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Food Safety at the Tip of a Code
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Consumers are demanding more transparent information
like nutrient values, origin, certification, etc., on food
products to understand perfectly what they are eating.
HKU launched a mobile app called “FoodSwitch HK”
earlier to allow wusers to scan the barcode on
pre-packaged products to reveal the nutrients’ score and
compare it with similar products. The app database
contained the nutrient labels of 13,000 locally-sold
pre-packaged food and beverage, helping consumers to
know the nutrient values of each product.

The use of barcode is more diversified than that. In Japan,
about 30 household and food brands like Lion and
Ajinomoto joined forces to incorporate a common
system, which enables users like travelers to scan product
barcode and read the product information in English or
Chinese. Those info include basic and allergic ingredients,
directions, medicinal compound of over-the-counter
drug, etc., so that travelers will not worry because of not
understanding Japanese language.

This is gaining traction in Hong Kong as well, with
the launch of REAL VISIBILITY solution. REAL VISIBILITY
enables consumers to scan the barcode of product and
know the products details. Consumers can learn the
whole traceability details, like the product origin,
manufacturing date, delivery information, certification
report, etc, by just scanning the product barcode, and to
authenticate those products before purchase.

By simply using a phone and a barcode, it connects the
products, consumers and the purchasing journey,
strengthening the power of smart consumers nowadays.
These consumers can know everything from traceability
info to authenticity of the products, thereby they can buy
and consumer in a worry-free way.

In this issue, Head of DCH Hong Kong Food Business
Ms. Betty Leung will elaborate on the company’s
transformation and its latest food safety measures. On
the other hand, founder of Ztore, the popular grocery
online platform, will share his insight on how e-commerce
in HK changes and the market potential.

Enjoy reading.
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About GS1 Hong Kong B &EEEREBIZE

Founded by the Hong Kong General Chamber of Commerce in 1989,
GS1 Hong Kong is the local chapter of GS1°, a not-for-profit, standards
organisation that develops and drives adoption of easy-to-implement
global standards for business to uniquely identify, accurately capture
and automatically share vital information about products, locations and
assets. Headquartered in Brussels, Belgium, GS1 has over 110 national
chapters in 150 countries.

Currently, GS1 Hong Kong has over 8,000 corporate members covering
close to 20 industries including retail consumer goods, food and food
services, healthcare, apparel, logistics as well as information and
technology.
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Tel: 2863 9763 Email: willip@gslhk.org

EREERREHEN1989F A B BAMEKRY - RCSIRIKBMNE
BNE - R RIRERERIEEFKE - — BB EMES R
MO ZIRIFE - ROEABERG  EEERREDHHZER NER
AEMNERES - CSIABURLEFNRNEBMEER - HEBEBII0
Ep 44 - B R 2IRIS0ERZK -

ERERBEHHSEAIBE8,000HEEEE  MEL20ETE - 21
TEHER ROELER  BEEE KK DARERAREK - HET
BriR RIELITORBRBRER - BHELEGENERIR - Ak
BANHTHE

LSR5 ON
Rt RERIRER | TokA
55 : 2863 9763 EH : willip@gslhk.org



BUSINESSCONNECT

Executive Connect

A New Chapter
for Dah Chong Hong
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Ms Betty Leung
Head of DCH Hong Kong Food Business
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Question - What do these popular brands have in

common: Pocari Sweat, Tiger Balm, BRAND'S® essence of chicken,
Cheer, Speedtox insect killing spray, Zanussi washing machines and
Philco air-conditioners? Answer - DCH is the agency distributor for
all these brands.

As a leading company in the Asian market with a business history of
nearly 70 years, DCH has a diversified business portfolio, which extends
across product categories to cover the four basic necessities of life. Ms.
Betty Leung, the Head of DCH Hong Kong Food Business, explained
that these business streams include 1. healthcare products, 2. food
trading and retail, 3. the distribution of electrical products and 4. motor
vehicles sales and logistics solution.

In the dynamic markets of Asia, changes in the market and in consumer
behavior can create a challenging business environment, particularly
for the food business. How does DCH successfully compete in rapidly
changing markets?
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End-to-End Supply Chains

DCH represents over 600 food and FMCG brands distributing more than
15,000 products into three geographical segments, Hong Kong and
Macao, Mainland China and other Asian markets. Betty described the
DCH Food Business in three tiers of the supply chain: upstream,
midstream and downstream.

DCH’s upstream business involves the processing, sourcing and
wholesale of meats and beverages including hams, sausages, salmon,
coffee and Ceylon tea. The group operates two multiple food processing
facilities, Tai Luen Coffee Co. Ltd in Fo Tan and International Gourmet
Foods in Yuen Long. Both have been accredited with the ISO 22000 and
HACCP certification. Customers of the upstream business include
restaurants, hotels, schools, Hong Kong style diner (Cha Chaan Teng)
and even theme parks like Disney.

The midstream business is the largest in scale, and
involves distributing various types of groceries
including snacks, confectionary, dry goods and
staples like rice and oil to retailers and caterers.
This midstream agency distribution business is
operated under Dah Chong Hong Limited, Sims
Trading Company Limited, Integrated Market
Services Asia Limited (IMSA).

The well-known DCH Food Mart represents the
downstream or the retail business. The group
currently operates about 50 DCH Food Mart
stores. When asked how the group adapts to
meet the latest consumer habits, Betty talked
about the growth of online grocery. To stay current and meet the needs
of its customers, DCH has been working with tHKTVmall and other
supermarket online platforms to sell products. Meanwhile, DCH also
cooperates with e-commerce companies like T-mall and JD.COM in

Mainland China to expand their business footprint. DCH has also
introduced Alipay and other mobile payment systems at its
point-of-sales to provide a more convenient shopping experience for
consumers, actively integrating e-commerce platforms to establish an
online-and-offline (020) experience.
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Food Traceability Strengthens Consumer
Confidence

Understanding the public’s increasing concern and scrutiny in food
safety, three subsidiaries of DCH, DCH Food Mart, Sims Trading and DCH
Logistics, have joined GS1 Hong Kong's Quality Food Traceability
Scheme and garnered the Gold Award, indicating excellent performance
in food traceability and supply chain transparency.

"This scheme not only enables us to evaluate and elevate our company’s
traceability standard, but also brings confidence to our consumers.
We're hoping to encourage even more participation by DCH subsidiaries
to help enhance our competitiveness,” Betty said.

She added that the Group continually faces the challenges in the easily
accessible Hong Kong food market, particularly regarding parallel
imports and the availability of global food products online. However, with
decades of experience and exclusive agency distribution status for many
popular brands, DCH is positioned for success. Their supply chain
capabilities enable the group to provide assurance and transparency to
consumers, also allowing them to easily search for food origins and
certification information. These distinctive advantages offer DCH’s
customers a different experience from purchasing parallel goods,
effectively boosting their confidence. DCH also manages above and
below the line market promotions to promote sales and build brand
awareness for the principals it serves. Brands that partner with DCH are
able to benefit from deep local market knowledge and an extensive Asian
network to fuel regional growth.
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Fully Automated Healthcare Operations

In June 2016, DCH acquired LF Asia and introduced two new companies,
IMSA and DCH Auriga, to focus on consumer products and healthcare,
respectively. With the acquisition, the DCH consumer products business
has now expanded to 11 Asian markets. " As global consumers are aiming
for healthier and more quality living, DCH’s healthcare products business
in Asian markets continues to gain momentum.” Betty said. “The process
of consolidating the IMSA and Auriga businesses to realize synergies is
roughly completed, further enhancing our productivity and operational
efficiency.”
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Betty excitedly affirmed that DCH Auriga will move to a new storage
centre in 2019. Hong Kong’s first healthcare-dedicated warehouse will be
equipped with state-of-the-art facilities, self-contained, automated and
able to offer specialty cold chain storage. The new facilities will enable
shorter lead times, reduce delivery cycles down to a matter of hours,
minimise human error from the pick and pack process, and facilitate
secure full-service solutions for its customers.

ERP for Greater Bay Area Opportunities

DCH has invested over tens of millions in updating the Group'’s enterprise
resource planning system. Betty pointed out the investment is designed
to simplify, standardize, and centralize the company’s IT infrastructure.
By deploying a suite of systems, including enterprise resource planning,
business intelligence, warehouse management and customer
relationship management, DCH has improved information management
by providing seamless connectivity and real-time reporting to enable
data-based decision. This transition will also assists the rapid information
flow between business units, helping management to better understand
and respond to dynamic markets.

