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EDITOR’S NOTE #REEHYEE

Top Trends You Need to Know
for 2023

2023 F AR B S

Digital transformation is accelerating at a rapid pace, and will
once again be game-changer for businesses in 2023. Here
are 4 key trends that will impact your strategic ambitions in
coming year.

With recession 2023 rumors swirling, the ability to deliver
business value efficiently, predict future trends precisely via
digital transformation is more important than ever.
Businesses can “Go Smart” & transform into smarter
businesses by embedding the right technology (e.g. 10T, Al)
throughout every aspect of operations to align with
customer needs, streamline manufacturing processes, or
even to automate manual & routine workloads.

To stay afloat in supply chain issues triggered by pandemic
& war, companies need to embrace supply chain 4.0 to
increase transparency & visibility, which can be achieved via
various ways - improve forecasting and planning by
capturing and analyzing data, implement technologies (e.g.
sensors, blockchain, loT, RFID tags) in supply chain for
real-time visibility & transparency, equip employees to make
better decisions etc.

Customers will continue to crave experience above all else in
2023. Providing immersive & interactive customer
experience via “next level of internet”- metaverse will be in
the spotlight, driving impacts on both online & offline retail.
For example, fashion brands have created 3D environments
for customers to “try on” virtual representations of clothes,
jewelry, and accessories. Restaurant chain also designed an
interactive experience for users to make virtual Hong
Kong-style milk tea in metaverse.

Sustainability is also a new trend on the rise. A report
showed that 55% of consumers surveyed recently bought a
sustainable product*. In response to the growing demand
for eco-friendly products, businesses are trying to reduce
their impact on the environment in multiple ways -
implementation of “greener” supply chain practices, better
delivery methods via electric vehicles to achieve fewer
emission, get circular with reuse & recycle etc.

In this issue, Dr. Kelvin Leung, GS1 HK’s Chairman & CEO of
DHL Global Forwarding Asia Pacific expressed his views on
4 key trends to navigate through uncertainties. Ocean
Empire revealed how they are embracing revitalization via
implementation of interactive technologies & launch of new
products etc. Min Hong Foods Company shared how they
stand the test of time leveraging the advantage of “Made in
Hong Kong” and get prepared for future expansion with
digital trade finance.
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Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their
digital transformation, improve supply chain visibility and efficiency, ensure product
authenticity and facilitate commerce connectivity, through the provision of global supply
chain standards (including GTIN & barcodes), and a full spectrum of platforms, solutions
and services.

GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors
including retail & consumer packaged goods, food & beverage and food services,
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of
trading partners, industry organizations, government, and technology providers, we can
foster a collaborative ecosystem with the vision of “Smarter Business, Better Life”.

As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.
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2023 Outlook: Ride on 4 Key Trends
to Navigate through Uncertainties
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It has been a roller coaster ride for the global business community in 2022.
From a slowdown of the pandemic early this year to multiple outbreaks of
coronavirus variants, and from market recovery anticipation to sudden rate
hikes along with the Russia-Ukraine crisis, all of these phenomena are
painting an uncertain outlook to the future.

Dr. Kelvin Leung, Chairman of GS1 Hong Kong and Chief Executive Officer
of DHL Global Forwarding Asia Pacific, believes that Hong Kong'’s road to
recovery depends on the resumption of inbound travellers to Hong Kong,
easing quarantine requirement in China borders, and the overall confidence
level from global economies. He expected global trade might rebound in
Q4 next year when inventory levels become healthier and new orders being
placed. To grapple with adversities, he advised companies to take
globalisation, digitalisation,

advantage of 4 economic trends -

e-commerce, and sustainability development.

Soaring on Hopes China Leads Path to
Normalisation Amid Challenges

Kelvin reckoned that the pandemic-induced disruptions to supply chain
has left many markets still in turmoil. “The paradigm shift from ‘just-in-time’
to ‘just-in-case’ supply model is prevalent. Companies used to keep 1-2
months’ of inventory, now their stock level shot up 150% to 200%;
they would place orders six months to one year in advance to avoid
any unexpected supply chain issues.” China, as the world’s largest
exporter, has casted shadow over the global trade and supply chain
with its on-going stringent anti-pandemic policy.

With the spillover effects from Russia-Ukraine war that caused price
spikes in commodity goods like oil and food and hence the high
inflations, the US has tried to tame the inflation by increasing the
interest rate multiple times, at the expense of global currencies
In the looming recession prospect, both global
consumers and merchants are cautious about spending and

devaluation.

procurement, making the overall market sentiment still in dismal.
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“The chain reaction of all these issues has made the future full of
uncertainties. | hope China will relax its quarantine policies soon, so the
Chinese consumers may splash out for ‘revenge spending’, giving
opportunities for the flow of people, goods, and money back to their
normal levels.”

Globalisation, Digitalisation, E-commerce

Globalisation has given rise to the free flow of capital, technology and
talent across the world, but also damaged the global economy like domino
effects during the pandemic. Still, Kelvin believes globalisation has its
merit. “Trade unilateralism has been on the rise, but regional collaborations
remain active in Asia, like those within the Greater Bay Area, and the RCEP
(Regional
manifest in many different ways.”

Comprehensive Economic Partnership) - globalisation can

Another unstoppable trend Kelvin believes is digitalisation, which has
become the cornerstone of all businesses and will only expand in breadth
and depth. While the uptake of e-commerce has slowed down lately, it is
going to sustain at a level higher than the threshold of pre-COVID times.
“DHL has been helping clients in B2B, B2C and B2B2C businesses to
capitalise on the e-commerce growth with a range of solutions, such as our
smart warehouse solution. One of our clients used to manage loading,
dispatch and stock-take manually, which is not only time-consuming but
also prone to error. We stepped in to support its digitalisation by using AGV
(automated guided vehicle) for goods picking, and drone scanning for
stock-take, among others, raising its efficiency exponentially and putting

them at a better position to ride on the e-commerce megatrends.”
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Sustainable Development

DHL has pledged 7 billion euros to accelerate the roadmap to
decarbonisation by 2030. The investment includes cleaner fuels for
flights, e-mobility fleet and climate-neutral buildings. “Take biofuel
procurement for example, we would examine if the production process
would produce any carbon dioxide to ensure they are ‘green’ enough. |
think sustainability has become everyone’s core value, so companies of
any sizes should really start implementing related measures within their
operations if they have not already.”

Kelvin noted the company has just
completed the maiden flight of "Alice”, a
fully electric commuter plane for DHL, and
have used drones to deliver goods to a
small island in Germany. While committed
to zero-emission, he admitted not every
market the Group operates in has
established carbon efficiency practice,
due of the varying regulations and & .
development stages in different markets.

Compete for Talents and Promote Digital
Economy

This year’s Policy Address has a decent coverage on measures to attract
enterprises and talent. Kelvin agreed to its directions and believed that its
measures would be effective at achieving their goals, paving way for
Hong Kong’s economic recovery. “DHL has strived to attract and retain
talent besides using financial rewards, we have imposed an EIBD policy
(Equity, Inclusiveness, Belonging, Diversity) and flexible working hour. To
mitigate the effect of talent crunch, we leverage the expertise of
employees from other markets to coach local colleagues or even
participate in client’s projects via telecommunication tools.”

Kelvin echoes the HKSAR Government’s focus on digital economy and
asserted that in order to build a smart city in Hong Kong, concerted
efforts covering talent, infrastructure, regulations and public awareness
are critical. As the Chairman of GS1 Hong Kong, he is excited to see the
launch of “1QR”, the next generation of GS1 barcode, which supports
merchants’ marketing with a simple QR code, and increases product

transparency for consumers.
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GG GS1 HK has laid a strong foundation for the digital
economy development. It will continue to play an important role
in fostering more data-centric operation models in the future,
when the GS1 barcode and QR code coexist.
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Acknowledging that GS1 HK’s e-business platform, eZTRADE’s ability to
process tens of millions of transactions, Kelvin is delighted to know that
the merchants’ trade data captured on the trusted platform are turning
into financing application proof for SMEs. This is not only beneficial to the
local digital trade financing ecosystem but is also conducive to the
development of a digital economy.

“Data is the backbone of the economy nowadays, and SMEs should
capitalise the potential out of it.” Having helped companies identify,
capture, use and share data for years, the latest GS1 HK’s Smart
Operations solution is further assisting business to analyse and process
data throughout their supply chain including production, warehousing

and logistics, hence boosting additional efficiency.
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Recommendations: Opening Borders,
Establishing Maritime Authority,
and Relocating Terminal

While Hong Kong’s current “0+3” quarantine arrangement benefits the
local residents, inbound travels remain weak, thus the flight frequency
and options of destination are still at their sub-optimal level, posing
hurdles for Hong Kong to retrieve its role as the international aviation hub
like the pre-COVID times, Kelvin observed. “Passenger flights have
certain level of cargo capacity, which is especially useful for small batches
hope the HKSAR
Government will lift the quarantine requirement as soon as possible which

of goods fulfillment for e-commerce orders. |

will facilitate the flow of goods as well.”

