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Riding the Wave of E-Commerce Evolution -
Delivering a Seamless Customer Journey

GS1 Hong Kong Supply Chain Management (SCM) Excellence Summit 2015 provides a
unique and premier business platform, bringing over 500 industry leaders and influencers
together to share their insights on supply chain strategies and innovations in engaging the
millennial consumers in the new connected world, as well as exchange best practices in
collaborative management, gearing towards the evolving e-commerce market.

Why Attend

Get inspired by the world’s supply chain and e-commerce leaders who will share
insightful and creative perspectives on global e-commerce landscape and impact across
supply chain, as well as how to win the loyalty of new consumers
* Interact and network with industry stakeholders on how to overcome the supply chain
challenges and reposition your business to lead the evolving bricks-and-clicks market
 Explore new supply chain solutions and technologies for potential collaboration,
enabling supply chain efficiency and visibility

Who You’ll Meet

20+ global thought leaders and influencers

e 500+ senior executives and top industry practitioners in e-commerce, retail,
supply chain and other related sectors

» 20+ solution providers who will showcase innovative supply chain technologies

For inquiry, please contact us at
T: +852 2861 2819

E: event@gslhksummit.com

W: www.gslhksummit.com
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GS1 HK and Retail Asia Expo Announce
Top 10 eCommerce Websites Winners
GS1 HK BN EEFEE = /A

" RXEFEHERULAE ) BERE

GS1 Hong Kong and Retail Asia Expo announced the winners of the Top 10 eCommerce
Websites Awards 2015. The winners were honored at the Retail Asia Expo 2015 Gala

Dinner, which was held on 9™ June 2015, joined by industry VIPs, Advisory Committee
members and senior executives from the retail industry.
GS1 Hong Kong B NEEBBEEAM 2015 F+AESFHEMUGALE | SR E > MERESH
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The winners have successfully demonstrated excellence in various areas such as innovation, customer services,
site effectiveness, user friendliness, human interaction efficiency, search engine effectiveness, branding
differentiation, multi-device friendliness, social media integration, order process and omni-channel:
EEBREFEE TR - MuLER - BEENREE - B2t - B35 8K - RREER - SR HERE - XIREEIZYE 5T
MENEAURESHBERREW

£€ Delighting you always by a customer-centric platform that offers the best imaging products & services.
BEFENBEUNERFNTES - BHEEBENRGERRRT  MEFTEHES) - L1
Mr. Ernest Ng, Manager of Online Sales Dept., Canon Hong Kong Co. Ltd.
FHEERBRARRGESHEESBETHHTERER LY
€€ Our omni-channel strategy is built upon customer centricity: we put the customer at the centre and
designed our business accordingly. We built the right platform to manage inventory, logistics and payment
methods, but this was just the first step. It takes plenty of synchronized processes throughout the
whole supply chain and strong teamwork to achieve operational excellence for an e-commerce website.
BMRETIMNZERESERBUETLE  LEEARL - LRI MEBUSENFAEEREERF - WRRARAXRAZRH
MEE— - ERSBEHELERE - LESHMEANER - TS ERRikiE LEHNEEERRE - L}
Mr. Andrew Keith, President of Lane Crawford and Joyce Group
EEHEHEERRET Andrew Keith 54

» Bossini Enterprises Limited E¥sEHERLE (www. « Canon Hong Kong Company Limited £ g & &

NS ERES 2015 BEEIKE - BEMN 2015 F6 B 9 HERART  £RPY - BESHHEER
X

TERSEHE % WEEE -

Jointly organised by GS1 Hong Kong and Retail Asia
Expo, the Top 10 eCommerce Website Awards reward
stores, companies and web portals for maintaining
consistent and exemplary standards in improving
user experience and promoting retail sales via digital
portals or websites. This prestigious annual award
for Hong Kong’s retail industry recognises online
retailers’ achievements across the year, showing how
eCommerce innovation is revolutionising the retail
market and our daily lives.

This year’s Awards received entries from over 30
renowned companies. The selection of the final
recipients of the Awards was undertaken by a Judging
Panel convened by five senior professionals from GS1
Hong Kong, Diversified Communications Hong Kong
and KPMG China.

T+ AREFHEHLEMILAE , B GS1 Hong Kong I NEE
BEHRIEN  SEHE CENMAMBBSHIRAEZET

MG FEE  EMEENHE - B EERRSEM

REEAKE  LERSBEENERATERFEAE 2Y

DEBREMNMN—BEE  URRTESFEHEHZTEFRHBL

EREEENER -

AEELBRE 0 RERLESE - ABMAIKE GS1 Hong

Kong ~ Diversified Communications Hong Kong %l
EEHPENTEREERIMSERRE -

Scan to learn more about
the Award
1508 QR 1§ 7 ARERIERVMEREE K

bossini.com) - Bossini has developed an advanced
social media platform, generating outstanding
branding differentiation and enhanced consumer
engagement and interaction.
FERBER Y T R EMNMTTIER TR  BRERIREER -
RETEE2HEMEE -

e e-print (www.e-print.com.hk) - e-print’'s powerful
online self-service platform together with superior
printing services has enabled it to achieve
remarkable business successes in past years.
e-print BB A EBEIFE U REBENIIENIRTS > &E)
FORFEBRERZAL -

Lingsik King Limited S8 ZE8 X EER 28 (www.
lingsik.com) - Lingsik King offers a cost effective
branding differentiation which is reinforced by the
consistency of logo branding, viral digital marketing,
utilisation of email and chat, and community fora.
SRAFFRARE AR A =B SRAS - TEhLIOKEEF
BRRREIES - RBNEEEEE - SEFIIRINEELURITIZ
il HRBERE -

PARKNSHOP (HK) Limited HHE®RTiH (Fi&)
BER28 (www.parknshop.com) - PARKNSHOP has
successfully harmonized shopping experiences via
various digital portals, creating extra consistency
and reliability in terms of consumer perception.
BERBR MBI — T RS P avRE1eEs - 1EamR%
REE MM 5EE - BISHBEEFT

Sony Corporation of Hong Kong Limited
FREBBRLAE (www.sony.com.hk/store) - Sony’s
innovative online shopping site for the electronics
has integrated effective digital marketing channels
such as search engine and social media platform, an
organic combination enhancing Sony’s leading role.
RERIFNEFERBMREIES T BN BISEHEE -
Flani S 5| B EET A - ERERESER T RER
SEE (] o

£ R 2 8 (store.canon.com.hk) - Canon makes an
exceptional record of search engine effectiveness,
social media integration, and seamless order
process via its efficient omni-channel.

ARV = 5| BRI TR BE 2 ML S R - FLRER
BENEHAEREREFRTERIZ AR

Lane Crawford (Hong Kong) Limited & £ f{#
(& &) § BB & 8 (www.lanecrawford.com)
Lane Crawford’s e-business has shown
tremendous traction with customers globally,
experiencing high triple digit growth year-
on-year in sales and number of orders.
ELfHNEFEBFEEFNZEZHRNER H
HEMTEHRBLUEE=ZNHREE R
Nike Hong Kong Limited Nike & & § R 2 3
(www.nikestore.com.hk) - Nike’s peerless digital
marketing, search engine effectiveness and social
media integration highlighting its simple order
process make it stand out from its competitors.
Nike fERfGLEAVERS & EH ~ # S SRR Mt T IRRERZIZ 14
LIERGE ZBETERRE - 9 ERE=HFPRREmL

Pricerite Group Limited EESEBEHRAE (pricerite.
com.hk) - Pricerite’s simplified online order
process and efficient consumer services have
gained the company a competitive edge against
other online stores.

