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About the Conference

Organised by GS1 Hong Kong, this year’s Conference will focus on Smart Living,
Smart Business and Smart Healthcare, and the crucial role these areas play in
igniting technology innovations in a smart city development.

Topics include

- The Leading loT Ecosystem in China

- 020 Shopping Experience
- Turning Connected Products to Reality

- Planning of Smart & Connected City in Hong Kong

Distinguished Guests 3 R to ioi
easons 1o join

Mr. Nicholas YANG, JP
Secretary for Innovation and Technology 1_ Learn abOUt the benefits Of

a connected world

Hon. Charles MOK, JP
Legislative Council Member 2. Build business contacts

and exchange ideas

Mr. Robert BURTON
President, Hong Kong Internet of Things Industry 3 Keep abreast Of the Iatest |OT

Advisory Council
technology development

Mr. Albert WONG
CEO, Hong Kong Science and Technology
Parks Corporation

E: hkiotconference@gslhk.org

W: hk-iot-conference.gs1lhk.org
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“Sweep” to Win: Social Commerce is the Next

Big Thing

Using GS1 HK New Barcode Scan@WeChat Function
to Unlock China’s S-Commerce Space

Bl

HF AREE 7] DREKBED

GS1 HKer 3T &G [ 17— 1% | @fZTheE MBI [ R E
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Forget mainland Chinese visitor, embrace
Chinese mobile consumers

Despite the fact that Chinese visitors’ arrivals in Hong
Kong have surged by 10.4% in March 2017, compared to
the same time last year, their spending on local products
and services may not be as strong. Local retailers and
brand owners are scratching their heads to reach out to
Mainland Chinese big spenders.

But fret not, social commerce (s-commerce) has come
to town. Consumers in China are increasingly using
social media like WeChat to make transactions, which
has become an integral part of their lives. For example,
thousands of taxi passengers are using WeChat Wallet, a
mobile payment service integrated in WeChat, to settle taxi
fares. Or when you visit a restaurant in China, you can easily
scan the restaurant’s QR code to check out any WeChat-
only deals. Many places and stores in China now require
users to follow their WeChat accounts so as to have access
to the wifi password or discount programmes - a little trick
to boost the followers on the brands’ social media.

Social platform like WeChat is becoming a place where
retailers, brands and ordinary people sell things online. In
a report in April 2016, McKinsey said about 31% of users
initiated purchases on WeChat, twice as many as a year ago.

Mobile + social media = business opportunities

In fact, many small businesses have skipped the desktop era
and are far more comfortable and familiar with using social
platforms on their smartphones, in particular WeChat. They
are more likely to find out about services or brands through
their social circles or scanning a QR code than through a
search engine such as Baidu.

How do businesses in Hong Kong tap into the “WeChat
commerce”? Many major brands in China do not sell directly
on WeChat, but use it to smoothly guide people onto their
own online shopping platform, as Amazon and H&M do.
Other e-tailers lead the users to their shop on e-commerce
platform like JD.com.

AiEEARE REAMFRELAANER
BEPEBERE2017F3ANNDERTFLLEFRMSERT
10.4% - BADRET RS - Mim FERE B AN A M BR 7S 5 [ 608
BOTMMEAERT o A TERH N he i EBLEER - R AEHE DR
—HEAF A REEREIREEENTREAMEEE -

=E | £ XRE (social commerce)EEHT BT IYHRES -
Wi EBEFEAMEEBERFEEITTRS - EEWKAMMIE
JER—EB o BN - BRIBEUUBFNIREUEENEREY
NEB  ENHREEER  REANSRFEEENQR
W BEEWERTEHOHEEESR - BN~ DT E Bk F i
BEBIMMNMEAR A ESER HEEHR2MITH
BEE - FARARE AL RIEEBRANEL BN
BHEEEMRFE ERATLTEN  RIERMEEARE
W EEEmRNETRit o RIEESHE2016F4 ABRNREE
i HBE3LYMBEBEMETE LBY - 8A1—FFE -

FR+UXFEE =

FEL FHEAMTNREHERREATFHEBLNE
B BEERIARMEARSE R FRAFHE - EHEET
BAPBBMRXTFEHRENHERE  XHEEFHQRE - K7
FRAE R 5 f e SRR AV IRTS - M IEEBIRSSIEPIMEE
KERREMKER °

ERBEBLE - BOEMNA [MEHE] RARBHEIE ? BATT
LPERARREEB T SEREME TS LETHE - MRS
BRAZKEAREENBEY T A - NEHHENMHAM - G ERIE
FEERG I EAPERREAMERGEEFHE T A LET
HE e
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New Barcode Scan@WeChat function

GS1 HK has introduced a new barcode scanning function
on WeChat, empowering brand owners or e-tailers to
connect with millions of Chinese consumers. It is not just
about branding for businesses in Hong Kong, but also
creating possible sales leads by directly leading traffic
to the e-tailers’ online store, opening up the s-commerce
market.

The function is free for all GS1 HK’s members, offering the
best chance to connect the brand owners or enterprises
and the mobile-first Chinese consumers to look for trusted
and authentic products.

WecChat product scanning function
WIEE R IFETIEE

RIS B—i% | @M IaThEE

GS1HKHR B H#EH s ¥ MU RS R I06E - IR g E T
TERMHEBABEFNTEAMBERRE - LR TERBHERE
BRCENME MAATRUEXFE LNAFPERSIZEETH
B EERPREYBCAKERE  TRAEIEEDS -
FIEGSIHKE BN G BRI R BEMERMAL - BEEH T —
ESRERS  EREARCESAEREHAEREFTRALNT
BUHER PRI EELRENEEEENER °

EmZR -

Brand Name and Product Name a‘fﬁ
MR FEE fn a1

==

Product Description
EmEN

Landing Page and Pricing
B A EAER ) o

1. Consumers can use the barcode scanning function on WeChat to scan the barcodes of

products registered in Hong Kong

HEEERREEEIEE - HESEELNERKISHE

2. WeChat will show the product information that the brand owner input on the BarcodePlus platform
WIS BRI LA mEEEBarcodePlus ¥ & _HiE AR &R

3. Consumers can click into sales platforms like ShopThruPost to purchase the product

HEEARA [nE ] FHEVEBEEM

Interaction, trust and opportunity
- seamless omni-channel initiative

Mobile users can gain access to the comprehensive
product information that are not listed on the product
package, then share and recommend to their friends
directly, enjoying a seamless O20 consumer journey.
Moreover, consumer trust is clearly uplifted when
customer is allowed to access product information given
from the reliable and trusted source provided by GS1 HK
directly.

For the brand owners and e-tailers, the additional
information, marketing messages, or even e-commerce
platform catalogue, can all be shown to consumers with
just one “sweep” away. It is prime time for owners to
adopt this omni-channel marketing strategy.

HE - (SENRE

- B EEENR AT ERE

FHRAPAGEBERYE  ERNEREE ERBIANFEE
e BPERAINERERASZMEBEBES  EXHARER
HO208E WS - o - BEHBEAINERBBA EMNGCSLHK
TRAERERAME » ATAKRRIDEBEEHERNEE -
HRmEEHMETTER - M REESHMMNER - #ERHR
FEEZAETHETE LNEERRTHES - At - EEmE
BERRENUTEHERBNBEE -
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Benefits of Barcode Scan@WeChat
G5 [H/m—w ] oME=XES

MR EEFY
Sean the Direct 1o
barcads e=ghap

P TFRTI
Dorcl ufchEe B0 Dy RERL &line

e Interaction EEj 0 Trust {F10 G Opportunities Ei##

4 reasons why you must use Barcode Scan@WeChat
MEFEAARIRRE - &5 [ F—&F | o=

THREE STEPS

THOUS_ANDS for consumers to know
of Chinese you products are
consumers reached “FROM HONG KONG”!
5 BT &t wE ZESE
FEIEEE | SHBESBENER

= REEBE] |

ZERO COST 1:M|L:|;|OtNS
for GS1 Hong Kong © D;ingr?ths;can
Members! onth!
$;2§e;j]u e Ea B
B b iR
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How the GS1 HK + WeChat story begins...

In May 2016, Tencent launched a product scanning
function on WeChat - initially covering products with
barcode starting with only the prefix of “69”-representing
“Made in China” products.

GS1 HK realised how Chinese perceive “Hong Kong”
products - trust-worthy, credible and safe - therefore
we achieved a major progress with Tencent, the mother
company of WeChat, to allow the product scanning
function to cover product information stored in GS1
HK’s database - BarcodePlus. This mobile-social system
integration between GS1 HK and Tencent was finally
completed in March 2017.

Social commerce is one step away

Through this scanning function combined with the trusted
portal of GS1 HK BarcodePlus, members can rapidly
enhance brand visibility in China market and be ready to
engage the mobile-first customers in a breeze.

