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Don’t miss the chance to join the HK Internet of Things Conference 2016. Organised by GS1 Hong Kong, the conference is a
signature event that held annually, which received overwhelming responses from the industry pioneers in the past three years.

With this year’s theme of “Accelerating Business Decision with Internet of Things”, it serves as a platform for IoT practitioners
to explore the new generation of 10T technology and applications that have penetrated into our everyday life and is
continually reinventing the business models, transforming the future business and delivering new level of customer experience.

Date: 21 June, 2016 (Tuesday)
Time: 9:00am - 5:00pm

S421, Level 4, HKCEC

Venue: 1 Expo Drive, Wanchai, Hong Kong

| Officiating|Guests

Mr. Robert Burton Mr. Nicholas W Yang, JP Hon. Charles Mok, JP Mr. Allen Ma

President, Hong Kong Internet of Secretary for Innovation Legislative Council Member, CEO, Hong Kong Science and
Things Industry Advisory Council / and Technology The Government of HKSAR Technology Parks Corporation
Executive Vice President, The Government of HKSAR

Li & Fung Trading Ltd.

Mr. Chris Ip Ms. Deborah Weinswig

Senior Partner, Greater China, Managing Director of Fung Global
McKinsey & Company Retail & Technology, Fung Group

| Speakers

Dr. Toa Charm Mr. David Wong Ir. Peter Yeung
Chairperson, Bl and Big Project Director, Head of Information &
Data SIG, Hong Kong Fukui Shell Nucleus Communications Technology
Computer Society Factory Ltd. (ICT) Cluster, Hong Kong

Science and Technology
Parks Corporation

T: (852) 2861 2819 | E: hkiotconference@gslhk.org | W: http://hk-iot-conference.gslhk.org/2016
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Barcode Bridges the Physical and
E-commerce World

78 — B R ETHEHRABE

With the invention of barcode some 40 years ago, the retail industry had been transformed by
the substantial enhancement of check out efficiency and inventory management accuracy. In
recent years, the unique product identifier has continued to bring significant changes to the
e-commerce world through connecting both on-line and off-line consumers.
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New challenges on digital consumer
satisfaction

The convergence of online search, mobile apps
and social media has drastically disrupted the retail
industry. Connectivity between consumers and
e-tailers is unprecedented. Consumers have moved
into an era of search, discovery and evaluation that
flows seamlessly across physical and digital paths to
purchase. They are creating “personal supply chains”
for food, clothing, electronics and more. The challenge
for retailers and brand owners is to ensure that the
product data available to consumers is accurate,
complete and comparable across all channels.

GS1 standards enable trusted sharing of
‘Big Data’

GS1 Standards has been one of the key components
of the IoT blueprint driving the increased connectivity
of ‘things’. This leads to massive data collection,
making the quality of such data imperative. GS1
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Standards provides such a quality foundation for
accurate, shareable, searchable and linkable data.
Based on this data, companies can obtain complex
market information and insight of consumers’ buying
habits, enabling them to plan their sales strategies
and forthcoming promotions. Such analysis can
result in new products, opportunities and business as
companies have better and more consistent knowledge
of their customers. This feedback of information means
more confident management.

Jumping on the bandwagon of
e-commerce

GS1 Hong Kong is helping local brand owners,
manufacturers, retailers, supply chain and logistics
practitioners to jump on the loT bandwagon, and
embrace the full potential of the IoT so as to tap into
the fast growing global e-commerce market.

Adopting global standards such as GS1 product
identifier on the web helps easy searching as well as
meeting the requirements of leading e-commerce
conglomerates, who are demanding GS1 barcode
numbers to support on-line and off-line (020)
e-commerce, enhance search results, product
information accuracy and big data analytics. In a
recent video released by Google online?’, it mentions
providing GTINs (Global Trade Item Number, which is
also known as barcode) is vital to ensuring that Google
recognises sellers’ products and can offer the best
experience possible for consumers; including GTINs
can unlock performance improvements that may
directly benefit the advertising efforts, and offers that
match to the Google Shopping product catalog may
receive up to 40% more clicks than unmatched offers.

Ensuring that products are “web-ready” also facilitates
data analytics and generates insights, enabling retailers
to find what consumers want, when they want it, and
where they want it. This could increase inventory visibility
across business and optimise delivery models, and as a
result create a seamless purchase journey for customers.

GS1 standard is contributive in the e-commerce
development in the global markets. GS1 works with
the World Wide Web Consortium (W3C) community
to collaborate on standards - GS1 Web Vocabulary
Standard - that shape the future of identification and
description of products and “things” on the web,
raising the visibility of products in online searches
and delivering improved, accurate online product
information to consumers.
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GS1 SmartSearch

The Global Language Computers Understand
EE it EIE RENIVIRIKGE S

With the growth in the diversification of on-line sales channels and platforms, consumers
or even search engines are challenged to determine whether two web pages about
a product are actually referring to the same one, due to the frequent verifications of
product naming on different on-line sales platforms.

GS1 SmartSearch standard is developed to lay a foundation to make it easier for digital
consumers in discovering and purchasing products wherever they are. At the same time,
retailers can grow their business, reduce costs, leverage consumer insights and manage risks.
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On a recent visit to GS1 Hong Kong, Dr. Steven
Bratt, GS1 Global CTO and President, Standards
Development talked about the development
of GS1 SmartSearch and its dynamic effect on
e-commerce. “The advance of GS1 SmartSearch
has opened new exciting possibilities for
e-commerce!” he says. “The basic system is a
GS1 Standard which makes it easier to keep
information about products across the web in
search engines. With the addition of structured
GS1 keys and attributes to product web pages,
search engines can understand and display more
relevant search results to consumers.

The GS1 integrated standard system is for identifying,
capturing and sharing information. Dr. Bratt adds,
“We like to use the term Global Language whereby
using a product code it is possible for companies
to communicate worldwide with manufacturers,
suppliers, logistics, distributors and importantly
consumers. The main problem is that products are not

GS1 ZHEMBHT R BIZ LN IE{EH Steven Bratt B13EH
FFEBERREHE - %K% GS1 SmartSearch WEBERE
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able to converse with search engines. If you think of =

a search as shelf space, how visible are the products

on the digital shelf? Many product web pages make i

it hard for search engines to understand them, often #

when product pages are run through Google’s data
testing tools no data is detected. This is exactly where
GS1 SmartSearch comes in.”
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GS1 provides particular solutions to problems
working in the area of traceability. “Given the
type of information available, it is possible to
trace origin, lines of distribution, logistics and
other basic data. As consumer safety is a huge

GS17r#t#E B MMM ERFRTIE - Bratt @ "R
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concern today, traceability of products is of
paramount importance. Genuine products can also
be distinguished from counterfeits which boost
consumer trust and brand loyalty.”

“If you think of a search as shelf space, how visible are the products on the digital
shelf? Many product web pages make it hard for search engines to understand them,
often when product pages are run through Google’s data testing tools no data is
detected. This is exactly where GS1 SmartSearch comes in.

HFIAT LU SAERIEGE L EZETER - ERE "TEFESE, LREFZHR 7 L HBZ 5288 7
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Dr. Steven Bratt, GS1 Global CTO and President, Standards Development
GS1 ZHREHRHERE BRI 32 1E% Steven Bratt L

Higher product data visibility online
]

Better control and ownership of the product
data that is used in web pages means better
descriptions, more consistent product
information being displayed on web pages.
Customers reaching a retailer’s product page
arrive due to a better search relevance meaning
that the product is more likely to be what
they are looking for. So it is not just more
click-throughs, but vitally more clicks to buy.
Additionally, a better informed customer is less
likely to be disappointed with their purchase.

How GS1 SmartSearch works?
GS1 SmartSearch H1{A;EE ?

Product Data

Product Name = Fast Runner
Colour = Purple

Style = Girls

Sizes available (EU) = 33-42
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Girls purple running shoe Search

GTIN = 00614141003211

By adding structured GS1 keys
and attributes to your product
web pages...

EE I GS1 B RS R B % 2 R A
ERfE-

- you help search engines
understand and display more relevant
search results to your consumers...

- PAAEES B TREN  UAEEER
TEMERAREERER ...

- which leads to more click-
throughs to product pages and
more sales.
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The adoption of GS1 SmartSearch
worldwide

“70% of all sales today are influenced by the
information that consumers find on the web,”
says Dr. Bratt, “so it is critical that retailers make
such information visible and accurate. Failing
this, products have poor or no positioning on
the digital shelf, shoppers are frustrated by
inconsistent search results and sales are lost.”
As companies create a seamless shopping
experience across online, mobile and stores they
must rely on accurate and consistent product
information. Already many top e-retailers have
recognised the benefits of the GTIN (Global Trade
Iltem Number, which is also known as barcode),
the unique product identifier connecting the
online with the offline. Companies such as
Amazon, eBay and Walmart require or endorse
GS1 identification for e-commerce. Google, the
world’s largest search engine, has submitted
patent applications for the use of barcodes as
a search-engine benchmark. Search engines in
mainland China are also capable of identifying
barcodes to accelerate product search.

Dr. Bratt states, “We are in such an exciting
development time, and retailers are understanding
the significance of GS1 SmartSearch. No longer is
the simple barcode just for logistics purposes - it
is the way forward for e-commerce. As consumers
become more sophisticated and demanding,
e-tailers have to keep several steps ahead.
Technology, smart thinking and GS1 SmartSearch
will enable them to do so”.
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Technology Leads the Way to
Improve E-shopping Experience

iR I L E ek

The emergence of more sales channels, both online and offline, has created greater business
potential for the retail market. According to a forecast from A.T. Kearney, global web sales will
reach $1 Trillion in 2016". With the recent trend of rapid emergence of omni-channel retailing,
the focus is on providing a seamless approach to unify customer experience through all
available platforms, from physical stores to virtual malls.

