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The “2S” Strategic Trends to Watch
for 2024 - Smart Business &
Sustainability

2024 E R F 2SS INER
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The continued disruption over the past few years has driven
changes and opportunities to businesses. Both Gartner &
GS1 Innovation Board have identified strategic technologies
and business trends to watch in near future - intelligent
applications, sustainability, supply chain digitization,
Generative Al, etc, in which smart solutions & sustainability
are 2 notable trends.

Sustainability has driven high corporate interest & become
the centre stage in focus for regulatory bodies. According
to Deloitte, 2023, 84% of corporate leaders believe the world
can achieve global economic growth while also reaching
climate change goals. In the EU, the Digital Product Passport
initiative, starting with apparel & textiles, requires brands
to share key product information essential for sustainability
and circularity via digital manner, provides a roadmap to
increase recycling and recovery of materials.

Technologies such as Al, Internet of Things (loT) enable
businesses to automate work, and at the same time
measure their energy consumption & environmental
impacts. A food production company in Hong Kong has
reduced wastage and saved power by setting up loT
sensors & standard-based cloud platform at premises to
review production easily on dashboard.

Another enabler of sustainability is GS1 2D barcodes
powered by global standards (i.e. GS1 QR codes) that allow
consumers to access to detailed product information,
thereby empowering consumers with greener choices.
Some top use cases for 2D barcodes are already emerging,
with up to 40% reduced food waste for fresh foods. 2D
barcodes also facilitate traceability initiatives, in China, it’s
recorded that there were 111 million consumer scans of
QR Codes powered by GS1 in 2022, putting important
product information easily in the hands of consumers.

Smart solutions bring smart data. In this issue, DBS Bank
(Hong Kong) revealed how data-driven approaches can
support SME’s digital transformation & bridge the financing
gaps for SMEs; Carbon Wallet revolutionized consumers’
shopping experience by rewarding consumers for their
“green” lifestyle; whereas Locolla Limited & 616 Catering
shared how technology & digital channels supported the
F&B business to navigate through competitive market, and
bike-sharing business to become “the survival of the fittest”.
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- Over 80% Companies’ Set Safety
Stock Level but Lack Efficient
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About GS1 Hong Kong I &ESE REEIZE

Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their
digital transformation, improve supply chain visibility and efficiency, ensure product
authenticity, facilitate commerce connectivity and enable sustainable value chain through
the provision of global supply chain standards (including GTIN & barcodes), and a full
spectrum of platforms, solutions and services.

GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors
including retail & consumer packaged goods, food & beverage and food services,
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of
trading partners, industry organizations, government, and technology providers, we can
foster a collaborative ecosystem, paving the way for “Smarter Business, Better Life”.

As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.
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Executive Connect

Bridging the SME Funding
Gaps with Data

BFESME RPN EMEERO

Wallace Lam
Managing Director and Head of Institutional Banking Group
DBS Bank (Hong Kong) Limited

k&
SR (HB) ARADEFREE
R R RBERTOE

In a recent DBS survey, we discovered that a striking 93% of Hong Kong
SMEs believe going digital as essential for their businesses to survive and
thrive, but lack sufficient capital to adopt new technologies or compete in
the digital talent war. In response, DBS has been harnessing its digital
prowess to ensure smoother and seamless banking experience for SMEs.

Wallace Lam, Managing Director and Head of Institutional Banking Group
of DBS Bank (Hong Kong) Ltd., recognises the importance of easing SMEs’
pain points using technologies. “As a leader in SME banking, we are deeply
rooted in leveraging data-driven approaches to support SMEs’ digital
transformation, helping to improve their day-to-day operations, tap into
growth opportunities, and lay the foundation for long-term success.”

—
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At the core of its commitment is the partnership with GS1 Hong
Kong, together they co-create a trade financing solution, aimed to
bridge the financing gaps for SMEs on their digitalisation journey.
ERIFITHGCSIHKNEFEEEF —EREER HBFalLBEZmER
RAEZ ERHHH/NEEBESBREFRE/ME A

Labour- and Time-saving

Powered by alternative data and data analytic technologies, the solution
enables SME users to turn their own trade data into working capital in a
digital and straight-through manner.

An SME client can now provide consent for the bank to access its
trade data conveniently from GS1 HK's ezTRADE platform for credit
assessments, saving it lots of time and manual work from gathering and
organising physical documents, which was a huge burden in the past to
clients in the short-staffed FMCG and F&B sectors.
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“This streamlined, paperless approach to trade financing not
only frees SMEs from repetitive document submission, but also
paves the way for more digital and sustainable business
practices,” said Wallace.

Wallacets: IEREE-BMEMNEZME I NMEBH/NERNE
BRI 2 AP BB CA P &= 7538 AT dF Al |

and invoices.

Supported by a host-to-host structure that transfers data securely
between DBS and GS1 HK systems, DBS gains real-time visibility on an
SME’s financial health for credit assessment and speed up the funding
process to SME, with potentially more competitive interest rate.

One-click Drawdown, Minimal Hassle &
Expense

Users can simply log into the DBS website and submit requests for
financing with just ‘one click’, and receive the approved funds in their
banking accounts within the same day.

They can get financing anytime they need without submitting extra
supporting documents. “The beauty of the digital trade financing solution
lies in its on-demand nature.” Wallace explained that, unlike traditional
term loans, SMEs receiving the digital trade financing have the freedom to
make a draw down only when they need to. Consequently, SMEs can avoid
incurring interest expenses unless they utilise the approved credit capital.

Dynamic & Risk-averse

Through DBS’ predictive analytics capabilities, the amount of financing
SMEs can enjoy is updated daily on a dynamic basis. From the bank’s
perspective, it gains real-time visibility of operating and financial data to
monitor the underwritten credit risk more closely. With better risk control,
it is also able to benefit clients with more preferential interest terms.

"We have been able to create a robust and pre-emptive credit model,
thanks to ezTRADE’s rich dataset - supporting greater transaction
processing and risk monitoring while enhancing our customer journey,”
Wallace commented.
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GS1 HK’s ezTRADE Platform
GS1 HK ezTRADE¥ &

A B2B e-com community platform used by close to 2,000
companies in China and Hong Kong, the platform processes 24
million electronic messages annually, such as purchase orders
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Users Testified

The solution has drawn a lot of interests from business of all sizes: Infotech
Rice is a registered rice stockholder with 20 years of history and about 25%
of its sales are completed on ezTRADE. With the abundance of trade
records, it acquired the trade financing from DBS to fund its plan for
diversifying its procurement network globally.

The company commended that, in addition to financial benefits such as
the low interest and fee waiver, the DBS-GS1 HK joint team was committed
to ironing out wrinkles in the loan application process like changing
receiving banks, minimising troubles for them.

Established retailers like Matsumoto Kiyoshi have Read the
recognised the benefits of fintech innovation for their SME ;j;f;%e

suppliers, and joined efforts with DBS and GS1 HK to
digitise and streamline operations with its supply chain
partners.
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An “all-win” for Buyers, Suppliers, the Bank and Data Provider

SORER IRITNBERE SN HERHIBE

Matsumoto Kiyoshi (HK) Co. Ltd. (MK), the HK branch of the largest
drugstore chain in Japan, has adopted GS1 HK's ezTRADE platform to
facilitate trade with local suppliers since its HK operations debut in 2022.
To reinforce suppliers’ relationship, the company teamed up with DBS and
GS1 HK to run an interactive workshop with the local suppliers in order to
better understand their business conditions and financing needs.

The collaboration has created an ‘all-win’ situation synergizing all parties:

e To MK suppliers, they can understand how B2B electronic data
interchange streamlines trade processes while leveraging the trade data
for financing;

* To MK, it enjoys networking and further business opportunities with
partners, like brand cross-over;

» To DBS, it can offer better interest rates and help address capital needs
of SMEs;

* To GS1 HK, it gains better understanding of challenges faced by the
industry and SMEs, so as to provide better support to them.

