heung Yuen and Coca-cola. Take your part now and
let's make a more health-concisous Hong Kong together!

Website #84t -
http://bit.ly/2nG1v8w
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Capturing e-Commerce Opportunites

in Hong Kong
EEEEFHERE

Jointly conducted by GS1 Hong Kong and KPMG, the Hong Kong
CEO Pulse Survey Report 2017 revealed that almost a third of CEOs
say they plan to increase their investments in their e-commerce and
online sales operations by more than 20 percent in the coming 12
months. Vitasoy, the renowned beverage brand for almost 80 years,
is also gearing up for more e-commerce opportunities.

"We are committed to going after a thorough digitisation and
transformation for Vitasoy operation in Hong Kong,” said Dorcas
Lau, Chief Executive Officer of Vitasoy Hong Kong. “We are thinking
beyond consumer communication engagement like advertising
online, SEM or SEO. We are also looking at data analytic, how to
improve the analysis of data, also exploring opportunities of
applying loT in operations and supply chain.”

Vitasoy has already enjoyed presence in practically everywhere:
retail shops like Park’N'Shop, Wellcome, 7-11, OK; a few thousands
vending machines; and offered in bakeries,
coffee shops and other catering and food
services areas. Even so, Vitasoy has appointed
dedicated team to work on e-commerce and
digital engagement with retailers.

L FBRENEAE
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"We are working with some pure online
e-commerce players like HKTV Mall and Ztore,
also with our omni-channel retailers like
Park’N'Shop and Wellcome, actively selling our
Although the
contribution from e-commerce is still limited,
this is a force we can never underestimate.”
Dorcas adds.

The rapidly
nowadays, especially for FMCG industry, can be
a challenge for most businesses. Yet Vitasoy has
never ceased to lose relevance with the new
generation of consumers. Keeping abreast of
consumers' habit has been made easier for

products on their websites.

changing market landscape
mini-series

consumers.
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Last year, VITASQY Classic Soymilk
launched Peppa Pig
special packaging edition in major
supermarket chains to attract young
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Vitasoy due to the advent in technologies, and
Dorcas notes the purchasing behavior of online and offline
customers can be quite different. Younger consumers who purchase
online, for example, are more likely to buy larger guantities of

premium products.

“We receive a lot of feedback from our consumers through social
media, and it's through such engagement that we're able to

11
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understand their needs.” Dorcas

explained.

The constant product innovation is
one of the key recipes for Vitasoy.
“Vitasoy has always been providing
personalized products that fit the
increasingly diversified needs and
health trend in the market.” she
adds.

Vitasoy also partnered with Pacific
Coffee and launched a collection
of Vitasoy-inspired coffee drinks
and food, introducing a taste that
is uniquely Hong Kong.

BUSINESS COMNECT
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To provide more plant-based beverage options to
health-conscious consumers, VITASOY CALCI-PLUS has
launched coconut milk and almond milk in addition to its
soymilk series.
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Dorcas believes e-commerce in

Hong Kong has room to grow further. However, instead of a sudden,
significant industry or technology disruption, it will likely be an
evolving trend that changes the market and consumption pattern in
a gradual manner. Vitasoy is preparing to capture the new
opportunities ahead.

REOTEABESE  MEEYD
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Solid support for F&B industry - GS1 Hong Kong

BEERRBHEHRAXREXE

More than 30% of GS1 Hong Kong members are food and beverage companies. We offer an array of standards
and solutions, enabling food and food services companies to raise business efficiency as well as ensure product

quality and consumer safety, some of them includes Quality Food
Traceability Scheme, Global Traceability Standard, Consultancy
Services, QR Traceability Solution, WeChat Connect, Consumer
Caring Scheme and more.

Vitasoy is one of the Diamond Award Winners in GS1 HK’s Quality
Food Traceability Scheme 2017. “The Scheme encourages food
manufacturers to strengthen the food traceability system so as to
provide more quality and safer food to consumers. It also raises our
staff’s awareness in this aspect. The Scheme is greatly beneficial to
participating companies, and therefore | highly recommend it.”
Dorcas said.

M= EAEREGHETERRRITELT - BMREMHS TEMFERE
RAR  EEMERMEBBEEEFEREAXBUELBREAEENEE
ELZR - AP EEERRmREBHAE - 2HEWEE - BRERH - QR
Traceability 5% - #{5:8% - RO BERIBIFSF o

BT SAERENEERRIREBHETEI201 780 BaVkRE - Bl Tk
T “EHNSBRILEHALRIENARG  KTMANESRAEEY -
EX2MNAR MHEENS  TRATEIESFENER  HEHLESF
RAMB)  +o{EBREN -7

=50d Safety For
4 Brand Protection:
Increase Cc

Vitasoy received Quality Food Traceability
Diamond Award 2017 from Mr. Eugene Fung,
Deputy Secretary for Food and Health (Food) of
Food and Health Bureau

SN AYRTERIRER(AMSLREEFLES
EHARFRERIH2017TREHE
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2018.1.12
GS1 HK’s Annual
Dinner 2018

Over 400 guests dressed in glittering,

-’ “bling bling” costume and participated
in the event. A series of entertainment
_Z including lucky draw, interactive games,
— karaoke, celebrity performance lighted up
the audience with cheer and fun.