To optimize operation flow on supply chain process efficiency, DCH Food
Mart is partnering with GS1 Hong Kong for a supply chain process
consultancy project, covering operations review from sourcing, food
processing, inventory control, to logistics operations. This is expected to
enhance information connectivity and product visibility and traceability
within the company, ultimately facilitating data analysis and business
decision making.

When asked about the impact of Sino-US trade dispute on the Group’s
cross-border development, Betty foresees the impact will be limited and
believes there is significant market potential in Mainland China and other
countries along the Belt and Road. She also said that DCH is currently
constructing a 45,000 square meters logistics centre in Hengqin. It is
expected to be completed within the year and will serve the
development of Guangdong-Hong Kong-Macao Greater Bay Area. The
centre is not only a warehouse, but will also provide product distribution,
processing, repackaging and tariff support services. She believes this will

further strengthen the Group’s supply chain network and coverage of the
South China market.
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Is the largest fast-moving consumer goods distributor in Hong Kong

REMTREBEFARBHEERNRIER

Locally serves over 15,000+ distribution points including major retailers, hotels, fast food restaurants,

local diners, airports, cruises, schools and e-commerce platforms

RETERMEKEBEEAHEBEBR - SATEIEN  EBRESEIRTER  BE  RES  REE - #5 -

B BB BETAS

the largest smoked salmon manufacturer in Hong Kong
AREMTREERANE=XARLER

DCH Foods Membership Loyalty program has 800,000 members
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Have you slept on
a smart mattress before?
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Elite Beds, a Swiss luxury bed company, has developed a hospitality-based
leasing model for its mattresses and related products that employs radio
frequency identification technology to manage the use and condition of its F
beds. The system allows Elite Beds to invoice its hotelier customers at a § /
monthly rate that matches the mattresses’ use. After offering the system for
several years, the firm is now expanding to hotels throughout Europe, as well ! ¥
as partnering with another mattress maker in Mexico. What an amazing new [
business model based on loT technology. * —
It —REKREAFElte BedsglE —EMABEZERBHEHANERR - ZEXAFIBESZ -
SRR BT (RFID) - 2800 R ERKIBHASE RIEN - Elite Beds @R ZMEHMA - @
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Source ¥EHIE : RFID journal
http://www.rfidjournal.com/articles/view?17528

DIGITAL RETAIL
Experience for yourself today how the RFID system is implemented at - E—

store-level, at our brand new RFID Experience Center.

located in Shenzhen, Ching, inside MAINETTI's largest manufacturing
facility, the Center offers a hands-on environment for inferacting with the latest
end-to-end retail services available.

First O20 delivery service
by 7-11 in Japan

The Center is divided into 2 sections for demonstrating different aspects and
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Seven-Eleven Japan will launch smartphone ordering for delivery
in as little as two hours. It plans to be available in Seven-Eleven’s
entire Japanese network of around 20,000 stores.

The service allows users to place orders 24 hours a day, selecting
a delivery address and store to choose from 2,800 available
products, including Japanese convenience store staples such as
rice balls and bento lunch boxes. Fresh food delivery is
presenting a new battleground for retailers, and the company is
hoping for an edge in linking its market-leading retail store
presence with online reach.

AAR7-11ES#HEEFHREE  RNKAXERT  BHEE2AR2EEXK
T-1MEFERE - BEAIEBZREEXE24/NEEE - ERfERE2TSH
% PREAEFEEEER  BEXEWURN - FIHERREERAATER
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Source FEMRIR : Nikken Asian Review

https://asia.nikkei.com/Business/Companies/
Seven-Eleven-Japan-enters-online-market-with-food-home-delivery

capabilities of an RFID system; a warehouse for inventory control, and a
storefront mockup for general refail operations.

When you entfer the warehouse section equipped with our handheld smart
device, you will experience the convenience and speed of an RFID-assisted
stock-in and stock-out process. Reading gates are installed at all the exits,
providing accurate hands-free inventory management. Dedicated barcode
printers for self-service RFID label creation are also available on location to
illustrate the mobility and accessibility of the latest RFID technology.

The sforefront section simulates a fully modernized and equipped
medium-sized refail store, by implementing a speedy checkout POS system
integrated with RFID and EAS technology. It is possible to see with your own
eyes how sfock data is processed by the system in real-time.

RFID is the ultimate tool for ensuring efficient and accurate inventory control.
A store-wide stock-take with RFID-tagged items can now be done in minutes.
With faster turnaround inventory data available, management can reduce
out-of-stock periods, which in turn boosts profits through higher on-shelf
availability. Furthermore, the information collected enables a detailed
trending analysis for product profiling and optimising product displays and
placement in-store.
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In"Store Printing

www.mainetti.com
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FOPi Bakery, the bread production arm of FamilyMart in Taiwan, uses 2 1
barcode to verify expired bread products to ensure food safety. Setting
the time parameters in the barcode, the point-of-sale systems are 30 August | 2:00pm-6:00pm

enabled to scan and know the expiry date of the bread because the
system will fail to check out the bread for payment. This provides extra
level of consumers’ safety by leveraging technology beside the regular Conference Hall, 4/F., HKPC Building
inspection by staff. In fact Taiwan’s domestic baking market is valued at
about 60 billion yuan (~HKD15.6billion) each year, so to enlarge market

share it is necessary for such technology investment. FOOd safety in New Era - A decade fOI‘
£ + 2R (FamilyMart) {8 FIE 3 T 078 o 6 S F 1508 g i e, - R . . . . . .
AREE - BHEBQNEERREBRESE  ASBBE N - EHIKE T digital experience & innovation in
RHEE  ARIE  EEREMEER T ECR RS LB EER R R
ESBERE - BE LA SIS MIE S FE6005 8 A% (W156/8%T) - BIEE Food Safety Enhancement Register NOW!

R RRBRLHHR: BARLEL 2 HHRER
Source HEHIR : TechNews

A3
I https://technews.tw/2018/05/23/fopi-full-anniversary-three-three- *l] gu ﬁ $ 1t

hot-japanese-breads-selling/
Bringing together over 300 industry experts and practitioners to discuss improving food traceability
practices, as well as driving effective adoption of international standards and technology for food
management systems, thus building consumer trust and enhancing brand image.

The Uberization of the last mile 2017 Guests & Speakers Highlight
\iﬁﬁﬁlwﬂ/\;ﬁi é_

Offering fast, same day or next day delivery has become an expectation
for many online shoppers. But it’'s a huge challenge for logistics
companies, especially in big cities. DHL launched Parcel Metro, a new,
flexible and fully visible solution for urban deliveries in cities like New
York, Los Angeles and Chicago.

n Rich and inspiring content Tripartite Cooperation & Support
'— from Government and

leading firms Government

Food and Health Bureau

G
‘ Q\I ERNMENT

Iﬁl.lﬁl Networklng with over
llll 300+ industry experts

The new service creates a virtual delivery network of local and regional
delivery vendors and crowd-sourced drivers and vehicles to ensure
maximum flexibility and capacity over the last mile. It does this via a
software platform, which selects drivers that offer the appropriate
service levels and sufficient capacity on specific routes and which meet
the company’s quality standards, like Uber driver delivering the parcels.

/

ﬂ: Keep abreast of the latest
food safety issues

AEEBEFHHER AN T —HNXERS - EHYRARRFRERAEE - L Industry
HELEZEBNHAMT - DHLAMELR —E2H  aBERZERANBRAR Association Industry Stakeholders
[Parcel Metro] ' BRIEERML  BEEEZMTSHTRLHEL - FTRBEEER Dr. Chun Tak Yi * Food Industry Asia « Wyeth (Hong Kong)
HEMRREMNEHARAE A4 RAKNENHE  ERE - DINEHRE See o eiood and Heaith Bureau * HK Food Council Holding Company Ltd.
AMBIEREES) © BBBIHTE - mﬁﬁ REMREEAERY - AREEETE (‘:;ﬁngt:‘:;)“t‘itn';ya;and;ee (Hong Koy * China Hi-Tech + Hop Hing Oil Group Ltd.
 FARTHEHAS BN AR EER - AWUberAlEXE S food products and choices, but : éﬂltfounterfe't * Ztore HK Ltd.
. significantly on food safety and ISl (CHE * Aquaculture Technologies
Source ¥R : The Future of e-Commerce B 1 ririo) food safety is one Asia Ltd.
http://www.future-of-ecommerce.com/the-uberization-of-the-last-mile/ of the top priorities of the HKSARG.33
9 For inquiry, please contact

Mr Ng at Tel: (852) 2863 9753 Email: food@gslhk.org Website: www.gslhk.org/events/food-forum-2018
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The next wave of e-commerce in

HK: grocery shopping
SRR - MG

“The Outlook of e-commerce in Hong Kong” report 2017 edition

revealed that more Hong Kong consumers are shopping online in
2017 comparing 2016, with entertainment and books showing the
biggest rises (12% and 13%), and yet Food & Beverage showed
relatively flat growth.