Social commerce has so much room to grow, so make
sure your businesses take the best advantage of this free
GS1 service and the social platform to unleash the infinite
business opportunity.

WecChat fun facts
ME,EH

Average daily transaction value exceeds
600 million yuan
FHEERSERBAMEARE

Over 889 million active users
HiE8.89fE/ERAF

GS1 HKHE{E S EIRE

R2016F5A - BAREBEAMEF 6 LEHNRRFE [69] K
WHEmFBRIE  BAREH DREPE] NE® -

GS1HKHBR A EEE —HERA [B5] ERZESER -
ASEMLZE  EGS1 HKEEMEm & 1E - RMEEXE
B AFTELFHEE A B EF TGS HKAIBarcodePlus
HEEBEFNERES - EGSIHKEEAN2017F3F - %R
EERPDEBEEE I FENRERES -

HXEE —PZE

BBEBEFEINGE - I EAAGSL HK BarcodePlusiE{@AlE
Fa  AGEERRERREATRETSNMEMEE - WA
SHiEE AR F AR EEEE -
HEEENAREMEOEELTRE - AT ERREH EHB a7 A
GSLEBRBRBIARFE - FHEREEL -

More than 80 million QR code scanning on
WeChat used per day
FREANMEREETQRIGHEES000E X

50% of users spent 90 minutes per day
50%HM AP FHERAERFI0RE

Join us to enjoy it for FREE!
AN - E=ZHTHEE!

www.gslhk.org/barcode-scan-wechat
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The “Big Four” E-commerce Platforms
Introduce GTIN Requirements

O K E

If you are in e-commerce business, you should be aware that
GTIN (Global Trade Item Number) is becoming so important
that it is compulsory on some major online selling platforms.
Adopting GS1 standards provides your customers with
access to authentic and rich product content, which helps
brand integrity and improves the consumer experience in
today’s global, competitive e-commerce market.

Who requires GTINs?

Major e-commerce platforms like the followings have invited
brand owners and sellers to adopt GS1 standards for product
information management and to uniquely identify their
products. If you do not do so, you may lose visibility within
the search results or even be disapproved by the platforms.

e ZRERGCTINIZZE

MRRERREFEE @ FEMNERIRE S ERKEE(Global
Trade Item Number, GTINNKEZ 4 - EZ2MATEZEFHEF
AMASS - GSTRERZETNEPERISHTZERNEME
BB EPERITREREESE  ORERKMEEFHE
MimEEFHRREmL

EHEXRGTINs ?

MATEEHHER BRI RER  HAGSIBRENEREME
ARERMBMERSER [ 7] - MIOLREEENR - RAVEM
AREBETENEMEFTERL  EEERSRENER LR
Emm e

Alibaba I B E: The Group carried out the Global Data Synchronisation Network™ (GDSN®) project in stages
starting in late 2016. The Group will identify the products with GTINs to obtain the product information of the
international brand owners, and thereafter, populate all pre-packaged categories.

E2016¢¢FB§T’§TT IREE R 4848 (Global Data Synchronisation Network™, GDSN®)stH2| -

- B R RS e ?Euuéaﬂ °

FEiRE R AGTINSIE S 2=

Amazon ZEH#: An industry-standard product identifier is required for sellers when creating new pages in the Amazon.
com catalogue , which help Amazon and buyers to identify new or existing products in the vast Amazon catalogue.
EREREFEEREHITEZENERBRRE WAL BBELRAEBEREREANER BT ESHBEHE

eBay: Commencing June 2015, sellers who list branded items in new or manufacturer refurbished condition are
required to provide the item’s product identifiers to complete product listings.

H201556 At - F2EXR LHE2MABFNmRERRS @ RHEmR

IRIELASER B -

Google Shopping: In 2015, Google began requiring GTINs for products from a list of 50 brands. In 2016, the
requirements expanded beyond those 50 brands to include all products with a GTIN assigned by the manufacturer.
Google?2015F#FE ER50EREIREEMAGTINS » H2016F R EEKAMA A EEERGTINRNER °

Why do they do it?

Previously, merchants might not provide accurate and
consistent product details. By requiring sellers to adopt
GTIN, e-commerce platforms now have a standardised
way to verify which products are related so they can best
group those identical products together for the buyers to
compare and purchase.

How will this impact YOUR business?
The profound impacts proved that the effort is worthy.
Including GTIN on your products help you:

¢ Gain visibility in marketplaces through being better
referenced on the marketplace

¢ Improve product catalogue by being able to retrieve
pre-existing product information and customer reviews

¢ |Increase sales by receiving additional up-selling

RS EEER ?

AR —EHBAREREHER S NERFAELN -EREA
ERERFAGTIN  FEERTFA ﬁﬁbﬂgﬁgﬁ%?ﬁﬁﬁﬁ%ﬁéﬁ 3
EMERTE—RRERE SR EEE

EMARERPREER?

REMPABEREMSKNEALE  RESBSHEE -
GTINAGEIMAE
c RAEMARE  BERGERIRNERLER

WEEMBS  XPEZERCHFENHEBERE
c REHEEHE  BEXRBENERNER

HREFHE
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GTIN Becoming E-commerce Merchants’

Favourite Acronym

GTINS K AEEE XA M 8E

Global Trade Item Number (GTIN) can be used by a
company to uniquely identify all of its trade items.
GTIN represents the product itself and corresponds to
the product information in the database, as well as the
transaction information. How would you benefit when
you sell a product with Global Trade Item Number (GTIN)?

1. Better product data brings better user
experiences & more engagement
The more information you provide, the better
opportunity you will have to target your product on
the right customers. Feeds with correct GTINs are also
more likely to appear in product cards, which in turn
bring about higher user engagement.

2. Increase the number of impressions
According to internal data, merchants who care about
those product identifiers see up to 40 percent more
impressions across their ads. GTINs enable a more
accurate matching between your data and a product
catalogue, which increases your chances of appearing
in major sites like Google and Youtube.

3. Increase the number of conversions
Perhaps who is seeing your shopping advertisements
is important. But what concerns you more is who
actually bought that product. A correct GTIN in your
feed can raise the conversion rate by up to 20 percent.

4. Readily available Information
GTIN corresponds with the product information or
transaction records in the database, which enables
different parties of the supply chain to read and share
the information.

5. Create opportunities
GTIN is a global standard that not only offers you
better chances to sell your product. It also brings
opportunities by equipping you to engage with other
merchants.

JR3Z Original Article:

Five reasons why GTIN should be your new favorite
Google Shopping acronym

http://searchengineland.com/five-reasons-gtin-new-favorite-
google-shopping-acronym-247471

EFEFEREBGTINZRERNAMNOEIRE — & K%
XZDF%DE’] (Bl @ e ERRENETHNERERER S
° ABGTINKEREES [I4FER ?

1. RENERBESAREREFNERNESS HE
EMRRENEERSZ  WxE  MREARSHERHEXBIR
H@E)EBEHIJ o ERENGTINST RN ERE S HHREE M

CREMIRTTR P2 ME
2. @mMRERERE
WEBURIE L - EAERBRINEREMLPINESRELEEE

PURKIE R o GTINSERABIRFIE @ B SRECE T RE2%E - femig
DREE RES K F S MGooglef Youtube HIR Bk & -

3. MR ESRE
MEBEERMINTIERESNREE  RRZMIHEE TIRN
Em o FRENGTINA IRABERZERK

4. —EEZHER
GTINST AR B MR AR R S S HE - AR -
BHRAATIAHE  BES  TEHSATERNLAE
5

5. fliEmE LIS RE
ER—EZIREMRE - GTINTMERIRREE M E S

CHESR  TEMREEBCAEMERER - SRELEK -
T e Y ] o)
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Dive in the First 7.1 O20 HK Shopping Festival

Together
5/E7.1 0208 5EWEh =

HK Trusted Product x ShopThruPost Jointly
Celebrate 7.1

FEELCER x RRBEFEE 7.1

Hong Kong brands, merchants and SMEs can now join
the “Hong Kong Trusted Product” programme to enjoy
‘double trust” - enhancing product reliability through
authentication by GS1 Hong Kong and delivering products
through the proven reliability of Hongkong Post to more
than 200 countries and regions worldwide, untapping the
huge potential of online business.

Unlike the leading e-marketplaces available in China,
joining “Hong Kong Trusted Product” programme requires
only a low annual fee and listing on ShopThruPost
allows merchants to connect with online consumers
without incurring security deposit and software license
fees. Merchants will also enjoy a number of promotional
opportunities through magazines, web pages, edm and
other promotion platforms of Hongkong Post and GS1 HK.

To celebrate the 20th anniversary of the HKSAR, GS1 HK
fully supports the first “7.1 020 Hong Kong Shopping
Festival” in collaboration with Hongkong Post.

