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Consumers Relying on Al for
Shopping! “Al + Experiential Retail”
Shapes Future Experiences
HEEZAIRY? Al+EBRAEE

BB RIK IS ER

A survey* indicates that Al chat shopping is growing to be a
favorite among consumers. In the United States, retail
websites with promotional activities have seen a 1,950%
year-over-year increase in traffic from generative
Al-powered chat services. Over half of respondents said
they might use Al services to “research products,” 40% use
Al to get shopping recommendations, 36% use it to find
deals, and 30% for gift inspiration.

Al-powered chat services provide consumers with instant
answers, but it is critical to ensure the credibility of product
data to provide accurate and valuable results; otherwise, it
leads to a “Garbage In, Garbage Out” scenario. By anchoring
every product a unique, globally recognised identity, use of
the GS1 system enables Al systems to deliver the right
information at the right time.

Although Al can direct consumers to e-commerce platforms
for direct purchases, physical stores remain indispensable.
After obtaining answers from Al, consumers still visit
physical stores to view and experience the products.
Therefore, retailers need to ensure that physical stores
provide consumers with a “simple, fast, and more enjoyable”
shopping experience, where Al plays a key role. A US retailer
integrated Al with various data such as store traffic,
consumer preferences, strategically placing high-demand
products in prominent spots to optimize retail store product
placement.

In recent years, online shops have opened physical stores in
Hong Kong to showcase products that cater to consumer
tastes, for example, using Al technology within stores to
provide personalized product recommendations based on
individual interests and shopping history, helping customers
find home goods that best fit their styles.

Integrating online and offline experiences is a crucial
strategy for businesses’ futures. This issue features
PARKNSHOP, which not only optimizes online shopping
delivery and discount experiences but also brings
“gamification experience’ into supermarkets. The locally
made “Red A” (Star Light Industrial) extends its “plastic
kingdom” into blind boxes to bring surprise to consumers;
whereas long-established Yung Kee restaurant continues to
transform while delivering humanized service, which is
irreplaceable with technologies.

* Source ERIHR . Adobe
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Gamifying Retail: Supermarket

Leader Unlocks New
Shopping Experience
TEH5E;  BTHRERA
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Freda Ng
Managing Director of PARKNSHOP
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Facing the shift in consumer preferences, Hong Kong’s retail sector is
adopting diverse strategies: Apparel brands are introducing cafes that
emphasize natural & simple aesthetics, while sports retailers organize yoga
sessions and camping trips to reinforce their expertise. As the market
pioneer, PARKNSHOP continues to lead the new retail landscape through
innovative marketing and digital engagement strategies, including market
segmentation for personalized services, gamified shopping experiences,
and a strong commitment to promoting sustainability.

PARKNSHOP unveiled FOOD PARC at Hopewell Mall, a
20,000-square-foot venue featuring six curated gourmet zones. Highlights

In  May,

include premium Japanese and Korean two-course meals, French pastries
by Michelin-starred chefs, and an extensive selection of nearly 10,000
international specialty items. The space also debuts Hong Kong's first
“TREAT VIP Lounge,” offering MoneyBack VIP members an exclusive
environment for an upscale lifestyle. Freda Ng, Managing Director of
PARKNSHOP, noted that their stores offer cooking workshops, family play
zones, and tasting events, etc, transforming routine shopping into a leisure
and entertainment experience.

Freda said, “PARKNSHOP is committed to introducing
eye-catching, cost-effective, and highly recommended
products. Shopping at the supermarket is meant to bring
joy to everyone, and the ‘gamification experience’ is an
emerging industry trend. Whether online or offline, we aim
to deliver a more enjoyable gamified experience.”

Mascot Magic Charms the Masses

Gamification in retail is a key strategy to enhance brand
awareness, customer loyalty, and drive sales. According to
the Harvard Business Review, a 5% improvement in

customer engagement can yield profit increases of 25% to

3
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95%. PARKNSHOP has introduced its refreshed slogan, “BEST, EASY,
VALUE.” alongside two mascots, “BEST GUY” and “EASY,” as new brand
ambassadors. Complementing these are the lame jokes (named “iE{E”
in Chinese): riddle cards infused with supermarket-themed humour are
placed on product shelves to engage consumers in a light-hearted way.
Beyond expectations, the lame jokes has gained significant online traction,
with some posts reaching over 100,000 views and becoming a hot topic
among netizens.

Freda elaborates, “ ‘BEST GUY’ represents a smart and quality-conscious
personality, while ‘EASY’ symbolizes dynamic curiosity and vibrancy.
Together, they fully embody PARKNSHOP’s core values — continuous
innovation and curated exclusive offerings, delivering customers the best,
most convenient, and value-for-money shopping experience. Since their
launch, the brand ambassadors warmly embraced by audiences, featuring
not only in promotional materials and private-label product packaging,
while also inspiring related merchandise, such as festive items like the

“BEEEIEFSE (Lanterns with BEST GUY & EASY).”