“We are delighted to work with DBS & GS1 HK to assist our new suppliers’
on-boarding, which has demonstrated multiple benefits like manpower and cost
savings by digitising the way we work, marking a symbolic move in our

digitalisation progress.”
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Kazuyuki Tamaoka, Purchasing Manager of Matsumoto Kiyoshi (HK) Co., Ltd.
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“The on-demand digital trade financing solution was born out of DBS’s ongoing commitment
to meeting our SME customers’ needs. In addition, we have implemented a series of initiatives,
including a mobile-first strategy, an IDEAL platform upgrade, enhancements
to our payment solutions, and payroll services for merchants. These efforts
are aimed at streamlining operations and enhancing client experience.

BB mERNEERBER MEEREHIEEZME L X EFETRMNES -
BN JAFITFEHITZIERE) S DRSNE ST REE IDEALTF & AHAR SRR

AEABNEXHEEERAMS EEBETRNEEMNZ R RS ER

Boris Chan, Managing Director and Head of Global Transaction Services,
Institutional Banking Group, DBS Bank (Hong Kong) Limited
ERIBT (BB BRABDESECIERPERKBIRITIRKZRGRERE S

Much More than Financing

DBS takes a “Banking-as-a-Service” approach, offering more than just
account openings and loans, it also serves as a strategic partner in driving
digitalisation of its clients’ businesses. From on-the-go payment solutions,
digital signage, DBS IDEAL online banking platform, to being the first bank in
Asia to launch real-time tracking of cross-border collections, all these efforts
are made to support SMEs’ growth and transformation in the digital era.

The most recent product is the Digital Payroll solution. DBS partners
with an HR and payroll platform and co-creates a ‘one click’ payroll
management service. What's more, DBS offers this as a free value-added
service to DBS clients, which helps to save SME time on handling payroll,
MPF and tax reporting.

Collaborative Digital Financing Ecosystem

Wallace emphasises the importance of ecosystem partnerships, which is
key to grow the economic pie. “To provide comprehensive support for
digitalization needs, DBS leverages our partnerships to
co-create diverse products with strong and sustainable impact, fostering
the growth of a local digital economy.”

businesses’
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Hong Kong banking industry.
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€€ \We will continue to explore further solutions and services, and
rally supports from different collaborators, raising the bar for the
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Go Digital

Sweeping Wave of Change in
Retail: Unlocking Infinite
Opportunities with QR Codes
QRIGEEZE R FMhEEr !

|‘D|.:-| QR Codes are becoming an integral part of product packaging. A survey revealed that

the global adoption of QR codes has quadrupled compared to 2021!
L) e s i ms b m QRIS 5 ST 2 5 A QRIBH FIRIALL 2021 E HNIEZIB 41!

Compared to regular QR codes, GS1 QR codes, which are built EEEQRIEMELL GSIEENR 2 IZEQREE
based on global standards can offer greater possibilities to which BEAR XA REL DA BIBGS1 QRIEIZ#E1L
are businesses. The standardized & structured data embedded in  MEIEAR  HEES D EEESER I EMN
GS1 QR codes empower supply chain stakeholders to access &igo

accurate and reliable data.

PepsiCo Empowers Consumers to Scan & Access 5 Key Product Information
BEATRHEERE ZIESKEH
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Digitally-minded consumers now rely on digital sources to obtain S HEBEZEANRHB TS LESELEREN B
detailed product information. PepsiCo has implemented GS1 2D SHrJ#4pHEv G Starry) FEERTEEMNGSL
barcodes (QR codes) built based on GS1 Digital Link on their Digital Link892D1§HE (QREE) S HE&EEiR—1F
beverage "Starry”. After scanning the QR codes, consumers can %> BIIIEIEESAEN - ERFHSH (B EB
instantly access 5 key product information - product specification B /A BERZ)  RIBE M Ol HEREES
(nutrition value, ingredients, allergens, etc.), brand information, #REE{EEZ.

sustainability information, or even rewards.

Harnessing the Power of QR Code Scanning

fte M=t !

Hong Kong brands are adopting the FREE QR code offered by GS1 HK to
members - 1QR. By scanning the QR code, consumers can access detailed
product information, nutrition value, discounts or even be connected to their
online shops for purchasing!

BEEBMETERAMRGCSI HKEEREFANQRIE - 1QR BHEERHQRIGE
YATHREREN EREE ECEE EERERIAEEE!

E=yEE
Contact us to learn more BRI THEES e
T: 28639740 E: corpinfo@gslhk.org O
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Go Digital

2 Australian Supermarket Woolworths Leveraged GS1 QR Code to Enhance
Expiration Date Management
B WoolworthsE GS1 QREE {47 EIH & B 18

Data such as barcodes (GTIN), batch number, best before date etc
can be encoded in GS1 2D barcodes built based on global standards.

Australian supermarket Woolworths & suppliers have implemented
GS1 2D barcodes, allowing their store teams to identify products
that are approaching expiry date more quickly and easily, and
proactively mark the price down. This subsequently reduced food
waste by up to 40%.

BN Woolworths & HER S FE A GS1 2DIRHE 8 2 T B IR 5 £ B AR
EE SR M 37 BNEAEEBAR R i L 40% B IR E o

ERENGSIZEN2DIEIE R LIE B IR L=
SEIEAR B AKIEFA T Woolworths &

This in turn enhance Woolworth'’s expiry date management, enabling REIEAHSIE 1T Z mENHRAT AL IHIEEH » TREERH L
staff to mark down price before food expiration and prevent HEEESZIRIEIE R
consumers from purchasing expired products.

Introducing the 1t QR code Standard for Cosmetics in China

FRE & 1A

GS1 China highlighted how QR codes can tell the products’ story:

AR IR AR E

L'Oréal China and the China Association for Barcode Technology &
Application introduced the first “Guidelines for QR Codes Application
on Cosmetic Products” in China, empowering consumers to can 2D
barcodes (QR codes) to obtain product information (brand,
packaging, materials) and verify the authenticity of the product.

B A BR AR R B B R B R A B T B PR FR 1 & LIETURE 8 T B B BB i S i o
CHETRIE RS B EIRE B HEE LR 415 BETERELAAR
(FahE B 1 E) WHEERE A

R EQY)) Gh AR B R OE — HERS BT LIS A SR AL E T

country of origin, allergen ingredients, organic certification, MWE RKFEH - SESEEIBEHOED EF
recyclable materials, and impact to the environment. Such approach  #UN{EI#EIW UL AT SESIRIEEE R 2% I
can also help cosmetic brands to combat counterfeit products and I E M bl RREITRBE REHEE-

protect consumers.

REAL Barcode

E®B

There is always risk of counterfeiting on your products no matter whether you are
selling cosmetics or other products! Leveraging QR codes printed by patented
anti-forgery micro-printing technology, GS1 HK’s “REAL Barcode” solution empowers
consumers to scan and instantly verify product authenticity. It also supports brands to
combat counterfeit sales locations & phishing websites, etc.

TREREE tHmERHEMAER MBAEKERFEE | GSL HKHN BN AR UELE R —
@L/(DDTE%%UEZWEDEUE’JQRE,%ﬁ%iﬁﬁ%ﬂﬂﬁ%ﬁﬁ%ﬁﬁﬁﬂ’ﬂﬁﬁ"%@JE‘uHﬂﬂ%ﬁi%ﬁ%’%%ﬁ\ﬂﬁﬁﬁ

Read how 3 Hong Kong Mooncake Brands Combat Counterfeits
BIFE3A A B B mhE U Al T (R E

Contact us to learn more &M THES EvERE]

T: 28639740 E: corpinfo@gslhk.org
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6 Easy Green Actions
Small Steps on Platform,
Giant Leap for Green Cause
6 F3 55 F& iRl bk
re—NF RE—KRD

Co-founder o

As a consumer, have you thought about recycling plastic bottles and
aluminum cans but eventually gave up just because you need to

clean them properly, or the recycling stations being too far away? Or
do you believe that, "Climate change seems inevitable, my efforts to
go green won't really make a difference at all”’?

Chester Cheng, Co-founder of Carbon Wallet, said he can relate to
these perspectives, “People in Hong Kong are generally conscious of
green causes, but there's a disconnect when it comes to taking
actions. We wish for easy, rewarding ways that can cut carbon
emissions and benefit all. With this in mind, he launched the Carbon
Wallet App to reward individuals for their green efforts and help
them calculate the carbon emissions they reduce through
completing an activity, so everyone can understand their personal

contribution to the planet through their eco-friendly actions.”

