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EDITOR’S NOTE /REERVEE

3 Trends Driving
Transformation in 2025
IR A2025HKEE

2025 is just around the corner, and it’s clear that businesses
must be ready to adapt to a rapidly evolving landscape and
uncertainty. Industry experts have identified a few trends
shaping a transformative future.

New technologies, including generative Al, play a crucial
role. Businesses can rethink business models to unleash the
potential of generative Al and explore new possibilities.
Ensuring data quality is crucial - global standards facilitate
the exchange of accurate product information through
services like Verified by GS1. In fact, more than 20 leading
marketplaces around the globe are checking millions of
GTINs provided by sellers with Verified by GS1 every day.

Driven by both regulatory pressure and consumer demand,
the move towards more sustainable business & circular
economies is certainly a key driver of change in 2025. The
fashion industry, which generates 8-10% of global carbon
emission, is actively taking actions to become more
sustainable. For example, after discovering that
transportation takes up 20% of their footprint, a fashion
brand shifted to routes & carriers that produce less CO2, e.g.
increasing the use of EVs. Other fashion brands have
launched sustainable collections made from recycled/

regenerated materials.

Consumer experience is king, particularly for omnichannel
strategies, which are also becoming more sophisticated to
ensure a smooth and seamless experience between online
and offline touchpoints. QR codes can serve as powerful
tools - empowering consumers to scan and access diverse
product information online, or even green credentials, while
also direct consumers to online stores to purchase.

This issue featured interviews with Gold Peak Technology
Group, the largest primary battery producer in Asia, which is
implementing green practices in production and technology
to drive growth; Giormani, which highlights the importance
of innovation, personalization, and sustainability; and Million
Group, digital
transformation and is now embracing sustainability.

which  has undergone a five-year

Enjoy reading.
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countries.
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Executive Connect

Years of Research in Nickel-zinc

Technology for Safer and
Greener Power Solutions
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Michael Lam
Executive Director and Managing Director
Gold Peak Technology Group
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The explosive growth of
smartphones, tablets, wearable electronics, as well as the promising

products globally, including
prospects of loT devices in smart homes and electronic medical/healthcare

sectors, has garnered significant interests.

Michael Lam, Executive Director and Managing Director of Gold Peak
Technology Group, the largest primary battery manufacturer in Asia,
highlights that the use of batteries, from everyday items like doorbells and
remote controls to critical infrastructures such as data center backup power,
has been expanding. In response to the increasing demand, the Group
continues to innovate on its existing three major battery product categories.
Apart from continuously enhancing the energy performance of single-use
batteries, it is also actively promoting green rechargeable batteries that can
be recharged up to few hundred times, and with 90% of the materials being
recyclable. Furthermore, the Group is developing Nickel-zinc batteries that
are longer-lasting, safer, and more environmentally friendly.

loT Devices Driving Growth

Citing market estimates that over 75 billion loT devices will be in use globally
by 2025, Michael sees huge business opportunities for the Group as it now
achieves an annual output at around 6.5 billion pieces of batteries. “From
consumer electronic devices like hearing aids for the elderly and Bluetooth
trackers, to commercial products such as electronic price tags for retailers
and alarm systems for hotel operators, we play a part in essentially every
market segment.”

“With a history of 60 years, ‘GP’ is a popular consumer battery brand in
major markets like Hong Kong and Southeast Asia. While in the commercial
and industrial segments, we have an extensive coverage across sectors
including hotels, schools, property management, logistics, agriculture,
government smart cities, and utilities such as water and electricity.”
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“Looking ahead, we see great potential in data centers, energy storage
systems, and other industrial applications. To meet the needs, we expect to
showcase our newly developed Nickel-zinc battery next year, which will be
characterised by higher power density, greater stability, longer lifespan and
being non-flammable and safe. Nickel and zinc are recyclable metals
making them eco-friendly too.”

The largest factory of GP Batteries in Southeast Asia is located in Ningbo,
China, spanning approximately 1.34 million mZ2. It was recently transformed
into a
production lines, with an annual output of 4 billion Alkaline batteries,
rendering the Group the third-largest battery producer in the world with
other factories in the region combined.

“lights-out factory,” featuring fully automated smart battery

Green Practices in Battery Production

“Alkaline batteries currently account for around 60% of the Group’s total
production volume, while Carbon-zinc, Lithium batteries, Nickel-zinc and
other button cell batteries make up about 40%. Rechargeable batteries are
rather common in the European and American markets, where the culture
of sustainable development and waste reduction are more prevalent.

Whereas in Asia, the idea has just turned mainstream. Even though
rechargeable batteries were introduced more than 10 years ago, they have
not been widely adopted. We are now actively promoting the use of
rechargeable batteries through education and awareness campaigns to tap
in the trend.”
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GP has introduced a variety of rechargeable batteries, with the most
powerful battery type being capable of recharging up to a few hundred
times, and one of the chargers can even fully charge up four batteries
in just 10 minutes. By providing greater convenience to consumers, we
hope to encourage them to change their habits."After years of R&D,
our rechargeable batteries are now ready to use when first unboxed,
feature minimal leakage, and offer extended standby times - qualities so
dependable that they have made many new customers the “rechargeable
fans”.

“In a partnership with CLP, we have launched a campaign to provide
discounts on batteries and chargers to households that have made the
switch to electronic billing over traditional paper bills.”

Michael admits that the battery production industry is sensitive to
environmental issues, which is why the Group pays extra attention to
ensure the business is managed with sustainability at the core. For
instance, 6 GP factories have achieved the "Zero Waste to Landfill”
platinum or gold validations, certifying that the factories have diverted
waste through non-landfill methods such as waste-to-energy, recycling
and composting. The factories are also equipped with thermal energy
recovery and reuse device, wastewater filtration system, solar panels, LED
lighting and zoned air conditioning for energy efficiency. Apart from
environmental protection, GP Batteries is also recongized by international
rating organisations like EcoVadis and Amfori for its effort in fulfilling
corporate social responsibilities in areas such as labor rights, ethical

business practices and sustainable procurement.

of
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Passion and Dedication

Michael states that the Group will focus on its battery business to capture
opportunities arising from loT devices and data center backup power, while
actively developing the audio tech business.

Under its umbrella, Gold Peak owns the high-end Hi-Fi audio system brand
KEF and the professional speaker driver brand Celestion. These two audio
brands collectively contributed about a quarter of the group’s revenue in

FLZE B 2B RURL
Mlchae|ieT$lﬁ$¢ﬁm UESS TR
MBERE - BER OB BETREE S
Sho I FRS B R E BT

EFEETSHH-FISE2 4% REKEFK
BI0O0EHFELRNIGEREINREL
i Celestion’ 12023 /245 495 EH

2023/24, amounting to HKD1.58 billion. 4B 2 2B —(15.8887T0)°
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Michael expects that the development of active and passive speakers
driven by design, innovation and technology, along with consumer demand

for high-fidelity audio, will lead to a promising future for the sound BREEZEMWIHFRK LEXIBER
technology industry. Additionally, professional speakers will benefit from EE’:‘AEX’&EE};Eﬁ%EWDkE/EUE’%
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the resurgence of large-scale public events, such as major concerts, which
will boost demand.
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Having been a memlber of GS1 HK for 35 years and joining the “ezTRADE”
B2B e-commerce community in 2001, Gold Peak consistently strives to lead
the market by adopting the latest technologies. Upon knowing GS1 HK’s
“1QR”, Michael showed great interest in the solution offered, aiming to
provide customers with all the necessary product information of the
Group’s products like environmental certifications, promotions, authenticity
verification etc., simply with a mobile phone scan by customers.