Tech-Driven Real-time Retail to
Enhance Freshness

Contemporary consumers are adept at Offline & Online (O+0O) shopping,
and expect fast order fulfillment, personalized offers, and easy access

to information. PARKNSHOP leverages digital technologies and intelligent
including the “Express
online purchase delivery;

infrastructure to ensure seamless experiences,

Delivery” (IRi##%) service for one-hour
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“MoneyBack” (5 E8%£) exclusive member offers; and discount offer
campaign named “BI£” in Chinese. At the same time, the retail giant
has implemented GS1 HK’'s 1QR (QR codes with GS1 Standards) on
private label products to make it easy for customers to access detailed
information.

“To support the AS Watson’s O+O strategy and respond swiftly to
customer demands, we established a 300,000-square-ft PNS Online
Business Fulfilment Centre. We collaborated with partners such as GS1 HK
to build a digital supply chain, including a
Transportation Management System (TMS) for
real-time monitoring. This simplifies logistics
processes, ensures sufficient inventory, and
enables clear and transparent delivery process -
all critical to achieving our expedited delivery
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capability, which can be as fast as one hour.” e, %“
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“PARKNSHOP
quality products and now offers nearly 2,000
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organic or sustainable items, including over 120 vegan options and more than 50 sustainable seafood
selections. 1QR supports us to showcase product sustainability information, consumers can simply scan the
QR code on the product packaging with their phones to access details such as product origin and sustainability
certifications, aligning with consumers’ behavior of searching for information online before purchase.”

MBEERNEREEENED RIBMIT2,000 B B oI FENE & B IEBE 120 AR E M R S50% R o] FHERN &
EEFNIQRIEMRMEBTERNIFEZREN HEZREHENFRFEHEROEN R B0 BB E MR 7]
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Eat. Share. Love.

As Hong Kongers increasingly embrace wellness and eco-conscious
choices, PARKNSHOP, rooted in Hong Kong for over 50 years, stays ahead
of the curve. With its long focus on environmental protection, human
well-being, and product quality, the retailer has made concerted efforts in
promoting food saving and waste reduction, elevating food safety, and
enabling consumers & community to “shop confidently and consume with
assurance”, embodying the social purpose of “Eat. Share. Love.”

“We have launched diverse and comprehensive sustainability initiatives,
key efforts include a partnership with Food Angel, donating over 5,000
tons of food this year to produce more than 16 million meals for those in
need. We have also introduced the ‘Return & Recreate: Plastics Recycle

5
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Programme’ with Kao, where online shopping delivery teams collect plastic
bottles directly from customers’ doorsteps to recreate into products such as
flower pots. In selected PARKNSHOP stores, “Nake Buy” options encourage
customers to bring their own containers for personal care products or fresh

fruits and vegetables to reduce plastic use.”

“Additionally, we also pioneered “Farm Check” program in Hong Kong,
which employs comprehensive monitoring to ensure vegetable traceability
from farm to shelf, upholding stringent quality and safety protocols.”

Global Outreach Forges Retail Future

Freda was recently nominated as a member of the GS1 Board and
officially appointed at the GS1 Global Assembly. The event was joined
by Chairmen from GS1 member organisations, CEOs and leaders from
over 100 countries, who exchanged insights on “Building Bridges for a
Better Tomorrow.”

“I am grateful to join the GS1
Board of Directors, bringing
the unique characteristics and
challenges of the Hong Kong
and Macau retail markets to
the stage,
enabling other markets to

international

better understand the regional
situation and promote cross-region exchange and collaboration. The
Assembly highlighted global precedents showing how retail and supply
the
innovative application of artificial intelligence (Al by India’s largest retailer

chain transformations are accelerating worldwide. For example,

provided me with much inspiration and valuable lessons.”

“As a long-term partner of GS1 HK, PARKNnSHOP has continuously supported
initiatives like the 2D Barcode Industry Task Force to drive digitalization and & @&
sustainability. By sharing the Group’s practical experience in retail operations, |
hope to enhance the local industry’s understanding and adoption of new
technologies and trends like 2D barcodes, helping them overcome challenges

and achieve transformation.”

MERGS1I HKHNRIIBMH BE—BXFU S BM2DRBITE TIF)VEFEE #E)
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Go Digital

Ubiquitous QR Codes
Powerful Features at a Glance

B ATEHY MRS THREZE R

In the perception of most people, QR codes might only link to a AKREDHAY _4EHS> BJ 550 2 8 —E 45 348151
single website, but QR codes with GS1 Standards are actually more fEBEERSGSIEAREMN —HHET R A I IFA
powerful, and transforming the industry with presence on various {TE#RE S PAREES FEHBECH !
products!

