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EDITOR’S NOTE #RigHI5E

2022 is the Year to be Bold
2022F B . KIERIFT

Though global recovery continues, the momentum has
weakened as uncertainty increases. Several disruptions like
heightened expectations for digital experiences, supply
chain issues or anywhere-work strategies are driving
companies to take bold decisions. Following are some key
predictions & trends for businesses to watch out for in 2022.

8 in 10 consumers will see the world as all digital. Consumers
have rapidly increased their technology adoption and usage
during the pandemic, which is also revealed in our survey
report with KPMG & HSBC that 50% of HK consumers feel
more comfortable shopping online since the start of the
pandemic. Such new purchasing habit will be hard to break,
consumers’ digital

underscoring the importance of

experience.

Supply chain visibility will be vital to improve consumers’
digital experience. A research showed more than 90% of
supply chain firms said visibility is one of the most critical
factors for success. Cloud-based tracking platform is one of
the most critical technologies to achieve supply chain
visibility, enabling businesses to visualise real-time product
movement along the supply chain, preventing issues related
to stock shortage or delayed delivery.

In daily operations, 70% of large firms will embrace
anywhere-work in 2022, as predicted by Forrester.
Companies will enhance physical operations with digital and
smart components like 0T sensors, video analytics and Al to
make operations efficient & improve productivity.

Moving into 2022, companies shall shift from “survive” to
“stride” with smart & bold strategies. In this issue of Business
Connect, companies will share how they made bold
decisions to drive future growth and thrive in the next
normal. Dah Chong Hong Holdings found ways to transform
adversity into advantage in its consumer goods business.
The International Medical Co. Ltd.(TIMC) defended its
reputation and now sees new potential in Southeast Asian
markets, whereas Kwok Kam Kee continues to make
breakthroughs, not only in their traditional
businesses, but also in their new brand for the next phase of
development.

bakery

Enjoy reading and be bold in your businesses!
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Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their
digital transformation, improve supply chain visibility and efficiency, ensure product
authenticity and facilitate commerce connectivity, through the provision of global supply
chain standards (including GTIN & barcodes), and a full spectrum of platforms, solutions
and services.

GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors
including retail & consumer packaged goods, food & beverage and food services,
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of
trading partners, industry organizations, government, and technology providers, we can
foster a collaborative ecosystem with the vision of “Smarter Business, Better Life”.

As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.
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Executive Connect

Thriving in the New Normal

R RS T HERR LR

-~ Frank Lai
CEO of DCH Hong Kong Holdings
Bt

RETEBTRER

With 70 years of history, operations in 12 Asian markets and more than
16,000 employees, Dah Chong Hong Holdings (DCH) is a diverse
company covering the four basic necessities of life: food, health, mobility
and household goods with operations that extend across brand
development, manufacturing, marketing, logistics and retail.

Like all DCH was faced with
unprecedented uncertainty and disruption upon the sudden onset of the
global COVID-19 pandemic in 2020. However, the company consistently
found ways to transform adversity into advantage.
company’s Chief Executive Officer, Mr. Frank Lai, “DCH achieved solid
outcomes and breakthroughs across its business units amidst a
challenging business environment.”

products businesses adapt to thrive in the new normal?

consumer-oriented businesses,

According to the

How did DCH and its consumer

Pivoting Towards Evolving Tastes
in the Food Business

In Hong Kong, as in many markets, the pandemic severely impacted the
food and catering industries. Ms. Betty Leung, a director of the GS1 Hong
Kong Board, former head of the DCH Food Business and current DCH
Advisor, recalled concerns about food supply and cost spikes. “DCH
teams had to move quickly to identify stable food sources, anticipate
changes in demand and plan advanced orders to ensure adequate
inventory,” she said. “As a result, DCH was able to provide its
customers with a resilient and agile supply chain despite ongoing
disruptions.”

DCH teams also reviewed
prevalence of home cooking. “For example, we
ready-to-serve ‘Foodie Cuisine’ under the Leo’s brand,” said Betty.

“From Chinese sauerkraut fish to lobster bisque, the heat-at-home

its product mix given the new
launched

collection offered consumers convenience and simplicity.”

Recognising a long-term trend towards healthy eating and green
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diets, DCH also became the
exclusive distributor of a
range of plant-based meat
products, healthy
carbon-friendly alternatives
to traditional meats.
According to Betty,
“Strategic adjustments like

these helped us to solidify

and

and maintain our market

leading position.”

While the pandemic raised new concerns over food safety, DCH has
always recognised the critical importance of quality and safety in the
supply chain. DCH Food Mart, Sims Trading, IGF and Tai Luen have all
joined GS1 HK’s Quality Food Scheme+ and scored Diamond Enterprise
and Gold Enterprise Awards respectively, demonstrating a level of
professional food traceability and supply chain
transparency.

excellence in

Betty stressed that the management team takes its commitment to safety and
quality very seriously. “With robust quality protocols in place, we hold regular

management reviews, conduct quality audits and ensure our staff are fully trained

in food safety awareness.”

BettyiBEEEIFEEEXE B HRNAKL [ RMAE2ENERRE T

Z2HE B RRRR, TEETKE BTN EAE T REEH- )

Developing Unique Capabilities to Serve the

Healthcare Industry

Through its subsidiary DCH Auriga, DCH provides sophisticated supply
chain services for the healthcare industry, distributing healthcare products
with complex regulatory, storage and transportation requirements.

Four years ago, DCH Auriga was sharing office and supply chain facilities
with other business units. “With strong support from our parent company,
CITIC Pacific, we made a decision to invest in a healthcare-dedicated
building and offer specialised capabilities to the medical industry,” said
Frank. In 2018, DCH Auriga relocated to a 11-storey building in Kwai Chung
with a floor area of more than 400,000 square feet. The facility was
outfitted with advanced technologies and storage solutions, including
automated guided robots, voice picking capabilities, an expansive cold
storage system, e-locks and more. “While we had hoped to achieve full
capacity in five years,” said Frank, “we beat our target by the third year and
are already looking for new space for expansion.”

R
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Executive Connect

It was no coincidence when, in 2021, DCH Auriga was
selected as the sole logistics provider for both the Sinovac
and Pfizer BioNtech COVID-19 vaccines, particularly as the
latter had to be stored at -70°C. “| had been following the
arrival of the vaccines very closely,” Frank recalled. ‘I
remember waiting up on the first night for a status report to
ensure our teams had delivered above all expectations.” With
over 50 years of experience in managing sophisticated
pharmaceutical supply chains, robust quality assurance
protocols, GDP and GMP accreditations, stringent adherence
to global ISO standards, as well as GS1 standards for identity
and data capture, the distribution program went smoothly.
By October 2021, DCH Auriga had safely distributed more
than eight million vaccines across Hong Kong. “Our success has been the
result of strategic planning and a focus on the evolution of the healthcare
experience - as well as the commitment to service that is the bedrock of
our culture” said Frank.

Launching an E-commerce Portfolio to Capture
Demand for New Retail

As consumers around the world stayed home to protect their
communities, the global pandemic created new opportunities for online
retailers. DCH was quick to accelerate the development of a strong
portfolio of e-commerce businesses in Hong Kong.

Grocery retailer, DCH Food Mart, refreshed its online shopping platform
(dchfoodmartdeluxe.com), while subsidiaries like IGF and Leo’s began
offering consumers direct access to their best-selling products online.
To support a growing community of home chefs, DCH Food Mart
unveiled “DCH Cooking Buddies”, a loyalty program that amassed
200,000 members in its first year.

In early 2021, DCH launched Ahaa (ahaashop.com.hk), an online retailer
of electronics,
provides an interactive shopping experience and exclusive offers for
many of the brands distributed by DCH subsidiaries. DCH has also
joined forces with HKBN and Kerry Logistics to launch the HOME+
platform (home-plus.hk), a Hong Kong-based
e-shopping portal, where independent sellers can offer customers a

home appliances, personal care and more, which

shared-economy
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sweeping array of products including food, household items and
appliances. According to Frank, collaborations like Home+ are built on
synergy and create win-win partnerships. “HKBN has over a million
customers in Hong Kong, while we and our partners are uniquely
positioned to offer product supply, delivery and after-sale services.”

"Leveraging market opportunities enhanced by the pandemic, our
B2C and e-commerce businesses have developed rapidly while our
internal teams are building critical operational knowledge,” said
Frank. “These are important capabilities for our long term, sustainable

development.”

Always Looking Ahead

While the worst of the pandemic seems to be behind us, DCH continues to
look for growth avenues in today’s new normal. In particular, the Greater
Bay Area (GBA) represents an immense opportunity for the company.
With mega logistics and food processing centers in Henggin and Xinhui,
DCH Logistics is ready to offer much-needed cold chain solutions and
value-added services in the region. Likewise, DCH Auriga is reviewing
changes in regulatory requirements to offer cross-border services.

