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EDITOR’S NOTE /REERVEE

The Age of Al, Where Trust Is King
ME1EA EIBAIRA

Driven by the efforts of governments and industries, Al has
become deeply embedded in our daily lives and workplaces.
Recent research* shows that a new group of “Al Natives” -
aged 18 to 24 - has emerged across the Asia-Pacific region
and Hong Kong. However, to further accelerate Al adoption,
building trust remains the key prerequisite.

The joint survey conducted by KPMG China and GS1 HK
reveals that Hong Kong consumers’ trust in Al s
comparatively low. Only 28% of Hong Kong respondents
indicated that they trust Al, underscoring persistent
concerns and skepticism in the market.

Al can generate content, videos and information at scale,
but ensuring accuracy and reliability depends fundamentally
on trusted data. In other words, the true value of Al lies not
in its ability to generate outputs, but in whether the data
behind it is accurate, structured and trustworthy. Without
such high quality data, Al will inevitably result in “Garbage In,
Garbage Out.”

Take the rising trend of agentic commerce as an example, in
an Al-driven search environment, products must first be
discoverable and recognisable by Al. This highlights the
importance of product identification - from Al's perspective,
a product without a product identifier is merely a string of
text; with a GTIN, the product becomes truly “visible” to Al,

enabling more accurate search and recommendation results.

Therefore, companies can begin with barcodes — the Global
Trade Item Number (GTIN), and assign each product a
globally recognised digital identity. This helps build
Al-readable and Al-trustworthy data, ensuring product
information remains consistent and accurate across
platforms.

The importance of trusted data is also widely recognised
across the industry. Nestlé points out that “Al can enhance
consumer engagement and safety, but only when it is
grounded in reliable and verifiable product data. GS1
standards and ecosystem play an important role in
supporting that foundation consistently across global
markets.”

In this issue of Business Connect, companies demonstrated
how they are using technology to build trust. Mannings
combines Al with traditional Chinese medicine to deliver
more personalised health experiences; Vita Green remains
committed to its core values amid a changing market,
ensuring product quality through one-stop, fully integrated
production, thereby earning long-standing consumer trust;
Meanwhile, Hiang Kie Coffee Group continues its dedication
to “make every drink perfect,” and leveraged AloT to
optimise its one-stop food and beverage solutions.

Please enjoy reading.
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Health Over Wealth? Al Four

Diagnostics & Experience Reinvention:
Navigating the “Northbound” Trend
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Alex Liu
Managing Director
Mannings Hong Kong, Macau and China, DFI Retail Group
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As global consumers place growing importance on health, recent reports
show a clear shift in how younger generations define success - prioritising
physical and mental well being over financial wealth.

As Hong Kong’s largest Health & Beauty retailer, Mannings has a clear
strategy to capture new opportunities in the fast-growing wellness market.
Alex Liu, Managing Director, Mannings Hong Kong, Macau and China of DFI
Retail Group said, “We are committed to strengthening Mannings’ position
as the Trusted Advisor for Wellness. Our local customers remain our core
focus. As we navigate the ‘northbound consumption’ trend and continue to
differentiate Mannings from the competition, we cannot rely solely on price
competition, but focus on enhancing the customer experience - delivering
more professional and personalised recommendations to sharpen our
competitiveness and encourage Hong Kong consumers to shop locally.”

With a network of 307 stores and over 3,000 employees in Hong Kong,
Mannings endeavours to enhance its customer experience with three
strategic pillars - authentic products, unbiased advice, and heartfelt
service - to capture the new blue ocean opportunities in the growing

wellness market.

Product Experience: From Quantity to Quality

Going beyond essentials, Mannings curates a high-quality, diverse and
specialised product range in response to evolving consumer needs. This
differentiated approach sets Mannings apart from other competitors in the
market, building a trusted, professional assortment spanning functional
scalp care, derma skincare, sensitive skincare, health supplements, as well as
sleep and lifestyle management, among other things.

Anchored on its commitment to “Hong Kong Genuine Products”, the retailer
continues to partner with brands to introduce new and exclusive products
that appeal to both local consumers and Mainland visitors. In 2025,
Mannings recorded 5% year-on-year sales growth across Hong Kong and

3

ENCHBENRRERHnMEI FHA
BEEL FEAGERIRTEF 0
REE MABEEE

EREBRARENEREERSEREHRE
BERBEARENEE LCHBEES
M DFIZEEEETEEEB VR
PHEBEFIARE(Alex)TERT:
EARNIIEERITEMRATRIEENE
HI BRI - AR RAR I E
BRELEH I EHEI B8 ZRAE
MEFBERERE MENEEER
Pl RHEFE BEALCER MNEE
BHFE I RIIBAEERHE

REBERI07ENIEE3,000068T
EE DIEGRE BIBEREOR
B = KRB W2RFH AR EERR A AR

WEEse




BUSINESS CONNECT

EEEED

Macau, driven by the health and wellness segment. To further enhance the
customer experience, Mannings goes beyond merchandising and pricing,
and curates themed health and wellness campaigns across in store and
online. All these initiatives are designed to provide professional advice and
strengthen consumer education, further reinforcing Mannings’ position as a
Trusted Advisor for Wellness.

By combining “Hong Kong Genuine Products” with professional advice,
Mannings meets local consumers’ demand for high quality and trust, while
also offering tourists a clear and reliable choice. Alex said: “Authenticity is
the top concern of Mainland visitors. We run targeted promotions through
social media platforms such as Xiaohongshu and Amap, deploy bilingual
staff in high-traffic stores to provide personalised advice, and also set up
dedicated ‘Must-Buy in HK’ counters to enhance the shopping experience.”

Mannings has strategically evolved from a physical retail presence in Mainland
China to a cross-border e-commerce focus, establishing a closed-loop
“Experience in Hong Kong, Repurchase in Mainland” ecosystem.
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Managing an extensive assortment of over 9,000 SKUs, Mannings processes a
massive volume of orders with its suppliers daily. The retailer adopted GS1
Hong Kong’s ezTRADE platform several years ago to transmit purchase orders
and invoices electronically. Alex said, “Digitalizing our order transmissions
with suppliers not only significantly enhances operational efficiency, but also

accelerates our journey toward paperless trade, while ensuring a high level of information security.
EEB#E,000ERNEE SRAERERMHER BN E25TE-RE L FRERBERAZNezTRADE UE
F BT BB BRI EE o Alex3R i TABUS 75 SR EXE] 8B NMEKBIRAEENE B NRE S ®mA©L &

EREMZEE

Technology Experience: Al Four Diagnostics

Mannings provides Al-powered Chinese
assessments, aiming to support consumers in improving their wellbeing,

and western wellness
inside and out. The retailer launched its first Health Pod at its IFC store,
offering a complimentary Al assessment covering more than 20 wellness
indicators within 5 minutes, including blood oxygen, muscle mass, body fat
percentage, etc. Based on the assessment results, combined with insights
into the customer’s lifestyle, the Wellness Coach can then provide tailored
wellness advice and recommendations.

B2 RS R | AIEZE R
BEMABEBAIL SR SEZRMED:
AREMNERTL A URHEE AR
BRI - EREERERER P OERS
HHTBEEERREM BBARN 59
HE R B R AIBIB 205 R RS B
RIEEHHTEER EEE TR =M
R



BUSINESS CONNECT

Executive Connect

its Al
assessment into Chinese medicine and launched 3

More recently, the retailer has expanded

locations under its new “Chinese Wellness Hub”
concept, with plans to progressively roll out across 18
districts in Hong Kong.

Alex explained, “Many young people find traditional
Chinese medicine abstract and difficult to understand,
so they are often hesitant to adopt it. By leveraging the
Al technology, we are able to translate the four
diagnostics - including facial, tongue, pulse and body
constitution analyses - into data-driven insights. These insights, combined
with professional consultations with our registered Chinese medicine
practitioners, empower customers to better understand their own needs,
and enables us to provide tailored solutions to support their wellness goals.”

In addition, Mannings has introduced a patented Korean Al skin analysis
technology, which can measure up to 12 skin indicators in just 3 minutes. Each
skin assessment is followed by a one-to-one consultation and personalised
skincare recommendations by professionally trained Beauty Advisors.

Professional Experience: Building Community
Connections

Mannings is committed to serving consumers and the wider community
with a “We Stand for Real” spirit. Central to this commitment is its
professional services team of over 250 specialists - including registered
Pharmacists, registered Dietitians, Beauty Advisors, Health Advisors and
Wellness Coaches - all dedicated to delivering professional, reliable and
holistic wellness advice.

Recently, Mannings has further strengthened its professional services team
with the addition of registered Chinese medicine practitioners. Highlighting
the growing potential of the Chinese medicine market, Alex noted, “In
recent years, the Government has actively promoted the development of
Chinese medicine, strengthening recognition of its value and position in the
healthcare ecosystem. We believe the internationalisation of Chinese
medicine is a clear trend, with Western societies also beginning to embrace
it more progressively. Building on this momentum, we are integrating
modern technology, professional consultation, and convenient granules to
advance a more modernised Chinese medicine service.”

Mannings also leverages its professional expertise to support the

community. The retailer provides the Community Collection Service in
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collaboration with the Hospital Authority, allowing patients to use the “HA
Go” mobile app to arrange the delivery of Hospital Authority-dispensed
medicines to more than 60 Mannings pharmacies. Registered pharmacists
are on hand to provide guidance on proper medication use, helping to
enhance patient convenience while easing pressure on the public healthcare
system and strengthening community care. Alex added that Mannings is
fully supportive of the Government’s Community Pharmacy Programme,
with the aspiration of becoming a “community health partner”.

Moving towards Automation, Personalisation,
and Sustainability

Mannings continues to enhance its online shopping experience, including
automating delivery operations through Al-driven technologies, and
leveraging data analytics to optimise route planning and delivery times.
With these, online orders can now be delivered within one to two days,

reducing delivery times by up to 50%.

Currently, DFI Retail Group’s yuu Rewards programme serves as Mannings’
primary membership programme. Alex said, “With yuu’s substantial
membership base, combined with Mannings mobile app, we are able to gain
deeper insights into customers’ needs and purchase behaviors. This allows
us to provide more accurate and personalised product recommendations,
delivering a truly unique experience for every customer.”

On sustainability, Mannings has launched the “Safe Disposal of Unused
Medicines” programme since 2023, allowing the public to return expired or
responsible disposal. Through
approximately 15 million

unused medicines for proper and
partnerships with non-profit organisations,
expired or leftover pills have been collected and sent to licensed chemical
waste collectors for safe disposal. In addition, its Own Brand products and

beauty accessories are increasingly using biodegradable materials.

As GS1 HK’s Vice Chairman, Alex sees the evolution from
traditional barcodes to QR codes powered by GS1 as an
industry trend. He said, “Adopting QR codes powered by
GS1 create a win-win for both businesses and consumers.

For consumers, they can gain more transparent product
information with a simple scan - revealing information such
as the place of origin, key features, promotional details and certifications.
For businesses, the same QR code can be used to manage expiry dates and
trace batch numbers in a cost-effective way. However, driving widespread
adoption across the industry will take time and require market maturity.”

expectations.”

