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EDITOR’S NOTE /REERVEE

Aspire to Circular Economy
E&@J%EIE%ETIE 1A ¥Frn\

Research shows that implementing circular economy can
reduce carbon emissions by up to 40%. To successfully
implement circular economy, companies need to track data
throughout the product life cycle.

Greenhouse Gas Protocol, a global standardized frameworks
to measure and manage greenhouse gas (GHG) emissions,
has provided guidelines on product life cycle assessments -
companies need to collect data from upstream and
downstream supply chains, and ensure data quality and
“shareability”.

Data quality refers to the
completeness and credibility of the data. GS1 standards are
the key that enables companies to accurately identify,
capture and share data, enhancing product life cycle

traceability and transparency.

accuracy, consistency,

How to apply GS1 standards to enable the 3Rs of circular
economy - Reuse, Recycle, Reduce waste, and even meet
the Regulatory requirements for sustainability? Stay tuned
for our updates on the upcoming industry publication about
ESG, green transport & logistics.

Café de Coral Group, cover story of the issue, set
5-year/10-year targets in 2021 to reduce food waste,
conserve water and energy, and reduce carbon emissions.
How did they manage to meet these goals ahead of
schedule this year? Who are the beneficiaries of the
HK$3,000-worth voucher card introduced by the group?

Bedding product brand Cherry Home procures in a
sustainable way, including the precious
hand-picked from the bird nests in Iceland. The
second-generation owner of Murray Rice knows the
importance of ESG as well, because climate change and
extreme weather can seriously affect crops and yields, so
they are eager to pursue the natural health food market.

eiderdown

Enjoy reading, we hope you get inspired.
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Hong Kong Catering Giant

Unveils Formula in Defying

the Market Gloom

“Charge Cope and Change”
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CEO of Café de Coral Group
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The Hong Kong food service industry is facing headwinds from local
consumers’ increased fondness for day-trips across the border and a surge
of outbound travel. While most caterers are playing defence until the storm
pasts, Hong Kong’s leading food chain, Café de Coral Group (CdC) stays
proactive and positive of the future. The optimism is fuelled by a number of
factors: its multi-brand strategy, strong performance in the mainland
market, and optimisation of its procurement and management processes

through technology and data-driven approaches.

“We focus on being agile, which means being able to seize opportunities
(charge), shield from risks (cope), and adapt in different market situations
(change). For example, we are launching an upgraded version of mobile
app to boost sales, enhancing work processes to improve efficiency, and at
the same time cultivating a ‘breakfast and afternoon tea culture’ in the
mainland cities. | believe only a multifaceted approach can continue to drive
our growth,” said Piony Leung, CEO of Café de Coral Group.

Dining Culture: Guangdong versus Hong Kong

The Group’s three main business lines - quick-service restaurant, casual
dining, and institutional catering - all posted a year-on-year revenue growth
during the fiscal year 23/24. Besides its 380 stores in Hong Kong, it has
achieved a record high of 171 stores in the mainland with 18 new stores
opened in the past year.

With over 30 years of presence in the mainland market, Piony explained how
Guangdong customers are different fromm Hongkongers in their dining habit,
“In the mainland, breakfast is simply fried dough sticks and soy milk, while
afternoon tea is uncommon. Whereas in Hong Kong, the ‘breakfast, lunch,
tea, dinner’ dining culture is vibrant. We serve meals throughout the day,
with breakfast to the commuters and retirees, lunch and afternoon tea to the
white collars, blue collars and students after school hours.”

“But the integration within the Greater Bay Area has presented an excellent
opportunity for us. We are actively introducing the Hong Kong dining
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culture to cities like Foshan and Guangzhou. With menus tailored to local
tastes, we encourage parents to enjoy a big breakfast in a comfy setting
after sending their children to school, or friends in the neighbourhood to
gather leisurely for afternoon tea. We are striving to make this cultural shift
happen.”

Go Digital

When it comes to addressing customer behavioural changes and enhancing
operational efficiency, Piony believes digitalisation is the key. CdC Fast
Food recently launched an upgraded version of the mobile app “Club 100,
which has attracted over 1.7 million registered users to date. New members
can enjoy e-coupons worth over HK$600 upon registration to enable
functions including one-stop mobile pre-ordering,
dine-in/takeaway, collecting reward points, accessing eatCDC eCommerce
platform, and making orders for mooncakes and other festive foods. In turn,
the Group leverages the real-time data to better grasp consumer trends.

meal ordering for

“We have also installed over 800 self-ordering kiosks and over 250 food
delivery robots in our stores across mainland China, Hong Kong and Macau.
These initiatives not only help us provide more efficient customer services,
ease the workload of frontline staff, but also add fun to the overall dining
experience. They are not meant to take away jobs: some cashiers have
transitioned to other positions in the kitchen or the siu mei section, and
they enjoy their new roles while learning new skills.”

Seeing the Big Picture, Acting in Detall

Technology has done wonders for CdC in terms of alleviating manpower
shortage, controlling costs and boosting productivity, which partly
contributed to the Group’s gross profit margin risen to 11.4% in 23/24
from 8.8% in the previous year. Piony is now focusing on digitalisation and
streamlining work processes at the stores, central processing plants and
back offices. GS1 HK’s ezTRADE platform, a B2B digital trade community,
and Smart Operation Solution are some of the initiatives that have been in
place. The former provides a unified system for different suppliers to
receive orders and issue invoices, enhancing efficiency for both outlets and
suppliers. The latter solution is essential to central food processing:
previously the staff would cut the raw meat upon delivery into meal
portions, but variations in bone quantity and fat content could affect the

final number of meals supplied by each shipment. Now, CdC has
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established standard portions and procedures, introduced electronic
scales and spreadsheets to accurately record quantities of divisible meat
and time required for the process. The new system has not only increased
sellable meat volume, improved cost control, ensured stable numbers of
meal output, it also aligns with the CdC sustainability goals by boosting
productivity and reducing food waste.

“Nothing is too insignificant for us to address. Our management team
regularly visit our work sites to pinpoint and rectify any issues. Participation
and opinions of our staff are key, that is why we launched the “Have Your
Say” initiative to regularly gather feedback from staff, which successfully
led to the formulation of schemes to reduce costs. For instance, a
colleague once noted that the wonton wrappers from a supplier were too
moist, causing excessive usage and wastage when making wontons. We
acted on it quickly, resulting in a significant increase in production and
efficiency. Minor tweaks in raw material, staffing, and food quality
management can all play a pivotal role in the seamless functioning of a
food chain that serves hundreds of thousands of meals each day.”

Promoting Sustainability

Food safety is fundamental to catering businesses. For 6 consecutive
years, CdC has received the top award - Diamond Award - from the GS1
HK Quality Food Scheme, which not only exemplifies its high standards in
food safety but also excellence in areas including food traceability,
employee health and hygiene management.

The Group’s sustainability goals also pertain to its customers, employees,
and the environment. A series of environmental indicators were set in 2021
focusing on food waste reduction, water and energy conservation, and
carbon reduction, which has all been met in 2023/24 ahead of schedule.
The recycling rate of food waste from its operations has also been
increased to 40% in the same year. In response to the global call on plastic
reduction, all of the Group’s outlets has discontinued the use of disposable
plastic cutlery in April 2024, while $1 will be charged on takeaway
customers opting for non-plastic disposable cutlery. Since the introduction
of this measure, 90% of the takeaway customers choose not to purchase
disposable cutlery, indicating a success in waste reduction.

clearly
communicate our goals and provide appropriate tools to them. This
involves taking small steps like moving the scale in the kitchen to the
ground to make it easier for staff to weigh the heavy food waste every day;
it is also important to recognise outstanding performance in order to boost
participation to these sustainable work practices. As such, we have already

“To achieve these goals, we must mobilise all our staff:
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surpassed our four key ESG targets this year in reducing GHG emissions,
energy and water consumption, and food waste,” said Piony.