EE Our existing regional infrastructure will reinforce our
supply chain coverage and gives us a unique position in
the market. We are all looking forward to quarantine-free

travel with Mainland China, so we can fully harness our
capabilities and contribute to the rapid development
of the GBA.
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Worldwide Scan

4 Emerging Trends
Impacting the Next Normal

AB R E B ERRpES

Massive behavioural shifts have accelerated adoption of digital SHE&EETAMNEENE T HBRENER A48
technology - leading to huge growth in online marketplace and & KiE/E&ERILE GS1EE 7 T —hRAVIEZ:E
grocery businesses. GS1 has published the 2 Edition of Trend BEHRE ZHHAEREHFET —EEEMEERS

Research report, highlighting the business trends that impact #:
industries in the next normal:

On-demand Logistics and Services

‘R ARTS

Companies have discovered vulnerabilities in their supply chains when responding to supply chain disruptions, digital
mapping of supply chains can help meet the changing landscape quickly.

GS1 standards for identifying products, locations, assets & things can be used to enable the - - GT'N
digitalisation of supply chains. i
(R RS AESE R BRI BT IR 7 RIR I A B (AR S SR LB IR R B E B o . B GLN
BLGER ER B BERYHNGS IZET BN X EIRHAR Mo '

Traceability

IEHEE

Driven by consumer & patient demand for transparency and industry needs to increase security, accuracy, timely access to
products and visibility across their supply chains, demand for end-to-end traceability gains momentum.

With one-stop product authentication solutions like REAL Visibility, businesses can enable
consumers to authenticate products and gain access to real-time traceability & trusted
information with a simple scan.

FEEHBEENR AT EREENTE RIS URTERIRSMEERE FERNZ M EREME - R
FRENFER HEIHIBHIE MBS EAEE.

P EETI L E B — LT E RERE 5 ZUREAL Visibility A B & B B RGN RSB ERE R
EIREEERNERBHEBIME

Ol

[
REAL Visibility

Sustainability
A FFAEN

Companies are focusing on concepts such as circular economy, improved packaging sustainability, in which
supply chain flexibility and resiliency is crucial to achieve this.

Professional service teams can help identify supply chain issues to optimise business operations.
TERBRSE IFECESPAER HEREE M REEAETIRR.
SO Bh XA HIERE RS BB EE.

Smart Everything & Connected Things
EE0E EBEY
10T technology that connects systems, devices & things can make factories & processes faster. Businesses {; ¥ [

can even transform towards “hyperautomation” leveraging a range of tools including Al, machine learning & 1 @
robotics etc, enabling businesses to “Go Smart” and perform predictive analytics.

VIERECE R R RB M TR A LR R Z BRI < £ A — I SR AT A T SE(AD 14 2R 2B FIME 2] A BT
% A Bh A ETBHEE) > TGo Smart iF FERINE D e

Contact us if you wish to tap into the trends ; .

R t
HOJR B R S B BAR TR P
corpinfo@gslhk.org THRES
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Go Digital

Google New Rule on
Free Product Listing
Google ¥ iE¥In &H
& EmEAMIRE

Using unique product identifiers (e.g. GS1 barcode) ensure that AERIBHESNEDHFIMEWIGSLIEE) ol
Google recognises merchandises accurately, enabling consumers to  1RGoogle# M # R B HEZSEEZILEME

find the products easier. Mo
To ensure your product listings are shown on Google, merchants HEXREMRFERIER Google Shopping FHI%
shall take note of the following new rules: BEREN(Free Listing) B BB EBLT

GoogleRJHiEE :

Different products that use the same GTIN (GS1 barcode) with the same variant
attributes will be considered ambiguous and will be disapproved in free listing.
A2 A E E mEA AR BB (B EGS LK) k&K B ERE N BMMEIERI Google
ShoppinglREEH EHIE °

Google

Further actions required for merchants

Fit - BRBEE—DHEFLUT 28

”””l”” 1. If you are using free listing service on Google Shopping without having unique product

LANANNNRY identifier (e.g. GS1 barcode) and information, your products will potentially be removed.

||“|||“'| Therefore, merchants shall apply GS1 barcodes to ensure presence on Google.
BAFKEFEAGoogle Shoppingl R & EmME EXRAERALBESE DN (WNGSLREE) RE
L LA EWEER - It R B EREGS1RES > (R E mAETEGoogle Shopping FREET

o 2. Do not apply for barcode from non-GS1 organisation because they may not be unique and
Il‘lil |I likely be removed by Google.

FERIEGSIHBRFIFEE A2 ERISE KR ERAEREAMMKGoogleiZ s

Contact us now to apply for barcodes 1
B A& TP RSB RS E E
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Corporate Dynamics

Pharmaceutical Company Defends
Reputation and Unearths Market

Potentials with Technology
ERIRE T2 RBE
BT iE

Joseph Lun
Chairman of The International Medical Co. Ltd.(TIMC)

fm A4

EREXERABERE

The pandemic has fueled the community concerns over health and
well-being. Seeing a sizable growth in cross-border commerce of
pharmaceutical products & having won the Ricgles’ trademark
lawsuit in Mainland China, Joseph Lun, Chairman of The
International Medical Co. Ltd. (TIMC) - the sole agent of Ricgles
Peppermint Cure (Ricgles), expects greater development potential

in Mainland China.

As the brand owner of Weisen-U and Citracium, as well as exclusive
distributor of Double Prawn Herbal Qil, the company maintains
long-term relationship with medical suppliers in Europe, the States,
Japan and across the globe. Eyeing SE Asian market potentials,
Joseph looks forward to the resumption of quarantine-free travel to
restore business ties.

Trademark Dispute Created Doppelganger

in Two Markets
With
value-for-money, Ricglés had become popular in Hong Kong since

its extensive functions for external & internal use, and
the 70s, and attracted Mainland Chinese consumers’ attention
during the Reform and Opening era in the 80s.

Conspired to steal their well-established reputation, a fraudster had
preemptively registered Ricglés trademark in Mainland China, which
then led to the prolonged period of litigation between TIMC and the
counterfeiter. With continued resolve over the years, TIMC finally
triumphed in the recent verdict. “We use edible ethanol that can
cure travel sickness and stomach problems, whereas the fakes use
industrial-use ethanol with dubious results. Due to the trade dispute,
we are selling in Mainland China with the brand ‘Lijia Peppermint
Cure’”

BIEAKREATHTREREEH 2HKEEXFRAF
TR (Joseph)TBHE AT EIRERHHER
RS NEREERAZKENRESANMEBRE
B BFAMBBERERER - QARRREREEHE
FHNEBRRAGE EEHAZI M 2B UK
WEN MR BRRAVEAE; RRMEREER
mEFTER MG AEEREB MEERER
Bk

BEEE
48 7 Bk =T S K
ERABEKERRINE -BREZEEBRYE 8
JOERELBEBHEE B BRSOFEN RN
Rt BB 28R S EE

AMARNEEARRERNBE ERMIBFET
HEiZ 2 EEn L5 ERBIEXEENR
N AE B ERBRIRE R I H AR EHIB R
BPANEIMACE EAAESR Heht
BE BRMERNRIXRZE WRME AR
EIE SR R E RERMU IR EE TR TRE
gl

PEFPERMINT CURE
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MRENERDBA TR EEE  BARMERLL
$50,000 B E T MG EME  BREXE; IME
BRITRKFERE M R T2 E R

“The bogus products not only jeopardise our revenue but also our
reputation: A mainland Chinese was once ripped off buying 2
bottles of passing off for HK$50,000 and called police for help; while
some who actually purchased passing off complained about the
product quality.”

We’'re delighted to learn about the patented anti-counterfeiting technology of GS1 HK’s
REAL Visibility solution, which enables consumers to authenticate before purchase, at
the same time allows brand owners to capture scan activities and take combat actions.
| believe the solution will help us prevent infringement, so we are discussing the
feasibility of implementation with our manufacturers in France.

BARIGS1 HKRY(REAL Visibility) s ZE R EX MR FHEES T BY R ERERER 12
ERBREREF#GE REITRITH RAREAHZAPRMEILERTH RRERAZREKEE

IR

Unigue Design Pursuing Local Smart
Production

Weisen-U, another company’s bestseller, is rather immune to
forgery due to its foresight and innovative breakthrough half a
century ago. “After the second world war, the progress of recovery
were exceedingly fast. TIMC and Japanese experts joined hands and
invented dual-layer multi-action tablets, which not only neutralize
excessive gastric acid and help digestion, but also relieve various
kinds of stomach discomforts. Printed with special visual effect &
custom color, the unigue product packaging design of Weisen-U
made decades ago helps consumers to easily identify the brand.”

Production of the drug was relocated from Japan to Hong Kong in
2019, at Tai Po manufacturing plant equipped with world-class
pharmaceutical system (PIC/S GMP). Joseph explained, “The
pharmaceutical industry in Hong Kong fully meets international
standards, and is actually comparable to Japan’s safety and output
performance. In the past, the production line in Japan required
containers to be completely filled up before shipping to Hong Kong,
which restricted the production flexibility and could not cater for the
small-batch e-commerce trend. Therefore, we had decided to move
our production line to Hong Kong to ensure a stable and
high-quality supply in the long run.” He is also exploring the
feasibility to tap into Industry 4.0 trends with Smart Factory.