Mannings is also exploring the feasibility of applying 1QR,
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GS1 HK’s digital product information

platform, to its Own Brand products. Amid ongoing market uncertainty, Alex emphasised,
“Businesses need to remain firmly consumer-centric, building deeper relationships with

consumers, and gaining deeper understanding of their evolving needs. Only then can trust be
established, and companies deliver products and solutions that truly meet consumer
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Go Digital

A “Scan” Era: Transforming Digital

Experiences in E-commerce,

Retail and Healthcare

N1 05 H%ﬁ
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In recent years, China has become the world’s leading market in
terms of the number of enterprises using barcodes, with more than
240 million products nationwide now carrying product barcodes.

Barcodes have long served as a product’s ID and a global passport
for trade. In recent years, barcodes continued to evolve, delivering
enhanced digital experiences across e-commerce, healthcare and
retail. In this “Scan” era, these advancements respond to consumer
demand for information and accuracy.
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Baidu: Scan to Search Products with Trusted Information

BE. RIEEEEm BNENE-FE
One of Mainland China’s leading search engines, Baidu,
has recently integrated GS1 standards into three of its

platforms: Baidu App (for scanning/search), Aigicha
(for enterprise profiles) and Baidu Health.

When consumers scan GS1 identifiers such as :
barcodes (GTINs) in the Baidu App, the platform ‘

connects directly to GS1 China’s product data -
verifiable product
information. This reduces reliance on non-official data sources and

platform, enabling access to real time,
allows Baidu to deliver more accurate and trustworthy product
information to consumers. This trusted data foundation also
supports business verification on Aigicha, providing companies with

a reliable basis for supplier evaluation.

On Baidu Health, GS1 standards enable users to access electronic
patient information leaflets (ePILs). This allows elderly users to listen
to medication information digitally, thereby ensuring safer and more
informed use of medicines.

electronic patient information leaflets (ePILs).
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The “scan” has also extended into the healthcare sector. Today, users can simply use Google Lens
on their smartphones to scan the GS1 DataMatrix on pharmaceutical packaging - a 2D barcode
adopted on medical & healthcare products. This enables anyone, including patients, caregivers
and healthcare professionals, to instantly access reliable medication information, such as
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A New “Scan” Journey in Retail: UK’s First Supermarket L | AD

Adopts GS1 QR Codes
FENFIEHER BMEEBTHEAQRIE

Tesco has become the first UK supermarket to transition its
own-brand products from traditional barcodes to QR codes pow-
ered by GS1. This QR code works seamlessly at checkout while also
enabling consumers to scan and access richer product information.
For Tesco, the same code supports inventory management and
waste reduction.

Tesco is replacing barcodes with QR codes on an entire range of its
own-label products, and they described this shift as “one of the
most revolutionary retailing improvements in decades”. With a
simple scan, shoppers can instantly view trusted information from
brand, such as nutrition value, traceability, and recipes. This not only
deepens consumer engagement but also strengthens the credibility
and transparency of product information.
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Hong Kong Brands: Telling Good Stories of Products

FEATE RFERNSE

In Hong Kong, a supermarket is also leading the way by applying
1QR (built based on QR codes powered by GS1) on their
private-label products. With a simple smartphone scan, consumers
can instantly access detailed product information, including origin
and sustainability credentials.

GS1 Hong Kong offers 1QR, a digital product information platform,
to our members for FREE, which can be automatically generated
via the BarcodePlus product data platform. 1QR empowers brands
to “tell the good stories of products” and enhance competitiveness.
Through a single scan, shoppers can view trusted information such as
ingredients, origin, sustainability certificates, promotions, recycling
locations, and e shop links.

More recently, brands are leveraging 1QR’s traceability capabilities
to highlight the strengths of “Made in Hong Kong”, ensure product
safety, and build stronger consumer trust.

1QR - One Scan,

9 Key Product
Information Unveiled
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HK Citizens Spent HK$18.5 Billion on

Health Supplements in 6 Months
One Intention * One Seamless

Production ¢ 155 Tests for Quality

AAXFIEISEERER

— (R0 - —{FEEEE - 15SRBME

Ryan Tse

Executive Director, Vita Green Health Products Co. Ltd.

In the post-pandemic era, health has become a top priority for Hong
Kong residents. A survey* estimates that over 3.9 million people
spent approximately HK$18.5 billion on health supplements in the
past six months. Amid this booming demand, Vita Green remains
steadfast in its mission of over 30 years: empowering everyone to
take control of their health.

Vita Green'’s flagship product, “Lingzhi”, integrates the strengths of
Chinese and Western medicine, remains a consumer favourite. Over
the years, the brand has expanded its portfolio to more than 250
health products, supported by over 1,500 staff worldwide, and 4
pharmaceutical factories that meet GMP certification standards.
With 10 international offices, its products are marketed across Asia,
Europe, and the United States.

Upholding the brand’s founding philosophy, Ryan Tse, Executive
Director, Vita Green Health Products Co. Ltd (Vita Green), said,
“While many companies in the market rely on aggressive marketing,
high profile promotions to generate momentum, we have always
prioritised product quality above all. To us, health products must be
safe, truly effective, and of premium quality. We remain committed
to a one-stop, end-to-end production model, local manufacturing
for strict quality control, and the application of stringent Western
pharmaceutical standards in the production of Chinese medicine
and health supplements. When consumers personally experience
the efficacy of our products, they will therefore become loyal, repeat
customers.”

The “Insane” One-stop Production:
From Raw Materials to Final Product

Ryan describes their in-house production model as “insane”. He
explains, “Very few companies operate as the way we do - we
manage every step of the end-to-end integrated production line
ourselves - from planting the trees that cultivate our raw materials,
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to extracting the active ingredients, all the way to manufacturing
and production - without outsourcing a single process.” Faced with
the increasing scarcity of wild Lingzhi mushrooms in recent years,
Vita Green collaborated with professors from the Chinese Academy
of Sciences on a 20-year research project, which successfully
resulted in cultivation of 5 types and 6 kinds of premium Lingzhi.

The company’s proprietary production line, located at Tai Po
InnoPark, is among the few GMP certified pharmaceutical
manufacturing facilities in Hong Kong. Despite the fact that
manufacturing costs in Mainland China can be as low as one-tenth of
in Hong Kong, Vita Green has

maintaining local R&D and production, as well as Hong Kong

those remained resolute in
factory. The reason behind is simple but firm - Hong Kong’s
regulatory framework and testing standards are globally recognised
for their credibility and competitiveness, safeguarding product
safety, upholding uncompromising quality, and strengthening
consumer trust. The fully automated, intelligent production line
powered by Al, has increased production capacity by up to tenfold.
Around the clock, a 24-hour monitoring system maintains sterile
production environment, protecting products from contamination.
In support of sustainability, the production line has long eliminated
toxic and non recyclable plastics, replacing them with packaging
materials that meet rigorous environmental standards.

155 Tests: Integrating Chinese Medicine
Wisdom with Western Pharmaceutical
Standards

In recent years, both the Government and the industry have actively
promoted the modernisation of Chinese medicine, a field in which
Vita Green has long been a pioneer. As early as the 1990s, the brand
began producing Chinese medicine to the same stringent standards
as  Western demonstrating

pharmaceuticals, remarkable

foresight.

Ryan emphasised, “We insist on strict quality control
from the very source. Every product must undergo more
than 155 rigorous tests, covering analyses of heavy
metals, pesticide residues, and microbial indicators. This
level of testing can arguably be said to be even safer
than drinking a bottle of water or
vegetables.”

consuming
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Vita Green continuously reinvests profits into R&D. They operate
R&D centres in Hong Kong and Zhuhai, supported by a team of
over 60 scientists holding PhD or Master’s qualifications. Through
collaborations with universities and academic institutions, research
on each core ingredient often spans more than a decade. Many
products are launched only after their efficacy has been validated
through scientific studies or university research. Recently, the team
has advanced the development of nano and micro technologies,
applying scientific breakthroughs directly to product formulations.

An Initial Passion Inheriting “Healer’s Heart”

The company was established by Dr Helen Chan, Co-founder and
CEO of Vita Green, a rare entrepreneur with qualifications in both
Western medicine and registered Chinese medicine. She was
recently honoured with “Outstanding Exemplar in Family Legacy” by
Forbes China, recognising her exceptional leadership in corporate
succession, family culture, and societal influence.

After studying political economy in the United States, Ryan returned
to Hong Kong and, by chance, joined Vita Green as the Director. He
later pursued studies in Chinese medicine, inheriting his mother’s
spirit of a "healer’s heart.” As Dr. Chan has often said, the success of
an entrepreneur is not measured by market capitalisation or personal
wealth, but by the contribution made to society. Ryan shared that, at
this stage of his journey, he is “not just doing a job, but performing a
meritorious deed.”

This founding ethos extends to consumers. Vita Green is committed
to delivering attentive, people centric services, including premium
sales support and technological innovation to enhance the customer
experience. One example is the “Al Joint Assessment” service - Hong
Kong’s first application integrating physiotherapy with artificial
intelligence. Customers can receive comprehensive evaluations and
professional advice, alongside free health information to bolster
public health awareness.

The unwavering commitment to product quality and to creating
memorable consumer experiences is why Vita Green received
recognition upon its first participation in GS1 HK’s Consumer Caring
Scheme.

Despite the challenges ahead, Ryan believes that the most important is to stay true to one’s mission and
focus on doing the right things well. As long as products deliver genuine efficacy, repeat purchases will

follow. Today, Vita Green has over 700,000 members in Hong Kong -
residents is a member - as well as millions more in Mainland China. Looking ahead, the brand is setting
its sights on international expansion, expanding to overseas markets to bring the premium image of
Hong Kong brands to the global stage, fulfilling its vision everyone to live “Healthy, Joyful, and

Youthful to 120.”
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Counterfeit Strawberries and Health
Products on the Rise One Simple
Solution for Anti-Counterfeiting
ST BEAREEMBIR —EkhE

Recent news revealed the re-emergence of suspected counterfeit Japanese strawberries with packaging
designs that closely resemble authentic products, consumers often find it difficult to distinguish genuine
items from fakes. Online platforms have also been found selling fake health products, as well as counterfeit

handbags, watches, and clothing.

FHA®REE TH LBRRRE AT TZEI SRR EA LI

S FR KRZ

With the rapid growth of cross-border e-commerce and social
media platforms, counterfeit activities are becoming more complex.
Traditional packaging alone is no longer effective to protect
consumers. Counterfeit goods damage brand trust and may pose
product safety risks. Industry experts point out the significant room
for improvement identification
management.

in  product traceability and

Il
w I Anti-Counterfeiting + Traceability
+ Identifying Suspicious Sales

REAL Barcode

HE MW

To tackle counterfeiting, brands have adopted
anti-counterfeiting solutions, for example REAL QR by GS1 Hong
Kong, an integrated solution that helps verify authenticity, track

products, and detect suspicious sales activities.

some

Product . 4 Traceability
/ Authentication { BHEE
Embhth J

- Consumers verify product
authenticity instantly with a origin to point of sale

- BHERIEREMEHER

- Products can be tracked from

HER, TARLTFERBRESERERRA F

EBRERRAXTASRERT  REHER
TN BREROEEORER HURERE
Z-RERTMERERBREE BEKTINER
ZEBB - ATEREREL E@R  RHEE
FHEBRKEAZER

AR + iR + SR RT RREH 5 !