TR EERNRISFRIE2EHGS1 HKE 8 TR 2001F MA BBE 57 1 (ezTRADE) B2BE FH B B L F kTG FE A
R RIL S o EMichael AR & I BT 1QRI B 7R RME BRI STHE > H A R E U F IR RIS B I E LR IR
RRE BE - BEERELILEAR

Michael shared an interesting habit because of his work: whenever he

checks into a hotel room, he will examine whether GP batteries are used
to power the alarm system or the electric curtains, as a way to spot
market gaps and trends. Outside of work, he indulges his love for music
by regularly jamming with friends. Perhaps it is this deep passion and
dedication in the fields that has helped Michael maintains the Group’s
leading positions in the markets.
Michael S EMBERZER  EATBEEERSHEEEHER %%7%@3?
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Go Green

3 Key Strategies for Promoting

Circular Economy
WENRIREE T 3EE R

The concept of a "circular economy” is becoming increasingly
essential in the industry to address green regulatory requirements
and meet consumer expectations for sustainability. DHL’s whitepaper
identified 3 key areas to build a circular economy - consumer
behavior, returning circular goods, supply chain traceability.

Consumer Behavior
HEETS '\\Q',

:uu.
o0

2)

Returning Circular

MEREBIBHRAERET 2B UEHE
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HAEZ-DHLIt2022F R AR EREERBIR
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Consumers can make circular choices when shopping. Offering attractive
incentives can sometimes increase the number of goods put back into the loop.
EHBEEEFHERENBEYAR BENSEEREE L HEEEE LA Em.

In addition to offering a more convenient way to return circular goods, new supply
models will be required to capture products that can be recycled, or are unused

BRT A HBEERMERNLWS ZN EREMHHEREN ZEEEREMERY LAIE

9)/ Goods o
EmBE H keeping them in the loop.
W SRIE B E e
—_ .
/‘ Supply Chain e.
GJ/ Traceability =~ ’
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Deploying advanced technologies and tracking tools to ensure traceability will
serve as the digital backbone in an environment of circular and multidirectional
product flows, such as tracking the carbon footprints.

P BB HEE T B o] DUFE (R e R B R BY RIB M 14 » B = B BV Ao &7 2 5o 8 HA £ BY B

HER(carbon footprint)Eiike

This article will introduce how QR Codes with GS1 Digital Link
Standards can facilitate the various “R” in circular economy through
the above 3 aspects - Reuse, Recycle, Reduce, or even to meet the
Regulations requirements.

= ufr

egulations
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The European Union has introduced the @%ﬁ-_l
Green Deal and the Circular Economy Plan, [ scan ) @Q
requiring all products produced or sold in the EU ~o==0o"

to feature a Digital Product Passport (DPP).

Digital Product Passport requires products to carry data carriers
that empower consumers to track and access the product’s lifecycle
via digital means, such as scanning QR codes on products. The
information to showcase include: the source of raw materials,
production processes, transportation methods, sales channels,
product recycling,
consumers to make greener decisions. QR codes powered by GS1
Standards can meet the data carrier requirement.

environmental impact, and more, allowing

R EHBARARIFBRMNAZAEMAGSL Digital
LinkiZZEHNQRIE R L3I XREBEHEF > BIR
TBIRISTE FEER - Reuse(E ) Recycle
(Edr) Reduce (i) EEE2REHMR -
Regulations (F£#R) - Z5ke

ENRH A 15 (Green Dea)FBIRASE 518
(Circular Economy Plan)/(iRE 22 3R EFRE T
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(Digital Product Passport - “DPP”)°
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Go Green

euse & Recycle
ERARBEYK

To reach their goal of 40% refillable bottles by 2030, Coca-Cola
Latin America needed a way to know how many times a given
bottle had been through the refill cycle. If the bottle has completed

AL T SEINA O R 4451 810 2030F BIRA0%RI G
HREAIBME(refil) - HIttFIFEZNESER
BERBRARY EZBEERBERE2SR.

EZCW R BFEG-

25 filling cycles, it has to be recycled to become new packaging.

QR codes with GS1 Digital Link were adopted on their bottles. The QR code also
held GS1 Global Returnable Asset Identifiers (GRAI) that track and trace the
movement of items, and number of times the bottle was returned and refilled.
Consumers can also scan the QR code to know more about return process of the

bottle.

= i ™ PO P 447E B8 FED EANAGS1 Digital LinkBYQREE » ZQRIEEI RS # A BiEEARGRAI
v (ZEKA] U E ER BIE) » ] 5o &E RS # 0| WO B 1B ZE B9 20 W B B R hE sl 71 B B B 22 fm B ) o
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Zhejiang Food Traceability Chain Reduces Food Recall Waste
The Zhejiang Provincial Administration for Market Regulation has
been promoting the adoption of QR codes with GS1 Digital Link in
food industry since 2021. The QR codes hold information such as
batch or lot number, GTIN (Global Trade Item Number), etc,
enabling traceability of product data. In the event of food safety
issues, regulatory authorities can access relevant information and
accurately locate the products for food recall, thus avoiding
large-scale withdrawals that lead to unnecessary food waste.

GS1 HK’s 1QR: Let Your Product Talk to Consumers
GS1 HK#EH 1QR: M 4F & Rl E.

= A
rae mozEme ESE
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GS1 HK has also introduced 1QR, built based on QR codes powered by GS1 Digital Link.
Consumers can simply scan the QR code to access information such as the product’s origin, 1+7
nutrition value, certifications, discounts, and even connect to e-shops. Advanced features include
traceability and product authentication. Brands can also showcase their ESG (Environmental,
Social, and Governance) certifications and promote their sustainability practices on 1QR.
EBEMBRBHE(GS1 HK)TMEERENMA T GS1 Digital LinkiZ2QREG B H M1QRIF & o HE E IR
B REEEE R EBRH1+7 FETHE ENEE - EEERIHE (e-shop)F  BHEMRINAENIEHIE
B SRR B B LB RESGRE & » B IHEZRIES -

To learn more about how GS1 standards and solutions promote
circular economy, as well as how the logistics industry can
transform towards carbon neutrality, stay tuned for the upcoming
new book titled “ESG 101 - Green Transportation Logistics Towards
Carbon Neutrality” to be published in November!

Contact us to learn more about QR codes powered by GS1
B4R T MR LRI NI A GS R ZE M QRS

T:2863 9740
E:corpinfo@gslhk.org o
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Corporate Dynamics

Expert: Customisable Sofas
Shall Prevail, Introducing
New Pet-friendly Fabrics
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Jane Tong
Co-founder & Managing Director
GIORMANI
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A sofa can mean more than a cozy home, as it usually mirrors the
owners’ taste and personal/family style. This echoes with Jane Tong,
Co-founder and Managing Director of GIORMANI, and Kelvin Ng,
Co-founder and Chief Designer, who founded the brand 25 years ago
and have witnessed great changes in styles and tastes locally and
abroad, no matter on functionality, materials, dyeing and other areas.