B RRGT ERAMBERIE
ARS—REERBUVAITZER 2EYHE
MRERRER(CHEEESS SHNBE
%> ARRAKERELFRYLIR TR 0%
B > BLAE PR B (RIEH(E A EHE
SEBHTEBIIUNDERER BREIER
BUR MACRSEERMA F—REFE N
BETZ DM

B UIUFE2019F B £ B B AES EARH
BAEERRESEEREPIC/S GMPIABREE
fE /e JosephfRFE A IE{T % BAH RIEER
R 22 RIBEIME D 4o WiE A AREHE
—BEENESS EEES EEERD LR
EoA IRRAEIE D3RS VL AT B BRRARSE P L
AREEREBBEHENERH EFEER
BRES MATEIDBREEIRLER ¥
AT —H R AT 4,088
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Prompt Response to Market and Customer
using Technology

TIMC has adopted a number of digital components for long in their
operation, such as barcode, GS1 HK’s ezTRADE B2B e-commerce
platform and ERP system. An example would be the electronic PO and
invoice transmission on the drug supply to the Hospital Authority.

Through data analytics, the company has also identified women over
30 as their major customers in Mainland China. Hence, they leveraged
apps frequently used by women, WeChat mini-program and SEO
(Search Engine Optimization)/SEM (Search Engine Marketing) for
targeted promotion.

“Our online businesses in Mainland China has outperformed the
physical channels. Even though our administrative costs were lifted up
by multiple tiers of distributors, we prefer leveraging their network to
sell as they have deeper understanding on consumption pattern of
different cities.”

In addition to strong market sense, customer focus is also one of
the reasons why TIMC’s brands were recognised as a ""consumer
caring company” for five consecutive years. "We have a series of
service commitments, including prompt response to consumers’
requests; timely delivery which is
in 2 days;
timely response to online and

usually completed

offline inquiries, etc. We are

committed to
services and exceeding consumer

improving our

expectations.”

M AERE

TeEF S B E R

PHEE -PEEAKEE -GS1 HKNEE 5. &
TEBREB(ERP)EREEHIFL AIUIHAE
BERNEENERHEUBTF HNEETER
BEXo

IS AR TR A IR DT EIEAMEER 30
A E A T PRV RIS ETE L0 14 E Fapps,
#15/\i2% ~ SEO (Search Engine Optimization)
/ SEM (Search Engine Marketing) & (&1 &

RARHMBE LERGLEEBUERE ER—H
TE-BMERE ZREHEFTHAEARES B
fFIAE R BN AR X & Fr U Bt A4S
BREMEHREX

BT SR THIEEE LB/ T EAT MMAE
BSFEESFATROREINREZ—-THME
—RIIRFB A BE AR EE 2R R
EEVBRE2ANEE MEEBR LB TERS
RPISEERA RS BEHEEHRE

HK Brand Entering Southeast Asia Market with Good Reputation
MR8 EE R

Addressing the health needs of the market, TIMC launched Citracium in 2013. Calcium tablets and vitamins
suitable for different ages and stages, as well as health products that maintains urinary and joint
health were introduced. They will be launching Korean enzymes for boosting metabolism in the
pipeline. Though Hong Kong is a mature market with stable sales, Joseph believes the city has |
great potential as China’s gateway, tapping into the upsurge in cross-border e-commerce.

“Even with the same recipe, Mainland Chinese consumers still favours the HK-version of Ricgles,
mainly due to their confidence in the well-established reputation of Hong Kong brands.” The
company is also planning to expand Weisen-U’s presence in Southeast Asia markets like
Singapore, Cambodia and Vietnam.

PIREXEBTIBRERE R E2013F B HBES R ESEERLES T RIFERINES R kit
PURHERDB R ~ B ER R R VIR fE R o AR AR @ L R B R BE R (RIEFBRUH c JosephiE B B ZEIH &1
AT IS BEATEARMBMRAIEEE XET) TEIREMEHE A8 - L ERRE.

FENER D —BREVF B K ERM A S AMEBENREEBHENZHERAZE K BER
HZEREEBERISFBEIBE O | ABFERER LS (LUK RiBE K
Hrmize
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READ Tag

NFC Sampie Card

THE POSSIBILITIES ARE

LIMITLESS

The all-in-one uCreate NFC mobile application platform makes it easy to
develop, prototype, test, and successfully launch NFC-enabled applications.
This ecosystem was built for developers new to NFC app development and
includes a software development kit, curated collection of NFC tags, a mobile
app, technical support, and documentation.

I I 'EN I Iv Get yours at go.identiv.com/ucreate // sales@identiv.com // +1 888.809.8880
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Passing the Torch and Pursuing
the Second Life for Dreams
FTERREFEN
RHIBEREREZAE

Martin Kwok
Business Development Director, Kwok Kam Kee
CEO & Founder, Hays Bio-Tech Company Ltd.

3B i
TREEBRRAE
R EE AR SR A

After
engineering and computer engineering, Martin Kwok, the second

transferring from mechanical engineering to electronic
generation owner of Kwok Kam Kee, graduated with a double degree
and worked in IT field for a short period of time before diving into
financial sector. A bold, determined and inertia-shaking person, he
was the first few employees in a fintech start-up from Singapore, and
moved from an entry level staff to become the chief of Hong Kong in
just 6 years.

Out of Comfort Zone to Succession

“My father always tells me to ‘go extra mile to get jobs done’. | love
solving problems, which always got my hands dirty in all aspects in
the company. That was why my boss groomed me to step up, and
let me help the company to get listed in Singapore’s stock market.”
His hands-on style, reliable nature and can-do attitude were revealed
in the early days.

Martin’s father felt every bitterness and hardship in running Kwok
Kam Kee, so he had determined not to pass the shop to the children.
Against his father’s good intention, Martin resolved to take over the
legacy and quitted his job before the shop’s shut-down, which led to
a U-turn in life.

13

REEHMIE - BRIEFIERAERIRE

FiRsC B —RNEABFH(Martin) 2B AR E
ARmERRRAN EEBAREXRMREES
EITF ERAKSTMFE E—RIBTREVAIE
FERTT RAEREHMALEF HEIEER
BE A

Bk 4 Comfort Zone& A %

M4 % 221 T HE B 5 DB 4T MBS 1 0 AT AE R B
EWRARE U ARS S EEESeEE
B R EeEM M T EE LSS RRE iR
AT ME A e B EEA8A B
BB R

RIRRL RS G EIRCH ISR F e TR IRE
FIUATEZ R R EFER - MartinB BEE2H
FEEXRRE ShMartint iz = T/5 54
FAITRE L ROEEERA0F O MAS & B I
EBATEBAN LR
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EEHE

Breakthrough & Go Beyond Cheung Chau

One of the milestones as Martin recalled were the collaboration with
the cartoon brand Sanrio, Cheung Chau buns with cartoon
characters like Hello Kitty, Gudetama and PomPomPurin were
launched to open up new market. The cross-over of a traditional
bakery and trendy toons was once a viral topic in town, “Thanks to
the partnership, our fame skyrocketed and went beyond Cheung
Chau, bringing not only income and more partnership opportunities,
but also cracking open more sales channels.”

With the brand’s rising popularity, Martin was able to convince
SOGO to put its products on shelf, which helped to rope in Yata on
board later. The merchandises are now widely available in major
supermarkets, as well as HKTVMall and their own e-shop.

€€ \We are grateful for GS1 HK’s support. They not only
provided the barcode for product listing, but also
connected us to a professional website builder to create
our own e-shop so we can tap into the digital market.
GS1 HK had held our hands along our transformation
journey, from planning to funding application, so we can
focus on our own business.

RRUAGS] HKIEMEREC B EBE PR 1B FRBBIRSIER LRI TERHRERFIL AT

\

SEF-FHE)
MartinfBHirsc HP—EEZERERH FERE
Sanrioca B HEEHH S5l HAREE
W F 26 Bth R T 5 o S4B E BRI T B
I GBo| B —RERE [ 2EBREIENHERE
EMEARBE BHEMN FEERZ2ER R
SRR SIES TTHRESIHERE ATt
e 0]

BEDIES AR MartinB % :RARSOGONK B IE
EREF ULEBE—HEE, ERREREES
ABHAE  IMEHKTVMallk B R85 220

USRS R LD G - EHEE L FERFENSER2EX R ERABET/ NEEREFTEE

BoFRHIR-3)

The Right Time, Right Place and Right
Condition

Another turning point for Kwok Kam Kee is being invited to be the
OEM for taro ball products. They started to produce dessert and got
acquainted with fruit market wholesalers, thereby inventing their
first local mango mochi (glutinous rice dumplings). Currently the
Cheung Chau factory covers the production and sales of Chinese
bakery and pastries, and the 3 production lines in Tsuen Wan focus
on manufacturing frozen foods like siu mai, fish ball, taro balls and
various kinds of mochi. Production lines will be adjusted in festive
seasons to produce rice dumplings, mooncake, sticky rice cake etc.