MA [EBEEOER] 58 REARE BPRPNDEFER
[E5E0] @ — T HEREEEREHHINENERR
EmEREMERERNRE  S—HH - //\E’Jmi"héiﬂ%
BEB A EMEERITMNIKERYS - BERBEEZ2EE2001(#
BIR Rbim - FRBE R4S Emtk o

BRRBEAEMERNEETLE - WA [BRELEM] FHEH
RARAFBHNEENFE  TEFTHAXRES IR ERRES
AEAEBEHFBERE HEE - P T RS ERERT -
BN A ETEHENT  ARBBHHKEGSIHKME
fbiEEF & -

RTEVEBLRFE20EF  AREBEHAE
O20&EmWEn] 57A -

—[RZE 7.1

5L 15

HK - TRUST

ShopThriPost
SERER

ZEg

Celebrating 7.1 Online & Offline to Embrace
New Retail
BR2FAE [7.1] DERTEEK

HK 020 eCommerce Federation will launch a series of
promotion campaigns to facilitate the development
of 020 ecosystem for merchants, kick-started by the
celebratory Festival “7.1 020 HK Shopping Festival”.

“150 brands agreed to participate in the Festival and
more are expected to join. We hope to help merchants
try O20 retail model with minimal cost, speeding up their
transformation. The Festival can evolve into an annual
campaign in the future to support tourism and give retail
market a boost.” Said Ms. Karen Chan, Vice President of
German Pool & Founding President of HKOEF.

During the Festival, offline stores will introduce offers
playing around the theme “7.1”, while HKOEF will help
with the online promotion.

As the supporting organisation of the “7.1 020 HK
Shopping Festival”, GS1 HK has gathered a number of
merchants to support the celebratory event.

HFEO20ETHMASKEES —RIEERE - EHEAER
O204REE - M [7.1 O20FBEWE | F=EER s — -

HKOEFRIg &R REESERARREZENMART : [BY
FIRC A LS0ME MG EE  EZEMPEREMA - HHEER
AETHETHT020 tu\?&% BRELGT [FEE] 0
X - BEENHNAEBFERNEAR - REME LAl {eEREEE
& E— SRS - |

By APEN7.IATEHDESES
EFHEEE-

GS1 HKER [7.1 O20FBEWE ] NEEZ SR
PP — XS ZBRENED o

e R e TR

i)
|—T

S EAER

Ms. Karen Chan
Founding President of HKOEF
HKOEFEIE & R E )\
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" 7.1 020 sy

GS1 Hong Kong @7.1 020 HK Shopping Festival

A number of Hong Kong Trusted &ifd [FEEEUESR] BWENGSIHKEES
Product brands and GS1 HK's #P[7.1] T=HHEEEIER - ATAE
members will introduce special offers

playing around the idea of "7.1".

Below are the participating brands:

Participating Brands 4342 B 5 &

\

CARE* MEDICOX H 3 #
Hangover Prevent Bg;E 1l * Mobile Medical £#pEEE #
Harmonic Health Ef1& * Shiu Heung Yuen E&E *

Kiwi House & o #f *
La Raine*

Lugard *

omegavia*

Tso Hin Kee K£Eg:iC *

[j':;wqi
ShopThruPost

ZaoJyu B * ST

* ZEPREELRBEREL7.1.ER
Special 7.1. offers available on ShopThruPost

PR ERERL7.1EE
Special 7.1. offers available on its brand website/physical outlets

+
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Hongkong Post: Putting a Premium on Trust

EREE - E0mE Bmia

Hongkong Post was established over 170 years ago, and for most
of that time the services it offered the public have been focused
on the delivery of letters, packets and parcels, the selling of

stamps, and the like.

In response to technological development and the growth of
e-commerce, Hongkong Post has evolved by developing new
functions to meet the diverse delivery needs of individuals and

the commercial sector in the digital era.

BRHBREKLBL70F - ZFRB/HLGRRERE
BRESRS -

REMEFBmERRE—
TRMEXREHBRANSBIGERXK -

E-commerce drives demand for delivery services

E-substitution is an irreversible trend. The volume of
social mail such as personal letters and Christmas cards
has dropped in recent years as the social media gain
popularity. Transaction mail like bank statements is also
increasingly replaced by electronic communication. With
its extensive domestic and global delivery networks,
Hongkong Post is well placed to meet the new delivery
needs arising from B2B and B2C e-commerce.

The postal and courier market in Hong Kong is becoming
increasingly competitive as new market players take
advantage of the low market entry threshold. Hongkong
Post, operating as a trading fund, remains firmly
committed to providing a reliable and affordable postal
service for both individuals and enterprises of all scales.

Services for SMEs

Ninety-eight per cent of the companies in Hong Kong are
SMEs. Hongkong Post offers a range of service solutions
to support their business growth. In addition to a variety
of domestic and international mail services that cater
for different budgets and requirements, Hongkong Post
provides other services such as an unaddressed direct
mail service called Hongkong Post Circular Service; an
online self-service platform to assist mailers to design
and order direct mail for posting with Hongkong Post,
and a secure online selling platform (ShopThruPost) to
broaden businesses’ market reach.

EEMH BHE BR &

BTE  ZEBBTEEH  hRZENEE

ll"""*;'l

-

d '. umu O
t-- lsuug'i

3

i

Digital Contumar :'l:l'n'n-ﬂ-..llnn

C BKm .
- ) |
Mr. Ngai Wing-Chit
Acting Postmaster General
EREBBMHBRIKELE
ETFERERRERXK

ETEARAEREMANBEH IR - OF  HXREHEE
BEAESEMERLRNRTE TR  RITABESZSEMHINEH
%&%%Lféﬂﬂlﬁ AT - BBTBA A B RROR M 4% R 7
CBEEEEENGEHEENEETRERS TEEHLEM

m%ﬁ@%m%ﬁwﬁi

iﬁﬂzﬂ RIETH 3 RBAR - T8RN AERENASLPE
EEMG e LA%@%@%KW?;&BE& WABTRE RTRA
MK/ MBS R 4] 5 B EREE NI BRR

SRR 3R

PIDMERBLERBBDZ N TN - BEBBENREHRIAF
NEEBBRORISTEMER © B TRETREEREN 12
HZ T LML R BRERERSESN - BEBBERE D EMBR
% GIINA RSP AN EH R IR - [HEBBENE T
RB] - BPFHARAERTEHINENR® LEBRTFE
A BEFRERTROBLBEFS (RN -
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Globally networked with some 200 members of the
Universal Postal Union, Hongkong Post provides
unparalleled international connectivity for local SMEs
keen to go beyond the domestic market.

From Speedpost, Hongkong Post’s premium courier
service, to e-Express, an economical tracked cross-
border delivery solution for lighter items, and Bulk Air
Mail posted in bags, Hongkong Post’s service offerings
address the diverse postal needs of e-merchants. For
mailers with special posting needs, Hongkong Post can
design customised delivery solutions.

Pursuant to its mission to deliver business for local
enterprises, Hongkong Post joins hands with other
local industry support organisations to encourage local
businesses to adopt e-commerce. The Hong Kong Trade
Development Council’s online “Small Order Zone” selling
platform, serviced by Hongkong Post, is a case in point.

E-commerce and trust

The Internet is often an anonymous world. Unlike shopping
in physical stores,e-shoppers need extra assurance about
the trustworthiness of online shops as well as the safe and
reliable delivery of online purchases.

As the government department responsible for postal
services, Hongkong Post is a trusted intermediary.
Building on this reputation, Hongkong Post and GS1 Hong
Kong have launched a ‘Hong Kong Trusted Product’
label on ShopThruPost, Hongkong Post’s online selling
site. Guided by this label, consumers can easily identify
reliable brands and merchants authenticated by GS1
Hong Kong, obtain product and merchant information
on GS1 Hong Kong’s website, and make online purchases
conveniently and worry-free. The ‘Hong Kong Trusted
Product’ label helps to promote “authentic” brands from
Hong Kong in the digital marketplace. This collaborative
project enables local SMEs to broaden their sales channels
both locally and internationally in the e-commerce era.
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llluminating Insights EXIR

Sa Sa International: Big Data Analytics Helps
Companies Grasp Market Trends

b B BR

In recent years, companies started to use Big Data to
devise more precise and effective marketing strategies.
Consumers are increasingly utilising the internet, Internet
of Things, social media and e-commerce to generate Big
Data and extract consumers’ behavior insights. At the
same time, retailers respond to these market dynamics
and make decisions based on data analytics. As a result,
companies’ decisions are changing from “business driven”
to “data driven” approach.