The Butterfly Effects of Low-Carbon Lifestyle

Carbon Wallet (CW) is a one-stop green lifestyle reward platform, a
wholly-owned subsidiary of MTR Lab. Today, the App platform has
recorded more than 100,000 installs and accumulated over 40,000
registered users. Users can track the carbon emissions they reduce
and get rewarded for taking 6 green actions including travelling on
MTR transport, recycling,
choosing plant-based milk beverages and supporting green
shopping. The CW Points earned
through the App can be used to
redeem “green” rewards, like organic
skincare products, vegetarian meals,

walking, having vegetarian meals,

eco tours, or free MTR rides, to achieve
its “Green In, Green Out” principle.

Chester Cheng
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“By simply linking their Octopus Cards to Carbon Wallet, users can
earn CW Points for every MTR ride, and by allowing the App to track
the number of steps the users walk they can also earn points when
they have walked a certain distance every week. Users can earn CW
Points by taking photos of recyclables or capturing green
consumption receipts in the App. They will receive CW Points after
verification. While users are commonly drawn to the free MTR rides,
some of them join Carbon Wallet’s programmes not purely for
rewards, instead they wish to play their parts in the green evolution
and want to know how much carbon saving progress they have
made collectively with the rest of the Carbon Wallet user

community.”

Since the App came out more than 2 years ago, its users have
collectively reduced 1,140 tons of carbon emissions, which is
equivalent to the carbon emissions of roughly 4,200 one-way flights
from Hong Kong to Tokyo, Chester said. It shows that every
individual can make a difference, because together they are creating
a force of good, with substantial impact and change to society.

Scan to Recycle

To further digitalise recycling records, Carbon Wallet has been
working on improving its App with new functions. It has recently
partnered with FRISO, Listerine and Aveeno to introduce a barcode
scanning feature in the Carbon Wallet App. When users scan the
packaging barcodes and follow the instructions to submit the
recycling records as they recycle packages of designated products,
they will be able to earn CW points and instantly obtain discount
coupons from the relevant brands. Additionally, by doing so they
can also help brands better understand packaging recycling data.
The barcode scanning function for recycling recognition is currently
only applicable to designated products. Carbon Wallet is
collaborating with GS1 HK and hopes to expand the new function to
cover packaging of more products and brands once the technical
development is completed.

“One of our missions is also to educate the public of the green living
practices. This includes addressing common mistakes like recycling
uncleaned plastic bottles, or putting beverage carton packaging
into paper recycling bins. We would reject these recycling records
when we review the photos, and explain why to the users. We also
update the App regularly to show the latest recycling points,
vegetarian restaurants, eco-friendly shops in our all-in-one Go Green
Map, as well as other green lifestyle tips, etc., designed to nurture
public awareness of the importance of environmentally friendly
measures.”
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Circularity-driven Green Platform Catalyses
Low-carbon Transformation

As consumers become more environment and sustainability
conscious, collaborating with Carbon Wallet in sustainable marketing
can help brands expand their customer base to appeal to these
green-conscious customers, creating real value for brands, Chester
said. Brands can collaborate with Carbon Wallet through a number
of ways: Organisations without its own reward programmes can
purchase CW Points from Carbon Wallet to provide rewards to their
customers and encourage eco-friendly actions, such as choosing
e-statements over paper ones. Some companies may establish
recycling points within their premises, collecting recycled product
containers from customers and offering discounts or rewards
through the Carbon Wallet App. Other businesses may promote
their ESG initiatives through the App and use it as a marketing
channel.

Chester stressed the platform’s role as a bridge connecting the
government, and offering a
"Plug-and-Play"” green reward solution for all parties. It also strives to
convene a wide variety of green rewards, such as discounts at

businesses, green  groups,

vegetarian restaurants, eco-tour coupons, etc., for users to support
sustainable consumption and go green “inside out”.

“ While Municipal Solid Waste Charging Scheme, phase-out of disposable plastic
tablewares, and producer responsibility scheme on plastic beverage containers are
on the horizon, the locals will gradually change their habits and get used to sort
their waste and recycle. Hongkongers are keen on social innovation, and he foresees
Carbon Wallet App will help users build a habit of checking their daily carbon
savings and develop a “low-carbon intuition”, truly achieving low-carbon
lifestyle transformation among individuals. MEEEfEEYIEHE BIERE R LR
RN SREEESTEEARNRLE REEETRBIEAREEEHE,
ReELlE#H -TRARMFAN FETRETFEBNETHRED

SRBIE EEERES ) ERAEEREENL Y
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Go Green

Global Standards Support
Leading Pork & Grain
Producer in US to Achieve
Carbon Neutrality
EIKEZE BERFERMER
FErma Rk

Sustainability is no longer a choice, but a business imperative. For mliEEERIABRELEJLUER WM TESTE

the food industry, sustainability starts at the beginning of food HITH—IB-H & RITERE AliFEEREEER
production, right on the farm. BISEERG

Union Farm, leading pork & grain producer in US, achieves carbon neutrality with the use of GS1
standards in capturing, aggregating, analyzing, and evaluating the data the farm collects.

EEFERAMBMEEB Union FarmiEBRE A GSITELRRRI B & S FlsT LR 15 LSS Bikh-

By placing sensors at farms, Union Farm can measure environment #iB7E E15 L4 EF22 > Union Farme] A K
impact effectively in its grain and pork operations: R SRRV RFERNEEHIRIENE E:
* Grain Production: measure water usage for irrigation, soil moisture ¢ BMEEAEERANKE TIEEESEK

content for efficient watering, as well as inputs such as fertilizers BiEEA N U EERA-

o Animal Husbandry: measure water usage, temperature, humidity, °* BRZE:AERKEVREVRE -BARFEE%.
feed and input levels, etc.

GS1 Standard Used FREEARIGS1iE%E

Electronic Product Code Information Services 2.0 (EPCIS 2.0), the global GS1 Standard, were used
for creating and sharing visibility event data, both within and across their enterprise.
FER T EmEFRIEFERH 2.0 (EPCIS 2.0) St ERNE KRB A B RO ZHEHENE 2R

GTIN Each group of animals is identified by a Global Trade Item Number (GTIN) and their locations are

identified with GS1 Global Location Numbers (GLNs), enabling the farm to collect and store data.

GLN SEFYURIKEZEREB(GTIN)GERD 1582 KA BERIBE(GLNS)# BB 82 B 7 R EM 2 8%
Hio

By measuring key data elements (KDEs) at every stage of our crop and pork
Read more

raising processes, we capture data needed to meet our carbon neutrality goals. TRES
ZFiBAERIEYREABEBRETSREENRBEEIREER(KDES) HMATUERE B
WkRA] B 1R P SR B B o

Lukas Fricke, Owner, Union Farms

GS1 HK can also support your businesses to “Go Digital « Go Green” and achieve sustainability goals.
GS1 HKEB eI U E By 12 . TGo Digital » Go Green 1 ERA[IFEXEBEo

Contact us to learn more Bi#EEM7THES EviE]
T: 28639740 E: corpinfo@gslhk.org Fr: - 12
E -
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Scan-to-Order-Food Pioneer

Developed Patented Al Engine to

Manage 10,000 Bikes
FHAIG|IZEEHESR
FIERL B R CER

é

Ken Ching
Founder
Locolla Limited & 616 Catering Management Ltd.