In addition, Kelvin recommended the Government to set up an official
maritime authority similar to the capacity of Airport Authority, to facilitate
a unified communication channel with all stakeholders within the industry;
and to relocate the current Kwai Tsing Container Terminals to not only free
up mMore spaces in the city centre for residential buildings, but also open
up opportunities for the Hong Kong maritime sector to expand.

As volatility becomes the market norm, Kelvin believes that in every crisis
lies opportunities. He advises industry fellows to recognise their own
advantages and collaborate for wins. Only by jumping on the bandwagon
of four major trends - globalisation, digitalisation, e-commerce and
sustainable development, companies will break through adversities and
leap forward to the future.
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Go Digital

Exploring Ways to Unleash
Possibilities of CDI

RUNCE 3 TEES SEE i (CDD)
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At Fintech Week, our Chief Executive, Anna Lin, exchanged views
with industry experts from ASTRI, Octopus & Dun & Bradstreet on
ways to unleash possibilities of the Commerce Data Interchange
(CDD initiative by HKMA. With detailed governance model &
structure, CDI aims to form an ecosystem for secure and seamless
data exchange. Upon the consent of companies (esp. SMEs),
financial institutions can retrieve enterprises’ commercial data from
both public & private data providers to enhance data sharing.

GS1 HK is the first batch of CDI participants, and has successfully
launched ezTRADE Data Management Portal connecting to CDI as
“Data Provider”. Anna shared how GS1 HK has partnered with
banks to offer “digital trade financing”, Dr. Stephen Lam, Chief
Operating Officer of GS1 HK joined chit-chat session with DBS,
sharing how both parties jointly developed innovative solutions that
help SMEs getting loan faster and easier.

Turning Data into Working Capital
PNEREHIBEES
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The Future of
Data-Driven Financing
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“,  The up-to-date and trusted R With the consent from 5 SMEs can thereby
- @) transactional data (e.g. ;’ r‘\ the borrowers, banks %{ﬂ obtain trade finance
&= 0 purchase orders and can get the reliable data easier & faster, and
invoices) that reflect the latest from ezTRADE as alternative data to save a lot of document
financial health of the borrowers is accelerate the credit assessment and back-and-forth trouble
stored on ezTRADE platform approval processes FUNERE ZESRE BAIET
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A bank has also leveraged their predictive analytics capabilities to
assess the financial health of SMEs based on real-time invoice data,
thus the amount of financing available to SMEs can be updated on
a dynamic and recurring basis.

Asian Mea obtained fund easier in )
just 1 month. -®-
HARUERREFESR METBH- .

Contact us to learn more E4&FRMTHEEZ T: 2863 9740 E: corpinfo@gslhk.org
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The “Green New Normal”
IN Apparel Industry

M4 & B i) 1 R 6 R

More clothing retailers are looking for ways to make their products #MRHZHRETE R IF= KA AB A0 &R
more sustainable. An athletic apparel manufacturer recently launched ERBEIZ -AESRELEHBAEHE T —27
a new product line with items containing 20-100% recycled materials.  L{20-100%0] B A4k} & pY B9 2 e

Brands are increasingly embracing sustainability: FE b BBt EREERISEEREEE:

o 75% of an athletic apparel manufacturer’s polyester usage would come
from recycled sources by 2025

BESRER SRR LN 202555 > 5> 75%4 Efr A 2R B M R AR E R

e 90% of products from an athletic and sports lifestyle brand will contain a
" “sustainable material” by 2025
" BEH KIS DS AERE20254%  90%E SR &R A MaliFEm il

A fast fashion brand aimed to have 100% of materials either recycled or
sourced in a more sustainable way by 2030

BRI ke B 12 2 20304 A1 > BIR 100%HEHR B Bl R e U E A HHER 75 IR

Sustainability and circularity initiatives can only scale if stakeholders ZERINIEREOITEE EREELHEMASL A (TE
embrace business processes that are built with a standardised data M EHER LB GE FIXAIE—Z=) - 28
language. RIEENBESE-

GS1 Standards Support Sustainability & Circularity Initiatives
GS1EEMTCERITFEKRBIREREEZ

“ Recycling [El4k
‘ GS1 standards enable businesses to identify, capture & share critical information for recycling, for
'. ’ example product packaging, the provenance of raw materials, the conditions of production and the
identification of chemical substances etc.
FBGS1IREE (A LA IR D Z 0 E ST RNEREN fIN 2 E R B 55 R M SRR 4 E G437
1EEEZE-

Reducing Food Loss @V EYIRE

After implementing 2D barcodes (QR Codes) encoded with GS1 Digital Link on all items, a Brazilian
gourmet shop can now ensure highly efficient expiration date management, reducing food waste by 50%.
EEARRADERTEENGSL Digital LIinkiZZERQRIEE  BREMMEEE S B/ ES0SH B MRS

Contact us to learn how standards support your sustainability initiative
&I T U R E IR HEEREEZE
T: 28639740 E: corpinfo@gslhk.org
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Chain Restaurant Recorded Nearly
40% Surge in Takeaway Business

Embracing Recovery with

“Instant Congee Pack” Launch

HREINE T 4m
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Siu Chor Kee
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The easing of COVID-19 measures in Hong Kong spurred hope
among the food & catering industry for market rebound. Ocean
Empire, a traditional Cantonese congee specialty chain restaurant,
is now operating 17 branches across Hong Kong and Macau today,
reduced from 30
pandemic. Mr. Siu Chor Kee, Founder and Managing Director of
Ocean Empire International Limited, said the company is embracing
revitalisation on its 30" anniversary milestone with a series of
initiatives - introducing “instant congee pack” product, expanding
its takeaway business, leveraging interactive technology, delivering
customer-centric services, while staying committed to operational

locations at their prime time due to the

excellence.

Offsetting Losses in Dine-in with New
Business Line

Specialised in Cantonese congee, Ocean Empire faced serious
pandemic-induced challenges, both
operation. Staff contracted with COVID-19, disrupted suppliers’
delivery and other problems had led the company to pivot and focus
on its takeaway business - shifting to food delivery platforms, as well

in terms of revenue and

as putting more focus on quality of takeaway food and speed of
delivery. Their takeaway business now accounts for almost 40% of
the company’s total revenue.

“The supplies of frozen meat, vegetables and single-use cutlery had
come under severe pressure as the COVID cases were at its peak
earlier. But thanks to our supplier tiering strategy, the back-up
suppliers had helped in time when we were low in stock. We also
expected longer order lead time to better manage unforeseen
scenarios.”

B RREN R ERERIREBIBE
WEE=RIBEEBBI0EDE BREIE FE

FE RREBRMMERL7BDE BEE
R B 2REAIMAREREEZLGELNEE 3@
mINEE R BEIRHRABOMRES Uk % FRRE
BIREE TEES0BEFRE L

MEGBEEREER

SRR R AT SRR E R ARG
KBRS REE EBR SRR AMFS
PIHRRT B BRI ERIDES > AT
BATEE RAFSERELR QEEH

SNEFE WMRETIHINEHRRERRE <
SNEERELLAIARIEE REWALIAR

BRI BERIER RA B I BEEASHES
BHER SERMEECSNHERK BHE
HEFEAHREREHRSZRE AT REZHES
B EIEREY
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Furthermore, Ocean Empire has developed a new business line -
instant congee pack. It is planning to launch 3 series of congee, each
comes with 3 different flavors, at the Hong Kong Brands and
Products Expo at the end of this year. The new congee types include
traditional Hong Kong-style like Sampan congee and congee with
pork & century eggs; healthy style like congee with pumpkin,
minced pork and quinoa; and Korean-style for youngsters like
congee with Korean ginseng and chicken.

“We have used special ingredients that are different from the dine-in
options. Sterilized with high temperature, the instant congee packs
can be stored for up to 1 year in normal condition. Customers just
need to reheat it in the microwave for 2
minutes, saving a lot of time for

cooking. Though the packaged food

market is now crowded with soup and
pre-made dishes, there’s only limited
congee options, so we reckon there
should be substantial market demand.”

New Technology Drives Consumption and

Interactive Experience

Ocean Empire is utilizing GS1 HK’s “1QR” label on its new products,
so that they can use the same QR code to launch new promotion
campaigns at different times. Simply by scanning 1QR with mobile
phones, consumers can browse product information such as
and product’s nutrition, enhancing product
It also displays the latest offers, and

certifications
information transparency.
consumers can also be directed to company’s online stores,
boosting traffic to its website and sales.

1=R

tE4h 8 255 B T BAE W E M STEINFR
ITREHEIBHIMNMEMRE SiFEAMER
FURIRE(F 500~ 2 SR EB PO ; #H T B R R
IR ZRESSH B e — AR TURLK - 8T A
SRBZ.