Dr Look Guy, Chief Financial Officer and Executive
Director, Sa Sa International agrees that Big Data can
help retailers understand their weakness and stay on top
of market trends and changes. Sa Sa has always been
conducting business analysis on customers’ preference
and their shopping habits in order to improve sales
performance but with big data as references, they can
compare their performance against other retailers and
get hold of market trends and dynamics better.

Flexibility to meet consumers’ need

In the past, Sa Sa mainly focused on high-priced products
with a long cycle from Europe and the US. Such a brand
can maintain its popularity up to five years or above.
However, the rise of cross-border e-commerce accelerates
the change of tourist traffic and shopping methods. This
enables faster penetration of cheaper and fast-moving
Korean and Japanese products into the market, which are
usually popular among Chinese consumers. Leveraging
this trend, Sa Sa also promotes these products in its
online shop to respond to the changes in consumer taste
and preference.

In 2016, Sasa.com'’s sales revenue has exceeded HK$400
million, grew by 6.2% when compared to 2015, which was
about 5% of the company’s total revenue. He said he cannot
judge his company’s performance of e-commerce based
on this figure. As compared to the figures from overseas
companies, some retailers’ revenue from e-commerce has
increased to 10% to 20%. This allows him to get hold of
the company’s operation conditions and business growth,
and subsequently relocate resources or step up publicity
through advertising or social media in a bid to stay on top
of market trends.

 REUED TR B EET

oK g

2 3

Dr Look Guy, Chief Financial Officer and Executive Director,
Sa Sa International Holdings Ltd.
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Kampery Group: New Mobile Apps to Help
F&B Sector Reduce Costs

T AMNEE  FEARNXBERFRE KR

Simon Wong, President of Hong Kong Federation of
Restaurants and Chairman of Kampery Group, said he
is surprised to see Mainland China’s rapid expansion
of internet business, popularity of smart phones and
propagation of new applications in the food services
sector, which brings along dramatic changes to the
entire business model.

He found that two of them have completely changed

the traditional business model and procedures.

1. Order pick-up app

Operation model - With this app, consumers can place
orders anytime, anywhere with their mobile phones
and then pick up their food from the restaurants or
food stores at the designated time;

Benefits - The kitchen team can focus on food
processing, reducing the labour costs for frontline
staff, cashier and delivery of take-away food;

Shortcomings - it is only applicable to fast food stores
and small-to-medium sized restaurants but not high-
end restaurant.

2. Restaurant network food delivery app
Operation model - A food delivery network of about
200 restaurants with designated teams in various
districts responsible for food order and delivery to
customers;

Benefits - Reducing rental cost for the restaurant
space and reducing the labour costs for delivery staff;

Shortcomings - it is only applicable to fast food stores,
small-to-medium sized restaurants.

He said that the wide adoption of order pick-up by the
customers themselves in Hong Kong can largely reduce
half of the manpower. For the restaurant network
food delivery app, it has a lot to do with network and
logistics concept, but he believes many of the mobile
apps in the market can cope with its development and
support the industry in their business transformation.

Although such applications may reduce the number of
frontline staff, such as waiters/waitresses, cashier and
delivery staff, according to Mr. Wong, but as consumers
are more conscious about safety and health, the food
service sector has also strengthened their work in
the tracing of food origin and it is likely that they will
hire additional supporting staffs along the food chain
management.

Mr. Simon Wong, Chairman of Kampery Group
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1 Food Safety Forum 2017

Hongkong  Eood Brand Protection:
Increase Consumer Trust
30 Aug 2017 (Wednesday)

HKPC Building, 78 Tat Chee Avenue, Kowloon Tong

Food Brand Protection to Increase
Consumer Trust

To further strengthen industry collaboration and competitiveness, GS1 HK is
holding the Food Safety Forum 2017! The Forum will bring together the collective
wisdom of over 300 industry experts and practitioners on food traceability
practices and adoption of International standards in food management systems.
Experts will share their insights on food risk communications, fighting food

frauds, food safety technologies & many more!

oin us to

maintain brand equity and company’s reputation through
implementing better strategies

boost consumer loyalty by providing better food and
food related services

exchange insights with fellow industry practitioners

k Keynote Speakers Highlights

Matt K_ovac_: _ (_

Executive Director, Food Industry Asia F| |mus1m

Who is it for?

Government representatives

Food safety management executives, food quality assurance
professionals, food manufacturers & retailers

Industry practitioners who seek initiatives to improve their
food chain efficiency and traceability




Solution Updates ®#iHRIEH

Meat Scandal Aftermath - Call for Stepped-up
Effort in Food Traceability

[ BRI BRSO - PRI R ESE r AR TR

The globalization of food supply chain is one of the hottest topics

in the food sector and comes with multiple benefits. However,
this also poses food safety challenges to countries worldwide.
ERftESN2RLEESRERMEMRE -
AR ENENERFEETERRAR2 LAEXHERE -

Waves of food safety crisis jeopardising
consumers’ health

The recent Brazilian meat scandal has shocked
communities around the globe. Food safety official in
Hong Kong has admitted that around 3,000 kg of Brazilian
meat from 21 companies involved in the alleged bribery
and tainted meat scandal could have been sold to Hong
Kong. An immediate suspension of all meat imports from
Brazil due to health concerns was once implemented.

Food traceability of utmost importance

In addition, there is also outbreak of highly pathogenic
H5N8 avian influenza in Italy and an outbreak of H5N1
avian influenza in France. The Food and Environmental
Hygiene Department has announced a ban of import of
the involved poultry meat products.

While food-associated risks can hardly be avoided, it can
be managed through traceability solutions. With a visible
food traceability system, food suppliers can manage
batch information more clearly and locate the specific
batch of troubled meat products, so to avoid unnecessary
discard of untainted meat and minimise economic loss.

GS1 HK support on food safety

Through a global compatible traceability platform
ezTRACK™, product information can be transferred
accurately along the supply chain, allowing effective track
and trace on the affected products. The government
could also consider adopting a common platform such
as ezTRACK™ to manage imported food traceability data.

Powered by ezTRACK™, the Cold Chain Management
Solution is able to share real time comprehensive cold
chain visibility information globally with the supply chain
partners and customers. It also provides clear chain of
custody with comprehensive temperature history for
operation optimisation.
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Solution Updates ®#HiA RIS

Batch Tracker - Batch Tracking in 3 Easy Steps

[

HEGEHESS - BE Euuﬁt//\ﬁeasy

Currently, the information shown on the food packaging
is limited and some crucial information like batch
information cannot be shown. What could be done to : -- P
overcome this limitation? { %ﬂ”ﬁmon
Bl RRERLEATHEATALDRE > AR ERaE
FRMAtREMSMRE S o 2w Ll o 52 BRI 8 2 Vi

o ¥ o

GS1 Hong Kong launched the lastest solution - Batch AEitE BN RTNER SR - #BHER - BHEEY
Tracker to resolve the problem. When consumers are MR RENAEBE MR ERERLEE EANQRE -
curious about the detailed food product information, BRI EREMES WO MAEEHHRE  AKXIESEEEHR
they simply can scan the QR code on the food packaging S L o

to obtain product information such as the ingredients

and the production date. This helps to boost consumer

confidence on the food products.

Manufacturers’ guide in 3 steps: S EMm=5Be:

Step 1 Select Ingredients that need to be traced SB— EMTEERMEENH > EFEBAERBX
and input product or batch information =il

Step 2  Connect batch information to production TN BREEHREREEANHEH
date

Step 3 Generate QR code and attach printed QR $R= HEDQRIBEMIRERBER L

code on the product package

Benefits 7

—a - * Communicate batch information to consumers

| I‘?‘I R R ER FEEER

%Q Information visibility Enhance consumer confidence
EREMERL _I_If RADEBERL
a°

Improve brand image © Conduct big data analysis
17 Oe e =a on consumer behaviour

Wl ECEBITRETREIEOMN
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Solutions Updates &#i75Ei1ER

GS1 SmartSearch - Increase Sales Opportunity
through Relevant Search Results

GS1 EEE= - FAT HEMNESERIEINHEE#=

GS1 SmartSearch

Today 70% of all sales are influenced by information consumers find on the web,
whether they purchase online or at the store.

GS1EEES

SHEEERK LEIREN  FE T 2RTHEP LAERERTORNHEER

Why SmartSearch?

GS1 SmartSearch makes it possible to create structured
data about a product and relate the data to Global Trade
ltem Number (GTIN). The structured data can then be
used by search engines and smartphone apps. This helps
search engines display more concise and relevant search
results to your consumers and leads to more click-throughs
to your product pages, and hence increases sales.

Trial in collaboration with Sasa.com

A one and a half months trial was conducted in the
fourth quarter of 2016 in collaboration with SaSa.com. 30
products in three categories were tested on Google US
and Google HK.