Danny Shum, CEO of online grocery store Ztore, believes that the
potential of e-commerce in Hong Kong is huge, because he noticed
that e-commerce makes up only two to three percent of Hong
Kong’s retail market.

When Shum established Ztore in 2015, Hong Kong’s online grocery
market was dominated by a handful of local players. He knew the
company had to be different in order to gain a foot hold in the
competition.

Bt

e = -
ﬂﬁﬂ.&ﬁlﬂf
P *’!r % ,g

rhEpsSrEn FTSIETET @ERLTETEEGEE BC R BE
T ERAEE e W b @ PAREE e S

Ztore develops all the software it uses in-house as part of Shum’s
broader strategy to create a unique identity.

Ztores’ selection of grocery brands is also unigue: some home-grown,
some legacy, some organic and some supporting fair-trade. Some
brands are so old that they do not even have a barcode, which
requires manual stock-take instead of barcode scanning to go
through the delivery and supply chain process. The company helped
the legacy brands to take the first step in digital transformation by
referring GS1 HK to apply for a barcode, greatly reducing the labor
cost and greatly enhancing the workflow efficiency.

Ztore focuses on the 28-45 years old customer segment who tend to
buy in smaller volume. This allows the company to stock fewer items
compared to some of its industry peers, which, in turn, reduces
warehousing costs.

Shum’s team use social media effectively to engage with customers,
not only for promotion but collecting suggestions from consumers,
accumulating a large, loyal customer base.

Shum believes with all the advanced, fancy technology nowadays,
the company’s top priorities remains focus on the user-friendliness
of its website and the customer service experience it delivers. He
believes they are the core values of any retail businesses.
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GS1 General Assembly
in Hangzhou
MMGS1ES

GS1 Annual General Assembly was successfully held in Hangzhou on
15 May. Tian Shi Hong, Deputy Chief Administrator of the State
Administration for Market Regulation (SMAR) and General
Administration of Standards and Regulations Center, Chenghai
Zhang, President & CEO of GS1 China, and Han Jianping, former
Deputy Director, Department of International Cooperation, General
Administration of Quality Supervision, Inspection and Quarantine,
and other Chinese officials met with GS1 President and CEO Miguel
Lopera and Executive Vice President Mike McNamara for exchange.

Chief Tian said the new generation of technology, industry
transformation and digital economy brought new challenges and
demands for international barcode standards, SMAR will continue to
focus and support the development of the GTIN initiatives, while
promoting the applications of GS1
standards in Belt and Road Initiatives
(BRI) and fostering the harmonisa tion
of global product data.

The signing of “Hangzhou Statement”
is one of the highlight in the Assembly,
which affirms the strengthening of the
cooperation of GS1 along the BRI
countries. It will then unlock the power
of GS1 standards in facilitating cross-border trade, and encourage
the development of GTIN in global trade.

The Assembly also see an in-depth conversation among senior
executives from GS1 China, its supervising organizations and GS1
Global, discussing and exchanging opinions on the works on global
supply chain standards, promotion of GTIN standard and other
technical issues.

Highlights of the Hangzhou Statement [HMES ] =

e Improving supply chain efficiency and trade facilitation
HEHEEIERE SRR

e Promoting the global e-commerce development and
interoperability and transparency of transactions,
EBEHREFHERE  HERELEEARSERAE

e Supporting a global standardised traceability system for
food safety and consumer trust,
XEEREECERBARS  HERMETEMEEEEE

e Enhancing the healthcare supply chain and patient safety
HAaEEHEENREL S

e Strengthening cooperation in global data standards

MR RRBIBFEN LB AE

GS12gR5AISAAEMMMEIRAER - BXK
MEEEEREERERE  BREFEE(ERE
-

ZEgXrAHEE  FEDMEHROEE
RAE  REREREBBEAERRRE
FETFEHEEEREER TGS1EHFKCEO
Miguel Lopera: GS1EEELZE@EfEMike
HZCS1IEREEALR -

McNamara%%

Miguel Lopera (left), GS1 President and CEO, and
Tian Shi Hong (right), Deputy Chief Administrator
of the State Administration for Market Regulation
GS1E 4,3 CEO Miguel Lopera (7)) BB R 5 85 &
ERFRREMR ) ]H °

L HEHEEERTH —HBEE  EXFw®
MEILE - RBIR SRR TIERSR T3k
EAFER  MBEARTSEEERERGES
ERNIXEERERHEBEIIENER  #H
GSIREE—H—KINER  REZHHE
B FHE R -

RERIFTIMMES] WEZE - [E51HFX
fbfE "—% 8" BIRAERESALR FEE
BREERM » RO BECSIEEER  REE
BESENE  H2RERRHEREEEM
RIBRHRE -

bR EEITERRY mEEEE T - EEM
BAERREAYEBEY REEAMGSL)
= EBERALE - SR EEEERECTE

BRI HEE MM EZERIAER -
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Celebrating the
1st Anniversary of GEL
A HEGEL[®|—iEF

Around 80 GS1 HK corporate leaders enjoyed a fun night out
with exclusive networking opportunity from elites across
industries at the anniversary of GEL cocktail party. An
incredible experience, the attendees all look forward to more
such gatherings!
8OMGSI HKM XS B BMBAKN BB L EGEL [B] —AF
e EMERE - BEEAENRIRTELE —EERMKRE - HF
EHEIEFFT—RES -
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GS1 HK in Review RU5ElEE

The ICT Superhero League:
Hong Kong ICT Awards 2018
- Smart Mobility Award
ICTSR iRk ER : FAEEREN

Hong Kong ICT Awards 2018 - Smart Mobility Award winners list
Frx SE = S . &0 4= =] oo
HONG KONG réﬁéuﬂ&ﬁuﬂﬂ?§ﬁ2018. %%H{Tﬁj 1;;&8@

ICT AVV‘ANRPS | Category #85I | Award €18 | Organisation/ Winner #i& &8
2 O 1 8 E;ﬁi;&g Smart Mobility Grand BPS GLOBAL HOLDINGS Ltd.
A BERT K BRRIKIZERBR AR

| Title of Entry 548I5H

DKSH Hong Kong Smart
Automated Warehouse Solution
ERREESZTHEAHREAR

Smart Transport  Gold Airport Authority / MTel Ltd. / Cherrypicks Ltd.  “HKG My Flight” mobile app

FHREE - E5HH1TER

BERR i WHEERR ) JVEREBRAR/AlaBARAH [RAOMIE] FiERAEN
Silver GreenSafety Technology Ltd. The 4S Solution
As the lead organiser of the “Hong Kong ICT Awards R REREHBARAT ASERRRR 2R
2018: Smart Mobility Award”, GS1 HK received over 70 %r%‘ze %?g%ﬁg%g%%d' %?g%?%g%ﬁﬁgﬁ
innovative entries from different sectors, for the new Certificate of Merit MTR Corporation Ltd. Rail Gen 2.0 - New Customer Experience
Award category with streams of Smart Logistics, Smart BEXRE BEBEEER AR #p52.0 - REFER

Transport and Smart Tourism.