EEREEM LM LATRERENENENE FRE - AAR
BB T M LR AR R -

ZUJI (www.zuji.com.hk) - ZUJI's diversified
products and services has managed to cater
different tastes among millions of Hong Kong
travelers. Offering matchless deals makes it
extremely appealing to potential customers.
ZuiZ ntWE SR MK D57 FEB
BEEMEEALIHNEEONR  HEHEEEH
BEBEEERS|
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A Critical Moment to Boost
Cross-border Supply Chain Visibility
IR EEAHEEZSR XN BE

Chief Executive released Policy Address on 14 January, 2015. In terms of value-added

maritime services, it pointed out that “Hong Kong is well positioned to serve as a

springboard for Mainland maritime companies looking to ‘go global’, as well as a platform

for international maritime companies to tap the Mainland market. Hong Kong has what it

takes to become an important international maritime services hub for China and the Asia-

Pacific region.”

SHEIR14B THRERKRT (FEEERE) &

SIEEMERB I E  EEEREEL - "EFERE

MtMEAT "TEHE . WREHRR - CEBEFMEAREAPBRAMTIZNTE - EETE BRGNS

AR B 5 K R E R A BIRRAERR SRR © 4

In this regard, sponsored by the Hong Kong Logistics
Development Council, GS1 Hong Kong and Asian
Institute of Supply Chains & Logistics of the Chinese
University of Hong Kong conducted the “Feasibility
Study on Cross Border Supply Chain Visibility Across
Guangdong, Hong Kong and Asia” in 2014. The study
report reveals that the key to Hong Kong retaining
its position as an Asian logistics hub lies in improving
cross-border Supply Chain Visibility (SCV).

Ms Anna Lin, JP, Chief Executive of GS1 Hong Kong
points out, “Hong Kong has long been an entrepot
and a regional logistics hub with geographical
advantage and close ties to Mainland China. With
Mainland China being Hong Kong’s largest trading
partner, most cargo passes through Hong Kong as
transshipments. However, the trading landscape
has evolved significantly as Mainland China has
entered into free trade agreements with Association
of Southeast Asian Nations (ASEAN) countries.
Free trade has induced the need for transparent
information and connectivity across borders. To retain
its competitiveness amidst the dynamic business
landscape, Hong Kong’s top priority is to secure SCV
or risk losing out.”

APEC has long advocated the improvement of supply
chain performance and pledged to eliminate the
eight choke points including that of transparency,
and reduce transactions cost by 10% across the
APEC region by 2015. According to the 2014 APEC

ERERSHETMNYREM A - BATEEIRF IB1R A FE 52
EH 20145 HEEAYMRBESEBR  GS1 Hong
Kong BEBPXABINEESERYRMEMETT "THER
BEERENEBIRHERRILZAITEMRE )  HERSHE
HT BRIt ERM -

GS1 Hong Kong @S RMAEMLIHR: "FE—HE
ERNBEOERESYRER BN EEENEAERE
¥ BAEPEEEEBNEELBEPEEE - AMAEEAER
FADERME (RE) BRERERESHE  TNENEST
BRE - EHEZHEFHSHBEEAENBENFTR - &t
ERVRRREITHEIEERL  SRNFEEENA - |

Economic Leaders’ Declaration, “the APEC should
translate the Free Trade Area of the Asia-Pacific
(FTAAP) from a vision to reality”, and the leaders
reaffirm their commitment to the eventual FTAAP as a
major instrument to further APEC’s regional economic
integration agenda.

“Following this Declaration, the agenda to further
strengthen the connectivity between our markets and
develop supportive infrastructure to form a ‘single
window’ - through which we can improve supply
chain visibility - will be crucial for Hong Kong to move
in lock-step with the rapidly evolving e-commerce
landscape and remain competitive,” says Mr Chee-
chen Tung, SBS, JP, Chairman of Sub-committee
on Infrastructural Support, LOGSCOUNCIL and
Chairman, President & CEO, Orient Overseas
(International) Ltd.

In addition, APEC leaders have recognised that the
use of standardised codes will enable information
about traded goods to be easily understood and
shared by all parties, and thus they will encourage
APEC economies to work with the private sector to
promote further cooperation on global data standards
and their wider use by developing pilot projects.

Ms Lin also explains, “The two main values of supply
chain visibility are abilities to provide advance cargo
information, and to monitor cargo movement status
and security. Our report suggests that establishing
a framework for information connectivity by using
data standards and data visibility platforms can
help provide interconnectivity to public-private
stakeholders along the entire supply chain. At
the recent 2014 APEC Leaders Declaration, it was
concluded that the adoption of Global Data Standards
(GDS) is essential as standardised codes are the key
enablers to facilitate cross-border interoperability.
The release of this study came at the best moment as
it echoed APEC’s initiative to improve cross-border
supply chain connectivity.”

She continues, “GS1 Hong Kong has been fostering
the adoption of the international supply chain
standards and solutions to enhance supply chain
visiblity. To follow the trend of regional and global
economic integration, we will keep taking the
opportunities from the policies and measures to help
businesses thrive.”

Cover Story #1H S

DAREBEE BT ERAESMHEROEFRR > UHNE
2015 FMEAIR A AE S B AE SR T EIRT EEIR IR EMEER
BNAKHRER - MRIBFFE 2 RATES (FAEM MR BB 2 BED 10%
WRZHHAE - FF 11 AW (EAEEEAME_+-REBA
FEXEEEES) B TAKSHEBELTRAEEMESR
BARE LAEHFEANTEABEEETAESHEBMKEEE
BRI EEFERAAGE,

EEVMTERFEERXBNMAIRERSGEN (EHER) AR
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The full report is available at
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Big Data Ushers the Retail Industry
INto a New Era

*%*)g ﬁ % %s-ﬁl— N ; Fﬁ'ﬁn'ﬂ'l{—% ; ' : ¢ simple and accurate,” added Mr. Frew.
" =< . Dean Frew %477 %T | " HEERNEERBACSKL £ RFID 2% > LEBRKHEEEXERE

HEE - EEMEIREENTEEHN  HEEMNHE UK TEE T LUERE #E - |

“In fact, RFID tags are affixed to the products at source in order to automatically
record data throughout the entire transport process. When the products are

delivered to the warehouse or retail outlets, the process of counting would be more

As Internet of Things (IoT) has become a mega-trend in the development of information

technology, it is expected to deliver us a whole new life experience if the data of every
“thing” can be retrieved from the Internet.
TR ) RIRS IR —KEE - BRKENE
BFEREFAVE B L IERSES -

Various ways to improve business performance

ERHBEFIRERMEMHNENREE - EBifER EhERESREERRR

Big data analytics refers to the practice of gathering market and consumption data through different channels,
then using the information for quick analysis and forecasting purpose, with the aid of technology. The objective

loT technologies not only provide retailers a diversity
of solutions to improving operation efficiency,
but also bring higher quality of products and
services to the consumers. Nowadays, retailers can
collect data when their customers check out, and
simultaneously, conduct data analysis. With these
kinds of loT technologies, the interaction between
retailers and consumers will be totally revolutionised.
“RFID technology enables product identification,
accelerates stock taking process and helps monitor
sales status. Meanwhile, it provides retailers an early
insight into the shopping patterns and preferences
of their customers to ensure on-shelf availability
to meet omni-channel market needs,” said
Mr. Dean Frew, President of SML Intelligent
Inventory Solutions (SML 1IS) under SML Group.

Through a mix of connected devices, brick-and-
mortar stores will also be able to obtain real-time
customer information, same as online stores, for
analysis purpose. Using the data, retailers can develop
better marketing strategies to expand their businesses.

In addition to making a smoother delivery process,
loT technologies also allow online retailers to track
customers’ search history and past shopping patterns.
Using the structured data, retailers can provide their
customers with better shopping experience through
promoting them their favorite products.