RMERER M ML AENRRE B
MR ARy KRB REE BREESARTUHE

—FBEERBTI2HERN =S E K B
‘alg Ixﬁ% IEAﬁiﬁ/m—’T/J\‘*’?jt BRI

\\\\\\\\
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Scan now
IZEPREER

R T EE B & B EESER
NEIEMEREEATGSLI HKW1IQRIZE
ﬁﬁﬁuﬂ—QRE% R ERF A B A EE

BoOHBEUFHEBERELIQR BAABE AT
E’]m%ﬁdaﬁ\ééﬁﬁl—? 551 AR A EERA
B, 2R EERFEIREN BEMEELMA
TR o

As we are planning to list our products on different e-commerce
platforms, we believe ‘1QR’ can help engage more customers and
encourage repeated purchases. We can also check the scan activities in

real-time to analyse market responses and adjust our strategies accordingly.

?ﬂ%ﬁ'ﬁﬂ%ﬁ%é&ﬁ?\ﬂaﬁﬁ”‘*

HicE DITTH 5 RE (FHEE REEHE-

FAEEIQRERMBEFERMESIREBBEYH S RRAT O EER
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Continuing the Systematic Management
Approach

Due to the pandemic, Ocean Empire has upgraded its staff clock-in
system from fingerprint to facial recognition as biometric verification
and record, even for employee who is wearing a mask. To ensure
safety for both staff and customers, the company has also introduced
new policies for store-wide disinfection and personal hygiene to
reduce the spread of virus. Siu revealed that Ocean Empire is the first
chain restaurant in Hong Kong to adopt the “Five-S Principles”, and it
follows international standards such as ISO and HACCP to prevent
and manage unexpected incidents in a responsive manner.

“Our systematic management has helped us increase efficiencies
and quality, prevent workplace accidents, and enhance our company
image. One example is our hygiene measure, which we require our
staff to wear hairnet, face mask and gloves years ago, protecting the
wellbeing of our customers.”

Siu believes one of the answers to relieve the shortage of frontline
staff is a standardized procedure that helps any staff member to
quickly pick up new tasks, and allows managers to easily allocate
tasks and manage the operation, hence they can deliver quicker,
more accurate and safer services to customers. “Employees are our
greatest assets and usually a common headache to most businesses,
because it is hard to hire quality frontline staff, so | believe a
systematic management approach can help retain the best talent.”

Reopening Border and Offering Low-Interest
Loans are The Ways to Go

The pandemic, surge in oil prices, inflation, the China-US trade
tension, are just a few factors that are clouding the local economy.
SMEs are very vulnerable in times like these and become strapped
for cash, unlike the cash-healthy large-corporate counterparts. Siu
thinks that the biggest challenges that SMEs face today are the
reduction of inbound travelers due to the closing of border and the
cost. Even though the Government has launched the
Employment Support Scheme, the Consumer Voucher Scheme, and
the Rental Enforcement Moratorium, the closing of border has
already taken a major toll on the local economy and unemployment

rental

rate.

“Rent always top the expense list in the balance sheet for most
businesses. As the Rental Enforcement Moratorium ended, | heard
that more than 8,000 catering outlets had received rent overdue
notice. For those who cannot afford to pay, their only choice is to
close their businesses.”

He urges the Government to introduce more low-interest financing
facility to SMEs, and at the same time reopen the border to allow
more inbound travelers into the city, so the local catering industry
can be on fast track to recovery.
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Promoting Logistics Industry Development

IR LR

GS1 HK has always been supporting logistics industry development  GS1 HKERE ST YRR BIREE KR
by ensuring accuracy, real-time visibility throughout the supply $#ETTER S FHENHEHER SRIAZEE
chain. Our Chief Executive Anna Lin joined industry events recently.  #ZEARE TP RER FHo

Our Chief Executive Anna Lin joined the afternoon joint session by At Hong Kong Logistics Association’s 261 Anniversary
HK Alliance of Built Asset and Environment Information gala dinner, GS1 HK, HKLA & HKQAA signed an MOU
Management Association & LSCM at Logistics Summit 2022, to mark the collaboration on cold chain technology
sharing how GS1 Global Standards accelerate digital project.

transformation in construction industry. REEREBYARBE(HKLA) 26BEBEMBE £ A

RYIREIEE2022 > ABEEMERSETHEEEREEKRBIEE HKLAKRHKQAA(EEMERER)EE T afE Sty £REIE
E B R (HKABEIM) Y7 B (L FE 3 % ro i T 88 AR (LSCMO B & SRR MR A R R

FEHAITOpenBIM and Construction Technology | = RBIEE > H=

GS1ZERIZ M (H B BRI L B IEEEE -
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Relishing Local Shokunin Spirit

Traditional Sauce Producer

Turns Data into Working Capital

N

Nual: NPT

Sam Chan
Director
Min Hong Foods Company Limited

BRIE &
WEBREEA

“Shokunin”, a Japanese term that hails someone’s decade-long
passion and perseverance in specialising something to its perfection,
is well embodied in Sam Chan, Director of Min Hong Foods
Company Limited. Found in the 1950s, Min Hong has fixated on 5 to
6 signature products, including a buttery-rich satay sauce that
requires two days of craftsmanship, chili oil, curry sauce, XO sauce
and others. Such focus has led the company through thick and thin.

A History of 60 Years

Min Hong started in an old building in Sheung Wan, where Sam’s
father and uncle used a kerosene stove to make satay sauce that
were sold in the neighborhoods. Also from Chiu Chow region (in
Guangdong Province), Sam’s father was able to sell his satay sauce
to the growing number of Chiu Chow restaurants in Sheung Wan,
including the big names like Lok Hau Fook, Pak Loh and Golden
Island, and even to chained convenience stores like 7-Eleven, as well
as boutique hotel group like Bridal Tea House in recent years. “We
also made OEM sauces for other brands, you can easily find a
handful in local grocery stores and chained supermarkets.”

Stand the Test of Time

Fortunately for Min Hong, business has stayed resilient during the
pandemic even though the Chinese restaurants dine-in businesses
have been severely hit, it was neutralized by the surge in takeaway
segment by local eatery and food express houses.

Sam unveiled that for efficiency in kitchen operations, chefs prefer
using ready-made sauce rather than making their own ones like in
the old days. This is the reason why Min Hong’s luscious satay sauce
gained market share in

“Cha chaan teng” (Hong Kong-style

restaurants) market.
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Another product that guaranteed good profit was the small size
bottle-shaped chili oil pack for takeaways first created by Sam. “In
2006, | saw there was an opportunity for small-sized bottle-shaped
sauce packs to go with takeaway orders, so | designed developed,
procured and manufactured small packs of chili oil all by myself.”
Though such packaging required specific materials and involved
higher production cost,
Jade Garden still purchased the pack because of the
unique package design and flavor. In recent
years, this chili oil pack has taken off
riding the trend of takeaway orders
and consumers’ preference in “Made

in Hong Kong” products.

fine-dining Chinese restaurants such as

Business Financing for Future Expansion

Over the years, Sam has been focusing solely on his sauce
manufacturing business. “We rarely raise fund for the company
because we always invest the profit, no matter large or small, back
into the business.” In 2008, Min Hong started to adopt GS1 Hong
Kong’s ezTRADE platform. Processing more than 5,000 purchase
orders and invoices every year, the platform supported them to
increase efficiency by digitalizing day-to-day trading with caterers
and retailers like The Dairy Farm and Maxim’s. Upon introduced to
“Digital Trade Financing” solution launched jointly by GS1 HK and
DBS Hong Kong,
convenience - my credit line is approved without having to submit a
lot of documents. The capital raised is mainly used to ensure cash
flow in the daily operation, and for future expansion of our factory.”

Sam is convinced. “I am attracted by its

With Min Hong’s consent, the bank can access the company’s trade
data on ezTRADE platform, eliminating the need to go through
hundreds of invoices and receipts for the lenders and borrowers,
streamlining the financing process.

IR BEERAR MABRENNREINE
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Turning Data into Working Capital

The bank can make use of the trusted historical digital data on the
ezTRADE platform to make credit assessment and approval for Min
Hong, in the meantime, it can offer the amount of financing updated
on a dynamic and recurring basis, based on real-time trade data that
helps calculate latest outstanding invoice amount on the platform.

BEEEE

RITH A BRI BENAREFEE 8%
MALHARENEER TLUTNEEXZ]EE
SAEHAREENERE AL AT EMNTAE
B REERARBIRNAIR SRFREEEM B
TMELERREERERA RINES TFBRTT
KTBERBREENRA ENER-

The ‘Digital Trade Financing’ solution eliminates the needs of tedious submission of

documents or asset mortgage, and attractive financing terms are offered. It’s like a flink of finger to

de Finance
EARAE

EaE

Persistence in “Made in Hong Kong”

To make a perfect jar of satay sauce, it requires multiple, complicated
steps and time. With quality ingredients, Min Hong is a name well
heard-of among the catering sector, as shown in its escalating

business. Looking ahead, Sam is not seeking breakthroughs in the
retail market, but to retain its manufacturing process in Hong Kong,
so that he can assure both the high quality of Min Hong products and
keep the local Shokunin spirit alive.

BERIFFIREBE

turn data into working capital, so | have no second
thoughts about applying for it.