EHREMBE AREERTHESE  FIUE
GS1 HKRIREAL QR » E&HATHAEN —F > 1t
BRE REERZE-

7 Identification of Suspicious
- .\ ~ Sales Channels
BN T REEH 5 B
- Receive alerts with location and
information on suspected
counterfeit products

simple scan

e T - BEEE EERECENER

Future Salad faced counterfeit products in the Taiwan market as customers reported
changes in taste, for which there were unauthorized online sales of products using stolen
packaging. By adopting REAL QR, Future Salad enabled product authentication,
safeguarded food safety, and protected its brand reputation.

Future SaladT& &M ZER NUE) BMRRELRER GABEEEH
BERNOREE SR RERELSAECEFRLEE RENEER
GS1 HKRYREAL QRIZEIEFHEm  THERME D HEEmEEE o

ElviEE
Contact us to learn more B48IMITHEE L T:2863 9740 E: corpinfo@gslhk.org E ; 12
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Nine Decades of Transformation:
Building a Beverage Empire
Digitalisation  Sustainability

Specialty - Brewing the Future
NTEHIRE B E R T E
S -Bmib

In Hong Kong, coffee and tea - one from the West, the other from
the East - blend together to create Hong Kong’s distinctive beverage
culture. From Hong Kong-style milk tea in cha chaan tengs to the
artisanal hand-brewed coffee in cafés, and even to the iconic
“YuenYeung” that blends both drinks in one cup, each sip reflects
the city’s vibrant fusion of East meets West.

For ninety years, Hiang Kie Coffee Group (“Hiang Kie”) has been
deeply rooted in Hong Kong's food and beverage landscape,
hotels,
restaurants, clubs, airline caterers, fast food chains and cafes, serving

providing end-to-end catering solutions for Western
over 100,000 customer outlets worldwide, which means there is a
high chance you have already enjoyed a cup from Hiang Kie

occasionally.

Mr Clive Chan, Chief Executive Officer of Hiang Kie Coffee Group,
said, “We’ve always believed in perfecting every single drink. Guided
by our DGS strategy - Digital, Green and Specialty, we continuously
elevate quality while bringing Hong Kong’s beverage culture to the
Mainland China and overseas, and at the same time create new
opportunities.”

Transformation Pioneer: Shaping Modern
Coffee Culture

Since joining Hiang Kie 2 decades ago, Clive has been determined to
drive modernisation and transformation from inside out. Back in
2000, Hiang Kie established its factory in Jiangmen. Every year since,
Clive has invested in advancing automated equipment to improve
production efficiency. Clive said, “Many Hong Kong companies were
moving their production lines to Chinese Mainland at the time. We
started with 20 to 30 workers, and today, we have around 60 to 70.
With technology, we never needed a large workforce.” Today, Hiang
Kie operates over 18 branch offices across Chinese Mainland,
covering major cities like Guangzhou, Beijing, Wuhan, and Chengdui,
with Shanghai in particular serving as a major hub for the Group’s
Chinese Mainland operations.

13
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Clive Chan
Chief Executive Officer of Hiang Kie Coffee Group

MBEERZS — P —F T H S BB AN AR E!
WHRBENBINEZMBEE R E22
BEE R ASHNREORF LEEEN™
FAFERRINAER 5 F BB AQ0& B MHE
£ (BT FERAHBNE AHBE - BEE T
T~ A28 B BN~ EE S IR B IE NI BE S 1R T — 1% FE
BERAZ RRTEERETEIKBE TEEE
FrmEL Al MR—E BRI B E I — sk
EeE

SIS ETBARHEEIRLE (Clive)®m:
IHM—EREMREE a0 1A DGSHKEE
(Digital~Green-+Specialty) 21z FERF 5
B BB GO E I it K g sh - BIh T
B

B eg IRAUINLESAE

BH20FAIMABEHE CliveEREHENIRAE
B\ F[2000F  AEREIPIMER TR &
FERAC USFRBERIAESZSLE -BF
B3t DURFAEEM @ o CliveR: TBRTIES
BEERBAEREEGREREREAMBIEH
REZRmIBEENI &Y TMIRA20-30A
FIRRFAE60-70 0 A AR ER) HFIEFRA
BEMAZ AT NS BLETEAMBEERIE
BISHEB N AR BEEM LR R REHH
TERT MBS ERERIVEZE M-



BUSINESS CONNECT

EEEE

Transformation did not stop there. Clive also observed that coffee
culture at the time was polarised. “On one end, the everyday brews
served in local cha chaan tengs and traditional HK-style cafes; on the
other, the luxury coffee experiences in hotel cafes. What was

missing was a relaxed, refined yet accessible coffee experience.”
Inspired by the modern, leisurely coffee culture, he led Hiang Kie to
evolve beyond the role as an equipment supplier and become a
comprehensive beverage solutions provider — offering beverage
consultancy, professional brewing recommendations, equipment
support, and maintenance.

Clive cited one of its chain restaurant clients as an example. “Before
the pandemic, the restaurant wanted to create its own distinctive
offering. We developed a coffee profile tailored to Hong Kong
tastes, supported by equipment tailored to Hong Kong’s fast paced
operations and staff training for a comprehensive upgrade.” Hiang
Kie has also formed a dedicated team to track AloT developments,
including the introduction of the US brand xBloom smart hand brew
coffee machine. Designed by a former Apple product designer, the
machine brings artisanal hand brew coffee craftsmanship to life
through technology. By setting brewing recipes via a mobile app,
users can easily extract a cup of hand brewed coffee comparable to
that prepared by a professional barista. In addition, some coffee
machines are equipped with integrated payment systems, making
them suitable for 24-hour venues such as hospitals, schools and
fitness centres, where quality coffee can be delivered to customers
at any time.

Green Milestones: Starting with
the Supply Chain

More than a decade ago, the company had already obtained
Fairtrade and Rainforest Alliance certifications, ensuring that its raw
materials meet strict environmental and social responsibility
standards. Hiang Kie has also adopted GS1 HK’s ezTRADE platform
to electronically process its day to day orders and invoices with food
and beverage clients,
systematically handling multiple orders to significantly improve

achieving paperless operations while

efficiency.

With HKEX requiring large listed companies to disclose Scope 3 ESG
emissions, Hiang Kie has moved in step with its major restaurant
group clients by adopting GS1 HK’s ESG supply chain platform.
Simply by inputting supply quantities, emission data can be
generated automatically for the restaurant group to manage. Clive
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said, “SMEs have limited resources, and ESG reporting is not easy to
handle on our own. With a reliable platform, the process becomes
both accurate and efficient - benefiting our team and clients alike.”

Hiang Kie has also been actively exploring the application of
eco-friendly materials. Clive explained, “We have replaced traditional
plastic nylon teabag materials with corn fibre, and transitioned our
product packaging to FSC certified paper and biomass based inks.
We are even promoting the use of products made from spent coffee
grounds, such as coffee cups. Sustainability is not solely the
responsibility of large enterprises - it is a shared mission across
everyone in the supply chain.”

Specialty Experiences: The Beverage Story

Keeping pace with the specialty coffee trend, Hiang Kie’s in house
brand Silver Mona sources coffee beans from renowned origins
around the world, delivering refined and curated coffee experiences.
Besides encouraging continuous training and hands on learning,
Clive values close communication with Gen Z employees to
understand their preferences and perspectives. This has led to
refreshed interpretations of classic beverages, such as “Hong Kong
style Earl Grey Milk Tea” and the “Da Hong Pao YuenYeung”, both of
which were warmly received at coffee festivals.

Clive has also observed that in recent years, coffee culture has
evolved into a powerful way of connecting communities and people
(coffee connecting people). Coffee markets and similar events create
a relaxed and healthier atmosphere that naturally draws younger
generations together. He believes that the future of the food and
beverage industry will focus increasingly on delivering “emotional
value”. in the brand’s thoughtful
approach to packaging and cup design, they collaborated with
artists to create hand drawn illustrations inspired by Hong Kong’s

This philosophy is reflected

iconic “Dai Pai Dong” culture, as well as designs inspired by the
traditional tiled floor patterns found in classic “cha chaan tengs” - all
evoking a strong sense of local nostalgia. In recent years, as more
food & beverage clients expand from Hong Kong into Southeast Asia
and the Middle East, Hiang Kie supports them with equipment set-up
and coffee, tea selection.

When asked whether coffee or tea is more popular, Clive believes
that both hold strong growth potential. He encourages more young
people to join the food and beverage industry, “With passion, clear
goals, and a commitment to doing the best, young people can
certainly carve out their own path in this industry.”

Reflecting on future challenges and development, Clive keeps close to
heart a saying by Mr Chan Wing on, Founder of Tai Hing Group, “Even
amid significant change, focus on doing the best and boldly
showcasing your strengths.” As Hiang Kie approaches its centenary, the
Group will continue to deepen its roots not only in coffee, but also in tea
culture including the launch of “Hiang Kee Tea” premium wellness tea
collection designed to foster connection and harmony through tea.
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Scope 3 Disclosure In Action
One Solution to Address 3
Key Challenges
SIE3INEEAEEME!

— B 75 FRRIKFHEH

The Hong Kong Exchanges and Clearing Limited (HKEX) has
mandated large-listed companies to disclose ESG Scope 3
emissions. Scope 3 emissions mainly originate from upstream and
downstream activities within the supply chain, which account for
70-90% of a company’s total emissions. However, due to fragmented
data sources, the data is often incomplete and unreliable, creating

challenges for both companies and their SME suppliers.

RS

Challenge for Companies

0 2 PR

* Fragmented data from suppliers .
HEERE HIEZE

* Traditional, manual calculations are error-prone
and resource-intensive .

BRATABEZLIEEREER

* Inconsistent data formats and a lack of granular,
accurate data sources .

B — FRZ M E R R BUR IR

One-Stop Platform to Manage Scope 3 Emissions

To help companies address the above challenges, GS1 HK has
launched the “ESG Supply Chain Community Platform”. Suppliers
only need to input their daily operational data on the platform, and
and automatically

companies can thereby manage, monitor,

calculate Scope 3 data.

Catering groups have already begun adopting the platform to
manage their Scope 3 carbon emissions, with SME suppliers joining
progressively to report the required Scope 3 data.

BARZAM(HKEX)BRFIRE EHARIKRE
ESGH#E#53(Scope 3B -HBIRIFFMEEZ KA
HIESE s T (e 248 HE70-90% B A
BB DB BB TE R 5 BB 2R
EERF/NEHEREEA S

Challenge for SME Suppliers

B hHERHE

Data gaps exist as SMEs have no existing

emission records

BFREEBRO REHME

Complex calculations & limited manpower, lack of
knowledge on how to calculate and report data
STEEMEAFER KRB E kR EEERRE
Limited resources and high training costs

BRER BIlEm

—BF & ERHERIKE
HEBBEMRRL LB GS1 HKIEHL TESGH#
EREEEFE BRSUERBIAFHEHALS
BEHB EEMAURTELEE - BEAKED
STRE#EE.

EREHCKHBRBAZTE EERB IR
e R EEm T EENA TS B UERERE
BE SRR R RY SRS 38R -

Café de Coral has already adopted the platform to automate carbon emission O o O : - O :
data collection and calculation processes, significantly reducing manual L
work. It was estimated that the time required to consolidate supplier data has l-,
|||lnn|l|| |||||in.ln ||H||||Hl|

been reduced from 3-4 days per month to only 1-2 days, saving over 50% of
processing time.