Omni-channel retailing entails the integration of various sales channels, including all customer
touchpoints such as physical stores, online shops, mobile applications and other mediums like
websites, social networking sites and instant messengers. By unifying product information and
data, customers will be able to enjoy a retail experience that seamlessly combine shopping,
browsing, leisure and social networking, to their satisfaction.

TEMSEEETRAEHEENAEEENRT - RRZEMEEERME - RIE A.T. Kearney RFRA] » 2016 FAY
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Does your product speak search engine? M EmE D EESE| 888 ?

It is very difficult to manage a brand well without  {BRIAIKEENEEMEESERRENARN - REEHERT -
control over how the brand is presented to the ZEEEBREFHENGE TEFVANEHLEREROYE -
consumers. To capture business opportunities in the

e-commerce world, it is crucial for retailers to improve

the product search efficiency on the web.

AT. Kearney, “2015 Global Retail E-Commerce Index”




But what are the main pain points created by product
pages with product information that is inaccurate or
in the wrong “language”?

e Inconsistent search results for data about products
shoppers want to discover and purchase will cause
frustration; sales are lost as a result.

e Poor search optimisation - products have bad or
no positioning on the digital shelf.

e Complicated for brands, e-tailers / retailers, and
content providers to find and aggregate product
data; it is also expensive.

e Challenging to establish processes for linking
social media to products i.e. consumer reviews,
Facebook posts, etc.

e Difficult to manage inventory well.

Enhancing the quality and machine readability of your
product information allows search engine to prioritise
your website content, thus, move your e-commerce
site to a higher ranking.

Quality web product information
through standardisation

The GS1 SmartSearch standard offers a way for web
developers to include standardised and structured product
information in web pages so that it is usable by search
engines. In order to show how retailers can use global
standard barcode for structured data used in web page
development to facilitate more efficient and accurate
web searches, GS1 Web Vocabulary Standard and an
implementation guideline have also been developed.

Google, the world’s largest search engine, has
submitted patent applications for the use of barcodes
as a search-engine benchmark, making it more
convenient and faster for its online users to instantly
find the products they want to purchase.
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“GS1 Standards have been invaluable in our efforts to improve the online shopping experience by harmonizing

product data and eliminating inaccuracies.
GS1 [ZEB R ELH
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Eric Tholomé, Director of Product Management, Google Shopping

Google Shopping EMEIEHEE: Eric Tholomé



Various major online shopping platforms, such as
Amazon, eBay, Tmall.com and Walmart, also require
all products to be equipped with Global Trade Item
Number (GTIN), for management function and to ensure
that the products sold online can be traced to sources
of accurate as well as comprehensive information.

During an interview by GS1 Hong Kong,

said, “We now require all
local e-tailers to comply with eBay’s new policy on
adding GTIN to their listings, so as to provide buyers a
seamless shopping experience. As social shopping is
becoming popular, when consumers browse through
different websites or the product review on various
search engines, they can search the exact product
they want to purchase on eBay by simply using the
product GTIN. According to the research we have
conducted, it also shows that by embedding GTIN in
eBay’s platform, it will be much easier for consumers
to discover whether the product they are looking for
is listed on eBay through search engine. Moreover,
buyer’s experience can be further enhanced in terms
of searchability, expectation and the convenience on
comparing the prices with different shopping sites.”

“Over 90% of our sellers are SMEs, in order to assist
them to improve their product visibility on eBay’s
platform, we are also providing free training courses
to educate them on leveraging GTIN to better match
their items with products from the eBay catalog,”
added Ms. Leung.

Accurate and realiable information carried by the
product barcodes provide e-tailers free resources
for big data analytics. E-tailers can collect and
utilise consumption data to analyse consumers’
past shopping habits in order to predict their
future needs. As both online and offline sales
channels become more diversified, so have data
mined for analytic purposes become more varied
and complex.

Presently, enterprises are investing resources to
collect consumption data. Data mining can be
automatically carried out as each of their products is
registered with a unique barcode that helps monitor
the sales performance and other details, such as
customers’ spending patterns.
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Maximise Benefits of O20 Retailing
f2ii 020 EERINHm A m

In recent years, consumers have shown greater
confidence in online shopping. It is crucial for retailers
who run both physical stores and 020 (Online-
to-offline) business to develop digital marketing
strategies. Retailers are investing resources in
deploying digital technologies in stores, leveraging
online and offline channels effectively and connecting
both to achieve higher revenue.

Personalisation plays a critical role in consumers’
buying decisions. By deploying iBeacon technology,
retailers are able to detect customers’ location, direct
them to the desired items by showing a dynamic
path based on their current location, and send them
push notifications with promotional and product
information. Retailers can also provide consumers with
product details via self-service Digital Signage and
offer customers advice on how to mix and match their
preferred items through Smart Shelf. These technologies
can be combined with iBeacon to allow retailers to
carry out Pop-Up Sales in order to boost sales volume.

When it comes to data collection, traditional
methods usually take time. Retailers may therefore
miss the best timing for data analysis and decision
making. Retailers can now understand online and
offline customer behavior via real-time analytics.
By integrating video analytics with iR-Furniture and
CCTV, retailers can get a more comprehensive view
of customers’ response to products and foot traffic
in a store, and hence provide them with relevant
information and implement appropriate sales
strategies in a timely manner. In addition, retailers
can encourage customers to connect with their social
media platforms via Social Wi-Fi service. The data
collected on their social media platforms will be useful
for sales and marketing strategy planning.

An 10T platform integrated with digital retail solutions
can help retailers gather data from different sources
for analysis, speed up decision making and improve
efficiency. PCCW Solutions’ Infinitum™ end-to-end
retail solutions and cloud platform are designed to
meet all these needs.
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Smart Shelf enables customers to get product information and mix-
and-match suggestions
BHREEAERRUESE N REHES
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B o RBOMTEMES IR REANEB BT HENERN
IFE - MEELE A BRE FHEE S ENEN - NRESHIRE
TREA - BAEHEAEABERSARRS - (EmEEEEEE
SHESSREE o Lbob - POUESIRIRAIERZ Wi-Fi BRYS @ RI{EEERRE ARy
BREFFNMZTR  AEEET PRI FHIEEHERZA -

—ERL S ETERESZONMATL - AT EEL
TR FERIB A - UMBRERIESHE - BAR
B EAEREE Infinitum™ BHBBESERBHTL -
EAIAN L RERE -

iR furniture helps retailers analyse customer response to
individual products
iR KRB BhRs SRR HHER & SAY R FE
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GS1 Hong Kong Expertise Exchange

in Retail Industry
HEEERREHEE

EXERRnR

According to the “Report on Monthly Survey of Retail Sales (February)” released by the Hong
Kong Census and Statistics Department on 31 Mar 2016, the value index of retail sales had
dropped 19.5% in February compared with that of the same period last year, recorded the
worse decline in the past 17 years. As the retail market is suffering a downturn, the industry is
expected to face a bigger challenge in the coming quarter.

RIBEBMETREN 2016 & 3 B 31 HHRA ' SEXHER_BMtRERS 5 - TEEEERRE
TRET 19.5% » $%15 17 SRR - TEETIZEFBER - FFUITRET T —FERS S meR = ARIELAIHE -

Besides the economic factor, the trend of shopping
online also induces a huge impact to the traditional
retail industry. Retail shops have to put extra efforts to
win consumers’ loyalty. The “Seminars and Solutions
Showcase - Innovations in Retail Marketing” organised
by Hong Kong Retail Management Association was
successfully held on 7 April to exchange experience
and share the solutions applied by the industry.
Industry stakeholders shared the key to success
of their marketing strategies and how they adopt
innovative technologies to boost sales.

To create a seamless shopping experience for
consumers during and after their purchase, retailers
and brand owners must provide visible, accurate
and unified information about their products at all
times. Mr. Dick Ng, Manager, Industry Engagement -
Logistics & Healthcare of GS1 Hong Kong shared
how the industry can leverage GS1 Hong Kong’s
standards, solutions and recommendations to
capture the consumer trends and improve sales
performance during the seminar session “Enabling
Retail Innovation with Global Standards”. Through
using the new RFID technology and RFID tags
together with backend traceability and management
platform, retailers can collect consumer data and
buying habits to analyse their shopping behaviors.
This enables higher efficiency in inventory
management and better strategic marketing
development plan to boost sales volume.

B TRBRER  HLEMNABERERERTETR SRR
& TERERENHERBARRIVEEENEL - BTE
ERDPERBATIROE  HEETETERS TN "R
TEMREH, BEBNERTHEN 4R 7 BRRET - T
DPERNRBMICEBHAIZ T FIRINRIHERR - URET
WAEE AR - RFSHEAAE ©

REHEERBYNRBEZZ G RERNESR  TEBRGMHE
FERGLER « ERMNEREN - TRTANERNENEZR—
WEMER  FHEETURERIRE - FEERRSHEREA
AT (MR BEAGEIE ) RE LSRN TRIERTEE N
FIERINMNERETERMRE  NBER  HE T UTERHREN
B FEREZEEEFEZDE  BAMHERE - AEE
BERFVRIRSIEAM (RFID) Bilik RFID 2% » WA &E
HEBTS TEFTLFA RFID EFEBWEHEEIH
BEHNEIE  FRSEERMUEEENTA  HMEANE
HEFER  LEIEHERREEERRTEIRKIESHER -
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Cultivating a Caring Culture and
Putting Consumers First

M ALDEEXE LUEEBE R

As information technology rapidly develops, consumers’ expectation on products and
services also increases. Therefore, to enhance the competitiveness and tackle the challenges,
enterprises have to sincerely communicate with customers from various perspectives to uplift
brand loyalty. The Consumer Caring Scheme launched by GS1 Hong Kong, well recognised by
consumers, is to praise local enterprises which improve operation with the adoption of global
standards and innovative technologies, and their excellence in caring for customers and staff
as well as providing quality products and services.