Supported 7,000 Underprivileged in 2 Years

The Group’s “Bon Appétit Café” food assistance programme has been
launched for two years now. With a total funding of HK$24 million, the
programme has supported 7,000 individuals, including single parents,
elderlies living alone, caregivers of patients and etc. Unlike typical food
distribution programmes, CdC relies on its community partners to identify
the needy and distribute HK$3,000 voucher cards to them. Beneficiaries
can redeem meals of their choice at CdC anytime, avoiding scenes of long
gueues usually seen at food distribution events.

In the 2024 AC Nielsen mystery shopper survey, the Group received a
record-high score, which Piony attributed to their “Happy Employees =
Happy Customers” ethos.

“We set up the Lo Tang Seong Education Foundation in 1999 to provide
university tuition subsidies to eligible staff members’ children, which had
supported 766 employees to date. We also believe in creating a diverse and
inclusive community, and have currently employed over 600 colleagues

from ethnic minority backgrounds or with disabilities.”
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Assuming the role of CEO in April this year, Piony has been actively revitalising the

brand and streamlining costs concurrently, aiming to reinforce its leading position in
a fast changing market. The Group'’s strategic approach, characterised by its ability
to "charge, cope and change” infuses the business with energy and resilience,

enabling it to not only survive but thrive for over 56 years and beyond.
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Go Digital

Over 60% Consumers are Willing

to Spend More Because of...

BERHEEMIEEZRES. ..

Consumers usually check product usage, online reviews, unboxing
articles and other information before making purchase decision. As
business owner, how will you meet consumers’ expectations?

2/ B 77%
=[] 62%

v

Retailers can capitalise on QR codes powered by GS1 Digital Link
standards, which allows consumers to scan with their mobile phones
and access a wealth of product information, such as product and
component origins, nutrition labels, certificates, carbon footprint,
recycling instructions, links to tutorial videos, styling advices, recipe
and more.

26 Corporate Giants Take the Helm
26 REtHFEIRE

26 leaders from the world’s biggest retail and consumer goods
enterprises call for the transition to QR Codes with GS1 standards,
including Alibaba.com (Tacbao & Tmall Group), AS Watson,
Carrefour, 7-Eleven (CP ALL Thailand), JD.com Group, L’'Oréal,

FEE
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of consumers say product information
helps purchase decisions

HEERTEMEMAMBERE

are willing to spend more on
products with detailed information
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Nestlé, The Procter & Gamble Company, Tsingtao Beer Group, etc. EFFESREBMAGSIEEN QRS

€6 Consumers demand more information about the products they’re purchasing, regulators require the
disclosure of more information and there’s an ongoing need to more effectively track and trace products
through the supply chain. We can resolve this with 2D barcodes with GS1 standards inside - a single barcode
that has the power to provide all the information consumers need and desire, improve traceability through the
supply chain, and scans at checkout. JHEEHEMBERELEN BERETRRAELAERE MEFAGNTEER
R 2 SAB HEUID R M A GS IR RN — TS n] RS e - E—RIERAEIRMHE B R E LD R HEHE B
I BETEAE IRFF R 99
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Jon R. Moeller, Chairman of the Board, President and CEO, The Procter & Gamble Company
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Go Green

Jeju SambDaSoo Mineral Water
Uses QR Codes to Comply to
Recycling Law & Boost Safety

TN =2 7K LQRIFIRIRER
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In December 2022, as part of the “Use Less Plastic” Initiative, &BEIEFFR2022F 128 S/ FiARRE/KPETE
Korea’s government announced that by 1 January 2026, all PET 18X BER2026F I HEEH a5 EE
bottles of mineral water in Korea needed to be label-less*. This EE|(EBEREERINE) BRESN-

would make bottle recycling easier, faster and more efficient. (BB — B E A E— AR IEE i

The mandate further states that individual bottles should move all  FiE1E B #ERASEHRZENQRIED -

the information that would previously have been on the label into a SBE B R — HE B RS kA A R JPDC B R T
QR Code on each individual bottle’s cap. FEF3N A GS1 Digital LinkiZ# 408 QRS » 3%
JPDC, a leading manufacturer of bottled water in Korea, ENEEEIMN=ZKIRE 4B EHo
spearheaded to adopt QR Codes powered by GS1 Digital Link
standard, directly printed on their Jeju SamDaSoo water bottle caps.

Each cap has a QR Code that contains a GTIN which beeps at the
checkout just like any barcode; and when a consumer scans the code
with a smartphone, the GS1 Digital Link embedded in the code takes
them to a product information page on the web.

RESERE LNQRIBEE B S GTIN(ERRN) FUERIERFHEE SN B L
"beep) BHEIR; MEHEE UFHIBHEZIER > HPBIGS] Digital Link&&#E#5%|
M EMNERAEER

Benefits & >

. %531.:31 .o Enhance consumer engagement with I= Boost safety & quality levels as the
o © access to rich info — ] best-before-dates in QR codes
—) HHEEERSEER MREE v facilitate easier recalls

R ERBBHBAQRE S EEMR
El- 22 REE

Enable JPDC to create promotions easily

KRR FEEEE) Optimise the First-In-First-Out process

<=
@ & minimized obsolete stock
:> BEAELENEE BB MIE B ERF

re recycling of plastic water bottles

HERTT & 2R BUT A [ B KIS RIARRE AR

B ESVEE

@ Ensure compliance with Korean legislation

GS1 HK provides QR code to members for free, E E
contact us to know more iy
GS1 HKT e B A ® BIR{EQRIE MG R TRES E &
T:2863 9740 E:corpinfo@gslhk.org
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Two Decades of R&D Effort

Alice Cheng

Director, Cherry Home
PR

CherrylRERRESR

With one-third of our lives spent in bed, sleeping quality is crucial to
our health, cognitive power, and ability to relieve stress and
emotional control according to the Hong Kong Department of
Health. Established in 2004, the Hong Kong brand Cherry Home
(Cherry) has introduced thousands of high-quality bedding products
tailored to individuals of different ages and preferences. Flora
Cheng, Director of Cherry made an interesting analogy: “Choosing a
pillow is like choosing a partner; it is more than just its appearance,
but requires trying, comparing, and experiencing to arrive at the
most suitable choice. This is why we introduce new products
regularly to meet the needs of customers at different life stages.”

Good Craft Needs no Push

Cherry has over 50 point-of-sales in Hong Kong and Macau, each
with a different set of product displays. For example, stores in large
shopping malls display functional bedding products, while locations
with more young families may feature popular cartoon or baby sets.
“Our extensive range of product stands out in the market with
competitive pricing, stylish elegance, and various functions. We
believing that
customer word-of-mouth is the best kind of promotion, so we never

invest heavily in research and quality control,

leverage celebrity for endorsements,” said Flora.

Business Development Manager, Jacob Hung, who is also the son of
the other co-founder of the firm Alice Cheng, understands the level
of perseverance needed for the elder generation to build the
business more than anyone else. “When | visited the factory for
observation, | noticed that every detail of the production process
was meticulous, from the thread, dye, cutting, and the machines are
strictly monitored. But we didn’t shift the rising costs onto our
customers, even as the overheads kept rising. | believe that’s the
recipe for our reputation, which is fundamental to the company’s
long-standing success.”

Bears Fruit with Thousands
of Bedding Products
by Local Sleep Expert

iEIR E X HERERMAM

Flora Cheng

Director, Cherry Home
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A Wide Choice of Options for Masses

Flora keeps a close eye on market trends and is sensitive to shifts in

customer preferences. She has witnessed how customers who used
to value comfort and durability came to prioritize antibacterial,
anti-dust mite, antiviral properties during the pandemic; and more
recently, started shifting their focus to striking a balance in mental
and physical well-being. To stay ahead of the market, Cherry
constantly innovates for new products to provide new benefits that
satisfy consumers’ evolving needs.

“We were first in the market to introduce 100% pure silk fabric, Outlast®
thermo-technology (a “Certified Space Technology™” developed by
NASA), and the world’s finest cotton Supima®.
other new milestones by introducing the ‘Graphene Energy Pillow’ that
emits far-infrared rays when stimulated by body heat, improving blood

Recently, we set 2

microcirculation and possessing antibacterial and moisture-wicking
properties, as well as the BioCrystal® Biotechnology Pillow which
contains 16 types of natural crystals combined with gold and silver,
promoting stress relief and enhancing energy. These are the results of
our dedication to research for the benefits of mankind,” said Flora.