With the number of pet owners growing, for example, the company
launched a new fabric characterised by its scratch-proof and
stain-resistant features, designed for homes with pets. Built on
GIORMANI’s advantages, they also shared the key to the future
growth:
social responsibility, which they hope to see a sustainable business

innovations and flexibility, crossover collaborations and

momentum.

Creative collaborations
Spanning 15,000 sqgft.,
interview took place - pigues customers’ five senses through

Giormani’s flagship store - where this

experiences and offerings, providing a feast for the vision, smell,
sound, taste and touch. Some examples include the ‘G.Life Café’, a
crossover with premium coffee brand Ideaology for the discerning
taste; or the simple yet pleasing mural paintings by local artists
Moving Drawing (Charlotte Lui) for art fans; or the olive tree and
plants in the middle of the shop under the sky-blue ceiling for the
green lover. Jane explained that customers can enjoy different
nature music at the sofas beside the tree, as if embraced by the
mother nature via multi-sensory experiences.

“We want to bring customers not just shopping experience, but a
kind of lifestyle and enlightenment. We try to let everyone express
their unique style through a diverse showcase of original artworks

Kelvin Ng

GIORMANI
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Co-founder & Chief Designer
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and lifestyle experiences, and select their ‘true color’ of the sofas, no
matter personal or household, that matches with the preferences.”

Besides using demographics like age or gender, Jane would
consider “lifestyle” like family structure, hobbies etc., to segment the
market. So Kelvin would design the sofas according to the needs:
for the young or humble dwellers, they might pick compact sofa
with multiple functions, like sofa bed or with movable backrest, so
they could change the use of sofa as needed, e.g. work-from-home
or friends gathering.

For middle-class family, they might prefer recliner sofa or L-shaped
for its comfort and durability, so they can rest after a day’s hard
work. And for those with children and pets, fabric is normally the
focus, so GIORMANI launched a water-, stain- and oil-proof fabric
that is resistant to scratch and abrasion, which is also detachable
from the core for washing.

Personalisation

Kelvin pointed out customisation of sofa will continue to reign in
market, “Compared to the large living space in the foreign countries,
the odd layouts in HK indeed set itself apart. Diamond-shaped
apartments, irregular-sized rooms, rooms filled with windowsills
etc., has made customised sofa necessary, and us full of experience.
With more than 200 different colors of fabrics to choose from, we
are committed to helping customers make the best use of their
space and the most suitable products based on their needs.”

Kelvin recalled starting his collaboration with a German brand in
2003, which gave him insight into the production requirements and
standards of high-quality sofas. Unfortunately the partner went
bankrupt 3 years later, casting a large shadow on financing back
then. “I realised the risk to rely solely on others in developing
overseas markets; so Kelvin Giormani, our own brand, was borned
taking advantage of our experience working with high-end
European brands. Having easy access to Mainland China, we are
able to offer one-stop service from production to after-sales and
enjoy cost-effective operation, so the brand soon prospered in the
overseas and we decided to expand to the local market in 2008, with
a focus on high-end sofas.”

BB nBEE N LLEEYER ME—EEER
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Social Responsibility

Prioritising lifestyle and customisation, GIORMANI also embraces the
sustainability mantra. While the local industry peers are promoting
more environmentally friendly practices in recent years, such as
using the “greener” water-based glue or the non-chemical dyes, or
reducing packaging materials, Jane said the company has been
implementing these measures for more than 10 years, because they
have always been keeping up with the European standards.

“We strive to educate and encourage customers to clean and care for
their sofas to enhance its durability and reduce waste and disposals
at the source. We also offer a HK$500 extended warranty in the 4th
year for the sofa mechanic parts. If the customer does not use the
warranty service, our company will give the same amount of value to
discount upon his/ her next purchase. The whole purpose is to

encourage our customer who keep good condition of a furniture.”

“As a local SME, we want to do our part for the younger generation
and under-privileged, so in addition to promoting green production
and consumption, we have also launched a campaign to raise funds
for Orbis.”

GIORMANI has been recognised as Consumer Caring Company by
GS1 HK for 13 consecutive years since 2011, acknowledging its
earnest approach to provide the best products for customers, and
collaborate with cross-sector partners and stakeholders to co-create
opportunities.

Jane said over the years, GIORMANI have worked with suppliers to
progress together. There was a time when a supplier accidentally
produced substandard goods and tried to sell them at a big

discount, but Jane and Kelvin refused to compromise, and requested
supplier to immediately remake the products. Now their suppliers
can take on more orders from global high-end brands, exactly
because of their international benchmarking quality standard.

Despite the volatile economy today, Jane and Kelvin
believe their pursuit of excellence and customer-centric
principle are what brings them here now, and beyond the
next quarter of the century.

BIEIREEHE R Janef Kelvinfh BB R il LIEAF )
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Frozen Meat Enterprise Undergoes
5-year Digital Transformation &
Launches Recyclable Cardboard Trays

RAEERSFHHER
AR RS

Simon Leung
Executive Vice President of Million Group

BLEEEHAMH

-

The frozen and chilled food industry are often stereotyped,

connected with traditional business models and limited
advancement. Simon Leung, Executive Vice President of Million
Group, also acknowledges that innovation in the frozen meat
sectors is relatively slow, so he is committed to shaking the status
quo since taking office 5 years ago, exploring various software /
hardware adoption. Some of them include a 3D scanning-enabled
meat cutter, an “Ordering App” for frontline sales, and real-time fleet
management systems for fulfillment. The goals are to add value to
their professional services, enhance competitiveness, and increase

customer confidence and satisfaction.

Meat Cutter with Minimal Discrepancy

Founded 23 years ago, Million Group’s customer generally come
from 3 streams: wholesale, "end users” and retail, of income split
roughly into 40%:40%:20%. Striving to grow the latter two markets,
Simon explained that while wholesale clients are price-sensitive
instead of requiring value added services, the "end users” like
restaurant chains, caterers and hotels, as well as retailing clients such
as PARKNSHOP, Wellcome and YATA, require ingredients to be cut
and packaged into equal portions for cooking or sale. This plays to
the group’s strengths.

“3 years ago, we bought an industry-leading cutting machine, which
uses laser scanning to convert a large chunk of meat into a 3D
model, measuring the density of different parts and cut into equal
portion of no more than 2.5% deviation. As the saying goes, ‘'many a
little makes a mickle’, this machine allows us to have 1 more portion
for each chunk of meat, therefore it has been very well received by
both chain restaurants and small retailers.”

Sourced and shipped from the globe mostly, the merchandises are
unloaded and transported to the Million Group Centre, where a
9-storey, 20,000 sqgft. per floor frozen storage located. Simon noted
ensuring the food items remain high-quality and safe along the chain
is no simple task.
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“In summer time, the loading areas and the cargo part of parked
trucks are usually scorching hot. The carton boxes that holds the
frozen goods may be dampen and soften due to condensation in the
heat, even though the food itself remained cold, but it may cause

concern for a few clients. So now we've installed cold air curtains in
the loading area to keep the cold air in, whereas all trucks are
upgraded to enable pre-cooling before goods loading.”