In the past five years, over 120 local enterprises have been recognised as “Consumer
Caring Companies”. Through the assessments by the scheme, companies would know
how to keep their commitment in quality services so as to improve consumer trust.

fEE BB ERRRE  HEEHERMBRBOMEAERRES  AEHHEINRE - EXEVFLERD
EERZHEHERZEE - LU RAEMERE - B GS1 Hong Kong EMMERE "BEOBRE
ReTatEIRBRHBEERR  REFAZREERAFBREBILEENAEE  DRMMEFAZES
RIRE T RIRHHE E =R ERTE LRI -

BERF  EERFTETER "BOLE ) NARMAEHAIEEG 120 @ - FEERFT - BEERTAM
BITHHRERIFAVAGE @ (EMIBFREERIED -

Promoting creative concepts through customised services
TS RMBSLHIE RIRTS

AI
~— C
it i

Giormani is one of the “Consumer Caring Companies” HERAEF—EEBAFESMOLCERLORE  BF

that has been recognised for five consecutive TIERETE « BIZHER » S#RIE - B EE - BKE -

years. The company has been providing quality BRYME I OEE  BEFIEHREEWRT -

services with its belief in “customisation, creativity,

commitment, focus, team spirit and efficiency”. GERAEMAFRHITESEEZE L +TBEIES GS1 Hong
Kong MIEARE » AZNMEEBFARBIFAI TR » BREEE -

Consumer Caring Scheme 2016 is now open for
application until 31" July, 2016. More details are
available at www.consumercaring.com

TRED % | EaTatEl 2016 HIEESHRE » #1EAHEEA 2016
%7 B 31 B - EZFIEEYE | www.consumercaring.com

Scan to download introduction
and application form
TEMTREERE




Ms. Jane Tong, Co-founder & Managing Director
of Giormani shared how to add value to the brand
through instilling innovative ideas. “Giormani has
always been promoting the innovative concept of
customising products and services, providing all-
round customised services for fabrics, colors, sizes,
sofa arm, and even the softness can be adjusted to
better suit customers’ requirement. In addition, all the
products are our own original and bold creative design.
To maintain our brand image and add creativity, we
have been working with various social enterprises
to promote the ‘Love People, Love Family’ spirit. We
also cross over with many renowned designers and
brands to keep customers refreshed,” she said.

When asked about how Giormani cares for consumers
and manages its staff, Ms. Tong continues, “to
keep improving our product quality and services,
we have frontline staff who collect customers’
advices and handle different cases. Customers can
communicate with us via hotline, email, webpage and
Facebook. For our staff, we also provide internal
training to help them realise their potential.”

MRED %)
Consumer
Chn‘hf 2o(5

By GS1 Hong Kong BB H&REHE

WAUHE &S ERTIER
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BxztRT: TZER—EHREBELARRE "EAL, B9A
S REESIIEMILA—EERY - EREH - BHE -
R~ S FUEERBEEE th R REEZT R KERET - MATA
ERIAFRREIKRBIFAENRG - AT REZMEERMAR
B ZA-—ERTRNMEEE  LEER TBARK, Bt
FETETEMBRAMRREETERGF  REBETHA
RRROFTEERE © o

HEZZEENERERTRETINEMNEERZE  Brti:

THBTTEHRSEARBRBNEREKE  BRTYKASEER
FPEERNEBRSI  BETRARBHE - EB BER
Facebook ¥RERHEFIERE - EEKFAE » HFITFRHEANE
Bl > BE TR LIRRERE -

Keys to win consumer trust

CATALO is another “Consumer Caring Company”
which joined the scheme for the first time last year.
It has won many people’s hearts by maintaining its
professional image and premium product quality.
During an interview with GS1 Hong Kong, Mr. Calvin
Chan, Executive Director & CEO of CATALO
said, “CATALO always put customers first and we
believe understanding their needs is a crucial step
to build relationships with customers. Therefore
all CATALO frontline staff are being positioned as
‘Health Consultant’, always listening and responding
to customers’ needs. Instead of hard selling, Health
Consultants educate customers by sharing health and
nutrition knowledge, then recommend customised
natural health foods that most fit the customers’
needs. This approach gains the trust of the customers
and builds CATALO’s reputation in the health food
industry. According to a recent research done by an
authoritative organisation, 93% of CATALO users agree
that CATALO is a reliable and trustworthy brand that
offers natural health foods. It is a tremendous honor
for CATALO to be recognised as a ‘Consumer Caring
Company’. Our ultimate mission is to strengthen
customers’ health and beauty from the inside out,
thus enjoying a better and perfect life.”

B—EREFEREMAROEETIMNRMEER CATALO »
TEBRIBXENHEERRBERENERER  RX—FN
HEBEEBH Y TEEREAMKXELEEIMHIFRT
MBI CATALO —HES LB RE . NIEE  RARFIEE -
THEENEESRGMEBEIRFRAGRMNEE—F - ALl
AR E THEE S ©RREM, - MO E &b
MRRFE - MLttt Rt fitEiiER - RRERERER
ENEZERBERMEETEANAGE > N RIS MMATEN
ARABRRER - EEERKR T IUEIRAEHAMKMEMEET
BAILETEB CATALO EREERITENEE - RIBAHH
—ERERBETHNRAERT  AfNERBFEYD > AR
—HRBERE CATALO BRAEMERAISHNRARRE AR
RPERR kB ERIT RS TMOR%E, H RAHZESR
XE CATALOWER @ RBREITERAMIIMNIBERERER
WHEER - BERROEE - |
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High Efficiency with a Complete
Supply Chain System

N

o= i

In the face of information explosion in an increasingly
competitive market, delivery of goods and services
to consumers promptly is of utmost importance for
all multinational companies or SMEs of varied market
sizes. An efficient supply chain can help simplify
the complex operations of enterprises, effectively
identify target markets and use fewer resources to
do more business, so that the operations flow more
smoothly and the enterprises’ competitiveness can be
enhanced. In fact, supply chain management can be
described as the lifeblood of every company.

GS1 Hong Kong is organising the “Supply Chain Maturity
Training” with reference to the Supply Chain Management
Maturity Model. Through leveraging global supply
chain standards, it helps enterprises to progressively
improve supply chain processes, to assess whether they
are ready to apply best practices on supply chain and
to guide them to improve supply chain performance.

Providing accredited training to business

of all levels
]

The model divides the supply chain into different
periods and stages, and thoroughly analyses the needs
of the enterprises at different times, in order to improve
and evaluate the existing business processes. At the
same time, it is also supplemented with examples,
with reference to the international best practices and
the supply chain performance index, so as to help
management personnels to perfect the logistics supply.

Voices from past trainees iBIFE2EH=E

LEHERIERE SXETE

EHFMELE RFABHRNTS  TRHBECE  SE
MSREE B TRNPNERER - BEYHRBLEXIEEE
FLEFER - BNERNOHESEABERLEAR - WA
HEENS  BAELHNERMESNER > SEFRERIRE -
RACENEF ) - Hit - HERNEIZNEEEHARNGAK o

EREMREGHERML " HERSTEREEIIRE ) HERA
F o DfEEEESEER AR - BEERMHEERE - 1
B IRARR I S HIERERTE - BRI RFIAEEEE K
BZEXRAHERNSEEREN - SIBERIRFHAMIREAEE -

SUPPLY CHAIN

ABITERREHERE

HAEBE MBS D R TR B R - ERMMTHAEEET
FRFENSIET K > LS RFEEAEERE - AT AH
DES  2REREHEAMMBENRRES  UBHERA
Beimt2aIMimteE -

EE The impressive sharing of global success cases provides good reference and shows the difference from

traditional business operation management model.

B R ZHEIE AR S B RZY » ERIFHIBRZHE & T T RABE EER SR TR E

- Vitasoy International ffthiBEIFFEEBRAR

€6 ;¢ provided an excellent learning platform and experience for participants to understand the importance of
collaboration and coordination across the supply chain.

FIERIE TIBRAYBETL RIS < B NEHARERIFHEZIAS ERGAIIERE -~

- Kimberly Clark £ B¥|5=H5

€€ The core elements for successful and effective supply chain were perfectly demonstrated throughout the
training and in-class activities - innovations, change of behaviors, cross-team collaboration

A FRRERIRE BB STERT T D) ~ SRIAI AR EREIIZ DT - BIFT - FTIREI BT R ERC » LURBESFIETE »

Date HER
Time B[
Venue HhEh

¢ 9:30a.m. - 5:00p.m.