BRI REEFEEFEZRALENRNAE - LG
HEEEENESNRE - BHiE  BASKETLURBEES
BIRIRE - HR1S BB M EfTENRE 47 SEIE 2 MM R o
TERIMEEE B EENAIB - RFID BIEEAAHEMHERS
SML £EETH SML IS {TE# % Dean Frew %445 :
TRFID #fifgEAR S HESR  FTEFETHIRFERE
RAFEEAMEERRL A TEFUREREBEZNEY
BAREF HEELNBEERZLUEMGHREE  BEA42E#E
HERNEEER - |

ERREGRAELENG  ERB/ERTURA LTET %
MEHRNBEEEMEINAE > DETLEERIHESRR
BEER -

BRTYSEXBREERGZIN XTEFNAERS  BIFH
BRI EE L TERE T LEMEZT R LRSI HRMNAEN
B - BESTEEE - LAtMHEEENER - BHA
FIRBRRL S HEREE

is to collect information, market trends and opportunities of strategic value and help businesses acquire early
insights into market needs so they could respond to them swiftly. Presently, big data application is undertaken

in the retail sector for business and operational improvements in the following areas:

AR ABEN T - ERATRARETRETSEEEE - BARIGETREMIRIER - SHHABENEMR - miEBZkE -
W ASBNRTETISHNER - AIUREU TS EBENEEREE

Optimising market strategy
B{LmiRRE

Through real-time monitoring, retailers can obtain
information at each point of sales to deepen their
insights into the sales generated for each product
type and the spending patterns of customers. This
can enable the retailers to grasp market conditions
and predict future needs with greater accuracy, so as
to avoid out-of-stock and excess inventory situations.
FAENEIHERR  SEFMAIGESEHEERNEE - B
BHERMNHEEERBEEIEEEN  LUTBHmi R FEasE
REK » B RRENEFAREYIER o

Analysing the effectiveness of
promotional activities

HEEB MR
-

Through data analytics, it has become possible
for companies to determine when and where
their product promotional campaigns should be
conducted to obtain maximum results. Based on
such knowledge, they can also improve their pricing
strategy for a positive impact on sales and optimise
the best employee-customer ratio at the right time
and place, to achieve greater cost savings.
BRI - CERHESHEREEEMRAMEESIIRE
M3 SEEREEARIELURFEHE - BIMRRIGTEH TR
BRI RES THERE G BIEARA

Identifying targeted customer groups

HEB RS

Big data can be broken down by different customer
groups. This allows retailers to formulate unique sales
methods, products or services customised to each
group and uplift operational efficiencies. Based on the
data of various consumer groups, retailers can conduct
market analytics from multiple perspectives and
understand their customers better. The insights gained
can also help retailers attract new customers, increase
customer loyalty, reduce the rates of customer attrition
and boost consumer spending.

AEIERILA TRV - BOETRETRERZEEES
ETEYEREE AN - ERERTE - MREAEENE - BT—H‘E?%
BEH#H  WTRAEMETHRES - LUENHEE  ZREEE
EHE  BREREAER - B HBES -

Predicting product trends
¥Rl = i
]

Through the collection of market information and
customer feedback, big data can be generated to
facilitate product improvements and predictive
analytics for emerging products. As a result, more
effective production and market strategies can be
formulated at an early stage.
FEBWETHINEREBEEREE - ABIEF R RESRTERF
BES ML ERRFIFTEERTIHRE
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Shining Brighter with Technology

M (EERE T B R

Jewellery seems to have nothing to do with technology. However, Chow Tai Fook

Jewellery Group Limited has long been successful in employing innovative technologies

and applications in its business development. In recent years, it has also closely followed

the trend of Internet of Things (IoT) and adopted RFID technology to enhance the

efficiency of daily operations and help management devise business strategies.
BREEAE,  FUEABETHEE AWM > AXBSREEBEBRARFESMAING|H SRR R i E R
BEER LT FERMMEERESD - RASRSEER (RFID) BiiEA HEEFZNE EWNE KRR

BYE TR I E SR RME o

Chow Tai Fook, widely known for its “Sincerity -
Eternity”, is the largest jewellery company listed in
Hong Kong as well as one of the world’s largest by
market capitalisation. It also excels as the number one
for sales in the world. Its diversified products, which
are known for being authentic and trustworthy, are
sold through its extensive retail network comprising
over 2,250 Chow Tai Fook and Hearts On Fire points
of sale spanning nearly 500 cities in Greater China,
Singapore, Malaysia, South Korea and the United States,
as well as a strong and fast growing e-tail network.

Retailers of different industries are facing various
challenges as the global retail market has been evolving
quickly due to technological advancement and changing
consumer behavior. Chow Tai Fook is of no exception.
Managing Director Kent Wong said, “We need to spend
a lot of time to do stock-taking tasks attentively and
accurately. Frontline sales staff are always distracted
from performing sale duties and providing customer
service. Besides, a lot of our products are in transit
frequently, not only making it no easy to track them,
but also putting pressure on logistics management
due to the high product value. It is also difficult in
the past to collect big data on consumer preferences
and shopping behaviours during the sales process.”

\

LLTEH - kiE, FARCHAXBEEABRAM LEHHKEL
A U EHNEER RN —8_ - AAREEREEEEST
bt HEBSREHARE N BEEANSTERREE  O1F
2,250 ZREAKIEH Hearts On Fire TER » BEAPE -
Nt ~ BRI « MEMERE 500 @ 0 MR IEERE
BRANSTTERE -

EHRZEMSAMENRERIEEEETANEEMIRRE
FTRENZEBYHERSERE - KETEHRTHII - BXiIE
ESERESRERY "TBMNEEAERBMITIERFHAE
BRNEETE  SRRHEERSEESZRIRRIAHE TEMN
RMETR - b EPITKEEAMESREEX  BHE
RHARS  MLEREESS  SWRBIEILRES - R -
D EHERRER RS N ERE SFNEYTAEREIE -

LEL N

To cope with these challenges, Chow Tai Fook has
successfully developed the ‘ICS RFID-technology
Deployment’ project by integrating RFID and loT
technologies with its self-developed Inventory Control
System (ICS). It is designed as a real-time, web-
based and generic item level cloud system to use
with four tailored-made RFID-enabled smart tools -
price tag, Logistic Tray, mHand and Smart Tray. “This
award-winning innovative technology application ‘ICS
RFID-technology Deployment’ is the first of its kind
that provides comprehensive and viable solutions
for the three significant aspects of retailing -
logistics management, retail stock-taking and sales
operations,” Kent Wong continued.

Using RFID-enabled price tag is the basic requirement
of the ‘ICS RFID-technology Deployment’ project.
Each product has to carry a RFID-enabled price tag
which contains a unigue product ID with respective
detailed product information allowing product
tracking in all stages of the operation flow. The
RFID-and-loT-integrated ICS system also needs to
be linked with the Logistic Tray, mHand and Smart
Tray. The Smart Tray can display a handful of product
information essential for providing professional sales
service on the one hand and collecting big data for
business analysis on the other; the Logistics Tray can
read product codes in lots of tens when the products
are placed on it, facilitating higher efficiency than
the old method of shooting barcode one by one; the
portable handheld device mHand serves as a scanner
to read the codes of the products that are displayed
inside the glass counters and showcases saving both
time and manpower without the hassle of taking out
and putting back each and every piece of them.

The ICS RFID-technology Deployment project has
won Chow Tai Fook four awards in the 10T and ICT
categories, including the Gold Awards of “RFID
Implementation Excellence” and “RFID Application
Innovation” at the HK IoT Awards 2014, the “Retail
and Supply Chain Management Winner Award”
of the Asia Pacific ICT Alliance Awards, as well as
the “IOT Application Excellence Award” of the 10T
GD-HK Awards co-organised by Guangdong RFID
Technology Services Center, Guangdong Internet of
Things Alliance and GS1 Hong Kong. Kent Wong said,
“It is our honor to garner these professional awards.
Chow Tai Fook has long attached great importance to
innovative technology development and application,
and in recent years closely followed the trend of
loT to enhance our productivity and efficiency and
support management in big data analysis. In the
future, we will keep exploring new technologies to
further enhance the efficiency of our overall operation
and retail business with more smart applications.”