Attentive to details, Simon believes that these tiny yet important
changes, together with the value-added services, are actually the

group’s key success factors and the reasons to winning clients’ trust.

Real-Time Data Boosts Logistics

Efficiency by 7%

Million Group deployed GS1 HK’s ezTRADE as early as 2007 to send
& receive orders and invoices electronically. They further adopted
the gateway solution to connect with its ERP (Enterprise Resource
Planning) system, which convert EDI messages to SAP standard
format, processing an average of about 500 orders and invoices per
month seamlessly. “Our office staff used to manually input the POs
and the completed order into the system for cross-check and
reconciliation, which was prone to errors and inefficient, especially
for the documents with discrepancies between orders and
deliveries. Now, the crew can simply upload delivery orders to the
system in real-time for processing with minimal human intervention,
slashing a significant 75% of time to process EDI orders. This in turn
allow our crew to focus on the value-added tasks.”

Equipped with GPS, the company’s fleet of over 20 trucks are
supported by Transportation Management System (TMS) along
with GS1 global data standards. This allows employees to easily
scan and confirm deliveries of various kinds of foods to different
chain restaurants and retail stores, eliminating the need for manual
verification and ensuring accurate deliveries.

“The delivery window each day is about 6.5-7 hours. To optimize the
delivery routes, we tap into technologies that ask staff to upload
real-time delivery fulfilment data to learn about the live traffic
conditions, so that we can then make immediate adjustments, and
take as reference our future planning. Assuming each truck route is
optimised with extra 30 mins for delivery, we can have around 7% of
efficiency gain in total. Hypothetically we can reduce the size of the
fleet, for example cutting 1 truck to save about HK$1 million in costs
a year.”
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New Bottle, Old Wine: Maintaining Quality
with New Approaches

Dedicated to driving digitalisation, Simon found the biggest
challenge is the people. “Some veteran staff are used to their
original ways, and we need tangible benefits to create synergy and
progress together. For example, our frontline sales team used to
rely on back-office support for order placement, which sometimes
led to mistakes in the items ordered or quantities, due to
miscommunication or staff changes. We draw on a mobile ‘Ordering
App’ to streamline the process. Now, our frontline colleagues can
easily access clients’ past orders from the last 60 days on their
phones as reference when making orders for clients, whereas the
back office can thereby process at once. The new system has
reduced error and helped them finish work quickly, so they are very

willing to learn and use it.”

Striving to go green, Million Group hopes to use new materials to
replace the 100% plastic packaging that the frozen meat industry has
been using. The most feasible option is paper trays, which can

reduce the overall plastic usage by over 70%.
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units annually.
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recently, although the material is slightly more expensive, we
decided to use it to support our green agenda. We hope to lead
by example by sowing this seed of sustainable packaging in the
industry, ultimately inspire a paradigm shift in this traditional
plastic food packaging practice, that consumers used billions of
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€€ our peers in Europe has been using environmental friendly
packaging which is not available in Asia yet. We found a supplier
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Smart Biz

Logistics as Success Factor:
Over 30% Companies Not
Requiring Proof-of-Delivery
May Cause Potential Dispute
NN ==

YR TE B B!

QBRI EGHANKNBY
3R A T)REEEAS
The fulfillment or delivery process covers sales order processing,
warehousing like picking order generation and pick-and-pack,
shipment arrangement, etc., which can affect customer reorders.
Our “Supply Chain Maturity Model (SCMM)” self-assessment results
discovered that the majority of companies have standard processes
for sales order taking (86%) and goods delivery (88%), which
includes validating orders against stock on hand and customers’
credit limit (75%), and sending order confirmation notices to
customers (72%); as for delivery, most have set internal KPI to ensure

good performance (76%) and have standard return procedures
(88%), etc.

Most companies have SOP on sales order capture process

KEMA & X BIRENIRTE R

BEHETERE R
B a% Mé%’%i‘x BawhiE s EER
BB /BB ARG HEEMAERI(SCMM))
BREHEAE R RN B EERETE(86%) K
BRI (88%)E R A REMIZ BIE G SAHLLET
BHEEERBEEFER %ﬂ‘(?S%)ﬂt’ﬂﬂ%
FE LT ERBBAN(72%) % EXME Z28E

MEREIRERIEERIR(T6%) TTARERERRF
(88%)& -

86% Yes B

Check against stock on hand and customer’s
credit limit upon order receipt?

LBRERFREFEEREREREEREN?

Issue sales order confirmation to customer?
BERE AL EHIHETEMEEA?

FHEERFRENTYR MRS

Any KPI on delivery
performance?
AR FAZIE RS ?

* selected suppliers only #p{3{tFER

Any return process?

BEREREFE?

However, there is room for improvement in terms of digitalisation.
43% of companies do not generate sales order confirmation with
automated system, nor integrate online sales platforms with ERPs
(35%), requiring manual processing/following up of orders which is
inefficient and prone to errors. Meanwhile, only 41% of companies
require proof of delivery (PoD/ePoD), which can potentially lead to
disputes over quality or other issues after delivery.
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* selected stock on hand only ZREES
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Most companies have SOP on goods delivery process
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Any automation in generating orders ; i
31% 5"

S©E EE) T EREREA? * selected orders only BBAETE

Any online sales order that integrate with 0/ Yes 0/ Partically* 0
your company'’s ERP? 33/Oﬁ 32/0)%‘&[5* 35/0&%
BB ETEEHIEZERP H{ERESTENE? * no integration with ERP Z33&{B3E2 55

GS1 HK’s Principal Consultant, Heidi Ho, said that today’s clients ﬁiEFEEFﬂTTﬁE?(HeIdI)?E’fﬁ/‘\?@)ﬁ%%ﬂ??ﬂ
demand swift and accurate delivery services, which is key to AEEREE R FTUERR I RIZEE e
improving customer satisfaction. A First-In-First-Out (FIFO) operation %)5 MERE EHMHERNERSZEEERL
is essential in warehousing with good track-and-trace ability, are HEZ:FRUERIERNBESTHEALL(FIFO)
especially important when perishable foods or medicine counts. BRI ERBHURIEE

Delivery is a crucial part of the customer experience, which demonstrate a company’s
reliability and professionalism. There are many cutting edge and cost-effective
technologies available in the market to manage such process, from barcodes and our
ezTRADE B2B e-com platform, to RFID, 10T sensors and our ezTRACK traceability
platform. They support the seamless transmission and accuracy of sales order and
invoice, ability to track-and-trace products, and also provide valuable data and insights
that helps predict market trends and optimise operations. &SR3 (1) EZFEEENE Heid Ho. @5}&%

— I RECHNTI R AR IR L EANSHRERARENEIREE R o emay
B2 ARG AY NBER) X5F6 UERFID - WA SRS RAE IHEM BYHRF
8% FERRIBEERRE  EXEZEHE  BHWRSE  BIREABENEBBENIEZR AU
TERHISERILE{CEE

e Besides defining standard operation procedure, 8 aspects to pay attention to
= EHETRERER ZEREL ESKMIE
¢ Perform sales order validation e Connect company’s ERP with online sales
(stock-on-hand, customers’ credit, etc.) platforms to automate capturing orders
BT ERB(FE ERBEES) NERGEIFELE S EER T E
¢ Provide sales order confirmation to customer e Adopt POD/ePOD
MAE AT EERE RF (8 F) /&8 (POD/ePOD)
e Standardise the unit of measure for all product items ¢ Define SOP on return
H—FTBEENEIE8 A (UOM) FIFTREZE R
¢ Assign barcode (GTIN) to all products ¢ Define KPI to measure delivery performance
#PRB EmIIAEIE(GTIND 5T RIS IZ (KPDFHME 3T FRIR

Supply Chain Maturity Model Self-Assessment \
RS Rk A E B 3 E T . -

E ""E Complete the self-assessment to understand your company’s
supply chain maturity level in 5 minutes. 0—
o QEEES 18 M TRARNEEERNIZE- 0 =

E www.gsl.hk.net ‘

GS1 Smart Professional Service team helps review your processes, make them more agile and responsive to
market changes, and more importantly increase your profit margin.