The platform also offers dashboards such as trend charts, hotspot analysis, and supplier comparisons,

Read more
[ E(EES

enabling companies quickly understand emissions performance and plan carbon reduction strategies.
ARRECCHBERTE BEMCHIRBE SERERLD T ANRE Bt EASAEI-4RREIERSHE
EMIREF B E SR E 1- 2K 5T SR BiB50%E o & LR AR L RICNEBRE RO M LR flaiEss
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HKMA’s Cargo”* Addresses Financing Pain Points
Empowering Same- Day Financing for SMEs

EERCargofRAMERY |
FhERIRENERE :

The Hong Kong Monetary Authority (HKMA) released the Project
Cargo* Recommendation Report, featuring 20 recommendations

built on three core pillars - Data, Infrastructure, and Connectivity.
The initiative aims to address the significant financing challenges of
SMEs, enhance banks’ operational efficiency and risk management
capabilities, and further strengthen Hong Kong’s position as an
international trade and financial hub.

EATMEER(EER)EXRT(CargoXEE
EERE) UHB-EEMEB =R ER
Zoyv 1 20183 A 2 EBhET & T J\/JEEE%‘F
As a member of the Cargo* Expert Group, GS1 HK participated in BE, BRI ROE M R, AR E SR IR BESE
the formulation of the report. GS1 HK’s B2B commerce platform, VEABIPRE 2 RS R I

ezTRADE Data Management Platform, has been connected to the
HKMA’s Commercial Data Interchange (CDI), providing a secure and
trusted data foundation that significantly shortens banks’ credit
approval time for SMEs. Now TV conducted interview with HKMA &
GS1 HK about updates on the Cargo* initiative.

EATCargo*ER/NEIMEBEZ—"GS1 HK

ZETHRENFHELF-AENETHETES

ezZTRADEZIEEEF A EREE RN E£HE

B(CDHER RE—EZE2 A EHNEEER

EFIIRTTH R/ N EEE R BRI E M
b &EREGSI HKAZ TR Cargo*IEH

Mr Nelson Chow, Executive Director (Financial Infrastructure), Hong Kong
Monetary Authority, shared that Cargo* is an extension of the Commercial
Data Interchange (CDI). As there is already a wide range of trade-related data
on CDI, integrating Government data would provide even greater support for
the SMEs.

_ ; V. S ERPEEH(EHMER) AN ERRCargo*2—EBERNLEMH AACDIFE LB
TS —— CATRNE S EMEES TR R T LUE— 5 BB BRFEE S aT LB E /o

GS1 HK shared how we are facilitating digital trade finance
GS1 HKZET HEMMTERAIEEZRE

€€ \With the right data in place, SMEs can move from application to approval in
as short as two weeks - and in some cases, secure financing on the same day.
This is especially valuable for seasonal businesses, e.g. ice-creams, helping
them access capital faster and expand businesses.

R A RIS 2EEPHEETL NREBEERTE L REBEE oo
BB BIRDEBEALME BHSHEEH ANETRER BR )
EHEIRE RREE Y Te12

Anna Lin, Chief Executive, GS1 Hong Kong
HEERREBHSEIMRRE

(Now TV screenshot BE8#&E)

According to the roadmap outlined in the report, phase one is EERENIKAZETEHIE RN S ELRER &
expected to commence this year, focusing on data integration and EHEERSHEERED IEERARTIMPANE
infrastructure development. This includes integrating freight B RERESE EOHERAE - BLE—F
logistics and customs declaration data from government [O%e
departments, such as the Port Community System (PCS) and the

Trade Single Window.

(=]

Contact us to learn more Hi#EFMTHRES Ll
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BUSINESS CONNECT

Go Digital

Up to HK$100,000 in Funding!
Transform Warehouse &
Logistics with Smart
Technology Now
SE+EER

IR EE- YRS RE(E

The World Health Organization’s growing recognition of traditional medicine has formally positioned Chinese
medicine as an established system for disease prevention and treatment. The internationalisation of Chinese
medicine is now a future trend. As the market continues to expand, expectations for product quality, safety, and
regulatory compliance are becoming increasingly stringent.

HARABEABEERESNERBnE ERPBED A —EHERME AR R PERERCERRKEE mGRERER
R HERMBE - ZE2ERERENERTEZIRS

The Chinese medicine industry is at a pivotal stage of FEZZE(TE FMNRFARET HRIRIEE FERR
transformation. Through the adoption of technology, enterprises $AIUEMPHEEARE WX REZE M SBE
can strengthen quality assurance, improve efficiency, and ensure EZARENEAESIE YR ERE 0] LIS
product safety. Eligible companies implementing technology to FEE108/EE!

optimise warehousing, logistics, and services may receive funding of

up to HK$100,000.

The following initatives are eligible for the funding FIEBIIEE 815!

Warehouse Management, ~—. Logistics Management Systems
H-A Temperature & Humidity Monitoring @\0 MRERRGR
Ca0) mmie AR R R AR
¢ Environmental monitoring and control systems, * RFID technology, barcode scanners &
temperature and humidity monitoring devices, related solutions
alert systems, etc BIUNRFIDR T RS F i es M ABRE H =%
FINRIR S RIEHI B RS VRBRESH ERARTF

GS1 Hong Kong can provide end to end support, including GS1 HKBUA AR FIESH -BEERE
process consultation, technology adoption recommendations, & BB BFEDE 25 UE TREAMEE!
and assistance in applying for government funding, supporting MERMAGELCEERMBECERINBBRKE
enterprises enhance operational efficiency! We have successfully ZFEEZEEIEANKo
supported a pharmaceutical wholesaler in achieving smart

operations, driving significant efficiency improvements.

Following a comprehensive review of operational processes and
recommendations provided by GS1 HK’s professional team, the
International Medical Co. Ltd (TIMC) implemented smart operations
solutions across its warehouses and in house vehicle fleet - Intelligent
sensors were installed to automate temperature and humidity monitoring, with data recorded and %‘ggre
visualised on dashboards to support regulatory audits and ensure quality assurance.

EGSI HKMEXEKREREERREEMHERR EHEEXNAERERER LEAEEEESR BARES
SERUERS RRIB AL ERE VREN LR APk EERE™ UEEERET R ﬂﬁﬁﬁﬁ IR 1S EIfReE

1[=]
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BUSINESS CONNECT

Go Green

EU Digital Product Passport is Approaching
2026 Marks a Critical Starting Point!
A “Digital ID” for Every Product?

BX 25 BUHS E s PR BRI =
20265 E R SEERS!
EmiPREZRTHBIM:E) ?

i

Among the sustainability regulations being introduced globally, the European Union’s Digital Product Passport
(DPP) regulation is expected to come into force from 2027, applying to multiple sectors including textiles,

construction materials, batteries, and electronics.

SIKEEL ENPIFEZERZEZRED BRENHISEmER (Digital Product Passport)/EZ#RTEET1L2027FFIAE N ER W B

AReEsms 2R BN ETFEMELEITE

The Digital Product Passport (DPP) will require products sold on the
EU market to be issued with a “digital ID” that records information
across the product This
composition, supply chain data,
information, and end-of-life and recycling details. Delivered through
a QR code, this information will be easily accessible to supply
chain partners, regulators, and consumers - enabling access to
environmental footprint data, enhancing product transparency, and
supporting the transition to a circular economy.

lifecycle. includes origin, material

compliance and certification

While there is still some time before the regulation takes effect, it’s
now a critical time for companies to get prepared to remain
competitive. The DPP also marks the start of a new phase for

S = g PR (Digital Product Passport, DDP)
ERARKEET S LHENEREE RIS
581 et EMEmBE NS SFE - MR
B R EUR SRR E BN 15
BQRISR EHER T -BEEHE RH
BEHERREDNRERTE® BAEREN
FEREENRER B A EIREEo

BEBEBAREM A A RER EmEZERE
FNRBEREMFER EFTERF!
DPPthRIR RS E Pl B REA —E2 MR
- EmBHIRE BRI BasE  rlERI AR

sustainable business: one where product information becomes a ;
verifiable source of truth. =
DPP Pilot in Asia Pacific ZEXEDPP:{E) i

With funding from the Asian Development Bank (ADB), GS1 Asia Pacific partnered with
manufacturers in Sri Lanka to conduct a pilot project for scalable digital sharing of Environmental, — ﬁ

Social and Governance (ESG) information from the source, helping meet the growing product =%

transparency requirements of regulators and consumers in export markets.

As Sri Lankan manufacturers participating in the pilot placed focus on Digital Product Passport
(DPP) requirements, GS1 Hong Kong developed an ESG data model for T shirts to support

Read the
project report

compliance and transparency. By integrating QR Codes powered by GS1 Digital Link, DPP BI&E#HRE

required information is presented in a structured and digital format.
EIE N BEEE IR T (Asian Development Bank)EB) T~ GSloo k@ BT B RS S EETA R IR
—ErHEREZREBIEE EREOORERG UEEA XD ZRE- T EREAESG)EN ME

HOHZERMNEERBAHEENERBHEER K

AREE L ER AR REHELEER RS ERER I ZK>GS1 Hong Kong# Tills 5t 7 ESGHIEEE EBMAGS1
Digital Linki9 QRS> 1§ DPPFRTR B 4S80 BEREA X R R - IHE R E— T E M ERCHRINBIBIERE TR A HE

H#EEAESGHISEIRES -
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BUSINESS CONNECT

Go Green

One Stop Solution to Build a Product “Digital Identity”

—IERAE BEEEILTHESG:E)

GS1 Hong Kong also offers Digital Product Passport (DPP) solutios

to help companies get ready for DPP requirements.

.'. °L
Sportswear Club T-Shirt -

{Yellow)

6% Eportswes Cub
aTR: 4EEE2000800 4
Rastch: RATOGT

GS1 HKtWIER T FEHBBERERI SR B
BhEEF RS DPPEX!

SUPPLY CHAIN

. el Wiadierial Suppbar.
431BE8000916

Wills Cioice Limibed
India

HER01-08 12:12:20

Farrae) BUFR LIRS R ﬁ

Biodegradable Socks Enabling End to End Traceability from the Source

AEMSREETF WCRERBZIZRIEMN

Companies around the world are beginning to adopt Digital
Product Passport (DPP) to prepare for future regulatory and market
requirements. SocklLab® conducted a pilot project using Digital
Product Passport (DPP) for its biodegradable socks. By applying
GS1 standards, including barcodes (GTIN),
Global Location Numbers (GLN) and QR
Codes
enabled end to end traceability across the

powered by GS1, the project
supply chain—from cotton sourcing in
Pakistan to global
Indonesia and beyond.

partners in Japan,

Made entirely from certified biodegradable
materials, the socks demonstrate how DPP
and supply chain
stakeholders to better understand product
information,

allow consumers

highlighting the product’s
circular economy benefits.

IR ENFHRERDPP MR RERER &
R EESockLab®# HAV T A ) 70 iR R F =0
TR RRABISERERDPP) EFEET
GCSIREIMEM (GTIN 2IKU B HRHF(GLN) K
MAGSIZERNQRES BIRHE EATEME LR
ERAHESE2NHERBYNTREREATE
e

MR ZEF T2 RAERE D EY DB R
R BIBFERDPP B HBE BB/ ERE
ARt T MR E S SR HBIRGE B

Contact us to learn more

B PITHES

T:2863 9740 [m] IE!
E:corpinfo@gslhk.org s
E —
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BUSINESS CONNECT

GS1 HK in Review

600 Delegates Explored
STAR@GS1 HK Summit

600 E R AT EsTSTAR@GS1 HK Summit

The GS1 Hong Kong Summit gathered 600 senior executives,
decision-makers and industry experts to exchange insights on STAR
- Sustainability, Transformation, Al and Resilience - and how these
forces will shape business operations and competitiveness. IKEA
North Asia was the keynote, sharing key strategies for driving digital
transformation. The Summit also covered consumer trends across
Asia, the Greater Bay Area (GBA) and Hong Kong, leveraging Al to
“going
strategies, sustainable supply chains and tips to strive in

improve operational efficiency, the potential of Agentic Al,
out”
adversity.