Smart Logistics Gold BPS GLOBAL HOLDINGS Ltd. DKSH Hong Kong Smart
; ; BEYR i BARIRKIZRBR AR Automated Warehouse Solution
Organised by GS1 Hong Kong and steered by Office of = o . PRy Pt
9 Y ong rong ar ea by EEASEBDLADEESR

the Government Chief Information Officer, the Smart Silver Airport Authority / E-Business Solutions Ltd. Intelligent RFID-embedded Baggage
Mobility Award Presentation Ceremony was held on 30 Fiigass WHEERR | S AERAR Loading Robotics for Automated
March, whilst the Award Presentation Ceremony for all Bagdpol Rgprigilioden

. ’ } B EARGTIAE R BT RE M B 172
eight categories of Hong Kong ICT Awards 2018 was EREFEE RS
organised on 4 April, where the Grand Awards was announced Bronze HK Pick-up Ltd. Pickupp
and presented. Congratulations to all the local winning 2%
companies for your outstanding innovations, you serve not Smart Tourism Gold Pokeguide Ltd. Pokeguide
only as role models, inspiring our youth, but also showing them BRI 25

. Gold TravelFlan by freeD Group Limited TravelFlan Al Travel Concierge
|

the way to a future that will surely reward us all! e TravelFlan A T £ & i 55 58
EAERRBHEIEAS T [ EEEARBARRE — BT Bronze MotherApp Ltd. PowerArena - Smart Crowd

PN . - N - Fizess Management and Analytics Solution

nEs gy i . — I 5|3 N\ FHR N B4 O, &z g0 EE <y
Eﬁa?jﬁ%ﬁ% /\J-|5Z¢|J@7OTJJK@THE%'JE@EU?)H/EDD Rﬁfza%‘\% PowerArena - B A & N DN E5T
i B e MR SR = (AR R 8E - Certificate of Merit ~ Openrice Ltd. OpenRice

BEEE FER A R A A CFER MY

 DEEBEEN - BRATENE [I
AR N ERER2018F B EN B

3A30B 817 - MEL/\EHRRIFF
EMEBRERRN4 A48 8 - RHE
#H2018F B EMLKBAR K RO EFX
RBEFE - NEMAEAMERZAR - R .
TMEABFEAGMKE  BEREERK .11
BRH)ARIK o a

Harbour City Estates Ltd./
Compathnion Technology Ltd.
R EBEXERAT /BEERBEERAR

Harbour City Navigation App
BB MR EERER

Smart Mobility (Smart Transport) Award winners
BERHTRERCGE®RE

Smart Mobility (Smart Tourism) Award winners
BRHTRERRE)®E

1 Mrs Carrie Lam, Chief Executive of HKSAR Government, visited
the booth by BPS Global Holdings Ltd., Grand Award of the
Smart Mobility category, which featured DKSH Hong Kong
Smart Automated Warehouse Solution.
BEARRITHRREMBARL T 2B EBHITAESENRA - BEMH
BEERERARNNEBAEERSHEDREAR -

Ms Anna Lin, Chief Executive of GS1 HK, attended the Award
Presentation Ceremony with the respectable judging panel of
the Smart Mobility Award.
GS1 HK BHMRIa X TR A ENRHTEEZENELMAR -

Smart Mobility (Smart Logistics) Award winners
ERHITRERYL®RE FAEBHTEREE

All Smart Mobility Award winners
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GS1 News ‘RSO EE

—

GSl Global Forum 2018 Concluded
nuﬁ1ﬁﬁ%ngﬁ1ﬁ ’

GS1 New Management Board
GS1¥i—EEER/AE

Kathryn E. Wengel

Renaud de Barbuat
GS1 announces the appointment of Kathryn E. Wengel, Worldwide eranece arie =

Vice President & Chief Supply Chain Officer at Johnson & Johnson,
Management Board Chair and Renaud de Barbuat, Chief Information
Officer France at Carrefour, as Management Board Vice-Chair.

GS1=EMHZEMF®RYE (Johnson & Johnson)
2REIRAREEBETHRAZ Kathryn
E. Wengel REFEREF - REDABERER
Together with these appointments, GS1 welcomes four new  (Carrefour)Renaud de Barbuat 55| -

Members that are joining its Management Board:

e José G. Loaiza Herrera, Vice President of International
Business at Grupo Exito;

GS1RIRFEGI A T ENMAZEER ¢
s MEZAZTERGrupo ExitoBIEE %72l

#@# José G. Loaiza Herrera

e Kerry Pauling, Senior Vice President and Chief Technology
Officer at Walmart International;

c ABIBER S RBAENE R RS

Kerry Pauling

¢ Martin Reintjes, Member of the Executive Board at Dr. Oetker
Nahrungsmittel KG;

¢ Rob Rekrutiak, Group Product Manager at Google LLC.

The community of GS1 Member Organisations approved these

nominations at its annual General Assembly meeting which took  ETEFMERNCS1FE2E L GSIKE
place in Hangzhou (China). The new term of management board is A& —HRABELED - AT/ —EEES

shown below: WA
Mike McNamara Sunny Jain
Executive Vice President, Vice President Core Consumables,

Chief Information & Digital Officer, Amazon

Target Corporation i i
Xiao An Ji

Mark Alexander Chairman, Beijing Hualian Group

President, Americas Simple Meals and i

Beverages, Campbell Soup Company Chris Johnson

) Executive Vice-President - Nestlé

Mark Batenic Business Excellence, Nestlé S.A.

Chief Executive Officer, IGA, Inc. .

Philippe Lambotte

Senior Vice President Global Supply

Chain, Mattel, Inc.

Rakesh Biyani

Joint Managing Director,
Future Retail Ltd.
Miguel A. Lopera

President and Chief Executive Officer,
GS1 Global Office

Ex-officio

David Calleja Urry
CEO, GS1 Malta

Rubén Calénico .
CEO, GS1 Argentina Meinrad Lugan

Member of the Board of Management,
Bob Carpenter B. Braun Melsungen

Chief Executive Officer & President,

GS1US Gary Lynch
CEO, GS1 UK

Renaud de Barbuat

Chief Information Officer France, Ravi Mathur

Carrefour - C.S.I. CEO, GS1 India

Vice-Chair i i
. Amit Menipaz
Cameron Geiger o Vice President of Structured Data,
Senior Vice President, Logistics eBay
Services, Walmart Stores

John Gilbert

CEO Supply Chain and Member of
the Board of Management,
Deutsche Post DHL Group

Daniel Myers

Executive Vice President,
Global Integrated Supply Chain,
Mondeléz International

Julio Nemeth

President, Global Business Services,
The Procter and Gamble Co.

Samir Ramzy Ishak

Group Vice-president of Operations,
Abudawood

o BB FEMEDr. Oetker Nahrungsmittel
KGE = /5K & Martin Reintjes

+ Google LLCEEE

Hidenori Osano

Vice President & Executive Officer,
Senior Chief Officer of IT Innovation,
AEON Co., Ltd

Maria Palazzolo

Executive Director and CEO,
GS1 Australia

Joseph Phi *
President, LF Logistics*

Chris Resweber

Sr. Vice President of Industry &
Government Affairs,
The J.M. Smucker Co.

Timo Salzsieder

CSO & CIO at METRO AG and Member
of the Metro Cash & Carry Operating
Boards, METRO AG

Steve Schuckenbrock
CEO, CROSSMARK

N. Arthur Smith
CEO, GS1 Canada

Lin Wan
Senior Vice President,
Cainiao (Alibaba Group)

Kathryn Wengel

Worldwide Vice President & Chief
Supply Chain Officer, Management
Committee Member, Johnson &
Johnson

Chair

Chenghai Zhang
CEO, GS1 China

* Mr. Joseph Phi is the Chairman of GS1 HK
CERTERBEEQRBHEER

#&38Rob Rekrutiak
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More than 830 representatives from GS1 Member Organisations in
95 countries (more than the Winter Olympics which involved 92
countries) gathered at Brussels, Belgium from 26 February to 2
March to attend the GS1 Global Forum this year. C-suites executives
and speakers from Carrefour, Google, Johnson & Johnson, J.M.
Smucker, MIT, World Health Organisation etc., were invited to share
on several topical plenary sessions. Topics included making
healthcare safer, more efficient and more effective, connecting the

digital and physical worlds in retail, and other strategic topics.

GS1 President & CEO Miguel Lopera at the
opening plenary.
Miguel LoperaiE1 TR

Over 50 workshops covering topics from
improving supply chain efficiency to patient
safety were held.