—

FEEERRBHE2018FBRE
- “m BA00EE BB - HEARHE
(1 ey RN /P - BEESROBAEEERY -
e : . ERHEYE - AT FERE
B8, FROK - HERA -

PIEBNEEHREMES - 4
rvl-_b'\;‘ @1 ;:_.:-
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GS1 HK in Review

T_?;;w___ -I! =T -
& O

H"'IL.‘%%*E" | BY

2018.1.12
GS1 HK’s e-Marketplace B
Launch Ceremony

EEELEBHE [ E0ERRN ] SF-“‘EﬁﬂJ#F

Designed to help members tap into the huge China market Ai#3B)& B %4 B RE A m BMi5 TAES
opportunities, GS1 HK launched an e-Marketplace platform on ?ﬁﬁfﬁTﬁéf&”.t;?rn%ﬁjx{}a% BREE @ I;g xL\,{FPﬁ
Taobao and JD.com. Around 30 corporate members have | F4 -7 /A+12ﬂ(.i¢ﬁ£/\ez‘*/‘ % 30
B FREMRAIO0N @ FERT -

participated and around 100 products are listed within one month 2 5]& &

since the soft-launch in Dec 2017.

GS1HK [{E47EmE] &Y f'%f‘--‘i?i-@%"r_ﬁ’é‘réﬁfég}xi |
The e-Marketplace platform differentiates itself by two major . St 4R m,;{g
advantages, trusted products and reputation. GS1 HK requires all 5 ﬁwﬂ% B S ek E AR TERR - J;/,L
the listed products and their information to be provided by CEAHEBETEBELD o

registered brand owners or authorized retailers, so that Mainland . .
H—Ejﬁm%,f?ﬁﬁn

¥k

consumers can shop online worry-free as the product source is
guaranteed authentic.

Simply search “/.0@E " on Taobao and JD.com, or check out the
below.

1. GS1 HK Chief Executive, Board Directors and e-Marketplace merchants attended
the e-Marketplace launch \,eremor*y
St nEEREES  EEERER (5

. W
¢ https://shop335595585.world.taobao.com/

2. Mercnanta came and endoned our platform
3 [] F,

2 REL T - aym
Oy O
3. Postmaster General Mr. Gordon Leung (second left), GS1 HK Chief Executive and HEDIRIE
Board Directors attended the *e'evvony and qhowed support ot A it 3
- = R = http://mall.jd.hk/index-726727.html

4. Mercnanta shared experience in Iutmg on GSl HK’s e-Marketplace
Tg PaEehn ;,,rl-_: fmes

@1 mj.ﬁﬂ
ML EEE | R

2018%18128

| g
SR

20181 A1
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2017.11.7

GS1 HK Summit 2017: Business Transformation
for Customer Centricity
EEERRIGIHESIEZ2017: [LLEAZXK]
B E

Over 500 delegates from around Asia Pacific region attended the HiE5001(73 % i

Summit. An unprecedented line-up of more than 30 speakers —IERISKE o
including representatives from DHL, JD.com, KPMG, Lazada, I_azada . 1&%%30%1&@
Pricerite, etc., shared their views on Customer Centricity and the
future trend of omni-channel commerce. Jointly conducted by GS1
HK and KPMG, the “Outlook for e-Commerce in Hong Kong” 2017
Result was also revealed during the Summit that showed a wide

BMEMAIR) BETHEEE - 1BE
"RbﬁTﬁﬁmﬁ HEEHZEE

range of opinions from the perspective of CEOs and consumers.

1

Hong Kong

1. GS1 Hong Kong Summit 2017 Opening:
(From left to right) Mr. Charles Mok, Legislative Councilor (IT), Dr Kelvin
LEUNG, Vice Chairman - G51 HK Board / CEO, Asia Pacific - DHL Global
Forwarding (HK) Ltd., Mr. Joseph Lai, Permanent Secretary for Transport
and Housing (Transport), The Government of the Hong Kong Special
Administrative Region, Mr. Frankie Yick, Legislative Councilor (Transport),
Ms Anna Lin, Chief Executive, GS1 Hong Kong
2017HE

* Ms Cmdy Chan Head of Grea\er China, YouGov A5|a Pacific
YouGov A& £ il
* Mr Kevin Orr, Group Vice President & Chief Investment Officer,

\’ finner Medlcal (_-lroup

* Mr Cyril Drouin. Chief eCommerce Officer Greater China,

Publios Comrrerce

I'E Cyril Drouin 4
* Dr Kel\.am Leung Vice Cha|rman G351 HK Board / C‘:O Asia
ic - DHL Global Fomardlng (HK) Ltd.

GEIEE - B

3. CEO Panel Discussion - Championing Omni Business Way Forward
(from left to right)
CEO/MBRI - 27
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2017.11. 21

GS1 HK Belt & Road Forum:

Digital Belt & Road Opportunites Unleashed -
eTrading and eLogistics
EEERIRSIHE—F—Bm
ZEBUS—F—B#AE HASE %ﬁ%&%ﬁ%&éﬁ

e EERNR S —BRE - BE

= L

Featuring a total of 7 inspiring presentations and discussion
covering a wide range of topics, the Belt & Road Forum held by
GS1 HK attracted more than 100 audiences and expert speakers
from the HKSAR Government, Economic and Information
Commission of Guangdong Province, international associations and

= sl

HERE

EERTA
WIBEARHSA -

Tv'l.- = l‘—l

consultancy firms.