GS1 HKEZHXEBRESRANE SOREEERER T - BRUAT R EEERRARN-

o7
Contact us to learn more B8 THAEEZL T:2863 9740 E: corpinfo@gslhk.org ey 18
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Asia Pacific Insights

The Future of Commerce in
Asia Pacific: Online or Offline? T
PR EHERK BLERET?

® & 45% Asia Pacific respondents preferred “omnichannel” approach. There’s no

}r‘{\-H longer a one-size-fits-all retail strategy.
@ ssuTmhEHBEEEEREEEH SERRD AR —ABBEEX T

Seamiess Commence.

The latest edition of studies on digital & retail trends across Asia SBH—HAKPMGMGS1E & MMINEBERE
Pacific by KPMG & GS1 revealed several key trends shaping the E#@ZSREEMEHEZELRKEERENEE
future of commerce: i

Retailers are embracing Al at an unprecedented speed
TEFIEEEMRAIEEADNER

Retailers are leveraging Al to improve customer experience & %%Fﬁﬁéﬁﬁj\lg’ﬁﬁiﬂﬁégﬁEg%ﬁﬁﬁﬁ%ﬁﬁ
increase sales, in which the most prevalent application of Al is EHEZENAIERIIZSHE E &R
enhancing the relevance and accuracy of product recommendations. F%D M REEREN KPR HESE
Survey results show that a majority of Asia Pacific consumers ¥ A TEAEFTEEE DRIIME.

expressed satisfaction with Al-based recommendations.

fﬁ Consumers in Asia Pacific region prefer competitive pricing
N GAENBEPERIEREE

Competitive pricing ranked as the foremost expectation in Asia 38%Ii K@ HEERHBEEIHRIEANTE
Pacific, cited by 38% of respondents, while promotions and discounts  T{ESSFIITINBHEITE = (11 (25%) R ErE
ranked third (25%), highlighting the need for retailers to implement ZEREBEERE EEF XREFMBEHF I

price strategies that ensure they remain competitive in the market.

1QR, built based on QR codes powered by GS1 Digital Link, can be an effective way to offer
discounts to consumers. Consumers can view the discount simply with one mobile scan,
whereas retailers can change their offers from time to time.

ZEFHUESALIGR (BEMNMAGS] Digital LinkiZ222QRES) B MUt EITiIEE 2 HEE RE A
FRIF—w BIuBEEIT MEE I n LUBEREMREE.

Gen Z remains at the forefront of shaping the future growth
C‘g ZPEBERKIERENS

Gen Z consumers have different attitudes to other age groups, ZHUAHEZHREMFER EEEEABNZT L
especially in the areas of online shopping behavior, sustainability EHRX4E FEY WO SEXERIERSER T
concerns and their use of retail technology. FEREHE o

86% of Gen Z consumers are more likely to support brands with clear 86%MIZtH{HEBEEE R A @I BRE AT
sustainability commitments. Instead of visiting department stores or EMH AN RIE B LI EENHEEEER
shopping malls to buy basics or check out new styles, Gen Z are FAREEHFZN ZHAFBIERBBELE 2R
looking for trends online, following idols and influencers and i &R EEBERSNBL AEZE FEMPIEZRN
aspiring to wear the same clothing. AREE o

FlERERS
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Now TVC Featuring “Ms Barcode Pageant”
BMEZFHE B TRE—EFIS/IE]

BT R Ex BRRE%

AETGS1I HKM3SE S A g it H NEiEIEE
MESREE AXRREHSHEIIA7HHBEE
ENowTVIEERA I AE Youtube {HH#QRAS
AR Len sappZ i & HHF 1265 5] X
BRERYIB0018H D AMERF R HE H e

Offering Thousands of Free Gifts to Celebrate with the Public

To celebrate GS1 HK's 35% anniversary, a “Scan for Gifts” TV
commercial campaign is launched from now until 7% Nov. Catch the
TVC on NowTV or our Youtube channel, scan the QR code, answer the
question in the AR Lens app and grab free gifts at 12:00 noon every
day! More than 900 gifts will be given out in 4 different time periods.

Follow GS1 HK
on Youtube now

to get prizes!
I BMEHEGSL HK
Youtubetg &) !

BEERFEAENELEETEFEA 4AR/NEIS
BB TREXRG TRE—EIFRIS/)E TR
RUHEE I SAG KBRS FARE
BY B AR R SRR 1L+ RE o

l @-F
mammm |

TVBHMEERU(RIBE L) B8 R ==
EXFHERBE 2D _MITHNEE HHEES
RESENEREREEE-

In the 4 videos, TV anchor Natalie Mitchell portrays different
characters like “Queen of Mahjong”, “Ms Barcode Pageant”, “Plain
Jane” and “Consumer in the 4 mini-drama, giving out distinctive vibe
and interesting perspectives.

TVB Finance Programme: Retailers
and Brand Owners Shift to Use QR
Codes with GS1 Standards
TVBI&FELR  EBH - mhE 5

= A A B E1R £ QRS

TVB programme featured a segment titled ‘Scanning
Transformation’” which explored how local retailers are transitioning
fromm 1D barcodes to 2D (QR codes), offering consumers better
information transparency and interactive touch-points.

Industry Sharing at the Programme {TEEREHBALESE

“GS1 HK is promoting the adoption of
QR codes powered by GS1 standards,

“Hope that by 2027, this QR code

“1QR helps our warehousing &

can be widely adopted on all
products.
HE2027FEEQRIESEE ZEARFT
BEM L

Freda Ng - Managing Director,
PARKNSHOP (HK & Macau) Ltd.
BEBRTIS(EBARM) ESELE - Rk

inventory a lot.

1QREFEMEESRRAEEE"

Nigel Wong - Co-founder & Managing

Director Wong & Associates Global Ltd.
PR E BB S BIM A\ R E BRI - SHEAET

empowering supply chain stakeholders

to access information they need.