What are QR codes with GS1 standards?
EERTSGS1IB4EN —4E15?

QR codes powered by GS1 standard (GS1 Digital Link) can carry global identification
standards such as barcodes, batch numbers, and expiration dates, delivering
diversified product information to stakeholders (businesses, consumers).
REGSUEAE(GS] Digital Link)M ZAERS Al 8 A 2 IR AR RS HEREEN B R EH R &
ERNE BARVHES) BREBEEREHN

3 Powerful Features at a Glance

=X¥m—E

Protect food safety & a4 l\_ Comply with Consumer engagement,
product authenticity == ” sustainability regulations v expiry date management
REEREEREREEN -_W FETFEERERER HEELE-DIHAAEIE

Global Cases 2KEREH

One fruit, two countries, full traceability
— Rt BRI REER , :
With the surge in demand from China for fresh durians from BEZE % ZREHEEE T REIE, BOBEE
Thailand, exporters need to prove that each exported fruit is FAESHHOKREAES BB EZ2EHR

genuine, certified, and safe to eat. A pilot project was recently AT T REIBER BIRFEE N (BESBFo
conducted to achieve traceability from the source, promoting trade. EEERT REGSLEE:

The project applied various GS1 standards: o ELEMIEE(GTINRFYE: #3E %

e Product identification standards (GTIN) and serial numbers: o {UEHAIEE(GLN): 37 Z&=FEEE -
|dentify products DiEE B

e Location identification standards (GLN): Identify Thai growers, o BHNMEIEME(EPCIS): EUR D =HRIURE)
distributors, and transporters BB ERRE OIS

e Traceability standards (EPCIS): Captured and shared data on

. _ HAEHE FFTESHNEUEET Z I MAGS1 Digital
harvest, packing, transport, customs clearance and import

LinkBY Z 485 > G0 BB RN > sBFr H B
Data collected along the supply chain is embedded in @R codes with K HEE JERHZ 415 ?ITLXE@JQ*%%
GS1 Digital Link attached to the durian stems, allowing stakeholders &> S8FEEM -BEE WAL BERE BES
such as businesses and consumers to scan the QR code and view  1&FHE e !

information including origin, grower, harvest and packaging dates,

To Know More

certificates, and more, thereby enhancing confidence. THREE
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Go Digital

Sustainable Socks Complying with
EU Sustainability Regulations
FERE I E AR EBRE T

The EU requires products sold in the market to disclose information
about their lifecycle, including material composition, manufacturing
process, carbon footprint, reparability, and recycling guidelines.
Textiles are among the first product categories covered.

The world’s largest sock brand, based in Pakistan, has launched
certified biodegradable socks. The brand location
identification standards (GLN) to identify suppliers from different
locations (Pakistan, Indonesia, Japan) and embeds a QR code

uses

powered by GS1 standards on every pair of socks. Consumers can
scan the QR code with their smart phones to access product
lifecycle information, meeting the EU’s Digital Product Passport
(DPP) regulatory requirements.
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To Know More f e ETa
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Consumer Engagement + Expiry Date Management

BUHEELE + ARAAEE

Hong Kong brands have also started using QR codes powered
by GS1 Standards, with GS1 HK providing the digital product
information platform - 1QR for FREE to members for easy
application.

Products from ParknShop’s private label, Eat East, Top Soya, Lok
Yuen, and 2Plus3 (2+3) feature GS1 HK’s “1QR”. Consumers can
scan the QR with their phones to access multiple information,
including promotions, sustainability and origin certifications,

recycling methods and locations, and even link to online stores.

Among them, Eat East upgraded its POS system to enable payment
through scanning the “1QR” and can also obtain product expiry date
information during stocktaking, thereby identifying food that is
about to expire or has expired.

ERAREENEGERTAGSIIZEMNQREE,
GSIHKEREAGERHEBBERENFES
1QR /5 {EFER-

BEERRE T SRR - RE BN
(2+3)EEBRER LN EGS1 HKMT1QR) HE
EREFH R EHEEEN GE . BE
B AT HE S B R ACREREE Bl 75 A R B U3t
2 ERERAE

B R FERPOSRGA R HMEIFRHT1QRI UL
oA A ERESELBRREN BIREE
FEBHNE e

QR Codes can be seen everywhere in future, contact us to know more
SRR R ML BB AR I TR ES
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Corporate Dynamics

Made in Hong Kong ¢ Bold Innovation
Going Beyond to Launch “Blind Box”

FARIE - KEEEWH
TOREM IS

Jessica Leung

Business Development Director
Star Industrial Co., Ltd. (Red A)
REW

EFSREAES

ENBXBRAT (ATA)

As Hong Kong'’s industrial landscape undergoes a seismic shift, with
in pursuit of cost efficiencies, the
once-unique sight of “Made in Hong Kong” goods on every street

factories “heading north”
corner has become a rare and nostalgic scene. Yet defying the trend,
the long-established local brand endures: “Red A” (Star Industrial
Co., Ltd), a 76-year-old local manufacturer with factory still standing
at the industrial heart of San Po Kong, steadfastly adhering to the
original spirit of Hong Kong manufacturing.