! Cantonese EH:E
: HKD 4,800*

Language %:85

Fee BEH
(* up to HK$2,000 subsidy from VTC NTTS funding TIFRzE TEEEEEIRS - FRHSiIEtEl ) ReE/8HE $2,000 FTAULEEIEERS )
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12016/5/18 & 25 or B 2016/7/12 & 18

: 22/F, OTB Building, 160 Gloucester Road, Wanchai, Hong Kong
B S TITE 160 sRIBIMEFEIRITAE 22 12

- Philip Morris Australia JEFIE - EEHT CGEM)

Scan to
register
HECARE
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New Tax Policy to Transform
Cross-border E-commerce Retail Imports

L e b

As personal income levels have risen in China, Chinese
shoppers are now looking for more product varieties,
unigue and quality products. This leads to a booming
demand on cross-border e-commerce. According
to a recent survey released by McKinsey', China’s
cross-border consumer e-commerce amounted to an
estimated $40 billion in 2015. To promote e-commerce
transactions, the China government decided to set up
a batch of cross-border e-commerce comprehensive
pilot zones in 12 cities last year. Presently, the industry
runs on two modes: bonded import & direct purchase
import, while the delivery of bonded import is several
times faster than that of direct purchase import.

New tax policy to propel healthy

development of cross-border e-commerce
|
Under the new tax policy, exemption of taxes for goods
less than goods RMB 50 was cancelled, but the cross-
border e-commerce single transaction limit will be raised
fromm RMB 1000 to 2000 and the annual limit per person
is RMB 20,000 cumulatively. Goods exceeding the
given limits will pay full tax rate as in the general trade.

Price pressure on bonded imports

|
As stipulated in the new policy, direct mail commodities are
exempted from submitting the inspection customs clearance
form, but the bonded imports must go through inspection
and gquarantine, thus making it in the same position of
general trade. Therefore, cross-border e-tailers using the
bonded warehouse model might be significantly affected.

“Positive list” in the spotlight

|
On 7 and 15 April, the China government had released
two “Cross Border e-Commerce Imported Goods Lists”
(also known as “Positive List”), officially regulating the tax
of the cross-border e-commerce imports. Commodities
in the list can be imported according to cross-border tax,
and those not on the list shall be taxed in accordance with
general trade or under the parcel tax for other goods.

Grand Dragon Group, which owns an experience shop in
Nansha bonded zone, adopted the “bonded warehouse”
business model where customers can view and try the

fEEFEARWAEMRBEEEEHBAEFL  PEVEE
ERBEREYE - BERESTLLNES  BHBEERETFHE
B K2E - REFTEHAR (McKinsey ) AHETHRE
BET T HER 2015 FEEMNBEETFHEHERSIE 400
BER - BRESTFEBERS > PEBUSEFN— 12 AR
MREIBREFEBGESHRE MENBEREEHEZRRR
HEMBEEHMEN RN  BHLEBEER  RNHE
TR G R R E IR

RHRNBREDEREHERER

RIBHEE - LE S0t (ARY > THE) MENGEBERECE
MBEEBEAFRKNEXZZARETEHTHRBEEHDN
1,000 ;RS E 2,000 7t - A FEZZERANRHAE 20,000
T IBERERE—REZ A ERER -

E-commerce import tax EFHEEOR

Before the new policy - Personal Postal Article Tax
FBREER - EAAMSEOTR

Tax rate #tE Product categories & E5!

Food, shoes, mobile, etc.
RY) - B - FIREFESE
Fashion, kitchen ware, etc.

10%

20%

RFEE  BAF

20% Luxury watch, golf equipment, etc
BEFE BRRNEME

50% Wine, tobacco, cosmetic, etc
B EE RS

Taxation amount under RMB 50.00 will be waived
SFRAEEREAL 50 TR ER R

After the new policy - E-commerce Import Tax
HMEREER - EFmgEOR

= (Value-added tax #{Ef} + Consumption tax JHZEH )
x 70%




Major policy changes under B2C
HRHERNEEHRNE
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For the 12 cross-border e-commerce comprehensive trial zones, the tax brackets have been reduced from

four levels to three.
12 EEEEFEHTeABRENRRENERZE=ME -

Level ik Description ##iit Items I§E Tax Rate =

) Broelucs witheut e IT I%rg(dLIJ'CtS’ f(t)od & beverage, furniture, toys, publication & video, 15

RTRAE D go“ sliver, etc. ~ ) . b
TISES , BEX, B, 2, HiERFTR  £58EHEF

Products not covered - )

> under Level 1 & 3 ;gggsupr;éjgéct;ﬁgar%\;%s, television, bicycle , etc. 20%
R 183 TEIENER SRR AR, S

3 Products with consumption tax Tobacco & Alcohol, luxury watch, golf equipment, cosmetic, etc. 60%
EHERNES EE KBS, RETFH, SRABREM , tHREF 5

products and make payment directly using the e-commerce
online order. The goods will then be dispatched to the
designated delivery point after customs clearance. “With
the implementation of the new ‘Positive list’, the categories
of import goods will be affected. Those affected have
to deploy a new business model with many of them had
to return their goods and incurred losses. The China
Food and Drug Administration (CFDA) promulgated the
Provisions for Health Food Registration and Filing will
come into force on 1 July, 2016. This impacted a number
of health food products, milk products, medical devices,
imported cosmetics which require special registration
even they are listed on the ‘Positive list”, said Mr. Ronald
|ee, Sales and Marketing Director of Grand Dragon Group
during an interview. But he believes that the industry is
currently adopting a wait-and-see attitude on the new
tax policy, as the China government might make other
adjustments after the previous “Positive list” update.

GS1 Hong Kong ezCROSS speeds up the
complex documents handling process

|
In cross-border e-commerce, product barcode is required
by China customs for product information registration
so as to match with the specific Customs Harmonised
System Code. To facilitate efficient product registration,
GS1 Hong Kong has launched a collaborative programme
with authorised China e-commerce logistics companies
to enable one-stop product registration. By rolling out
the new ezCROSS platform, e-commerce companies
only need to upload their product information once
and the system, which stores a huge amount of data of
products with registered barcodes, will automatically
match the format requirements of different bonded
areas. This helps speed up the process of applying for
registration. Mr. Ronald Lee also said that the big data
stored on the ezCROSS platform can greatly facilitate
businesses to immediately sort files to the needed
information to meet the requirements of various ports.

FRFESRAEERERN
|
HRHEIREESR EEEBRRRERHE  BEARMAE
XEOPEER - A RRBEMETRERERE - B—i%
WESELNEF—& > FEA TRERRE , BXEEMNBIES
EEONEZEAEIE

ERYH TEmSE, EAME

= ]
FEBATRA4B 7R 15 AA#REG T MTtBEEEEON
FEEEE ) @ EXBRRESELRBRESENTEEYRE
EEEZIINES  AILUIRRBIEEENREIED - BETEEE
EREAMESR - HREE-RE S S HMERITEANREIED -

REDRRERBERENEREER - FIA TRIfERE ) BIRK
&g ERETUNENERSASEEER  TEENERTR
TRTERMA - EMNEREMER B X EREIRET
B BREEENMERHERE T2 ERE R R PE
R THATEENEESEONEREERINE  REBE
ERRBENNE  EEREHRRRBRETREBFHENS
W SfIEREX - MERRAEAEEEERRTRGRS
F7R1BMHS AREEEREMER TIEEEE, £ HIRE
B bR RES - DEEG—RE S UM HE
It HRBBAMRA A BEHE - 4 BE3 %R REFEFREHRE
FEREZEE > BUREREE] "TIEEBE, B SEBFEMBAE -

EEBSRRENRE eczCROSS TAMREEXE
KX 2R
I
ey - FESHERMEREEEETEALRN - LRENE
AR - LRSS TN HAERS - AT HESHNE
MRt - FEEAEBHECEFRIERENETEENRL
RIETTATERTE - HRBBMHZHH e2CROSS ¥4 - FIA
HAMEMEBOAERNEAENE @ EE—bXERE
ft - TAREBHABE R LHERER - TAETHENE
B AT FRNBAENER » MREREHEMIERE  Z54TR
FR + e2CROSS FAFFHAME - EEATMEBEER
BIRSRIBY HBEMNER - LA SEDRHER -

* McKinsey Quarterly Article, February 2016 - Cross-border e-commerce is luring Chinese shoppers 17
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Revolutionising Food Safety and
Nutritional Labelling

RmZEHEBEHNES

Commercial kitchens, whether that be restaurants,
catering facilities, or hotels, are hectic environments
in which chefs spend up to five hours per day
manually labeling foods for safety compliance. This
heavily impacts their resources and leaves room
for human error. When Avery Dennison Printer
and Fastener Solutions division approached the
5-star hotel InterContinental Hong Kong about the
FreshMarx® 9417, there was hesitation despite a
desperate need for improved efficiency, accuracy,
and standardisation in the kitchen. Executive Chef
of InterContinental Hong Kong, Nicola Canuti,
stepped in and trained a handful or power-users
to demo the device. Soon, there was widespread
adoption and even the hotel’s Safety and Hygiene
department gave it their stamp of approval.

EHEEEENANBRNEET  TEEEE - B8
BEREE - BEMSRHBIELARSEREE—R—RBATFE
ARBEUFAEREMRA - HARNKRARERZENEEAN
RFRIAMEMA B ERAOTHE - EEBREIF  #RME
ERAEEL BRI XFFRRITENFNGRBRTTES
EHE S EREBNAEERS - N FreshMarx® 9417
RAEBITEMAER MR RNEENE  KRNEENERE
IETRAAER > BfIRTTEME Nicola Canuti BRig=
o BB RENBNAMEETFASEALUNEAREEFN
HE - FAZHE BRIBZHERA EERGEENZEZR
BEMMNESHE -

FreshMarx®9417 B & B ##&

RRMEE
B I 5 AYRSRE ©
The Avery Dennison
FreshMarx® 9417 is an

automated date-coding
printer that offers the chefs
accurate food data with
unified format, freeing up
their valuable time.