BER

Locolla Limited & 616%& Ex SR A A

Clothing, food, shelter and mobility are generally described as the
necessities of life in Hong Kong. Eyeing those opportunities early in
2017, Ken Ching, a PhD candidate in Electrical Engineering studying
" Artificial Intelligence and Internet of Things” at City University, has
ventured into catering and transport business. Running the largest
shared-bike rental service in Hong Kong, he is also leading in the
fresh beef hot pot market with 17 restaurants. The two seemingly
unrelated businesses showed equally Ken’s value on expertise,
passion for technology and effective use of data. These qualities
allow the young entrepreneur to exert his tech prowess and navigate
through the competitive market, which
"Qutstanding Young Entrepreneur of the Guangdong-Hong
Kong-Macao Greater Bay Area’” recognition.

lately earn him the

Windows for F&B: Takeaway, Overseas
Markets, Cost Control

In 2016, Ken Ching setup Locolla Limited with younger brother
and 4 classmates from secondary school, and the 616 Catering
Management Ltd. with cousin and 10 friends at the same time.
“Every one of us are good at something, like cookery, logistics,
warehouse, etc. We trust and respect each other’s professional turf
with a clear role to play in the company, where | obviously take care
of the tech part. | remembered back in 2017, we introduced QR code
scanning to order food to streamline the floor staff operation. It
wasn’t popular until today, so the lesson learnt for me is that, timing
and conditions can be the “make or break” factors in many
circumstances.”

Surviving through the 3-year-long pandemic, Ken noted that the key
to hotpot business has always been the supply of fresh ingredients,
so despite a lack of chefs in the industry, the F&B chain is less
vulnerable because the staff main duties are cleaning, cutting and
delivering food instead of cooking, helping it to stay resilient. During
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the period, 616 Catering launched hotpot takeaway meal sets and
became a member of GS1 HK, turning a new page by selling
products, especially via online channels. "We were able to quickly
diversify our business and cater to our customers’ home dining
needs, thanks to our central kitchen and own delivery fleet.”

Planning to expand overseas, 616 set eyes on Japan and Macau first.
"As we have established supply chains in Japan and been buying
Shinshu Wagyu beef from the local suppliers, it is only logical for us
to expand there, setting us apart from market.”

Ken remains discreetly optimistic about the local catering trade,
“People lifestyle in Hong Kong have changed, for example there
used to be late-night supper at 1-2am, but many prefer buying
takeaway around 10pm today. Consumption heading north to
Mainland China is also affecting the local F&B sector, so we are
adopting a more conservative and defensive strategy. If a
permanent staff resign, we would cover with part-time or internal
staff transfer, and also hire the minority group to support.”

EBIFZRIE KenXXE NIBENEZ E RS
i 8 TIERT EREr 8D ARG HREY
T B P PISERR ST et - (iR A B HE L MR E
BINEE WHRBRACSLIHKE B ELIHEE
Al L RERM LR - IRMABETREFMBE R
BECPRURRESALNHERI MEBREE
KAEZER

616751t 5t BB IMETR B U B ARMIRPIS BRe
IEMERREE R HENE B RHERE
B BRBRESMNNF FIUEEMIERRA
BRATTIRENE

KenB At RERIRINIFE TR TBAEEE
EEE UFERI-2HER BEI108E 5
BOx Mt EHBNARE PRUIRRREEE R
S AREERNMERRT - EWA R ITRER L
BB TREES, TERFOHESAL
(ESEEIRN

“Captain Bike of Tai Po” Aims at World’s
Top 10 backed by Al

The HK$180 million-annual-income F&B business may seem much
more lucrative than the HK$18 million-profit bike-sharing platform
“LocoBike”, but the profit margin of the latter is at double, meaning
it’s achieving more with less, “Whereas our bike-sharing platform
focus on technology and operational efficiency, with 75 staff
managing more than 10,000 bikes, the restaurant chain is concerned
with controlling the 3 costs: food, labor and rent. Simply put, they
are 2 completely different sets of game and rules.”

From an intensely competitive battlefield of 7 bike-sharing
operators in Hong Kong, to today’s a single, unique dealer, the
market is a textbook case of “the survival of the fittest” rule. Ken
recalled some of the differentiating factors along that journey, “We
used to meet with Transport Department every 2 weeks, and was
the first to apply ourselves to the new business guidelines. Besides,
we were also the first to share the real-time locations of our bikes
with the authorities, which facilitated discussions about tackling bike
parking issue in the community. We are equipped with
great technology, we have been collaborative, | guess

that’s why we are staying.” /.

MRIEB B LAERZRIK
Top 108 1Z
CleEEFINALNLSESB T BL A= a4
& PR (LocoBike)FE U A 1,8008  LocoBikeE
MEAE—EL BEREF¥NE H=EHHEK
REMEENR - RATSRE LRI AEKEE
EERER, M RBAEEIEMA BM
AF & LR E2EH AR T BRI AR )

FERSEBPEVTERZEEEER AHFER
ERREE ETEABAZR TEFHMAE2
EUERZERT BABREELNERFR)
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Among more than 2,000 shared-bike companies around the world,
Ken believes LocoBike ranks within the top 100 in terms of fleet
management capability. He set his sight at the top 10 position.

“Our proprietary Loco Al Engine is managing 10,000 bicycles without any
fixed parking space. This is made possible by our big data analytics and smart
dispatch system, so our patrollers can handle improperly-parked bike in the

shortest time within range.

helping commuters’ ride easier and safer. This is exceptional in the world
because most of the regions are large enough to setup fixed parking spaces.
In Hong Kong, the dense population and land scarcity have driven us come up

with technological solutions to address the challenges.”

They normally take up 200-300 duties a day,

KenigLocoBikefViRIEE 2 EK2,000Z BH=E
B DBEKEEENHERETEE100% ey
BiEERERIKIEMATELI0L

HPILLBERITER Loco Al EngineABEENEREE  slERBREBER A BRABEDMNEERELRR
AR RN ESEREREMEREREIANER SHNTT200-300BREETEN TIF BHEP AERE
2T EREMMER VB REMtBSHZSHA EBEEEE RN, BBANERE A UREER- )

Ken believes that their patented Al engine is comparable to the
top-tier Al systems globally, partly because of the data they
collected for more than 7 years since the beginning. The system was
able to drive deep-learning and evolve, becoming an encyclopedia of
cycling in the New Territories. The system has the Transport
Department attention, which decided to implement a six-month pilot
trial on the use of electric mobility devices.

“We have designed and produced a special type of electric bike that
meets HK Government'’s requirements, and developed a dedicated
mobile app that allows 300 participants to unlock and use the bike
for free. The trial took place on a roughly 4-km bike route stretching
from the University station to Pak Shek Kok station. We hope the
pilot participants’ feedback can help the department to assess and
conclude on the feasibility of electric bike running in the street.”

Locolla has been continuously upgrading the bike-sharing service
and system. In addition to winning Silver Award in the Hong Kong
ICT Awards - Smart Mobility (Transport) in 2020 (GS1 HK as the lead
organizer) , the above-mentioned “Smart Shared Power-assisted
Pedal Cycle Platform” jointly deployed with Transport Department
was awarded the Certificate of Merit at the Smart Mobility Award
(Smart Transport) this year (2023). This demonstrates their success
in promoting the concept of "Urban Cycling, Green Travel” to
communities. The platform is offering more than 10,000 people with
a low-carbon travel option every day.

When asked about the future, Ken believes that ‘micro mobility’ (i.e.,
bikes or electric bikes, and many other small transportation tools) is
a major trend that can alleviate traffic congestion and mitigate air
pollution issues. He hopes that the Hong Kong government will
quickly pass the law of using electric mobility devices to pave the
way for the development of smart green travel in the city, thereby
enhancing the overall individual
standard.

quality of society and living

15

KentsHAISIERREZIKIRRAR TIERB7E
RUNEBHZEHAMRENEER BAIRERE
MBI RAMREREHNANEE -ZERIE
BRESHR ESEEVAFRTA—ENTE
eI BE T RLEARI STEE =M

A ERFERFANEET —BHTEEERE
KNH=EFHPESE THEEEFHERRE
I EB300(U 2 MERERBENER FEEARE
ILEAABZEN—RNAINEBBEHRR M

B EEEMEL AFENOTESHEES
TR EATRERY R AT E

REIEBRENSEZEERBENAFA BT
2020F EEMGSLI HKERNE BB A KET
Btk - S2HT(EEXE)IRRKE LR
BEREBSHETHNEEL=ZBFHNES TS 0N
SEQOIDEFERLIT BEEZNR)EERETE
B REMOIRIESH M EE - HEBEHITIIER
F & REMPIAL IS N BB B R B H 1T
ERIME BENeHALELmRIEHERE
1THYEE.

