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Message from Founder

== PNIEE:

| first became aware of bar coding in 1989 when
introduced to the concept by a member of the
Hong Kong General Chamber of Commerce HKGCC,
Mr George Elledge, who at the time was the Chief
Technology Officer of Wellcome. George was anxious
to promote bar coding in Hong Kong and thought
HKGCC would be a suitable platform to achieve this.
| was pleased to support this initiative as | thought
the Chamber should be at the forefront of business
technology. | established a Chamber committee as an
incubator chaired by George. Shortly afterwards he
passed the chairman’s baton to Mr Russell Stucki, the
Managing Director of ParkNshop during which time the
Hong Kong Article Numbering Association (HKANA)
was formally established.

HKANA’s promotion and development of improved
supply chain management and just-in-time techniques
readily attracted support from both retailers and
suppliers. HKANA later evolved into an independent
organisation in offices adjoining the Chamber and
subsequently became GS1 Hong Kong in 2005.

My main, and | think very significant contribution to the
evolution of GS1 Hong Kong was my recruitment of
Anna Lin to be the Chief Executive of that first Article
development and success of HKANA/GS1 Hong Kong
is largely due to Anna’s leadership and tenacity and to
her professional expertise and foresight.

| wish GS1 Hong Kong every success and a bright
future.

Mr. Brigadier lan Christie
CEO, HKGCC (1988 - 1997)

Mr. Brigadier lan Christie
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Message from Founding Chairman

B AR

Mr. George Elledge

A A

| would like to congratulate GS1 Hong Kong on reaching
its 30th anniversary and hope that it may long continue to
serve Hong Kong’s business community.

My involvement predates both GS1 and its predecessor,
the Hong Kong Article Numbering Association (HKANA).

| came to Hong Kong in 1979 to establish an IT Department
for the Wellcome supermarket chain Initially, we addressed
the warehousing and distribution side of the business but
also had our sight set on the retail side of the business.
Scanning, which at that time was already prevalent in
Europe and the USA was the obvious solution, but there
was a snag: only around ten percent of the products on
the supermarket shelves were barcoded.

| therefore decided we needed an Article Numbering
Association and set about trying to form one. | turned to the
HK Trade Facilitation Council (HKTFC) who were involved
with Electronic Data Interchange and seemed to be the right
organisation to take on the challenge of article numbering.

The HKTFC accepted the challenge and an Article
Numbering Sub Committee was formed in 1986. It got
off to a slow start but things started to move when
the HKTFC was absorbed by the Hong Kong General
Chamber of Commerce (HKGCC) under the leadership
of Brigadier lan Christie who agreed to provide the initial
funding to get the HKANA off the ground.

The late Mr. Harry Garlick, Assistant Director of the
HKGCC, took the project under his wing and the
HKANA was launched in 1989. By that time | had left
Wellcome and the retail industry, | was invited to become
the Association’s first Chairman, and Ms. Anna Lin was
recruited as the Association’s first Chief Executive and
bar coding in Hong Kong took off in a big way.

Mr. George Elledge
Chairmanship: 1989 - 1992

BHMENREGST Hong KongM30AFHE @ RLHEHE
EERBEABARPRBSOAR -

B REHEEGSTRER SFHKANA

1979FHNEEE  TERERBANSEHERIEA
REREBPT - VIR BMETRERBEREENEREE - Hik
MERTENEER - EmFHLE R BN R XBEZ R
BX B—HEREH  WEREREE HERAEED
EIREY B LB SRR RS

BRRREABREERFE - UHERLERFHHE -
BRAERPEETEBEIBROBTEESENBHKTFC)K
By PIRERREEREEERRE MG -

HKTFCEB T EMT - MM986FMARE RIS/ N A - 3R
BIERERE  BEDBLEHLHHKTIFCAAET « BT
BESEFNARLERABREVLES - ERAHKANA
BRI -

BT ameEEE Harry Garlickfe A HB#ER &%t
2 - WHM1989FEMIZHKANA - EEREBIEREUETE
1% WERKADBESEIER  MIWZ2BRLLTEZTAR
CRE BE KBEEBERE R - KEELE -

Mr. George Elledge
EEERE - 1989 - 1992
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Message from Ex-Chairman

EIESE 8

A A

At the time | was Managing Director of PARKNSHOP
Hong Kong and China, | was able to see the benefits
of engaging with HKANA (former name of GS1 HK),
manufactures and trading partners to improve
communication, and subseqguently their profitability.

GS1 Hong Kong has great credibility in the global
community and in particular the Asia Pacific region due
to its contribution over the past 30 years.

My vivid recollection of the organization was the drive,
dedication & belief of a very small group of staff led
& driven by Anna the Chief Executive. All credit to
Anna who was able to gain support from industry &
government from the early days, culminating in
corporate membership close to 8,000 some 21 years
later.

A word of advice: Always remember you are a
member-based organization and help them improve by
using the GS1 systems.

Mr. Russell Stucki
Chairmanship: 1995-1998

v

CEERREAAEBATEEENTHEESHLE - &
BETRIBEIHKANA (GS1 HKRT &) B AER ME 5% & EFT
ERELTEE (BB 2 # - BREREENE -

GS1 Hong KonglE & =+ 8E 82 %
AEOEEFZRA

REEHILERE

BEASRAANDRZHAHEMN R LT HEN—FRE
HS - TMANE - BHESMABTZHNIEASR - BER
GR2VFRIMEL - DESBELEEEIRS, 000% " B ERER
RANNa R FHER RBUTHISE - A seEUS IR T
T o

REHRBFE
BHEE - HEREMCIARERE

: B E2GS1 Hong KongZ — A LARK B A&
GOl PN

Mr. Russell Stucki
FELH] - 1995-1998



Qur Former and Present Chairmen

AL RIS

With the wealth of knowledge and experience from the visionaries, they have
capably steered our works to become the trusted partner of businesses across
industries in Hong Kong.

BRSMUMISERNER  BEMBLEER  TELERABTBHRABZITETARRD
B -

Alastair McKendrick
1994 - 1995

William Grimsey
1992 - 1994

George Elledge
1989 - 1992

Russell Stucki
1995 - 1998

Logan Taylor
1999 - 2002

Tim Harvey

1998 - 1999

Glenn Smith Philippe Giard Joseph Phi
2002 - 2006 BHERE TIRBLE
‘ ' 2006 - 2008 2008 - BT
L)
[ ]
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lgniting The Barcode Revolution
and Ushering into the Smart
Data Era
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Igniting The Barcode Revolution and Ushering into the Smart Data Era

Barcodes, which are widely used in our daily life,
originated from the United States during the 1970s. The
world’s first barcoded product was a 10-pack Wrigley’s
Juicy Fruit gum. Today, barcodes have become an
indispensable facet of daily life and its influence is
ever-growing.