Many small businesses were launched during the pandemic. Martin saw
its business took advantage of the crisis too, “We had been launching
new frozen food items before the outbreak, so the stay-at-home
cooking trend happened later had accelerated our products’ growth.
Our investment in the Tsuen Wan manufacturing plant is finally running
in full capacity to meet the daily market demands.”

R Byt A1 A

MRS —EBREEE ARBAIRCN L EET
'L MartinfERIFEHR WER ERFE®A
BERHRARERBARALZ-ERENTIEETEESE
P EMRER M RNRIFAREE MEE
BEBFREERIGEERIFEE - AE - FEF
SR B AR ERENE A T A EE
RECEEGRIFR AR FHREHERMC

BIFELENEEER MartinBE R AR ZERE SN 2
RrEEm [ RFIER BRI SR R B
BITENERRBES ERiHEIES, MEEKRE
WEERE T AKAS SRR FERET )
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Rolling Up Sleeves to Ensure Service
Excellence

It might seem Martin has been blessed with luck after succeeding the
brand, but there were tough times too. Woke up at 6-7am everyday
at the beginning, he had to roll up his sleeves to make pastry, ensure
product quality, settle bills and other daily operations, at the same
time plan for marketing, identify new sales opportunities, work out
cooperation deal, essentially all year round.

“Our sales revenue is good enough to sustain the operation of our
Cheung Chau shop and Tsuen Wan production line, but nowhere near
from making a fortune. | have faith in local production, hoping that
‘Made-in-Hong-Kong’ reputation and
word-of-mouth.”

labels will continue our

Martin sees customer complaint as an opportunity to turn an unhappy
customer into a loyal one. “I usually investigate the complaint case
and offer solution to the customer myself. Even though it is
time-consuming to look into every case, it is an effective way to build
our brand’s integrity.” Committed to offering fresh product quality
and attentive service are the reasons why Kwok Kam Kee has been
recognised as Consumer Caring Company 4 years in a row.

New Brand in the Making

Fixated on the rising demands for personal hygiene, Martin partners
with industry expert to set up a new brand “Hays Bio-Tech”. Expected
to launch 5 SKUs at year-end, the new brand will take advantage of
the existing retail distribution network, and hope to introduce personal
care and cosmetics products in the next phase of development.

Scan to experience
37 B w5 bS

Knowing that barcode is the first step for the new company to
“Go Digital”, Martin has printed barcodes on product packages to
help listing in physical and digital stores. To bring better shopping
experience, he also applied GS1 Smart QR on the new items, so he
can offer different promotions from time to time in future, generating
traffic to the online store and increasing sales.

WA UBAE
MartinfE i ZE R R LT EFIEZ B E T
FHREABAERIINE-NIRERESRFE L6-7
RS IEA TIFEFEEH mmE B IR ) B 8Y
ESE - EEGE MartinBMERNRR 2F
B TRFEREHBERMNEBUARSBENE
T EEHABNEREEEEE -RE AR
BREBRG HEBNEREHMEE LEET
BEEMORE.

EmBRRFEFEI MartindRE=RHE

EREFEENRE - TRBREREEER
FBEHRRE BRRESRRBRE  #AERE
—BEARETEHEE - BARRIMMEEZE ]
BREME MORT B EMRCEEIFES
REOTEEARRBREA

7 5 i am
Martin@ E MR EAFENEIR BRERYT
KA FRILH MR REM R - EFTMEEL
S EBBRS BERIELHSRREBEAm &
SHFERELEM-HRERIBRAHERBEET
15 KRR A LR LB A EIEE SR Chtame

MartinZE1& 52 /A5 fGo DigitallpE—%
ERERETSERRMALE 3 ZFEEHER L
FER, BIRAERRER B EH R LM FGS1E
ZQRES 5 EAREARFE B ZEHARES,
BREF RN RIEIHE

With GS1 HK's Smart QR, consumers can scan for reliable information and
increase interactions with brands, resulting in higher chance of repeat purchase.
Meanwhile, we can track the scan data and measure campaign performance for
optimised result, which is why it has my wholehearted support.

FGS1 HKE B QREBHE E Pl RIS ES I REE M 18 NE R E &) S MPI S A
EEREEE L KM 0 AR EEFERHETR BT RSN FIXERE R MEL—Re
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Go Digital

Breaking the Limit of Traditional
QR - Create New Surprises
with Smart QR Anytime
IR BEBRFLL[E—QRES

SBHhWMEE

QR codes can be used for various business purposes, one of which QRIESA®RIEFE L > Eh—IEAEB R IENEHE
include enhancing consumer experience for new opportunities. ZREYIREES » BRI - BEE BT 45%89H
According to survey, 45% consumers wish to scan QR codes to BE#FLRIEQRIEELESEE > 40%MAE
obtain discount coupons, and 40% consumers even made unplanned ZEANRIEREHQRIEEBEE S

purchases after scanning the QR code in-store. LQRIEH MBS S E R E RN e
QR codes can be an effective way for brands to stimulate purchase. HIEZQRITRE#AQRIES) R BATEERIA

Unlike traditional QR codes, GS1 HK’s Smart QR can bring the #FEz:
following 3 benefits to members for FREE:

Change the Discount Offer in QR Code Anytime
PEBFEENQRIEHEE
Same QR, but with new discounts offered from time to time to tap into

different sales occassions!
E—QRES > PARIRB B A ENEEER RS EHEESE !

Launch New Campaigns with Same QR on the Same Packaging

FTHEMENRQREE > BRI B E

Brands can use the same QR code on current packaging to launch new offers.
FHELMERR THEHUMEREFRENEQRE B nAESE -

Track & Measure Promotion Effectiveness

BB HHERIEBI MK

Obtain the scan data of consumers to evaluate campaign effectiveness.

K HEERREIFISER RIS 7 AR E R o

Companies are now applying Smart QR on their new products to BN DERBERA IGo Digitaly REHE R FEH
“Go Digital”, creating new surprises for consumers! BEEZQR AHEEEHMES !

Contact us now to learn more E#EHMITHEES corpinfo@gslhk.org KoUK IN
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Go Digital

=

The Key to Turn Data into Capital —
BB E S ok =2

Data powers everything that we do, an expert said. Senior executives E%?ﬂ%ﬁ’%&}FE’J?@kﬁ%ﬁﬁﬂﬁf%&ﬂﬁﬁﬁ%
from SMEs joined the executive luncheon co-organised with DBS & [E-RaI& /N EEERE T AEHEEREET
LIQUID to exchange insights on latest development, and understand  LIQUID £2 #it EW‘_JEFFé B R RBIE R
how digital trade finance service can help turn transaction data on TR NAIZ=MAHIEE ZHE R HezTRADE
ezTRADE platform (i.e. electronic orders, invoices, remittance advices (M@ 7 1) T4 X ZEE (BIEEFTE8
to shipment notices) into working capital. BEEFBEIHES) B EE S

D ER 4oec
Exacl.muLunch

e b 2

t Data Bet
rking Co

View more photos !
BEDSIER E. 10
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Go Digital

Fintech Foresight from Standard Chartered
Bank, ASTRI, HKT Payment & GS1 HK )i—OIZbNG
BITIRIT - FERIP HKT Payment &

KONG
GS1 HK¥ & AR 12 BRI BE FINTECH

WEEK

YHOMT
icr;r}&.'
Witk |

RANETFHEZ R/ NEBUEENERFR Y
REBAESRBEENIFacilitating MSMEs’
Financing Using Privacy preserving
Technology stamIREr £ GS1 HKELEFTIRIT
FERIBR R HKT Paymentifsy 7 BUERE %72 B)
FUNEEREFRE

AEBEMERDZT EXANAZRIEDS
ezTRADE¥ & EHXZ#iE HERNMEE
SRBRBRRTEM N BER B REIEE
{EREEE R

Cash flow is the bloodline for many SMEs. At HK Fintech Week this
year, GS1 HK joined the “Facilitating MSMEs’ Financing Using Privacy
preserving Technology” panel discussion and exchanged insights on
digital trade finance with Standard Chartered Bank (Hong Kong)
Limited, ASTRI & HKT Payment, which can help SMEs to obtain
financing faster.

Our Chief Executive Anna Lin shared how transaction data on
ezTRADE platform can help simplify the loan application of MSMEs
and streamline the credit assessment process of banks, thereby
helping businesses to turn data into working capital easier and faster.

‘ ‘ GS1 HK is participating in Hong Kong Monetary Authority’s Commercial Data
Interchange (CDI) Project, which supports businesses to use their own data to
enhance their access to financial services, facilitating the development of
fintech ecosystem in Hong Kong.