BERI 324 171 (micro mobility) @
RBHAENE N NE B T AW B BEEINE
HE)DEEBRALERBIE
EM ARSI E
R BRIt E

A E T AG AL B
TS B4R B HITE B
B IR EE RS B A B A
EENE R




BUSINESS CONNECT

Go Digital

A Must-have Element to Tap

into TikTok Video Commerce
Opportunities
FTATIkToktRIErE & A EAR...

listings in UK.

HEGS1LIEIE(GTINS)C

To provide better experience to shoppers, TikTok Shop now require
merchants to provide with GS1 barcodes (GTINs) for product

ATRAEEENEYRE TikTok ShopBRFIENRABEHENERTR

With more than 1.1 billion monthly active users globally, TikTok shop
has become a preferred platform for businesses to tap into
video-commerce opportunities. The use of GS1 barcode (GTINs)
enable TikTok Shop improve product catalogue management,
thereby displaying the right products to consumers in search
results. This also helps businesses increase their visibility and
product information accuracy.

By joining the long line of platforms and retailers that have improved the
experiences of their users with GTINs, TikTok can keep consumers informed and
protected with data they can trust, while allowing sellers to take full advantage of
the vast opportunities available on the platform. Z{EEEFE RS EFHEE B BIKHE
(GTIN)SERREYIEE - TIKTOKIM AR > FRA] A H BB R H A KT BHNEIE 28

BREFa LRZEERER

ERTa LR G HEIRT

In additional to TikTok Shop in UK, e-commerce platforms like
Alibaba, Amazon, eBay, Google Shopping require/
recommend merchants to include barcodes (GTINs) for product
listing. Failing so may risk products being delisted.

- 2

also

Products with correct GTINs receive up to 40% more user clicks and
conversion rates increase up to 20% in their Google Shopping Ad.

Contact us to learn more E#4&FMITEEZ [E @
T: 2863 9740 E: corpinfo@gslhk.org E :

ENEBBIIEEAEEAFRNTKTok#E) B
Rl A SRR R SRR I A4 38 2 o GSTERAF B L
EB)TikTok Shopti EEmDAEE NESER
tHEERTERBNER BREEREH
EmBAERERE N ERENE-

Monica Bird
Head of marketplaces at GS1 UK

k@ Barcodes are also Crucial for Listing on other e-Marketplaces

B2 7 HETikTok Shop: M EE B IR E#eBay»
Google ShoppingEEF FEHERIEZS
G EZREE AN A GTINS BRIA & F2420

IIAERERERGTIN: Al A KIRFFGooglefEH)
B4 (Google Shopping AJ)HIRIT - BikE R
ZIBNNARY 2588 Ko 2 AN SR Z o
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Go Smart

Over 80% Companies Set Safety
Stock Level but Lack Efficient

Replenishment Workflow,

Causing Out-of-Stock Situation

BB EEREZEIFE

IR Z S E IE %ﬂﬂ =PI

Companies used to hold minimal inventory level to keep costs down,
but as the pandemic exposed vulnerabilities in global supply chain,
businesses tend to stock up enough or diversify sources of supply in
case of disruption. Mirroring the trend, the aggregate results of
'Supply Chain Maturity Model (SCMM)’ self-assessment found that
83% of companies have established a ’safety stock level’ and have
Standard Operating Procedures (SOPs) on procurement, which
means they are on the right track of good procurement practice.

NEtFESHREEFEENBRERE BRIEIEE
TERXEERENSE S ARREREHEEY
SENRE R B & — A F B MRS A FVER
BI(SCMM) B AR REAR IR 83% b %
B R2BEFE ERBE LAREFEERE
(SOP) > RBAFIE M) F SRIE E IR ©

Companies Made Initial Progress in Procurement Management ¥ B#)$ {#iFiRiE S8

Yes B

Did your company

define the safety 83%

stock level? procurement
BEHEIZ2E process?
FE1? BERETIREN
FEERIE?
17%
No 8F 08B

Despite so, majority of companies has yet to digitalise or automate
their replenishment process. 65% companies said they have not
the process  using
management system, while about half of them did not use digital

automated replenishment warehouse

ways to issue purchasing orders or receive shipping document.

Have standard operation
procedure (SOP) on

Yes B

AT REHEET R ERERRE LBRAHE/
B PR T 5% EEARAT AREEEAKEE
BEEI IFEEMRAEREFREESIN %
R ER IR ] BN S E B E X o

Companies Yet to Improve Replenishment Processes ¥k E S EHE

Did you automate the replenishment process
using warehouse management system?

FEEBEEERARERABHE?

Did you use EDI/XML to issue PO and receive
PO acknowledgement?

FREAEFHEMA AR LIRMETE?

26%

Did you use EDI/XML to receive shipping
documents and Advanced Shipment Notice
(ASN)?

L ERAEFEERARIBNEESEBRNE

19%
EFRR?

17

35% Yes B

65% No ;BH
26% 48%
30% 51%
Yes Partially No
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GS1 HK’s Principal Consultant, Heidi Ho, pointed out that there are A2 EFEEMAEZEIS SE - UIHR - HESEHRE
increasing pressure on production, logistics and retail replenishment, #EHIE, BB HE R TGEBEERE WIS A S
businesses needs to reassess their supply chains, with priority to  BB{LLUR S EHW R F 4o

invest in digitalisaion to enhance supply chain efficiency and agility.

Digital trade is the future, and the sourcing function will become ‘smart’: moving
from reactive to more predictive management. Businesses will use technologies like
loT, Al, self-learning robots, etc. to capture supply chain and market data, estimate
needs and automate workflows, which helps to react in real-time and minimise any
impact on supply chain. #IEEZERKEE > MEFEIFIRZEEEE(E IR BPIKE
BAEBEREAEEER PERERYHE ATEEMEBRS2 B[ ASRITRIEREE

EHNHIEYE BEERREIFEHL EEEHAENEEXDARES  HaiEEng HeidiHo fIEE
2T B o GS1 HK Principal Consultant
= A GS1 HKEEEEM

4 Best Practices in Procurement RBIMN4IERESTETH

Define standard operating procedure on Define re-order point and safety
procurement processes (including new stock level regularly
product procurement, delivery and return) TR LHESREZEEEE

HETIRERBRE (B EMERRR EXMNER

Standardise the unit of measure for all Define KPI to measure suppliers’
stocked products delivery performance
H—FRrBFERETEER (UOM) T ERREIR TR ERIA

To facilitate trusted, real-time supply chain collaboration, World Trade Organization (WTO) and
International Chamber of Commerce (ICC) launched the first-ever standards toolkit that help
companies and government agencies adopt available standards to accelerate the digitalisation
of trade processes. GS1 is clearly referenced in the toolkit as one of the pillars to ensure
seamless data sharing, reporting, due diligence, and compliance requirements. Read here
ARET S ERNMHEEERE EREZHEBWTOMEMEE(COB L EBIZER  yiEs
Rism BB RTAERE TR ANEEZERANIRE EHE Z 850 ZI5mARET R
GSIRERRMRMBEEEHR = VETERBENERSHERNREEL— -

GS1 HK’s ezTRADE, a standard-based B2B e-commerce platform, A&@EREZ(ezTRADE)E—EEN2IKEER
has been helping 2,000 local / Chinese companies to digitalise their B2BEFEiEFE & IWZE2,000% KR A & FH K

trade processes, streamlining the sourcing operations by managing AT BHEBSRIEHEL BBER M ESIERNLE
the information interchange efficiently. RIS IR EBIREo

Do you need to digitalize your supply chain? We can help you in process consultancy,
contact us to learn more TSR HAEIREEE(CIE ? A g 0] UEBHIRIESH BisBMTHRES
T: 2863 9740 E: corpinfo@gslhk.org
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GS1 HK in Review

Unveiling the Winners of “Hong Kong ICT
Awards 2023: Smart Mobility Award”

r&BE M RE R 82023:

HONG KONG

BRHTRIGHEHSRDIE! =oe3ganes

Steered by the Office of the Government Chief Information Officer, HKFTEARIHALESMAEHE) GS1 HKEES
GS1 HK has been the leading organiser of “Hong Kong ICT 6FE£MHAIEEENRENREE B8 HTH)
Awards: Smart Mobility Award” for 6 consecutive years. The Award 202345 R85 W E1T 7 /a5 Mo

Presentation Ceremony was held to announce winners this year. S RIS ATA BB B E thE e T

This year we heralded the public and private sector winners, at the B 2BBEMAIE 615 BEMITANBIEDF
same time celebrated the creative mind of individual who has FEMEIBMHEREENAIBE S EHE
leveraged generative Al, data analytics and other technologies to IBEEEA T HiEEBE MABRTE hEEH
provide latest traffic information. Some of the winning entries have 1 ERANIBEE - NHEEEMNBH RF S
incorporated “green” elements to tap into market trends. Universal N S0 2 6 B T 5] 51 5] B4R 28R SR 1mAE )
compatible components like location tracking using satellite were S A S B EASE o

also spotlighted.