Founded in 1989 by the Hong Kong General Chamber
of Commerce, GS1 Hong Kong (formerly known as
Hong Kong Article Numbering Association, HKANA)
is the non-governmental organization responsible
for administering the GS1 identification number
system like Global Trade Itemm Numbers (GTINs), or
popularly known as barcode, and promote its usage
and support businesses in Hong Kong. Companies
can make use of GS1 barcodes to identify, capture and
transmit any trade items, assets and locations
automatically in electronic ways, helping supply chain
stakeholders to speed up retail checkout process,
reduce inventory holdings, eliminate out-of-stock
situations and accelerate delivery time significantly,
thus enabling companies to save costs while enjoying
higher productivity.

Barcodes have become popular in Hong Kong
since 1980s, and with the growing trend of barcode
application, retail activities have been driven towards
automation. Barcodes and its data have played an
instrumental role in enhancing retail efficiency,
productivity and overall customer experience across
numerous business sectors, from retail, healthcare,
food and apparel, among others.

In the 90s, the rise of the internet technology and
smart devices started changing the mode of business
activities which are no longer limited to a physical
location. Instead, consumers can conduct online
shopping or product information search anywhere
and anytime, through product barcode scanning with
the support of smart phones. Such innovations have
brought forth a more interactive and autonomous
buying experience for consumers.

Our iconic barcode is empowering the digital
consumer journey: from searching for trusted product
information, to verifying the product authenticity and
tracing products origin, and from engaging with brands
using social media, to making purchase decision.

G5 - —ERZEARBELEN ME] - £1970F
REBRNER - 2REEDECST KBEHER - R
Wrigley& & 10 REOR - BESH - GBERBEE
REAAISER - HPENERAEER

GS1Hong Kong (% X £ AHong Kong Article
Numbering Association, HKANA)R 1989F R BB A€
BLAL - REBM—ERAEEREECSIHRBTHARS
PlinzHE 5EREE(GTINs » BTEIEE)R IEHUF #
o PEMEBGSTEBABANNERTRER - EEM
& WABFAHAEAEEME - a2MRUIRBE &
PEFRE - FEREERNNEERAERE  SOESHE
AR RIS - JREEIRREE S o

EER - REBEROFRERL - TEAPEZIRENER
MEBEIL - GHERESBENEARENTERE - &
ENNBEEBRTEREZBREENER  BTE  BRE
B BREAREERTEER -

FREZMERBIE DR ENEL  HEEHTER
RABEREMAIA - HEE T RERBEME B E M LR IRIS
REEAERER EELBYHHE
WEERESERER  HEBRE
WEBHRETHEARKIES °

PR IETSE 2B EEBES
BYyERETEAR : ARSAIEE
mEM  REERERIEBER
REE - NENBHE B EMEE
B BELBYIRES ©
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Igniting The Barcode Revolution and Ushering into the Smart Data Era

Presently, retailers and e-commerce professionals are
aggressively creating ever-more efficient algorithms
to better utilize “big data” and translate it into
greater business growth. Big data analytics refers to
the practice of gathering market and consumption
data through different channels, then using the
information for quick analysis and forecasting
purpose, with the aid of technology. The objective is
to find information, market trends and opportunities
of strategic value and help businesses acquire early
insights into market needs so they could respond to
them swiftly.

In a digital world where networks are vital and data
quality reigns supreme, GS1 Hong Kong have been
bridging the gap between the world of things and
the world of data. We turn big data into “smart data”,
providing a trusted foundation for accurate, sharable,
searchable and linkable data and for the responsible
use of the technologies behind its standards.

The GSl-empowered smart data can be applied in
various sectors for business and operational
improvements, for example optimising market
strategy, identifying targeted customer groups,
analysing the effectiveness of promotional activities
and predicting product trends, etc.

Businesses looking to gain big data mastery must
firstly grasp the core origin of big data - GS1 product
barcode. Barcodes not only help businesses of
different operational scales to identify, retrieve and
share information from the global value chain, but
also constitute a core foundation for big-data mining.

ERTERNETAF MAEBEIEELRERNER LA
RER TR - BUHEBHEBIER - FIBARED
o RIERTRRBHRETSIOEERR - BERIETT
REDHTRIFA - SHEBEENEM - HHBL REHE
SEEARTRERERTE - BROETS -

SRS BEREHEE  BBUEVREESE -
GS1 HK—E B NIyt R R BUR R 2 AR - X
TEHAREE A [SE8E] @ BRIREEEREE &
RHREZE BB T A[=88 -

LAGS1IZEHE S ZHUE « 48
ZHZEER - fInE LIS R
HEEBRS - AERBERE

HIE AN T RTTEREE Kk
WY BREER - oI

o



By and large, the competition facing future businesses
will not only be limited to product quality and price
comparisons, but also whether they will be capable
of making good use of technologies to collect quality
data, undertake market analytics and forecasting and
improve their supply chains, so as to offer higher-quality
products and services to their customers.

14

We started from a humble organization and gradually
grew to what we are today. Not only has GS1 Hong
Kong created a supply chain ecosystem, but we have
also established an extensive portfolio of value chain
services in the past three decades.

With barcode undeniably becoming a critical part of
our daily lives, it can be seen everywhere today including
retail stores and hospitals, and appears on a
comprehensive range of products, logistic units, books
and even boarding passes. It is not too much of an
exaggeration to claim that barcoding is one of the
greatest innovations in the facilitation of commerce
around the world.

Anna Lin
Chief Executive of GS1 HK

CERZEEAYE  FEAZESENZOIE—GS1ER
1RES o EAS T BRI TRRRANEEBR - BEADF
EHREEELNER  ERBRABBURNREZER

BEME @ RREENBFETBRNEANEREGERE
BE® - MANFEZAURESERBEORM - 2T &
BATE  AEHERE - SBRETKEELMNERNMRE

Agm—{E AR - TEEMKE - TMEFET —Ef
FEFEERE R ST - RIEBAI0FNEERE LAZE —EESE

'1*E%EEE§¢%)\WﬁEEﬁ§E@ B0 RS o R

Bl UERBREM YRERT ZREZTH
TGRS Rt e R RRE
WIFFE R Z B

Mﬁﬁ%%%‘

RERZ—

HER

BB E AR 15 & A
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First Member Since 30 Years Ago
Opened up Hong Kong’s
New Chapter

=t+FRrEES

Chewy International Foods Ltd. is the first company
in Hong Kong to apply for a barcode (Global Trade
Item Number, GTIN). Established in 1972, Chewy was
formerly known as Trans World Limited and ran on
import, export and transshipment business. Chewy
used to deal with foreign companies on a daily basis,
so to align with international systems and standards,
the company became a member when Hong Kong first
introduced GTINs in 1989.