REHENAGSUZENQREE sRHAEHTT

HEERSBMENERC”

Arma Lin - Chief Executive, GS1 Hong Kong
BERREEIHEES - R
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GS1 HK in Review

Food & Foodservice
Sector Rebooted.:
Ensuring Food Safety &
Sustainability

EmEIR I K%k
BEREBEmEZEMAFEELZRE

Themed “Rethinking our Future: Where Food Safety and BREEBREESFEEERIGAKEGS1 HK
Sustainability Meet”, this year's GS1 HK Food Safety Forum focus B R HIEZRMUIERAIE . B Re e BlxELR
on the challenges of the local food supply chain, and the REBHEMZE AT FAEE R HEERE
sustainable development of the food sector ecosystem. Ms. Diane MBI Wi SEE REE A G RETHER
Wong JP, Under Secretary for Environment and Ecology of the J(EEIREBEBIEREEREBESNELTIPHEE
HKSAR Government, was invited as the Guest of Honour. FTREEE

Advanced technology plays an important role in food safety and
sustainability. It can help preserve the environment and improve traceability
throughout the food supply chain... We hope that the food manufacturing
industry can continue to explore how the effective adoption of international
standards and technologies can help address challenges in food traceability and
safety, and also promote sustainable development for the food safety regime. .;
FEMRTEYZ N HEERTHEEEAC - T UENRERIZERASBYHRE
WRNERMY... RMFEREREEXREEERRNAERERRENR R EAERRA
EMMNEYZ2AENHE AR RERREEHEIR I REREE -

Diane Wong JP, Under Secretary
for Environment and Ecology
RIEREERRBE - EBLTJIP

Senior  executives  from  Data Literacy  Association, ZRIEEEMCE GEHBEZENS JFLE (T

FrieslandCampina (Hong Kong) Ltd., Kerry Logistics (HK) Limited,
Maxim’s Caterers Ltd., Swire Coca-Cola HK, Tai Po Chun Hing Ltd.,
Uni-China Group and Wong & Associates Global Ltd. shared their
insights at the Forum, exploring how the effective adoption of
international standards and digital technologies can assist the
industry in ensuring food safety and promote a sustainable future.
o — e

" @i

GS1 Hi Fomed Saluty [——

21

B)BERABS REYR (BR)BRATEOR
mARAEEBNE R ORI £ KB RE B2
EE TEEREESFSERRDETENNR
MR U B R AR E R MASE R B KRB B M
ZERERAFEERE-

GRE O P ud Sadwiy Faree SO



BUSINESS CONNECT

GS1 HK 4R 18 B

GS1 HK's “1QR”, a QR code with GS1 Digital Link standard, is a good way to
promote food safety and sustainability. 1A GS1 Digital LinkiZZER) — 485~ 1GS1 HKHY
MNQAQRIFEEHREAZEEN BREABRZ HIBREFEEREN A2 —o

Keith Wu, Chairman of GS1 HK’s Food and Beverage Industry Advisory Board
GS1HKE BB mARITELHLZESTF - BfiR%E

NMoRIEHEREX£MIFAMAEE  BRAM FIFEES SHHERM T Mo
“1QR” supports expiry date management and display of organic / sustainable credentials,
contact us to know more.

New “Quality Food Scheme ESG” Results Unveiled
MEMBEEEmEtEIESGIE R IE

The award presentation of "Quality Food Scheme” was held S$9EMEBE&sE ) EFst2IBEHAERE
successfully with Mr. Anthony Li, Deputy Secretary for Environment IBiEE4EFRIME (?%)?iﬁﬂz 2 EERE
and Ecology (Food) of the HKSAR Government, Hon. Peter Shiu, EXR I E2ZENZFEBZE AT EEgRER
member of 14t CPPCC National Committeed & Legislative {MERAEHEE DK %ﬁﬁmuﬁjé BFE
Councilor (Wholesale and Retail), Ms. Betty Leung, GS1 HK Board of — EB$R L2 iE(F 1852 ?E’F’] IRTBERFARLER
Director and Mr. Keith Wu, Chairman of GS1 HK’s Food and MIMEEE R3] EH0%E GESEMENNIHE
Beverage Industry Advisory Board as Award Presenters. They gave BB ®REtE|ESG) e

out recognitions to 31 outstanding “Quality Food Scheme”

companies, including the new “Quality Food Scheme ESG” launched

this year.

[

BjpiEmLor e @ DR

CR1 HE Foesed Saicty Fosurm J034

I’'m very pleased to see the encouraging responses for our inaugural ‘Quality Food Scheme
ESG’ from the industry, which shows their commitment to sustainable development. We will
continue to work with all the parties, by means of consultation, training and award schemes, to
elevate food safety standard and more sustainable practices. RS EERFERL T MBEE &Rt
ZIESC)  ARPEHTFHBEEENER - GS1 HKBRENEFET  BiB5EH B BerstaEA A H
BIRAERNERZZKENRIOFELRRE

Ms Anna Lin, MH, JP, FCILT, FHKIM - Chief Executive, GS1 Hong Kong
BERREHEEE - MR MH, JP, FCILT, FHKIM

SHERTLENTEFE
For the awardee list and details of
the schemes, please read here:
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New Members

GS1 Hong Kong welcomes the following new members

DR S GS1E#REE

(in alphabetical order UL FHE))

L,
2.

10.

AL,

12.

S[RSE

14.
15.
16.

17.
18.

19.

20.

21.

22.

2%,

24.
25.

26.

27.
28.
29.

30.
3y,

2.

23

ACMEFOG COMMERCE (HK) LIMITED

ADOLOGY LIMITED

BEEARAR

AIKERUIRAN (HONG KONG) INDUSTRIAL LIMITED
BN (B8) BEARAR

AIM PLUS INTERNATIONAL LIMITED
ZEERBIRATE

ALL SMART LIMITED
BERITARAR

ANIMEAL LIMITED

AUSTRALIA SVIKANG HEALTH PRODUCTS LIMITED
BAMEHERRERBRARE

AUTO EXPRESS INTERNATIONAL LIMITED
BAFHHERERAR

AZURE OCEAN INTERNATIONAL GROUP LIMITED
BHEREBBRAT

BADE (HONG KONG) INTERNATIONAL TRADING CO., LIMITED
NE (FH) BRESBRAR

BEST CHOICE (HONG KONG) COMPANY LIMITED
FEER(EB) BARATF
BETTER HEALTH CONDITION (HK) INTERNATIONAL

TRADE CO., LIMITED
e (B BREZARAR

BINQU (HONGKONG) FOODS CO., LIMITED
BB (BB RMARAR

BLBEAUTY HK COMPANY LIMITED
BRILLIANT CARATS LIMITED

CARBON INCLUSIVE (HONG KONG) TECHNOLOGY LIMITED
REE (BB HEARAH

CATHAY HOME COLLECTION LIMITED

CHU MAN KEE DAI PAI DONG LIMITED
RBEEAREERRAT

CLASSIQUE TRESOR TECHNOLOGY CO., LIMITED
ERCHMRARAT

COOKCELL INTERNATIONAL TRADING COMPANY LIMITED
ERTIHREREZARAE

DAKA HONGKONG CULTURE DEVELOPMENT LIMITED
EI (B8) XEERARAE

DEFU INTERNATIONAL BIOTECHNOLOGY CO., LIMITED
BREREMHRARAR

DOGGY TECHNOLOGY LIMITED
NARRBIRAE

FLAMETECH INNOVATION LIMITED

FRENCH FEN CAI YA (HK) INTERNATIONAL TRADING CO., LIMITED
EESFH (FR) BREZERAR

GANGBA (SHANGHAI) FOOD LIMITED
AR (LB amBRAR

GANTO HK LIMITED
GEEK MIRACLE (HK) LIMITED

GERMAN ORIGINAL IMPORTED BEER LIMITED
RERKEOERRAR
GOOD PIONEER LIMITED

GRAND GIFT (HONG KONG) TRADING COMPANY LIMITED
H18 (%) BHBRAR

HARDWAREMATE CO., LIMITED
ERERAMRAR

33.