)
[ri | e

el
=

351 Hong Keeg Susenit 2025
Po -.\-r|r|5 Hht{-{‘n Eul-hi‘l.i with ST

<P v o s B

GS1Hong Kong SummitBEE600I %S
B ARARERTEER HAFRSEELEE
FEAISTAR - Al 4B Z R (Sustainability):
& (Transformation) ATEHECAD & H14
(Resilience) WA E T EEFHAHF 1 IKEA
North Asia2 B FBEER > D ZHEBBIFEHILE
BER-SIEGINRAEDMN AEE RSB EE
EBE U ETNAERAIRASERE
Agentic AINEEREDTHE SR IS E MR
8 LUK IE R BB &

551 Hong Kong Summit 2025
Mext-Gen Business with STAR
o Al v FoEilerce

Pawer
i+ Tramforsation

ok Digtal Transforeation

GS1 Hong Kong ‘g nmit 2025 (&
Powering Next-5n Eré er- ¥ih 517’

Sustainabelty = Trasnsi

% Frafeics Pogalal :1;

Y

I §

n 29
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GS1 HK 4R H& 2 BF

~51 Hipug Kong 511,.;1mit 2035
Trwe (3 1 Nwe-~Y a3usiSess § @
b A (5

Digital Transformation Awards
- Recognising Outstanding Company Performance

FEHFBFEE - KEUBVERRBALEE

@ Hert-Gen Business with STAR
ity + TRRFRBSTSLOR » &l o Bisilance

The 24 GS1 Hong Kong’s Digital Transformation Awards Ceremony [E57MR1TE — EHIEE R R EHR G REH
was also held at the event, recognising businesses that have HEEAIRIFMEH M2, HB10EEIBMER) EIFAI
successfully implemented digital transformation initiatives across 10  8l#7 = F 25 & =LA AE \ ESGHE P &3 E
award categories, including excellence in Al innovation, customer A{E&iEHEHEEIR%-

experience, digital enablement, ESG & sustainability, and digital trust

& data management, etc.
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GS1 HK in Review

Exploring on Smart Supply Chain

LT

i

T 5 B = IHFES

At the Asian Logistics, Maritime and Aviation Conference (ALMAC),
GS1 Hong Kong co-organised “SCM & Logistics Forum 117, bringing
together leaders from Lam Soon Products Supply, Maxim’s Caterers
Ltd, SF Supply Chain (HK) and Nestlé Hong Kong to exchange
insights on Smart Supply Chain, future trends and challenges, and
how companies can leverage data to enhance traceability and
inventory planning.

EEMNRMEREESZH(ALMAC) E>GS1
Hong Kong&a i M rESER =1 Bk B B E
PR ELEM IEEHERE (B8) 2BEB
MITEBRIRT TS ZHEE WBEER KK
APk EL MUk WA S A ER =B
WM R T EFE B IR

Advancing the Green Transformation of
Logistics and Supply Chains

HEE! 'T’@.%uu

BHfE R A

As one of the events of Hong Kong Maritime Week, GS1 Hong Kong
co-organised the seminar "Smart Port and Logistics 4.0: Driving
Breakthroughs Toward a Greener Supply Chain” with the Hong
Kong Transport and Logistics Association (HKTLA) and the Hong
Kong Shippers’ Council. The seminar brought together industry
experts to explore the practical applications of Al in logistics, key
drivers for advancing ESG, and emerging trends such as Digital
Product Passports (DPP). Speakers also recommended that
enterprises conduct regular corporate “health checks” to keep pace
with international standards.

BREP—EES) GS1 HKEES
MmEM e - EBNEAZEEHNHIEEE0
EIY)RA.0: SRR AR B R LIRS sy & ERAT
EEXRTRARS A LSS RPNERIE
FA~EENESGRIRASR IR B F E m#ER(DPP)E

EREREE

RIRAREE WEREFEBERETEERER

B R EERIR %

Traceability and trusted data are critical to meeting sustainability disclosure requirements

and unlocking the full potential of Al.

BB (Traceability) & Al {5 ##& (Trusted Data)@ T & rld

A RN E R R B AIERERIR R

Anna Lin + GS1 HK Chief Executive | #2848 - EH S RGBT SEE
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GS1 HK 4R H& 2 BF

Spotlight on Innovation: HKICT Awards 2025
R R BAEMBREMNE R IRIGHE

HonG KoNG ICT AWARDS
2025 5 5 I e e

AWARDS SRESENTATION CEREMONY B &N
SMART MOBILITY AWAHD

Lﬂ_

'?i.. 1'|_. Ilt-':_

r“, x ;rr

'

HONG KonNG ICT AWARDS @
2025 7 1 & 5 B Wi R s

AWARDS PRESENTATION CEREMONY SN MM

The award presentation ceremony of “the Oscars of I&T industry”, WEABARBERAR G EARTRE I NSEEH
the HKICT Awards 2025, unveiled winners across 8 award @RS 2025085 6118 I8 T S(E L1848
categories. The Financial Secretary, Mr Paul Chan, presented the BIBJEHEE A KB B B RALE BRI 2FE
Grand Award of the Year. Ko

Organised by the Digital Policy Office, the HKICT Awards features BEBARBARSEARFZTHRERAE 5
multiple category-specific awards led by industry organisations. B ZERNEZEFRIEESHOEIEER]GS1
GS1 Hong Kong is the leading organiser of the Smart Mobility Hong Kong@ IS S H174% ) AU S its Hgst
Award, with its presentation ceremony held on the same day. The HENRPEHRT - SEXEEERNKALE
Airport Authority Hong emerged as the big winner, with its digital KR SESBBY RS ZEEMEZHITA
logistics solutions clinching the Smart Mobility Grand Award, the #~\MSZH1T BEYPR) 82 RIS E2HT (8
Smart Mobility (Smart Logistics) Gold and Silver Awards. BYm) iREE ) o

Other winners of “Smart Mobility Award”

g7 HthSRER

Smart Mobility (Smart Tourism) Harvest Elite International Limited

Gold Award E—EEERAE

= 1T (E=RE) £1%
Smart Mobility (Smart Transport) Winley Technology Group Limited / Highways
Gold Award Department, The Government of the HKSAR
BEHIT (BERXE) £1% BERKERBRAE / EEFIITHREBNREE , )

iew other

Smart Mobility - Best Use of Al  Department of Real Estate and Construction, Zﬁggﬁggfgf”mes
EEHIT - REATEREERIR The University of Hong Kong / Hong Kong S

Housing Authority
SEREEHMERERR | SAEEZES
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New Members

GS1 Hong Kong welcomes the following new members

O A GS1ERES

(in alphabetical order ML FHE))

10.

11.

12.

13,

14.

15,

16.
17.

18.
19.
20.
21.
22.

28,
24,

258
26.
27,
28.
29.
30.
3,
35

34.
358

36.

By

38.
39.

40.

41.
42.

43.

44.

45.

46.
47.

48.
49.

50.

25

1957 & CO. (MANAGEMENT) LIMITED 51.
3 WISE DEVELOPMENT CO., LIMITED

ZHYRARRT 52.
3EC PHARMACEUTICAL COMPANY LIMITED

ZHERESRAT 53.
3N FOOD TRADING LIMITED

8-SQUARE STORE (HONG KONG) LIMITED 54.
NFBEE (&) BRAT

ABOTE INTERNATIONAL TRADING BEER CO., LIMITED 558
FEFE R B EERAT

AC TIMEPIECES INTERNATIONAL LIMITED 56.
ACESVIA LIMITED 57.
ZBREEARAT

ACHILLES HONG KONG CO LTD 58.
BEEBERAT

AEI PROTECT-ON SYSTEMS LIMITED 59.
RBZEBRESRAT 60.
AISHENG CHANGSHOU TECHNOLOGY LIMITED

BERSNZERAT 61.
ALSON INTERCONTINENTAL LIMITED

BAHMERRAT 62.
ANKER INNOVATIONS LIMITED

ZRBIFERAT 63.
AOSAI TECHNOLOGY (HONG KONG) LIMITED

RERR (BB) BIRAS 64.
AOSEN (HONGKONG) PHARMACIA LIMITED” 65.
BERER) BRRERAT 66.
APOLLO-LINK HONG KONG LIMITED

ARTREALM CULTURE TECHNOLOGY LIMITED 67.
BARXEHZBERAT

ASIANBASE INTERNATIONAL LIMITED 68.
ASR GROUP (ASIA) LIMITED

AUSTRALIA WESTMORE HEALTH PRODUCTS CO., LIMITED 69.
AR BRI ERRRAERAT

AUTOJARE COMPANY LIMITED 70.
BEESREARAT

BAI CHUAN RUN ZE BIOTECH (HK) CO., LIMITED 71
B IE2EMRE (F8) BRAT

BAIR LIMITED 72.
BAOPIN LIMITED

B (EB) BRAT 73.
BEANS GROUP LIMITED 74.
SFEEARAT 75.
BEIZ MEDICAL DEVICES LIMITED

BEBRERNERAS 76.
BERRY WORLD HONG KONG LIMITED 77.
BEST STANDARD CREATIONS CO., LIMITED

BEWAVE SUSTAINABLE SOLUTIONS LIMITED 78.
ERYEREZERAT 79.
BIBIFI GLOBAL LIMITED

LEEESEEIRR B PRA T 80.
BINEPAD LIMITED

BIOCOUPE CO., LIMITED 81
BLUE ORIGO (HONG KONG) HEALTH DEVELOPMENT CO., LIMITED

ER (&R ARBEXBZARAT 82.
BM VITAWING NUTRITION LIMITED

BOMASS INTERNATIONAL LIMITED 83.
HIEERERAT 84.
BORN INTERNATIONAL MEDICAL CO., LIMITED 85.
ERREZARAT

BOSANG YOTTA SOLUTIONS PHARMACEUTICAL FACTORY LIMITED 86.
RETREBNERSRAT

BRIGHT PROSPECT TECHNOLOGY LIMITED 87.
CALLISTA FOODS LIMITED 88.
RARRERATE 89.
CARING HEART INTERNATIONAL FOODS LIMITED

BEERERARAR 90.
CELI KOEL (HONGKONG) INTERNATIONAL GROUP LIMITED

CELUXX (HK) GROUP LIMITED ©Al,
T (B8 ERMARAT

CHAINFLOW CO., LIMITED 92.
RBEEARAT 93.
CHAN SAI GAAN STUDIO LIMITED

EtETEESRAT 94.
CHANNEL 8 COMPANY LIMITED

8 IBEARMRAT 95.
CHART COFFEE LIMITED

CHERRYKINGSSS CONCEPTS COMPANY 96.
HEIHEAT

CHEW HALO LIMITED 97.
CHICO INTERNATIONAL LIMITED

BEEEARAT 98.