BHBEBEMEEAE HEBE2KEZERRD
(GTIN) BRF] - AISZM972M B AT & R IEEFTT - £
BEROREOAES  EFRBFREVEHEINEARITR
E RTHEBEBRRGES - ATAE1089F B8 EHTE
HKESERREREE —RKEXASE -

Today, Chewy becomes a major food supplier and
ranks top ten among rice importers in Hong Kong.
Still, it requires GS1 Hong Kong’s barcode standard to
continue its expansion in overseas sales network in the
global markets.

“By that time our products were exported to overseas
supermarket, so it required the inner and outer box
of the product packaging attached with barcode for
identification, facilitating our flow of goods to global
merchants.” Recalled Diana Mok, Managing Director of
Chewy International Foods Ltd.

Currently, Chewy focuses on food production, processing,
packaging, promotion and sales, in both wholesale
and retail functions. Its products include rice vermicelli,
rice, noodles and frozen foods, covering more than 200
kinds of variety for sales around the world.

To meet with Hong Kong people’s hectic lifestyle,
Chewy introduced frozen and instant food like Udon,

11

S—iRmE Ry —=

BESH  BHACKREE %"‘éﬁu%f tEr - E=EB K
RKEOEZ— NEFETLERRHHBEOEE &8
H%Ei@ﬁl\ﬁﬁﬁ%%%)ﬁ?%ﬂi%ﬁﬂ °

[BEFERMNERFTELAEBINRIET - A THZE
KHASIINE  BRRRBEHERLER  TRERR
BEEY - | BHBERRRESFELERAMDITE -

MAOBRENRMESE - T - R - HEMHEE S

REEEY  ERERSELN K ERRMSE &%
2005 REMADHEREM - RTRABTEANEILERE
BAESRIARRM  PINSE - B8 - BIREY - &
BARLARE - AR T —E - MRERITHRERR -
BATERD S MRNEMS - fIASIARE - 5K T8
5 o

TREANFEEZERRLTE . [RMES
HACCP - 1SO22000 % GMPH B R 4L + M At & LUK
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fish cake, instant spaghetti, etc., enabling a simple,
quick and easy cooking for Hongkongers. Observing
the health-conscious lifestyle, Chewy offers a series of
new products like quinoa, wild rice, chia seed to cater
for the nutritious appetite.

Hong Kong people also place great concern on food
safety. “We have HACCP, 1SO22000, GMP-certified
production plant, and BRC-certified plant in Taishan,
China, all to ensure food safety.” says Diana. “GS1
barcode is important in our food system, because it
allows track-and-trace to ensure the origins of the
imports, while at the same time help us pinpoint the
products’ current location, playing a strong part in our
traceability and monitoring system.”

Diana said Chewy’s logistics fleet currently handles
up to 180 tonnes of food daily, one of the largest self-
operated food logistics fleet in Hong Kong. “We are
using various technologies including GS1 barcode,
global positioning system and RFID, etc. to manage
our fleet. They not only help us locate products, but
also keep our frozen food below -23°C with
temperature monitoring and control. In this sense,
barcode and Chewy are closely tied and progress
together throughout the years.”

Keeping abreast with time, Chewy applies considerable
resources in automation, machinery and technology.
Since obtaining the rice stockholder and import and
export license in 2003 from the Hong Kong
Government, the company introduced various
equipment to monitor and maintain the quality of
rice, that includes Japan’s most advanced color sorter,
polisher, stoning machine, as well as automatic
packaging machine and Al arms to help reduce the
labour physical activities and enhance packaging
and delivery efficiency. Chewy also launched online
ordering service to facilitate its customers ordering
anytime, anywhere.

Diana said jokingly she has worked in the company since
birth, and Chewy’s DNA is in her blood. She believes
Chewy’s DNA is about its laser focus on product qual-
ity and market needs, so no matter what changes lies
ahead, the company will stay strong.

Same for GS1 barcode, being any kind of products’
DNA throughout the 30 years, it not only become an
integral part of businesses in Hong Kong, but also the
bridge to future digital transformation.

o FANEBEMRFLE  HEZERMERNESR
A -

BEMKRTENMRERREYRESIZ 180 - EFER
ARBRNBEERMEBESH 2 — - [HABACSIHES - =
BREN RS R BRI SR EEEMRER - MER]
pERAEEmUE  ERARMESRER  BRERRE
TT23EHLAT » R M AT ARERE B 5 » PTLARR 15
PSREEN SR - — KK - — S - ]

HMAO—BEHETE  ATRREAMRERENE - AFIB

“EE=FRBBBUNTRER A FEE L AEERRE -

ERERME LIRMAREERRENM - NI E 8 RERERE

R RERAARKEENREEEK WX - ZAK

% TREZEDBEK  BECEWE  AREEIR

g - WRAE S RIERE o AE)IMERAE FEERE -
k=<1

REMEST—HEBERR I - SEHBIHIDNA - R
EARRBEEZRNERERLTSER KRR HEY
EREE  HERHEEPER - EECSINERERRE—
% S TEUREEERSALEMRNDNA > TEENA
SERE)— B - EREAARRBEREZHBR -

We need barcode for identification
to facilitate our flow of goods
to global merchants.
BIMEBRIBEPEBER
7 BeER R IRE K o
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Chapter 2
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Connecting Supply Chain with
Innovations

BT AR SEEER




Communicating with  customers, partners and
suppliers is a crucial part of business. By capitalizing
on global standards, we launched the ezTRADE
electronic data interchange (EDI) service in 1995 to
connect major retailers with suppliers seamlessly,
which facilitates paperless transfer of electronic
business documents, such as purchase orders,
invoices, shipping advices, between trading partners in
a cohesive and high-performing business model.

Until now, more than 2,000 companies in Hong
Kong and China, across retail and consumer goods,
healthcare to food and food services industries, are
connected through the platform, including some of
the leading brands and organisations like A.S. Watson
Group, Café de Coral, Dairy Farm Group, Hospital
Authority, Maxim’s Group, etc. with over 17 million EDI
transactions being processed annually. It is one of the
largest business communities in Hong Kong with users’
governance.

To support a variety of business needs, especially
those of SMEs, GS1 Hong Kong offers comprehensive
options including gateway solution for integration with
company’s ERP, web-based version and mobile version
for users to cost-effectively automate communication
between trading partners with minimal technical skills.
With closer business ties growing between Hong
Kong and mainland China, ezTRADE rolled out its
services across the border in 2008, to facilitate paperless
business transactions for buyers and their suppliers
there.