YIS E 7B RIRIIR I AE X EZHIFRIFIE > T
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Official Barcodes - One of the
Success Factors of Your
e-Commerce Business!

R EmAME - IEFREm RS

Everyone is familiar with barcodes used at supermarkets, where FERRIBHAEIR _ EFIEIEH KKK RBAELE
checkout processes can be completed with a “beep” sound. Official T — FEI A R AEER F HX BIBIE T
barcodes are actually also one of the success factors for businesses &> thEEIZEE > AN B ERNERIEHE-

to tap into e-commerce opportunities.

reasons why official barcodes are required on e-commerce platforms

KEE EEZARERH L EAIERIFS

1. BREEAEN mEERERR
eBay:Amazon-AlibabaZ ¥ & & 1E ~F2
E FEREFIEMH/IE LEREBGTIN
16:H% P] Bh BS e ) R om LAZE AT EE cm 0 48 0

1. Avoid Being Considered as “Invalid”’ & Removed by
e-Commerce Platforms
e-Commerce platforms like eBay, Amazon, Alibaba have either
requested/ required merchants to provide with product
barcodes (GTIN) to get listed on e-commerce platforms, which
support the platforms in product categorization.

® Amazon has required merchants to provide with official and e AmazonZREXR M ERMIERBME—
unigue GS1 barcodes, or else will be considered as “invalid” and HIGS1ERS SR SR ERAE D&
removed by the platform. R TR PR

e Google Shopping required merchants to provide with e Google Shoppingth Z K S IE(HE &
product barcodes (GTIN). Products without barcodes will be EEE(GTIN) TR S REX D FETM AR
disapproved and not eligible for showing on Google Shopping EmitGoogle Shopping EET~ BEAEE
or free listing. FARRETIEEREFINEE

2. Enable Consumers to Search for Products Faster
Barcodes can help Google/ e-commerce platforms to
understand products better, resulting in higher search ranking
results on Google, more relevant search results on e-commerce
platforms. Consumers can therefore search for products easier.

- RHBEEERESIER

RS RIBGoogle/ EBMF A E 7 RN E R
RIFERRGoogle EMESHS  WEER
e HEERBEEEMNESER HES
BREBE IR EIFREE e

What is Official/ Authorised Barcode?
HERIERBEmIENE?

Any expired / transferred / counterfeited / repeatedly used /
unauthorized barcode from non-GS1 organisations will be
considered as unauthorised barcodes. GS1 HK is the only
authorised body in Hong Kong to assign barcode with “489” prefix
(GTIN). Only by obtaining product barcodes from GS1 HK, you will
receive an official GS1 certificate to ensure that the barcode
numbers are uniquely yours, internationally recognised and of
authentic source.

B/ ER/RE/ERER/RE=FBE
(ENIEGS1E FARME ) BIRES - 192 IFIEREY
RS -EE B> GS1 HKEM—EREH L GS1E
RS (489155 BV B - LAWK GS1 HKFREERY
RIS SEESGSIERES MEB T OERERK
SR —BEIFREE Ao

Contact us to apply for authorised GS1 product barcodes to tap into online & offline opportunities
AR PIRR ERNGCS1ERFNS BERENGE LETER!

T: 2863 9740 E: corpinfo@gslhk.org 16
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A Simple Business Tool to:
Meet New Expectations of™ &
90% Consumers lL -
— B RS W IR =
HEBE B EXK! '

e s Qu A
As consumers have become more health conscious & [BEEAXERERBENBETIERA ELEA
environmentally conscious, product information transparency HRAEMESEEE L REFHAEMNS HER

matters more than ever. Higher product transparency can help F/-HEQREZRAERENARAERERES
strengthen products’ competitive advantage, in which using QR %I %:
codes can be a simple & effective way:

64% 82% 75%

shoppers would switch to brands consumers in Asia are extremely willing/ willing to of consumers say that they
that provide in-depth information use an app to scan the digital labels on food have scanned a QR code on a
besides those on the label packaging products to obtain product information. food or drink
HEETENEERMERREUINE ENHEEIFEBE/BEEBFHappREEmEE MHBEEN EREEG/MmLEN
HEREHNER EREIERE WESRMERER QR

Source EHR : Appinio ~ Food Industry Asia ~ NielsenlQ

GS1 HK’s 1QR can help merchants to leverage the benefits of QR GS1 HKHI1QRAI B R =R QRN & 12 &
codes to enhance product information transparency, meet new REREHEE REHEBHRER -FEYZIE-R
consumer demands & new shopping behaviors. With only ONE QR ﬁﬁHqtlQRF&“ﬁﬁﬁf)%ou: Al —RaEEHEE R
code, merchants can show diversified information to consumers, TERBERVER TEVBHHEWN BHAREZE
including product information, discount offers, certifications, &zl

traceability* & authentication*.
*need to be used with other solutions &2 &1/ 75 2 FER

GSl HK members can generate 1QR for FREE

BB GS1 HKE E MU REREIQR
5 Simple Steps to Generate 1R f§E5SS BT % HHM{E1QR

01 02 03 04 05

— r=rg
“ " BARCODE — s F=
L1 s *:- DS, G s

Open BarcodePlus The QR code is
Log in Member Portal (Click “GTIN” Input 6 key product generated after info Print the QR code on
& AMember Portal “Register new product”) information are submitted your products
BEFA B3#%BarcodePlus (23X & BACKERAL BEAERHE it B
SEMmEN st ER) BRI 4 QR Code

Contact us to learn more Ki4&F T mEs [
17 T: 2863 9740 E: corpinfo@gslhk.org E L
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1R Gazwen:

More and more GS1 HK members are using 1QR (a 2D barcode) on #K#HZGS1 HKEER R EFEHALIQR T4
their products to show additional information beyond product M HEBEEZREBORE FLUMIERSBH - BE-HE
packaging, including product information, certifications or even ZEE FIHHSERKIZFEEZSHERED!
discount offers to boost sales and consumer trust!

Scan now DreamTec Limited - Cytopeutic Advance
FRESHARER Healthcare Rejuvenating Cream
AT EFRIEBRQAFTBRHTBAEERT

Cytopeutic Advance Healthcare Rejuvenating Cream

WYTOPEUTIC 2

W‘" contains human identical growth factors, which can
activate the growth and differentiation of stem cells,
promote skin cell metabolism, accelerate new cells to

AN A0 replace senescent cells, repair damaged skin tissues and

ﬂ promote wound healing. At the same time, collagen fibers
— can be arranged to reduce scar formation.

P REBERNIEENES U ENEN-1 (e AR &

MEERIGHRBER < REBFLE RESOES FK A
B B BRI A

€€ 1QR enables us to show extra product information to shoppers in addition to

.@o 'JTUP[UTIG those on our product packaglng Shoppers can also obtain company information
e RIHEE and contact us anytime. BFEE FHNERENIN IQREZRMIAHEESREEZE

mE N EIMPIE Ce tLSh SHEE th PR FIAR &N B BT FIHiE- 39

Nanion Sanitize Pro . _ _ Sacanmnovv
Nanion#fZ5 Sanitize Pro4fkinE RKIAIRER I S el

Nanion team collaborated with Malaysia University
professor to jointly develop nano-coatings that are more
effective than traditional disinfectants for antibacterial use
after the outbreak of COVID-19, protecting health without
damaging your skin.

NanionE k£ f5 2R A 58 K BHIRTB 1B IR 218 1 e = K AIHT iff
RHELEEREHFEAKEENRANMBENA KRR TERRE R
FEHILGE

% ” ££ \We can show our certificates, company information & contact number clearly
L s to our consumers simply with 1QR, allowing consumers to contact us anytime and
boosting their confidence on our products. EA1QREEHEEHEHFINEEZENE

NANIONER 3o pta A D EMREE S BRER PR B OPEESE L 99
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5 Reasons Why Digialisation is the
Key for Future Business Growth
SYEIGPRE ¢ SIS

1% K B i

Go Smart

In an era of change, supply chain agility and flexibility has become a E&{CZ M EN HIEHEGSEE REFHEM
need for companies to keep up with rapidly evolving market ZARZEEYH QA BN TIRIBIE REE)RRER
conditions and drive future growth. BEMRR

Here are 5 ways business digitalisation enables supply chain agility: U T AXEEHE CEHAEESE S EFRSRINSK

YRR

TI Ensure Operation Responsiveness FE{RaZRIFEEKE

T

— |7

With seamlessly accessible real-time data in production, businesses can easily manage & track
production metrics to drive continuous improvements & improve responsiveness, achieving
streamlined workflow in supply chain. Cloud-based platforms can be a way to enable a more
responsive, transparent operating & production model.

BRTETNEREE CEIURREREAER S EBBIER HESCENIR S REME 1 U CHEERIZ-
RAUERAERNTEREP—(ERASERGT EEPEREEFE I 5

2 Enforce Quality Control #{TmEEIE

23

Quality control has become high-priority issue of brands. Digitalisation of the production processes
via 10T sensors, cloud-based platforms enable better environmental monitoring in manufacturing
site/warehouse/ fleets for quality control anytime, anywhere.

mEBEEHIERARMNER Y BB BRBYHAERS BinT ekt EBREIS bR ol R E Mt B I8 4 At
/B E/ERRNNIRREEE MFRE SR

g< Enhance Traceability 2 =JE#E

©

..