What makes the FreshMarx® 9417 such a powerful tool for commercial kitchens?
+EE< FreshMarx®9417 i AE ABEMBMNTER ?

The answer is its ability to help staff work smarter, faster, and safer. This is especially true when managing
food inventory for the prevention of waste, optimal freshness, and to help prevent food labeling violations. The
FreshMarx® 9417 is one of the largest capacity solutions available on the market with 500MB of internal storage
space, providing speed, complex graphics display, and multi-language capability.

HEANAES  THREMNEBIEMESRE Bk BRI LHEFIERERY) - RERYIENE2REAEHERTAE=
FHERAREE - IWEESE © FreshMarx® 9417 BIANEFTFREZERE S00MB ML E - 2BRITB L ERERAN BEIRBITENH -
MEFTENERER @ feRREHNER LR SEEES -

The highly detailed food item labeling applications HHMERIEREREDEIE :
includes:

*  “Prepared” and “Use By” date/ time listings o T, A T{ERHERR, HER/ BERER
+ Ingredient or nutritional data  WMAOAHEEEN

+  Employee identification - BTHAE

|
“The FreshMarx® 9417 was very helpful and important to our daily operations,” said
Nicola Canuti. “Standardisation and automation are the future of the food industry so it’s

[

the perfect solution for a modern kitchen.

5| A FreshMarx®9417 EIFiEEBZRI—ERE + $1E IR HEETELLE TIRARIEEL) - ©EEEFEENEE i .a‘-‘ g5

BOETTERKAIAEZ » Rt CRBECE FE — BT EAIE0E © 7 \ ¢ 1
Nicola Canuti, Executive Chef of InterContinental Hong Kong v : ‘j,‘

FEMEETTE#ERE Nicola Canuti ‘

But the benefits don’t end with the device. Avery Dennison also offers and provides intelligent, creative and sustainable
solutions that elevate brands and accelerate performance throughout the global retail and food supply chains.

PRtz oh - LRI CHRERERMFZINEEE  REAAFENEANE » IIFEFRAHRM - WINRERTEMR AAFEREAIAERL o

For more information, visit averydennison.com/RBIS and follow the division on Linked!n.
BTYREZHE BB averydennison.com/RBIS R#E LinkedIn BH
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Food Safety Begins with
“Production” Not “Regulation”
BmEZEEn "E£E ) IF "BIE
Gear up for the new China Food Safety Law
R DS BRZ A

Following years of food incidents, the Chinese Government promulgated new provisions
of the revised Food Safety Law of People’s Republic of China (“China Food Safety
Law”) in Oct 2015. The new provisions, known to be the strictest food safety regulations
in history, were aimed to strengthen the integrity of the industry and build consumer
confidence, in which safety and traceability is at top priority. GS1 Hong Kong with CMA
Testing and Certification Laboratories ran a seminar on 15 April 2016 for the amended
Food Safety Law - themed “Exploring the New China Food Safety Law - Compliance
and Standards”. Specialist from The China Law Society was also invited to explain to the
industry the revisions and expectations concerning the provisions.

BIGEFRMALTEEHRE - PRIBUSIK AT 10 BRIRERIETH (PEARENBRALEZE) -
Wik SR ERE ) NRERREE  HABRASERET  BIHEEEDC - REBFNRLES - IHREAR
EREPHIEREERBAINERER - FRELRBHEMEMBSRESD - £ 2016 4 B 15 BE
B - Rk TIREIMERT (FRIRZE) — MAKFREGIERRAZE > HhEHSGHEESZENE
RREFERAOINRINEETREK  AMABNE TR EAIES

In the opening speech, Mr. Dominic Lam, Acting CEO,
CMA Testing and Certification Laboratories, excerpted
the application of “3Ts” in enhancing the food safety
from the U.S. Food and Drug Administration report.
“The 3Ts are Traceability, Transparency and Testability
respectively. The combination of 3Ts will safeguard
the consumers on the food supply.” He further
pointed out the need to build a reliable source of
food supply and traceability standards to resolve the
severe food problems.
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Mr. Joe Yang, Member (Auditor), China Law
Society (current Expatriate Inspector & Consultant,
GuangDong Cold-chain Association and Chartered
Fellow, The Chartered Institute of Logistics and
Transport) in his explanation of the salient points
of the revised law, comment that the China Food
Safety Law is easily achievable than the current
industrial corporate standards. “Food safety
should begin with “Production” not “Regulation”,
he stated that food industry should bear social
responsibility to the public. Food safety should
begin from the onset of the production process
and not from strict control after the process. With
complete traceability recording throughout the
food processing, there is no fear of not meeting
any stringent regulations and controls. Hong Kong
has always kept dignified industrial standards, thus
there is no worrying about the revised laws.

The one obstacle for Hong Kong food to enter
Mainland market could be her interpretation of the
Chinese laws. He advised that Hong Kong should
seek professionals specialised with Mainland legal
issues regarding the specific provisions of the laws.

Mr. Yang noted that the new Food Safety Law
emphasised the need for “standards, control and
regulation” to establish an effective food Tracking
and Traceability system, staff with responsible
personnel or department to be held accountable for
food safety. He believed that if Hong Kong partners
are interested in entering the Mainland market, the
first priority is to respect the “rules of the game”.
“For most of the domestic Mainland companies,
once they learnt of the Tracking and Traceability
system, they will comply strictly to it. There’s no
reason to risk their business for non-adherence.
On the other hand, Hong Kong counterparts think
they know the law, and where areas of the laws
were not covered, they would walk on a fine line
and may unknowingly violate the laws.” He warned
Hong Kong food industry to be careful in this
respect. “Now that the revised laws have addressed
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FEFZEEE - HIEEBE (RETERELEREEIN
BERZEREM  TARBEFEHAYRZSR L) EAHE
IS ALHER (FERTE) RIHNETER  BHERNR
MBFGSEEHRCETEMS > ER5ER - B ARIERE
EROER "ERETEE "E£E. LR MAE EE.
HEER . > ARAEERBHE  MU-—ETEFEEMRRE
B MAMRIRENEEFEFRE  c SBER—EB
RiF#gF  AEREERFEGNRAMOENMBEZENRITRE
HIMABIETBNER

B AEERERGEONN  SRENHEEHFEERE
XHERE  BREXSHHBEANERXXHABHEREALHEN
BEHPXENER  UEBBRREER LAIRIRE -

BEERY  FNRREZFHRALERTRSE T1EE 5
BEE,  BI-ERAHNRSERKREMRLG  REEBEAER
BEFIHRAMEEETERTF  URERSARE - tE3A
MEAEREREAANLTS  BEEEEENMA "BER
8, - XA TEIRGESHETIEGTERREMRRA
fEA BEMMTEAESETIN  BEARXBLEFILE
%o REEACERABBELUALRERER  FRPRENRE
WEIE  BITEEN  RAZHLEEERGHE  T<TAS
BARBHIMTBL EFREENBTA - EXANRRIER
EREMBT » SEETEBREAEE RIENEEELE
BERING - ERLEEEARMTS  BAREGERRGES
RIFE - 4 13ERERHEACKERHE - BAhE SRR
FEEXREE  EERMEMKEMBRE  BeEBLEXESH
RIS -

BEETREIAMEFERLHEERARENRMERS
Mm% BRAEEERETEMAENEEERB—%-
TEMEZEZERL SHEEETER BREBEERFES
RRMESRF EE  FEREXZNTEEENEEREZER
EEAAEEERMRAE RN FEEBERMER
WSS EEEL AT > BESABERNMT - FBE
ENEAMERT ERFNLERTAXESRIAM
ElZ SOP & KPI 48 - MBS 15E » TREHEEEE -
FREAEA -
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these gray areas, there’s no more excuse to claim
ignorant.” Mr. Yang said as Hong Kong was returned
to China, Hong Kong enterprises intending to enter
the Mainland market should respect the Chinese
laws, industrial standards and practices, especially
the Tracking and Traceability system so as to
integrate with the Mainland business environment.

Mr. Yang also mentioned that the use of cold chain
management of food safety technology development
is in full swing in recent years, but he believed the
Initiatives adopted by Hong Kong fared better. “Food
safety is the core, cold chain management is a tool,
through this technigue or package it afforded food
safety, operations, storage and distribution to the
required safety standards. However, Mainland views
this technique only as a promotion means. As Hong
Kong is willing to put in resources, her current cold
chain management is more efficient than China and
China should learn from Hong Kong. Hong Kong
can be a leader in this area and extending the best
practice such as SOP and KPI to Mainland. If Mainland
could agree in kind then there will be a win-win
situation of mutual benefits.”

When disparities arising between cross-border
companies, Mr. Yang recommended that the industry
can look for neutral agencies and organisations to
bridge the different stakeholders such the industry
and government to form small working groups for
a consensus. GSI Hong Kong has been dedicated to
help local organisations to adopt global standards,
to improve supply chain operations, efficiency and
transparency, GS1 can play an important role in
the process. GS1 Hong Kong’s Global Traceability
Standards, Cold Chain Management Solution and other
services offer great help and opportunities to the food
industry to penetrate into the Mainland market.
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(From left) Mr. Dominic Lam, Acting CEO, CMA Testing
and Certification Laboratories, Mr. Joe Yang, Member
(Auditor), China Law Society and Ms. Anna Lin, CEO of
GS1 Hong Kong shared their insights in the seminars
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Food Law = -

New China Food Safety Law Compliance &
Strategy: Are You Ready?