Connecting Supply Chain with Innovations

EwmER b HBUARER  SERHRHEEE TS
BB HPIM995F URIKIZLRIRT [BES5] B
TEEBRY  RXR2TERRHERHEER  £ES
BHAERBEMCETREXMES  WREE  ER
BEL  ARETNSMEERRR -

B4 B12,000REF B EETERHBR - BER
i RRMERBRBEITENRR  BFAAEFEEE - &5
BRETER—ENRERERE  NEEKER - AR% -
HIHARIEE - BiiERER  EOERS  BFRLEER
|1 7008 U ENEFHEBERIME - BABHARE -
LAFERAPLHEAEEY— -

BOABEFNEERNTRCESRE - GS1 HKEHZ T
LRPRTE - BIEREE ¥ A BERPELS M ERE T K HE
RAR - EBRBARMABEBEERREANSR  BASKE
BHAE - BT EmhEER -

BEEEEMAMNBEIAERER - BE S INE20084F
RAMEE - SE A E RN EHETERNHERS -
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Connecting Supply Chain with Innovations

The ability to track-and-trace along the product
supply chain is increasingly important today, as
consumers demand total transparency of what they
buy and consume. Leveraging on loT / Electronic
Product Code (EPC) standards, GS1 Hong Kong
launched a supply chain visibility cloud-based
ezTRACK platform, where businesses can monitor the
entire supply chain flow in real time, obtain updated
information about cargo movements and increase
supply-chain transparency.

The application of ezTRACK is useful in helping
businesses and customers to easily track food
and pharmaceuticals origins and gather other key
information. This is especially valuable for perishable
food and temperature-sensitive medicines, which are
easily affected by their storage conditions. DCH, for
example, adopted ezTRACK, GS1 Global Traceability
and RFID-based cold chain solution to manage its
frozen products from Argentina to China door-to-door
services, not only ensuring the product quality by
achieving full supply chain visibility from farm to fork,
but also maintaining consumer safety and winning their
confidence.

In the APEC’s Global Data Standards (GDS) project
which GS1 Hong Kong was appointed as project
manager, we had successfully completed five trade
routes across seven economies including Australia,
China, Hong Kong, Malaysia, Mexico, Peru, the US,
which demonstrated significant value including
enhanced efficiency, better integrity, improved
visibility and inspired innovations. The achievement
was recognised at the APEC Joint Ministerial
Statement: “We welcome the conclusion of the study
on Global Data Standards (GDS) and encourage
officials to explore the wider use of interoperable GDS
in the APEC region.”

15

BRYEMERBEMENNRENBRBESE  2REE
EELERAABT2ERNEN - ASERYBELET
EmmIEEE  AELAR [HEE] R R SR
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[MEE] WEREZ  SHIZRRMNBZIXFEFRE
MFEMBENEYERSRIBR o PIINKE/TREA T GS1
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(RFID) REMMSEERRLS  EBEREXRTREMRL
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PEFIZIFXRERT - ETEREREHERNERE -
BRERER  EREEEELZE  REUEMINEE -

BEL2ET DAKLEEB(APEC)E [ 2IRBURIFRE ]

(GDS)HEEGHE] - BEERIAR KT - BHERE C{EKE
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Product tracking for uplifting chain

visibility and trade facilitation

Built on the success, GS1 HK recently introduced smart
traceability solution, helping businesses to address the
demand for traceability and build trust among supply
chain stakeholders, from upstream suppliers to end
consumers. Based on Global Traceability Standard
(GTS) and Global Information Sharing Standards
(EPCIS), the solution enable all stakeholders benefit
from the transparency that comes with access to
accurate and dynamic information about the products,
fostering a trusted relationship along the supply chain.

Transformation for Connected

Supply Chain

As supply chains are more global and connected
than ever before, the world today is evolving into a
massive digital network, and it’s an ongoing battle for
many organizations to stay connected and in
communication with their trading partner networks,
as well as providing transparency of the products
information from source to selling point for
consumers. Whereas our standards and solutions
enables efficient and accurate transmission of
commercial documents among trading partners, we
are also offering high transparency about product
availability, traceability and authenticity, eventually
building trust between the parties, helping businesses
to thrive in the increasingly connected world.

14

| am so delighted to see that the transformation
driven by EDI facilities and EPCIS standards so
successful and well recognized by the market, and
had revolutionized the operation model in various
industries in Hong Kong. Numerous companies in
different sectors have been benefited by replacing
paper-based processes with electronic document
and achieving real-time supply chain visibility and
traceability with such innovations, which pertains to
the success of any businesses in Hong Kong.

Anna Lin
Chief Executive of GS1 HK

EmEMRAMEEEAEREEES

[HEREA8 | MR T3 REGS T HIG B HEH Smart Traceability
FR - BB EEENEDERNTER  EUMEERSE -
#ERHERAE LR EBEN LR - EGS1M2TKE
WIELE(GTS) REME FRIBASRIE(EPCIS) M ERE
ZARRHMAUENERNBIEE  RASHE - (R4
HEEFNENELS ©

HERBEEE K

BEERSHERAREIME BEER  2RCEK—(ERE
REVBAEMAE - FZHEBRE SR RO 82 8w Rk
& MEHAREBEIHEHNEZHEREATHEE NG
B

BARRER T RTMERERE SR HRBRCEEBEER X
XHAE - MEEREREE - BHEP REBE T ERME
BERAKE  BYERE BOXGERREBOTSTRME—
FEAL

HER

8 B A 1 & AR
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Established in Hong Kong in 1841, A.S. Watson Group is
one of Hong Kong’s most long-established businesses
with over 178 years of history. Being the world’s largest
international health and beauty retailer, A.S. Watson
operates 15,000 stores across 25 markets, with annual
turnover of more than US$20 billion, making it one of
the most successful retail company.

EKEBMBMFEETBAISL  E5HBIT8F » BEFE
B REANRTZ— - fEARERSEARBRREEATE
o EEES ﬁ%ﬂﬁ%@%wom% ElEE - 8F%
RIBIB200EETLWA » BEENNTESE Y — -
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The Group’s links with GS1 Hong Kong date back to
1989, when it became a founding member of the
organisation’s branch in the city. In 1992, it collaborated
with GS1 HK’s Retail Industry EDI Committee to launch
an electronic data interchange (EDI) pilot scheme
with its supermarket chain PARKNSHOP among the
participants.

That same year, PARKNSHOP began using paperless
procurement and invoicing processes with its
suppliers to accelerate order-to-cash transactions.
Following with the implementation of ezTRADE
in 1997, a business-to-business EDI platform for
communications with suppliers.