1. How standardization plays . \ 7. Logistics development
in trade connectivity? i i opportunities
A bnfTRHESEREETE T— = . Wi RS

Ms. Anna Lin . " Mr. Rem Tai
Chief Exseutive; GS1 Hong Kong 3. Fintech blends the ‘Fin’ and ‘Tech’ 5. Opening Address Chairman, Silk Read Develsprnant

development - block chain redefines M AT

eTrade settlement and supply chain Dr Bernard Chan )
management, builds ‘Trust’ along bt THl
2. Facilitating regional trade on the Belt and Road :
digital Belt and Road - ERPNAEELHNENEEE - BiuE 8. Enhancing c_ross~bcrder
Global Data Standards Initiative M [—=—38) BAETHES T,,u;gg TEREL SEIRET VS
{REMEE [—f—8] BREAES B RSSELIRTED Infa{R i B IR E S
— RIRBIEE R Mr. Pindar Wong 6. Hong Kong & Guangdong joint I'“!:;?ﬁf,"f‘.j;‘ﬂ?if““ -
Ms. Monica Chen I “hairman, Belt and Road Block cooperation for fostering Asia-Pacific. GS1 C
> - ; -|','.I\.!'_I,\hv_:I{_i.llhll " Big Bay nge!?p.r_nent Patrlk Jonasson
BESIHTAXEESER GS1EEA

Mr. Tung Jun

Information Ce

4. Belt and Road & Big Bay Area sparkle .I\-.\ nf I... Iu yn Commi
renaissance of Hong Kong trade and ( ng Province

logistics development

@R RESE [—F—8] RXSEWRS
Ms. Maggie Lee

2r, Head of Capital Markets [
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New Solutions

REAL Visibility - Know Your Products,

Know Your Customers

Z2#HREAL Visibility 7 £ BIRBRNERKER

Today's consumers increasingly concern product authenticity and
demand total visibility of product information from the very
beginning of the source to the latest store condition. GS1 HK
recently launched the REAL Visibility solution, allowing consumers
to easily verify product authenticity by a simple mobile scan and to
access up to the minute product information. On the other hand,
brand owners can increase consumer trust on its products as well as
engaging and understanding better their customer preferences.

REAL Visibility is developed from using several state-of-the-art
solutions: REAL Barcode, a patented product authentication
technology; ezTRACK™, a global traceability platform; and ezSIGHT,
an intelligence product and consumer analytics and insight solution.

Connect, Engage and Insight - A relentless cycle allowing
consumers verify product authenticity and product information, and
enabling brand owners capturing and understanding consumer

buying behaviors.

Consult us today and ensure your brand be safeguarded and trusted!

BSHBEURBROERERS WERHNE
HERIER EEHANEMEN  -FAEE®
WIS EHEL2HMREAL Visibilityh & » 8

BEUMENTHREH DEIREREN @ &
RREEMAREE - Z—7H - fREREARE

FHEEHERGL UEBRRHEBENHEEER

i

REAL Visibilityth ZE&IF A REEMAK - A
MEEmBERM RO - 2REREHT
& [HMERE™ RRAHRESN  HHERR
RERH) ezSIGHTAE -

HE-BH - BRI — HEERRAMEMRE
BEEREM  EMBHAEAETEBERENR
VITREE -

BREMNRIEEMFHREEE - BEEERM
i |

REAViSibility,

Know Your Products. Know Your Customers

FECGHNERDE BREENEE

One Code, Infinite Reach
IRBEF - GEERER

Understand Your
Customers,
Grow Your Business
R EEE -
HEIEFER

|__.IIII.

~Jyrnie

Gain Their Trust,
Get Their View
ERBREEE
MEMPIEE

18
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New Members

GS1 Hong Kong welcomes the following new members

BB GS1EEEE

(in alphabetical order LAEX ZFHF)

18.

19,

20.

21.

22.

23.

24,

25.

26.

27.

28.

88

31.

32.

33.

35.
36.

19

1COVERME LTD

3TEALTD

EXLMEARAR

A YEAH FOOD (HK) LTD
SERRREE)ERAF

ACESTAR CONCEPT LTD
amEEEFR AR

ACTIVE EFFECT INTERNATIONAL (HK) LTD
MK ERR(EE)ERAR

ACTYWELL DIGITAL LTD

i IS RR AR

AFP BIO-TECHNOLOGY LTD
BEEMHBERAR

AL-KARAM TOWEL INDUSTRIES (PVT) LTD
ALWAYS HOME PROPERTIES LTD
AMAZING EARTH PRO-HEALTH LTD
RAMEBAE]

. AMBEROZIA LTD

RABHRERAE

ASIA ENTERPRISE CO

AUSTRALIA FASHI FOOD (INDUSTRY) CO LTD
BHFRARELERA A

AUSTRALIA SURPRISE (INT'L) GROUP CO LTD
HAF SRS (B EWER AT
AUSTRALIAN INTERNATIONAL PET NATURAL FOOD LTD
AR TEE R RARRARD)