MPERRERERIEE - (RE2MSD?

China updated its food safety law with an addition of 50 HWPBERRAEITRHIEZES0IBKEX  ASERTER
new articles. GS1 Hong Kong had organised a serial of  #HABAR  BEERREHEENC BN 5HEREERE -
seminars before to get the industry familiar with the new R ERE R FEEZY - IHBH#HHRRREAIEIIEER - 80T
laws. Due to the enthusiastic response from industry,
GS1 Hong Kong is going to hold a training session
soon. The details of the training are shown as below.

Date : 13 May 2016 (Friday)

HER 1 2016 #5813 H (E87A)

Time © 9:30am - 5:30pm

E10] D FF 930 BT 5:30

Venue 1 22/F, OTB Building, 160 Gloucester Road, Wanchai, Hong Kong

HbEh D BFETLTITE 160 SRIBIMERTRITAE 22 1

Speaker : Mr. Joe Yang, Member (Auditor), China Law Society

BE D FEFEEEE —15IHEEE

Audience : Food & beverages manufacturers, processors, distributors, importers & exporters, traders,

BEZBE AL : retailers, e-tailers, catering, storage and logistics service providers, etc

RERMEEEES NIK #HEE HADLE BEEHA TED MLEE 285 EFERVARBHERS

The training will cover:
1BENE AT T EEE -

1 China Food Law update: background, mission & Self-audit & compliance format with model study
vision, scenario, structuring, target, macro and micro BBERIRE - ST B HEASRETE
impact on food and food related businesses
FERSLEEIEL] : R FaNFES - FaEER 7 tips/disciplines to meet the new regulatory and
Z55% ~ BiE - RS RERFEENRBNHERRZE quality requirement
AR EFAGIFI SR EEKE 7 KE:R / <FEI
Important highlights of food safety law today
BRREFNETER How to facilitate end-to-end food traceability and
* Requirement in food safety, traceability and monitoring with cold chain applications

global standards A EER SEEEEXEAFER T AANESHHE
ERRE  AEMEREEIEENEK BYRAZ B A EAZ B2

Stricter supervision in special products, such

as infant formula milk powder, health food, Case studies; in-class activities and discussions;
online food, food additives, etc. Q&A

TNEEREE R LESTE S - BlaNRRIMEC TS BERS - EZERTE ~ SRS REANGT A R B IRE

LR - RENNEZE

Risk evaluation and crisis analysis with reference
to global food safety code of conduct

EEEHEMER AT — 2RERRRREFH

23



Industry Dynamics {T¥E)RE

Track and Trace Standards Bolster

Food Safety

EHGEMIREE RER

In the past few years, there were many incidents of
problematic or contaminated food such as gutter
oil, melamine-tainted milk powder and freshwater
fish with Malachite Green. Recently on 20 Apr 2016,
The Centre for Food Safety (CFS) of the Food and
Environmental Hygiene Department urged the
public not to consume specific batches of cold cuts
which suspected to be contaminated with Listeria
monocytogenes in Hong Kong. CFS had informed the
supermarket and packer of the products concerned
of the test results and instructed them to stop sale
and remove from shelves the affected batches of the
products and initiate a recall. Those incidents have
aroused high public concern on food safety. Dr. Keiji
Fukuda, Special Representative for Antimicrobial
Resistance and Assistant Director-General from the
World Health Organization stated that, “access to
sufficient and safe food is a basic requirement for
human health. Ensuring food safety and security
in a highly globalised world presents increasingly
difficulties, and often under-appreciated challenges,
for governments, commercial organisations and
individuals alike.”

All the outbreak of food incidents made a huge shock
towards consumer trust. Food industry not only needs
to respond quickly to deal with food scandals and
incidents, but also to put the traceability preventive
measures in place to ensure the food product
information management process can guarantee
that the food is authentic, in good quality and safe.
International standards and interoperability between
suppliers, buyers as well as traceability technology
are crucial to minimise the production and distribution
of unsafe and low quality products, thereby
eliminating the potential for negative publicity, liability
and recalls. With better food traceability to track-and-
| trace the food and source of all inputs forwards and

backwards, such as feed, ingredients and packaging, §

through all stages of production, processing and
distribution, the industry can prevent contaminated
products from reaching consumers and minimise risks
to the public.

MmEE

BEHF ESREHRAMBESIERES - 41 "HER,
ZRERDH - AEARAKAF 2016 F4819H B
MBREHEZRYREDPOFETRIBERMAREZ T
BRBRNLA RROPREEZFEEEMEM  BEIEH
ERTRARMNK - LWHBHXERETEY - BLESHNR
MREEH  SLARHRRZEMEBHAAKEN - HREE
HENMEDEYHELS ARKEERREEAN—BLR
T TRBREMZENRY  EARBRNELRES - €8
BEEEEREMER  BUT - BEREREATHRRRSRE
EEER AR BE AR R EAIPRE < *

ELRAREENBENBHEELEEDL  REERTEERLE
FESISEH - ML RIREVE R FERG B MIETE - URERAE
MEERE  BRAREUE - BEARLZZ - B BFEEL
RER - EXMEMNHRZBNERSEFREER - iRE
ESETREELNEEMME - EMHRBREHE  F#
BEEMEREY - MRELKBTTEREFLURT  BEFEEN
ERAMHERNSEMRE  SFEEE NMIRSH  mLEm
TEMARENRERABREANER - ERENBFIZHER
ETERRMHEREE  HREREAHDECENEREZS
BEERMILEEERBRSEARL  BARAREERE -
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Hong Kong

Food Safety Forum
EmEZ2iwiE 2016

A New Paradigm to Deliver
Consumer Trust Through

Food Chain Visibility
RZ#EE : A HEESERTGRIE MEEEE SO

Date HHj:

Venue 12} :
EEETAEEETEIMNE

Time B5R: 2:00pm - 5:45pm

18 « 7 » 2016 (Monday EHi—)
Jockey Club Innovation Tower, PolyU

GS1 Hong Kong Food Safety Forum 2016, organised by GS1 Hong Kong, will take place on 18 July at The
Hong Kong Polytechnic University. With the theme of “A New Paradigm to Deliver Consumer Trust Through
Food Chain Visibility” this year, the annual Forum aims to bring together the collective wisdom of over 200
industry experts and practitioners to drive effective adoption of international standards and technology for food
management systems to improve food traceability practices with the ultimate goal of serving better and safer

food to consumers.

FEEERESHEIHN TFEELREBHERALEMIE 2016, 1§58 7 A 18 HREBETARET - AFEMNHIEL TRRHE
M RAMEERC IBREEEEL, AEE  BEEE 200 RERBRRUEENERER  IRNTHSESRATERME
b RARERRENME - KINEEENRDEWNEE  BHEEZRAEEERZENRGA

The food industry has to shift to a new paradigm
to deliver consumer trust through food chain
visibility to regain consumer trust. GS1 Hong Kong
Food Safety Forum 2016 serves as an exchange
platform for the industry which will focus on 3 key
areas that aim at sharing the latest regulations and
trends, winning consumer trust by traceability and
the collaborations between stakeholders along the
food value chain. The food experts and industry
stakeholders will share their insights on different
topics, such as how to achieve food safety from
farm to plate, foresight on new regulatory shift and
impact, tripartite collaboration for food safety and
public confidence, etc. To provide a more interactive
platform between industry experts and leaders, a
pioneers panel discussion on “Winning Consumer
Trust Through Industry Collaborations” will be held
to provide more inspirations to the audience.

REERBRENABREVLUEEEZEDC  WHREEREME—
BEXFETFERALEHIRN  REREREDFERAR
ERRMW=-AER ORI EZEFEERIIRERSBE - &S
RAMHEREMNTEMERERE  LURFEEERE O RUNIG
MEREEEAEZHANEGFRE - RAEXBRRFHERM
TRMFEBRELDZ  NHBHRSEESHNRARE  BHF
RAEEEIRMBEECE ZHAFURARSRERMA
HBEELOESE - ARM—EEAZHNTSLR  BREHER
EREHRIE TER TTTEHLBAME REHEEEE. M
EERERSMEFRIAIRLE -

Scan to register the forum now
AR E S

* Bulletin of the World Health Organization 2015, "Food safety in a globalized world” 25
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Grow Your Business by Leaps and
Bounds with Effective Food Management

EmEEREE X —HTE

The “Capability Building on Product Data
Management for Food SMEs” project is organised
by the International Food Safety Association,
implemented by GS1 Hong Kong and funded by the
SME Development Fund of the Trade and Industry
Department, HKSAR Government. The objective is
to provide the best practice on managing product
data, to provide guidelines and knowledge of
the industry to the SMEs of the food industry,
and through a series of seminars and electronic
version of Best Practice Special Issue, to share
the best industry practices and provide feasible
recommendations, so as to enhance the quality of
information management, food safety and quality,
in order to cope with market changes and demand.

This year, a series of four Food SMEs Seminars on
“Capability Building on Product Data Management”
will be organised. On 1 April 2016, the first seminar
“Strategic Data Management on Food Safety” had
received great support from the industry players
and experts. The next seminar “Winning Strategies
in Food Industry Marketing” will be held on 3 May
2016. During the seminar, Mr. Sunny Yu, Chief
Management Services Officer of Economic Analysis
and Business Facilitation Unit, Business Facilitation
Division, and Barrister, Ms. Athena Kung will share
and explain the current government policies and the
Trade Descriptions Ordinance. Another guest speaker,
Mr. Hamish Ho, Executive Director of Ocean Three
Development Limited will also share the marketing
strategy in the frozen food industry.