In the early 2000s, PARKNSHOP began using the
system to handle internet-based invoicing. “We were
the first company to use the ezTRADE invoice system,”
said Simon Tsoi, Head of Finance Share Service, Retail
Hong Kong of A.S. Watson Group.

“EDI invoicing is efficient and we only need a small
team of five or six staff to handle invoices,” said Tsoi.

The success of these systems prompted the company

to extend EDI facilities across the group’s other brands
— to its Hong Kong health and beauty chain Watsons
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Our Member Since 1989 - A.S. Watson Group
EBE — EEKEE

in 2003, to electronic and electrical retailer Fortress
three years later and then to PARKNSHOP China and
Watsons China.

More recently, GS1’s mobile version of ezTRADE has
enabled the company’s hundreds of small and
medium-sized suppliers to seamlessly collaborate
anywhere at any time. As a result, over 600 major
suppliers in Hong Kong and 400 in China use the
platform to optimise their supply-chain management,
allowing PARKNSHOP and Watsons to process 99%
of their purchase orders electronically.

A.S. Watson is also a member of ezTRADE’s Electronic
Commerce Users’ Committee, helping promote the
efficient use of a paperless standard-based order-to-
cash B2B electronic commerce platform in Hong Kong.
It regularly provides feedback on GS1 Hong Kong’s
e-commerce initiatives.

Since 2012, the company has partnered with GS1 and
the Centre of Food Safety to protect public’s safety
and supporting traders in proactively putting a stop to
the sale of or recalling any unsafe food products.

“We have always prided ourselves on our
uncompromising standards when it comes to product
quality and safety. The Programme was indeed a
good news that helps strengthen our pursuit on food
safety and enhances our customers’ confidence,”
said Tsoi.

Continuing its tradition of being one of Hong Kong’s
leading digital transformation pioneers, A.S. Watson
is working on the development of optical character
recognition applications that can speed up the
handling of paperwork, notably on cross-border
transactions which require companies to deposit
documents with customs, inspection and quarantine.

The group is also rolling out projects that use artificial
intelligence and big data tools to manage its internal
operations and testing various customer-facing
applications, including its customer loyalty programme
and specific retail applications to put a smile on
customers faces.
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Some 99% of its major suppliers use
ezTRADE platform to optimise their
supply chain management,
allowing PARKNSHOP and Watsons
to process 99% of their purchase
orders electronically
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To thrive in today’s retail market, companies have to
be flexible and fast-moving. “The supermarket sector in
Hong Kong is very competitive. As a result, efficiency is
one of the major drivers of performance,” says Timothy
Tang, Managing Director - Hong Kong/ Macau Food
of Dairy Farm Company Ltd’s Wellcome supermarket
chain.

EERSSENTERFPREML - CEF2HEATINT
MR BERIK - FHERAR—SBREHEE—EE/
BPIRMBFREERYIEM © [ ANOBRTSITELFIF
AR AR A —EBsRRE -

“GS1 Hong Kong has made Hong Kong a world-class
centre in supply chain management by driving
innovation, leading process standardization and
sharing best practices,” says Tim.

At Wellcome, the adoption of GS1 product barcode
standards allowed for the automation of checkouts and
internal processes.

Today, barcodes are used to help Wellcome serve
more than 17 million customers every month in its
more than 340 stores in HongKong and Macau. They
continue to be Wellcome’s primary mode for point-of-
sale scanning, product replenishment in stores and
warehouse picking and packing.

They also play a crucial role in the company’s
innovation strategy. “We use barcodes whenever we
look at how to streamline checkout services. For
example, if you look at the way we do our markdown
products, this used to be a manual process, with staff
at the checkout having to punch the new prices in.
Now what we do is barcode based, with the markdown
embedded into a QR code which just needs scanning,
speeding up the process,” says Tim.

In 1991, when GS1 introduced its code of practice for
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barcode scanning in retail stores, Wellcome was one of
the early retail adopters.

In 1992, Wellcome participated in GS1 Hong Kong’s
electronic data interchange (EDI) pilot scheme. “This
paperless platform for procurement and payment
exchange streamlined our business processes and
allowed us to transmit critical data efficiently to our
suppliers,” says Tim. Four years later, using GS1 Hong
Kong’s ezTRADE service developed as a result of the
scheme, Wellcome was the first supermarket in Hong
Kong to employ EDI technology to connect with its
suppliers. Today, a majority of Wellcome’s more than
500 suppliers in Hong Kong use the service, allowing
the company to process more than half of its purchase
orders and nearly 80% of its invoices electronically.

In 2010, Wellcome adopted the Unsafe Products
Prevention Program (UPPP) and Food Safety Alert
System using GS1 Hong Kong’s BarcodePlus platform.

The programme was launched with the support of
Hong Kong’s Centre for Food Safety (CFS), the Hong
Kong Food Council and major supermarkets. Under
it, when the Rapid Alert System reports an identified
unsafe product, Wellcome can map out the appended
GTIN in its internal inventory so they can immediately
block the product at point-of-sale, eliminating the
need for tedious and error-prone manual searching and
matching using internal records.

The programme enhances supply-chain efficiency and
visibility while providing consumers with a higher level
of quality assurance. With it, the processing time for
identifying unsafe products can be streamlined by at
least 30%. “Quality and safety is a top priority for all
the products we sell so we adopted the programme to
improve food safety,” says Tim.

Another important recent development is the
introduction of self-service checkout counters with
machines that allow customers to scan the barcodes
on products, choose their payment method option
and pay simply by tapping a card or using cash.
Self-checkout is helping Wellcome make the
purchasing element of shopping faster for its
customers — with barcodes once again enabling it to
both increase efficiency and make shoppers happier.
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Barcodes are used to help
Wellcome serve more than
17 million customers every month in
its more than 340 stores
in Hong Kong and Macau.
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Chapter 3
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Pioneering loT/EPC Standards
for Smarter Business, Better Life
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loT is driving increased connectivity of “things” - which
leads to massive data collection. Data is the lifeblood
of a smart city, where data quality is more important
than ever and GS1 standards provide the foundation
for accurate, sharable, searchable and linkable data,
starting with standardised attributes.

To connect the dots of all these aspects of lives,
we believe interoperability is the key. The GS1
standards are fully compliant with ISO Standard 29161:
“Unique identification of the Internet of Things”. This
interoperability further enables the convergence of 10T,
big data and cloud, paving the way to revolutionize
many aspects of our society in a smart city environment.
GS1 HK’s IoT/EPCIS cloud-based platform, ezTRACK,
enables interoperability, secure data sharing. A
platform that supports smart retail, smart food, smart
healthcare, it forms the basis for smarter business,
better life in a smart city.