BSOETRIE—EM I - AREHIEERE
AZR AR 2 K5 #E BRI R o

REEMNCSIEHRESN2HA268 23 A2AE LT
RHEERET  EETRKAISHEEKERSI0H
GSIKBMEBARELAFTRERARREES ) -
KERLZERE - Google * 34 ~ J.M. Smucker * i &
BT  tAFEERSN —FafEREREK  1TE

o

A BRELE
CAEEZTERRIEELR

BEZE/NEFRTIED=Z
BB BMEMBRA) BB
L??Tﬁu :M‘-Eﬂi ‘E;}%% °

To know more, please visit 5F15:52 %
https://forum.gsl.org/

Interaction between
representatives from
GS1 HK and other
members’ offices.
BEERAEEHERR
HEMBERAKRESD) °
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New Members

GS1 Hong Kong welcomes the following new members

B AGSI1EEES

(in alphabetical order LA ZFHEF)

11.
12.

13.
14.
15.

17.
18.
19.
20.

21.

22.

23.

24.

25.

26.

27.

28.
29.

30.

31.

32.

33.

34.

35.

36.
37.

38.

39.

40.

ACTIVE DIODE INC
ADVANCED MERCHANDISING INDUSTRY CO LTD
EMEERMNERAE

AISAN (HK) CO LTD

N H@E ) AR QA

AKA HONG KONG CO LTD

ALI SUN HONG KONG GROUP CO LTD
fiEREBEBERAR

ALPS NATURAL FOOD LTD

AMERICAN ANGEL INTERNATIONAL GROUP LTD
ERRFEEREEFR AR

APPLE VALLEY SPORTS

HEREEEAM

ARVATO SERVICES HONG KONG LTD
ASIAN RESOURCES INTERNATIONAL LTD
DNERBEBRBRAR

ASTRON DT LTD

AUDI INTERNATIONAL DEVELOPMENT LTD
HmBERERBR AR

BABYBOOM LEARNING CO LTD

BAIALTD

BAIFENBAI (HK) HEALTH FOOD GROUP LTD
BOBED)REERAEEERAA

BAO DIM SIN SENG LTD

BEEEBRAR

BLUE SKIN ASIA LTD

BONSAI VENTURES HONG KONG LTD
BRANFORD LTD

BRO'S BONBON GROUP LTD
ELRMERBRAA

BULA GROUP LTD

MRARATR

CANBO PHARMACEUTICAL (HK) LTD
REREFEB)ERAA

CATCHUP TOYS LTD

FBITEAERAR]

CENTURY GAIN (HK) LTD
FREB)BRAA

CHANGXIN INTERNATIONAL TRADE CO LTD
RITERE S HER AR

CHEONG TAI INTERNATIONAL TRADING LTD
EREBRESERAF

CHINA COSMETIC GROUP CO LTD

PR EBRBRAR

CHUCHU LTD

CIGO FOOD (HK) CO LTD
BaRm@EB)ERAR

CLEARNATURAL (HK) TRADE LTD
BREB)ESHERAR

CUBPLUS

5B

DANJIRUY HOLDINGS (UK) CO LTD

SR R () B R A A)

DANONE NUTRICIA ONLINE DISTRIBUTION HONG KONG LTD
EReas S ERDEHEBER AR

DAO MAI INDUSTRIAL CO LTD
TEEXERAR

DAYGAIN HOLDINGS LTD

AEEEAGRAA

DBT AUTO ELECTRICAL PRODUCTS LTD
DELICIOUS EXPRESS LTD

R ERMEEARAA

DING YUE (HK) INDUSTRY LTD
BARNEEBRAR

DMS GROUP INTERNATIONAL CO LTD
EFEREEER AR

DOKI TECHNOLOGIES LTD
ZERHEARAR]

41.

42.
43.

44,

45.
46.

47.

48.

49.

50.
51.

52,

58

54.

55.
56.

57.

58.
59.

60.
61.

62.

63.

64.

65.

66.

67.

68.

69.

70.
71.

72.

73.

74.

75.
76.

7.

78.

EMAY GLOBAL LTD

KRR A R AR

EMBRAVA LTD

E-MED BEAUTY LTD

BXERAR

EMITEX LTD

BROEERAF

EMPIRE PAK LTD

EVER LUCK INTERNATIONAL (HK) LTD
FKIEEIFR (BB AR AE

FANCE PALISMAN BIOTECHNOLOGY CO LTD
ERIRFIST 2 A YR B R AR

FASHFACE INTERNATIONAL HOLDING (HK) LTD
R BIR IR (BB AR AR

FATA ENTERPRISES LTD
BIEECXBRARAR

FERARF LTD

FOUR SEASONS FARMER CO LTD
MERRRMESHRAA

FRANCE XIANGDAIMEI GROUP CO LTD
AEBEXEEARAR

FRANCE YH SENBO (INT'L) GROUP LTD
AEEL (B KEARAR

FRANKFURT INDUSTRIAL LTD
BREERERAF

FUJI PRO LTD

FULL KING INTERNATIONAL INVESTMENTS (HK) LTD
ERBEREEEB)BARAH

FULLY WIN CORPORATION LTD

BaARAR

FUTURE TECH CONCEPTS HOLDINGS LTD
GAINMAX LTD

ABRAT

GC DESIGN LTD

GENEHARBOR (HK) BIOTECHNOLOGIES LTD
ERBEB)EMBEBRAF

GENIE APPAREL LTD

FE R AR £ PR A A

GERMANY CAPTAIN CRAFT BEER CO LTD
EEEMRREREERR AR

GERMANY GODFATHER BEER CO LTD
EEBEERRAT]

GERMANY JBL BEER GROUP (CHINA) CO LTD
R R ARE R E)BRAR

GERMANY KAILUOSA CRAFT BEER CO LTD
R E RS EAR A F

GERMANY KAISERWIN VINTAGE LTD

R (L) BREERAR

GIVING LOVE (KOREA) INTERNATIONAL GROUP CO LTD
TEER)BEREEERAF
GLOBEPROSPECT LTD

BFAIZARAA

GLORY SUN INTERNATIONAL GROUP LTD
GOLDSFINE INDUSTRIAL LTD
BEEEFRAF

GOOD FIELD PRODUCT & SERVICE CO LTD
R R R BIRS B R AR

GOOD VIEW FOOD PRODUCTS (HK) LTD
TRRMALIEEE)MEERAR

GOURMET (HOLDINGS) LTD
EmREEB)BR AR

GRAZER TOYS CO LTD

GREEN BEAUTY & HAIR PRODUCTS LTD
BHEERERRERAF

GUANGHONG CORPORATION LTD
BRITERAR

GUANGZHOU KANGHE PHARMACEUTICAL (HK) CO LTD
BN BEM 2 (B 78) AR A

79.
80.

81.

82.
83.

84.

85.

86.

87.

88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

100.

101.

102.

103.

104.

105.

106.

107.

108.

109.

110.

112.

113.

114.

115.

116.

BUSINESSCONNECT

gamEs

GUL AHMED TEXTILE MILLS LTD

HAOXUAN HOLDINGS (HK) COSMETICS CO LTD
EEERR(EB) R BRAT]