34.

58

36.

&l

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

48.

49.

50.

S,

52.

56

54.

558

56.

57.

58.

59.

60.

HIGH FASHION GARMENTS INTERNATIONAL COMPANY LIMITED
EFRKRERARAR

HIH GROUP LIMITED

EREEEARAR

HK BOBO TRADING LIMITED

ERRBEEREZARAT

HK CHANEI CO., LIMITED
BRBRHABIRAE

HK ELEMENTS LIMITED
EETRAMAE

HK HYSZ E-COMMERCE LIMITED
BERRTEABFEHARAR

HK IMPRESSION INTERNATIONAL COSMETICS CO., LIMITED
ERNRERCRBRAR

HK RAINBOW DIARY BRAND MANAGE LIMITED
ERFUARAEERRRAR

HONG KONG BAOYUHANFANG LIMITED
ERBEMESERAR

HONG KONG BOKE BIO-TECHNOLOGY LIMITED
ERBREMREARAE

HONG KONG DAOXIANGCUN FOOD INTERNATIONAL CO., LIMITED
ERBENRAERARARE

HONG KONG DAYAOFANG SHARE INDUSTRY LIMITED
BERREERNEXARAR

HONG KONG DUOJI INTERNATIONAL TRADE CO., LIMITED
ERSEEREZARAE

HONG KONG GLOBAL PHARMACY LIMITED
ERRBRAEEARAE

HONG KONG GOURMET VILLAGE FOOD CO,, LIMITED
EEXRERBAERAT

HONG KONG HAIKANG HEALTH HOLDINGS LIMITED
ERBRFRREERARAE

HONG KONG HEALTHTRY FUTURE TECHNOLOGY LIMITED
ERRRIRRBRARAE

HONG KONG HUA AO KANG MEI HEALTH TECHNOLOGY GROUP
HOLDING CO., LIMITED

ERERRERENEERZERARAT

HONG KONG JINBOTANG PHARMACEUTICAL CO., LIMITED
BBRNERZFRAR

HONG KONG JIWANTANG INTERNATIONAL GROUP LIMITED
EREREERERARAR

HONG KONG LOGESKI BIOTECHNOLOGY LIMITED
ERRREEYMRARAR

HONG KONG PHARMACY BIOTECHNOLOGY HOLDINGS
GROUP LIMITED
BERREEEMREEREBARAR

HONG KONG PHARMACY HEALTH LIMITED
ERREESBERRNABRAE

HONG KONG QIQIAN FOOD CO,, LIMITED
ERTHREMBRAE

HONG KONG RAKO AGROTECH LIMITED
ERARBENEARAE

HONG KONG TAK LOK MAN INDUSTRIAL CO., LIMITED
ERRERERBEXARAR

HONG KONG XINGYI INTERNATIONAL TRADING CO., LIMITED
ERELEREZBIRAFE

HONG KONG ZHAOZHENG PHARMACY CO., LIMITED
EERNRENAEEARAE



61.

62.

63.

64.
65.

66.

67.

68.
69.

70.

71.

72.
73.

74.
75

76.

77.

78.

79.

80.

81.
82.

83.

84.

85.

86.

87.

88.

89.
90.

91.

92.

93.
94.

BUSINESS CONNECT

BimEa
HONGBO WANZHI LIMITED 95. THE INTANGIBLE CULTURAL HERITAGE FOOD CULTURAL
BEEEARAT COMMUNICATION HONG KONG, CHINA CO. LIMITED
HONGKONG BUSIRUI INTERNATIONAL CO., LIMITED FEFFERRXILEE (ER) BRAR
EHERERESERAT 96.  TIN YUN (HONG KONG) TRADING LIMITED
N E A=
HONGKONG GUFANG PHARMACY LIMITED KB (&E) HAHRAR
EREHELARAT 97. TOBY WORLD LIMITED
=
HONGKONG MOER TECHNOLOGY CO., LIMITED RULERBRAR
HONGKONG NATURESTAR TRADE CO., LIMITED 9. TBQ;%;E;';;H <0, IMITED
EREMEESERAD i “e
N BN NUTR AR TRABE G5, LYTED 99. E{%SJ]I:%;;;E;GBEEC;%ERATION RESSEARCH INSTITUTE LIMITED
ERESRBERAT = FITIILIR RAE
HUATUO PHARMACY CO., LIMITED 100, SNl SEYELERESS El =D
EEABHARAT 101. UNITRION FOOD LIMITED
O g T A
INSTONE GLOBAL LIMITED H B B A IRAR]
AR Q) €6 LITED 102. igi;;T%ERﬁr\éEAﬂ%NAL TRADING CO., LIMITED
EHEUARAR SRR “an
KIZZ INTERNATIONAL GROUP CO., LIMITED 103. éﬂ?;;%’g E;igk'__“;”TED
SHERERERAD ARl S i
LANTIS GROUP LIMITED 104. gg%;isﬁmﬂgl\cﬂs AND HEALTH LIMITED
EEGREEREEARAT = A=
105. VITAL UNION COMPANY LIMITED
LUMINAL AGENCY LIMITED .
BREEEARAT
LUSH FLORIST LIMITED
S 106. W.H.D GROUP (HK) CO LIMITED
- HRER (&) HRAD
MATERA INTERNATIONAL TRADE LIMITED
107. WEST KOWLOON PHARMACEUTICAL (HK) LIMITED
MULTIBIZ CORPORATION LIMITED AR (558) BIRAT
ST M RS
oA 2B AT S 108. XI PAI TECHNOLOGY LIMITED
N3 (HONG KONG) INTERNATIONAL LIMITED
Sl (=) R AR A 109. é(LDAr\:m#EERNAﬂONAL TRADE DEVELOPMENT (GROUP)
NEW CONCEN LIMITED EREMREZEE (EE) BRAE
E NS
SRR 110. YANKE CORPORATION LIMITED
NEW TECHNOLOGY PHARMACEUTICAL LIMITED FREEERAT
3 4 B INS
Hitta R R A 111. YAU KEE PORK LIMITED
NEW TRENDS LIMITED e A HIEERAT
A=
e 112. YESTHING ONLINE LIMITED
NUTRILITE GROUP CHINA LIMITED HEEEERAT
MER (M AT
L) SRR 113. YEUNG SUN FONG (H.K.) MEDICAL COMPANY LIMITED
ORIENTAL TOBACCO CO., LIMITED B4 (58) BEARAD
PENG'S GROUP INTERNATIONAL CO., LIMITED 114. YIXINGJIAN (HONG KONG) BIOTECHNOLOGY CO., LIMITED
ZEREEBRAT EE1THE (BB EMREERAR
PROTENU INTERNATIONAL PHARMACEUTICAL CO., LIMITED 115. YUANDIZHEN (HK) INTERNATIONAL DEVELOPMENT CO., LIMITED
ERZEREERRAT B (B8) BRERERAR
RELAXIOUS UNIVERSE LIMITED 116. YUEMEI GROUP LIMITED
MEFHARAT BEEEMARAT
RICH VIRTUE DEVELOPMENT LIMITED 117. YUEN SUM FOOD COMPANY LIMITED
EERBRARAR BLOBRERAT
SANTANA TOYS COMPANY LIMITED 118. YUGONG LIMITED
TR AARAS WEXRRAEIRAT
SHANTRA HK CO. LIMITED 119. ZHENGZE GROUP HOLDINGS LIMITED
ERRAERINERRAT EEEMIZERARAT
SHENG FU TANG (HONG KONG) CO., LIMITED 120. BRESBRARAT
SHE (BFH) BRAT
SHHHBO CO.
SHIRAKAWA GROUP LIMITED
H/IIEEERAT
SMARTING NICE LIMITED
SARETHRAT
SMILE WIN SERVICE GROUP LIMITED
AW ARTSERAT
STRATEGIC SPORTS LIMITED Join US