Major retailers such as Target, Kohls, Macy’s, Marks
& Spencer, and Zara, etc. have begun to scale their
initiatives as the benefits of RFID Item Level Tagging
begin to develop.In a study conducted by Auburn
University’s RFID Lab and GS1 US, brand owners and
retailers who used RFID technology to optimize
inventory management and reconcile product
shipments were capable of achieving 99.9 percent
order accuracy.

Locally, Chow Tai Fook has adopted a RFID-enabled
inventory control system, featuring the use of RFID-
enabled price tags; and Smart Tray backed by an loT
platform. It not only helps frontline staff provide fast,
professional customer service, streamline sales process
and enhance customers’ shopping experience, but also
support the collection of big data for understanding
customer tastes and preferences, shopping behavior.

Pioneering 1oT/EPC Standards for Smarter Business, Better Life
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Pioneering 10T/EPC Standards for Smarter Business, Better Life

Back in 1999, the Auto-ID Centre at the Massachusetts
Institute of Technology (MIT) of the United States
commenced a research project on integrating the
internet with RFID technology such that it can
automatically identify any object along the supply
chain. The study finally resulted in a set of solutions
based on a coding system, low cost passive RFID tags
and a network of exchangeable supply chain data. In
2003, the research outcome was submitted to GS1
organization, which later formed EPCglobal Inc. to
develop and drive the adoption of Electronic Product
Code (EPC) standards towards global application.
Using these standards, enterprises can make use of
EPCglobal network to share information and data
including the location of a product and its status.

In 2007, the standards of the EPC Information Services
(EPCIS), developed on the basis of the EPCglobal
network, were formally released. These standards,
with the internet as the backbone and an open
interface, support information sharing and allow the
interoperability and integration of different data
systems.

Increasing demands from consumers for food safety
results in the need for food business owners to adopt
an efficient and reliable cold chain monitoring and
management system, as well as enforcing international
standards to ensure safety and interoperability of
heterogeneous traceability systems, and supply chain
efficiency.

Besides the example of APEC's GDS Project
which enables cross-border traceability of goods and
shipments, businesses in food supply chain, such
as Rich Harvest, an agricultural produce provider in
Hong Kong, can also make use of GS1 standards and
ezTRACK platform to establish an end-to-end
traceability operation, achieving full visibility from farm
to fork in order to win consumers’ confidence and
ensure compliance with government requirements on
food products.
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Fostering loT Ecosystem Development

To raise awareness and foster knowledge sharing
of 10T, GS1 HK hosts the Hong Kong loT Conference
every year, and supports in organizing the “Hong Kong
ICT Awards”, an annual award steered by Innovation
and Technology Bureau, to recognise and promote
outstanding ICT inventions and applications. We also
develop and manage the Hong Kong Internet of Things
Centre of Excellence to provide the industry and the
general public to experience how loT can be applied
across a smart city.

GS1 HK has been providing professional consultancy
and loT expertise to local enterprises on supply chain
technology application, culminating in numerous
business and operational breakthroughs. The
organization will remain focus on propelling Hong
Kong’s |loT development and realizing the community’s
vision to become a smart city.

GS1 HK has been the pioneer on loT front, and our
influence never cease. Through our |oT Industry
Advisory Council, we connect with industry
stakeholders, explore novice applications, and provided
strategic advice to the HKSAR government on the
direction of lIoT and smart city developments in Hong
Kong, which serves as the basis for the government’s
smart city blueprint.

With our history and involvement with loT, GS1 HK is
well positioned to foster an 10T ecosystem, in support
of the continuous growth and implementation of this
game-changing technology in Hong Kong.

Anna Lin
Chief Executive of GS1 HK
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SWIRE COCA-COLA HK

Leading local beverage manufacturer Swire Coca-Cola
Hong Kong (“Swire Coca-Cola”) has been a close
partner of GS1 Hong Kong for decades, both as
recipient of its services and supporter of its mission.

ERERE—BNAMRMEER  KEAOALER
( TREFTOA4E] ) ZFR—ERGST HKWEZEH -
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The partnership started in the early days of the
founding of GS1 HK with Swire Coca-Cola being among
the initial batch of leading local businesses having the
foresight to see the importance of its work and joining
as members.

“As with other businesses involving supply chain
management, technology plays a key role in various
aspectsofouroperations, fromprocurement, production
and quality assurance to inventory control, logistics and
distribution.” says Neil Waters, Swire Coca-Cola’s
Director and General Manager.

“Thanks to GS1 HK’s consultancy and system
development services, we have been able to apply
more effectively the technologies adopted in our
operational processes.

“In return, we from time to time endeavour to provide
them with our professional support the best we can,
making it a point to ensure that our views, expertise
and experience would be shared with GS1 HK for the
benefit of our fellow members,” says Waters who also
sits on its Advisory Board for the food and beverage
industries.

Founded in 1965, Swire Coca-Cola’s beverage sales
in Hong Kong totalled 65.5 million unit cases in 2018.
At its local production facility in Shatin, it operates 15
production lines making a wide range of beverages,
among them still, sparkling and functional drinks,
mineralised water, tea, ready-to-drink coffee and milk
tea, as well as Coca-Cola.
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The effective application of technologies such as those
associated with barcodes and other supply chain
management applications has also contributed
greatly to Swire Coca-Cola’s ability to make sound
business projections, keep costs under control,
maximise efficiencies and respond swiftly to changing
market circumstances and consumer preferences.

As beverage manufacturer, Swire Coca-Cola attaches
great importance to food safety and traceability
systems. GS1's food traceability audit scheme has
played an important role in helping Swire Coca-Cola
review its internal processes with a view to making
improvements and setting new standards.

Waters added that in August 2018, the company was
proud to be recognised as a Diamond Enterprise Winner
for the fourth consecutive year for its excellent
performance in food safety and traceability.

“From time to time we send members of our
1,300-strong staff to various GS1 seminars, conferences
and training programmes, allowing them to keep
abreast of the latest developments and knowledge in
the supply chain, retail and other related fields,”
says Waters.

In 2007, Swire Coca-Cola implemented an “Every Bottle
Counts” incentive scheme encouraging customers to
return used plastic bottles. GS1 barcode technology
was used to identify the returned bottles eligible for
rewards. “That was an excellent example of how GS1
can help its members in innovative ways,” says Waters.

In January 2019, as part of the Swire Group’s ongoing
sustainability commitments, Swire Coca-Cola’s parent
company, Swire Beverages, partnered with local
companies to build and operate a state-of-the-art
plastic waste recycling plant in Hong Kong.