GS1HKIEZHETRERFN MEEHRE) (CON R NEERMMESHEE  ES

BENEGHRT  FRIESHE B SRBHRZERE , , Anna Lin, Chief Executive of GS1 HK
GS1 HKARFMGRES

3 Steps to turn data into capital
SEIEERES S5
[ gy

CEC— @ s
— ezTRADEZ
1

2

ezTRADE users (SMEs) authorise the
bank to access their own transaction
data on ezTRADE platform (including

electronic orders, invoices etc)
ezTRADEF/NEZERERITIEZE
BEEES FEa LR ZEER(BIEE
FrIEEEF)

Banks can therefore evaluate client’s

credit worthiness based on their
businesses and financial stability
IRITABETE TR TREEEB &
WARREM  sHMEEEEARE

SMEs can save the time used in
documents and

salvaging paper
obtain financing faster.

FR/NTR A FE R BB K 2 AR AR S R RT B
R EE BT

A chilled food trading company successfully received financing in a month using data on ezTRADE!

E% R 52 5 5 T8 ez TRADE #9805 » A 1B B S B !
y Contact us to learn more 725 % : corpinfo@gslhk.org 18
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Go Smart

Exploring the First 5G Smart Hospital in HK
EAEZEBEELSCEEER

‘;_ 5
)

e @s__.__#gsz,ﬁm‘

GS1 HK led a tour to CUHK Medical Centre, exploring how the GS1HKEHIXREEBYHBEEELEHESED
healthcare technologies / solutions offer quality, efficient and BEE{TERMBEEAREIFNERETE—1T40Z A
affordable medical services to the citizens. The tour was joined by #HEHFAERINASHAREATRIZEHEES-
40+ people from loT Industry Advisory Council, healthcare B -EBEMIRFS-

stakeholders and GS1 HK members.

Smart Care BEERE

The infotainment panel allows in-patients to order meal,
check hospital bills and facilitates tele-consultation with
doctors.

JEA B FERGE @:’Eﬂﬁﬁnﬁﬁﬁ BEREEESEZRNR
REH /IR R L

GS1 global barcode standard is used on drug
management system. Each type of medicine on
the drug shelf is attached with an electronic tag,

RFID-tagged linen-tracking management system that which will be lit-up for pharmacist to gather what
can reduce 20-30% of wastage and consumption they need.

B 20-30%89 R BN HFERN EAR S48 B (RFID) R E GS12BMR IS E AP eI 828 FEYI B ST
WARE IR TR (HEET AN RSB EE ) o
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GS1 HK 4REE B F

Exploring New Opportunities @ GEL Luncheon

GELT & T 3 4 77 i 1%

GS1 HK Executive Luncheon (GEL) was resumed after a long while
due to the pandemic. 35 senior executives from multiple industries
joined the luncheon and enjoyed the opportunity to network
face-to-face, update latest initiatives, share experiences and
co-create opportunities. Members also shared their success cases in
adopting Smart Barcode, Smart QR & HK Trusted Market to open up
new opportunities!

: GEL Club & y
®I GS1HK Executive :‘f; ‘heo

o Keed

SEIEREEEZAMN IGS1 HK Executive
Luncheon (GELF) | &IREREIT EFE T35
I BTENTERAS AREIEBEIBEER R
RE- \EH';'—f?ﬁé’*@&%%mEﬁDﬁﬂ?’*f?ﬁ?ﬂ%ﬂ%ﬁﬁ
W FENTHZE TPINARASEEE 52
QR ~ ME8mEE) %5 ZREHEH !

Carry Yu, CEO of One Health shared how the brand leveraged Doug Cheung, General Manager of SYT Labs Limited adopted
“HK Trusted Market” to sell in GBA. Smart QR on products to provide timely offers to consumers.
MR ITTEAHRELD ZE 7 AN mAEE EEmi & EREE FEEH®LIBDoug Cheungit Em EER T &2 QR FERFBEEH
ARE&Eo BEREIES
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GS1 HK in Review

Keys to Improve
Supply Chain Agility
Shared at ALMAC
HERERALMAC

gt F (A S E 1 K&

72% of companies think that the pandemic has had a mostly 72%BAGIRABIEAEREENIEEBRENT Lo
negative effect on their business. At the Asian Logistics, Maritime R ERINIMNYIRMEREEZHALMAC L
and Aviation Conference (ALMAC) this vear, GS1 HK & HKTDC GS1 HKELE Bl SR RmaiE 2)
co-organised the “Supply Chain Management & Logistics Forum 2” & REHRHEIEIISE IFECETNAEBREA
& “Exclusive Dialogue Session” with HKTDC to explore ways to  fHFESEIE & T IE M FEE R APEL IRIEK B
enhance supply chain resiliency & agility, helping businesses address

future challenges and embrace opportunities.

Senior executives from Circle K, Swire Coca-Cola & Kerry
Logistics shared various topics covering the key to achieve
supply chain agility, ways to fulfill O20 business model with
supply chain resiliency, implementing supply chain digitalisation
strategies to achieve sustainability etc.

OKfERE K] Ar &4 BBV RS ER MR EIE R mmE) k
iR TR A MEEEM B B HER B EEEEARIRO20FEHR
HAEERBEHE A P FHE S R RS &R

At the in-person “Exclusive Dialogue Session”, experts from DB
Schenker & HK Food Group (DCH Holdings Ltd) exchanged insights on
how businesses can reshape supply chain with new business model,
new operations, new measures for business continuity.

RGN NRER R 5 IRET £ DB Schenker &8 B m(KETEE)W
EXRBEAGEFEEAEEN HBUALGER - EERARERSEE
fHRESE  FEREEFSLEAZ 4 (business continuity)e

‘ ‘ To ensure business continuity with supply chain agility, businesses shall fulfill the 3 Musts -
managing complex global supply chain, responding short lead time & managing multichannel
distribution & sales, as well as the 2 Needs - managing product line & satisfying customers needs.
IR EFIEE S SLE L E 3EMust - SIREHN R IKEERE P EREARIR BIEMmA REN D
RIHE R 2AHR - EREEGRMEHEE Heidi Ho, Principal Consultant, GS1 HK , ,

GS1 HKE R A B

GS1 HK’s Smart Professional Services can help businesses to and evaluate

your supply chain management. Contact us to learn more.
GS1 HKINEZEERBE I UEARK BT HERESIE RS T HRES
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GS1 HK 4R 15 B BF

HK Maritime Week - Delegates Visited
Smart Business Innovation Centre

E i btetil

$9§%E%§D%$4T§FJ¥EEPIL\

38 activities were held at HK Maritime Week this year, one of which
was a tour to GS1 HK’s Smart Business Innovation Centre (the
Centre), industry applications. Over 35
participants from the Government, food & beverage, import &
export, logistics & transport sectors visited the Centre and
experienced how innovations & technologies can help companies to
“Go Digital » Go Smart” and open up new opportunities.

showcasing smart

SENTBEEFRENTISEEH HP—1B%
%EEF?QEEGSl HKEYES BRI AT T R
BN BT ENE R RN BB 35112k B BT
ﬁBF‘ﬁ\?uu&éﬁ’ﬂ% EHOXE YRR EREEN
Z2MEBLE T P R ERAFA A ER R
#TGo Digital » Go Smart)’HEHikiSe

Contact us to arrange a visit to our
Smart Business Innovation Centre

BN AE RG22 BRE 2RRA RO

“Smart Mobility Award” Solutions Showcased at

International ICT Expo

PR FR E AR T@

=7l “%Hjﬁﬁ%“ﬁfi—g?—

At International ICT Expo 2021, GS1 HK has coordinated with
winners of last year’'s “Hong Kong ICT Awards - Smart Mobility
Award” to showcase their innovative solutions on Smart Logistics,
Smart Tourism and Smart Transport, including barrier-free indoor
navigation platform, one-stop lifestyle platform, intelligent fulfillment
centre, Al assistant applicable at hotels and tourist spots etc.

A tour was arranged at the Expo joined by senior executives from
ICT, retail industry and associations, who exchanged insights on
how industries can enhance business efficiency with innovative
technologies.

RERNERE AR EE2021 (International
ICT Expo)_£>GS1 HKZHE 7 20208 BE &

AR AT % gﬂjﬁijﬁﬁﬁﬁmﬁfﬂjﬁﬂﬁﬁﬁ
BEYR EEREREZEBEL R UEEER
ENEMTE Z‘Z?Eﬁ—ﬁ‘t?g & pEFCIE T
O EARBEERE IRERMIA TSN F S

FGERZHZURBENMN-TEHEH
FRAKRSEBE HEXRRTHITENEER
=B S/ S AV E S
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6 Ways how GS1 Standards Help Industries

Shared with APEC Members
HLIAPECH BB 77 & GS1127

'-Iu‘B *#Ju.?a& 1r B om DHZm

E’\] 6 KIH

~ I oAy PECCBET G51 Standards Help in Many Ways

ross-Border E-Commerce Training

Sep8, 1582 ﬁ | Beijing, China

In the latest APEC Cross-Border E-commerce Training Workshop
(APEC CBET), our Chief Operating Officer Dr. Stephen Lam shared
how GS1 Standards help industries in 6 ways: product information,
traceability, authentication, sustainability, safety & trust and
interoperability. Dr. Lam said, “With Global Data Standards, users
can gain a shared view of goods as they move through the supply
chain, enhancing supply chain visibility. It serves as the foundation for
seamless cross-border information flow and facilitates smooth
cross-border trade.”