Industry Dynamics {785

“The ‘ICS RFID-technology Deployment’ project
is proven effective. It has greatly reduced stock
taking time and helped understand customer
preferences and shopping behaviours. Moreover,
our leadership stature and corporate image
as a forerunner in innovative technology are
enhanced.” Kent Wong remarked.

HBART: TICS RFID #ifiEEEEERNE B
ERBEBLURBHERE XEMTHREZENSFMNEY
118 BIRA T HMEAREZRFHRE 0B E I
BEFE -

Bl s e ks - BAAIEF A RFID MMM 1B B ST 58
HWEFEERRRE (CS) #EG > IS ICS RFID KilifER
BB ER—ELEMRAEREENEREEREEHNEIR
R REESYRMRFIDEREBEER SFHRE -
FREFRHSNEEFETBNELTRIEESER - EE
#BiE: TEERREHN "ICS RFID BilfEAIER . BITR
R BEATEXBRN=AER — YAREE TERIMMHE
BIF - IREEEMAITRIBRRTIE -

BLf% RFID EREEZEHZ ICS RFID KTEAEERER
WER  SHERAEES—ENR LB —E-MERBHEH
RFID £E2%  AEXERNFMAESR  AAUEEMFREN
B ERERETEZENERENR 5 RS 57 RFID MR
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Boosting Supply Chain Efficiency
with Internet of Things Technologies

PRANIERRR T 12T I EERR

The rapid growth of e-commerce and the omni-channel retailing are not only transforming

the retail business but also the logistics landscape as the complexity of the product mix,

same day delivery and best customer experience all create challenges.
EFHEREAUITENRRERTARFZEEES - WAYRERKNE - R¥NERMES - AEBECE
MIEEREEREEEE K » BREEMkE - SETHETKE -

To cope with the new changes in retail, Kerry Logistics
integrates cloud-based warehouse and distribution
applications with robots to uplift the efficiency of
order fulfillment while big data analytics of orders
and sales trend to compute the location of the mobile
racks in real-time to ensure fast moving items are
close to the pick stations.

The Kerry Omni Channel Fulfilment application,
which is a one-stop order implementation solution,
received a Certificate of Merit of the Internet of
Things Application category under the Best Smart
Hong Kong Award 2015. It serves as a reference to
the local logistics industry on how to achieve higher
space utilisation, improve efficiency with automation
and enabling technologies to sustain Hong Kong as
the leading Asia logistics hub.

The application unites Kerrier Warehouse
Management System (KerrierWMS), Kerrier Electronic
Proof of Delivery System (KerrierEPOD) and Robot
to provide a comprehensive solution for warehouse
automation, order management and order tracking.

KerrierWMS and Robot minimise the error rate of
picking a product as the correct item is automatically
transported to the picker. Warehouse staff only need
to pick and confirm the item by a scanner instead of
wasting time selecting items manually.

KerrierEPOD is an android mobile application used
by delivery staff to browse assigned order details and
report delivery status with GPS location and photos of
the package. Control Centre staff can monitor order
status and provide instant follow for any incident.

14

RUGTEXANHBEE ZEVMRIEEENEREBNEE
X RMEBMMARS - LURHIBITATEMAER - HPHETE
FHEBBETABIB T - feB B AANSHEHREN G RA(T
B ERIRERERNE S REEEL

EEZHUMREENER —WHXHNBANE  EEVYRTE
FIER 2015 FRERBEREZNYHIRE B AN PIGE
REL - EERRREMESZEE BLAHYRRTRESZE
BEMAR @8BS EMERARMRAZNER  BEEEIE
BIERTNY R ORI

NEREREEETERM (KerrierWMS) s BEEFRMHR
it (KerrierEPOD) Mt&=s A R4 - REBELER  FTEE
B RETEBHRT -

HEREEEERENERARE  HBSATEBBEREXE
BEE EREINI(F RAEERELFEEEER AKX
BT EEES TR REERAERE -
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Best Smart Hong Kong
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108 QR BREEEE Z

2015 FREEEEEEERIER

Industry Dynamics {785

Product Authentication Solution to
Bolster Consumer Confidence

EmbRE N E TR HEED

As counterfeit and parallel goods flooding the market,
consumers are becoming easier to fall into traps when
they make purchases. To brand owners, counterfeits
and parallel imports do not only affect their sales
performance, but also reduce consumer confidence in
the product quality and damage their brand reputation.
At the same time, a serious threat will even be posed
to the health of consumers. To combat these issues,
many brand owners are starting to adopt product
authentication solutions to protect their brands.

Apart from concerning the product authenticity,
over 70 per cent of consumers pay greater attention
to the credibility of such information provided, a
market research revealed. Except product price and
origin, they also want to obtain information such as
nutrient content, expiry date, brand, background
of manufacturer, discount offers, etc. Through
leveraging Internet of Things technologies, consumers
can now access trusted information uploaded by
suppliers and authenticate products before they
make purchase decisions. The “Consumer Connect”
mobile app developed by GS1 Hong Kong allows
consumers to scan the product barcode and view
additional information. By scanning the QR code
on the product authentication label, consumers can
even authenticate the product, trace the origin, take
advantage of discounts and other promotional offers,
conduct product warranty registration instantly, etc.

To ensure brand reputation is not affected by
adulteration in the market, many retailers can
now affix product authentication labels on their
products. This enables consumers to distinguish
genuine products from counterfeits in order to boost
consumer trust and increase customer loyalty.

Watch video online
and learn how to
authenticate a product.

BERER T BRNAIEREES ©

MEENBERKESTHEY S HEEREZNSHEAREN
P - WHtRMEEMES - BRERTEREWER  RESTEXRE
HEEHRMRHERNED MIPEBEERS  BREEEEH
IR REERBRERS - At - TOTERMEEHRARFRE
MEREIE  ITRMELRERM -

BRTREESESESSNN  BhmiBREET  BBTtHEES
ERESEMWAENE BT ELEBERFEHSEEENIN
NEZETRESNEERSD BB ARRBNEESRS
2 URIFNEBESIINEN - BB BYHAERE  HEBE
RAEMITNBEEREEHHERES LHEMNTEEH - 2B
IEE - B GS1 Hong Kong BAEEAYFHEAFEX Consumer
Connect+ BB E AT LURHEE R ERIEE - BEREELSL
HEH - MFHEERARIES LM QRE  EET(EERIE
BAE « VS EEEEMMERSETHIERETRS -

AERCEEETRRATSNBRELE  RMERATRER
L RARERE  FHEBENDHWLEEREORENES
HOERMMNES  MEIESHBEEHE

New participating enterprises of product
authentication solution:

EMEENERSEES

o Clean Air Hong Kong Ltd.
Harmonic Health Pharmaceutical
! Company Ltd.
BEANEEEFRAR
W fn &

Life Science Organization New
KIWI HOUSE

EITTHR Zealand Ltd.
AR EmTHY
P
( j{ Unicorn International Trading Ltd.
/o B
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Winning Tips on Omni-Channel marketing
to maximize your ROI

Mowadaoys, consumers increasingly embrace digital technologies and mobile devices in purchose. Retail is a fiercely
competitive industry, retailers who implement the integration of Online To Offline (020) by omni-channel marketing
communication strategy to creating blue aceans, with goal of enhancing customer experience. Fuji Xerox (Hong Kong) retail
solutions help retailers maximize return on investments and deepen target markets.

I o : II
N E’% Loyalty Solution
. Optimize customer retention and

A ucquisition strategy

k.

Ti|:|53

o Digital Signage

| Better utilization on your
~ digital signage

\;L Augmented Content

Maximize the communication
. between 020

'Q_ The 1:1 Experience™

Enrich your customer experience " ypr
through personalized marketing  F1E

| 5% ErP

Good ERP system help you to
understand well your customers

| Customer

- “ Microsoft Dynamics |

I

Request more information about our winning tips?