Remarkable success HiIhiE R

- 21% of the keywords showed improvement in search ranking

21 RAR TR RBER B ANE

- In US Market, one of the keywords recorded a boost of 70 ranks from 101st to

31st in search ranking

EXEMST - HP—ERRFHEENI01IBFAEIL - FHETO

- 16.5% of the products recorded improved traffic in the US and HK sites

16.5%ME MBS REEERNE S HILEFINE
Benefits of GS1 SmartSearch GS1EEESHITFE
1. Machine readability

P

'y =S RRE

E:

4. Differentiate web content
REHEEAR

2. More relevant search

BENRSHER

&

SABEEGSIEENSE?

GS1EERSA NARERMARLEE  LHBERE2ES
BEmMmIE(GTIN)B LR - MR BRI UEIR RS E R D6
FHREREAMAE - EHEIRRIIERHEREMBRNER
R MR B REE R RS RAE - EINEERE -

HSaSa.com& 5

KeHisasa.comBAftE ' RN2016FEMEFHET T AH—E¥ AN
% o Sasa.comig = EA%ERIMI0EE®R + KGoogle USHI

Google HKETTARIE °
LA Rl [MILS

L]

Struchured Caks

3. Higher search rankings

FRNRSHE

e

5. Drive web traffic and grow sales

HE AR TR B AR S

Contact us to know more about GS1 SmartSearch!
MRMREIEESHARGSIFERENEH  REIBREEN
E: services@gslhk.org W: https://www.gslhk.org/our-services/gsl-smartsearch
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Easier, Simpler and Faster for Trade

- ezTRADE Mobile App Available Now!
RHEBHRE -1 8EH | FRERREGRERAE |

ezTRADE is a standard-based B2B e-commerce platform

that facilitates paperless trading and

[Ef%» | L GS1 FERENN B2B EFHRFES >

To further empower ezTRADE users to connect any
partners anytime, anywhere, ezTRADE mobile app was
launched in 2016. The mobile app is now available in

iOS App Store and Google
PlayStore for free, aiming
to provide wusers greater
convenience. In 2017, the
invoice function is launched
to enable users to create
invoice on smartphone and
further enhance the user
experience.

ezTRADE runs on a secure
global network andthe internet
which provides Hong Kong
companies with connections
not only to local trading
partners, but also to overseas
customers and suppliers. Since
its implementation, it now
facilitates over 1 million EDI
transactions per month.

Sarang PO Rsigonsd Ragirg PO grsrpabaes. arytea

Creating Invoice

aa— ‘«" i o e

ezTRADE mobile app features F#ZX158:

¢ Immediate push notification

IR HERX 3B AN

e User-friendly design
HEtAERP

(11
o

1

@.

ETHLERFRRAFLE  BMOESEINETURRSRLHH
REL - [BEHWH | (ezTRADE)FHEREXMN20165FEH -
SHERRTLIERSEERFRAAMAR - EARENXIRNIOS App

Store #1 Google PlayStore %
BRE - AIEFEAE ezTRADE
FORZ - 2017F » 2HEZEY
BETNIEIVELE) - AP BESNTE F i
FTRANEE  ERPEIIIIER
A BRI 5 ©

eZTRADEAZ 22 HAFE N E
A LEIE - RERLRENY
BXRWME SR - BIEPMHE
fEm - B FRSAXERBE
100EREDIXZS -

¢ Reading EDI PO anytime, anywhere » Based on the international GS1 EANCOM® /
EDIFACT standard, available for use worldwide

BERTRE BB EDIREBRT

* Sending EDI messages such as PO response

and invoices

EXREDDHE - ARIBET ERIEMER

ENRBIFRGS1 EANCOM®/ EDIFACTIRAE - 23KiBHA
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lululemon + RFID

Connecting With Community
Bt e H B 22

inventory accuracy improved from low Enabled omnichannel operations, including buy

70%-80% ‘@ online - pickup in store
BEFERE | {e70%RA £98% e S RERBUEERE  BEKLBE FERE
L 2% labor hours saving from reduced . Created new roles within company
: i time to replenish items D iAMA  DRARAREHEA

T EI#I2% R E TS

8% of e-commerce sales due to omnichannel

8UMEFBRHERBEREZLUEE

.. Ability to accurately know what is in the

: ﬁ . back room but should be on the sales floor
 EmEEMNEIEN | ERAMLLEZEIEE

BRANEREHRE T IEHEE

Global yogawear brand, lululemon® is on a mission to build healthy
communities and elevate the world from mediocrity to greatness.
How are they accomplishing this? By using their retail stores to
discover exactly what the health-minded community wants and needs
to succeed.

To help, lululemon has adopted technologies to further enhance
consumer experiences, with inventory accuracy as the foundation to
achieve this goal at lululemon stores and via e-commerce channels.

What lululemon needed could be achieved through the
implementation of an integrated RFID solution, leveraging the

powerful insights that only RFID technology can provide. lululemon
identified Tyco Retail Solutions and Avery Dennison RFID as partners
for the project.

Avery Dennison RFID developed a programme to implement RFID at
the item level, which would help drive efficiencies throughout their

supply chain. Integrated RFID, lululemon hangtags were affixed to
yogawear and athletic products and were keys to the success of the
programme. In 2013, lululemon decided to launch a pilot in two retail stores to provide proof of value for both the business and guest
experience.

In 2014, after seeing previous successess, lululemon implemented RFID across 12 stores and by September 2015 moved on to a full
rollout to all 300 stores with locations in the United States, Canada, and two stores in Hong Kong.

The adoption of RFID enabled the lululemon team to service consumers with the ultimate brand engagement experience.

2EBmMINmIE ululemon®@IEH N2 E —ERREHLE - MR RBAFALITGEIEK - BE - IR EEEZEREEFR ° BB FANTE
BERER—RE —EHEGREREENTERIEFENTEME -

ATEREMBEBE - lululemonfRARMI Y NE —FRIVEEENER - T2 ElululemonNBEE FERAESTESRE L  BHREERE
ERiE M ER -

—{E4R 5 BIRFIDERRF 2+ BIBRFIDEATA ] AR A HAPRR - taseERlululemonfifE - 7 ZlululemonfiTycoZ & R T A FIA RN
M EFRRFIDAEFREHRER -

VFIFEARFIDRZ T — AR EEHEMRFIDES © KAKRS 7 HEEAMKES © lululemonf FEE IR FIES) & @ LAV - [EIERZ4T
ARFIDIEH BRI ESE - 7£2013%F - lululemonR EEMEZTE[E LETTHE - UEPEBEEEEEH LER -

20145 » EPAMERZEAIKD) - lululemoniERFIDIE B LR EHAM 125K TE[E - #E2015598 © 4RFIDIEE E B &2 MNH300KRZE /5
MEBMRDIE °

RFIDHFE AL 15 lululemon B BR BE 50 B 4 LA W E B 8850 /5 K B & FR AL IR A ©

AVERY Retail Branding and
DENNISON Information Solutions




Industry Dynamics {TEEhRE

Contribution of Global Data Standards
Recognised by APEC Trade Ministers

T AKEHEBE SRS E

PIRBURIRERN BB

“We recognised that the ongoing work programme to minimise
differences in standards and conformance.”
CEMEEER TR ENMSREENFES RS - ”

Action Statement of the 23rd APEC Ministers Responsible for Trade Meeting

TAKAHEBEREE SRR TDHER

Themed “Creating New Dynamism, Fostering a Shared
Future”, the 23rd APEC Ministers Responsible for Trade
Meeting was held in 20 - 21 May 2017 in Vietnam.

The Trade Ministers issued an action statement that
recognised the importance of supply chain connectivity,
Standards and Conformance and its contribution to trade
facilitation.

In the statement, the Trade Ministers reaffirmed their
commitments to advance work programme that
reduce trade costs, including through the Supply Chain
Connectivity Framework Action Plan Phase Il and in
collaboration with Customs administration and other
relevant agencies responsible for facilitating and securing

international supply chains.

“We look forward to the conclusion of the Global Data
Standards (GDS) Study with a suite of pilot projects, and
encourage officials to explore next steps for the wider
use of interoperable GDS in the APEC region.” The
statement reads.

GS1 HK applied self-developed EPCIS-based solution
- ezTRACK™ for GDS Pilot Projects 2015 and 2016. The
successful completion of the 2015 project improved supply
chain visibility, enhanced efficiency and product integrity
for the wine and boxed beef exported from Australia.
Building on the remarkable success of the previous
project, a new round of pilot projects was spearheaded
by GS1 HK in 2016 to further investigate the effectiveness
of GDS on 3 selected international supply chains. As the
project manager, GS1 HK coordinated the international
supply chain of food & beverage products in 6 economies.