AWANA LTD

BACHELORDOM LIANG GROUP (HK) CO LTD
B REE(E ) ARAT

BAOYU (HK) PERSONAL HEALTH CARE PRODUCTS CO LTD
ERESEAREERERERAGF
BELLEFILLE BIOTECHNOLOGY (HK) LTD
EREDEH(EBERAT

BEYOM (HK) HOLDINGS CO LTD
BE(FR)IEREELR

BLAZIN' WHEELS CO LTD
ZHSBARERAF

BLOOMS INTERNATIONAL LTD
FRERARAR

BLUE OCEAN INTERNATIONAL DEVELOPMENT LTD
HERSENBRERAT

BRILLIANT WORLDWIDE HOLDINGS LTD

HIB 2 BRERIRARAF

BRIMATE (HK) LTD

MR ER(EE)ERAT

CANART HEALTH BIOTECHNOLOGY GROUP (HK) CO LTD
MR A R E W (FH) R AT
CELLTRONIK ELECTRONICS HK LTD
SEETEEER AT

CHINESE ESSENCE MEDICAL GROUF LTD
HEEFEMERAT

CHORKA TEXTILE LTD

COMNCOPHILLIPS66 OIL CO LTD
EEFETRAMERAT

CONTINUUMS LTD

BTABAR

CORTINA CHINA LTD

BXBREERAF

DEERSHOP LTD

SIEABEAF

DILIN (HK) FOOD LTD

BR (F8) ARARAT

DIZAIN LTD

DMQUEST LTD

37. DONG GUAN SHENG X| SHOES CO LTD

ERTEREXERAT

DR FRUIT GROUP LTD

SRFARAF

DUOCZHEN DAILY NECESSITIES (HK) LTD
SLEAS (58) BAR
EASYHEAR CO LTD
ELECTROGHEMICAL BIOTECHNOLOGY (HK) LTD
BLAMHE(ES)ERAF

ERATO (HK) CORPORATION LTD
BERSHERLE

EVER BRIGHTON (HK) LTD
(S BB A A

EVERYDAY GROUP LTD

EW LINK INTERNATIONAL LTD

BRI ARA S

38.
39.

40.
41.

42,
43.

44,
45,

46.
EQUIFPMENT GROUP LTD
FERSBRTREEMERELR

FIO KOREA CO LTD

FLAWLESS TRADING HK CO LTD

FORMULA (HK) INDUSTRY DEVELOPING CO LTD
ER(EEHIEBRERAT

FRANCE HR COSMETICS GROUP LTD
HEAR S EMERAR

FRAMCE HUILANG GROUP LTD
SEEMEMAR AT

FRANCE ORILAYA JIA HUA TECHNOLOGY LTD
ERBARBR AR R

FRAMCE RAFI KING HOLDING LTD

FULL SUCCESS (HK) HOLDINGS LTD
ERESEEEGRAT

FUWIPE LTD

EERERRTERMERAF
GAASTRA UN LTD

B EBHAERA

GEOFF'S LTD
GERMANY ENSSU INTERNATIONAL LTD
EREFTRARERAR

GERMANY ROYAL 1255 BEER GROUP LTD
MBS R1255MERMARAT

47,
48,
49.

50.
51:
52.

53.
54,

551
56.

57.
58.

59.

60.
TECHNOLOGY INTERNATIONAL LTD
HEP RSB RSB ERER AR
GOLDRICH ENTERPRISE LTD
EREEERAF

GRANDELLA INDUSTRIES LTD
EAERERAT

GREATERLINE LTD

HERRLAE

61.
62.
63.

64.
EEHREREZARAE
GREEN GREEN LTD
NREBRAE]

H INNOVATIONS CO LTD
=HIBRAFE

65.
66.

67.
BEERZRCEEERAE

HAISHENG HOLDINGS GROUP LTD
BERRERAR

HALE TEXTILE LTD

HEERAR

HAPPNATURE INTERNATIONAL (HK) CO LTD
EZREREB)ERAA

68.

69.

70.

FANGZHENG SCIENCE AND TECHNOLOGY DISPLAY

GERMANY SALONMAMA REGENERATIVE MEDICINE

GREEN FRUIT OF HONG KONG INTERNATIONAL TRADE CO LTD

HAILAN INTERNATIONAL HOLDINGS (FRANCE) CO LTD



71,

72

73.

74.

75.

76.

Tt

78.

79.

80.

81.

82.

83.

85.

87.

88.

88.

91.

92.

93.

95.

97.

100.

101.

102.

103.

104.