HAQI (CHINA) CO LTD

RR(RENARAA

HARVEST SAIL INTERNATIONAL LTD

HEIDI MARKETING CO LTD
SEmEHRARAR

HELLO (HK) FOOD INDUSTRY CO LTD
BEREBRRIEARAT

HERBA CHINA PHARMACEUTICAL CORPORATION LTD
FEEEHERDBRAF

HIGHLAND TECHNOLOGIES LTD

St RHRAR AR

HK ANROLYA INT'L CO LTD
BRLHIEBRBRAT

HK BEIDEMA COSMETIC INT'L GROUP LTD

BB ARBRAEREEERAR

HK BEILUOMI MEDICAL BEAUTY CO LTD

AR RBRRERREERATF

HK CAT LINGHT SNACKS CRESTIVE MARKETING CO LTD
BAMBHETRABITHERAA

HK DAYANG INDUSTRIAL LTD
BRRGEXRARAR

HK DAYUAN IMP & EXP CO LTD
BEREANTEHOARAE

HK HAICHENGTIAN (INT'L) HOLDING CO LTD
AR ER)ZERERAT

HK HEALTH FOOD CO LTD
BREXRRAERAF

HK JINLIS INTERNATIONAL TRADE LTD
BREEERESERAF

HK JINSHENGYUAN INDUSTRY GROUP LTD
BRETEEEREBRATF

HK KLF INDUSTRY IMPORT & EXPORT FOOD LTD
BERFAREREHARRERAA

HK LK INT'L BIOTECHNOLOGY LTD
BRLREREM R BRAR

HK MOMMY LOVE DA HEALTH INDUSTRY MANAGEMENT LTD
BRBREAREEERERERAF

HK WBX MAKEUP (INT'L) LTD
ABRBELRRER)ERAR

HK YIZHI INDUSTRY LTD

BRREEEARAR

HK YM GROUP TRADING CO LTD
BAIRERERSHERAF

HONG KONG ALIFA HAUTE COUTURE LTD
BB RREHE HIBRAF

HONG KONG BO FEI NI LTD

B BB ERARAF

HONG KONG BW XINJI FOOD LTD
BBBRERERAR

HONG KONG ENCASH INVESTMENT CO LTD
BRBREREARAR

HONG KONG ESSENTIAL (GROUP) LTD
BRRE(EE)ARAF

HONG KONG HAIDONGFANG INVESTMENT LTD
BR/ARTREBRAR

HONG KONG HONG TU ZHUANG YI TRADING CO LTD
BEBETEESERAF

HONG KONG HONGGE COSMETICS GROUP CO LTD
BB CHmREERAF

BATREAFERBRAA

HONG KONG LANCOME KNITTING CO LTD
BBWEHBARAR]

HONG KONG NATURAL HEALTH INTERNATIONAL LTD
AR ARREERARAA

HONG KONG PROSTHODONTICS MEDICINE LTD
BAHEEEREFRAF

HONG KONG RED DRAGON GROUP CO LTD
BRMRRMEEFRAR

HONG KONG STRONG EXCITATION PLASTIC
HARDWARE PRODUCTS LTD

B EBDZRISRREBRAR

117.
118.
119.

120.

121.
122.
123.
124.
125.
126.
127.
128.
129.
130.
131.
132.
133.
134.
135.
136.
137.
138.
139.

140.
141.
142.

143,
144,

145.
146.
147.

148.
149.
. HONG KONG JIN FU TANG HUNDRED PHARMACEUTICAL CO LTD 150.
1561.

162.
183.

154.
165.

156.

HONG KONG VANKINGS TRADING CO LTD
BREEURESHRAA

BB (R E) SRS EMERAR
HONGKONG AROMA LTD
BBBCEARAT

HONGKONG COMPENDIUM OF MATERIA MEDICA CULTURE OF

CHINESE MEDICINE RESEARCH LTD
BRAEME FEEEARBRAF
HONGKONG DADUHUI INT'L GROUP LTD
BBAHERREEERAR

HONGKONG DINGGUAGUA MATERNAL AND CHILD PRODUCTS LTD

BRTENNEFERRERATF

HONGKONG FEI RHAMEY INTERNATIONAL GROUP CO LTD
BRFFHEXEREEERAR

HONGKONG FINDING GOODS TRADE CO LTD
BASUHESERAT

HONGKONG HAIZHONGYU FOOD CO LTD
BB BT ERBERAA

HONGKONG HEXIN INTERNATIONAL BEAUTY GROUP LTD
BRAHEREEREBRAR

HONGKONG LANYU FOOD CO LTD
BREHRMAERAA

HONGKONG LIMAX INT'L FASHION LTD

BB BRI AR A PR A A

HONGKONG MEI XIANG FOOD CO LTD
BBRBERMARRAT

HONGKONG NANMEI COSMETICS GROUP CO LTD
BRmXtimREERAR

HONGKONG SHIQUAN INTERNATIONAL FOODS CO LTD
BB T2ERRAARAF

HONGKONG TOTALWIN TOBACCO CO LTD
BRRMEEFRAF]

HONGKONG WEIJI INTERNATIONAL COSMETICS LTD
BRENBER B ERAR

HONGKONG XIAOZIYOUPIN (INT'L) FOOD LTD
BB NEERER)RBERAF

HONGKONG XIDELI BEER LTD
BRERNEERAF

HONGKONG XINLIXIN INTERNATIONAL WINE CO LTD
BRMUERRERERATR

HONGKONG YEERKA INT'L GROUP LTD
BRRERERREERAR

HORUN TECH LTD

S BERHRAR AT

| CH'ANG TRADING

BERHET

ICARE (HK) CO LTD

INCREDIBLE BRANDS LTD

INTEGRATED MARKET SERVICES ASIA LTD
EEMSHRERAT

INTERNET SOLUTIONS LTD

INTERSING CREATIVE PRODUCTION LTD
#rAl2 () BB R AR A A

IT HAIR & COSMETICS CO

ITK TECHNOLOGY LTD

JA BIOTECHNOLOGY CO LTD
HEREMREARAF

JAN WONG (HK) INTERNATIONAL CO LTD
EXIEB)EBRERAR

JI KANG MEDICAL CENTRE LTD
BRREDETROERAT]

JIMPOWER TRADING LTD

ANESAEMRAF

JING CHEN SHI JI GROUP (HK) CO LTD

AR EEEE)ARAR

JOLLY ORALCARE LAB (HK) LTD

JUBARNA (HK) LTD

BABEB)BRAF

JULIANNA TRADE LTD
BARBLIBEZERAF]

JUNTECH AIR CONDITIONING EQUIPMENT CO
EIERRREAT

KAIJOE TECHNOLOGY CO LTD
SUERHX AR AA]

N

HONGKONG (TAIWAN) FOLYKELLY INSTITUTE TECHNOLOGY LTD

20
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157.

158.

159.

160.

161.

162.

163.

164.

165.

166.

167.

168.

169.
170.

171.

172.

173.

174.
175.

176.
177.

178.

179.

180.

181.

182.
183.

184.

185.
186.

187.
188.
189.
190.

191.
192.

193.
194.

195.

196.

197.
198.

KAIWIN INTERNATIONAL (HK) LTD 199.
Y EIR (B BR AR
KELL ELECTRONICS LTD 200.
RHREFRMBERAR
KERRY MEDICAL LTD 201.
RERBBEARAR
KINDY INTERNATIONAL INDUSTRY CO LTD 202.
RIABEREEARAR
KINGSRIGHT HONG KONG INTERNATIONAL HEALTH PRODUCT 203.
HOLDINGS CO LTD
SHERBERREEEXEEER AR 204.
KNT TRADING CO LTD
KOREA PAULINE (HK) CO LTD 205.
BEERFIFHES)ARAR 206.
KS MING CO LTD
FIEEHER QA 207.
LAGUNAMOON BEAUTY LTD 208.
BHERHRAR 209.
LEISURE INDUSTRY CO LTD
BETEEERAR 210.
LI TUNG BOOK CO LTD
FBEEERAR 211,
LIFE TREE (HK) BIOLOGICAL TECHNOLOGY CO LTD

(BB E MR AR AR 212
LITTLE DROPS OF WATER CO LTD 213,
LOJEL LTD 214,
BERNBRAR
LONYU INTERNATIONAL REGENERATIVE NUTRITION LTD 215.
ERERFEEAEERAR] 216
LOYAL WEALTHY INTERNATIONAL LTD
BRAREIR AR AR 217
LU LI GROUP (HK) LTD
BT SR (HAB)BRAR] 218
M&K INTERNATIONAL HEALTHCARE GROUP LTD
MACAO DAODAOWANG FOOD CO LTD 210,
RPIEERERMABMR AR 220
MADAME ALEXANDER DOLL CO LTD -
MALAYSIA FUDUODUO FOOD CO LTD
BRATERZZRMAERAR n
MAOHUAT (HK) GROUP CO LTD
RBEB)EEERAR 293
MATRICON INNOVATIONS LTD
R AIRIER AR 204
MAXWISE PRODUCTION (CHINA) LTD 205
RSP E)ARAR ‘
MIDEA ELECTRIC (HK) LTD 226
EMERBEB)BERAR ‘
MISSLADY CONCEPTS LTD o
MISSLO CO LTD
WEME AR A A 298
MOS (HK) HEALTH TECHNOLOGY CO LTD
EREB)EEREAR AR 299
MOSQUITMED LTD
MOTHER'S KITCHEN FOOD LTD 230
BTEERMAERAR
MRORGANIC LTD 231,
MUSE LAB LTD
N&W GROUP (INT'L) LTD 232.
NEW SUN RISING LTD
MBS AR AR 233.
NEXT'S INDUSTRY CO LTD
NIPPON YES GROUP CO LTD 234.
ARG EEFR AR 235.
NOVE LTD
OFFICE OF THE GOVERNMENT CHIEF INFORMATION 236.