The project is about to complete and has achieved positive
results. It is expected to enhance supply chain performance
and encourage wide adoption of interoperable GDS to
facilitate trade and to assist economies to implement their
commitments under WCO & FTA.

DREEABAPEC)SE23EE B R EHN201745H20%
21 EBENAARR S8R [BENEN - BFAIRK]
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A Bite of Japan: Care for Food, Care for Root

/INE ZIK N A=
S5e iy H EXEE
Free Japanese food tasting event well-received

Japanese are fastidious about food. Hong Kong people
are obsessed with Japanese food like Hokkaido ramen,
kaiseki ryori, Sukiyaki, cuttlefish rice, Japanese-style
skewers, hot pot, and dessert. GS1 HK co-organised
a free Japanese food tasting session with Ministry of
Agriculture, Forestry and Fishery of Japan and Nomura
Research Institute to let members of the food and food
services industry try out a variety of Japanese food,
including fresh and frozen sashimi, strawberries and
meat cooked at site. The event aimed to estimate the
demand for Japanese perishable food in Hong Kong and
attracted around 100 members from the food and food
services industry. The welcoming response from the
participants shows Hongkongers’ desire for Japanese
food.

Japanese food is well-known for being fresh. Fresh food
ingredients do not only mean taste and quality, but also
enhances confidence and trust to consumers. Hence,
a food traceability system is the key to success of the
entire food chain. We thus strengthened this year’s
Quality Food Traceability Scheme to promote food
traceability and raise the food industry’s awareness
towards this issue.

REZ

REERAE

ERZBEAXHEN RS RZHF

AAABERBR  TERILEBNE BAHE S5 -
BER - BRRERIANR  EERME  FREEABZEE &
NEBEL 1 AeEMERBRNRWKES RENGEAMTHAE
MEAERFERE  2EZRMMERXEEMEEARARE

R BEABNSRRE  BAELZEN  BEIFRNERE
NFHEE B HAZBRMEDNFTR  BEBHRSEBI00ERY
RESREREE2HE  2REHEPEHRMBEEQD - 7
REBABMRADEL °
AAKE—RNARMFTHAER - THARMERREN S MER
WEMBER  BRARFFPNELHHEPEENSE IR
B R R ERY M ESE IR - Fit - NIRRT NE
[BERMRTEHEE ]  NE-—THBRAFEPNE - BiE
RMTREEHRENET -
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Quality Food Traceability Scheme 2017
- helping enterprises to enhance food traceability

Established in 2015, The Quality Food Traceability Scheme
aims to help local food and food services companies to
enhance the traceability of food supply chain and ensure
they comply with a food management system that aligns
with international standards. To further help enterprises
enhance their food traceability, this year we collaborate
with two professional audit partners British Standards
Institution (BSI) and Hong Kong Quality Assurance
Agency (HKQAA).

More about the Scheme &HEIF¥1E
www.gslhk.org/quality-food-tracebility-scheme

BSISH & & 35 48 Ea il {1t ST A

[EERMFERE R | 2017

- B R F R BB

[BERMRFEMETE] B0 2015%F  EEHYAMER
EHRBEREAERMNHUEEP RN - YRARGCMAE
TENAERBRENRRERES - RTHYHEEE—FINER
mA BN - AR EEEEZRRERE (BS) MBEERERER

(HKQAA) A1 s fE% -

“ There is no other dedicated traceability standard in the market and we are happy to
work with GS1 HK to participate as an audit partner of the Scheme, we will help Hong
Kong food companies to make excellence in food traceability a habit.

WIS LR A M EPIE ERABHAESE - RN+ 2 S HEEGS1 HKE1E - BKAZTEIN
BSHAMZETE - BIESRARESEVHNRRETEKRATEEE-J)Y

Mr. Coleman Tse, Sales and Marketing Director of BSI

“ We are pleased to work with GS1 HK to promote food traceability and be the audit
partner of the Scheme. With our experience in providing certification and assessment
services in the areas of food safety and hygiene management, we are dedicated to helping
Hong Kong food companies to deploy globally recognised traceability system to track the
food source and strengthen consumer confidence.

HFIRSEEGSL HKE IR AiZaT Bl H B - BRERMERDR 2 REEEE T HARE
MFTELCE S BHEARYETENRMENRSR - BYERBYIR - aHEBEREL Y

Mr. Jacky Yeung, Senior Manager of HKQAA
AR MERBERREINEESRLBEGIEBTE

With the adoption of QR code at product
item level, consumers are able to retrieve
accurate product information along the
supply chain through mobile scanning.
HEEAMNBARB X ERHER LHOQRES - #
BN ETE Y EE on & AL DA B2 2B M e A (R B R 5 [ ER
HEp[A)
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Overcoming Challenges in Supply Chain
through Enhanced Management

BrEE BRI EEIE

With the trend of globalisation, the current supply chains are growing in
complexity, making it increasingly challenging for companies to
manage. How can GS1 HK step in and help businesses?

BEEZRMLES  BREERIAREH  ERETHIFUFERERERE -

GS1 HKHN {713 Bh & SE T 456 8% 2

Supply chain strategies are the critical backbone to any
business organisations today. Companies that neglect
this aspect often pay the price with cost, quality, lead
time and consumer retention. A better management
on supply chain also increases your company’s
overall control against unknown variables and avoid
unnecessary bottleneck.

Supply Chain Management Professional
Services (SCMPS)

HERBHERSMARNEASNE R - A MERER  ©XER
BREMLERAK  E8 XERH REHEEELNRE - BE
RS RESEE IRt AR N R RIS AR M R AEH - @ RB LT
WEHIE

4 R 8 7 T O B ) PR 355

GS1 HK’s Supply Chain Management Professional
Consultancy Services leverages on a worldwide network
of global expertise and standard-based infrastructure
framework, coupled with local implementation
experience, to help Hong Kong enterprises adopt best
practice in SCM.

GS1HKEHERERBEXBERRB AR REERME -
AR ERES BB ANECERAHEREERERR -

3 major scopes in SCMPS
HESETEEXEAMRYE 3 Bl

Training Assessment Implementation
- | 2 - |
1. Training 1. 13

Hold regular in-house and public training on several
supply chain management topics, including Supply
Chain Maturity Training, Healthcare Supply Chain
Training and Food Traceability Training.

2. Assessment
World-class supply chain assessment tools used to
conduct process analysis and diagnose companies’
supply chain traceability, visibility or maturity,
regardless of the company scale and industry.

ROTHMARMARE - FREEHRERERRRE -
FESARFE LT - BEEIR R IR MIBHIET -

BREMH

2. i
tt RARH SIS T AR BRIREST - DB A RS
BN BB RRIVRE - WA ERERITEERIR
o
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3.El
RPOEHESECEREAELELR  NHECEERRE
(ERP) » BEEIRERZH(WMS) « EIRST LRI E AR R R
AEAMESE -

3. Implementation
Extensive experience in conducting supply chain
improvement projects, such as the deployment
of enterprise resource planning (ERP), warehouse
management system (WMS), RFID application and
food traceability enhancement.

3 major assessment tools

SEEXEEFFKIR
Supply Chain Operation Supply Chain Maturity GS1 Food Traceability
Reference Model (SCOR) Model (SCMM) Programme
HEREESESEE HESERERE GS1 R&EntEHE

“Supp/y chain standards and standardised processes prepare us to go beyond Hong Kong market
and strengthen our market position in China. Not only do we benefit as a leading standard-based
service provider, but adopting global traceability standards also helps us to secure our business
relationship with leading buyers, also contributing to a 20% cost saving on supply chain.
R IESIREFINE IR R B FTREHIE LI BB T » I EATER BEISI 5T o BFITMER s E L aIRENR
BHEREE - R BAEBIEE YR P E BRI RITEBIIE - W BRERAE20% K% -

- DCH Logistics Company Ltd. AE¥iRARAE]

Supply chain management events

HEQERTEE

GS1 Hong Kong regularly hosts seminars on SCM best
practices to share our expertise with industry practitioners

GS1 Hong Kong EHIR AN HEEEREKERHMNE - &
TERFEDERETENEENE -

on selected topics.

2017. 01. 20.

Seminar on Supply Chain Best Practices
HESEEREEGBE

The seminar aimed to discuss how SCM best practices can
contribute to greater revenue and generate more opportunities.
It also introduced the methods to measure supply chain maturity
as well as how SCM best practices can enhance organisation
competitiveness.
BEETERHERSEE NN REAPAREZEH - NMANREE
HEGFERAIEE - RIMAFEIIRADERT ) -

2017. 03. 21.