Please call our ICT document consultant at (852) 2513 2513 today for FREE consultation service.

e %"‘ f?‘li- Q ﬁ! g \I "‘ ' % .fﬁ:....,.,. @ % @ ﬁ 2014

Fuji Xerox (Hong Kong) Limited & RER(ER)FHELE
114F Cityplaza &, 12 Taikoo Wan Road, Quarry Bay, Hong Kong
Tel: {(852) 2513 2888 Fax: (852) 2560 6433

Customer Suppart Center
Hong Kong Tel: (852) 2513 2513 Fox: (852} 2513 2518

Macau Tel: (853) 2855 8008 Fax: (853) 2857 4996
Ermail: hkcsc@hkg fujixerox.com
Website: hitpfwww fujinerox.com b

Your trusted ICT partner in providing leading document and communication services

Mveo, Mordos oD Thetagn, o well ot Fup Kenoa oo Deiepen Of #2Qlered THbdemone of Lol s of Kerge Corpadotn v O0al ardi(f ol CoUsiEl

That confents dewribed Pemgin e mreect m nd My, 076

Industry Dynamics {T&8)5E

ECR Asia Pacific Conference —
Drlve Eff|<:|ency through Collaboration

EXUHEBERLXEE - BT HEEEXR

The 14™ Efficient Consumer Response (ECR) Asia Pacific Conference (the “Conference”) ,

organised by the ECR Asia Pacific Council, GS1 Hong Kong and ECR Hong Kong and
co-organised by The Consumer Goods Forum, was successfully held on 24 — 25 March in

Hong Kong, with Mr Gregory So, Secretary for Commerce and Economic Development of

Hong Kong as Guest-of-Honor.
£ 14 EEVCHEEERE (ECR) rXE:2 ' HECRTXE 3%%‘ + GS1 Hong Kong & ECR &#& X4t
BRI E BB AR ERERBRERIBERL

It RS EE 7 S SR IB Y - EEEAY 3 A 24 E 25 BQERETT
FEEERES -

With the theme “Collaborating for a Better Future”,
this year’s Conference brought a line-up of over 40
thought leaders and senior executives from leading
enterprises in the industry. Over 500 participants from
retail and consumer goods industry in Asia Pacific
gathered to discuss their views on the status quo and
trends of regional retailing.

In his opening address, Mr So said that it was an
excellent platform for forerunners and leading
practitioners in manufacturing, distribution, wholesaling
and retailing to collaborate and share insights on the
evolving trends of retailing and customer demands, LIrIw
and elaborated HKSAR Government’s support to retail
industry in improving customer response .

DTRBIEGFREK, AhEE  AFERRERE  £BFETE
A0 UERERNEREESE  WHIEE 500 RETEXRTE
FHBERENZRERE %  JREATEENRINEE -

FIRP I HARAN - ERERETEIEE - 24 #3A
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It is a new award scheme to recognise the prominent elite of the supply chain for their demonstrated excellence
in their particular areas of expertise. There are six categories under the Award, with each emphasising on

CR Recognition Awards
CR E2nJ X%

Industry Dynamics T8}

different focuses. This issue of Supply Chain Plus has invited some winners to share their thoughts.

ECR

TERBERE GG o

|-‘

Category:
X5 -

PRt

NTUC FairPrice is honoured to be the recipient of the
ECR AP Recognition Awards (Sustainability Category)
and recognised for our CSR efforts.

Sustainability is a core value at NTUC FairPrice, and
we work towards the vision to be Singapore’s world-
class retailer with a heart. As one of Singapore’s
largest retailers, we recognise the importance of
minimising our environmental footprint across
our extensive network to maintain a sustainable
environment. Not only do we manage resources as
carefully and as responsibly as possible, we also work
closely with our partners, staff and customers to
adopt environmentally friendly practices. To conserve
energy and to reduce our carbon footprint, FairPrice
continues to install eco-friendly features in its stores,
which include switching to energy-saving equipment
and lighting in our stores.

We also launched a Food Waste Framework to
track efforts to reduce food waste and to reduce
food wastage on 3 fronts - reviewing our processes,
working with partners and public education. One
of the initiatives under this framework is known as
“Great Taste Less Waste Selection” where fruits with
slight blemishes and cut vegetables will be sold at a
lower price, to encourage customers to continue to
choose fruits and vegetables. We also partner with a
local charity food bank to donate food which is in turn
collected by various charities.

WAIARERIERINE - BRI IS B R AN SEMARIHIEIEER - KN AERR - SHER - RN (HEREREIA) B

Sustainability
AR

’lll/
Mr. Tng Ah Yam, Deputy CEO,
NTUC FairPrice Co-operative Ltd ’ l\ \
BER
BI#RE - I (EHEM(ESH)
NTUC FairPrice Co-operative Ltd

AT ESFilE =44 ECR BRI A8 (RIHEMAER) -
EHEMNEEGERETHN AT

RAIFHEM BT ES RO EEZ— - RPRZLRR
MR FRRTER AT - RIEBENTR - FRiiiK&EAR
WZED @ BBHRERMNENEREEERDRBEE
MFRIBRI AR - BFITEURZENSEEEEREE
HER SRHEEBHRESF EREENHEIEE -ttt -
BATSERSH ETNREERZERRNEE - BETEE
B RO RREED B — BRI IR T RS e R R IR RIS -
T EHFA B RERR (RFNBREARAR

HMHEHT TEEREEL  BEESERSRWREMNSE 0 M
RIRETERRIRE - BB—IEEERA T Great Taste Less Waste
Selection; - EE3 B L IHRERKRMERIGZEEH
& BB EEE LR AR IR ERRERNES
BEEER o Hff975E Food from the Heart &1F @ LB 48
TR A ESHIE o
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Categories: ECR Women Leader of the Year

Supply Chain

ECR FE It HMH

{fEse 4

85 :

Winner:

548E -

| am extremely proud of being named ECR
Woman Leader. | have been blessed to belong
to an organisation that believes strongly in the
development of advancement for women. In 2009,
the President’s Council of Women Leaders was
established with a corporate mission to make
Walmart the best place to work for women at all
levels. | was thrilled to accept this honor on behalf
of the great work of Walmart in this area.

| have been offered many great opportunities during
my 20-year experience with Walmart, but | also know
that this is not about me. | have the responsibility to
reach back into the organisation and help develop the
next generation of women leaders. The forum we have
created for Women in Logistics called Steel Roses
works to provide an avenue to connect women from
across the organisation at all levels within Supply Chain.

We also provide the opportunity to match up
mentors and mentees, so that the women can
stay connected throughout the year and have the
opportunity to have support and development year
round. As the women in our forum gain confidence
and develop, we encourage them to continue this
by reaching out and mentoring others. It is really
very exciting to see these women leaders gain
confidence and grow. They are really making a big
difference to the organisation and our results.

Ms. Lesley Smith, SVP, ’ l\ \
Supply Chain, Walmart China

SREF

AR E e S AR SRR

HRRYEFEELECREERMAM - HBE=MAT —MEFE
BERLEEEMAIRA—EHER 2000 F > ARMILT
President’s Council of Women Leaders @ LIETTEZE
B AR Ak B B A 2O S P AY 2 s o B/ IEHREE R T AR
ERZMEREIEFLRR - BEAFRELRE > HRARBE -

IR BABIEA 20 £ - BB ESEBUIEE - BRIAEFHT
AERTEMH REFEFEEMAR @ UWEFT FT—RAI%
TR o FFIBMIRLMERILY FiE - AN (Steel
Roses) - EiEfE T B ftEEESABRNRFSE -

AR EEERMMES - B2 SREEE FEHETMGR
FERHEE - WISRSTIEABE -FEERBIRIMERRIETB(E
FFIsEIFIEE—F - AR ARYER - AEEEEEME
i o BEF R ARENREEMEHNE - BERE  BEESA
5% o thPIRIHERKCNE T AR - HE T ERIERE

| feel very proud and humbled to be honored with
these awards. It has been my great privilege to work
with the Walmart team in China as we have embarked
on a 3 year journey of significant investment in our
Supply Chain network and capabilities in China. The
honors truly belongs to my team who have worked
tirelessly over the past 3 years to turn the plan into
reality. Their efforts have made a significant difference
as we are now operating 9 distribution centers and
11 fresh products distribution centers across China
providing all our stores with a highly centralised
service for all product and temperature requirements.