Government officials from more than 10 APEC economies, as well as
multiple ministries and departments of PRC and other representatives,
a total of more than 100 people, participated in the workshop to
explore the challenges and opportunities of global trade, cross-border
e-commerce development, trade policy, supply chain connectivity etc.

Rafary &

AEERESEEEMERELINEFNAPECE
REFEBIENER(CBET)NE L HP=GS1
BEREITEENCAIN - EMERBHHE-
EmEE TTHEER 2 RERFEE- 1
MIE LR EBGCDSIES FTE AR ER
5 REHEEEEE) B‘Eﬂ'fﬁﬁgfLTﬁﬂ: g
BIRESMNER [CEBIRE

KB 10% 18 APECAE A RS RYBUR BP9 K R RAB1E
i SNEZBR TEAE BIEE BRI E - PEIE 1R
GEHNIOASE TN S RSB BREIKES
TJE@EE'J\H%‘L\E’ki%%%%@%ﬁ%ﬂ\%%ﬁ%%ﬁﬁ%ﬁi

B EHikrBo

Digitalisation - the Key
Trait of Effective, Efficient
Supply Chain

%&EE1 I: - T%ﬂ%%f#%ﬁﬁ

Data drives

\'\'\

Our Chief
Executive Anna Lin was interviewed in an episode of the “Toa Sir Data
Talk”, sharing the importance of data. She stated that digitalisation is
the key to enhance the efficiency of retail supply chain, in which

industry and economic development.

standards & technologies like RFID, loT can help unleash the power of
data, enhance business operations and create value for customers.

23

mEs

"FF Eﬂn Sir B

HIEFHERINTSEENE R FAIASBHAM
BERINERBE LT IR Toa SirsB#U H> 5R&Y
THBENEZ MR ARIS AR T EMHAERE
EIEMRAVRAR TR AREMRFID Y EHEE R
K& BREBEREES T EFERIENINNC 5
HEERGEBERNEER



BUSINESS CONNECT

APECHIg

Food Security Roadmap @APEC

- GDS is Critical
APECE m%Z R AR [E
- GDSER#E TR

i, Asia-Pacific
¥ Economic Cooperation

~ 3

Our Chief Executive Anna Lin is one of the 3 HK representatives at

APEC Policy Partnership on Food Security (PPFS)

AEREMRIRBAPECRRZEHRBH(PPFON=UEERKRZ—

GS1 HK has submitted a statement in March 2021 to provide
recommendations on the Food Security Roadmap (the Roadmap) in
strengthening the APEC Food Supply Chain
suggested enhancement in supply chain visibility, traceability and

resilience. We

interoperability through wider adoption of Global Data Standards
(GDS).

The Roadmap will guide the work on food security and food supply
chains in APEC for the next decade with 5 key initiatives -
digitalisation and innovation, productivity, inclusivity, sustainability &
public private partnerships.

To further progress work in digitalisation and innovation, economies
have committed to making the APEC region a world leader for
adoption of innovation & interoperability in food system through
building a Food Security Digital Plan, one of the key actions are
promoting wider adoption of Global Standards for food & agriculture
products and other interoperable digital technologies.

GS1 HKK2021F 38 HAPECE mEZ 2 AR Bl1R
HTEH URADKEERERNE m it RS
Mo ARG IRFHB B EIRBIRIREGDS)HEZ
FEFR IRFHEFESE PR 1E PIE MM AR B IR I o

ZE AR B A S R BIFTAPECK R IOFH B
LERHERETFRMIES) BT A ARESE
RENE KRR EEN BB D RFEE R AT
aifFe

#HEDBBEREIM I S ERAERERR
Z2YBEET 8 HENBMARRIF AT IRIF
MEREEEE L R APECHT S AV REBBE - E
—EEREEAESENRER ERRREEM
AEMPIEE RIS RI LRI -

Exploring Future Strategic
Development at GS1’s

PGSl X &smiE L
BRETIT R % R RES

GS1 HK and other GS1 Member Organisations shared the latest
development, upcoming strategies, ways to tackle challenges in

L L

New Normal, and strategic initiatives of the region at the annual GS1
Asia Pacific Forum that held virtually.

China's e-commercs i booming

Asia Pacific Forum e
LU

GS1 HKAEDARMEBRGSI BEBIN R 2
BFEGSITANEREB NE T & B MIGHRRM
R AR R ARSI B RE T —
DAICIASEEE X

24




BUSINESS CONNECT

GBA Column

3 Must-have for HK Businesses to Seize GBA

Market Potentials

MENEEDS BAEEEXEEKE

The spending power of consumers in Greater Bay Area is on the rise -
the retail market size of Mainland Greater Bay Area cities reached over
billion yuan last year, or even close to 1 trillion yuan in high spending
cities like Guangzhou.

Though Greater Bay Area poses huge opportunities for HK
businesses, the prevalence of e-commerce has led to the reduced
popularity of HK products as GBA consumers can now buy
overseas products. Counterfeit goods also affected the reputation
of HK products, resulting in a decline of preference & frequency
of purchase. To help HK businesses address challenges in
GBA, GS1 HK has submitted a Policy Recommendation to help
HK products to build competitive advantage with Tripartite
Advantages - Identification, Authentication & Traceability and
better grasp GBA opportunities.

RNE&HENAFHRBIRR ZFRSNEARET
WEERZREBETRTARE HENRSH
BENE AR ETe

RNEEBKER BEHEENBIMIBE EER
BUOREERBC M EEMEREEE NEBEHE
ENEBRENEZRE BEIAEE FiEoft
HEENRANE&FTEHIRE, A8 F 5 R ETiR
RTHRER BRABEBBNRREE=A17
K-BEHGPRRER CEXEEERE-

Tripartite Advantages of HK Products TES# =1,

AEMA - EmiFS

products are provided by a HK company.

W

A

Technologies

Bh R F2 9l

Traceability to Ensure Food Safety
EBHEEN REEZ

Identification with Product Barcode

- Barcodes are the unigue identification of products, barcodes with prefix “489” means that the

\ - GS1 HK’s product data system is connected to WeChat, consumers can simply scan product
| barcodes with WeChat to check for product information and reach out to potential consumers in GBA.
o KSR ERBE—E_NIBME RETE U489 AENKIERRERKBEEEAR
- /I +

Authentication with Anti-counterfeiting

M E S
- Ensuring product authenticity with anti-counterfeiting technologies
can help HK products build consumer trust in Greater Bay Area.

- RRTEREEREEN BERTAMACERHEESONEETER

- As the level of complexity continues to rise, food traceability has become a must-have element in

food management, so consumers can buy and consume with a peace of mind.

- 2REREEEDBER BRNRRAMERABRRZE2EERTHBRNITR CHEEERZ L BERL

We have suggested the Government to support HK businesses in
implementing product authentication & traceability technologies, and
industry practitioners to build up information portal for HK merchants,
restoring GBA consumers’ desire and confidence in HK products.
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KEEFH

Heavyweight Leaders in HK-Shenzhen
Connected @GISDEC

EERYVREBELNEFERS =
Sk o7 o a0 4 LI SRR T EF AR

Global industry chain supply chain digital economy conference

The Global Industry Chain Supply Chain Digital Economy Conference #HE#AEEHBLCEXENDINEXEHE

was held in Shenzhen this year. Due to the pandemic, sub-venue was M FZHE A G 7O EI BB P B LS

set up in Hong Kong at GS1 HK office, and connected to the main & & T4 > GS1 HKERAESEME Rip e

venue at Shenzhen virtually, with GS1 HK, HKSTLA, HKPC and LSCM  (HKSTLA-&HE 4 E 1R E R (HKPC) EYm

as the co-organisers. Fe (R FESE 2 o T b 25 RO (LSCM) 1 e RIS
BIEEFR ﬁﬁf*/% ENEHRNGS1 HKIHA
=SB HiEE R KE T g5

Heidi Ho, Principal Consultant of GS1 HK shared, “Smart Supply Chain requires the
integration of 10T technologies with modern supply chain management, which in turn helps
in achieving supply chain intelligence, digitalisation & automation.” She also mentioned
about the 3 key elements to “Go Smart” and build a digital supply chain - product
identification, authentication technologies & traceability, and the success cases of brands
selling healthcare, mooncake & soy products leveraging the 3 elements to tap into market
potential in Greater Bay Area.

AEEEEMAEES TS2HEREEEA YA MMIRAMRREEIE BREEENS 264
BAEABE b 1 tE D =T TGo Smart 28 SMEENSKER - EmMliR PAEiTMENEES

DRBRHREERDE - AREET RRBNAERAIAZRR FTAKRER HE TS

Industry experts also explored on a wide variety of topics on GBA  EMITHERRINMES 7 KB EEBREL &S B
digital economy, including digital currency, ESG, blockchain-based %&E% 5 M ESG @ IR 2= fm iR b e R iS5 48
traceability etc via experience sharing and insight exchange, which A ER A BAR IR T BB Ao

in turn drives digital economy development in GBA.
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New Members

GS1 Hong Kong welcomes the following new members

B0 AGS1EAEE

(in alphabetical order MUZENLFEEF))

1

© ® N O

11.
12.
13.