“Changes in customer behaviours during the pandemic, such as the
way they try out products in-store and make reviews and purchases
online, prompted us to set up an e-shop to bridge offline and online
business. Now that we have accumulated over ten thousand of
members, it is time to engage more with them through digital means,
instead of relying just on traditional face-to-face service.” That is a
task Flora has to delegate to the younger generation given her “lack
of tech-savviness” as she humorously admitted.

Jacob is well-suited for the task to enhance Cherry’s business
digitally. While the company is making plans to relocate its office
and warehouse, he took the opportunity to initiate an upgrade of
the company’s inventory system with RFID technology. Besides,
Jacob also expressed interest in “1QR’, a 2D barcode that he hopes
to improve consumer experience by unlocking more product
information conveniently through a simple mobile phone scan.
Such product information may include certifications, washing
instructions, maintenance methods and more.

0 RASIE R ET (Jacob)2Cherry 5 —Al it
NEGREE(Alice)z T ER BB A MITAHE
RREEMEIT IR IHRERG B2 AT
REE(ETFNES— B — 415 AN
W HED EERE AT EESEE M
FEMRA—B LR BEEERALIEHE AR
RBRANEFSERMER MM ER LT
REENBFREERARARMEENERERE-)

BIEE&I®

FFEMANKRG ERBHREEERREN W
W B FERES OB RRTE PTUUATRR
ETIGREID HERR Lo

MR FIEBAEILS| AL00%K 44 ™4 EE A 2=
HE(NASAFEFREM Outlast R KB R,
YR R IBAREIEICEMESupima® 2z dh»
BTN HAE A BE RS BE IR AT SN~ BEENE IR
MBRMMEERNAEFEEN UkEF16
ERAKEMN EEMIB4E S MK BioCrystal®
EYIK BRI BEFEIERE S S ER B L
EERMIUABRTHREZZEMHAKEN LM

+ B2
fE&Ro]
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M LSPE R LERE UM 22 HRE
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REMBRREEEE) F 7 EHERBEIN TFEU
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NEEFERE BEERERFTTR Jacob
TR EEARFIDEF M FEGCS1T HKIEH 1QR
RS R EREE BER UENBERT
WiIREREAREE N MBS AR mE
SRR NRHBEREREE

€€ since becoming a GS1 HK member in 2005, the barcode system has helped us efficiently
manage stock in-and-out of the warehouse; the use of RFID will further improve stocktake
efficiency and traceability FHfIE2005FAGS1 HKE ELR—EA BFEBEES2  NREA

MR- RRITHLURFIDE—T RSB EBREFN
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A $100,000+ Naturally-Sourced
Eiderdown Product

Flora is committed to sourcing natural and environmentally friendly
materials from around the world to create the highest quality
products. “When it comes to down feathers, we only procure
materials with international certifications in compliance to ethical
standards. For example, materials with the Downpass certification
label allows us to trace back and ensure the supply chain has passed
necessary animal welfare and quality audits. Icelandic Eiderdown,
known to be used in royal bedding, requires Iceland Government’s
approval before procurement. The eiderdown farmers have to wait
until the Eider ducks finish nesting and hatching their eggs and fly
away with their full-fledged babies before collecting the down
feathers in the nests. Eiderdown is rare and valuable because each

nest yields only about 15 grams of down feathers.”

Natural and eco-friendly doesn’'t necessarily mean high price.
Cherry’s commitment to sustainability is evident in their use of
biodegradable materials, such as Tencel™ fibers, corn fibers, and
organic dyes, in their mass market products. “We firmly believe that
energy conservation, waste reduction, and recycling are not just
duties but moral obligations for every individual and organisation. As
a local SME, we take this responsibility seriously. We also treat our
employees like family, placing great emphasis on their physical and
mental health, cultivating good intentions and walking the right path.
This is the foundation of our unwavering belief in quality, regardless
of cost or efficiency concerns.”

With a persistent focus on quality, customer-centricity, fulfilling
social responsibility, and providing a friendly and trusting work
environment for employees, Cherry has received the Consumer
Caring Company accolade from GS1 HK for 13 consecutive years
since 2011, and similar recognitions by various other institutions.

A Shining Example of Hong Kong Brand

During this interview, Flora shared several times that her greatest joy
in the business is not profits or expansion, but the genuine
satisfaction of customers experiencing improved sleep and comfort
with Cherry products.

‘I met a cardiologist a few days ago who praised our pillow for easing
his snoring, granting him a good night’s sleep. He mentioned his
intention to recommend us to others, and that alone was enough to
make my day.
underpinned by good beliefs, which they hope to amplify and
establish Cherry as a global e —
beacon of trust in Hong Kong's [ T Tp——— L
brand landscape. l —

Flora’s and Alice’s steadfast philosophy are
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Rejuvenating the Rice Legacy

with Entrepreneurship &
Time-Honoured Wits

REGK FFEH

Statistics from Hong Kong'’s Trade and Industry Department in 2021
showed that the average annual rice consumption per person in HK
was 37kg, about 17% less than 8 years ago. Facing the downsized
rice sector and uncertain market conditions, the second-generation
leader of Murray Rice, General Manager, Julia Chu, said the company
is developing new brands and product lines drawn on the company’s
20+ years of solid experience, hoping to attract the health-conscious
customers. Murray Rice is also relying on the experience and wisdom
of the seniors and veteran staff, led by a "in good times and bad”
mentality to overcome these challenging times.

Diversify to Retail x Entrepreneurship Spirit

Started as a logistics firm, Murray Rice later grew into a rice
stockholder by chance when the liberalization of rice trade in HK
befell, and become a major OEM supplier of packaged rice for a
sizable supermarket. In addition to OEM, it has also launched its own
branded packaged rice, aimed to expand into the retail market.

“Despite Thai rice popularity in Hong Kong, some Hongkongers
would go extra miles to Japan to buy rice because of their purities
and qualities. So we obtained the exclusive dealership to the rice
from Tottori prefecture government in Japan, where light pollution
is absent in the rural area and the paddies are irrigated by fresh
water running from Japan’s third tallest mountain, yielding the
highest quality of rice. My old folks once thought OEM business was
good enough, but | tried to let them know we can mitigate risks if
we put our eggs in multiple baskets. Luckily the products are taking
off nicely so far.”

The company also procures rice from Miyagi and Shiga prefecture
for sale on HKTVmall and its own e-shop. It offers gift set containing
9 rice packs from different prefectures in Japan, tapping into the gift
market.
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Julia Chu

General Manager
Murray Rice
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Julia is planning for the launch of a new brand called the "Institute of
Light”, health food
products to bring to market. Alluding to products illuminated under

sourcing globally for sustainable, natural

sunlight, the brand name implies its merchardises are of minimal
environmental impact and processing. Julia believes this aligns with
the preferences of most consumers today, who opt for quality foods
over processed products.

Get Upper Hand x Veteran Experience

The company'’s core logistics business has remained steady, serving
major clients like Japan’s major rice merchant, as well as various
local small and medium suppliers. The company’s fleet, which takes
up most of the company’s manpower, delivers to over 500 buyers
every month, covering restaurants, hotels, local groceries,
supermarkets, etc. The cold storage and warehouses for rice also

enable Murray Rice to provide cold chain management services.

“Business is about sharing yields, my father told me, so we take on a
number of clients even their margins are low to us. We thus
developed an extensive network with diverse clients, and we stayed
supportive with them through thick and thin.”

“2 years ago, we sold half of our 300,000 sqgft. factory, and looked to
find place for expansion again. Business has continued to scale back
however, so we decided to move the production line to Thailand.
This helps us reduce costs and meets the ‘Made in Thailand’ product
description requirement. We are indebted to the foresight of our

leaders, so we can brave out the current adversity in an easier way.”