Consumers increasingly want product information traceability & transparency. Digitalisation empowered
by global standards & traceability solutions are vital in providing this quickly and efficiently.
HEEHREAEZESESBERERIBRNEEN 2R ERSEBHIEN S ZR AR EIRER MM
EPHEE R EEe

é‘l Reduce Waste & Maximise Efficiencies #/VREBRIEFNE

Businesses can reduce its impact on the environment through efficient management of stock and
avoidance of waste during production.

TEINUBBAEMMEEERA TR EEMMELHEY) BIEHIRENEZE-

5 Reduce risk of error and downtime H{E$EiR Rk {5E RIS

-2

19

A digitalised process will realise faster line performance insights by monitoring real-time production
performance and tracking unexpected downtime. In addition, digitalisation & automation can also
protect supply chains from labour constraints, supporting them to maintain productive operations.
YIS CRIZO BB B R B84 ERMACEH R A TR R M (RIS > B (B 2 B R IR FHE - S BB 1L e B &
{ErARHEEITER ATFRREE EEEBEEZE
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Companies are Ramping up Efforts in
Supply Chain Digitalisation
ABEMREELECPE

Pharmaceutical and food companies have been ramping up efforts B&EEWNE I &R A B FERE S B
in supply chain digitalisation by implementing smart solutions. EEEBREPEREERER

Pharmaceutical Company BE(R#RAH Bl IS\

? \/\/hy Distributing products like Weisen-U and Ricglés Peppermint Cure, the International
- ?%EF;’( Medical Co. Ltd (TIMC) required workers to visit different warehouses physically to record
temperature, humidity data from time to time.
EA BNV~ ERA KR R E KNG RSB (RERAEER 2IKREZE D EMMTRLHEAFIFR
FEE ERiRERRE -

[P g
How Following the advice of GS1 HK’s Smart Professional Services team, they have implemented
YN{a]fth E) sensors in warehouse & fleets for automated data logging & monitoring via integrated R/ZZ%”;OVQ
dashboard display, enabling them to save labour cost, ensure product quality & fulfill DoH’s El*""fEI
requirement on drug regulation and warehouse monitoring. i
EGSIHKBEZHXEBMEZR D AR ERBER LR EBERER Bkl ERIRER %

AMFIEEAFREREL REERERAERNOREENEREEEEE R

Food Company ERAT] = 3

9 V\/hy Focusing on the soy industry in HK for over 60 years, Sun Fat Heung Food Products Ltd
= %E”ﬁ (Top Soya) looked for ways to revitalize their production.
COFEREFEEIEMEXENMBEERBRATD  EREMIFESHEEERN.
A EEENE U STl
How GS1 HK’s Smart Professional Services team advised the company to re-engineer, automate
YN FE] & streamline production processes. After implementing video analytics, Al, smart sensors in
factories, they were able to automate product validation, monitor temperature, humidity, air
quality etc.
CS1 HKEEEXEBEZATRERTEEMA TREEBEGLREINC-BANBRENEATEER
DI AIS AN PRI ESRREES - ERAEVRE - ERER%-

Need Help in Digitalising Your categories of services
v Chain? R

SUpp y C ain: . ® Process Consultancy

ISEBEEC RSB EEE

With rich experience in supporting companies to transform, ® In-house Training

GS1 HK’s Smart Professional Services team has helped BB

numerous companies to digitalise their supply chain.

® Technology Implementation

BREZFMTEBUNEELE GS1 HKNEXRFBE BRI E I e

B2 MR rEiEHE Lo
® Government Funding Advisory Service
(e.g. TVP, Re-industrialisation Funding Scheme)

/ hl 2 o .
a FREE Supply Chain Maturity Test ,‘EL [=] BB BNARTS tn:misess Tvp, BT (cE 5 E)

BTG ITAY R 8RR i e Smart Operations

BEE2E

[OfyA0!
Contact us to learn more BRI TRES T:28639740 E: corpinfo@gslhk.org Sois -" 20
E —
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Go Smart

Digitalising Construction for Higher

Efficiency & Sustainability
BEFHEE BFANERROFES

The construction industry is known as one of the least productive
industries globally, according to McKinsey Report. The report also
pinpointed seven areas that can boost productivity by 50-60%, in

particular the following 3 areas:

Reshaping regulation and
raising transparency

EREENIRSERE PREREAMEREE

The increased use of Building Information Modelling (BIM) is aimed
at addressing most of the areas highlighted above.

BIM & Unique Identifiers - The Keys to Digitalization
BE{CRIREASE - BIMINBEE R

GS1 Standards are required as an essential element of BIM to
effectively access & share information among stakeholders across
the globe. It also enables a comprehensive digital framework to
identify, capture, share and use data throughout the construction
project lifecycle.

By combining BIM processes with unique identifiers such as Global
Trade Item Number (GTIN), it provides the needed visibility of all
products, parts and components used in building projects, driving
increased efficiencies and sustainability agenda. As efficiencies
grow in construction processes, waste can be minimised and a more
sustainable supply chain starting from the construction site can be
realised.

Standards that can be used

o] FEFRIIR A
Store identity, batch/lot Ensures building
GTIN number, serial number GLN materials get to
and expiry date of the right place
building materials TR EM B K B
BAEREMEZRE TR/ PREEPT R IR,

5%~ FFFISEAI B R B HA

The use of GS1 standards in construction is gaining momentum.
Projects in Australia, France, New Zealand, Norway and Sweden
using GS1 standards in BIM.

Contact us to learn more F#4&8BHfIT7THEEZ
21 T: 28639740 E: corpinfo@gslhk.org

Improving procurement and
supply-chain management

REZEHRS BREREREREENRE
MITEZ — ZBEBRHT7TRERTERA
50-60%EENBTT R TEHB/L T = K&

(@)

%

Infusing digital technology &
advanced automation

51 ABER R R S i B9 B BB R i

FHITEATIERAREREBEERBIM) LIEH
Lt = KRB FAE-

GSIREREABIMNER TR BEMRFHEE
BERBBRM D ZEN AREEE—ETS
AYBBS(CHEZR AR R ERRIEE BHAHR# A
BN E R ER# e
REREREEERBIMEBEMIZERS
A RARREE PN T REEHERE
RMEEMERAIFEERBR -BRBENN
KIBTH BLAIR D ELEREYFL > WAL I T ith R R 4a
BE—EE I FESEEpMtERE.

Provides all stakeholders
with the needed visibility
of building materials
RITBRFHERERZEYE
FReRRVIERRE

and more!
KREZ!
BEEEAGCSIEEMBEE BN AE A7

BN R AN IR AR IR SR TE B IE(EBIM_EFEFI GS 142
#o

o
o
[=]
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GS1 HK 4REE B F

Sharing 2 Business Tips INVESTMENT
| PROMOTION WEEK
@ Investment Promotion Week

2K EBMROKEHERS

Organised by InvestHK, the Investment Promotion Week was heldin  RRIEEHEZERMNEEHEEBINEGE L2
hybrid format, exploring investment opportunities in the Greater TEFET IFEHAERIEELE GS1 HKE?‘}E
Bay area. GS1 HK shared 2 business tips at “Lifestyle and Creative &1 WIS EZRMEEIEEXR I DET2AE
Industries Day”: FER:

1) Boosting Consumer Confidence with QR Codes
LQRIBIRAHBEEEE O

Lincoln Chan, Head of Digital Services shared how companies can leverage

digital solutions such as 1QR to enhance product information transparency and

boost consumer confidence.
REHISRBFBERSEBNAB 7T ETUNAIES BEBEHZN1IQRIEA EREFZER
B BIDHBEE D

Why you need 1QR? @1
AEEIEREIQR?

Due to space constraints, only limited information can be
displayed on product packaging. 1QR empowers brands to use
ONE QR code to display multiple product information like
product specifications, discount offers, certifications, traceability
& authentication* etc.

EmBESANEFD oHENEF SR -1QREBRZB—EQREE Lol UB RS AKE
B U0 E sk (B 5858 VB HEE A Bt Bess " o

*need to be used with other solutions FEAZ & Eth75Z=6EH

Hong Kong

2) Turn Data into Working Capital
RHIREEE

4] 1 HK m Catherine Cheng, Head of Business Development of GS1 HK introduced how
- . companies can leverage transactional data on ezTRADE, B2B e-commerce
platform for simpler trade finance application & approval, making SME loan
application easier!
NEEBINRRETZICHER T X TUNASAB2BEE ¥ 8ezTRADE LN Z #ik
RIRTTRBE BB KB A ERERE A NEERERERS !

=T

How to Facilitate Trade Finance with Data?

HEERHREEMSERRE?