TENGYUE INTERNATIONAL TRADE CO., LIMITED
HERREZERAE

RAHFINES
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FDA Outlines New Drug Supply [ ==g7iEs
Chain Security Act Exemptions

FDA?’%T?E«@M{ tEfEZE 2 0K)

Industry Update

LT

= 2 R

The Drug Supply Chain Security Act (DSCSA) is a law that requires
complete end-to-end supply chain visibility for pharmaceutical
products. Pharmaceutical manufacturers are need to provide
unit-level serialized products for traceability as they move along the
supply chain. Otherwise, the product cannot be legally moved into
next step in supply chain.

Pharmaceutical products are required to be marked with a
two-dimensional (2D) data matrix barcode carrying the National

Drug Code (NDC), Serial Number, Lot Number, and Expiration Date.

The new deadlines are IS HEHARMT

® Manufacturers and repackagers &S EH LR
* \Wholesale distributors #2047
® Dispensers with 26 or more full-time employees #EE 26 XN EL 2T E THACES Nov 27, 2025

-

L

L T

The Food and Drug Administration (FDA) is issuing exemptions from the Drug Supply Chain Security
Act’s current final implementation deadline for some drug manufacturers and distributors.
EHEREREEEER(FDARIEM 7 BB EREERE kD Hm(ERHEEZ 2 X)) SR T

(ERBEELT2E)(DSCSA)E—TBERE
*iﬂiﬁ i 1 Ui {4 FE 58 v] 4R G Y SE H °£uu.§~z3_

EREBHEEMRMNNFEICER U
@ bTFﬂfTﬁﬁgﬁEP%;@JOEE'J EmBEEaRmmn
fHpESE _Ename

FEBRER2DEE (DataMatrix) ) KEH &
&%I?ﬁuuﬁﬁ%(NDC) SR HE 2 4R SR AD

/st
DEI

W UHI ARt

:ﬁ%
m
o

May 27, 2025
Aug 27, 2025

GS1 DataMatrix as the Data Carrier EiE#Hf2: GS1 DataMatrix

GS1 DataMatrix facilitates pharmaceutical manufacturers in meeting DSCSA’s data
needs for increased patient safety. It can encode information such as Global Trade
ltem Number (GTIN), expiration date, batch number, serial number, etc.

In Hong Kong, GS1 HK has developed the “Guideline for Implementing GS1 DataMatrix
on Pharmaceutical Products for Hong Kong Hospital Authority”. GS1 DataMatrix is

i J | required on the package of sales packs with at least the following information: Global
' s Trade Iltem Number (GTIN); batch or lot number; expiration date or best before date.

GS1 DataMatrixAI U B BN EmBEmm E(ERHEEREZ2X)NBEEER URERARZE JHANERENBREEKES
BamiRiS(GTIN) ZIH B it KRS K o & o
TEEB GS1 HKEIE T(EHEF B ERMEY LA L GS1 DataMatrixBRIEE) BEE LR HHEE QK L AEERHR
ARSE(GTIN) B B R/ R AEER B LU KRSk

Some biopharmaceutical companies in Hong Kong have adopted &HHEHEHIZ AT BHRAGSL DataMatrixiE &%
GS1 DataMatrix to improve patient safety and align with the global
healthcare regulators’ and stakeholders’ practice.

25

Contact us to learn more Bi4STMI T #EEE  T: 2863 9740

AZEHNRAE FE2KBREERENEETT
R EBMOE

E: corpinfo@gslhk.org
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GS1 HK ;ZEh R

GS1 HK Calendar

12 - 13 NOV 14, 27 NOV & 5 DEC 15 NOV
Business Digital Transformation (Introductory) GS1 HK Academy Management Skills Training EU Digital Product Passport Workshop : How
Course Series to Comply with EU Sustainability Rules for
T EHITERFRE GS1 HK Academy&IBHsaEE )l the Textile & Apparel Industry
EUSE E M E R TR A A AREE T2 NI /B AT
AR
18 - 19 NOV 20 NOV
Asian Logistics, Maritime and Aviation Navigating Towards Smart Logistics 3.0 - Innovating for Sustainable Shipping, Logistics & Supply
Conference (ALMAC) 2024 Chain (co-organised by GS1 Hong Kong, Hong Kong Transport and Logistics Association & The
(GS1 HK as Supporting Organisation & Hong Kong Shippers’ Council)
Co-Organiser of SCM and Logistics Forum) BEEYIR3.0: MM EZEENANZE HEBEREHEHE SENEAZE S SENEYRIH S LR EN)

2024z AE R = E E R
(GS1E LIt & ML IR R Y 8 1R () ALMAC Side Visit Programme - Visit to GS1 HK’s Smart Business Innovation Centre
TNRAE R TE SR L REE)- 2HGCS1 HKE BRRAIHTP.L

21 Nov, 18 DEC 22 NOV 26, 28 NOV
Barcode & Digital Service Workshop Hong Kong ICT Awards “Smart Mobility Award Certificate Course : Digital Strategies for
B R SRS T Fih Awards Presentation Ceremony cum Dinner Business Leaders - an Industrialist’s Perspective

ERENRBENRREIE B HTR AR EHRE EERZ R EMBIRRE - TEAE

Upcoming Events
BIHRITHES)

GS1 HK 35th Anniversary Prize.Quiz:
Win HKD50 Coffee Coupon *
EHGS1 HK 35/ % 5 1%[H = Ris HKDSOMIbESF |

This year marks the 50 anniversary of the first scan of the Read the hints
product barcode (GTIN). Over 20 industry leaders have come  EBHERT
together to call for what standard-based solution to be adopted

globally? (Deadline to join: 6 Dec, 2024. We will select 10

winners) Join Now
S ERERFRBGTINE REFHENS0EE BE20REFRAREETF STEpE1n
IREEKEFRAMTERR? (BLLAH:12024F 12868 AgRHkE

101184%E)

Contact us to learn more Tel 5% 2863 9740

[=]
BAaRBRMTHRES Email BEF corpinfo@gslhk.org E 26
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