HERRAREHE N  FEELRBHBENT  LHEE
FAUTHEBGIZESE "HIEERRETEES ) BHE
By &k T(RIEEE) REERERENEETMH, AIEE -
EEARMENPINERURIELRENEENREERSE
Bl ~ FEEIFMME - WEB—RIIMWAHAEREFRKEETHE
Tl HELHEEFGED ZRENERPTFEREMATT
#az o tmiREREENEE BARRRERDE®N
LN T EERT R -

REFEEEIT - SRITENS T (RIEEE) Mg, BN
4B 1B "ERERRENEE, MEAESERET LB
RBEERRBRERZFEE - FTHL TRAEMBIEH
BEBRAENN S B3 AR BT BE T EBBUREE
A RAEEERAEEHNREESETERBESLL B
EPNESL T E R RO STE IS E R S
Sh FRBTERATHEREARARNTESMERLE
BEAE » HOERSRRATISHIEHZE




Ocean Three Development Limited captures a large
market share in the frozen food retailing. With its
business expanding in recent years, Ocean Three’s main
products are sashimi, oysters, ice-cream and frozen
food. Its Facebook fanpage reaches nearly 70,000
fans. In an interview before the seminar, Mr. Hamish
Ho pointed out that the current cold food logistics
technology is manually managed. The whole process is
being supervised by staff to ensure the required food
temperature is maintained to prevent food deterioration.
He will also consider the introduction of a better and
more systematic cold chain management system while
his company continues to expand. “The present cold
chain management for ordering and logistics distribution
process is separated. When our business grows and
the price of the cold-chain management system is
affordable, we will consider adopting a cold chain
management system with unified standard to facilitate
our business.”

EERI (=) :

BV EI=EEAif]

BEEMEBERERRE  AIETEMRRERFTE T BRI S - A S5
BFEEREROBRRLEMH AR @ BIERKRLAES
ERRRERNT %”Ea%ﬁ:@iﬁg% HERAT > SZNMAEAPRNER
FERBRARBPIBHACTT
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Capability Building on

Product Data Management or Food SMEs

#I%E%E

Trade and Industry Department

s BB —R51%

EREROHT)

HE  RERANEREOTENDRNEUREMEEE 2 AT

WRETEERRS ¢
T (RYABREEIEARC) REMRAENME

(3% ' RYBEHEZERYREDOLEET — FHEREL CORELRE)  RYBRBHETZERMREP OB — ErfMkt (BREEGERS))

'EREE

#5h 1 (852) 2861 2819 / fooddata@gslhk.org
4 www.gslhk.org/zh-hk/events/tid-seminar3
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Medication Tracking to Enhance
Healthcare Quality

G aREH Rt ERER

The Policy Address 2016 on Health Care laid out the 10-year blueprint to address public
health. In the response to the Policy Address', GS1 Hong Kong recommended taking
traceability of pharmaceuticals and medical equipment and devices into consideration
while the Government is devising plans to improve hospital facilities. We also proposed the
Government devising pharmaceutical industry codes of practice to govern drugs packaging
and distribution traceability in the market to ensure effective anti-counterfeit drugs
measures are in place to protect patients. The healthcare quality and medication safety will
always be put at the top priority among the industry. However, the healthcare supply chain
may sometimes lack of transparency and make it vulnerable to infiltration by counterfeiters.
A global supply chain traceability system is vital for monitoring the whole supply chain to
ensure the healthcare safety and enable efficiency of the healthcare products offering.

(C2-AFrEEHRE) MEESEET T 10 FHNRRER - UAEAARHNERTEER - RIESER (FEH
BE)  EEELEBHEEEEHEERBEYNERBIM R BRI EMEMAEZRZT - ERFTRE
BBUNRT I BEERNERTR > SRELNEEMDH - EMETS LEIEMRYE  RREBNITE
RE  FEKARE BEREFA-EBERIZEBELGZREMSRNEL R A - BETEMAEREA—
BERZEZRE #FREERTRTS  AARRK —ETERMEREEERS  IERRERZEESR
gL  RARBREELEZE  RNT EERNHEEEIE -

As a leading global standards organisation, GS1  {EASESTMEIRIEEMAME 0 GS1 BEEE/ VA NHENZTKE
Healthcare assists to lead the global healthcare sector ERERASIREERIZE TEREAEESE - RERAN
to the successful development and implementation of BERRESERNEMSENE -GS1EREZERWIE (GTIN) »
international standards by bringing together experts EEIANEREELEHARM  WESBERT IR AE
in healthcare to enhance patient safety and supply EHFHERESE LNBEHET  c FEBERBERINE 1996
chain efficiencies. GS1 Global Trade Item Number FEIEAEZEERFEHHEN 'BES . R EE—ELE
(GTIN) has already been in used by leading healthcare EEERPTLS  SEERRESCHNERRERR 7
manufacturers, and is recognised across the healthcare BEMERRHADKE -

industry as a unique identifier of medical or surgical

products for every level of packaging. Hong Kong 2013 F ' GS1 EXERAFELREZEER (FDA) ZT AR
Hospital Authority started using GS1 Hong Kong’s ERMBEEMR (UDI) MIEEEE - BEERMBEANRRS
ezTRADE, a standard-based platform that facilitates REEHE—NEREMES  LUHEREEENERRRAR
paperless procurement process with its vendors for %o XEKRESIRMNERERNEFH ] UKREIERAEREE
enhancing efficiency and minimising the mistakes. BIEFRRGIR GS1 BAME » WERFHEER UDI RS -

In 2013, The U.S. Food and Drug Administration (FDA) W
accredited GS1 as issuing agency for Unique Device

Identifiers (UDIs). UDIs aim at creating a common

worldwide system for product identification that will o
improve healthcare business processes and patient
safety. Healthcare manufacturers in the U.S and around
the world can create and maintain a compliant UDI
number (i.e. GTIN) by following the requirements of the
U.S. FDA UDI Rule and the GS1 General Specifications.

29,
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According to the FDA rule, a UDI number should
be assigned by the device manufacturer to each
version or model of a device. Moreover, UDI should
be both in human readable format and in AutolD
format. By default, this information will be applied
on the label, packaging and some cases of each
device uniguely identified.

By unambiguously identifying medical devices, GS1
Standards benefit patients, the healthcare system
and the medical device industry. GS1 standards
assist healthcare organisation around the world
to quickly and efficiently identify devices when
recalled, improve the accuracy and specificity of
adverse event reports and provide a foundation for
a global, secure distribution chain. They also offer a
clear way of documenting device use in electronic
health records and clinical information systems.
GS1’s global coding systems are compliant with
relevant international ISO standards.

As of Feb 2016, the total number of primary
device identifiers listed in the FDA Global Unique
Device Identifier Database (GUDID) of GS1
reached 94% (around 467k). GS1 Hong Kong
provides comprehensive UDI services to device
manufacturers to familiarise with UDI usage which
includes in-house UDI training, such as numbering
mechanism, labelling requirement and upload data
to FDA database, as well as a two-day healthcare
supply chain management training.

Recently, GS1 also has signed a new collaborative
agreement with International Health Terminology
Standards Development Organization (IHTSDO) that
supports the interoperability in health information
systems globally. This new agreement focuses on
concrete projects to facilitate the linkage between
GS1’'s GTIN and IHTSDO’s SNOMED CT global
standard, which ensures semantically accurate
clinical terminology for consistent use across health
systems and services. This linkage can further
support those in the delivery of care to patients.

RIBEE FDA BRG] - BRB[MEEB VRN E—ERE
HERNBEMNEE SRIIRLE DE—EEATE
AutolD A UDIRES © GS1 IR ARES SN EE R -
FEEARA BERMRBERBMITERRITER  S2HREE
BT EIRERSWR MBI - RS HERE RS AERE
% BERESHERT —ERENER - GS1RABTASE
FiRBIE A ZEN N RMIBG T —EREMNSBMEARES
M GS1 ZMIRERMITEAMERMAIERRERE 1ISO 7 -

EE 2016 F£2 - BH 94% (#467,000 @) TEHEME
fll > 5 FDA B GS1 ZERERBMEEHAIEZEME (GUDID)
B - AERMEEBERE UDI WER - ERESRBHE
SRR TR UDI AEBIEEI - BIERIEES  EHER - L8
HEHZE FDABHE @ DR AHMRANERHEEEIRT (FY] -

R > GS1 MBI E MBI EEH EHER (IHTSDO) #ETT
RS EEANERENRFANERER - FNBEIER
Bh3E3 GS1 Z2HRESERFEE (GTIN) & IHTSDO £IKIZEA
SNOMED CT MIR4EE - EEE BRI RRISHEERERETE
RIBRIREEFEAITRE - e X A TEHSREE— S IR ER ARV EE AR -

On 15 April 2016, Hong Kong Productivity Council
organised the “Hong Kong Opto-Mechatronics
Industries Association SMEs Training Workshop
- Risk Management and Traceability of Medical
Devices”. Being one of the seminar speakers,
Mr. Dick Ng, Manager, Industry Engagement
(Logistics & Healthcare) of GS1 Hong Kong
shared the knowledge on GS1 traceability system,
such as UDI and automatic identification and
data capture (AIDC) of medical devices, and the
implementation of healthcare standards with
the industry stakeholders. Industrial leaders and
experts who participated can grasp the chance to
gear up their business.