Deputy Financial Secretary, Mr. Michael Wong,
presented Grand Awards to the winners of 8 Award
Categories, and announced the “Award of the
Year”.

—BI4EISE2HTR I BRAIF AR
View all 14 Award-winning Solutions
of “Smart Mobility Award”
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GS1 HK 4R 18 B

Winners of the 3 Categories of "Hong Kong ICT Awards 2023: Smart
Mobility Award"” at a Glance
—EIFASNRENE %2023 S H1T1R ) JERIBLERNF E

‘;'*:\‘ Big Winner - Smart Mobility Grand Award & Smart Tourism Gold Award
Wtk KRR - TE2HTARIAMESRESR)

Kaihon 1000 Smart Power Station

- TriTerra Technology Limited

Though with 1000Wh energy capacity, the smart power station is just the size of
a handbag. Equipped with solar charging capability, it has 7 power sockets to
support the needs of different electrical appliance, and is suitable for occasions
like camping, filming and during power outages.

EXfN1000E AEER - BRI ARAR
EHENEEEBRAFLI000WhENEE B NMFERBA/ B7EHEBIE AR ELS
BEXRWMHEMBBE - RRIEAS) ERMAKXGIETREL ) BEGERN D REGEE P
MR E BRI ER

""*,‘“\‘ Smart Mobility (Smart Logistic) Gold Award
U’ reEmRER)

HKIA Cargo GBA Sea-air Transshipment

- Airport Authority Hong Kong & Accenture Company Limited

It is the first mobility solution that covers Greater Bay Area cargo journey, which
supports users to track and trace vessel journey and schedule, receive incident
notifications, access shipment information, as well as view CCTV footage of cargo

conditions throughout the journey in a timely manner.
FRERRSTKEESTEREBIREARR)

- BRI EERBIERTRRAE

. RHEEFEESEAXNEREMERBRENRS TS BREATaERBHMMIE
=rr . puHRsR EHCEN  EME AR ERET A B LIS EWEH K e

- =\
)

& ¥, Smart Mobility (Smart Transport) Gold Award

XY rgummen,

Smart Navigation Tool for The Visually Impaired/People In Need

- Maphive Technology Limited & Spatial Data Office, Development
Bureau & Energizing Kowloon East Office, Development Bureau

Building on Maphive’s indoor map, the smart navigation tool helps the
visually impaired users and those requiring assistance by offering them a
seamless indoor and outdoor barrier-free navigation experience. The new
feature “Walking Assistant” provides uninterrupted voice guidance. The solution
now covers the inner areas of MTR stations and landmark shopping malls
in Kowloon East.

ABAEAL/AREALRNERHITEMIAR

- BERIRARARDAERRE TN EMBENEEMEShERNE
BEAREBNEAME LEMTASRENEREALREEENEAREINERRE
frBEER - MIAE 51 TBY T BEIR (BN E S B - B ATE E /LEERABE IR R
BYmS
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GS1 HK in Review

at HK Fintech Week
FPHK Fintech Week_t

2023

FINTECH
WEEK

The World Bank estimates digital economy is about 15% of GDP,
showcasing its potential. On the 1st day of HK Fintech Week, our
Chief Executive, “Digital
Metamorphosis at scale: Transforming Hong Kong’s Digital Economy

Anna Lin, was the moderator of
with CDI” panel discussion, and steered insightful discussion with
Herbert Chia, BoD of HKSTP, Claus Christensen, CEO & Co-founder,
Know Your Customer and Stephan Wolf, CEO, Global Legal Entity
Identifier Foundation (GLEIF). They examined digital economy, the
power of data and how SMEs can equip themselves for the imminent
opportunities, for example tapping into the values of alternative
data built on Commercial Data Interchange (CDI) launched by the
Hong Kong Monetary Authority.

M REBITIEHF KB A B A ELEE(GDP)
15% U £ B ER-EHK Fintech WeekB &
H> AEiaE 284 Digital Metamorphosis
at scale: Transforming Hong Kong’s Digital
Economy with CDIJiwEMNEF A EEE
BEEABEEEemEEmE Know Your
CustomerB &gl A RITEHAEFClaus
ChristensenREZIKLEIESEBEHNTE
Stephen Wolf—EHRsTBIF L EER - BIEAE
B/ NEU AR IR FEE S AlUEBEE
TREIERHEHNEEERE) (CD) » SFEEE
HEE

We are actively driving new initiatives to spur fintech development. An

Paul Chan %K
GBM, GBS, MH, JP

The Financial Secretary
KEFIENE, GBS, MH, JP
MEEEE

example is the CDI, launched by the Hong Kong Monetary Authority (HKMA). It
allows companies, particularly SMEs, to share their sales, logistics, transaction and
other data with banks on a consent basis, making it easier for them to access
loans and other financial services. In one year, CDI had enabled more than 8,900
loan applications and reviews, with an aggregate credit approval amount
exceeding HK$8 billion.

RMEFERBESTNERE RETRMEARNER - HR—Ef FEHEATMEER
(HKMAYHEH VB A BUIRB(CDI) » E % (HEH/N ) AET BiRITHZHHEE Y
M ZBNEMBE KMEFSESERMNHEMERRTE -T—F2H COIBKENRT

HBiE8,900B ERFFME X Rt BMHEEETRBBESEBTT

GS1 HK is one of the CDI participants. By connecting our B2B community platform to the CDI, SMEs
can leverage the “order-to-cash” trading data on the platform to access digital trade finance.

& amo

GS1HK#&CDIMZHKEY — BBRETFHEFAIEE 71 (ezZTRADE) HCDIH#E #H/ NI EAFTE £
RIS TEE] BRI IR ) s (FRUS R B k-
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Exploring Digital Trade, Retail & e-Commerce
Ecosystem, Circular Economy Trends at GS1

Asia-Pacific Regional Forum
PGSlinK@mE HFENHEES SEMNEFHER-
BIREHEDR

The annual GS1 Asia-Pacific Regional Forum took place in
Ulaanbaatar, Mongolia this year, coinciding with the 20" anniversary
of GS1 Mongolia. Mongolia Government Officials, GS1 President &
CEO Renaud de Barbuat, retail & marketplace players, brand
owners, as well as GS1 executives from over 20 countries gathered

at the Forum to share insight and experience.

The Forum explored emerging trends & opportunities including
strategies to foster cross-border and digital trade, development of
retail and e-commerce ecosystem in Mongolia, circular economy, as
well as 2D barcode pilot cases, aimed to understand regional trends
& development, discuss strategic initiatives and strengthen regional
collaboration.

Let’s imagine the future - all consumers around the world have
instant access to the whole story behind each product, whether
shopping online or scanning 2D barcodes powered by GS1.