HEALTH AND HAPPINESS (H&H) HONG KONG LTD
REFEERR AR

HING WOO TONG TCM MEDICAL CENTRE LTD
BARERREMERAT

HK ANAN ORAL CARE INTERNATIONAL LTD
FEHETELZOREEREEEERE AR

HK BAISIDA INTERNATIONAL TRADING LTD
ERETEaARESER LT

HK COLOURS LTD

=Rl NG

HK COUNTRYSIDE INDUSTRIAL DEVELOPMENT LTD
EEHBREBRERELA

HK DEME! INTERNATIONAL BIOTECHNOLOGY LTD
EHEEERENEEERAF

HK FUNNY FOOD CO LTD

BEHEEARRERAR

HK HAOYICHOU INTERNATIONAL LTD
FRAF S MERAERALAT

HK HTL PHARMACEUTICAL CO LTD
BERERXNEEERAT

HK KANGFUHE LTD

HEMEEMERLR

HK LI HUA INTERNATIONAL GROUP TOBACCO SHARES LTD
ERENEERENEERGARLT

HK MAIQIXIANG (GROUP) CO LTD
EREHE (M) ARLA

HK MEIJIA INDUSTRY LTD

BEEEREFRAR

HK QIAOQIANJIN BIOTECHNOLOGY LTD
EEETEEYREARAR

HK REACH INDUSTRIAL DEVELOPMENT €O LTD
HEhARERREE LA

HK RUN MIN HOLDING GROUP LTD
ERNEERENERAT

HK TAIFE| BIOLOGICAL HEALTH TECHNOLOGY CO LTD
ERACEMRREEERAF

HK TIANYACHEN SHARE CO LTD
ERARREGERAA

HK TIMSS MEDICAL HIGH-TECH CO LTD
FAAEREEHEARARF

HOMEFELT HOUSEWARE CO LTD
EEREARERGA

HONG KONG AGNES BIOTECHNOLOGY CO LTD
HHEEEMEEEE LR

HONG KONG AO LAN BIOLOGICAL TECHNOLOGY LTD
FERMEDREEERAT

HONG KONG GAO YAN BIOLOGY SCIENCE

AND TECHNOLOGY LTD

EABITEYEEERAF

HONG KONG INTERNATIONAL NATURAL HALL
COSMETICS COLTD

EHERaAZHRBER LT

HONG KONG JIN LONG FOOD CO LTD
BFREEERSERAT

HONG KONG JING HOI (INT'L) BABY PRODUCT CO LTD
HEaaERRERRERAR

HONG KONG KEI FUNG INDUSTRIAL CO LTD
EHTEEEERAT

HONG KONG KQBELLE INTERNATIONAL TRADE CO LTD
BEHAEREREAEEREAR

HONG KONG KUNLUN INTERNATIONAL TRADE CO LTD
EEEmERESEE LR

HONG KONG LE WEI FOOD CO LTD
EREERARERAR

HONG KONG MINEN COSMETICS LTD
HEHBE AR ARAE)

HONG KONG PACCO HEALTH FOOD CO
EERERERRATF

HONG KONG QIAOJIAOREN INTERNATIONAL R&D CO LTD
ERHEEARRARERL T

BUSINESS CONNECT

BoHEs

105.

1086.

107.

108.

109.

110.

111.

112.

113.

114.

115.

116.

117.

118.

118.

120.

121.

122,

123.

124,

125.

126.

127.

128.

129.

130.
131.

132.

133.
134.

135.
136.

137.
138.

139.

HONG KONG RELAXED BEAR SHARES CO LTD
HBREEBRROARAR

HONG KONG RISHENG NON-WOVEN MATERIALS LTD
BB BBRRFMHERAF

HONG KONG SKY NATURAL HEALTH CARE PRODUCTS CO LTD
FEXBARRRARAR

HONG KONG SOU YAN PHARMACY WINES CO
EERAMNRRERIMERAT

HONG KONG WEI WEI FOOD LTD

FEMRRRERAR

HONG KONG WORLD RAINIGRACE DENDROBIUM
HUOSHANENSE NOURISHING HEART LTD
FEEATERELAMRLERRAR

HONG KONG XIN BLACK BEAUTY MAKEUP CO LTD
HEBREMBRAR

HONG KONG XIN HAN LIU GIFT ACCESSORIES GROUP LTD
FEHRRERHREEERAT

HONG KONG YING SU COSMETICS CO LTD
EEAR(MRFRAF

HONGKONG BABYSING INTERNATIONAL TRADING CO LT
ERENERESHERAR

HONGKONG CEEREY BIOTECHNOLOGY CO LTD
BRSHEMEHRARAE

HONGKONG CHANGSHENG FOOD LTD
HEBBRRMEE AR

HONGKONG CHAOFAN INTERNATIONAL CO LTD
HEHABERARLE

HONGKONG DERSERTLIN INTERNATIONAL COSMETICS CO LTD
BERBPERCMRARAE

HONGKONG HUNGTU INTERNATIONAL CO LTD
EEBEERER AR

HONGKONG JICAOTANG BIOTECHNOLOGY
INTERNATIONAL GROUP LTD
EBMEEEYRE (BR) REFRAR

HONGKONG LIXIN LOGISTICS CO LTD
BRNEMRARLE

HONGKONG LONGXING SHARE CO LTD
HERARGARLE

HONGKONG MAMAMIYA INT'L LTD
HRBSEFERARAR

HONGKONG MI KOU INTERNATIONAL COSMETICS CO LTD
BELRERICMRERAF

HONGKONG NANXIN TECHNOLOGY DEVELOPMENT LTD
GEREHERRARAR

HONGKONG PANDUOLA HEALTH BEAUTY COSMETICS
INTERNATIONAL GROUP LTD
BEEESHRERBURERENERAF
HONGKONG SSDW GROUP CO LTD
FEEURERBARAR

HONGKONG TUANCHONGYUAN FOOD TECHNOLOGY LTD
FEEWFRARBEARAF

HONGKONG WEIEN FOOD LTD

HTERBRAAMRAR

HT GLOBAL TRADING LTD

HUAN LE XI XI GROUP (HK) SHARE LTD
BEEEREELRAERAR

HUGIN CO LTD

ABHRAT

| SEE | SEE LTD

I. CARE ME BEAUTY CO LTD

BIARTEEARAE

IDEAT CO LTD

IF INTERACTIVE LTD

B EBHEER AR

INSPIRE DESIGNS LTD

INTERNATIONAL LIFE SCIENCES ASSOCIATION LTD

B e G R ERBEARAR

JIANGSU ETEX TEXTILE CORP

#faREHERARAE
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140.

141,

142.

143.

144,

145.

146,

147.

148,

149,

150.
151.

152.

153.

154,

155.

156.

157.

158.

159.

160.

161.

162.

163.

164.

165.

166.

167.
168.

169.

170.

171.

172.

173.
174,

175.