REREHKTVmallk B RS HE E B S ke
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Embracing Tech x New Prospects

Murray Rice was among the first batch of GS1 HK “ezTRADE”
member since 1996 to trade with supermarket, which has improved
ordering and invoicing efficiency over the years. The launch of its
own brand later has prompted the company to use barcode, which
accelerated product listing at supermarkets and online stores, and
sped up inventory management in the warehouse.

“We've introduced digital systems like vehicle scheduling, cloud
collaboration, etc. to complement our veteran staff experience - who
knows the secret parking spots, best cargo loading times like the
back of their hands - these help with our manpower shortage issue.”

Referring the senior staff as invaluable assets, Julia is striving to
promote integration of the new and old and co-dependence of
tradition and innovation. “Our company accountant in his 70s
worked until he wanted to retire, and we got an assistant to get him
on board with the IT system. We also hire young fellows to manage
online shopping and digital stuff, to which their efficiency and

capabilities really amaze me.”

The company was its first GS1 HK Caring Company title, precisely
because of its caring for employees while embracing innovation, as
well as its collaborative style of sharing success and benefit with the
environment, partners and customers, bringing high-quality foods to
the market. “Rice yield is highly sensitive to any changes of the
environment. Past crises like the bushfires in Australia and floods in
Thailand underline why we pay close attention to climate change and
extreme weather events. This also explains why our company is
passionate about sustainably-sourced food ingredients.”

ety PHER
EFIKEBLI996FREBHR S MAEHGS1
HKI#Em 5 1 (ezTRADE)® & » S ERIEFIES]
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(14 | am hopeful of the future of the local rice market, despite the current ‘cut carb’

or ‘rice makes you fat’ narratives. | believe what matters most is to find what suits
your own dietary needs. Traditional wisdom says drinking rice water enhances
circulation, benefits the spleen and stomach with high nutritional value, so |
believe rice will continue to be the food staple, though perhaps in new forms
or new ways IERICKZERSRLEE BMERRIH BT L IARMI TR XK ZEY
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Go Digital

The Secret Sauce for Generative Al
and Sustainability: Data Quality

£ TV AIF BT 5748 35 R IS ER

Extract from GS1 US article (22 Apr, 2024) ##E#%EGS1 USHIAE &=
https://www.supplychaindive.com/spons/the-secret-sauce-for-generative-ai-and-sust
ainability-data-quality/713558/

Sustainability has become a top-of-mind issue for many
organisations, but how can you make improvements to your
organisation’s sustainability if you don’t know where materials and
products came from, how they’re traveling and where they’re going?
Visibility and traceability are critical to both making your business
more sustainable and demonstrating your commitment to less

wasteful practices.

One way companies have attempted to handle this challenge is
adopting technologies like Radio Frequency |dentification (RFID)
and Internet of Things (IoT) sensors, as well as 2D barcodes, such as
QR Codes. But this leads to another challenge: mountains of data
generated that they have to make sense of in order to gain business
intelligence.

Generative Al is a strong answer to this problem. Using Al tools, you
can streamline your logistics operation, plan better routes, right-size
inventory levels and more.

All of these business actions require
share easily across your trading partners - and

AREERMAZSTEEN MAFBEAREERN
BEANEIRFEMNFE R AIR E A N MEE
A RESMUABEIFEER S AT EEE
HESERE TR TANAEN A IR
M (Visibility)F0 BT 1814 (Traceability &R 2 =

B2

BB SRR RG] (RFID) WEAE(oT)
R 28 B MRS (N QRIS F 12 i sREE{R BT B M
MBIEM T B E AR E R | A BB RER
DT A BEREPERITERAR

EATIAIEGF AILRHER B UERAIT
BRBEYIRIR I BERERE REFS-

that you can
offers an excellent

opportunity to ensure that data is clean and you’re getting the best insights

from it. HPFERER
TFEEIREBUE B — SR M EFEHIEFZEII R R

GRAFBIFTERAEERBESZHE M

€6 The first step toward better visibility to support sustainability initiatives is to cleanse your data. The adage
that’s existed since the dawn of computing applies: garbage in, garbage out. Al tools are only as accurate as the
data you plug into them. T&iE5%0(Data Cleansing) 212 A o] RE -XIF AT EEEMNE —F - ENBERITITHAH
AFTE > TGarbage In, Garbage Outl’ Bl AIT BT H R IVAE R > AR A R IR B A B8R R E Bi%iHiE0 39

Bob Czechowicz, Senior Director of Innovation, GS1 US

When it comes to new technologies enabling better visibility and
more context, loT devices have delivered much better insight into
the journey of products through an organisation’s supply chain.
Advanced data carriers like 2D barcodes and sensor-based
technologies like RFID capture information about products, assets
and locations; this information can inform better decisions to

support sustainability and ESG requirements.

Scan to Read More [s] i [=
4t B A ) '*I- r
PHEEES 'L i3

g
]

GS1 USE4RkEIF48E Bob Czechowicz

HERBHRAEE N A BRI HAERIE M Al
BEXEEAREEREHEEANE BB
Bt G E _MHISRRFIDERMERRER B
ENMUEEN BAHERFEERKREESGE
wmtRe
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Smart Biz

90% Businesses Include Standard
Return Process but Fail to Update
Inventory System Causing
Pressure on Warehouse

MO NP BEIREREREF

g RERRAEBEER

A robust returns mechanism not only reduces inventory costs, but REIFHESEIEBERNEBEREEER A REdE
also enables companies to better understand customer needs and ET7REZER BFIRFHEEREE -AETH
improve consumer satisfaction. The aggregate results of GS1 HK’'s TMHFEHERAEEE (SCMM) B MM RSN
"Supply Chain Maturity Model (SCMM)" self-assessment found that 87%>#BEEIRERIZ KK (71 EEIES
87% of companies maintains standard operation procedures (SOP) TH&ERE > WEIHRERRE(72%)) 7RG 82%
on return processes. The majority (71%) of businesses would have 1¥&I5EMHGHERS

the staff to inspect the returned items and record the reasons for the

return (72%). Also, 82% of companies designate specific locations for

storing returned merchandise.

Companies has Done Fairly Well in Return Process ¥ ZiEC#IFREEIR

Any SOP on return process? EHIEEMBERIZ?

Would staff inspect returned goods? BEHEIBERE?

87%

Would staff record reason of return? B E:itiFREERE?
Yes 7 MM N ) o

B vess | Partialy B No @5

Despite so, only about 50% of companies would automate the ZSAMEAXNSHATIGERER  UERPEZAH
inventory update using IT systems like ERP, and define KPIs to measure EWEHEE £ IR SR EBHMEEREIEZ(KPI)>
the return process. This could potentially increase pressure on s EENNEFE DR A N4 E &I S
warehouse storage and cost, or turn product obsolete and write-offs,  SUEREH  SLAVER I &

which might hurt the bottom line.

Does ERP or IT system update the Do you define KPIs to measure
inventory level after the return process? return performance?
BEEEERFSHBENREFERE? BEEHEEREER?

No
BE

No
BE

Yes Yes

Partially
kvd
e Partially
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GS1 HK’s Principal Consultant, Heidi Ho, pointed out that as online e EEEEAEEIS BEHMEAREENE
shopping prevails and more consumers aware of their rights, goods H#HE &EERT RERTESE MRS IREIRE
return becomes increasingly common after consumers find the EL’ SHRESERY-EE - SR - BENERS
products cannot meet their needs. This process involves transport & St B X Z R AMTEEKEZEE 8
logistics, inspection, storage, re-label / re-package, re-shpping, etc. mﬁgj BREMBIERSNERE -HE B
Merchants should have a proper return mechanism in place to draw  T{BIB&EE o

repeat customers, which also help reuse or repurpose and waste

reduction that supports circular economy.