14.

15,

16.

17.

18.

19.

20.

24,
22.

7%,

24,

.58

26.

27.
28.

29.

30.

31.

32.

27

AB GENEHEALTH (HONG KONG) BIOINFORMATIC TECHNOLOGY LIMITED

RARER(EB)EMEBRITARAR

ACE HERO LIMITED
EHARAT

ACEMEET LIMITED
HtEs R AR AR

AELS INTERNATIONAL CO., LIMITED
BBERHERRAE

AOGU BIO-TECHNOLOGY GROUP (INT'L) CO., LIMITED
RBEYREE(ER)BRAR

API WATER COMPANY LIMITED
ARDO LIVING LIMITED

ASMARA INTERNATIONAL LIMITED
AVIDGRAM INNOVATION LIMITED
B.MV. EXPORT LIMITED
BABY-CLAN.COM LIMITED
BAYSIDE TRADING (HK) LIMITED

BELGIUM HENEGAN BEER GROUP LIMITED
EER B i EAR A E B A RAE

BENEFICIAL MEDICINE (HONG KONG) PHARMACEUTICAL CO., LIMITED

=¥ (FR)BEBRAS

BEST STYLE (HK) INDUSTRIAL CO., LIMITED
Rik(EB) BEARAR

BESTOPE TECHNOLOGY LIMITED
BHENRARAR

BHL INTERNATIONAL GROUP LIMITED
BERBERERRRAR

CAREBESTCARE MEDICAL RESEARCH CENTER CO., LIMITED
BEERR2MEROARAF

CHEONG KEE FISH BALL FOOD LIMITED
SnRRERMARAR

CHINA HEFUHENG TRADING CO., LIMITED
PREEFTEERRAR

CHOCHO GROUP CO., LIMITED

COLORLOMO LIMITED

FHEEERRAE

CREATIVE TECHNOLOGY DEVELOPMENT LIMITED
RIEHHERBIRAF

DAN HONG KONG LIMITED
RIRERER) BRI

DE VILLE CO., LIMITED
HEERFRARE

DELICIOUS CHEF KING CATERING LIMITED
ERIEREEERAT

DELUX INTERNATIONAL LIMITED

DERUIFENG INTERNATIONAL TRADE (HK) CO., LIMITED
EREmEEREZARAR

DING TO WHOLESALE COMPANY LIMITED
HEHERRAR

DUCKLING TRADING COMPANY LIMITED
WFEZERQE

E-LONG ASIA LIMITED

BN BIRAT

E-Z GROUP LIMITED

HHEBARAT

33.

34.

558

36.
37.

38.

O

40.

41.

42.

43,

44,
45,

46.

47.
48.

49.

50.
51.

52.

5%,

54.

559

56.

57.

58.

598

60.
61.

62.

63.

FAIRIST INTERNATIONAL INDUSTRIAL LIMITED
H—EREXARAT

FARMERS CHOICE LIMITED
EEAKARATH

FIRST DRAGON INTERNATIONAL LIMITED
EREEEBRARAR

FLEMING MEDICAL LIMITED

FOUNTAIN OF LOVE LIMITED
LRERRMERAR

FOUNTAIN OF YOUTH CO., LIMITED
BEREZRARAR

FRANCE (DIOR) SHANGHAI CO., LIMITED
JEE(BR) EBARAR

GALTISCOPIO LIMITED

MIRABIRAT

GEBT COMPANY LIMITED

FRFARAF

GELEN (HONG KONG) INTERNATIONAL COMPANY LIMITED

EE(ER)ERERAR

GENE (HK) BIOTECHNOLOGY LIMITED
B (ER) EMBRARAT

GLACIER 51 LIMITED

GOLD XI DEVELOPMENT COMPANY
ERERAT

GOLDEN THAI HARVEST TRADING LIMITED
ERBEZARAF

GOOD AND GOODIES INTERNATIONAL LIMITED

GOOD FOOD TECHNOLOGIES LIMITED
FRERARAR

GRACE&BABY GROUP LIMITED
ARBREEEARAR

HALLELUYAH BEAUTY STORE

HIROSHIMA LIMITED

EEARAFE

HK COSWICK INT'L CHEMICAL PRODUCTS CO., LIMITED
ERNTHBERCMRBRAR

HK EARTH FAVORITE INTERNATIONAL TRADE LIMITED
ERMKEERREZERAR

HK EMMA SHITING COSMETICS LIMITED
ERBNFEURBERAR

HK KAHAOZI FOOD LIMITED
ERTHEBRRARAT

HK LAISUN BIOTECH CO., LIMITED
EREMEMREARAR

HK MAYSUN GROUP LIMITED
EREHEEARAT

HKH GROUP LIMITED

ZHHEBARAT

HO BUY LIMITED
FRERIRAT

HOMIE FOOD & DESSERT LIMITED

HONG KONG 1987 INTERNATIONAL TRADE CO., LIMITED
ERESUHREREZBRAE

HONG KONG BIOVISION BIOTECH LIMITED
EREREEEYEMERAR

HONG KONG DAYANG TRADING LIMITED
EERGEZERAR



64.

65.

66.

67.
68.

69.

70.

71.

72.

7%

74.

75.

76.

77.

78.

79.

80.

81.

82.
83.

84.

85.
86.
87.

88.

89.
90.

AL,

92.

93.

94.
95.

96.

BUSINESS CONNECT

giomes

HONG KONG EVE GROUP LIMITED
EBRLUXEEARAT

HONG KONG FOOD UNION FOOD CO., LIMITED
ERRBMBRMAARARE

HONG KONG ORIENT JIAMEI BIOTECH INTERNATIONAL LIMITED
EARARZEREEENMTIRERAR

HONG KONG PRESSPLAY LIMITED

HONG KONG TIAN CHI TONG INT'L TRADING LIMITED
BERRMBEREZARAT

HONG KONG WEILAIXING FOOD CO., LIMITED
ERRRERRAMRAT

HONG KONG YOU CENG TRADING LIMITED
EBEREZARAR

HONG KONG YUMMY FOOD STOCK LIMITED
ERRERGMRHBIRAT

HONG KONG ZHENG QIAN FANG FOOD CO., LIMITED
EBEMARAAMRATE

HONGKONG HUA OF THE CLASSIC FOOD GROUP CO., LIMITED
BEREZRHABREEFRAR

HONGKONG YAMI INTERNATIONAL COSMETICS CO., LIMITED
ERMEEREMRBRATE

HONGKONG YIFEI INTERNATIONAL TRADING LIMITED
ERRRERESARAR

HONGKONG YIHAOMAI FOOD INDUSTRY LIMITED
EEREERRBEEARAR

HONGKONG YILANXIN INT'L INDUSTRY LIMITED
ERRERESREERRATE

HONGKONG YILI INTERNATIONAL FOOD LIMITED
EREU(GREH) ERERERAR

HOREN HEALTH LIMITED
RCREARAE

HUARONG INDUSTRY CO LIMITED
EIREREZBIRAT

HUNG LING RESTAURANT COMPANY LIMITED
ARERIERIRAT

HV PRODUCTS LIMITED

HWA HIM CO LTD

ERARAT

HYND DEVELOPMENT LIMITED
BREZRARAT

ICE AGE HK LIMITED

I-MEDI ASIA LIMITED

J&K WELLNESS LIMITED
EEENAIRAR

JAPAN JIYEJIA CO., LIMITED
BEEHFRUAGHERAE
JDNINE(HK) LIMITED

JIAN MA INTERNATIONAL SPA BEAUTY MULTIPLE LIMITED
HISERE S XA EHBRAR

JING MEI HOLDINGS LIMITED

BEERAMRAR

JIU GUANG PHARMACEUTICAL LIMITED

ARBEARAT

KACIOUS (HONGKONG) FOOD GROUP LIMITED

HF(ER) RREEARAT

KARMIN PROFESSIONAL LIMITED

KINGFUN TRADING (HK) LIMITED
HEES (ER)BRAR

KOREA HAITAI FOOD GROUP LIMITED
HEBKEMERBRAR

97.
98.

99.

100.
101

102.

103.

104.
105.

106.

107.

108.

109.

110.

111.

112.

113.
114.

115.

116.
117.

118.
119.

120.

121.

122.

123,

124.

125.
126.
127.
128.

129.

130.