JIECHEN INTERNATIONAL GROUP INDUSTRY DEVELOPMENT LTD 176.
HREREMEERRAMRAF

JINGANG RIHUA INTERNATIONAL HOLDINGS LTD 177.
E£EBLERERARARF

JINHUA TIANHAI TRAVELWARE FACTORY 178.
B EHAEIRTT A MR 179.
JORDION IMP&EXP LTD

BN OB S HERAR 180.
JULIE MAY INTERNATIONAL LTD

BAXERARLA 181.
K & C (HK) INDUSTRIAL CO LTD 182,
ARELHREERAF

K&C (HK) ENTERPRISE CO 183.
B (FEB)EELF

KADIELA GROUP (FRANCE) LTD 184,
FENRECEH) BB AR

KEEN WAH INDUSTRIAL INTERNATIONAL LTD 185.
EEERERER AT

KEIYUEN TRADING HONG KONG LTD 186.
EEBRESER LT

KMB DESIGN CO LTD i67.
KWONG TAl MEDICINE CO LTD

AARSHGHREMBR LA 188.
L.ATRADING

HMinx®5 189.
LAIFU (HK) YIYAO HOLDING LTD

HX(FHBBERERLA 190,

LAIKANG INTERNATIONAL (HK) CO LTD
KEER (F4) SRR

LEO DESIGN & PACKAGING SOLUTION LTD
FIRBREHHETRAT

LEXAR CO LTD

BERZBRAF

LONG Y1 XUAN FOOD CO LTD
HERFRGRARAF

MALAYSIA BALI BALI FOOD INDUSTRY CO LTD
BREDEEERARTEARAF
MANIPROFIT ASIA INTERTRADE LTD
BRABEABRARAF

MC MOTO CO LTD

HMABHERRAF

MELODY CO LTD

EBERRAE

MIDORI ORGANIC COTTON LTD
XEFBRIGFERLF)

MILLENNIUM GIFTS LTD

TRERERAT

MING ZI KIN NATURAL HEALTH CARE CO LTD
Bz RRARIERRAR

MINTY HK BIOLOGICAL TECHNOLOGY CO LTD
R EEEMERARAR

MOORTGAT BEER GROUP (ASIA) CO LTD
BEHEEEEEGEMNERAR

MORAL LINKAGE LTD

MUSU (INT'L) COSMETICS LTD
BEER LR ARAR

NANOMATRIX INTERNATIONAL LTD
MESKEIER AR

NEW LAIKA INDUSTRY CO LTD
MRFEEARLA

NICK WANG TECHNOLOGY LTD
mEEHRBRAE]

NICOLA (HK) INTERNATIONAL GROUP CO LTD
AN E SRR EMERAR

NIPPON TOYS LTD

ONE EXCELLENT COSMETICS INTERNATIONAL GROUP LTD

—HtiaEREEERAR
OPUS DEVELOPMENT LTD
IEREBR LA

BUSINESS CONNECT

New Members

197

192.

193.

194,

195.

196.

197.
198.

199.

200.

201.
202.
203.

204,
205.

206.

207.

208.
209.

210.

211,

213.

212

PARRIA INDUSTRIAL DEVELOPMENT (HK) LTD
RHEREHE (F8) SRAF

PEAK ALLIANCE LTD
BEBGHARAT

PEPPER JOBS LTD

PHENOM INTERNATIONAL LTD
BRERARAR

PHOENIX DUTY-FREE LTD
BESHMARAE

PICA-GEARLTD

POPSAND TECHNOLOGIES CO LTD
BRI ARAE

POWER TOBACCO GROUP LTD
WEEERMARAT

PRISM TECHNOLOGY LTD
KEEFEERAE

PZERO TECHNOLOGY DEVELOPMENT
H2ZBHRERAT

REVOVIEW TELECOMMUNICATION TECHNOLOGIES CO LTD

HEBARNARAR

ROYAL BABY SHARES (UK) CO LTD
BRERGEE)ERAF

RUI HU INTERNATIONAL (HK) GROUP LTD
WAER (%) $MARAR

SADE (BELGIUM) BREWING WINE INDUSTRY LTD
BRI B R A R AR

SAU

SHANGHAI EAST BEST FOREIGN TRADE CO LTD
LBRERESERAF

SHENGHETANG HEALTH INDUSTRIES (HK) CO LTD
ERERMEREFE)BRAF

SHI MAN (HK) INTERNATIONAL COSMETICS CO LTD
HER(EE) B R T RAE

SINCERE SILVER ASIA LTD

EREMERAE

SING WONG GROUP LTD

ESRMAERAR

SIXTY ASIA INVESTMENTS LTD
BEICT(EX)REARAR

SK CONCEPTS LTD

SKY FAITHFUL TRADING LTD
FEERESERAE

SL IBUDDIES HOLDING CO LTD
MBMERAR AR

SO ORGANIC BIOTECH ENTERPRISE LTD
AREDHEAERLE

SONS & DAUGHTERS LTD

SOUTH ASIAN TRADING LTD

SOUTH WISDOM INTERNATIONAL DEVELOPMENT LTD
ERERERARAE

SQUARESTREET LTD

STELLAR GEARLTD

BAESARAT

SUM YUEN INTERNATIONAL CO

FRRBIPR AR

SUPERIOR LEATHER LTD

WEFAARAF

SWEDBRAND LTD

SWEET ZONE INTERNATIONAL TRADING LTD
—mERRRERAF

SYA (HK) CMSMETICS CO LTD
AFES)LHEHRAR

TAIDE FOOD (GUANGZHOU) CO LTD
aMRm(EN)ERAE

TEXTURE TRADING INTERNATIONAL CO LTD
BERSERFRAA]