CHINA BEAR BILE SYNTHETIC BIOLOGY CO., LIMITED
PERRERENERAE

CHINA INTERNATIONAL PHARMACEUTICAL (HOLDING) CORPORATION LIMITED

FhE R BE 25 (FERR) BFRAE)

CHINA LONGEVITY GROUP GRAIN AND OIL SHARE LIMITED
TEESEEEHRRRHBRAR

CHINA LUZHOU TOUQU STOCK LIMITED

FRELE N BRI B IR AR

CHRISTIAN FAMILY SERVICE CENTRE
EEHRRERBEH O

CHRONOPULSE BIOTECH (HONG KONG) LIMITED
RRCARBN E sl (B8) BIRAR

CHUBBYTECH CO., LIMITED

CHY LIMITED

HERERERERAT

CIRTMAIINTERNATIONAL BRAND MANAGEMENT CO., LIMITED

IS XBER RIS EEERAT

CL STUDIO LIMITED

CONCEPTO CO.

TR [El

CONTINEO MARKETING GROUP PTE LIMITED
B EEHERMARAR

COORDINAX (HONG KONG) LIMITED

EERR (B78) BIRAE

CORETRITION TECHNOLOGY LIMITED
ERERNRARAR

COUNTRY MASTER LIMITED

CROWN CORPORATION LIMITED
DAOXIANGCUN (HK) SHARES CO., LIMITED
EEN (FR) RHERAR

DCG MIRAGE TECHNOLOGY HK LIMITED
YBOR (BB BRARAR

DCH ELECTRICAL APPLIANCES COMPANY LIMITED
AEITEHRERAT

DESIGN GO (ASIA) LIMITED

i (3X) BIRAE]

DEVIQUE LIMITED

RMERAIRIK AR AT

DEZCO LIMITED

REBEEARAR

DGLETT LIMITED

R ARAR)

DIAGNOGEN LIMITED

DICOM INTERNATIONAL (HK) COMPANY LIMITED
DNA POTION LIMITED

ERERARAR

DR. SNIFFY CO., LIMITED

DRAGON HOPE (HK) BIOTECH MANUFACTORY LIMITED
BEZH (BE) EMRIRBUERARAR
DREAMBIZ LIMITED

EASTERN MATERIA MEDICA PHARMACEUTICAL FACTORY LIMITED

ERRHAEREBARAE

ELEGANT LIVING LIMITED

HEEERRAR

ELITE-CHINA CULTURAL DEVELOPMENT LIMITED
REERX(LERAMRAT

EMERGING VIRAL DIAGNOSTICS (HK) LIMITED
MEmBLE (FHR) BRAS

ENDYMED ASIA LIMITED

ENIX COMPANY LIMITED

ENJOY NORTH EAST FARM PRODUCTS COMPANY LIMITED
BRERIRERRAE

EXTREME HERBAL LIMITED

BREAFRAF

FARMAMONDO HONG KONG LIMITED

FEROX OUTDOOR COMPANY

FIBER FEATHER RECYCLING LIMITED
MPBERRAR

FLAMVOLVE TECH LIMITED
RYBIERE AR ARAE

FLEMING INTERNATIONAL LIMITED
ZRBEEARAR

FLUFFY TECHNOLOGIES HK LIMITED

FLY (HK) TRADING CO,, LIMITED

ARE (B8) BHHERAE]

FORESTHILL DESIGN LIMITED

RERRAT

FORTY ONE HONG KONG TRADING COMPANY LIMITED
tH—EEEZHRAE

FULL CITY (HOLDINGS) LIMITED

=i (2R BIRAS

GEMMA HEALTH (HONGKONG) LIMITED

EHRE (B8 BRAR

GERMANY PESOCHIT (GROUP) HONG KONG LIMITED
REEREIRA (M) BIRAR
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100.
101.
102.

104.

105.

106.

107.
108.
109.

110.

111.

112.

A,

114.

fIS1I58

116.

117.

118.

119.

120.

121.

122.

2%,

124.

125,

126.

127.

128.

129.

130.

A3,

132.

13,

134.

135,
136.

137.

139.

140.

141.

142.

144.

145.

146.

BUSINESS CONNECT

giomes

GRACE NATURE CO., LIMITED

REREARRAR

GRANDMA WONG LIMITED

GREENROOT DISTRIBUTION LIMITED

GREENSTAR HONG KONG LIMITED

HESBRRAF

GSV INTERNATIONAL GROUP LIMITED
EEMEREEARAR

H+C HEALTH PRODUCTS COMPANY

EXWERARAR

HA MING KEE

BigsC

HALO CAP TECHNOLOGY CO., LIMITED
ERPRXARAR

HANDTIQUE.CO

HANKOOK TECHNOLOGY COMMERCE LIMITED

HAPPIFY COMPANY LIMITED

BIERARAS

HBCH HEALTH PRODUCTS GROUP LIMITED
FoEREREEERAR

HEART WITH HEART (HONG KONG) LIMITED

Bl (B8) BIRAE

HELLO COCOA LIMITED

A AP 4R PRAT)

HIGO LIMITED

BEERARAR

HING FUNG INTERNATIONAL (HONG KONG) LIMITED
ELER (TR BRAD

HING SAN HONG LIMITED

RBRITARAE

HIP YICK FOOD LIMITED

hEREERAT

HK DIW PHARMACY CO,, LIMITED
ERBUAEERRAR

HK FEASTO TRADE CO,, LIMITED

BRETEEZERAT

HK FUYIHAO INTERNATIONAL INDUSTRIAL CO., LIMITED
ERERFEREEARATR

HK GOLDEN PHOENIX TRADING LIMITED
EREREZERAT

HK HOCHAN JIAYE INT'L CO., LIMITED
BEREMREEERARAR

HK JIA LIAN TRADING DEVELOPMENT LIMITED
EMEEEERRARARD

HK JINPAN BIOPHARMACEUTICAL CO., LIMITED
EREELYBERRAR

HK LEWULING BIOTECHNOLOGY CO., LIMITED
ERLEREMRARAT

HK ROADSTAR TECHNOLOGY CO., LIMITED
BFRETHEARAE

HK TONGTAI BIOLOGY TECHNOLOGY CO., LIMITED
ERBREVMBEMABRAS

HK TULE INTERNATIONAL TRADE CO., LIMITED
ERRKEREABRAE

HK YUFANGTANG MEDICAL GROUP LIMITED

BRI EEEEMBRAT

HKSPORTNUTRITION LIMITED

2+H—ARAR

HONG KONG AIER (INTERNATIONAL) GROUP COMPANY LIMITED
EHRYR ER) ERERAT

HONG KONG AOSHELAN YAN INTERNATIONAL CO., LIMITED
EEREWMIEERARAS

HONG KONG BAIJING TECHNOLOGY LIMITED
ERBENRARAT

HONG KONG BAISI COSMETICS LIMITED
EREERHRRARAS

HONG KONG BAIYAOZU PHARMACEUTICAL CO., LIMITED
EEAREREERAF

HONG KONG BAOYA COSMETICS LIMITED

HONG KONG BURSLAN INTERNATIONAL LIMITED
ERMAAHERARAR

HONG KONG CAUSEWAY BAY DRUGSTORE CO., LIMITED
ERMBEAREE PRPERTARAT

HONG KONG CENTENNIAL ANCESTRAL COMPANY LIMITED
EEEFHEERAR

HONG KONG CHINESE MEDICAL SCIENCE ACADEMY LIMITED
ERPEHBRARAR

HONG KONG CHUN KING GROUP LIMITED
ERBRERBIRAT

HONG KONG CLOVER HEALTH TECHNOLOGY CO., LIMITED
EE=REREURARAT

HONG KONG CYBERLUMENIX TECHNOLOGY LIMITED
ERBERARRARAE

HONG KONG DING'S HE NIAN TANG BIOTECHNOLOGY CO., LIMITED
EETRBFEENHRARAT

HONG KONG FUTAI PHARMACEUTICAL LIMITED
EREREXARAT

HONG KONG GAOJUN INTERNATIONAL TRADING CO., LIMITED
EEGEEREZHIRAR

HONG KONG GUOBIAO INSPECTION AND TESTING CO.,, LIMITED
SHRERRRICABRAE

147.

148.

149.

150.

5L,

152,

153,

154.

155,

156.

157,

158.
159.

160.

161.

162.

163.

164.

165.

166.
167.

169.

170.

171.

72,

173.

174.

175.

176.

177.

178.

179.

180.

181.

182.

183.

184.

185.

186.

189.

190.

191.

192.

N

HONG KONG HEALTHCARE & HEARTBIOTECH CO., LIMITED
BERERCOEMRRARAR

HONG KONG HONGCHENG SPORTS GOODS CO., LIMITED
EEBREREARARAR

HONG KONG HONGSHENG ADULT PRODUCTS TRADING CO., LIMITED
ERBBRMARREERRAR

HONG KONG HUAXING HOLDINGS LIMITED
ERERERARAT

HONG KONG HUIXIN FOOD GROUP LIMITED
EEEERMEMBIRAR

HONG KONG HUIZHONGTANG BIOTECHNOLOGY CO., LIMITED
EREMEEMHRARAE

HONG KONG JIMEIKANG LIMITED

EREXEAMRAT

HONG KONG JISUITANG MEDICINE CO., LIMITED
EREREEEFRAR

HONG KONG JIUJIUGIAN GROUP CO., LIMITED
ERNRLEEERAT

HONG KONG KANWU TECHNOLOGY LIMITED
EREMBRARAR

HONG KONG KAQILA TECHNOLOGY CO., LIMITED
ERRHHRRARAR

HONG KONG KATASYMBOL CO., LIMITED

HONG KONG KING JACK (INTERNATIONAL) GROUP LIMITED
EEER @R £KEFRAE

HONG KONG KUNZE TECHNOLOGY TRADING CO., LIMITED
EERMENRESARAR

HONG KONG LANGBA FOOD LIMITED

EFERBREARAE

HONG KONG LEE-CARE ORAL CARE PRODUCTS CO., LIMITED
EBUROEEIEARERAR

HONG KONG LIBBITON FOOD GROUP LIMITED
ERTILERRERRNDARAST

HONG KONG LINSHENG ELECTRONIC TECHNOLOGY CO., LIMITED
EERABTFREARAR

HONG KONG LUMINA GLOBAL INTERNATIONAL LIMITED
HONG KONG LUXKISH LIMITED

HONG KONG MASTER NETWORK LIMITED

EERXPERATE

HONG KONG MENGDA INFORMATION TECHNOLOGY LIMITED
BERBEAEERRARAT

HONG KONG MINIR INTERNATIONAL FOOD CO., LIMITED
BRKEBERRRERAT

HONG KONG NEWSTAR BIG HEALTH TECHNOLOGY CO., LIMITED
EERMEARBHRARAR

HONG KONG NOUFARM FOOD LIMITED

ERHERRARAT

HONG KONG PHARMACY CHINESE AND WESTERN MEDICINE
INTERNATIONAL LIMITED

ERARETAEEERARAT

HONG KONG RUISHA BIOLOGICAL TECHNOLOGY CO., LIMITED
ERMTENTRARAR

HONG KONG SHEN YUAN SHENG TRADING BIO LIMITED
ERETHEZENBRAE

HONG KONG SMARTMAKER DIGITAL TECHNOLOGY CO., LIMITED
EREERUBHRARAT

HONG KONG SOU MAN DI FOOD TRADING CO., LIMITED
ERF M RREEERAE

HONG KONG SUCHEN HEALTH TECHNOLOGY GROUP CO., LIMITED
ERRERBENZEEERAR

HONG KONG SUYUAN TECHNOLOGY CO., LIMITED
ERBREHARAT

HONG KONG TAIYI HONGRUN TRADE CO., LIMITED
EEREREESHIRAR

HONG KONG TASTISM LIMITED

AREERRAF

HONG KONG TIAN YAN M| YU TRADE LIMITED
SEEERMEZHRAR

HONG KONG TONG AN TANG PHARMACEUTICAL GROUP CO., LIMITED
ERRRERXERRNARAT

HONG KONG TOPCHEF APPLIANCE LIMITED
ERBEHERARAT

HONG KONG TRACE ELEMENTS HEALTH TECHNOLOGY COMPANY LIMITED
ERMETRRENXARAR

HONG KONG WEII GLOBAL LIMITED

EERFERARABR

HONG KONG YU YANG ZHEN GROUP CO.,, LIMITED
EREBEDEERMNERAE

HONGKONG BEEBEST INFORMATION TECHNOLOGY CO., LIMITED
ERBHENRRARAR

HONGKONG BLAZETIDE INTERNATIONAL TRADING CO., LIMITED
EREEREZBRAT

HONGKONG BLUEBELL INTERNATIONAL CO., LIMITED
ERERFERERAR

HONGKONG BY SUN COMPANY LIMITED

EREARRAF

HONGKONG CULINART INTERNATIONAL TRADE CO., LIMITED
EEERMBFEREZERAT

HONGKONG DAYAOFANG HEALTH RESEARCH INSTITUTE SHARE LIMITED
ERARERRMIRRNERAR
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193.
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243,
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230.
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232.
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237

238.