2006 F4R15H EEERAmBHECERE
KEYMEREREE)REBALERTELEED

EERRBPN "EEXRETERERNLFTIT
£ - BRESNEREERATEMNYE ) PEESE
E UAZRSZTANMBCSIMNERRAG &
JEBE AR M B A H B (UDI) & B Eh i B & 8 18 £ HY
(AIDC) @ FERMNEBEEITEL  SEBALTHERRS -

“The use of GS1 global standards for product identification and data exchange is
critical in addressing today’s issues in healthcare systems and will help ensure patient
safety by appropriately linking patient information with accurate product information
in all Electronic Health Records.

FRERHFREIEZIRLER GS1 BIZIKERE » WRSHIBEREERGIFEEE - BEn2HHIEF2
[RACE% (EHR) BEEFEHIEREFAREREN » BEE—RIERBANLZE o7

Miguel Lopera, President and CEO of GS1
GS1 ¥ KATEI#EH Miguel Lopera

30 1 GS1 Hong Kong press release, “GS1 Hong Kong'’s Response to Policy Address 2016”, 15 Jan 2016



SecurePro Group provides various technology solutions,
i.e. Barcode, RFID and Cold Chain applications, to enhance
supply chain visibility by improving inventory traceability;
data diversity and integrity as well as management efficiency.
A high integration ability allows our solutions to fit for enterprises.
From stock tracking to stocktaking, monitoring, controlling and
detail reports, we provide a one-stop service for your better
warehouse and supply chain management.
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Tel: (852) 2682 0089  Fax: (852) 2669 7831
Email: marketing@securepro.com.hk
Website: www.securepro.com.hk

- ication
Unit 205, 2/F., 16W, Hong Kong Science Park, Shatin, N.T., Hong Kong c0|d Chaln Appllca



—
v

loT Empowers Smarter Supply Chain,
Smarter Business, Smarter Living
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The Internet of Things (IoT), emerging as the latest development of internet technology, is
a concept that has the potential to change our way of thinking, working and in fact living.
Cisco estimates there are already 2.9 billion connected “things” and predicts 50 billion will
be connected by 2020, while Gartner forecasts that by 2020 there will be 26 billion 10T
devices installed, dwarfing the 7.3 billion mobiles, tablets and PCs that should be in use.
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In collaboration with MIT and Auto-ID Lab, GS1 has
been a forerunner in the early standards development
of RFID and IoT. A research project was undertaken
by the Auto-ID Centre at the Massachusetts Institute
of Technology (MIT) in 1999 to develop a technology
solution to automatically identify, track and manage
objects. Through this project, the Electronic Product
Code (EPC) standard was successfully developed. EPC
Information Services (EPCIS), an EPCglobal standard
designed to enable EPC-related data sharing, was also
formulated with the Internet as a backbone. It allows
broad interoperability between different enterprises
worldwide and visibility data on servers to be shared.

Kevin Ashton, cofounder and executive director of
the Auto-ID Center at MIT, coined the phrase “the
Internet of Things” in 1999 while working at Auto-ID
Labs to describe the network connecting objects in the
physical world to the Internet. “If we had computers
that knew everything there was to know about things
— using data they gathered without any help from us
— we would be able to track and count everything and
greatly reduce waste, loss and cost. We would know
when things needed replacing, repairing or recalling
and whether they were fresh or past their best.”

EPCglobal Inc. was then officially established in 2003,
under the auspices of GS1 working together with the
MIT and five other leading R & D centres in Australia,
China, Japan, Switzerland and the UK. From this
initiative, the Auto-ID Lab has been established to
undertake continuous RFID and loT-related technology
research and development. Since then, GS1 standard
was one of the key components of the blueprint for |oT.
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IoT means richer data and more in-depth intelligence
for all parties in the supply chain. loT not only enhances
product visibility, but also provides timely alerts to
supply chain operators whenever there is a product
issue. This helps them reduce asset loss. lIoT also helps
optimise fleet routes by monitoring traffic condition,
resulting in lower fuel cost. 10T can also monitor the
cold chain, ensuring temperature stability and hence
food safety. loT can monitor inventory to reduce out-
of-stock situations and provide visibility into customer
behaviour and product usage using embedded sensors.

Internet of Things technologies not only transformed
the way people do business, but also the way people
live. During the “APAC Innovation Summit 2016 Series
- Internet of Things” organised by Hong Kong Science
and Technology Parks Corporation and co-organised
by GS1 Hong Kong in April 2016, GS1 Hong Kong
discussed the creative use of high-end technologies
together with four Best Smart Hong Kong Award 2015
winners on “Realising Smart Living with Innovative
Technologies” in a panel discussion.

During the discussion,
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asked the guest speakers about the challenges in adopting technology in daily
life and the trend of technology development for smart living in the coming years. Mentioned by
the speakers, insufficient public data for further development of smart applications is the issue
they most concern. “The ultimate goal of the smart living concept is to bring a cultural vibrant,
convenience, safe and healthy life. Local smart living applications are becoming more diversified,
as local citizens desire a higher quality of life. Data availability and loT technologies are instrumental

to facilitate all the smart applications,” said Mr. Suen. He also predicts, in the near future, more and more applications with
a mix of loT technologies, such as sensing technology, augmented reality and GPS, will appear in the technology market.
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Breaking the Boundaries for
Innovative ICT Talent

Bl SBEFHR 57 R EFT 5 BR

According to a new market report published by MarketsandMarkets in January 2016,
the Industrial Internet of Things (IloT) market was valued at USD 93.99 Billion in 2014,
to reach USD 151.01 Billion by 2020. Driven by this transformative potential of 10T, the
technology market is booming with exciting innovations and applications. This year,
the HKICT Awards 2016: Best Smart Hong Kong Award winners have demonstrated the
creative adoptions of cutting-edge technologies in their winning applications.
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Organised by GS1 Hong Kong for the second year
and fully supported by the Office of the Government
Chief Information Officer, the HKSAR Government,
the Award programme aims to recognise outstanding
ICT innovations and applications. It also seeks to
encourage the development and adoption of IoT
technologies, Big Data technigues and Public Sector
Information and in maximising the full potential of
these technologies to create smarter business and
living. By inspiring the pursuit of innovation and
excellence among local ICT talents, the Award spurs
them on to be creative and achieve better solutions to
meet business and social needs.
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“GS1 Hong Kong and the Judging Panel have
been impressed by the higher number of quality
entries received this year. This definitely underlines
the confidence in Hong Kong’s ability in creative,
innovative and diverse technology developments,”
said

“It is exciting to see many exceptional capabilities
of our local enterprises and talents who have
contributed to the Hong Kong smart city vision, which
has been one of the top initiatives under the newly-
established Innovation and Technology Bureau’s
agenda,” said

Well Being Digital Ltd. won the Grand Award and
loT Application Gold Award for their “Dynamic Real
Time Heart Rate Measurement Technology using PPG
(ActivHearts™)”. The design of product WBD101 is
probably the world’s smallest earbud, compatible to
all third parties app, that delivers one’s heart rate data
via BT Smart. By applying Photoplethysmography
(PPG) to earphones and wrist watches, an accurate
Heart Rate (bpm) can be obtained under motion
and in continuous real-time manner through strong
algorithm that removes motion artefact and is sent
to smartphone via Bluetooth Smart. This proven
heart rate technology has great potential for wider
applications for mobile health monitoring and
wearable devices.
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Danny Hui Founder Member of Well Being Ltd.
BREEERARRWAHFEERE
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The Big Data Application gold award went to
Viewider Ltd. for their “Viewider Big Data E-commerce
Solution”. This is an innovative and smart business
model which provides benefits to all online retailers
with price optimisation. Viewider has created
a mechanism that collects and analyses global
e-commerce marketplace items and transactions data
to design the best fit pricing model on each SKU for
every merchant. As e-commerce gains popularity,
this model has great market potential with retailers
in enhancing product price-setting strategy and
improving competitiveness.

The Pokeguide App, an innovative and useful location
guide for MTR passengers, won the Public Section
Information application gold award for its creator,
Pokeguide Ltd. As an all-in-one guide serving people
to ultimate efficiency, Pokeguide guides subscribers
to the most convenient compartment of the MTR
train to travel in that leading them the nearest
escalator or exit, thus, reaching their destinations.
Commuters can enjoy great convenience in saving
travelling time and obtain recommendations for
leisure activities, as well as appealing cuisine and
shop discounts near to their destinations.
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Jun Yeung, Founder of Viewider Ltd.
Viewider Ltd. gl## A Jun Yeung
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Brian Hui, Co-founder of Pokeguide Ltd.
Pokeguide Ltd. Al A &FibsA5cE



SML

BRANDING. TECHNOLOGY. SOLUTIONS.

You’re Learning About the Benefits of RFID...
\ But You’re Concerned about Deployment

SML is trusted by the biggest brands and retailers
to deploy end-to-end RFID solutions.

a

$ RFID Tags @

ROI Encode & Print
Analysis Solutions

Value Added
Services

Supply Chain
Solutions

In-Store
Solutions

SML Brings the

Complete RFID Solution
for Proven ROl in Retall
Supply Chain

www.sml-rfid.com
info@sml-rfid.com
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G51 Hong Kong

22/F. OTB Building,
160 Gloucester Road,
Wanchal, Hong Kong
T +852 2861 2819
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