Unlike the complicated process with tedious documents required for traditional trade finance
application, “Digital Trade Finance” solution empowers companies to leverage their own digital
transaction data (e.g. purchase order, invoice & remittance advice) for banks’ assessment & evaluation
on SME'’s financial health, accelerating trade finance processes.

ERMERBER AR GEREE YR ESRE I B EUSHEEET RS GIE B EM
BHE)HERTIFE M R A BN E =R R 2 A IR E RIZ

Contact us to learn more B4 MTRES [ @_
T: 2863 9740 E: corpinfo@gslhk.org rL :

E_ 22



BUSINESS CONNECT

GS1 HK in Review

Exploring Latest Industry Development

at Tour Visits
= RHRERM

At various tour visits organised by GS1 HK, industry members
explored & discussed about latest development and ways to
tap into new business opportunities.

]

A |

j;ﬁ'. =

Retail
T4
= 9

GS1 HK’s innovative retail solutions
were showcased at the Retail Asia
Conference & Expo (RACE). A tour
visit were also arranged for industry
members to explore solutions that can help enhance product
transparency & consumer trust, stimulate
purchase and fight against counterfeits. Dr. Bernard Chan,

information

Under Secretary for Commerce and Economic Development
visited GS1 HK Pavilion at the Expo.

TERWER

TERITTZESEE -
o IBER ik

WTHBETRRTARNE

GS1HKR TN EEwmEBERES F NMEETR T ZEE
MEERR BLH T2EE BXRREEIRAER
BMEREREEEE O FIEHERM AL R B
RS KERBRBEMARE T HIRESE 7 GS1 HK
BIEEEC

e-Commerce
& Logistics
BRI
100  industry
joined the tour

Close to
members
visit to SF Express organised
by GS1 HK. They explored
the smart solutions at SF logistics centre and dwelt on latest
e-commerce & logistics development. Industry experts from
SF Express, Posify, Tencent Cloud & iClick shared trends in
e-commerce GS1 HK shared how to
technologies & global standards to enhance operational

efficiency.

logistics. leverage

S28|Bg®R
B’J%ZE%EZE%M:.&% @Exﬁ%m%%ﬂ
%Jﬁaﬁi ﬁ?"‘)z IBL%E Posify: Tencent Cloud &
iIClicklTEER D ZEEYIMEE GS1 HKAZERE T
WA= A HEER Y R 2 IR IR FHE B o

Food
B

Over 50+ industry members joined the tour visit to
“Cloud Kitchen” organised by GS1 HK to experience
smart operations inside Cloud Kitchen and how
companies can leverage smart kitchen technologies to tap into
new business opportunities.

50+ﬁ¥E\%HDTZ&%%#H#EW?—E%V%N'&EIJ’#E
SRBREIRERBEE UkE 2 ERHRINMAE R
FMER-
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GS1 HK 4R 15 B

Healthcare

BE

GS1 HK also arranged a visit
to Hospital Authority’'s IT
Innovation  Lab. Industry
members experienced innovative technologies adopted in
Smart Hospitals, including data analytics, AR & VR, Artificial
Intelligence (Al) that help enhance healthcare services &
management.

AEHLHTER2BERESERNANMARERE
(IT Innovation Lab)’iREmEEaMERNEEERA
NER SFNASHEES M ARKVR AT
(ADZFRRE SR B BIRD R EE.

—
—
v

Industry members visited ICT
Expo to explore & experience
“Go Digital * Go Smart” solutions
exhibited by GS1 HK, as well as
award winning solutions of “Smart Mobility Awards”. They also
exchanged insights about

innovation & technology

development.

=R 528 TEEEAREBECT Expo) RSk
B GS1 HKEHMIGo Digital « Go Smarty AZEZ 8>
2E TS S RTHR | SRERAD WET 73 me

Industry Hot Topics Featured at GS1 AP Forum

CED)\

ih (& 5 18

RETEAMZE

GS1 Asia Pacific Regional Forum was held in New Zealand this
year. Member organisations joined the Forum physically and
online to share organization updates and discuss about
industry topics like digitalisation of cross border trade, circular
economy & GS1 standards in healthcare.

GS1 HK also joined and shared latest 2D Barcode adoption &
development at the Forum. Lincoln Chan, Head of Digital
Services of GS1 HK introduced about 1QR, a solution built
based on 2D barcodes (Digital Link) that help brands enhance
product information transparency and build consumer trust.
Mignone Cheng, Chief Marketing Officer of GS1 Hong Kong
shared Hospital Authority’s requirement on the adoption of 2D
Barcodes - GS1 Data Matrix on packages of pharmaceutical
products to enhance traceability & achieve operational
efficiency.

FEGSInAMERBRANNAAMET GS18DE
ERBWIE LS R T mIB RERNTTEEENE
RE S BRLCE 2R ETRBRTENER

=,

GS1 HKtERE 28 mE T D= T BRI 2DIRIERE
AR - AGHIERFBLERERDZE T BER2DIE
5 (Digital Link)W1QRUI A E B RIEIEF E R EHS
HEKRIHEEE L AR EEMSHEEERETRE
AT EEEERHTEYEE LEAGSL Data
MatrixiZ# I E K> LURFHBMAE N R & Bl o
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GS1 HK in Review

Exchanging Insights on Food
Supply Chain Transparency,

Safety & Sustainability
:E_l?\/n\A T 1/\ﬁ E‘éﬂﬂlrg‘

Ll—n

Safety Forum

LES
-

FDED

ZZ 4 AT

af Trust: Meylgating tha Roy

GS1 HK

T EaFsty

FO@D

G S 1 Eﬁ'g'unsf F E_Tl:'_: D_F?u:
GBI R

e Y
MR. TSE CHIN-WAN, BES, P

Mr. Tse Chin-wan, BBS, JP, Secretary for Environment
and Ecology delivered opening remarks via
pre-recorded video.
REMEERBESEREEBREGEHRR

The award presentation ceremony for “Quality Food Scheme” (the Scheme) were also held at the event, with Mr. Anthony Li, JP,
Deputy Secretary for Environment and Ecology (Food), Hon. Tommy Cheung, GBM, GBS, JP, Executive Council & Legislative
Council Member and Hon. Peter Shiu Ka Fai, JP, Legislative Council Member as award presenters.

BEHRT T EERmstE] (518)RZHE RIRIERERBRIMER(RY) 2FIRELE THE

SFHEEREEE

Over 400 industry practitioners joined GS1 HK Food Safety Forum
themed “Food Safety and Consumer Trust: Navigating the Road
Ahead” online & physically. As the Guest of Honor, Mr. Tse Chin-wan,
BBS, JP, Secretary for Environment and Ecology delivered opening
remarks, joined by government officials, Legislative Councilor and
food industry stakeholders at the opening ceremony. Industry
experts from City Super, DKSH HK, Fulum Group Holdings, HK
Baptist University, Jardine Restaurant Group and Sun Fat
Heung Food Products (Top Soya) shared insights about food
safety & quality control, innovative technologies, new consumer

expectations and supply chain traceability etc.

25 List of 22 awarded companies of the Scheme —&

FEMEBEINEE RS RTARERBRIEZSHR

BBAOOMIITEMREERANBE LG T2H
TEFEA BERTERHEECETBRRKIMN
GS1 HKEMZ2#HIE2022-Rm1EHIRIE R4 RS
BEEHEERERITEEE BN L EAgR
BRTEFEFNELRBRERER KA
City Super- KEEZ - EHREE -FEFZAE
BHENER MBEEERETESERIETM
MEERTE2RESES MR VHEENE
R HAESE A B

22f St BIZ TR
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KEEHR

Promoting Standardisation

& Digitalisation in GBA
(REXKERFE(CHEFIE

H-438e  wq-adiin
d N b R BEM AN

-lﬁklﬂiﬂﬂﬂﬁ‘

Ersianate Rassniraion of Hus Fomgors Rt

o Crwha

The 2™ edition of GBA Standardisation & Digitalisation Seminar

was held in Shenzhen, in which over 2,700 delegates from

Government, organisations and industry associations from
Guangdong, Hong Kong & Macao joined physically and online. The
event was organised by GBA Standardization Alliance under the
guidance of The Shenzhen Administration for Market Regulation,
and co-organised by 14 standards organizations & companies in
Guangdong-Hong Kong-Macao Greater Bay Area. It is also one of

the event of World Standards Day 2022.

4 standards to propel digitalisation in Greater Bay Area were also
in which GS1 HK participated in the
development of “SME Digital Maturity Assessment Specification”,

released at the event,

summarizing the strategic direction, current situation & practical use
cases for digital transformation of SMEs.

Wayne Luk, Head of Product & Service Delivery of GS1 HK joined the
keynote session online to exchange insights on ways to promote
standardization & digitalisation, and shared his insights & use cases
on industrial internet that enhances supply chain transparency in
Guangdong & Hong Kong.