HHVER > TRREE - HIFE = EARE ARSI E
BRI - RE T REPEHEREIE BRI = F A5 - 218
SEFEHERIANE - tfIRE=FTEEE - SERET
IR E - WIRRERAR - HFIRELEPRINEDHF O
11 EE R HH0 - LS ERRIEBRBIRIEE HEEAFT
5 BERBEMEREREMEER -
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Walmart believes that we must always start from
the point of view of the customer. This also applies
to Supply Chain initiatives. Whether we are driven
to reduce our overall cost, or we are focused on
initiatives that provide better service for our stores and
ensuring our on shelf availability is better, it is all about
our customer. In Walmart, we have a large worldwide
network to leverage. It is likely there is a resource
somewhere within Walmart that can provide support
and insights for almost any challenge we encounter.

Category:
¥an -

Winner:

“We are glad to receive such an important
recognition in the digital category, and it certainly
reinforces the importance of A.S. Watson’s
strategy of building Customer 360, a multi-channel
experience from physical stores to online touch
points. We are determined to make digital an
integral part of our businesses across the globe
because this is what customers expect, and
customer experience is always our priority.

At A. S. Watson, we have invested USD60 million
since 2012 in a multi-year technology project to build
a single and much more powerful digital and CRM
platform in our 24 markets. We keep integrating
online and offline stores. For example, we have started
to offer click-and-collect option for e-commerce
shoppers. In addition, we have built analytics models
to capture and understand customer behaviours, so as
to better serve our customers.”

ABIBREARLRICHEENAELS - EEETRKER
AL - TamEh T REZEBRA - BEA T HEFER
HELERY  XNSERARRLERRE  HBAHER T HE
E o AR - MME SERARVIRIRGE - M EERRE
HBHEHZIFR R B R - WIRFHMIEERRIE TR -

Digital
IS

f4l/

Ms. Malina Ngai, JP, Chief Operating

Officer, A.S. Watson Group ’ l\ \
R AF Mt

EBEREBEFEEERE

H+ASRESBLLIENSE  RFTEE T EERERNES
(IRAZBEERTRME (Customer 360) MEEM - ERETEENE
FEEMLEE  BEEREBL+HEREZEE - WLIEE
BB T AZHREBRNED  LUREEEHE -

B2012 F# - BEREBESRFRE 6,000 BETHE
HHEIRE - BERAEREEEN 24 EHmZEIH—mEAH
HIBNEZEREETS - AFTECE LANERRERS -
AEFHERTEM T LEE  FImiE . WRFEEES
—fEfF - FFIFTERR R W RBUBASITRE - BIERETT
BRELT - BitfIRREORIIRT
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Winning Cases of ECR AP Award 2015

ECR ZEXEKAHE 2015 EiEKFIRE

This award is to recognise the spirit of collaboration to drive the FMCG industry forward. Here is a brief

introduction of this year’s three winning cases.

RIEIRESTHERREN IR H B ME AT RAB (FRETS o LU RN A FE = AR

Case 1: Pxmart (PX) & Unilever Taiwan
(UL) Collaborating for a Better Future by
Pxmart (PX) and Unilever Taiwan Limited

I
Unilever (UL) cooperates with its largest retailer

customer- PXMart Co. Ltd. (PX), to approach and
to realise Cooperate Social Responsibility (CSR)
under the guideline of Unilever Sustainability Living
Plan (USLP). The project consists of three major
key deliverables, which are Vendor management
inventory (VMI) and direct shipment, Redesign
reverse logistic model and “What’s for dinner
tonight?” consumer engagement program.

Case 2 : WuMart-P&G Golden Event
Collaborative Forecast and Planning

I ——
by Procter & Gamble China Limited (Beijing) and
WuMart WuMart and P&G have co-developed
C.R.H. (Collaborative, Reliable and High Speed)
E2E Golden Supply Chain Innovation Platform since
late 2012. The platform enables a collaborative,
reliable and high speed supply chain through end-
to-end collaboration. C.R.H. supply chain consists
of three key building blocks - Joint Forecast,
X-Dock Distribution to Shelf, and Intelligent Event
Monitoring & Reaction. With this collaborative
platform, C.R.H. is able to drive excellent event
performance with high efficient information flow
and product supply with the great improvement
in sales volume, customer satisfaction, lowering
significantly residual stocks and out-of-stock levels.

Case 3: “Environmental Friendly Safety
Distribution Service (EFSDS)” for Green
Consumers by GS1 Korea, Hyundai
Greenfood, National Agricultural Products

Quality Management Service (NAQS)
]

Collaborating with GS1 Korea, NAQS and designated
agricultural supplier Hyundai Greenfood (HGF)
have installed the environmental friendly safety
distribution service for green consumers. Through the
construction of the safety distribution service system -
a 3-step checking system of producer delivering,
distribution center checking and on-shelf displaying,
Hyundai Greenfood has raised its credibility to a
higher level among consumers.

Xf—: 2B (PX) IBSAESE (UL)
BEIFRKIRE

B2 (PX) IBafESEBERATRE
]
MEFE (UL) BESANESERES - 2BEfhOaE -
2B AMAFIEXEEET8 (USLP) #3881 BITA AT
BET  BEEASAEER  HRESHERSEFE (VM) &
EEAE BB EAYFERNE TSRGERICEFE? , BE
LEEE

ROIZ : W% - BEEREHRERATRE
HERPESRAT (ItR) RYWERE
L
MERERE 2012 FELFH C.R.H. (HIF ARMEE)
i) E2E £HSHIEMAINT A - TABBEHNMGRIE  BLUER
IERL » SRS MMESE - CR.H. #ERES=ETEM
TR - MATER « X-Dock 84 LR L REHEEHERAR
& - BIEBBETFAE  C.RH. BERFAETANERHENN
R WEEHREFORE  DABRANEBNBEREE
RS R EBRIFIRE KT -

ROI=: AEaEBEEMSRN "REREZDHRTFH
(EFSDS), ' H GS1§&E + Hyundai Greenfood -
2EREREEETERT (NAQS) HE|
[
NAQS R #5 E B2 & it FE 7 Hyundai Greenfood (HGF) Ed
GS1&1F BREHBENRI TIRERESHRE - S8R
RIGEMENES - P OMPELRFET=$%Z ' Hyundai
Greenfood WiFELIRFA T EaimE BB OBEHRRIEE -
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Building Trust and Confidence in
Today’s Food System
Y RmARGEEMED

GS1 Hong Kong Food Industry Forum 2015, organised by GS1 Hong Kong, took place
on 18 June at the Hong Kong Convention and Exhibition Centre. The Forum provided
an open floor for over 100 stakeholders from food authorities, food industry and related
industries to exchange views on food safety related topics and share best practices of
tracing and tracking food.

i GS1 Hong Kong E##aY "2015 FEMAFHIE, /X 6 B 18 AE&ESERERLET  AKERSR
MRV EUTHERE « RSMEMERITENERZEEARER T —EFS  SHHERLENVERREZRE
% N ERMEHEEMAIRITET -

The Forum’s Guest of Honor Professor Sophia
Chan, JP, Under Secretary for Food and Health,
elaborated on the efforts conducted by the
Hong Kong Government in enhancing food
safety and cultivating healthy dietary pattern
in the community. Broad cooperation between
stakeholders was regarded as a critical factor in
building a successful food traceability system in
Hong Kong.