239.
240.

241.
242.

243.
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HONGKONG SINGCHAN TECHNOLOGY LIMITED 244.
ERERMTERAT 245,
HONGKONG TONGYANGTANG PHARMACEUTICAL CO., LIMITED
ERRABEHEEFRAT 246.
HONGKONG ZHIYUANTONG TECHNOLOGY LIMITED

EFRERBENEERAR 247.
HONGTAI (HK) PHARMACEUTICAL CO., LIMITED 248.
B (BH) BWEFRAT

HOYAN (HONG KONG) TECHNOLOGY TRADING CO., LIMITED 249.
M (ER) N ESARAT

HUA MEDICINE TECHNOLOGY (HONG KONG) LIMITED 250.
EFRERM (FB) ARAT

HUA TUO HOLDINGS GROUP LIMITED 251
EEEREEIBEARAT

HUATU GROUP HEALTH INDUSTRY LIMITED 252.
ECERRREEARAT 253,
HUAYAO INTERNATIONAL CO., LIMITED

ERERAIRAT 254,
HUNGCHIU LIMITED

WABRAT S
1&C (HQNG KONG) LIMITED 256.
RANEBES IRAT) 5
IFLEX EYEWEAR COMPANY LIMITED 258.
INF TECHNOLOGY LIMITED :
HIBRFERAT 258
INNOFORGE STUDIO COMPANY LIMITED :
BIEBTEERRAT 50
INNOMEDS WELLNESS LIMITED :
FEREEARAT 5
1ZU ASIA COMPANY LIMITED :
REEMNEEFRAT B
J & E GROUP LIMITED :
BIRE@MAIRAT s
JACKSON HONG LIMITED :
EERETARAT a4
JAPAN ITO CHINA COMPANY LIMITED

BARHEHR U TEERAT 2t
JBF LIMITED 266
JDS COMMERCE HOLDINGS LIMITED :
JETLAND HARDWARE LIMITED 267.
JETWAY MANUFACTORY COMPANY LIMITED

JIANGSU HENGRUI PHARMACEUTICALS (HONG KONG) CO., LIMITED 268.
SIERIBIREREE (BH) AIRAT

JIEFUNI INTERNATIONAL TRADE LIMITED 269.
BEEEREZERAT

JIURISKC LIMITED 270.
HBEBENARAT 271.
JORDAN & KOENIG LIMITED

JUBILEE GROUP HOLDINGS HK LIMITED 272.
K. TREND FOOTWEAR LIMITED

HEEEFRAT 273,
KA XING TRADING HONG KONG LIMITED

EREEERERAT 274,
KAIHUA INT'L FOODS (HONG KONG) LIMITED

YEERESR (FE) BRAT 275.
KAISUN TRADING CO., LIMITED 276.
KAM KOOK YUEN LIMITED

ERASHEAARAT 277.
KARSEELL COSMETICS CO., LIMITED

FERCRBERAT 278.
KBOSE INTERNATIONAL COMPANY LIMITED 279.
S BEERERAT

KING OF GINSENG (KOREA RED GINSENG) LIMITED 280.
HE2 (BESES) ARAT

KINGDOM TRADING (INTERNATIONAL) LIMITED 281.
BEES(ER)BERAT 282.
KIRI STUDIO LIMITED

HETEERRAT 283,
KOMODO INNOVATION GROUP LIMITED

HNEZRAFMEEEGRAR 284.
KONXEPT LIMITED

KOON CHEUK HIN CO., LIMITED 285,
BB IRAT

KOREA SELLTA COSMETICS CO., LIMITED 286.
BEFNB RSN EHERAT

LA LUNA COMPANY LIMITED 287.
LA MER (HONG KONG) COSMETICS LIMITED

BEZ M (R GRRBRAT 288.
LANPEI TECHNOLOGY (HONG KONG) CO., LIMITED

B (&) BRAT 289.
LAVATOOLS (HONG KONG) LIMITED

BRREERAR 290.
LAYTURE COMPANY LIMITED

LEADWELL SOLUTIONS LIMITED 291.
BESHHABRAT

LIAM BIOTECH MANUFACTURE LIMITED 292.
LIFE POWER INTERNATIONAL LIMITED 293.
VITBRBRAR 294.
LIGHT TEC LIMITED

FEFEEHERAR 295,

BUSINESS CONNECT

New Members

LINLYFONTE HK LIMITED ‘
LION ENTERPRISE GROUP LIMITED
MFRERRAR

LIVING LIFE LIMITED

BAERRAR

LOCOLLA LIMITED

LOVE VICTORY H.K. LIMITED

ERfE (F8) BRAR

LUMIFORGE COMPANY LIMITED

KEERRAT

LUMINARY TRADING HK LIMITED

FRHES (EE) BRAR

LUXELIVING COMPANY LIMITED
HESAIFRRAR

M2 BRANDS LIMITED

MACAO ZHONGJING PHARMACY SHARES LIMITED
AP RAREERNDERAE

MAIDECARE GROUP LIMITED
EEEEARAR

MALACATE ANCESTRAL LIMITED

MAMA MUJER SUPPLY CHAIN LIMITED
MASHA TRADING (H.K) LIMITED

MECHPORT LIMITED

ERARRAT

MEILIN TRADING HK LIMITED

EE S (FE) BRAR

MUSIC PANDA CO., LIMITED

BHERARAT

NATURE PURE TRADING LIMITED
BRREZERAR

NETVOYAGE LIMITED

MBIEHRMARAR

NEW ADVENTURES LLC LIMITED

NEW AGE SUPPLY CHAIN LIMITED

M HEERIRAR

NEW BOND LIMITED

MEITARAR

NEW CENTURY (HK) PHARMACEUTICAL CO., LIMITED
i (B8) REFRATF

NEW ENTERTAINMENT BIOTECHNOLOGY CO., LIMITED
MREMBRARAR

NI LINGYAN INTERNATIONAL LIMITED

Bl HERERAR

NIKKO TRADING HK LIMITED

NBRS (B8 BRAR

NINGLEY GLOBAL COMMERCE GROUP LIMITED
NO.8 STUDIO LIMITED

SETIFERIRAR

NOBEL PRIZE WINNERS (ASIA) SCIENCE RESEARCH INSTITUTE CO., LIMITED
ERARERE @) HEMERERAR
NOBEN INTERNATIONAL LIFE SCIENCE AND TECHNOLOGY CO., LIMITED
HEAEREGRRRARAR

NOBITA TRADING COMPANY LIMITED
REBZHHERAF

NOBS BIOTECH LIMITED

NOX TECHNOLOGY INTERNATIONAL LIMITED
SEAREHE (ERR) BIRAE)

OHMORE (HONG KONG) BIOTECHNOLOGY LIMITED
BRER (&) EMBHRARAR

ONE PCT LIMITED

ORIGIN PHARMACEUTICAL LIMITED
SAREEERRAT)

OTAI BIOTECHNOLOGY (HK) LIMITED
ERRREMRRERAR

OWNSMILE BIOTECHNOLOGY CO., LIMITED
PACIFIC SALMON GROUP LIMITED
FRERBIRAE

PANDA COOL MANAGEMENT LIMITED

SRS REIRARAR

PANG HO INTERNATIONAL TRADING LIMITED
HEERERHRAR

PARCO (HK) IND. LIMITED

1S (&E) BXERAE

PAX GROUP HOLDINGS LIMITED

KT EERARAR

PC LINKS LIMITED

THARRIEARAR)

PDW (HK) LIMITED

fErEsR st (B78) BRAR

PEKABOAY TECHNOLOGY CO., LIMITED
IKRBRERARAR

PETTERMOMO LIMITED

BRENARAR

PHOENIX A&F HOLDINGS LIMITED
BRBRAEXERFIRAS

PLANET EARTH INCORPORATED LIMITED
PLAYVITAL LIMITED

POLAR FEAT SPORTS LIMITED
ELEHERAF

PORTUS FRAGRANTIA HOLDINGS LIMITED
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PRENETICS LIMITED 349.

PRIME LIVING AND VITALITY LIMITED 350.

EBEBREMISIBRAT 351.

PROBLISS WELLNESS LIMITED

BRRBRERAR 352.

PRODUCT INNOVATOR LIMITED

ARERERERAT 353.

PROFISH INTERNATIONAL LIMITED

ELEEBRAT 354.

QTY LIFE SCIENCES CO., LIMITED

RABBIT ENERGY LIMITED 355.

BRIERBRAT

RANDOM ACT OF KINDNESS CHARITY FUND LIMITED 356.

|EFEZESEEBRAR

REED'S (HONG KONG) LIMITED 357.

REMINDER COMPANY LIMITED 358.

RREBARAR

REMIX CHEMIE CO., LIMITED 359.

RENZHI KANGTAI PHARMACEUTICAL LIMITED

CHBEREERRAT 360.

RIGHTEOUS PATH (HONG KONG) LIMITED

HR (BB BRAR 361.

ROYAL HEALTH PHARMACEUTICAL LIMITED 362.

HREEFRAT 363.

ROYAL WILLIAM WINE GROUP LIMITED 364.

ERERHREEZEERRAR

RTONG GLOBAL CO., LIMITED 365,

@R KARAT

RUISHI FAR EAST LIMITED 366.

RUNTANG CO., LIMITED

HEBRAR 367.

SARAYA (HONG KONG SALES) CO., LIMITED

SAVE LOAD PRODUCTION LIMITED 368.

FEREARAE

SCHUELKE ASIA PACIFIC LIMITED 369.

SCHUETTE & CO. FAR EAST LIMITED

EFTARAT 370.

SENDA DEVELOPMENT CO., LIMITED

RERRAMRAT 371.

SENTEUR COSMETIC LIMITED

SHING HING GROUP TRADING LIMITED 372.

REEEBEZERAT 373.