OFFICER, HKSARG

OKIAN INVENT CO LTD
RIMAWEABRAR]
ONEPERSONALIZATION LTD
BAERSIFRARF

ORIGAMI GROUP LTD

P & N WORLDWIDE CO LTD
R EEARATF

BUSINESSCONNECT

New Members

237.

238.

239.

240.

PAK TAT INDUSTRIAL (HK) LTD
REEZEEB)BRDA

PANFEEL BEAUTY HEALTH CARE CO LTD
EIFER AR MBI BRAR
PARKWAY LICENSING CO LTD
AEEmRERRAR

PERFECT EAST DEVELOPMENT LTD
REZREARAR

PERFET FOOD CO LTD

BERMBABRAF

PHIAN (HK) INTERNATIONAL CO LTD

FELP (BB BRI BR AR

PIU LTD

POWELL PLASTIC AND METAL FACTORY CO LTD
ERBRBASKRERAR

PPM TOYS LTD

PREDENTT TIME INDUSTRIES LTD

PRO DD INTERNATIONAL LTD
iR AR AR

PRO LINK DIGITAL LTD

RIGHHEER QA

PROFIT STAR INTERNATIONAL INDUSTRIAL LTD
EERREEERAA

PROTELICIOUS LTD

PURE ARTS LTD

RAND DESIGN LTD

XERFTHOARAR]

REGENCY THREE LTD

ROLLPLAY (HK) CO LTD

MEGEH)ERAA

SANWORLD (HK) DEVELOPMENT LTD
SEGEBBERERAF

SCP INTERNATIONAL (HK) CO LTD
BEAER(ES)BRAR

SCREL LTD

SHARKNINJA (HK) CO LTD

SHIZHENTANG GLOBAL PHARMACEUTICAL LTD
R BRI GR AR

SHUANGSHAN GROUP LTD
SEEEFEERAR

SI FANG YI PIN (GROUP) CO LTD

N EmEER RN ERAR

SILENTMODE LTD

SING FAT INTERNATIONAL CO LTD
REIRBE X B AR

SMART CONCEPT TRADING LTD
BEEZIERAA

SOOUMIS INTERNATIONAL GROUP CO LTD
FEZEBREEFR AR

SOUTH KOREA KAISHENGHENG CORPORATION LTD
BRI FHRAGLERAT

SSLS (HK) INTERNATIONAL TRADE CO LTD
RHBREB)EEESER AR

SUCCESS APPAREL MANUFACTURING LTD
HRERHERAT

SUN LEISURE LTD

TRRBRAA

SUN PLEASURE INTERNATIONAL LTD
RFIER AR AR

SUNNYLAND INDUSTRY DEVELOPMENT (HK) LTD
BRBEEEREB)BRAR

SWOT HOCKEY LTD

SYMBLIFE (HK) LTD

BREE(BEB)ERATR

TAI SUN HONG (ASIA) LTD
KEITEMBRAR

TAIWAN AOYUNLAI FOOD CO LTD
ABBERRRERAR

TAIWAN FLOWER SHOP BIOTECHNOLOGY CO LTD
ZEEENEEDREERAR

TAK SIM NATURAL FOOD MANUFACTURING LTD
FORARDEEM AR AR

TANG HOI MOON KEE CO LTD
e AR AR

BUSINESSCONNECT

BhHm=Es

241. TANGSHAN DAXIN CERAMICS CO LTD 257. VISIONARY ALLIANCE LTD
BILTESEEERAR EBLEIARAR

242. TAOYUAN FOOD CO LTD 258. VOLA GUITAR LTD
HERMBRAR HihABRBRAR

243. TATA RACHEL LTD 259. W2D TRADING LTD

244. TECHLIFE INDUSTRIAL LTD wEZHERAT]
BERMEEERARR] 260. WEN SHENG (CHINA) FOOD LTD

245. TF FINE FOOD CO LTD ZERFE)RBERAR]
RZERAERAT 261. WIN HANG ENTERPRISE LTD

246. THAILAND ALICE INTERNATIONAL LTD KXEFEEEBB)BRAR
FEEBMERERAR 262. WINFIELDS ENTERPRISE

247. THE SWEET DYNASTY FOOD SCIENCE LTD RIEEE
REHARGEIEERAA 263. WORLD AXIOM LTD

248. THERMOS HONG KONG LTD 264. X-MOUNT LTD
BEBERR (BB BR AR N BHR AR

249. TOY-MART INTERNATIONAL CO LTD 265. YI XIAO TANG

250. TRADE ROUTES LTD —X%E

251. TREND TRADER LTD 266. YUNHE (HK) INT'L TOBACCO TRADING LTD

252. UBERMENSCH GROUP HK LTD
FRERERERNERAF

253. U-LINK (CHINA) LTD
BEFE)ERAR

254. UNIVERSAL PACIFIC LTD
BRAKFARATA

255. VAYO CONCEPT

256. VINCENT CR MEDICAL DEVICES LTD
KBERBERSMAR AT

267.

268.
269.

E(E S EREEE S ERA
ZHI YU (HK) BRAND MANAGEMENT CO LTD
B RIMERARL

B ARRIEARAA
TERARHERAR

Join Us
BREEMMER

New Members’ Sharing
BEENE

A

SUFEFISE Australia Surprise (Int’l)
== —t—" Group Co. Ltd. is
IIE % committed to developing

high-quality women’s care
products with its own top-notch R&D team, taking
a leading role in women’s health and hygiene
industry. “Surprise” is one of the company’s
high-end sanitary product brand and won the
honour of “Chinese Famous Brand” and “Hot
Brands in Chinese Sanitary Industry”
BAFTES(BR)SEERD A —EBNHAESmEE
FHERm  EETERNHEER - S|BERREEESE
I e Surprise(BE)VHEMEEE I ammEr— &
REEES [FREZGE] [ B ETEMITEGHER
] RIEEE o

(17 - . . .
Hong Kong is a cosmopolitan and international

city, its uniqueness and global status lured us to
apply for Hong Kong barcode, helping us boost
sales in the Mainland market.

A2 —EBERERE A ERET - BRE SRR
67 - FKAPIFRFBEEB RS - EIR I E B i A B R 8

ﬁo”
=

Mr. Chen Di Hua, Manager of Australia Surprise
RAF S IRRIREE S A

A

Bonaapdo9o

A

Swiss Bonaapdo Biological
Technology Shares Co. Ltd.

WOEMEH'S IMFINITE GLORY

is dedicated to conducting

R&D with advanced, people and health-oriented

approach. For 60 years, the company focused on
the R&D, manufacturing, sales and customer
service of cosmetic and personal care products,
and integrated logistics and trading functions to
develop a highly efficient sales network around the
world.

WETEYZEMRRBERARIATLE UARKE  ZES

REER - NTFER-—BEFINETETREERNE &
CHEREREM MR - YR BREFESEEK
BN BERE HEN R -

“With the rapid growth of Swiss Bonaapdo in
corporate governance and international market,
GS1 HK helps us build a high-quality image and
meet the international standard, facilitating our
products to efficiently transport throughout the
global markets.
BEEIR T B ZEYRIRAECETE KBRS AR
BE BAEnGEEHEERARMmBREERDERR
 REZRRMHS Y ERGENG - EmEERYRERERSE
il
Mr. Di New, CEO of Swiss Bonaapdo
W 18N A YRR A TR AR S AT

A
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New Initiatives AR 75

Extensive Members’ Support on GS1 HK WeChat Official Account
REAL VISIBILTY solution EEEREBIRENE \ﬁsﬁ @7-“
23 REAL VISIBILITY? 2 & 172 (=48 '@