The goods return rate for online shoppers is generally higher than that of physical
stores’, about 20% to 30% according to market studies. To facilitate the process,
businesses should use barcode or RFID to automate identification and information
flow to the warehouse management system (WMS) to enhance return efficiency. This
helps inventory update and management, and optimises the use / reuse of returned
products and materials that prevent unnecessary wastage or write-offs, whichisa *

key part in the development of circular economy. B FIERENE SR L RILERIEA Heidi HO, ﬁ,%&%

B H820%-30% BRI AL BAEMUFBRRFIDSHITEE HREEMENEREN o\ onan
RIRMAWMSEHEER A EaRENX TEYERENETEMNEE - MIFBRE  5EE

{CER/MHENERNER BRF L ERENRE B MBEREE BRNEE—IR-

6 Best Practices in Return Management RE#1E - 6IER{EEFETH

Define and enforce standard operating Record the reason of return

ERE .
== procedure on return process (e.g. defectlve wrong amount)
EEIL)BERITRENFEERZ SR ERE (NBRE X EHE
Maintain a fixed location to store Inspect returned goods at return &
— returned goods L before stock-in to warehouse
i EEEARINEREREE BERRABRMERE

= Apply automatic return system < * Define Key Performance
5 (supported by barcode/RFID) @ Indicators (KPIs) to measure
FERBERE A4 (7] B {RE/RFIDEHBN) o return performance & efficiency
EEKPIRIF LB EMER KR

Supply Chain Maturity Model Self-Assessment
{4 FE 8% B A B TR 5T A

Complete the self-assessment to understand your company’s
supply chain maturity level in 5 minutes.
QRIERESR 18 MEEN T TR AR RIMER A AEE

www.gsl.hk.net

GS1 Smart Professional Service team helps review your processes, make them more agile and responsive to

market changes, and more importantly increase your profit margin.

GS1 HKEZHEXBREERRRE CAREEEREREE - BRISTHEEC EEERRARN-

o
Contact us to learn more H48BMTHES T:2863 9740 E: corpinfo@gslhk.org o e
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The Policy

Establishment of
Digital Policy Office
TR AT ) AL B

The Digital Policy Office (DPO) led by Ir Tony Wong, JP, the SR TR B H B A FacebookE &

Commissioner for Digital Policy, has recently been established. DPO
will formulate related policies and initiatives on Digital Government, HRGHEEETHFHRRFIENHFERPAE

Data Governance and Digital Infrastructure, unleashing the (BUFHF))EZUAIL LB EUR ~ BURa 2 R #

potentials & power of digital technology & data to promote digital 7 =& =187 Bl E 8RB R AN 18 > B EH T

economy & smart city development. REMBENENN IR EHHEFEERE R
e

This marks an important milestone in Hong Kong’s digital
transformation journey - the establishment of the DPO is one of the EMRSETREHBEYER TN —ESEE

new initiatives announced in "The Chief Executive’s 2023 Policy 12 - B BFME(THRE 2023 F HBERE) Y
Address”. Furthermore, the Digital Economy Development —IBHENE & EMRE T EATER; mEM
Committee (DEDC) chaired by the Financial Secretary, has also BE B REFEIFENAFTLEELEREZES
made core recommendations to advance the development of digital (DEDOE RIS & B F A H E RN E

economy in Hong Kong. LR EER

Digital technology and data are also important elements in driving high-quality development and
new quality productive forces. The DPO will promote the implementation of digital policies based on
innovative technology and data, and make every effort to steer bureaux/departments in leveraging
innovative technology to enhance public services as well as putting in place more digital government
initiatives that will bring convenience to the public and benefit the business sector to meet the
ever-changing needs and public expectations in the digital era.
HF RN ERS s eERENME L ENNEE TR UFNSEELAIFRRN BB A RN FEER
25| EBENER,/SPR BRI B EARIRE SR BEELERFMNMFBUNE UTS#FRA TR
B RN AR
Professor Sun Dong, JP - The Secretary for Innovation, Technology and Industry Bureau
BIRBR R TERRE - REREE JP

GS1 HK looks forward to seeing more digital government initiatives being put in place with
the establishment of DPO. We will definitely support the Government’s future endeavors in
accelerating digital transformation and digital economy development.
GS1 HKIEEBARFEDPOMII 1B B L BB BN B S IR B - HMEE 2 N FH I ES B E LR
B TERIR IR Lo
Ms Anna Lin, MH, JP, FCILT, FHKIM - Chief Executive, GS1 Hong Kong
EHEEREHHEEE - MRE MH, JP, FCILT, FHKIM

Key Initiatives at a Glance T EiEffi—

@ Facilitating Cross-boundary Data Flow within the Greater Bay Area @ Promoting Digital Inclusion
REERRKNEEHIREENE HEBNEE LR

@ Foster closer collaboration with the Mainland on the connectivity @ Data Sharing & Application
of digital infrastructures and data IR L= FER

S A B0 E . .

(RERP BT LR @® Information & Cybersecurity

(@ Digital Government RAEMRPERZE
B F BT

THEZ
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GS1 HK 4R H& B BF

Driving F&B and Retail Industry
Transformation at DTSPP Solution Day

FUEPIERETH HHERRTEEXRE

Cyberport organised a “Digital Transformation Support Pilot
Programme (DTSPP) Solution Day” to help local food & beverage
(F&B) and retail SMEs in understand about digital transformation

solutions & the funding support of DTSPP.

As the Chairperson of Advisory Group of DTSPP, Cyberport, Anna
Lin joined the event to exchange insights with the industry, and
support companies to adopt ready-to-use digital solutions.

This program is beneficial for SMEs. Digital transformation has become a key trend,
and SMEs should leverage DTSPP to grow their customer base. DTSPP covers a
diverse range of solutions, including funds for promotion, as well as digital payment
solutions. We encourage SMEs to actively participate in the program to grow their

businesses and reduce costs.

BEFAEFEHTNEEBIFEAF R - BISBEREANEE P NEMEF T EREEREEHIL
SHEREREER TR UEHEFNE BERZSTIE-FEKR

XESE ) REATIRC
KECP] ATRIR 2 SRSt & ir £ B0 BUEA Ao

--ig*.nq :=.- »

-'--

plgmr}

4

AT EENRTEENTNET REFELEE S
2> U DTSPPH b XMNECHEE) 8IS EFAIE
77 8B E A BB 5t B (DTSPP) - HHEHR)
S PE S AN

KA (ARSI R S B | B

INEEE 2 EEHEEFRORER S R
B ERAIRAB BRI 5 %

Ms Anna Lin, MH, JP, FCILT, FHKIM - Chief Executive, GS1 Hong Kong
HHEEREHHTER - MEIR MH, JP, FCILT, FHKIM

About DTSPP

o)
PIR BB R 3 B 5 9 41 B (DTSPP)

DTSPP was launched to provide local SMEs with subsidies on a
one-to-one (1:1) matching basis in order to assist SMEs in applying
ready-to-use basic digital solutions. SMEs applying for funding
under the Pilot Programme must belong to the Food and Beverage
(“F&B”) or retail industries. The Programme targeted solution
categories as below:

@ Digital Payment Solutions and Shopfront Sales
(® Online Promotion

@ Customer Management and Loyalty Solutions

B R AEFE G U —H—(LDEHES
?—bjztiiﬁEP/J\/ﬁ%T#iéﬁjj 3 Bh /)i FE A 3R A RY

BREBES I 77 FR - IR PR ER AR 5B 5T B B B B AT
CP NEREBRERENTER FEBRATHR
$aRBIE:

® BYRIRFREEHE

® & e
® ZEEEEREEZAG
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GS1 HK in Review

New Book Launch: Industry Players Sharing
35 Years of Long-standing Bonds

G ERATHEMERLE

0 m e o5
ST +01
okl

Close to 70 industry members joined the book launch event, {From #F70%4% R A THE(RHESE+01)FEHmTo
Zero to +01) (£ZEF)+01)”. Our Chief Executive Anna shared how AEEHEMEIEDZ T GS1 HKBIEIES &S H
GS1 HK started from introducing barcodes into the city, to the & IIEZIREHIEEZMNEFHIE(EDD
development of Electronic Data Interchange (EDI) platform that T& > REESHMEEEIE PO LYIEEALE
facilitates digital trade, and driving digital transformation through fR-Z 2R ATTREESZL ESEE:

bringing in supply chain management. Industry members also

shared their precious experience:

For decades before barcodes were introduced, retail checkout was
a cumbersome process. Cashiers had to manually input product prices,
which was often prone to errors. This not only resulted in customer
complaints, but also long queues at checkout. Barcode has indeed led a
retail revolution. #%+ERT2AbarcodeWiRBER  EAFITAMBIE ~BE
ERAED N AR RS B B R RIS BT E X A4 Te

Norman Yum, Business Advisor, PARKNSHOP
BEBAMIZESER - £2R

The F&B sector is distinctive because suppliers are made up of local
merchants like fruit stalls, vegetable vendors & poultry farms, etc.
Thanks to GS1 HK, we have become a buyer hub in 2015, supporting
local suppliers to digitalise the procurement & supply processes,
transforming the ecosystem. BEIEMNERFZ BENERE FH BHEER
HE R HFER c 2015F F IRk 2 T buyer hub (BXR) > BIHRFER IR T 8IS R4
NE T IRENHESERIZ B REGSL HKEHI o

Louis Mah, Director, Group Information Technology, HK Maxim’s Group
EVEFRERR SRR - EEM

=43 -H-‘g E %
The book will be available in JP Books, Commercial Press A IR
(D Please scan to buy
/L57\  and Chung Hwa Book.
m All proceeds will be donated to charitable organisations.
MEEE 0L EERN =M 5 hESE L4520
EXWERIRBTFESHE
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GS1 HK 4R 18 B

Exploring ESG Value Chain

IEETESGIE(E i

As one of the advisors of “BUSINESS GOVirtual Expo & Conference”
held in July, our Chief Executive Anna was invited to and attended
the opening ceremony, whereas our Principal Consultant, Heidi Ho,
exchanged insights with Bloomberg, Cyberport, DBS and InvestHK
at a panel discussion moderated by Plato Yip, Chairperson of
Friends of the Earth (HK), to explore ways to :

7R 2478 TBUSINESS GOVirtual & 8 &
R g#2024) b AEEEMRBUBERERKS
PHETHEHRE -HRNIESGEERE  REL
AMEEEIREIRE 5miE > ;L_h}\%%imtzﬁ
BRI REEEAASEREMAKE - RE
HEE UEEE ERRTAEBERRSZE

fifg > BIFE WA -
[ *Ne O~ ——
By = e
~ = = ===
Collect, process and Improve data quality Improve ESG Make good use of ESG
analyse ESG data NEFEEE disclosure issues in digital financing
W& RIEF D TESGEUR NEESGEERERE ZFESGHIERME

Want to know how? Contact us 28 %1 B4t 2Bk AR TR AP -

corpinfo@gslhk.org

Happy 30t Birthday to HK Transport &

Logistics Association

%:\%E%/%ﬂﬁh#@/m ﬁA_-FHEE

As the Honorary Advisor, our Chief Executive, Anna Lin, joined the
30th Anniversary cum Rebranding Ceremony of HK Transport &
Logistics Association. The association was renamed from “Hong
Kong Sea Transport and Logistics Association” to “Hong Kong
Transport and Logistics Association”. A tour was arranged to GS1
HK’s Smart Business Innovation Centre to experience the various

innovative loT applications and solutions in transport & logistics,

retail, food & foodservice, healthcare, apparel sectors.

REREEMBRREASTEMEY RGBT (BE)
HNEEEB BREETHEN=1TAFEN
FEENL HE(HHong Kong Sea Transport
and Logistics Association2{{#&ZHong Kong
Transport and Logistics Association) eGS1 HK
FAERZHSEGCS] HKE SRR AIF T O IR
N eERYBETERY R TE - BEREENR
B BRRRE RREFCRSSMER
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New Members

GS1 Hong Kong welcomes the following new members

B4 GS1EHER

(in alphabetical order MUZENLFHEF))

1

w

10.
11.

12.

13,

14.

15.

16.
17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

27.
28.
29.
30.
31

528
33.

34,

&

36.

&la

38.

39.

40.

23

A PLUS INTERNATIONAL LIMITED
EREREEERAS

AAB CO. LIMITED

ADMIRAL GLOBAL LIMITED

ALLROUND PHARMA (HONG KONG) LIMITED
HATE (B8 ARAS)

A-MARK INTERNATIONAL COMPANY LIMITED
B—EEERERAT

ANGUANGDA INTERNATIONAL CO., LIMITED
ZEEERERAT

ASPARK CO., LIMITED

ENERBRAT)

BELGIUM DK BILLIARDS SUPPLIES LIMITED
HRIBEYER A S ARAT

BELLA STAR CO,, LIMITED

BENATURE LIMITED

BFF ASSET HOLDINGS LIMITED
BRASEEARAT

BIO-TREE TRADING COMPANY LIMITED
EREERAT

BOSSING INT'L CO., LIMITED

HRERARAS)

BOT BIOLOGICAL PHARMACEUTICAL TECHNOLOGY CO., LIMITED
1 MR R AR AT

BRINY RIVER LIMITED

ERAERAT

CANLES LIMITED

CHAMTENT TECHNOLOGY HONGKONG CO., LIMITED
AR EBERAT

CHIKODO (HONG KONG) LIMITED

HHE (&8 ARAT

CHINA DUTY FREE (HONG KONG) GUANGLONG GROUP
TRADING CO,, LIMITED

RESHK (78 EREARZERAT

CHINA GRAND MASTER ZHONGY| POPULARIZE ASSOCIATION LIMITED
REEFRERRGTERAT

CHINA HOME FASHIONS INDUSTRIES LIMITED
HERHERAT]

CLOUDWALK LIMITED

EBBEARAT

CREATE EVER LIMITED

SIERERIARAR

DEBACK LIMITED

BEZERAT

DUNHUA GROUP LIMITED

HEREARAS)

ECO-GLOBE DEVELOPMENT LIMITED
BEERERARAT

ECOSTRYKE HONG KONG CORPORATE LIMITED
EFFOREST COMPANY LIMITED

EMITCODE LIMITED

ENDOVISION LIMITED

FAT KEE NOODLE FACTORY LIMITED

R ERARAS

FEYSO HEALTHCARE PRODUCTS LIMITED
FINN BRANDS LIMITED

LLEHRAF)

FOREVER HEALTH PHARMACEUTICAL LIMITED
EREEARAS

GAMMA HONG KONG LIMITED
MEEHARAT]

GCM BAKERY LIMITED

BRRRARAS)

GERMANY HEFEILEI (HK) DEVELOPMENT LIMITED
EEFFEY (FH) BRERAS

GRAND COFFEE COMPANY LIMITED
BEWHERAT

GUCHENG (HONG KONG) LIMITED

EIrk (&8) BIRAE

GUOHUA TOBACCO HONGKONG CO., LIMITED
MEESEEARAS)

41.

42.

43.

44,

45.

46.

47.

48.

49.

50.

&L,

52.

53.

54.

558
56.

57

58.

59.

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

7,

76.