SHUFANG LIMITED

BHERABRAT 374.

SHUN HING GLOBAL ONLINE BUSINESS COMPANY LIMITED

FRIRIKETFHEBRAR 375.

SHUNXING MEDICAL BIOTECHNOLOGY COMPANY LIMITED

|EEE B ZE A MR B IRA T 376.

SINGAPORE PHARMACY CO., LIMITED 377.

ENMEAEEBRAT

SINO FIRST INTERNATIONAL HOLDINGS LIMITED 378.

SIX STARS PET WHOLESALE COMPANY LIMITED

NEREMHBERAT 379.

SIX25AM LIMITED

SMALL HEALTHY ENVIRONMENT LIMITED 380.

BE/NMNRIRBERAF

SMOOTH ELECTRONICS CO., LIMITED 381.

HIBEFARAE

SO KA CHON LIMITED 382.

BRIEARAR

SORATIN PHARMACEUTICAL LIMITED 383.

SOULO LIMITED

SS WOODEN PRODUCTS CO., LIMITED 384.

ZHAEARRAF

STELLA RACQUETS LIMITED 385.

SUNNY HARMONY ENERGY DEVELOPMENT COMPANY LIMITED

BRI R RARAT Sec

TAI TONG ORGANIC BEANSPROUTS COMPANY LIMITED

AREEREHARAT .

TAKAKA LIMITED amE

TALIRIS LIMITED ‘

REFBRAE 389

TANGENCY (HK) CO. LIMITED :

TEAM ENERGY KNITTERS LIMITED 290.

EHEBBRAT

TEAMFLEX TECHNOLOGY LIMITED 301,

THAI LADIES LIMITED 392

HRLELFRAF

THAILAND YUPUTANG PHARMACY LIMITED

HFEFEEHNEFRAF

THE BEGINNING GROUP LIMITED

XEEBRAE

THE POWER OF NOW LIMITED

ETERERERAR

THE WHALE LOUNGE HK LIMITED

TIANCHEN ELECTRONIC COMMERCE CO., LIMITED

RREFEBARAR

TIE YUE INTERNATIONAL CROSS-BORDER ELECTRONIC COMMERCE CO., LIMITED
HUE RS BEARAR

TIME FOR TEA LIMITED

TRADEWISE SOLUTIONS LIMITED
TREASURE GO CATERING LIMITED
SRERERARAR

TRENDER TECHNOLOGY LIMITED
HEMRARAR

TRIMIC INDUSTRY LIMITED
BRTEARAR

TRULYPET INTERNATIONAL LIMITED
BRI B FRATE)

TYSAN TRADING COMPANY LIMITED
ZREBSARAR

UK NICA CATERING GROUP LIMITED
HERFEREEBIRAR

UPPER CHINA HONG KONG CO., LIMITED
VALERIE PASTRY LIMITED
ERBREERAR

VENTTI AIR COMPANY LIMITED
BROZRARAR

VIDSMART TRADE CO.,, LIMITED
HRBEESARAT

VITAILIFE NUTRITION LIMITED

VIVA BEAUTY ECOM LIMITED

W & B ENTERPRISE LIMITED

WAON DEVELOPMENT LIMITED
HERERBRAT

WEIJIE INTERNATIONAL TRADING COMPANY LIMITED
EREREZHRAR

WELL DONE HOME DEPOT LIMITED

BT R ERRES IR FRAE)

WHL HOLDING LIMITED

BB ERZRARATR

WINRICH INTERNATIONAL TRADE LIMITED
REEREZBRAT

WISE PET PRODUCT LIMITED
HERMARARAR

WORLD FZO ENTERPRISE LIMITED
HEREHREXARAR

WSS (1978) LIMITED

KB (1978) ARRAT]

WY INTERNATIONAL LIMITED

XINDAFA (HONG KONG) LIMITED

BEL (FR) BRAR

YEASEN PHARMA FACTORY LIMITED
BREEARERARAR

YEDAO HOLDING HK LIMITED

EREE R (&%) BRAE

YEESO LIMITED

YEPPERS COMPANY LIMITED
BYRIKARAR

YESHIFU (HONG KONG) HOLDINGS LIMITED
ERERAERERAR

YEUK FUNG GX INTERNATIONAL LIMITED
BEEGEERARARE

YME TECHNOLOGY LIMITED
RARZBRAT

YNBY INTERNATIONAL LIMITED
EHERARAR

YOUNG BEAUTY (HONG KONG) INTERNATIONAL DEVELOPMENT CO., LIMITED
FEROR (B8) BB RERAR

YOUNG TIDE LIMITED

HERARAE

YOUQI INTERNATIONAL LIMITED
EHZERERAT

YOUZUO INTERNATIONAL TRADING CO., LIMITED
BEEREZHERAR

YU KEE LIMITED

A RATE

YUAN HENG SPICE COMPANY LIMITED
REEHARAR

YUE WO HOP KEE

wM&sL

YUNSHENGTONG (HK) BIOPHARMACEUTICAL LIMITED
HER (B8) EMBRNERRAT
YUNXIANG INTERNATIONAL TRADING LIMITED
EAEREZERAR

ZERONE LIMITED

ZHONGJING INTERNATIONAL HEALTH INDUSTRY GROUP CO,, LIMITED
hRERREEXEEGRAR

Join Us

RAHFINES
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GS1 HK in Review

15% Anniversary of Consumer Caring Scheme
AOiE = E5TeT2|15F &F

A survey shows that 3 factors are considered even more important BHREET@EN BE-(AZELEREEE . BERK
than price: product and service quality (53%), customer service MRFEBZE(53%) B AIRFEXIE(51%) MUEEFIH
(51%), and a convenient digital experience (35%). Recognition from  #hEReE: (35%) o8 B E manE A ARFS el L
credible certification programme, could also help build trust and FBEAEXEHINTEALEHE LA R BIiDHE
strengthen consumer confidence. ES e

Now in its 15t anniversary, GS1 Hong Kong’s “Consumer Caring GS1HKMIMBEOL 2 EHA2SFEEBALSE
Scheme” recognises enterprises that uphold a customer centric F BERZFTER FERIFURAENTE E=

approach, with awardees from a wide range of industries. HrihEEESEITE R
. . REORE)
78 enterprises were recognised by the Scheme Consumer
SERISEEEHBIEN Caring 7075
Beauty & Personal Care EHiR{EAER
° olgate TIROVE ™ e ) matr/kmil
Loym;  swiss cLuspy ANDROMEDA D4 il ormi@care Vokimono
;. e asa e »
mEL &% NUSKIN %’F} %«wﬁ%«w \*; ; \ /ow:/(o YHKCae @ YOU GROUP HK

Business & Professional Services B¥RE IR

WETEARAT 4\///// kong Post [ . ESEEEERAT
longkong Post o H Be i YA
DECO CLASSIC fll), e& DKSH “Shen . P Imperial Parking IP&E GBA Ltd.

B runaway i Zwer

Linking people Del
OB

Catering & Dining Services Consumer Electronics & Electrical Appliances Consumer Product
BERARTS BFRERER HEER
L Ea t"" me tastec/asia BREACI’ DCH ToolBox -

oy NG steq/asia DiReacH @Pocriober  HKT HALZON

Food & Beverages BEfmREG

=~ TIGA D w =
& FRE MitR O Bl =

HUNG FOOK TONG LEE KUM KEE Ed T

®
M | Gt ZEEfthin i~ M s g oz gj&@ ﬁ‘ .
@ SWIRE ‘Cgc;—COLA m Vitasey = E%Ec"ﬂ?iﬁ o EIHe

AR BRME

Health Supplements & Organic Food {REERREI%E SR

@ < s H‘ 4 'i® i T @\ p YHHP
ALF/;YAN “7\"bodysos Q@10 ‘ j}) Ee%litEA\ms 7 I
A ® e LA p 5 3= D | TAGREEN

farmfresh33o @ NUL'FE HE AR R Faim ;(iﬁfﬁcium" ke
Household & Pet Products and Services R[E /| B A KRR

- = = 5 ©® ® - .. N
PO, e waER FB)  Kakato RUESIEQ SNCMAX  SWIPE. @ Chery
Maternal, Infant & Child Food Pharmaceutical products Retail Merchants & Retailers
BRFHRERM BRER TEHER

) L LEL L

Meadomnson SREEEE Wyeth|Nutrition o i
Textile and Apparel Manufacturing #5485 R AR G SiE & Watches & Jewellery $E§5EFE

(ch,%v il ?rgox ﬁ?ﬁﬂs:%

Ak KL BN A B2
Mainland Headwear Holdings Limited

29 Contact us to learn more ¥UHREARHKM THES BiETel 1 2863 9740 BEFEmail : corpinfo@gslhk.org
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GS1 HK ;ZEh A%

GS1 HK Calendar

28 APR, 12 MAY, 22 JUN, 27 JUL 29 APR

Training: Smart Manufacturing Certificate Course Seminar: Leveraging Al on Xiaohongshu to

1Bl B R EIERE SRR Boost Social Traffic and Online-to-Offline Sales
T E: AIBIBUNMIE - SIBHTRE HERLEGT
HERR

4 MAY 11 MAY, 23 JUN, 28 JUL 19 MAY

Webinar: Roadmap for ESG Development for Training: Smart Retail Operations Mastery 2026: ESG Strategy & Planning Workshop

Logistics Industry Certificate Course ESGERBS ELR B T 1ELh

R ERMNE: MIREESCRRIAE - BIEWETAR F SR T EEEEREEEERE

22 MAY 8-9JUN, 13 -14 JUL

Workshop: Boosting Business Conversion Supply Chain Certification Course SCM 5.0 - Green Supply Chains: From Digitalisation
Rates: How Al Is Reshaping E-Commerce to Sustainability

TRth: RAEBECER ANAEREFHE {HAEHEETEEERIZSCM 5.0 - B HAEHE HBIR LR RIER R

17 JUN 24 JUN 28 AUG

Training: Digital Strategies for Business Leaders Healthcare Training: Unique Device Identification GS1 HK Food Safety Forum
Certificate Course (UDI) for Medical Devices GS1 HKEmZ2HiE

3l P CE B SRR E B R 2 Bl R B EER ERAEEMAEEUD)

Upcoming Events =
B RITHYES) E E

“Go Global Awards” Debut
2HGS1 HKIN B K1E | [gEEI5!

As mainland enterprises accelerate their global expansion, Hong #1203k
Kong has become a trusted platform to start - supported by HK’'s /@A K8 &
status as an international financial hub, robust legal system, and & /&% H & &/
global business environment. GS1 Hong Kong has newly introduced &SR NEE 5
the “Go Global Awards” to recognise outstanding enterprises that & X ARBERILEHIBE HATEL BHNEE
have successfully leveraged Hong Kong to achieve remarkable E&oGS1HKSELIEHIHBEAE) BiBE
overseas growth. BERENINEBRIE RELEFBBEETEBIET
& BRI S AL

Key Highlights

KTE
& |
3 %
Authoritative Strong Media Exposure to Priority Buyer
Endorsement from HK Amplify Global Visibility Matching Opportunities
ERERSE EEPNCE 5 A ko BARESREERKS

Judged on innovation, sustainability, brand impact, and scalability.
AEGIRBEFME O IFEN - RERHEESE ) - ME 2B A ER TS

Contact us to learn more Tel B3E 2863 9740 [l
BASRMTHRES Email EBE corpinfo@gslhk.org :
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