Echoing Professor Chan’s message on cooperation, HIETREERYERAEREBREERIIRR M LFLT

Anna Lin, JP, Chief Executive of GS1 Hong Kong, FEANBERERAZTE HEEZUEHNEREBHENEN

stressed in her welcome speech that increasing BB ANEZEEREEARINEN REEMRIARERSE -

consumer confidence in food safety is a collaborative

effort among businesses, trade associations, GS1 Hong Kong @&+ B AKX EM T EENgEhRR - 180

industry groups and regulatory agencies. HEEHRSZENELCTELE TERE  TEEGNES
HEBRYHRIZE N -

Ms. Lin further pointed out that “an effective
prevention of food safety related incidents depends
on three major enablers - first, an effective sharing
of best practices across industry, like the event
we are having now; second, the training that can
help enhance the ability to replicate and broadcast
relevant knowledge, for example, Food Traceability
Training; third, an effective food value chain
traceability platform to enhance full visibility.”

On key observation at the Forum is that today’s
tight economic connections between markets have
made food safety more a horizontal priority across
the region than merely a local focus. In particular
for Hong Kong where 95% of the total food supply
in Hong Kong is imported food , establishing a
global network monitoring food supply chain plays
a decisive role in protecting local consumers.

A modern food traceability system shall be able
to track and trace food products at various
points along the global supply chain. Yet global
economy integration fueled by the booming global
trade has made global supply chains increasingly
complex and fragmented. Hence adopting globally
recognised standard is the key to success.

The GS1 Global Traceability Standard (GTS) was
referred to as a recommended guide as it enables
maximum interoperability between traceability
systems across the whole supply chain whilst
accommodating specific commercial and legislative
requirements in different jurisdictions.

The GS1 GTS has been applied in “Quality Food
Traceability Scheme”, a scheme launched by GS1
Hong Kong in 2015to recognize and reward local
enterprises who demonstrate excellence in food
traceability practices. The award presentation
ceremony was held at the Forum. Ten companies
were honored as Gold Enterprise Winners and four
companies as Silver Enterprise Winners this year.

“We are honored to be the only winner from Macau
under this important food traceability scheme.
This award is the result of collaborative teamwork
from all of our staff, who work tirelessly to deliver
the highest quality dining experience to our guests,
and signifies our achievement in implementing
internationally-recognised food management and
traceability systems at City of Dreams. We hope we
can set an example for the local hospitality industry
and that this scheme will encourage them to join
us in pursuing excellence in food safety practices,”
Mr. Kristoffer Luczak, Senior Vice President of Food
and Beverage, Melco Crown Entertainment Ltd.,
one of the Gold Enterprise Winners.
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“Quality Food Traceability Scheme 2016 application
is now open.
rBERMIFEEHIEE 2016, HEHESHREE !
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PCCW solutions’ Powerbese® PCCW solutions

« Software = Cloud Computing = Cutsourcing N » Software  » Cloud Computing  + Outsourcing

Enhance O“Ei“erah@h
with|One-stop RFID

nain operation

Ideal Home
for Your IT Systems

Data center design and build services \\
Hosting and facilities management services _
Managed services

» Cloud computing services

Secured + Best Practice + Total Outsourcing

PCCW Sclutions is an early adopter with commitment in continuous R&D and product innovation in RFID

We can help you expand your business with peace of mind.
We can put a reliable disaster recovery plan into place within a short timescale.
Our one-stop, hassle-free service will help you develop your cross-border business.

rechnology. Our toral solutions can help you:

PCCOW Solutions has more than 20 years of experience providing data center services in Hong Kong. With more than 10 data
centers in Hong Kong and China, Powerb@se represents the premium data center services powered by PCCW Solutions,
the leading | T services company in Hong Kong and mainland China.

pool of certified RFID engineers and Electronic Product Code (EPC) / RFID certified

Why Powerbase® !

15 well as over |O-wvear experenca in RFID deplovment, PCOW Solutions delivers
S1Om v DLUSIMNESS NMEE
Sealabillity Reliakility About PCCW Solutions
PCCW Solutions is a leading IT services company in Hong Kong and mainland China. We adopt the latest technolo-

Eea 10 NEID CHENTLS CERdle DUSTNESS Vallle 4 o succead in an ever-( HERRINE eCONOMIC emaranment. vve oner.a w e

ntzrnational Linique cross-border Full spectrum of ! I ) . i (
[ . Security Connectiity range of services Including are solutions, 1T and business ProCess outsourcing, Cloud computimg, system devel-
best practices data center capabilities IT services ! !

opment and solutions int enters, hosting and managed services, e-commerce and RFID solutions.

and processes

PCOW Salitions is committed to ustomer needs to help them achieve business goals

a POCW Group member a PCCW Group member



Pricerite
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As a leading home furnishing provider in Hong Kong, Pricerite, with the concept of “Small

Space: Big Universe” » develops and provides one-stop solutions of flexible and versatile

products for local families to turn their small space into big universe.
EEREEANERESENZERREEE 22—  FF TIVIERE - KXFH ., RS AKX RERE
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The growing popularity of eCommerce has a profound
effect not just limit to online shopping but also on
consumer behaviors. With advanced technology and
high penetration of mobile devices, many customers
get access to multiple channels throughout the
shopping process, bringing the brave new world of
omni-channel retailing.

Seeing these fundamental changes, Pricerite has been
revamping the supply chain management process to
cater for customers’ needs.

In addition to PC and mobile interfaces, channels such
as instant-messaging, social media and sales hotline
all enable Pricerite to provide real-time product
details to potential customers. All of these services
are backed by a comprehensive product information
system to ensure consistent and instant data flow
across multiple channels.

The flow of physical goods is enhanced among
Pricerite warehouse and stores to facilitate the
order fulfillment operations. Upon purchase at
Pricerite’s online store, customers can either pick
up merchandises at any store in the network on the
same day the earliest, or choose delivery services.
Moreover, electronic order delivery scheduling and
order track-and-trace systems would be deployed this
year to further automate and streamline the supply
chain management and provide service transparency.

The omni-channel retailing model at Pricerite rides on
a customer-centric concept. Services are designed
to better reflect customer’s shopping patterns
and needs. Such initiatives also create synergistic
effect at all touch points to provide consumers with
outstanding experience and ultimate convenience
when shopping at Pricerite.
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@)  0Bs Traceability solutions
i
*  Warehouse Management System
Excel Intelligently * Assets Management System
+  Event Management System
Exceed Imagination » Source Tracing System for food
safety ...

Transforming tracked moments into business momentum

Having developed our offices in Hong Kong and Shanghai, QBS System Limited is
one of the recognized IT companies in Hong Kong with mature auto-1D technology
adopted by corporations, enterprises and government sectors in Asia Pacific area
and experience of more than two decades.

| o (© a) 5 o
With a clear focus on combining business and
sensing related technologies, we aspire to Painless stock  and
nventory tracking and
identification (RFID) solutions for maximizing counting

our client's operational efficiency and accuracy %

in  manufacturing  workflow,  warehouse

providing customized Radio-frequency

management, as well as inventory auditing and Fast and accurate
stock and goods

control to best use clients' capital. Apart from counting at shops and

RFID, our offers include but are not cashiers

limited total solutions utilizing BluetoothlLow-

energy (BLE/ Bluetooth 4.0), Location-Based ’
Service (LBS) and their associated EPC Standard

middleware- system
integration no panic

technologies for retail industries.

www .qQbssystem.com
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Company Limited
ENEXBRLF

We specialize in design and manufacture standard/custom RFID tags and labels, and also a
provider of RFID hardware, systems and solutions. We possess a European state-of-the-art RFID

label converting machine in Hong Kong and servicing neowork in China.