HAIBEI INTERNATIONAL INVESTMENT AND TRADE LIMITED
BRERREEZARAT

HAIR REJUVENATION CO., LIMITED

EEHARAT

HEE KEE TRADING LIMITED

EiLHR (BB ARAT

HK BIYOU FOOD LIMITED

ERUEBRMABRAE

HK CHINA MEDICAL STORE LIMITED

BERRERETHRAT

HK DAYAOFANG THE PACIFIC LIMITED
BERREEXTFARAT

HK DISTRICT WEIWE| FOOD LIMITED

ERMARMAMRATE

HK IML TECHNOLOGY CO., LIMITED

BERUZIMNRAERRT

HK JIULONG DAYAOFANG PHARMACEUTICAL SHARE LIMITED
BERNEREEEERNARAR

HK PHARMACY JINGPIN LIMITED

BERREERBAERAT

HK PHARMACY MEDICAL TREATMENT DRUG CO., LIMITED
BERREEBREXFRAT

HK SANRIO (CHINA) FOOD LIMITED

EE=ZHER(HE) RRARAR

HK TOWIN CO., LIMITED

ERRRBARAT

HK YAMALI INTERNATIONAL COSMETICS CO., LIMITED
ERTHEBRRCURBRAE

HOME ELECTRONICS LIMITED

HONG KONG BELLODI BIOTECHNOLOGY LIMITED
ERRLBEMREARAR

HONG KONG BK BIOTECHNOLOGY CO., LIMITED
ERBAEYREARAE

HONG KONG CHENXU IMPORT & EXPORT TRADING CO., LIMITED
ERRBEHOEZARAT

HONG KONG DAO XIANG CUN FOOD LIMITED
ERABENBRRARAF

HONG KONG FREEDOM INTERNATIONAL TOBACCO CO., LIMITED
ERRREREERRAE

HONG KONG GLOBAL BANG IMPORT & EXPORT COMPANY LIMITED
ERRTRETVEHOBRAR

HONG KONG ISEN INTERNATIONAL LIMITED

HONG KONG JIULONG INTERNATIONAL BUSINESS AND
TRADE CO,, LIMITED

EERNEERBEEARATE

HONG KONG JOLY INTERNATIONAL TRADE CO., LIMITED
ERABTEREZBRATE

HONG KONG LIFE TEMPLE TECHNOLOGY CO., LIMITED
ERAREEARKARAE

HONG KONG MING DE TANG PHARMACEUTICAL LIMITED
ERRAREREF/RAG

HONG KONG OLD CHINESE MEDICINE PHARMACY LIMITED
ERENEAEEARAT

HONG KONG PHARMA COMPANY LIMITED
ERREHAGHARLE

HONG KONG PHARMACY MATERIA MEDICA LIMITED
BERREEFAERRAT

HONG KONG SHANGKANG TRADING CO., LIMITED
ERHREERRAHE

HONG KONG SHANGXI HEALTH CARE PRODUCTS CO., LIMITED
EAEMERREEERERAT

HONG KONG SHUNCHANGHANG PRODUCTS CO., LIMITED
EEIEETERERAR

HONG KONG TASTING HERB HEALTH INDUSTRY CO., LIMITED
EREOEREEXRRAR

HONG KONG TRADITIONAL CHINESE MEDICINE CO., LIMITED
EERPREXARAT

HONG KONG UNITED INSTITUTE OF MEDICAL RESEARCH LIMITED
ERMABBAERRARAT

HONG KONG WINE ASSOCIATION TRADE CO., LIMITED
EREEGEERAR



77.

78.

79.

80.

81.

82.

83.

84.

85.
86.

87.

88.
89.

90.
91.

92.

93.

94.

958

96.

97.

98.

99.

100.

101.

102.

103.

104.

105.
106.

107.

108.
109.

110.

SIS[S{%

112.

113.

114.

115.
116.
117.
118.

BUSINESS CONNECT

ginmes

HONG KONG XINKE BIOTECHNOLOGY CO., LIMITED
ERNHEMRRARAR

HONG KONG ZHONGKE DERMATOLOGY RESEARCH INSTITUTE LIMITED
EEPREEMRRRARAE

HONGKONG DLS CO., LIMITED

ERREHRARAR

HONGKONG MEINAER CULTURE PRODUCTS LIMITED
BEREREXCARABRATE

HONGKONG SENAI TECHNOLOGY CO., LIMITED
EEREMKARAR

HONGKONG SHENGJIANHENG BIOLOGICAL TECHNOLOGY CO., LIMITED
BEELEREEVMRRABRAR

HONGKONG TONGZHANTANG HEALTH FOOD LIMITED
ERRZERERMAAMRAT

HONGKONG XINTAI DEVELOPMENT BUSINESS TRADE LIMITED
ERNRERBERRAR

HST-RC LIMITED

HUADUN GROUP (HK) LIMITED

FEIREE (FB) ARAA

HUI'S TRADING (INTERNATIONAL) LIMITED

FLE S (ER) BRAR

HUMBLE GRACE LIMITED

IKKI COMPANY

—ERmESZ AR

IMHKB GROUP LIMITED

JY HEALTH INTERNATIONAL COMPANY LIMITED
ZEREERARARE

KAM SHEK JEWELLERY COMPANY LIMITED
TREMARATE

KANE TOP COMPANY LIMITED

HRARAE

KINHARVEST CO., LIMITED

FREZBIRAT

KOSHINE HONG KONG LIMITED

HESEERAR

KPSS HONG KONG LIMITED

BXAMRAE

LAU & SHER COMPANY LIMITED

KBARAE

LEGENDARY CULTURE INHERITAGE LIMITED
BEXILEERBRAR

LETO TRADING CO.

HBEST

LINGHE (HONG KONG) PHARMACEUTICAL PHARMACY LIMITED
ERENBEAEERRAT

LINPO INDUSTRIAL LIMITED

HEBXARAR

MARIGOLD ENTERPRISES LIMITED

BetXEARAR

MARK LIFE HEALTH INTERNATIONAL ENTERPRISE CO., LIMITED
BIREEREREXEARAR

MBB TECHNOLOGY LIMITED

IR EEMREBRAE

MISTER E LIMITED

MOBILEMINGLE LIMITED

PRBRARAE

NAN TONG HEALTH PHARMACEUTICAL CO., LIMITED
FRRREXARAT

NEW URTOPIA HOLDINGS HK LIMITED

NTET TECHNOLOGY CO., LIMITED

B EATARAR

ONE ABALONE HK LIMITED

—EHAEBERAT

ONEAFTER ASSOCIATES LIMITED

EZRIFRIRAT

ONEVATION TECH CO., LIMITED

—ERRBRAE

ORIENTAL TRADING (ASIA) CORPORATION LIMITED
RAEH @GN BRAF

POSI (INTERNATIONAL) GROUP CO., LIMITED

12 (ER) EEERAE

POWERNATION LIMITED

QEELIN LIMITED

R &S LIMITED

RICCA FOODS (H.K.) CO., LIMITED

FRBR(EB) FRAHF

119.

120.

121
122.
123.

124.

125.

126.

127.

128.
129.

130.

131

132.

1535,

134.

135,

136.

137.
138.

139.

140.

141.

142.

143.

144.
145.

146.

147.

148.

149.

150.

IS

152.

153.

154.

iS58

156.