Seminar on Food Supply Chain Best Practices
ERtESETESEERBE

GS1 HK lined up BSI, IFSA and Yamato to share the newly released
cold chain standard and the best practices to key players in the food
and logistic industry. The seminar aimed to help participants
understand the latest cold chain standard and Internet of Things (IoT)
applicationin food chain. It also discussed how food chain transformed
from traditional management to best-in-class management.

g HEEFFERE(BS) BREREMREZEME(FSA)RHEEZ (Yamato)
E1E - MEMNYRITESNE D ZHMEMALEEENRERR 5T
SEEEN2EE TRRAEF SIS EIEENYBERER - WiHmRY
REBNEAREREEEAENEZRESNHEERER -
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Striving for a Safer Patient Journey Through

Intellectual Exchange

; A= 5 yAFE LT RN >
EEBELZERARESBE 1TERIRNAI R
Hong Kong’s healthcare system efficiency ranked number 1 out of 55 countries, according to
Bloomberg Healthcare Efficiency Index announced in 2016. The survey revealed Hong Kong SAR

Government has played a stronger role in regulating and providing healthcare, resulting in better
level in terms of life expectancy, healthcare spending per capita and its relative spending to GDP.

To sustain the momentum, representatives from the healthcare industry must always be committed
to research and exchange, hence, GS1 HK has stepped up its effort and organised delegation to
a conference and a roundtable with NHS experts, with the goal to improve healthcare industry
supply chain efficiency and ensure patient safety.

RIEBEZIE 2016 F DM EREZGREITE - EENBREEAFRVENSSEERPHREL - AEEEEEFRIBTEHERE
HERBBEAFDEEZEEAG VIS - ATBEKANRAGBEEKAMIEGDPE RN ERKF -

2REEN  BERERAVATRBMERZN  QLASEERTERAGRERSE  RETEIR - FEBHBET
EREHERNRE  EMERRBERE

N

Global GS1 Healthcare Conference Delegation

Themed “Pharmaceuticals Traceability and Unique
Device Identification”, the GS1 Healthcare Conference
covered topics on developing hospital
system, pharmaceuticals traceability, efficient medical
supply chain, etc. GS1 HK specially arranged a delegation
tour for Hong Kong and Macau participants to connect
with 300 participants from around the world.

information

The tour visited Beijing Shijitan Hospital, where their
staff demonstrated barcode application on its hospital
information system (HIS) to achieve drug supply chain
automation. They also visited Beijing University of
Chinese Medicine Third Affiliated Hospital to learn about
how implementation of a drug dispensing machine can
achieve the unit dosage distribution by mapping the
barcode of patient record.

BEEMRESEhEERXE

BEARN HEREMME—RFHEAR | S8 SREREAL
2R BERY  SMHERSEANR - GSIHKIMARREKEE
RHE - RAANAMFIESEAREERGEAZENI00Z S
HEEN -

REREIFRIEIE R 40 BB B - AR B RS E L B
BARSER - SOERABEMHEREBUEFRIBIE - i
TR R B ARBMEE =Bt - #ER SR NBREREE
MRS S - BIRE A 800X -
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Insights exchange with NHS experts

A National Healthcare Service (NHS) Roundtable was
organised in February, embracing the theme “Driving
Patient-centred Healthcare Safety” that invited over 30
expert attendees from healthcare and pharmaceutical
industries.

The keynote speeches delivered by Prof. Philip Dean,
Head of Pharmacy & Quality Control Laboratory Services
from North Tees & Hartlepool NHS Foundation Trust and
Glen Hodgson, Head of Healthcare from GS1 UK, sparked
off a stimulating discussion on the opportunities, risks
and challenges in the Hong Kong healthcare sector.

Discussion with HK healthcare officials

Meetings with the Food and Health Bureau and the
Hospital Authority were arranged to discuss the
application of ICT in the healthcare industry and the role
global standards play in healthcare systems worldwide.

The impacts of these intellectual exchange are significant,
GS1 HK helped the industry increase clinical service
productivity, enhance operational efficiency and
ultimately ensure patient having a safer journey.

Ms. Anna Lin explaining our solutions to overseas experts

WERAZLAEINEZERASHNSABRRT R

HXXHBERFREERRAZR

RE2R - A MEREEERERREEES 2 - U [EBLR
BEBELHNERRE] ATE  BHEEBNIMRE BHEIRE
MREEITHE AT ©

B ENorth Tees & Hartlepool NHS Foundation Trust
HIPhilip Dean#id%(Head of Pharmacy & Quality Control
Laboratory Services) 1 GS1UK &) Glen Hodgson %&t4
(Head of Healthcare) BEMEEERSIZ THEBEBRIRR
HEEEA S - R R AP ERUET 0 o

REAERBNERSMATR

AENoRHERERY R OERME EEE%)%@E R E
AR EBERRENER - Talwm 7 ERREE2RERE AN
A -

BEZMKREE - ARCEIZEXERR - BREIGKRRS
WEEN WEBERELSERE  URRRERE -

Driving
Heallheare Safoly
ledundry Rowndtable

(from left to right) Mr. Glen Hodgson, Prof. Philip Dean &
Ms. Anna Lin exchanging insights during discussion
(f£#2) Glen Hodgson%t4, Philip DeanZiZ MAk2Ea 2+
Eujulﬁ]q:]ﬁ*a/\ = i%ﬁF

Group photo taken at Food and Health Bureau
BREYEOE B EEER
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Best Smart Hong Kong Award: Paving the way
to a Smart Hong Kong

[ REEEEAE] MERIREF EEEEEA
The “Hong Kong ICT Awards 2017: Best Smart Hong Kong Award” organised by GS1 Hong Kong has

entered its third year. The Best Smart Hong Kong Award is one of the 8 categories of the Hong Kong
ICT Awards steered by the Office of the Government Chief Information Officer.

Through recognising outstanding ICT innovations and solutions, the Award aims to encourage a
broader adoption of ICT technologies in more aspects to build a “smart” Hong Kong. This year, the
record-breaking number of nominations received are of exceptional standard.

Congratulations to all the winning Awardees. We look forward to seeing even more innovations next
year!

mASENEN [BEEMMBANMKE201T: RETEFBE| E5CBAE-E - [RETEFBE]| B [FBEAR
BRI SR N\ERIBER 2 — - ABRAEARRAERAERS -

REFERGEFSNENLBARERNFRT R - USBBEBEACEENREAEEZEE - 28 [B25E]

S ANEEE |

c SEMUIINSEFR T HERENLEFE L —EE &
BRANEMAREE  BEAFHRIEZHENalF(ER |

€€ The response to this award has been overwhelming
with enthusiasm from industries continuing unabated.
This year, a record number of entries has been received.
The entries reflect closely the needs of our society,
ranging from real-time control, to social aids, and cold
chain platform. They all can contribute immensely
towards enhancing the efficiency of users.
[XAAT2ENBZIREFEER  5F  ZAOKIIHSEE
m o Bl TR EE - MBEMNER - EBRMTEME - THEER
EHNTS kR ERE ERLEVBENTS - §EFK
iR ERAEN TERE - |39
- Ms. Anna Lin, Chief Executive of GS1 Hong Kong

EREMEHHSER WRRL T

The ceremony was held on 7th April. Financial Secretary,
Mr. Paul Chan made the opening speech and presented
the Award of the Year. The eight Grand Awards
were presented by the Secretary for Innovation and
Technology, Mr Nicholas Yang, to the winners in eight
awards categories, namely Business Solution, Digital
Entertainment, FinTech, ICT Startup, Lifestyle, Mobile
Apps, Smart Hong Kong and Student Invention.

This year’s Best Smart Hong Kong Grand Award goes to
Megasoft Ltd. Their winning entry is named MyndVIZ - an
loT Cold Chain Visibility Platform and Solution. They also
won the Gold Award of the Best Smart Hong Kong Award
- Internet of Things Application stream.