Established in 1949, Star Industrial Company Limited is the largest manufacturer of plastic

products in Hong Kong. The “Red A” brand name is highly recognised in the plastic

_ _ _ _ * Design and develop customized RFID rag/label, and rag
industry both locally and internationally. Over 600 different products have been produced v 4o T , : =
}'.II'!]'I.[II‘Ig ;1]1{‘.!5!12:.1“(’]!1 F{rl' [I][Egl':l[ﬂrh

in their lines that include houseware, kitchenware, catering & restaurant supply, office ’ e . : -
* Consultation service on RFID tag and hardware selection

products, heavy-duty containers, component parts, medical containers, and more.
EXBEBRATAILN 1949 F » EEFESANEBHSLEER - " AL WRE—BELUIRBEARE
BERREDOVER  TEENERER 600 &  BERERAS BHEAMS B EAR XA TERH
ACE RERAFENEFS - industries

for different applications

* Provide professional RFID total solution and technical
support to  assist in RFID deployment on various

Since online shopping became popular in Hong Kong a BB TS ERREEEERIT TS EBMBHIMLE

few years ago, many retailers have set up online stores #o LIEBEZHNEY > WIRMH—NXRTE - iR LEXRERE

in order to expand their customer base and provide FEith = 2 REY AV 4 o

a one-stop service for consumers for an enjoyable

online shopping experience anytime, anywhere. HRBEBNSUNEENEESE  —HUEEYELREN With our off-the-shelf applications, we promote RFID
LA REFREEERE  EEELHERE  BATEMN

Due to the current high rental costs associated with Fs > RIEH—EREFNNTES  BEEZELEET 24 /BFHEITET

physical stores and shelf space, Red A, which always B AEERE BB EFAEEERERRT~ TH

“Enhancing end-to-end visibility to manage what you can't see”

technology in different sectors and industries. Streamline the
supply chain by promptly detecting, reporting, and resolving

aims to provide quality products at the best value,
seized the opportunity a few years ago to add an
online sales channel. The aim was to expand their
market while at the same time providing a more
convenient platform for their customers. Customers
can now place orders 24 hours a day, with product
selections being clearly displayed online. Jessica
Leung, Director of Business Development at Star
Industrial Company Limited, said, “We have our
own fleet of vehicles, warehouse space, and a
comprehensive supply chain management system, so
we are able to handle a large number of shipments
and can fully meet the need of the entire online
shopping channel.”

Although plastic houseware retail shops can be seen
everywhere in Hong Kong, which increases the difficulty
of expanding the market online, the Red A Online
Shop, which was opened five years ago, has shown
a significant increase of turnover already. Jessica
Leung also mentioned that, “After launching our online
shopping platform, Red A has adopted different
strategies for promotion, including collaborating with
a well-known illustrator to design a series of limited
edition merchandise, regularly launching trendy
new products in addition to the classic ones, and
so on, to attract more customers to shop online.”
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operational anomalies.

* Access Control Management

* Anti-counterfeiting Management

* Apparel Manufacruring Management
* Asser & Document Management

* Event Management

* Healthcare Management

* Library Management

* Rewail Management

* Warchouse r'n'{ul]'.It_“l.:l:’Ju:!lt
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RFID System & Supplies Limited %

Headquarters: 5019, Vanta Industrial Centre, 21-33 Tal Lin Pai Road, Kwai Chung, Hong Kong

Tel: (B52) 2369 8181 Fax:(B52) 2312 7188 / 2368 1988

Email: marketing{@rfidsystemsupplies.com  Website: www.riidsystemsupplies.com
Shenzhen office:  Unic 810, Wangcheng Building, Lengguan Road, Longhua District, ShenZhen, China

SYSTEM! & SUPPLIES;
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Cluster Technology Limited
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Clustertech aims at developing business intelligent,
and utilizing big data to bring value to customers.
For retail industry, there is large volume of data
accumulated in retailers’ daily business, such as
membership records, sales and inventory records.
We apply professional data mining technology to
provide business intelligent systems that can solve
retailers’ business challenge and increase supply
chain efficiency. For example, our Clustertech Conso
Adyvisor solution, which is a Bl system to facilitate and
automate the stock rebalancing process for retailers,
helps redistribute the stock to prevent out-of-stock,
reduce inventory management manpower, and
increase inventory turnover distinctly.

As social media plays an increasingly important role
in everybody’s daily life, Social Media Analytics is
a significant trend in the IT industry. For retailers,
it is vital to understand its existing and potential
customers’ needs, and master competitors’ marketing
strategies. To bring further business value to retailers,
we now focus on developing Weibo Analytics and
Facebook Analytics, by providing a proprietary
analytical engine that collects, segments, refines,
analyzes and interprets data. Clustertech Social Media
Analytics Solution would provide customers a clearer
marketing insight and help retailers better applying
marketing strategies.
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Automation
Mobility
Traceability

NN

Barcode Printer RFID
Barcode Scanner Mobile Computer
Labels and Ribbons Wireless Infrastructure

Schmidt & Co., (Hong Kong) Limited is one of the leading system integrators and proprietary product providers in Asia. We offer
innovative yet competent Automatic |dentification & Data Capture (AIDC), Mobile as well as Information Management solutions
based on a variety of technology platforms such as Barcode, RFID, Voice Recognition, Biometrics Technologies, Mobile Com-
puting and Wireless Communications to optimize business processes and simplify people’s lives in all kinds of ways.

Schmidt & Co., (Hong Kong) Limited El." E

19/F Sing Tao News Corporation Building, 3 Tung Wong Road, Shaukeiwan, Hong Kong
Fax: 2827 5656 Email: info@schmidthk.com

www.schmidthk.com Sales Hotline: 2507 0296 E L
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Retail Solufions Safer. Smarter. Tyco™

SecurePro Group
RHED

As the only strategic partner of GS1 for product authentication and RFID Item Level
Tagging, SecurePro shares the same mission to optimise retail business through creating

a more efficient and secure environment. Focusing on improving overall performance of

[ the they want
(sn't (n stockK, then

an enterprise instead of tackling single issue, we take the whole supply chain into account
and process “targeted therapy” hitting critical workflow hindrances at one time. Hence,
the benefits of our supply chain solutions lie from manufacturers to end users.

REE GS1 ETTERDFER RFID ERERH LRI —EERNEE - B GS1 BERKNES - REBAIEE
S5 RENTE™S  ASTEEARBKTE - HPITARIEE—RE - MEBERALENEIEKTE -
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To optimise warehouse capacity and stock handling BEPATFIEM TEEBIBERG ., RS BT FEZRHAERE

efficiency in order to save time and manpower, we
provide our clients the Warehouse Management
System. The system allows speedy data capturing and
item identification as well as provides real-time stock
states for immediate decision making. At the same
time, the workflow can be simplified through process
automation, for instances, inventory level alert,
purchase reminder, etc.

For fleet management, we also provide solution for
track and trace of fleet to increase transparency of
logistics. The solution provides important information
for front line staff for resources allocation planning.

In the foreseeable future, loT and RFID applications
are imperative to boost retail performance and
profitability. SecurePro will be fully utilizing our
experience and specialty to build solutions which hit
the bull’s-eye of challenges facing by our clients.
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R RIEHR - MEREAN RFID ERAHREAZEBEBREB M
NEFERER - RERERHDEEMNBEND - BEEF
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Visibility keeps lost sales from multiplying.

Whatever the reason for "missing” mventory, you fneed 10 know S0 you can re-s1ock

':_-;'-I' solutions help you keap inventary on the shelt, your customers happy and WOHT I"!I!_'.ujnl"i- mgn

Find out how Tyco can help you, please contact us at 24-hour hotline: 2753 3582

ADT Hong Kong Limited

Website: www. TycoRetailSolutions.com

E-mail: cmishk @@ tycoint.com



About GS1 Hong Kong B GS1 Hong Kong

G51 Hong Kong

22/F, OTB Building,
160 Gloucester Road,
Warnichal, Hong Kong
T +852 2861 2819

E infoiagsihk.org

F +852 2861 2423

www.gslhk.org
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