FRITEZEER AKX EERERNMAN G ER
HCRRFCHEE FHEASSIORYIE BER
THREBM EBR=_MEBSHE TEERM
EERERF2, 700%)\5’:\?7%:&5%%%7][1OEZEHET
ZHARNTHSEEERNEE BBRNE

FREE BT B R £ Y @/ﬁ/y__iﬂléléﬂ?—%ﬁﬁﬁﬁﬁk
K Z B ATIHIE #2022F RIRER RIESH-

s g L BB RXEERER R EN
fi7TAREBRRNEEHFRAEERE>GS1
HK2ET(P/NhEEBFERAETERE) B
RECZREBE T NEERFEBEN |
RREBET %o

AEEMMIRB I TREEERAEMITEER
M7 ETEEBRE IF DTQDWELﬂt“EWﬁE
EHREHF L UAET TXEODHPASTREENE
) 32 F+ EBHEHE AR L

Promoting Standardisation of GBA Agriculture Products

ENEEREMIRE(L

GS1 HK is one of the organizations that participated in the development of “GBA Agriculture
labeling and assessment criteria” to promote standardization in GBA. Our Chief Executive Anna
Lin congratulated the inauguration of the project via video recording.

GS1HKENEEREMI Rt T EZEEENMES SRRy — KA ERREC - R N GEH

MERBBEGTAREBERERI BB EXMS-

We hope to further collaborate with other parties to promote standardization
in GBA, which in turn enhances the production, quality & branding of
agriculture products, bringing better lives to citizens.

" Hong Kong

RSB FREREL, BASERERNEE HE RO BARERES
kR
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New Members

GS1 Hong Kong welcomes the following new members

B0 AGS1EAEE

(in alphabetical order & FHEE)

10.

11

12.
13.

14.
15.

16.
17.

18.
19.

20.

21.

22.

2%,

24.
25.
26.

27.

28.

29.

30.

27

707 INTERNATIONAL LIMITED

ABBY & ALYSSA TRADING LIMITED
BHREZERAR

ADA INSTRUMENTS LIMITED

ADVANCED CARD SYSTEMS LIMITED
BEREAERAMRAR

AIO STUDIO LIMITED
NRIFERRAR

ANGELA BRIAN INTERNATIONAL LIMITED
EREEARAR

AOTU TECHNOLOGY LIMITED
MORHZARAR

AQUAWELL INTERNATIONAL ENTERPRISE LIMITED

ARCTIC VISION HONG KONG BIOTECH LIMITED
BEEMERBRAT

AREKLINK CHINA CO., LIMITED
BZH (hE) ARAR

ARROSER LIMITED
WBIRIKBRAE

ARTE PARTY LIMITED

ARTS AROMATHERAPY (HK) LIMITED
ERBEBARAR

AS PRODUCTS AND SERVICES LIMITED

ASIA DIGITAL ASSET CLUB (MANAGEMENT) LIMITED
TNBEEEERLE (BE) ARAR

ASPEN PHARMACARE ASIA LIMITED

AURORA INTERNATIONAL LIMITED
BREEARAR

BAZAAR

BELGIUM MERMAID BEER CO., LIMITED
EERIR R A REEBRAR

BELGIUM ULSTER DELANWEI BEER CO., LIMITED
EEF B P P Hr A TR B L P B B IR A E)

BEST BRAND CONSUMER PRODUCT CO
o dH B EY AR

BEST PARTNER GROUP (HK) LIMITED
REBHER(EB)ERQAE

BESTEX (CHINA) HOLDING CORP LIMITED
ERRAE (hE) ZRARAR

BEYOND COMMON LIMITED
BLONDE NO. 8 HONGKONG LIMITED

BUCK LIMITED
ERZXFRAR
CHANCE YIELD TRADING LIMITED
HEESABIRAT

CHIIEEN INTERNATIONAL PHARMACEUTICAL BIOTECHNOLOGY
CO., LIMITED
A REREEEFHARAR

CHILL DIM GOURMET LIMITED
HERRABRAR

CHINA TOBACCO INDUSTRY GROUP CO., LIMITED
FEEETEXERABIRAR

31.

32.

33.

34.

S5%

36.

78
38.

508

40.
41.

42.

43.

44,

45.

46.
47.

48.

49.

50.

Bil,

52.

5%,

54.

55.

56.

57.

58.

CHOITEC PHARMACEUTICAL (HONG KONG) CO., LIMITED
SRNE (FR) ARQE

CHONG YIN TRADING LIMITED
HEESARAT

CHUNG KEE METAL FACTORY
AR EEM

CIRCLE HOME LIMITED
EZXARAR

CLINITECH INTERNATIONAL GROUP (H.K) SHARE HOLDING LIMITED
EEERER (58 RHOBIRAR

CM BAKERY PRODUCTION LIMITED
BRIRBERIFFIBRAE

DC INDUSTRIES LIMITED

DERANGEDSIGN CO. LIMITED
TBFIREARAT

DIM CUISINE PRODUCTION COMPANY LIMITED
HEURREARAR

E CONCEPT VENTURES LIMITED

ENNSNNE TRADING CO., LIMITED
REREZARAR

ESSENCE AUSTRALIS LIMITED
BERARAR

FAERIES LIMITED
SEIMMAIRAT

FASTCHECK COMPANY LIMITED
RAZARAT

FAT FAT LIMITED
BEBMARAR

FERRARINI PACIFIC LIMITED

FOREVER POWER TRADING COMPANY
BEEZAH

FRANCE DRUGSTORE (CHINA) CO., LIMITED
EWAKRERE (FE) BRI

FRANCE GOVERMY COSMETICS CO., LIMITED
EERERCHRARAE

FULL NATURE FARMS (HONG KONG) LIMITED
GENEXPERT CO. LIMITED

GERMANY BENSE INTERNATIONAL GROUP HOLDINGS
(CHINA) CO., LIMITED
REAEEREEER(TE)ERAR

GLOBAL BIZ COMPANY LIMITED
E2HEREZERBRAF

GLOBICS TECHNOLOGY LIMITED
BLETHRARAT

GLORY COMMODITY (HONG KONG) LIMITED
FERM (FR) ARQE

GOAL TEAM GROUP LIMITED

BEARAT

GOLDEN FINE TRADING LIMITED
THESARATH

GOLDFULLY BEDROOM ARTICLE LIMITED
THBRREARBRAR



59.

60.

61.
62.

63.

64.

65.

66.

67.

68.

69.

70.

71.
72.

73.

74.

V/5)

76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

88.

BUSINESS CONNECT

giomes

GRANTTI INTERNATIONAL LIMITED
HEERESBRATE

HAVIT BIOTECH LIMITED
ISR EMBRARAT

HD WELLNESS GROUP LIMITED

HEALTHY CHOICE ASSOCIATION LIMITED
EREEAEARAR

HEAVEN GIFTS INTERNATIONAL LIMITED
EHUERAERAE

HIEMERS GROUP LIMITED
EREBARAR

HK DUBAO INTERNATIONAL FOOD LIMITED
ERMHEERRRARAR

HK KAZIYA INTERNATIONAL LIMITED
ERRLNERARAE

HK LECMOR TRADING LIMITED
EREREZARAT

HK MINGSHI (INTERNATIONAL) GROUP CO., LIMITED
FRML(EREEBRAT

HK QUAOAR GAMING GEARS LIMITED
EREWMNERRARAR

HK XIN WAN FA TRADING LIMITED
BERNBREZARAT

HKONNI BEAUTY

HONG KONG CHIN SHUN TRADING LIMITED
ERTIREZABIRAT

HONG KONG DAYAOFANG LIMITED

ERREEARAR

HONG KONG DICLOTON INTERNATIONAL HOLDINGS LIMITED
EEERBEERERERAR

HONG KONG FAIR NUO INTERNATIONAL INDUSTRIAL CO., LIMITED
ERRAEREEARAT

HONG KONG FAITHCARE BIOTECHNOLOGY CO., LIMITED
EREREREYRARAR

HONG KONG FANTASTIC OEM FACTORY LIMITED
ERAFKRERAMRAE

HONG KONG FEISHI CO., LIMITED

BEBRFERAE

HONG KONG GUOTAI E-COMMERCE LIMITED
EREREFEBARAE

HONG KONG META HEALTHY GROUP CO., LIMITED
EETARRERARAR

HONG KONG NIM TECHNOLOGY GROUP CO., LIMITED
ERRBHZERARAR

HONG KONG PHARMACEUTICAL TECHNOLOGY CO., LIMITED
ERBENKARAT

HONG KONG PROSTHODONTICS MEDICINE LIMITED
EROEEEREARAT

HONG KONG RISHENG NON-WOVEN MATERIALS LIMITED
EERHBREHMHARAE

HONG KONG SIM COMPANY LIMITED

ERBEARAR

HONG KONG WEIMEI NURSING CARE PRODUCTS CO., LIMITED
ERMFEERRABRARE

HONGKONG FOIST INTERNATIONAL TRADING LIMITED
ERREREREZARATE

HONGKONG KEEYUN INTERNATIONAL TARDING LIMITED
ERUBEREZARARE

89.

90.

91.
92.

93.

94.

95.
96.
97.

98.
99.

100.
101.
102.
103.