Scan to add GS1 HK Wechat Official Account ' ~

In the short time that GS1 Hong Kong launched REAL VISIBILITY &R &EHE2HREAL VISIBILITY T £ / STENIREAEGSIHKF =A% a

solution, it already garner confidence and support from our #HHETA BEZRKETEITENDCESERA “x

corporate  members across different industries. Companies, -« BIESEBGLEENYE  PESIREREER X |

including pre-packaged food manufacturers, Chinese herbal and $5E/K « LhE - FENSERIE - JIE#EE To help members capitalise on the 1 billion WeChat

western health supplements providers, luxury apparel, jewelleryand @ -~ ax FTHBFESEELIERSS - Y monthly active users market, GS1 HK proudly

handbag brands, skin care retailers, and high-end smart phone REAL VISIBILITY K Mabh—2 » presents its GS1 HK Official Account. 1 ?
accessories providers, started adoption of REAL VISIBILITY solution. REAL VISIBILITY S ZABZF < BHENE S MEEAIN10EERAE  AGBeER TﬁLT‘ﬁiﬁTﬁF e Q
REAL VISIBILTY solution offers multiple functions, for example m,ﬁ%%m@yﬁm 1*75@%%%%%@%%}% EREDEEBReREHEEGS] HKEKE AR

authentication, traceability and providing insights: on one hand, LA%%%E’J?%H%% EDHTEDD/JI BEZ (@

consumers can easily verify product authenticity by a simple mobile R&BERERT AR ARRE GS1 HK WeChat Official Account is filled with amazement

scan and to access up-to-the-minute product information; on the BEHEREL - }%‘T REE  BIRMERH

other hand, brand owners can increase consumer trust on its B¥=if - Eiﬁ%%ﬁﬁ%ﬁ; ﬁt "'/\ﬁsjﬁ*iﬁiéfﬁ

products, while engaging and understanding better their customer TR IE R DB EE N BT - SRR

preferences by collecting the scan data. B |

Consult us today and ensure your brand be safeguarded and trusted!

AREIEA0E ﬁ-.'—.‘- i ﬁ

REAL VISI blllty User will be directed to our . : ; ;
e-commerce platform on b ot
KnOW YOU r PI'Od UCtS " Kn ow YOU r CUStOmerS JD.com to buy our members’ ART . FOREAYERRRE :
products, unlocking the L i e .
purchasing power of billions
of users! Want to know how barcode
ERRTEREINAERELNE helps every aspect of your
DERER EEEMERARBE i business and the way to
EEER! apply for a barcode or our
PN I e =5 solutions, look here.
EME S 5B fREREF
e e ] EHEEIRES - BT LIEERIRE -

BRAREE - BF=ERE
]

Byfced - MNE T AE

One Code - Infinite Reach

I aone

onsad @ Wi

Insight

Understand Your
Customers -

Grow Your Business

Engage
Gain Their Trust -
Get Their View

RISER

EB#EnER

&= “Trusted Discount Zone” helps ITERIZEFIDF
| members promote their latest E0ESITINEE 2
products and best discount EDLE Hﬂﬁigg B8 RARTSE
offers, raising sales volume. e
[MELIFINES ] aBERR XS E
EFAEAEEELERE HRERE HOFTREHE
EE%%?EE&&E;ﬁ{E% ° E%%E

For members who like to join us on our WeChat Official Account, please contact:
GS1E2 B E2MGS1 HKIE ARIRHERE - S ENELE PIB4E - 24

23
Tel E5E : 28639749 Email £ : wechataccount@gslhk.org
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GS1 HK in Review

QUALITY

FOOD

Traceability
Scheme

The Icon for Food Safety
n:n‘.\{I E'iﬁ #’L‘

To ensure food safety, a complete traceability
procedure is necessary. GS1 HK setup booth in
Causeway Bay, Mongkok and Tsim Sha Tsui from 28
April to 1 May to promote Quality Food Traceability
Scheme with very welcoming responses from the public.

The promotion will be held again from 30 Jun - 8 Jul
at the below location, participants will be gifted with a
pack of Vitadrink or SensaCools (while stock lasts).
Don’t miss it!

ZRERYEZE  TEMNBHMBPREFIETHRE - &
B R 04 A28ES AL - I AR N AFBERABITARHE

Tﬁﬁ =3iv Tﬁﬁ Hggﬁuu/ﬁﬁi\ﬁgm CEHB AT 7 Causeway Bay East Point Road
&EE%EE ° 8 RAEERAETAEAR

AREMR6AI0RET7 A8R MR AT 103 A =2 3R Sai Yeung Choi Street South,
J

SEEFEREEMRMIERAE 8 - £EIEF - KT UJf Mongkok
1k RS2 ! AP FRrEE

Causeway Bay East Point Road

GS1 HK Academy First e-Learn Lesson
GS1 HK 2Px & B4 LR

The GS1 HK Academy has launched its first e-Learn course for free to help

members and the industry professionals acquire latest knowledge and best practices on
supply chain management. The first video lesson, offered by Ms. Heidi Ho,
our Principal Consultant of Supply Chain Management Professional Services
(SCMPS) team, will give an
overview of how to realise
product traceability to

increase consumer trust.

GS1 HKER AN B ER B

ERE - PEERERALER
HEBORHMBNES - T8
SRIEH)ERGS] HKItERE R H
ZERRE(SCMPS) BB &HEH
BEEBH - BANE EFREE M
BLLtxH WAWAERER

BHE - EMRTHEBEELD

The lesson is ready at this link B&E#M 2 45 - 71 EER |
https://go0.9l/W1LV7E
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Hong Kong loT Conference
The must-attend annual loT

Conference where the heros of
smart city meets.
EEYBI =R
LM A FEEYE RS - AT

SRR |

kD)

-
/

e
(7]
)
i
IQ
<
IQ
L

2018

GS1 HK Calendar

Belt & Road International
Food Expo (HK) 2018

Aims to promote the “Unimpeded
Trade” via forging a one-stop
professional platform for global
agrifood trade and investment
cooperation.

FH—H—BERARmR2018]
EARY - WHANEETE  RERHR
ENRBRRAELE  EDBHSA

F rtr -
I\-Fr L

HI‘ L l 45-. H.{_L-’-.L]

Ll FIEHTES 1 H

Food Safety Forum 2018

Food Safety for all! Anyone who are
in F&B industry or consumers are
welcome to join.

BYR2#wiE2018
BYLE  2WMAE | BUIAR Mt
AMERZEIAEEERE -

09:00-17:00

Hong Kong loT Conference

09:30-17:00

Digital Food Supply Chain and
Traceability Training

09:30-17:00

Smart City Summit cum Awards
Presentation Ceremony 2018 #

10:00-18:00
Retails Asia Expo 2018* cum
Top 10 eCom website awards”

10:00-18:00
Retails Asia Expo 2018* cum
Top 10 eCom website awards”

09:30-17:00
10:00-18:00

Advance Barcode Workshop

09:30-17:00

Traceability Training

Retails Asia Expo 2018* cum
Top 10 eCom website awards”

10:30-18:30
Belt & Road International Food
Expo (HK) 2018*

10:30-18:30

Expo (HK) 2018*

23 Aug THU | 30 Aug THU

09:30-17:00

Basic Barcode Workshop

14:00-18:00

“

Belt & Road International Food

Digital Food Supply Chain and

09:30-17:00

Basic Barcode Workshop

26 Ju

10:30-18:30

Expo (HK) 2018*

Belt & Road International Food

09:30-17:00

Basic Barcode Workshop

K “

* GSl Hong Kong as supporting organisation
ERE MR RE R HEHE

# GS1 Hong Kong as strategic partner

BRERRSHE AREBH

Food Safety Forum 2018 _
~ Organised by GS1 Hong Kong

ERERRHHEENR
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CONSUMER CARING SCHEME201'8]

TREDRE
Consumer
Om‘n; (8

A [EFiAZES | BIrfEi EhE

HEEHRENREAMEL  HnEREERMEEAR __T
B2 - IOBEEIEESDBAS/E - RKGHEB ANNUAL DIN!=
156 RV FEHRE - FEBBRTVEEEREN

P2 - FEEERITEMMBHEKF -

MV EIZmEtE - RAEFIES
BERELZE

7A31H 8AZE10H
B E

B %2017—E
EEioE

M b @ - - m “IV bodrics. fmﬁl: L
L& % 1 ap o g n @ c? N e _-EE

- ﬁ E H e (V' T o * - [EEH
" fms  DeEm ‘*» ) EES o m o it

gk o b TETEET LEE o 0

— e w R4l -
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[0 rmem B Kgkate s awe TR iR DizaE gy % :
m.-_ 1w , Pricerite ﬁﬂﬁ: SNCMAX mmiccech GIAERE SHIPE Yivavess EAEA

Ui VGG

BilEH
E5E 2863 9701 B H : consumercaring@gs1hk.org