ARBE—T KRREMOHEE N wmEME LEBEY) BEERER/EREGSL 2D

15E8  E P LUV E B S E RIS

Renaud de Barbuat
President & CEO of GS1
GS148# 5= CEO

2024F GS1TE KERIERNEBRIT

GS1 HK will be the Host of GS1 AP Forum 2024

FEGSITAERESFENEHSEEBILET
HEGSIKH20AFEBM HmERER T X O EIK
FIE&~GS142%,3 CEO Renaud de Barbuat»
ZEBRER REES UNRTRERE20%ZE
BIRHIGSIBHALE » R R AR 5o

T LR T BRI KRR AR E B IR S
BZRB - RENTENEFERER VBIREE
LU 2DIRES BRG] SE T MEENEREK
B mar RS R SR & & fFe

Watch the
video

BEY

At the GS1 Asia Pacific Forum, it was also announced that the GS1 Asia Pacific Forum will be held in
Hong Kong next year, which is also one of the series of activities to celebrate GS1 HK’s 35" Anniversary.
W LA T 20245 GS1TE K& RIERIREEBRT BGS1 HKEMISAFENEE . —-

22



BUSINESS CONNECT

New Members

GS1 Hong Kong welcomes the following new members

PO AaGS1EEEs

(in alphabetical order ML FEHE))

10.

11.

12.

13.

14.

13,
16.

75

18.
19.

20.
21,
22.
23.

24.
25.

26.
27.

28.

29

30.

31.

S2

23

SELL.SYSTEMS. LIMITED

ACTIVE ORIENT LIMITED

EIEFRAR

AEROSPACE TRAINING SOLUTIONS LIMITED

ANDERSEN (HONGKONG) CO., LIMITED
LZREE (BB BARAA

ARTSOUND INTERNATIONAL DEVELOPMENT COMPANY LIMITED
RBERERBIRAE

AUS RESON HOLDING LIMITED
HNERIERBIRAT

BEIJING TONG REN TANG (HONG KONG) LIMITED
IERECEER (B58) BRERARAR

BRACEUPGAL COMPANY LIMITED

CEDAR INTERNATIONAL TRADING LIMITED
C-FOOD TRIBE COMPANY LIMITED
BEREEARAR

CHINA MOPTIMUS HEALTH GROUP CO., LIMITED
PREXREERBRAR

CHINA PHARMACEUTICAL TECHNOLOGY HONG KONG
CO., LIMITED
PEBENZEBARAR

CHUN HONG TAI FOOD LIMITED
HEERRMAAMRAT

COEXAR CHINA CO., LIMITED
1% (PE) BIRAR

COLIBRI DIGITAL LIMITED

COMER HOLDINGS (ASIA) LIMITED
EREE EEN) BRAF

COOKIEISM LIMITED
HA 27 P

CRAZYACE TECHNOLOGY CO., LIMITED

DACHENG TOBACCO (HK) LIMITED
ERIER (F8) BRAH

DAVE ECOMMERCE LIMITED
DEDAL TRADE LIMITED
DELUXE DEPARTMENT INTERNATIONAL LIMITED

DR LAM MENTAL CARE LIMITED
HELEEERARAE

ERA TOYS LIMITED

EXPANGEFLY LIMITED
RBIEARAR

FLUSS CORPORATION LIMITED

FOOD PRINCIPLE LIMITED

FEERBRAFE

FRANCE JIAFENG INTERNATIONAL LIMITED
ZEZESERARARE

FREELY INTERNATIONAL COMPANY LIMITED
EERBEERERAR

FUKA AKIZUKI
BIERKA

GERMAN BARON BEERS LIMITED
EEMBEAARAR

GERMANY ROYAL MUNIHEI BEER CO., LIMITED
REEXRREREERRAE

B

34,

35.

778

38.

39.

40.
41.

42.

43.

44,

45,

46.
47.

48.

49.

50.

51.

52.

558

54,

55.

56.

57,

58.

59.

60.

GOLDEN FLOWER ENTERPRISE LIMITED
TEEAEERRAR

GOLDPRO ELECTRONIC TECHNOLOGY (HONG KONG) LIMITED
EHEETHE (B8) BRAR

GRAND MAPLE OPTICAL LIMITED

EHERRARAT

GREENIC COMPANY LIMITED

BHEARAR

H.K. WANGJIAFU FOODS (INTL) LIMITED
EEERERG @R BRAHE

HAORIZI (HONG KONG) INDUSTRIAL CO., LIMITED
FHF (BB BEXERQH

HEALTH DREAM LIMITED

EZEZARAR

HERO WORLD LIMITED

HK DUOZIMAO CULTURAL CREATIVITY LIMITED
ERSFHXAIERAT

HK GINSENG & BLACK GOJI HERBAL INVESTMENT LIMITED
ERREEELRERRAT

HK JIAN SHI TANG HIGH-TECH INT'L GROUP LIMITED
ERRUTESHERERFRAR

HONG KONG BIOMASS (WOOD) COLLECT AND RECYCLE
COMPANY LIMITED
EREME KM RERERAR

HONG KONG ENRIQUE LIMITED
EELZLRARAR
HONG KONG FUTURE INTELLIGENT TECHNOLOGY CO., LIMITED

HONG KONG KOWLOON PHARMACEUTICAL CO., LIMITED
EENEEERARAR

HONG KONG OMYP INTERNATIONAL SUPPLY CHAIN
MANAGEMENT CO., LIMITED
EREEEABERUEREEERAR

HONG KONG PAKONTONG GROUP (CHINA) LIMITED
EEEREEE (FE) BRAH

HONG KONG PHARMACY PHARMACEUTICAL GROUP LIMITED
ERREREXEMARAR

HONG KONG RUISHIYUE (INTERNATIONAL) FOOD CO., LIMITED
ERmTE (ER) BRERAR

HONG KONG SENRUN LIMITED

EERBARAR

HONG KONG XIANG YUE TRADING CO., LIMITED
EEFREZAERAR

HONG KONG YIXIAN FOOD CO., LIMITED
EREERMARAE

HONG KONG ZHENPIN TRADING COMPANY LIMITED
ERRABMEARAR

HONGJI MEDICAL GROUP LIMITED

HEEREBRRRAR

HONGKONG ANHAO BIOTECHNOLOGY LIMITED
EEZFEYMRRBMRAE

HONGKONG SALT COMPANY LIMITED

B E 1 YN

HONGKONG SMILER VAPE TECHNOLOGY CO. ,LIMITED
EREETENRARAE

HYGEIA MEDICAL COMPANY LIMITED
BEEBAER(EE) BRI



61.
62.
63.
64.

65.

66.

67.

68.

69.
70.

71.

72.

73:

74.

75.

76.

77.
78.

79.
80.
81.

82.

83.
84.

85.
86.

87.

88.

89.

90.

CaL,

92.

93.
94.

IAMMAMA LIMITED
ICCPP HONG KONG LIMITED
I-MUGEN DIGITAL

JO MAX & CO., LIMITED
BREMARAT

KENSIN BRADLY GLOBAL ENTERPRISE LIMITED

AHMENEREERRAR

KOFUKU EKI BIOLOGY TECHNOLOGY LIMITED

EREEMRRARAT

KOREA HANLE INTERNATIONAL HOLDINGS LIMITED

BEBLEFERARAR

KOWLOON TONG GROUP CO., LIMITED
NEEEEEARAR

KRUCKEL COMPANY

KWONG WO TAK LIMITED
BEMEARAR

LILAC LIVING HOUSE LIMITED
ERHARAT

LILY VITA INTERNATIONAL LIMITED
FFIE S ERARAE

LION INDUSTRY LIMITED
WFRIBRAR

LOUXI (HK) HEALTH FOOD CO., LIMITED
1BE (B5%8) BRERAERAH

MAOSBRO (H.K.) LIMITED
EZH(EB) BRAT

MAXIPRO LIMITED
B BARAR

MCPV LIMITED

NEW BASE TRADING CO
MRBEZ AR

ORGANICOLEHK LIMITED
QISI TECHNOLOGY CO., LIMITED

QIXIN GROUP CO., LIMITED
RLEBAIRAT

RANBOO TRADE (HK) LIMITED
MEHEERARAR

RED4GREEN (HK) LIMITED

ROADERCE TRADING LIMITED
BB ESARATE

ROCKUP INNOVATIONS LIMITED

RUFUS INDUSTRIAL LIMITED
BRAEXEARAT

SHCELL GROUP HK COMPANY LIMITED
LSt (%) ERARAR

SHEK LEI NOODLE LIMITED
AERFARAR

SHEMIRA COMPANY LIMITED
HEWARAR

SHINE SIGNAL INDUSTRIAL LTD
FIRBEEARAT

SHUNCAI TECHNOLOGY LIMITED
EZ BFEHL B RAE

SINO ALLIANCE TRADING (HONG KONG) LIMITED

EMES (BB BRAF
STORMING TECHNOLOGY CO., LIMITED

SUI CHENG LIMITED
BHAIRAE

BUSINESS CONNECT

ginmes

558

96.
7.