MBESE TN A7 B 81T - MR A R RBRKKE AR LR %
EERE - WHEFERKBRRGEEREZT \(EEIERAH
AREET  BEEENR  BIHRE SR - EAREYIE
©E - LEKHE  RBEREN  BEEERBLEEH -

MAFEN REEFEEFERXE | AEEETHNREARLAAE
15 - BEEERAMYNAVIZ — REVEEAIRLETERFE - b
PR ESREESEAE - VHRERERNSE-
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- o _ ICT AWARDS
Award-winning entry: MyndVIZ - an IoT Cold Chain Visibility Platform and Solution 2017 AARER

GO . A . . . CET
SRR - MyndVIZ - S EYEERRILF & M S

Era “d A'w “MyndVIZ” is an loT cloud based platform designed to

x ,ﬁ 1! D monitor cold chain process and provide a total solution

to the cold chain industry. MyndVIZ can provide real-
time temperature monitoring at item level from end-to-
end, locally and globally. The solution can serve different
needs within the entire temperature controlled supply
chain, even at homes and hospitals.
“MyndVIZ"@FIAEREREENLERENTS - BLEDR
ERRE—ETENFASR  eHEHREELERAEEDD
Uil AR BL PR ANHD [ 2R/ IR ALK IBIE « RS R U EE
REEIEHR Y - REFEERT - ELERER -

[
i - |

Recognising the achievement of past winners, Mr Chan

said, “More importantly, many have attracted the necessary

venture capital investment to continue developing their

businesses. This year’s award winners will, | am confident,

continue to reach for creative and commmercial excellence,

setting new standards for others to emulate. 1na

B EBRESRENNR - 5 [BEERRBMARAS 51 oo SRERSRREEE

EINRSIFARARREEES - AMNERER - BEGLSF . . g T,

RS ERE A RET A B LRUSES - NAEMAIZEER ! B

Ko

- Financial Secretary Mr. Paul Chan, JP
A A& BRXK

Mr Nicholas Yang recognising the
contribution to ICT industry of GS1
HK in holding the Best Smart HK

Award
RREGRELEELGASRPRES
EEBREERNER

All Best Smart Hong Kong Award Winners
28 [RESZRAR] BRESR

29



Rethinking Product
Authentication

EmiERERE

Reputable brands invested heavily in R&D, quality and product safety to

develop great products. Through advertising and consumers’ satisfaction,

the brand value has been greatly enhanced and the brand owner enjoys good
profits. As good brands are enjoying widespread market recognition,
counterfeiters are looking to make a quick buck off these successful brands. At a

fraction of the cost to manufacture fakes, counterfeiters will distribute fake products at a

price slightly lower than the original in order to attract unwitting consumers.

RTHRBEERENER

ERMEETEERNE  ERRENERLELRBAENER - BBERSEENERTOE - REEEFUARK

RS - URmEASREENNE - EERNMELEEATSRR  MEENNESHRESRPER - MPRFA L LEHMORIERA - &

AR EERENBEE T TABHET -

A number of news agency have reported losses due to counterfeit
goods in United States to be as much as US$ 225 billion with China
at US$ 60 billion. Counterfeit goods not only cause direct financial
loss to brand owners but also degrade brand value.

To date there is no way a consumer can easily determine accurately
if a product is genuine. Common examples used on packages such
as serial code numbering, QR code with serial code numbering and
hologram labels are simple to authenticate, and also easily
accessible. Nevertheless, counterfeiters can easily replicate those
and placed them on their imitations. In other words, because of the
same scanning results, consumers would have no clue whether the
product they have purchased is genuine or counterfeit.

Seeing an opportunity to defeat counterfeiting, Infotoo
International Limited have put together a team of graphic, printing

and I.T. specialist to develop the CertiEye brand protection solution:

a) CertiEye Marks leverage benefits of
ordinary 1D and 2D codes

b) An additional patented high-resolution
security layer is embedded into the
codes making the codes to-date
unreplicable.

c) Interested parties may check the
uthenticity of the code using free
CertiEye Proprietary smartphone application.

This technology provides an easy and inexpensive solution for
brand owners to protect their brand value and sales diluted by
counterfeiters, on the other hand to provide an opportunity for end
consumers to identity the authenticity of the product during
shopping. (To learn more, please visit www.certieye.com)

Many brands today “have opened their doors to thieves of brand
value”, it’s about time to secure your Brand. CertiEye is the ultimate
solution.

To-dabte impossible to replicate

RIFREEMEMMBEBREEHavocscopeMERET + T HE
MHEEEANPEERREEMRMIBAEL - ZEMIBREE225E
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BEREG G L - BOFES - FHARHE
FRER - BEAETAMOMAENR
IEEZRE -

BRERY  BEBEBEAERARENIL

—SHREMBHE - RET - EIREA AR ER - LB R CertiEye
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Reinventing “More Than Movies” Cinematic

Entertaining Journey

BUOBIIN - UABRARIETH RIS IR EBETFEIR

l
KOl

UA Cinema Circuit Limited was owned by Lark International
Group. The very first movie house was opened in Shatin in
1985, taking the lead in introducing the American multiplex
movie theatre to Hong Kong and even Asia. UA Cinemas
now operates about 20 premier cinemas with 126 screens in
prime locations in China, Hong Kong and Macau.

Strive for the best for audience

Mr lvan Wong, Managing Director of UA Cinemas, revealed
that the box office in Hong Kong has actually been
improving in recent years.

He explained that the growth is the combined efforts of the
entire film industry, by elevating the quality along all aspects
of the supply chain. The use of 3D or IMAX technology
and Dolby surround sound effect when shooting movies,
adding of post production effects, and the coordination and
promotional efforts by movie distributors, all contribute to
bringing the utmost pleasure for the audience.

It is their rule of thumb to provide comfortable viewing
environment and personalized service to cinema-going
audience. UA goes far beyond classic concessions like
popcorn and soft drink to give customer an absolutely
appetizing experience.

To understand the changing needs of customers and
exceed their expectations, UA Cinemas upgraded UA
Loyalty Club Apps in July 2015 to provide online ticketing
and snacks promotion and collect the customers’
behavioral data and made analysis. It helps to understand
better audiences’ needs, so they can offer more tailored
services or promotions, and communicated with them in
a more personal way. The Apps has a record number of 1
million downloads, with 600,000 active users per month.

Thoughtful selection of movies

As the awardee of Consumer Caring Scheme 2016, UA
Cinemas exercises the best endeavor to provide customer-
oriented quality services. For example UA CineHub
provides alternative film content, like Indian popular
movies, or operas in high-definition, to satisfy audience
unconventional taste and preference.

UA Cinemas once cooperated with the shopping mall
and TV station to broadcast the final match of the UEFA
European Football Championship 2016. This kind of live
screening activity can strengthen the connection with the
audience.

Mr lvan Wong, Managing Director of UA Cinema Circuit Ltd.,
awardee of Consumer Caring Scheme 2016
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wishh! Mesh Up Trend and Beauty with

Interactive O20 Retailing
wishh! LAO2O#&E = B &)

Rapid expansion to cater customers’ need

wishh! is a newly developed Korean skin care beauty
chain stores, selling famous Korean skin care, make-
up, personal and hair care products brand. The target
consumer groups of the company are young ladies who
desire quality, novice, trendy and unique beauty products.
That is exactly what the company is offering: quality
assurance and varied famous brands directly import from
South Korea, enabling customers to have the latest touch
and flavor of the “Gangnam Style”.

Ms Joyce Hung, founder of the company, said that Hong
Kong people are increasingly more concerned about skin
care and beauty, so are their stores growth in number.
They rapidly expanded the cosmetic chain stores to more
than 40 since the first opened 4 years ago, setting up new
stores in residential shopping malls at the very beginning,
and expanding to the famous shopping districts in recent
months. To provide further convenience to the local
“Korean Chic” shoppers, they also set up new stores
along MTR subway areas.

Consumer caring company value consumer
interaction

“To gauge better interaction with customers, wishh!
focuses on social media for promotion, and regularly
introduces the latest beauty information and trend so
that our customers can keep abreast of the latest Korean
skin care and make up skills.” She cited.

Witnessing consumers’ demand for online shopping,
wishh! launched its debut cosmetic retail online platform
- wishh.com in November 2016. “The online shop requires
fine-tuning at this early stage, including user experience
and our purchase capability. We endeavor to seek the
latest beauty news and products to offer more choices
for consumers, so that we can differentiate ourselves
fromm competition and provide trust and confidence for
consumers.” Miss Hung said.

B EREIRN

- .

Miss Joyce Hung, Founder of wishh!, awardee of Consumer
Caring Scheme 2016
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About GS1 Hong Kong

Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is the local chapter
of GS1°, a not-for-profit, standards organisation that develops and drives adoption of easy-to-implement
global standards for business to uniquely identify, accurately capture and automatically share vital
information about products, locations and assets. Headquartered in Brussels, Belgium, GS1 has over 110
national chapters in 150 countries.

GS1 Hong Kong’s mission is to enable Hong Kong enterprises to improve the efficiency, safety, and visibility
of supply chains across multiple sectors and facilitates commerce connectivity through the provision of
global standards and a full spectrum of standards-based solutions and services. GS1 Hong Kong engages
with communities of trading partners, industry organisations, government, and technology providers
to understand and respond to their business needs through the adoption and implementation of global
standards.

Currently, GS1 Hong Kong has over 7,000 corporate members covering close to 20 industries including
retail consumer goods, food and food services, healthcare, apparel, logistics as well as information and

technology. GS1 Hong Kong continually enhances and rolls out new services and solutions to help our
corporate members to embrace new realities, new challenges, and new opportunities.
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GS1 Hong Kong

22/F, OTB Building,
160 Gloucester Road,
Wanchai, Hong Kong
T +852 2861 2819

E info@gslhk.org

www.gslhk.org
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