THC INT'L TRADING LTD

M ERE S HRAF



BUSINESS CONNECT

BaoHEs

214. THE LAMPS FACTORY (HK) LTD

215. THREE HENG TRADING CO LTD
=ERSHRAR

216. TIAN TAO TRADING
RBAFT

217. TOPONE (HK) INDUSTRY LTD
RE(FEBREBRAF)

218. TRIANGLE MARKETING SERVICES CO LTD
TSR SR AT

219. TRULY ORGANIC LTD
HRFERAE

220. TSUN YUEN INTERNATIONAL (HK) CO LTD
B ER(EE)FRAR

221. TZENG SHYNG INDUSTRIES CORP
R S I 5 6 (0 ) PR 2 )

222. UH. BEAUTIFUL LTD

223. UNISON ASIA GROUP LTD
BHTEMEMARAE

224. UNIVERSAL FIRST HEALTHCARE LTD
FRERRAF

225. USA SUNSHINE BIOLOGICAL ENGINEERING
INTERNATIONAL CO LTD
EEBAENTRERERAR

226. VECTORING LTD
HERERAF]

227. WAH KIN HOLDINGS LTD
FERZERARAT

228. WEBSOURCING LTD
229. WELLON BETTER LIVING GROUP LTD

LR R M AR 2 A

230. WORKSHOP 103 LTD

231.

103T{E BB AT
XINMING (HK) INDUSTRY GROUP LTD
EEEANEEMFHEAF

232. YAMAGA LTD
233. YEUNG'S CO LTD

MEEEEERAT

234. YICK LEE GLOBAL HOLDING CO LTD

ERRRRRER AT

235. YUHANG FOOD CO LTD

FREMARAR

236. ZHIYUTANG (HK) COSMETIC CO LTD

BB (ER) (MRERAR

237. ZHONGZE INTERNATIONAL HONG KONG HOLDING CO LTD

PRERESERARAT

238. ZRII HONG KONG LTD

BHEREERR LA

239. EREEIRERR AT
240. ERERREEAR AT

Join Us
BREEMHER

New Members’ Sharing

MEETE

N

Happy Home (HK) International
Ltd. focus on developing and
selling “xin si” branded grocery
and food necessity. The hot sales
items include cleaning detergent,
laundry detergent, washing
powder, soap, paper towel, etc,
and it is planning to extend the product line to
beauty and personal care products.

HOBR(ES)BRERARMMEREESR R B4
Ry BAM  BHEERVIERELRE AR - B2Y
CRAH - SERE - £FERAK 0 UAHBIRERBREEDS

EEERF

¥.in si' branded products target to be the quality
lifestyle partner of the new generation, while we
intend to enter the overseas market. GS51 HK helps
us build a solid foundation in the international
market that paves the way to champion in the
standardmecﬁ global markets.

=

=1 lﬁ':z’
+ Bh3EM

Mr Ye Zhen Hou, CEO
A Ripmie AR AERIR

Founded in
1985, Spain
Diet Esthetic
Laboratories
Co. Ltd. is a holistic company that specialises in
skincare and cosmetics research and development,
production, sales and customer service. Currently,
there are over 100 seasoned and experienced
professionals in the R&D team.
RRA198SFM AN T MK ERER —KEWE - £&
CHE RN —SNEEMEERAR  ESHAE30%E
FRbEaITERES  BaERAREBEERA - BRE
BEEE®RYE -
551 HK provides us a supply chain standard that
meets the need of the global market, while allowing
our users to use WeChat scan to quickly obtain
product information and promote better
understanding of our brand. These pave the way to
internationalisation and Standardisation
EAEGRSHEERT
(] B a3 AP PR SR A 1

BB - BEHR

dietesTHeTIC
?

Mr Li Bao Jun, CEO
Y BREmRREATEE
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Consumer Caring
Scheme

4

)

MR&OEZE) g
Consumer
Oﬁriﬂ;@
Care for Consumers

> ; cml Imll||s|‘ll| il
# } Eﬁ j Rrinb- vy BOTEENEN

An expert once said “Your customer doesn’t care how much you know
until they know how much you care.” 89 compaines are branded
“Consumer Caring Companies” 2017, a record-breaking number of
awardees since 2011.

BERGRT  [IBEETEREMELMESER - BIRAMMRTRE - ]

89ﬁsﬁW@%Zﬁiﬁhﬁ%ﬁﬁéﬂééﬁ* Wi e R (R ORR ] 2017545 @ 220114
BIEHEARRZEEEFFHAT °

Participating companies are assessed through on-site visits and 2Nt EVERAEMEREEEEASTETSE
consumer survey, in accordance to the internationally-acclaimed #2fF @ MAAS TR TRBE AN AVEEES L
scorecard based on the Efficient Consumer Response (ECR). [E(Efficient Consumer Response ' f#EECR)
Judging is based on seven core consumer caring values, including Ry EE 5 &SI EEHD £ - BITMIETHEERE -

consumer care, sincerity, commitment, product quality and safety ZefE2EEBUEE  LBELEE  ASw
assurance, service quality, understanding consumer behaviours and g5 . e EEy 2 - BIRELEE - BORE
caring for employees. FRAEE TR AN EE  STE2ReXE -
The recognised companies are all role models of the industries In s s ey e wmpie | wapemiayi o woo
driving product and service guality enhancement, keep on the good EEE - BEEH

works!
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NGING TimMEs « U

Mrs. Cherry Tse, Permanent Secretary

for Food and Health (Food) of the
HKSAR Government, and the representatives of

, Principal Assi
Bureau, The
of Consumer Caring Cr}m; anies

L\,m'“ercL & Economic
OF

Mr. Glenn Smith, Chairman of Annual Dinner

Senior Member of G51 HK Board, and the repres

aring COm',)a"

tives of Consumer

Mr. Shiu Ka Fai, Legi
Consumer Carir

the representatives

slative Councilor (Retail), and t

BUSINESS COMNNECT

e LT

Dr Hon Elizabeth Quat, Legislative C representatives of
Consumer Caring \dorﬂpaﬁ es
1] ,[.._ =7 3 BEA s

i
T

Mr. Charles Mok, Legislative Councilor (IT), and the representatives o
Consumer Caring Companies