104.

105.

106.

107.

108.

109.

110.

111,

112.

113.

114.
115.

116.

117.

118.
119.

120.

121,

N

HONGKONG LADY YING (INTERNATIONAL) CO., LIMITED
EFEEXRA EHE) AR

HONGKONG YOU KANG YUAN INTERNATIONAL TRADING LIMITED
ERERREREZARAT

HOOGA COMPANY LIMITED

HUAYAO INTELLIGENT TECHNOLOGY CO., LIMITED
EREENRARAR

HUIMEI ASIA LIMITED
BEDMNAIRAT

HYAKUNOUSHA INTERNATIONAL LIMITED
BRTEERARAR

ICE OUT (HK) LIMITED
INTERNATIONAL BUSINESS ASSOCIATE LIMITED

ITEC SMART LIVING TECHNOLOGY LIMITED
HEEREEENRARAR

IVAU LIMITED

JSL ASIA LIMITED

JUICE HOLDINGS LIMITED
JUST GREAT SAUCE LIMITED
KABOOM ASIA LIMITED

KAFELAKU COFFEE INTERNATIONAL HOLDING LIMITED
S FRIMEE FRIEIR B IR AT

KOREA JIZHOUDAO FOOD GROUP LIMITED
BEEMNESRAEEARATE

KOWLOONDESIGN COMPANY LIMITED
RERETAIRAR

KUMAGAYA CO., LIMITED
MR EHESERRAR

LADIES HEALTHCARE COMPANY LIMITED
FHEERRAE

LANCETN MICRO ECOLOGY GROUP HONG KONG LIMITED
HERHMAEREETSERRAR

LEAN AND FRESH LIMITED
M ZRETIERERAR

LIGHT LUXURY EASILY (HK) STOCK LIMITED
BEZm (B8 ROARAF

LOHMANN HAAS HEALTH PRODUCTS (GERMANY) LIMITED
REMABEEREE)ERAR

LT THINGS LIMITED
NERARAT

LUCKY PET LIMITED
SHMARAR

MAP BROTHERS HK

MEALAB LIMITED
REBRAF

MEDELA (HONG KONG) MEDICAL TECHNOLOGY COMPANY LIMITED
X% (B8 BREKARAR

MEDI STATION LIMITED
BEARAT

MIENTA HONG KONG LIMITED

MILESTONE INTERNATIONAL LIMITED
FRSERARAR

MJ STAR (HK) LIMITED
ERHBERAE

MM3 LIMITED
RIEBRAT

28



29

122.
123.
124.
125.

126.

127.

128.
129.

130.

131.

132.
133.

134.

135.

136.
137.
138.

139.

140.

141.

142.
143.

144.

145.

146.

147.

148.

149.

150.

15,

152,

15,

MUI ENTERPRISES INTERNATIONAL LIMITED
NOBLE HERITAGE LIMITED
NOC HONG KONG LIMITED

NUR ASSOCIATES LIMITED
EMABIRATE

OCEAN EMPIRE INTERNATIONAL LIMITED
BERERARAR

ONE SATOSHI TECHNOLOGY LIMITED
—REHARAR

ORIGIN ORGANICS LIMITED

ORIGINAL FOOD (HK) COMPANY LIMITED
ERTRAESR)BRAR

PERFECT LIGHT HOLDINGS LIMITED
BEERBRAT

PET FREQUENCY LIMITED
RYEBRBIRATE

PICTOGRAM LIMITED

PRANCE INTERNATIONAL COMPANY LIMITED
BEEAEIPR A IR AR

QINGDAO ORIGINAL PULP CRAFT BEER CO., LIMITED
BEERFBERERIRAR

QIVATION COMPANY LIMITED
TEEARIRAT

QQ MALL LIMITED
RACLIA HONG KONG LIMITED

REAL ROOT LIMITED
HRARAH

RICE WINE CHIC FOODS LIMITED
KEHRBARAT

SAM LONG INTERNATIONAL LIMITED
HIZERARAT

SATE HOUSE LIMITED
DERRRARAR

SEVENCOLOR CO., LIMITED

SHAUN HOLDING COMPANY LIMITED

i BIER A RAR

SICO (HONG KONG) COMPANY LIMITED

iz (B8) ARAR

SKY HARVEST GLOBAL LIMITED

RIBIRKARAT

SKY WISE GLOBAL FOODS LIMITED
RERKRMABRAF

SKYONE INTERNATIONAL TRADING (HK) LIMITED
R—BEREZEERRAE

SMITH FOOD COMPANY LIMITED
ITERGARAH

STARLAND (HK) TRADING CO., LIMITED
7t (B8) BRBRARAF

SUNDRY GOODS LIMITED
HHBEERAE

SUPERFRESH FRUIT LIMITED
BHREAMRAR

SURE WIN (YAM SING) LIMITED
EBERAR

TARGET BRAND MANAGEMENT LIMITED
BERAMEEERAT

BUSINESS CONNECT

New Members

154.

155,

156.

157

158.

159.
160.

161.

162.

163.

164.

165.

166.

167.

168.
169.
170.

171.

172.

TEABALANZE LIMITED
REARAR

THE W FINERY LIMITED
HEARRAR

TOBESERVED LIMITED
BERRAR

VICTOR ZENITH COMPANY LIMITED
BEREFRAR

VIS NATURALIS INTERNATIONAL GROUP (ASIA) LIMITED
BYEEREER (GEN) ARAR

VITAL NOVA INTERNATIONAL CO., LIMITED

WAH LAI YUEN CAFE, RESTAURANT AND FOOD LIMITED
EREEFRAH

WEIQUAN FOOD CO., LIMITED
KERBIERMHARAE

WHITE HIPPO LIMITED
BABEEARAR

WING TO DEVELOPMENT COMPANY LIMITED
KBERARAR

WING YEUNG TONG MEDICINE MANUFACTORY BIOTECH
DEVELOPMENT CO., LIMITED
R ERERE YRR AEERAR

WONDER WONDER CORPORATION LIMITED
REARAR

XIACHUN INTERNATIONAL GROUP LIMITED
BEEEREEARAR

YESMARK (HONGKONG) INTELLIGENT TECHNOLOGY LIMITED
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YOMILE PET LIMITED
YYC GLOBAL LIMITED

ZHENGGUAN INTERNATIONAL GROUP INDUSTRIAL CO., LIMITED
EREREREEARAR

ZUNOSAKI LIMITED
TEREMABRAT
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GS1 HK Calendar

16 NOV

HKICT Awards 2022 - Smart Mobility Award
Presentation Ceremony

EREMN BRI 22022 - ME R H1T4E) fEiE
g

22 NOV

PBEC Annual Dialogues Summit 2022

(Our Chief Executive Anna Lin is one of the
speakers of Roundtable Discussion |
“Unchained Global Sourcing - Charting a
New Course in Asia Pacific” )

24 - 25 NOV

Hong Kong Kong Maritime Week Activities -
Visit to GS1 HK Smart Business Innovation
Centre

BEHEER2022FF - BEGS1 HKE 2R AIHN
221

BUSINESS CONNECT

GS1 HK ;ZE1 A%

17 NOV

"Practical Strategies for Cross-border Health
Products to Seize GBA Market Opportunities”
Seminar (GS1 HK is one of the speakers)
MERAREREGAEESETHERRE B EE
8 (GS1 HKAHBEZ—)

22 - 23 NOV

Asian Logistics, Maritime & Aviation Conference
(GS1 HK will co-organize “SCM & Logistics
Forum 1I” to be held at 2-3pm on 23 Nov)
TEINRAE R E B R (GSL HK ERR 118 23R
TF2-3RRITH AR B IR R YRR 1))

Barcode & Digital Service Workshop
RIS R BB TAELS

Exploring Supply Chain Resiliency from
Omni-channel to Meta-channel

WEBREERTFE RAEEEHME

GS1 HK will co-organise the “SCM & Logistics Forum II” at the
Asian Logistics, Maritime & Aviation Conference. Industry experts
will explore ways to achieve supply chain resiliency from
omni-channel to meta-channel (i.e. in physical & digital spaces). E T &EKERE
They will share how they ensured better visibility, better agility

Hhafro

and better risk precaution measures to provide seamless

experience to consumers in all channels.

DATE HHf | 23 NOV 2022

Moderator F#F A

Heidi Ho
GS1 Hong Kong

TIME RS | 14:00 - 15:00

Speakers #E

Johnny Wong
Bausch & Lomb HK Ltd.

Ben Au
Empower SCM Ltd.

Go Go
Digital§ Smart

Barcode & Digital Service Workshop
RIS R BB TIESS

24 NOV

Hong Kong Maritime Week Activities -
Navigation Towards Smarter Port & Logistics
Seminar (co-organised by HK Sea Transport
& Logistics Association, The HK Shippers’
Council & GS1 HK)

EBEEA20227E8) - 'Navigation Towards
Smarter Port & Logistics 1 5fst & (& BHEY
HE-EENEAZEERGCS] HKES R H)

Upcoming Events =
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Rick Woo
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