The plant will be able to process the territory’s entire
domestic volume of post-consumption PET and
high-density polyethylene (HDPE) bottles. “This is an
unprecedented move by a leading company to take
concrete steps directly addressing industry-related
environmental issues, taking corporate social
responsibility to a new level,” says Waters.
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Thanks to GS1 HK’s consultancy and
system development services,
we have been able to apply more
effectively the technologies
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Innovating the Future
Supply Chain

A SR Bl

Throughout its history — from its earliest days as an
import and export trading firm, to its current position
as an expert in global supply chain management —
Li & Fung has been an early adopter of new
technologies, says Joseph Phi, Group President &
Executive Director of Li & Fung and President of
LF Logistics.
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For the last three decades, this has meant embracing
digital technologies. “Since the mid-1990s, we
have been capitalising on internet developments
and technological innovations to  strengthen
communications  with customers, vendors and
branch offices and to launch services and solutions
to facilitate e-commerce,” says Phi.

At the heart of the company’s supply chain
management systems stand the standards and
practices developed and supplied by GS1. “GS1,
with its trusted foundation for accurate, sharable,
searchable and linkable data, provides the standards
we all work with,” says Phi. “These have paved the
way for information connectivity in the business
community, across industries and enhancing supply
chain management.”

The flow of data from barcodes alone transformed the
retail industry, says Phi. “As a source of unique identity
for every SKU managed along the supply chain, they
gave every item a unique characteristic that could be
tracked and analysed at all points and times.”

Previously, companies had to build inventory at

various points to ensure goods could be delivered
to shops whenever they were needed. The arrival of
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barcode technology led to them managing product
flows — being able to ensure that just enough
inventory was available to resupply stores at the
same rate as it was sold. “Barcodes allowed us to
gather data and make sense of it,” says Phi. “This was
a breakthrough - opening the way for business
transformation in many ways.”

Many of Li & Fung’s initiatives have been directly
linked to the establishment of such standards. In 1990,
shortly after the establishment of GS1 Hong Kong,
Li & Fung launched its “Borderless Manufacturing”
system tasked with giving it the ability to manage
a large network of vendors and suppliers across
traditional and newly upcoming sourcing markets in
a way which created significant efficiencies for the
benefit of its customers.

Phi sees the work GS1 has done with barcodes
carrying on into the future with RFID tags. “RFID will
change things. You'll be able to know how many times
an item of clothing has been touched, for example,
opening the way for a far more detailed understanding
of how consumers behave, which products they
react to and so on,” says Phi. Companies that can
leverage on this opportunity will be better equipped
to respond more accurately and timely to changing
consumer needs.

One of the company’s current goals is creating an
end-to-end digital supply chain that — augmented by
data analytics — can help its customers optimise their
ordering decisions and react to market changes with
enhanced speed.

“Product samples have always had to be sent
backwards and forwards between the manufacturer
and the retailers,” says Phi. “We’re trying to digitalise
this process.” That means allowing a buyer in say the
United States or Europe to communicate changes in
design or specification with Asia electronically rather
than by couriering products between two continents.
“This portion of the supply chain provides the biggest
opportunity for Li & Fung,” says Phi.

“We aspire to create the supply chain of the future to
help our customers navigate the digital economy. We
are focused on speed, innovation and digitalization to
get there,” says Phi.
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GS1 enables a trusted
foundation for accurate, sharable,
searchable and linkable data
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Integrating Online and Offline Shopping
Modern consumers tend to browse product
information or compare prices on the internet before
making purchase decisions. With the prevalence of
multi-channel behavior, customers are expecting a
unified shopping experience with complete, reliable,
real time and high quality information across channels,
anytime, anywhere.

Capgemini Consulting, a world-renowned consulting
firm concluded that in response to these market
changes, three critical components need to be
considered to help drive a successful omni-channel
strategy: web-ready products, predictive customer
analytics and inventory visibility.

® Expanding e-commerce market with

more web-ready products

Consumers are increasingly sophisticated and
demand total transparency of the products they
buy. Apart from product price and country of origin,
customers want to learn more about information
such as nutrient content, expiry date, product
authenticity, brand, background of manufacturer,
discount offers and so on.

With GS1 Hong Kong REAL Visibility solutions,
consumers can access up-to-the-minute product
information, from the source to the latest store
condition just by a simple mobile phone scan, and
easily verify product authenticity at the same time.
With more ample and accurate information
provided, consumers’ needs for product knowledge
are likely to be satisfied, thus making it easier for
purchase transactions to be concluded.

Besides, major e-commerce players such as Alibaba,
Amazon, eBay, Google are either requiring or asking
sellers to adopt GS1 standards, for product
information management and for uniquely identifying
their products in global e-commerce. This also helps
brand owners to manage their supply chain more
efficiently, comply with laws and regulations for accurate
product information, meet the demands for consumer
transparency, strengthen brand integrity and improve
the consumer experience.

Championing Omni-channel Business Strategies
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Championing Omni-channel Business Strategies

BREh = REm KM

® Data analytics and insights to drive sales

strategies

Just by using a globally unique product key, GTIN
(the barcode number), retailers can collect and utilize
consumption data to analyze consumers’ past
shopping habits in order to predict their future needs.
As both online and offline sales channels become
more diversified, so have data mined for analytic
purposes become more varied and complex too.

With GS1 data cloud platform, data mining can be
automatically carried out as each of their products is
registered with a unique barcode, a GTIN that helps
monitor the sales performance and other details, such
as customers’ spending patterns.

With the latest GS1 Hong Kong solution - Smart Kiosk,
retailers can derive real-time visitor insights such as
demographics and unique face identification, to create
a richer experience that translate into profit for
retailers. It also offers RFID tracking capabilities that
enables insights into product analytics and targeted
marketing.

O Real time transparency for better

inventory management
Accuracy of inventory management can contribute
to a unified shopping experience for consumers in
omni-channel retailing. By adopting EPC-enabled RFID
technology, retailers can monitor their inventory status
and movements and track the location of products to
improve inventory management.

One recent example in this regard is the adoption of
GS1’'s warehouse management system with RFID
technology by Indigo Living, which helps to facilitate
its inventory management during its photo-shooting
project. The implementation helped Indigo Living
significantly reduced the company’s manpower, whilst
improving the inventory visibility and accuracy with
automatic wide-area scanning in operation.
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GS1 standards are fundamental to

omni-channel business success

Whether it is physical stores or online shops, barcodes
are able to help them share their product information
with consumers through ecommerce platforms or
on the internet. Customers can scan the barcodes
affixed on products anytime with a mobile device
to access detailed information about these products,
which help strengthen consumer confidence.