Mr. Allen Yeung, the Government Chief Information Officer, and the

representati of Consumer Caring Compani
1% P =]

w0
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Retail Solutions Worldwide

SLIMLINE RFID / AM SECURITY TAG
WITH 2D BARCODE AND REMOVABLE LANYARD

SUSTAINABLE

Slimmest Hybrid Tag Available In The Market

This re-usable slimline tag incorporates RFID and EAS technology. It not only
provides a Loss Prevention Solution, but also delivers item-level visibility and
inventory management for retailers. It is particularly applicable for Footwear,
but also across many types of Luxury Apparel, General Merchandise, Bags,
Soft Goods and Accessories. It features a laser-engraved 2D Barcode that
allows retailers to program item specific information directly onto the tag
using compatible readers.

Specifications

Color: Grey, White, Black / Customisable

Tag Dimension: 55 x 19 x 4 mm

Lanyard Length: 155 mm

Operating Frequency: 860 - 960MHz

Integrated Chip: Monza R6-P

RFID Read Range: Up to ém (Fixed Reader power - 27dbm)
EAS Detection Range: Up fo 1m (Single antennal
Expected Read Cycles: 100,000 cycles

Data Retention: 10 years Operating Temperature: -20°C - 60°C
Operating Humidity: 30% - 70%

Storage Temperature: -20°C - 60°C

Storage Humidity: 30% - /0%

Detaching Mmechanism: Magnetic

@1 EPCglobal &

www.mainetti.com
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Digital Food Supply Chain
and Traceability Training
Join us to strengthen

AEE

company's food monitoring and
traceability system.

BES L RMEMIFNRE
EMBAFR
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2018

your

BUSINESS CONNECT
GS1 HK Calendar

GEL Club Luncheon

GS1 HK Executive Luncheon (GEL)
is a great way for senior executives
of members to have cross-industry
networking and explore opprtunities
together.

[GEL %]
[GELE | 2Bt EESEsHeR
& HEBESES -

Smart Mobility Award
Category Awards
Presentation Ceremony

Stay tuned for all the innovative
applications that you might see in
the future in a smart city!

ERLTRRRAE
— 5B AT B0 RIS A S RS
BR RASBATNES -

ERRIHTTIE

Smart Mnhllity |
Award

09:30-17:00
Basic Barcode Workshop

09:30-17:00
Digital Food Supply Chain and
Traceability Training

09:30-17:00

Advance Barcode Workshop

12:00-14:00
GEL Club Luncheon

09:30-17:00

Digital Food Supply Chain and
Traceability Training

¢,

09:30-17:00
Basic Barcode Workshop

09:30-17:00

Smart Mobility Award Category
Awards Presentation Ceremony

~ WY Q“\
L\
h B ‘S;

25 Apr WED |24 May THU

09:30-17:00
HK ICT Awards Presentation
Ceremony 2018*

HONG KONG
ICT AWARDS
2018 88RMAE

HARER

* GS1 Hong Kong as one of the leading organizations
BEERSRERESEP - HEEERA

09:30-17:00
Basic Barcode Workshop

09:30-17:00
Basic Barcode Workshop
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QUALITY | N
FOOD c@l |
Traceability —
Scheme |

I ; x‘-;

[BERRIFREMTE ] ZRRESREREERMEEZGRNERYE  SIENMEXRNRMAEHER
MEHBELZEZRRTHEENKT - TUBBRITRNERS -

Through international standards and food management system best practices, the “Quality Food
Traceability Scheme” assess local companies’ of their food aann
supply chain traceability and their ability of offering consumers P [=]: E_!
safe and quality food, and provide recognition and improvement For details, pleas visit: *

advice. http://bit.ly/2GsJ6Vn [E]

B EEamRREEHATE2017, 28LE
. Participating Enterprises in Quality Food Traceability Scheme 2017

™
'. Bloes] ‘i@ )
’S_ .- A d o] O o] & TWG
u@%& @@ CAFEDECO GROUP @

Q WM .y

THE KOWLOON DAIRY T—

New HimE O

™
*Nlﬂr_ﬂ_?_ﬂ Arena RICH HARVEST ﬂ
LB EERERERDE

3 E N§ SRR EARES « RGN

ERF  FREERAGE

HANGEEBE(GS] Hong Kong)RE—{f+ i Rs R EpmEeE - $WISOEe
1 Aberdeen Group®## {Aberdeen's Food Safety and Traceability Report) *

As a nautral, not-for-profit and 150 endorsed organisation, G51 has des (iIL atod nurco s to rlm design and |mnlt| nentation of global

standards, for more efficient, visible and safer supply chains. Aberdeen's Food Safety and Traceability Report® states that 60% of the best
HOI’]Q Kong performing food companies in the world have adopted GS1 standards