98.

99.

100.
101.

102.

103.

104.
105.

106.

107.

108.

109.

110.

111.

112.

A3,
114.

115.

116.
117.

TAK PO MANUFACTORY LIMITED
BENEHARAR
TCT MOBILE LIMITED

TENET ENTERPRISE LIMITED
EREEFRAF

TK FOOD SERVICE LIMITED
EHSRRRBERAR

TOP ONE BAKERY
BHFE

U.LLE INTERNATIONAL LIMITED

UK NOT JUST PAJAMA FASHION (LONDON) CO., LIMITED
HEFRIERERAR

USA BEE COSMETICS LIMITED
EENER(EMABRAT

UZU (CHINA) LIMITED
BLER (RE) BRAF

VIVIFY LIMITED

VSTECS (HK) LIMITED

BALER (EFB) BRAF

W.D.S.K. (HK) INVESTMENT LIMITED
BIEEM (FR) REAMRAR

WELL SYNERGY INTERNATIONAL LIMITED
BERERARAT

WIDEREXT INTERNATIONAL CO., LIMITED
REAFEREZARAG

WIN GRAND TECHNOLOGY LIMITED
HBERRARAR

WOODEN FLORAL TEA LIMITED
AETEARAR

XIANG TIAN XIA ALOES TOBACCO (HK) LIMITED
BERTNEEE (58)BRAE

XIANGGANG HANYUAN INDUSTRIAL CO., LIMITED
EREREERMNABIRAR

XIANMA LIMITED

YINGSHENG (HK) FOOD LIMITED
125 (FE) RRARAH

YIQlI PHARMACEUTICAL TECHNOLOGY (HONG KONG)
COMPANY LIMITED
EHBENE (B8) BRAE

YOMA LIMITED

YOU ZHI YOU XUAN INDUSTRIAL DEVELOPMENT CO., LIMITED
BZEERXERARAT
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Go GBA

Key to Expanding Businesses in Guangdong & HK:
Enhancing Traceability Across Supply Chain

FHEEERHER HEREHRIZELR!

SRMRIEEFETR AR+ 3h)

2023E9H 260

At the “18™ plenary meeting of the Hong Kong/Guangdong Expert
Group on Co-operation in Informatisation”, GS1 HK shared the latest
development of “China Industrial Internet I|dentification Service
(the platform). Jointly developed by GS1 HK &
Guangdong partner, the platform aims to resolve the China
Industrial Internet identifier standard through GS1 Digital Link
standard, and has undergone acceptance completion. 5 Hong Kong
companies manufacturing gas stoves, garment & textile, food,
medical & healthcare products participated in the pilots to enable
supply chain traceability from domestic production to Hong Kong.

. L]
g . achieve full traceability across supply chain to meet

traceability requirements for ensuring product safety.
With the use of QR codes, the platform facilitated seamless
information exchange from China’s manufacturing site to Hong

Platform”

A notable pilot case involves a kitchen appliance brand
in HK. Manufactured in China, the brand was unable to

Kong consumers by tracing crucial information like items, batch
numbers, certifications etc.”

Benefits of the platform

e Support HK manufacturers with production sites in China to align
with the "one product, one code” development direction,
meeting product traceability requirements, ensuring consumer
safety and enhancing confidence

* Allow products manufactured by HK companies to be sold in
Mainland China and exported to other regions (including HK)

If your products of your company are manufactured in China and
distributed to Hong Kong / other countries, please contact us to
learn how to enhance supply chain traceability with “one product,
one code”.

GS1 HKRRINRTEBE RIS FES/MENS+
NREZIENZETHAEGNERE SEBHH
ERHIEB T EXEMERHENRT FaIEE-
TEHAZHERECEBHARRE ERB
B SR AR TEEBARHBITNGS]
ERRERAMS CASHEBEESHTH
RBEA KRGS ERLEERS BRE
NEERGBRETBRHERE EABHEER-

EPEE—(AEARKEOAMESEE - RER
BEREE —EXREBRUEERGNHERS
MIREHE ZRREEMZEMNRE R TR

ks ¢ -3 TWF?@E:%‘EE%@QEHLHWIF\@E%‘;
NEBHEENAEE® BMFIEm HR
AR SRIRE -

EEIESS

BETragsXyE
- B ERAREEERNEBRKEETE
r—y—H BRI BT & E @ienbe
ER NERBEBEERD RAHERNED

s BBMREENERITNERES  XEHA
B H thith 5 (BIFFHE)

SN BERNEENERS BRI EERE
&/ HOFEIIEE NBRERAT Y5 #
A HEIIEHCE!

Contact us to learn more B#ERMTHREL EvEE

25 T: 2863 9740 E: corpinfo@gslhk.org
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GS1 HK ;ZEh A%

GS1 HK Calendar

15 NOV 15 NOV, 20 DEC
“Unique Device Identification (UDI) for Medical Barcode & Digital Service Workshop
Devices” Training 1&RE R B8RS T {E3h

M B Fras i LB as M ME— 1R (UD D1 &3

22 NOV 23 NOV

Co-organise “SCM and Logistics Forum” Hong Kong Maritime Week 2023 Activity:
at The Asian Logistics, Maritime and Aviation Co-organise “Navigating towards Smart
Conference (ALMAC) (Theme: The 3D’s Port and Logistics 2.0” with HK Sea
Supply Chain: Decarbonisation, Transport & Logistics Association &
Decentralisation, Digitalisation) The HK Shippers’ Council
REEWDRAER ZEEH(ALMAC) 2023 L& EHRBEE20237E8): BEBMEYRIHE KR
ST FEREIR R iwE ) (R 3DHAEE - EENEAZEEHARNERESRBOHE
BRER B AL1E~ EHME) Wi2.015m 18

15 MAR 2024

GS1 HK 35" Anniversary Gala Dinner
GS1 HK 35BFMmE

Revealing Tips to Enable

17 NOV

“Tapping into Greater Bay Area Business
Opportunities: Selling HK Products to
Nansha” Seminar

NEEXEEEE SBEEIFE IMTSE

24 NOV

Hong Kong Maritime Week 2023 Activity:
Visit to GS1 Hong Kong Smart Business
Innovation Centre

EHEBEB2023EH  2RGS1 HKE BN
BHERER L

* GS1 Hong Kong is the supporting organisation
GS1 HK#A X Fi%iE

Upcoming Events
B RITHYES)

1 - Asian Logistics, Maritime ana
3D Supply Chain ALW Aviation Conference

3DILERER TR ?

At the Asian Logistics and Maritime Conference (ALMAC)
organised by the HKSAR Government & Hong Kong Trade
Development Council this year, GS1 HK will co-organise the
“SCM & Logistics Forum II”. Industry experts from Jardine
Restaurant Group, Swire Coca-Cola, Tahuhu & GS1 HK will
exchange insights on 3D Supply Chain (Decarbonisation,
Digitalisation, Decentralisation, supporting businesses to seize
new opportunities for sustainable development.

Join Now
2B

Contact us to learn more E

BaRfTRES

I E P Ny

REIRBRTHNEMNIRMERETES &
(ALMAC HEARARAITHRENEEEE S
BEEBEM L GS1IHKE R M MEEEETE
Byl BEMEREE - XGT0OT
& TahuhuB TEEXFETIDMERE (R
Decarbonisation#5{tDigitalisation~ &
VEDecentralisation) #Ask B (B2 1BIEFT —
RIFEE RSB

Date HE | 22 Nov 2023
Time B5fE | 14:00 - 15:15
Venue 25 | HKCEC FHEEEZREEDR

Tel 3% 2863 9740  Email 8 corpinfo@gslhk.org  [®]ex
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