KOREA METOO GLOBAL SKIN LAB LIMITED

KOREA SEOUL DEC COSMETICS CO., LIMITED
BEEMERFEURERAR

KWEICHOW MOUTAI CO., LIMITED
BMFEBRHBRAE

L.SUNFLOWER CO., LIMITED

LEE FAI KEE FOOD LIMITED

FIELRMARAQT

LICA FRESH FRUIT INTERNATIONAL LIMITED
FEHFREEERAR

LIFE PROTECTION ENVIRONMENTAL TECHNOLOGY LIMITED
EEREMZARAT

LIGHTING TECHNOLOGY LIMITED

LITTLE BEE (USA) PHARMACEUTICAL CO., LIMITED

B (RE)EEFRAT

LOK YUEN FOOD PROCESSING FACTORY COMPANY LIMITED
SEESMIBERAR

LONGSYS ELECTRONICS (HK) CO,, LIMITED
IKEEEF(BR)ARAT

LUMI TECHNOLOGY COMPANY LIMITED

ERBHEARAR

MACY INTERNATIONAL (HK) LIMITED

ER(BB)BRAT

MAK'S INDUSTRIAL (H.K.) LIMITED
EREX(EB)ERAR

MALAYSIA COSWAY INTERNATIONAL DEVELOPMENT GROUP CO., LIMITED

FAREEH L HEREREBERAT
MASTER CLUB

XF®

MEDIALINK (FAR EAST) LIMITED
MEGA CHARM ASIA PACIFIC LIMITED
BREAARAR

MICROHOUSE HONG KONG LIMITED
WA REEERAT

MIRACLE J LIMITED

MOMEEKA LIMITED

ERRARAF

MOPI CO., LIMITED

MTM SKINCARE PRODUCT LIMITED
REEEERBRAR

NATURAL LOT LIMITED
SRABRAF

NEW CREATION WORKS LIMITED
REIEEARAR

NEW MARK ENTERPRISE LIMITED
MBEEARAR

NEXUS GLOBAL PTY LIMITED
S IRIKERBIRAR

NIHAO GLOBAL CORPORATION LIMITED
EFERARAR

NOIRANCA LIMITED

NOR LANKA MANUFACTURING LIMITED
PACHA CARE LIMITED

PAN GROUP (ASIA) COMPANY LIMITED
AX(EM)BRAR

PEACOCK TOBACCO CO., LIMITED
LEEEFRAT

PENG YU TRIGOLD LIMITED
EEmARAR

28



131.
132.

133.

134.

135.

136.
137.

138.

139.

140.

141.

142.

143.

144,

145.

146.

147.

148.

149.
150.

1AL,

152,

153.

154.

155,

156.

157.
158.
159.
160.

161.

162.

163.
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PIONEER HIGH TECHNOLOGY LIMITED

PROKENTIDE BIOTECHNOLOGY LIMITED
RERERARAR

PROTVEAGA (KOREA) LIMITED
BEEBRHAGHARAR

PUZHEN LIFE CO., LIMITED
BALFERIRAR

QT-MO INTERNATIONAL CO. LIMITED
WEEZ AEIFRARAE

RAYAR LAB LIMITED

RICH LAKE CREATIVE AND INVESTMENT COMPANY LIMITED
AR EARRAR

SEA BLUE MYSTERY (UK) LIMITED

B #(RE) BRAR

SHEEN FOCUS LIMITED

FRABIRAT

SHIRASAWA INTERNATIONAL TRADING COMPANY LIMITED
BEEREZARAT

SHIWEI INTERNATIONAL TRADE GROUP CO., LIMITED
FHERE S EBARARE

SHUNXINGLONG (HONG KONG) SHARE CO., LIMITED
IEERFE(EE) RIDBRAT

SISI INTERNATIONAL (HONG KONG) FOOD CO., LIMITED
BRERER) RRARAT

SKY GREAT (HK) LIMITED

Kig(EB)BRAHE

SKYDEERE COMPANY LIMITED

REEZBIRATE

SONG KEE COMPANY LIMITED

BEARAT

SPACE CULTURE INVESTMENT CO., LIMITED
EEEEXICRERRAR

SUCCESS TEAM INVESTMENT LIMITED
HRRERRAF

SUN SEEKERS LIFESTYLE LIMITED

SUNFORD SUPPLY CHAIN (HONG KONG) LIMITED
ERMEE(ER)ERAT

SUNICON APPAREL LIMITED
EE(FR)BRAE

SUNNYLAND FOOD COMPANY LIMITED
BREERRBARAR

SUPERB HONG KONG LIMITED
EERZMARAR

SUZHOU ALLSHINE I/E LIMITED
BEMFFEHOBRAR

T&M INTERNATIONAL COMPANY

REPETT

TASTE GOOD HONG KONG FOOD WHOLESALE COMPANY
Ay LR NG

TCDM LIMITED

TECHNO ELECTRIC LIMITED

THE DESIGN MALL LIMITED

THE WING ON DEPARTMENT STORES (HONG KONG) LIMITED

XZBEARAT

THUNDERTECH INTERNATIONAL COMPANY LIMITED
BERERARAT

TIGER CLOUD FOOD COMPANY LIMITED
RERMARAH

TM WELLNESS LIMITED

2CRREMBIRAF

164.

165.

166.

167.

168.

169.

170.
171

172.

173.

174.

175.

176.

177.

178.

179.

180.

UK JIANQIAO SKIN MEDICINE LIMITED
HEREREREFRAR

UNION ECO EXPERT LIMITED
BRIRRERAMRATE

URSWEET FOODS (H.K) CO., LIMITED
EREERRARAR

USA PETHEALTH LIMITED

R BHRARAR

USA WSKY GROUP HOLDING LIMITED
EHEEXRERZERERAT

VIEW FAME INTERNATIONAL TRADING LIMITED
ENMEREZARAR

VV 3D TECHNOLOGY LIMITED

WELL SUCCESS ENTERPRISE HOLDINGS LIMITED
EEPEIERARAR

WELL TASK INDUSTRIAL COMPANY LIMITED
EEBXARAT

WILLTOP GROUP (HONG KONG) LIMITED
RIRERE(ER)BRAE

WISE FOOD COMPANY LIMITED

EERBARAR

WORLDCORP LIMITED

HEARAR

YAT SANG FOOD LIMITED
BERRARAT

YUANYANG INDUSTRY (HONG KONG) INTERNATIONAL CO., LIMITED
BERE(ER)ERERAS

YUSUMTONG LIMITED

PLEBRAE

ZHIXIN PERSONAL HEALTH CARE PRODUCTS (HK) LIMITED
EfEARREER(EB)ERAT

ZHU LI LIANG PIN (PHILIPPINES) INVESTMENT CO., LIMITED
RARMGHRE)RERRAR

Join Us

RAHFINES
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GS1 HK ;& %

Go Go
Digital§ Smart

GS1 HK Calendar

10 DEC 17 DEC Upon Request Upcoming Events

Tapping into Growth “Go Digital” Webinar: Barcode GS1 HK Academy - Retail BN SR ITHYSE SN =
Opportunities of and Digital Service Workshop Supply Chain Data Analytics

Vietnamese Food Import (Online) Certification Course

HRECMEEEER [Go Digital 1 FzT&: RIS KRS GS18k - BT EMEER

EOBHBAEE T RS (48 E1T7) REIRDTIRAE E

Learn Data Analytics Skills and Become Certified Data ‘
Analysts in 4 Modules '
ABETTRE HISHAZIRS D

GS1 HK’s “Retail Supply Chain Data Analytics” certification course jointly organised with
OpenCertHub is designed for users who want to use data for predictive operation
improvement and business decision making. Join to learn hands-on analytics knowledge
& skill using real-life industry data to upskill yourself and advance your career.

GS1 HKELOpenCertHubli & £t I S E MR BIED T ERR I BEEAFEERBEBRO M BFBAMEEREERENAL
FRSMFR G LN EBEERTER K EESEHEENAZBEONEIS BAKE TH5B LFE F—/Eigo

;q‘t

) o '”“.ﬂiflu

i(ey learning area Quality Data % Data
g2k ) Management N — Visualisation
O mmumEE | mmwa

Data ) Supply Chain Join with special

Analytics Scorecard price now H

KSR SRS RIVTIEE STELUEE(E

FiEar

Participants will receive role-based certificates upon completion of the relevant modules Al E

THRERESEEEERNEE

GS1 HK BARzaar FiEEBE:

o .d
1EE a0
Nhs JA="

Topsoya Promotion Set (18 products) Imperial Patisserie Christmas Diamond Restaurant Gourmet

- 12% off Giftbox upto 40% off - 5% off
EmEmER(184Em)88 SIREIEEE R - [HE6IT EBRBEREHERTSHT
Promotion period till 30" Dec, 2021 [=; Promotion period till 20" Dec, 2021 E E Promotion period till 31t Dec, 2021 E" E
{BEHAE2021F128308 BEEAZE2021F128208 H BEEE2021F128318 v
I
[=] [=]
GS1 HK members can join as merchant on GS1 HK BARzaar for FREE to E E
promote your offers! GS1 HKEZErIRERASIEED  HEEEMR!
Contact us to learn more H#48 % :corpinfo@gslhk.or Visit GS1 HK BARzaar -
B3I TR S P g 9 A3 GS1 HK BARzaar & E

“Brilliant ¢ All-round ¢ Reliable” TIZt{b ZEE+Z% ) |FTEGS1 HK BARzaar
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