14

The physical-digital convergence is transforming the
retail experience. With its fast growing connectivity,
HongKongisexperiencingdrasticgrowthine-commerce
and m-commerce channels.

I’'m so glad to see how a tiny barcode can evolve to
be a significant force in driving future transformations
of the retail landscape, supporting seamless O20
connection, enhancing consumer engagement,
promoting integrated marketing and fostering a retail
ecosystem. In light of this, GS1 Hong Kong will remain
committed, as always, to help the retail industry
leverage on the infinite possibilities and benefits that
the simple barcode may bring.

Anna Lin
Chief Executive of GS1 HK
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Re-inventing a Thriving

Customer Experience

“GS1 HK’s barcode standard and other processes have
repeatedly transformed the operating models of the
retail industry in Hong Kong. Now, its standards are
helping business embrace the digital era,” says Richard
Yeung, Chief Executive Officer of Convenience Retail
Asia, the operator of the city’s Circle K chain of
convenience stores.
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From its founding in 1985, Circle K Hong Kong has
always been an early adopter of new technologies,
says Yeung. “GS1’s barcode standard revolutionized
Circle K’s point of sale check-out process. It enabled us
to speed up the checkout process, optimise inventory
management and validate millions of items for
delivery along the supply chain in the most cost-
effective manner.”

Today, Convenience Retail Asia Limited, a member of
the Fung Retailing Group, operates 332 Circle K stores
in Hong Kong. Turnover at the stores totalled HK$2.06
billion in the first half of 2018, up 4.4% on the same
period of 2017.

The chain was one of the founding members of
Efficient Consumer Response (ECR), a supply-chain
management system for the fast-moving consumer
goods (FMCG) first introduced to Hong Kong by
GS1 HK in 1995. Among the ECR initiatives in which
Circle K has participated are “On-Shelf Availability”,
which is aimed at achieving optimal availability of
goods in stores in order to prevent lost sales, and the
“Supply Chain Operation Excellence Initiative”.

Among company’s key milestones of the last three
decades was spending HK$30 million in 1999 on an
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Our Member Since 1993 - Circle K
25F &8 — OK{EFIE

electronic POS system with touchscreen operation,
which made Circle K one of the most technically
advanced retailers in Hong Kong.

Since 2017, Convenience Retail Asia, whose businesses
include the Saint Honore bakery chain as well as its
Circle K outlets, has focused on driving growth
through its “Three Plus” strategies — targeting
smartphone-savvy “internet+” customers, delivering
the “4Ps+” of exceptional products, promotions, places
and pricing to offer a “plus” great customer experience,
and reinforcing its transformation into a “brick-and-
mortar+” O20 enterprise.

Circle K’s online-to-offline (020) customer loyalty
programme app, OK Stamp It, has opened new
avenues of customer engagement to the chain. Linked
to a shopper’s Octopus card, it automatically loads
redemption stickers on to his or her mobile phone
whenever he or she uses the card to pay for items.
Since introducing the digital loyalty programme in
2016, Circle K has accumulated more than 1.2 million
OK Stamp It users.

The chain also runs e-fulfillment services for leading
e-commerce websites, among them Alibaba’s Taobao
and Fingershopping.com, another arm of Convenience
Retail Asia, which combines an online shopping
platform with a safe payment channel, delivery service
and aftersale support through the Circle K retail
network.

Built around beauty and personal care products,
Fingershopping.com offers more than 1,500 brands
and 25,000 stock-keeping units (SKUs). Barcodes
are used to validate products during the dispatching
processes and to ensure accuracy in the last mile of
delivery. In 2017, GS1 picked the platform as one its
Top 10 e-Commerce Websites.
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GS1’s barcode standard enables us
to validate millions of items for
delivery along the supply chain
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Maintaining the Highest
of Standards throughout
the Supply Chain

TE1Hh

Originated from Switzerland, Nestlé, with a nearly
100-year-long presence in Hong Kong, is one of the
great fixtures of the food industry, selling
everything from fresh, canned and powdered milk
through to ice cream, cereals and soya products.

local
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Nestlé Hong Kong was a founding member of GS1
Hong Kong in 1989.

A major factor in GS1 Hong Kong’s success, says Grace
Ho, General Manager of Nestlé Hong Kong Limited, is
the thoroughness of its standards. “When it comes to
business, standardisation and standardised practices
are very important. When we and our suppliers have
a common language, then it enhances efficiency and
communication, for the production and movement of
goods and materials, from procurement and
warehousing through to invoicing and distribution.”

“GS1’s standards have strict internal guidelines for
industry,” says Ho. This is nowhere more true than in
Nestlé’s sector, food, where safety is the number one
priority. “GS1’s food safety scheme, using global
traceability standards accredited by food safety
bodies, play a vital role,” she says.

“We’ve been endorsed by GS1 HK’s Consumer Caring
Scheme since 2012. Its emphasis on how to utilise
technology and value-added consumer strategies to
improve service levels is a testimony to our
commitment to quality,” says Ho.
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Nestlé’s collaboration with GS1 Hong Kong further
increased in August 2018 when Ho became the first
chairperson of GS1 HK’s new Hong Kong Food &
Beverage Industry Advisory Board, a body set up
to promote the importance of traceability and
transparency in the food and beverage supply chain
SO as to enhance food safety.

“This is a very good platform for sharing experiences.
It also offers an opportunity to discuss and propose
policies to the government for measures that can
support industry in Hong Kong,” says Ho.

As well as fostering dialogue with the government, the
board also aims at advancing effective online-to-offline
(020) channels that facilitate trade and strengthening
the food and beverage industry supply-chain
ecosystem through the adoption of global standards
and driving innovation and technology development.

Ho points out that while barcodes are essential for
retailers and producers, they are also becoming
increasingly useful for consumers. “Consumers want
fast, convenient shopping, but they also want to know
more and more about what they’re buying,” says Ho.

Across the Greater Bay Area, for example, Nestlé
is finding Chinese users who are very interested in
finding out more about Hong Kong products they’re
considering buying. “Now, GS1's barcode allows
people to get hold of very detailed information about
Nestlé Hong Kong products just by scanning those
products barcodes with their mobile phones via
WeChat,” says Ho.

In the coming years, Ho also sees GS1 Hong Kong
playing a role in the overall development of the
Greater Bay Area through the use of its barcode and
other standards as shared mechanisms for companies
across the region to strengthen their supply chains
and networks of suppliers and customers, fostering

the area’s growth.
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Our Member Since 1989 - Nestlé
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GS1’s barcode allows people to get
hold of very detailed information
about Nestlé Hong Kong products
by scanning those products
barcodes via WeChat
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