RISE PROSPECT LIMITED

BERITARAR

RITA TEA TRADE CO., LIMITED

mtEREARAR

ROOPY AROMA LIMITED

SAFETECH GLOBAL LIMITED

SALOME ROSE HONG KONG LIMITED
EREFNESAMRAT

SHANXI XINGHUACUN WINE GROUP HOLDING LIMITED
LWASTEREEEREZERARAR

SHENG YU TRADING (HK) LIMITED

PEHES (&8 ARATF

SHENZHEN BJOY TECHNOLOGY CO,, LIMITED
FINBRBRBIRAE

SHIMERAY LIMITED

ttE IR RA R

SKYITL LIMITED

SPRINGBACK WELLNESS LIMITED
EILERERARAR

STARZ INTERNATIONAL TOBACCO LIMITED
ERERZEERRAT

SUPERSTAR NEO (HONG KONG) GROUP LIMITED
MBRPE (FF) EBABRAHE

SWISS NATURAL MEIJIAN CO., LIMITED

Mt EAXRARAE

SWITZERLAND LAC DA PRALALL (HONG KONG) CO., LIMITED
It HiEH (F8) BRATE

TDB GROUP LIMITED

=REEARAT

THAILAND ZIYANGTANG PHARMACEUTICAL TECHNOLOGY CO., LIMITED
RHEEERERKARAR

TONGANTANG INTERNATIONAL (HONG KONG) GROUP CO., LIMITED
BRZEZER (%) EBERAR

TRANSWELL INTERNATIONAL (HONG KONG) LIMITED
TRIO TALENT HOLDINGS LIMITED

EIRERABRAE

TRIOPET TECH LIMITED

=—ERMPHRARAT

UK INGRID INTERNATIONAL LIMITED
REEEFEERABRAR

USA ALL NATURE PHARM GROUP LIMITED
EEREHFEEEMBRAT

USA PETHEALTH LIMITED

EEKSBHARAR

WELL CONNECTED INTERNET SERVICES DEVELOPMENT LIMITED
BRELMAERRERARAR

WHYSOMUSIC LIMITED

WU JIN XIN LIMITED

ZEEEARAT

XIANGYUNCAI INTERNATIONAL TOBACCO CO., LIMITED
EEMBERESEARAE

XIAOGUAN TONGXUE (HONG KONG) GROUP LIMITED
NERE (FE) £EERAR

YANGTZE RIVER (HONG KONG) LIMITED
BFL(ERARAR

YIMPRESSION (HK) GROUP LIMITED

HER ER) EBERLQE

YLM HOLDING GROUP (CHINA) CO., LIMITED
BREERER (FE) BRAFE

YOUPIN DEVELOPMENT (HK) LIMITED

Bmbh (&) BRAF

YOUR LADYSHIP HOLDINGS CO., LIMITED
NEERBIRAE

YU HEI (HONG KONG) TRADING LIMITED

2% (58 B2ARAR

YU YAT TRADING COMPANY

W—ES A7

ZHENCHUNG INTERNATIONAL TRADE CO., LIMITED
BRAEREZBRAT

ZHIWEI (HONG KONG) INDUSTRIAL GROUP CO., LIMITED
Ak (BB BEXEMARAF

Join Us

RAEFINES
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Marketing Strategy

2 Key Strategies to Build Brand Image
Gain Exposure and Consumer Trust .

Mk N

2KEILmhEHRR Consumer

— = /o rr o
El?;l-l H% ﬁlé E‘I?;IL 15 It’\ U!ﬂ"“ﬂg.QH“. iF

81% of consumers need to trust a brand before making a purchase*. Brands need to promote

V their positive image across all channels, such as promoting “customer centricity”.
81%HBEEREERA REAHSMEBIGE AR ERNSEIEHIEERELESRRERR
SRR TIAE R KIIES-

Many local brands participated in third-party certification ZxithRIEEREBEBRME=HEHNRIERE =
programmes to enhance brand image. “Consumer Caring Scheme” 1A REF R -IBLDTE S a1 EEEF—F
is one of the programmes to recognize companies for their FtEIERBERAREOHEBERTHENTE - LUH
outstanding performance in 4 key areas of consumer care - BEATOETESE BRBERBEESTI AF
consumer centric, conforming to commitment, strive for quality & FiASSEI¥EBBEFET BB Re

caring for staff. In the previous year, 85 companies have successfully

built their brand image via the Scheme.

Enjoy Exclusive TV Ad Promotion Opportunities by
joining “Consumer Caring Scheme+”
2O EERFFE+ EEBHESE

To further strengthen the promotional benefits of the Scheme, companies recognised
by the newly launched “Consumer Caring Scheme+” can enjoy exclusive TV ad
promotion opportunities - broadcast advertisements on TVB or Now TV for up to 120
times, thereby promoting positive, “consumer-first” brand image.

AR EHRENESEN D 2O CESRTTEHE2NEXEZERESHERERS
AERAWTVBIH Now TVERRESEL20 X EH FE L MEER!

Key Benefits of “Consumer Caring Scheme+” & “Consumer Caring Scheme”
MO EEEF S+ RGO ERFHE ¥

Recognised companies of both basic “Consumer Caring Scheme” & “Consumer Caring Scheme+”
s . ‘ . can leverage various channels to boost your company profile:
TmEERRAE ORI ED BB XS+ EENEFBIERE R EMNLE:

V Participate at award presentation ceremony V Promote on GS1 HK Channels (Business

to be held at GS1 HK'’s flagship event Connect Magazine, enewsletter, social
2N GS1 HKHER S &) EFEIEIR S (2 fF) media & website)
_ _ R GS1 HK 3 (Business ConnectZzts
V Enjoy media exposure to promote )ﬂ’|‘9%§ﬂ\¥i§ﬁﬁ%\@lﬁﬁ£)
consumer-first service, reaching out to
over 800,000 potential readers V Use “Consumer Caring Scheme” logo on
PRIERE F 5RO ARTS 1B IB80EE promotional materials, products & shops
Receive “C Carina Sch . to boost consumer trust
v/ Receive “Consumer Caring Scheme NEES ES SR EERALRE B
certifications & trophy TR
/) [=]

HEAG TR (55T B )35 S

*Source EHHHR: Edelman Contact us to learn more BB AEIRFPITHRES
25 BEaETel : 2863 9740 BEFEmMaIl : corpinfo@gslhk.org
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GS1 HK ;ZEhA:%

GS1 HK Calendar

28 AUG

29 AUG

Smart Robotics Tour: Exploring Green & Low Carbon Technologies T-box Workshop: Brand Strategies & Tips to

SEBERRA RRGEERBENRHY

Build Loyalty (GS1 HK is one of the speakers)
T e TR ERBRASE O B I B MmAEER)

Experience Sharing Seminar for ”Guidelines for application of emerging technologies in cold chain (GS1 HKB®EE > —)
logistics” (GS1 HK is one of the Implementation Organisations, and our Chief Executive Anna Lin '

will share at the event)

DésEyr R R isFm BERRO TS

26 SEP
Barcode and Digital Service Workshop
ERBS R BUBE TESh

1NOV

GS1 Hong Kong Summit 2024
GS1E&&2024

(GSLHKBHITHBZ — A ERBMNRIRER P —(URARES)

24 OCT 29 - 31 OCT
Barcode and Digital Service Workshop GS1 Asia Pacific Regional Forum
1RES R B T1E (GS1 HK is the host)

DRMERE (GS1 HKARERTE)

18 - 19 NOV

Asian Logistics, Maritime and Aviation

Conference (ALMAC) 2024 )

(GS1 HK as Supporting Organisation & Upcoming Events
Co-Organiser of SCM and Logistics Forum) BN R1TR0ESE)
20245 WM AE R B B

(GS1R T8 K T FESE S 1R R WD em B L T BE0L)

r||[|_|||||-I Barcode Knowledge
LY IRESE

S

Besides being used at retail checkouts, barcodes also offer multiple §&iE& TR ZELE BRI UADER RS
marketing benefits & unlock infinite business opportunities. Read ER[E &M E BIIEEREME ARXNE S T HE
about 4 barcode facts, barcode implementation tips & extended &85 ? LU A& 4K EEA0E BIERS/)NFN 5~ FE R IRAE

benefits of barcodes:

Unleash the Power of
Barcodes: 6 Benefits &
3 Easy Steps to Get
Started
EREB 6 RITER ?

34 BB IRFEERSA RS !

EARFE DURIRS TR

-

- -

-
I|I!I|l

What should you be Be Careful when using Essential element for
aware of when Barcode Generators: Google Shopping Ads
generating barcodes? 4 Printing Details at B Google Shopping
Different barcodes a Glance AdsiBYES W
needed for products RS ks AT ELA ! TTER?

of the same style but —EBAKENRARED

different colors!
ERIFSETEEZER?
EmBRTRE #E
HREC A EFRAS !

Contact us to learn more Tel E&E 2863 9740 Er‘ E!

Big I T ARES

Email BE corpinfo@gslhk.org E_ 26



§ g™ GS1 Hong Kong Summit

I
1 mul\HI"\l”“‘ll Ny \II\I”“"II [ — — —
H 0 N G KONG
Hong Kong GS]. SUMMIT Transforming for Next Generation Commerce

Supporting Bureau
N Innovation, Technology and Industry Bureau Transport and Logistics Bureau

* The Government of the Hong Kong Special Administrative Region | %f ¥ The Government of the Hong Kong Special Administrative Region
»/ of the People’s Republic of China N of the People’s Republic of China

Guest of Honour

Join us for: Last call!
20% Off before 30 Aug

""EI

(V) Excellent Networking Platform

@ Unique Collaboration Opportunities

() Valuable Insights & Actionable Solutions

(¥) First GS1 HK Digital Transformation Awards

& & © % B

Sustainability Digital Nex-gen 020 Al-created
Transformation Supply Chain (Omni-channel) opportunities

Become a sponsor, showcase your solutions to 600+ C-suite executives & brand owners
from retail, food & foodservice, healthcare, transport & logistics sectors!
Contact Ms Eva Cheung (@) (852) 2863 9709 (@) evacheung@gs1hk.org