Starting with the production of toothbrushes, Red A has built a
“plastic kingdom” of over 1,700 products over the years, all
intricately woven into the everyday lives of Hongkongers - from the
water buckets during the “water rationing” period, to the household
items like plastic stools and grocery carts. The company later
expanded into dining, healthcare and logistics realms - plastic
baskets used by restaurants, teapots at dai-pai-dong, medicine
bottles for hospitals, and crates used in logistics. Some might
describe “there’s always a ‘Red A’ product right by your side”.

Despite having a solid business foundation, Jessica Leung, Business
Development Director and the third-generation descendant of the
company, would not settle for past successes.

“Over a decade ago,

BEEBI XS - TEEIL L I HAS

CEBESE
BEERNEBREEM NS EURUHES—
ReoAMEFRIAIA (BXABER)ILREEEA
THRE BFERBRENV L MENS Nz

.

IR #ﬁ/ﬁ&]o

MBS FRIERNAAZFERREHMER T
HBi# 1,700 Em SERERBER AR M W
KIFAERIKE-BE -BE#EE BRIERIIR
B BRWRTHR NEBREANBE  KHHEN
RE BRNEKE - YREEBES T UHE
MaE— 1 EfmeiE) -

REBRRNEBER BXBXBMRAT (A1A)
NE =B EFIRREELER (Jessica)
FEREIBEEA MR (255 KRG
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BERBER BACERLE BRETERSR
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we began boldly experimenting, including the launch of our own

online store, as distributor of brands, venturing into premiums, and
unveiling a one-stop smart kitchen solution. Moving forward, we will
continue diversifying and rejuvenating our products, improving
service quality and expanding our corporate client base, while
strictly upholding product quality rooted in

manufacturing and brand strengths.”

Hong Kong’s

Bold Attempts in Product Rejuvenation

15 years ago, before e-commerce took off, Red A took the bold step
of launching its own online shop, and Jessica still remembered the
team’s excitement upon receiving the first order on e-shop. They
plan to enhance the online store’s functions by the end of 2025, such
as allowing business clients to obtain quotations online to improve
convenient procurement experience to companies.

The brand is also continuously making new attempts to attract the
younger generation that they previously couldn’t reach, including
crossover with cartoon brands. Celebrating their 75™ anniversary
last year, they embarked on another new endeavour by entering the
gifts and collectibles market.

“We never imagined premiums or souvenirs in our wheelhouse, but
curiosity won out. In just six months, we debuted our blind box
series, featuring mini stools, lamp shades, water buckets, etc, which
were unexpectedly popular and sold out quickly. These petite
wonders may look simple, but their meticulous details and
craftsmanship are impeccable, a testament to our team’s ingenuity

and devotion.”

Looking ahead, Red A eyes on stationery collection by using unused
pattern designs from the past to further strengthen brand identity.

affirms,

REESR EmFEIt
AARRISERD BREARTHNFEFRBSEKNER
T ESMREBERAE JessicalB i B4 4B EE
BN ESE— R EREBRRKIIEEEE 1t
FIE ST BN S & (20255 ) FE R MR ABE THEE > 6
MEERL O UER T ERREES IRHE®
SRS

SRR TN EME R E 5 AW S| AEREZERN
FR—(OBEHTERERE SF758F8BT
—I EEB BB mITE

Jessicasfi | TR U A8 MK S mERT M KAE
B ETREATS RERTEEFFRE #H
B GEKMEREVEES KFESE HFEER M
RECHD MRE R B/ N IAB LU E
MEETEERE R BREEBE BREDL
R 5tol
BEXRFAAFTEEAXERS ) ZAB
BEZER R AEBEREF R

BiERfE

All Red A products carry the Hong Kong barcode “489” provided by GS1 HK. Jessica
GS1 HK is integral to our business. Whether products are shelved in local or
overseas retail stores, barcodes are required to facilitate sales and inventory

management. Food service companies also use ezTRADE platform, to send orders

to us digitally, which not only promotes sustainable development but also greatly improves transaction

efficiency.”
EEHE BEReEMRNAMERBINEEE L HE
ezTRADE(Bi 5 ) UBF H I Ex

ALARRFRAEm LEBEN EHGS1 HKIRMHAYE BREE 1489 ) o Jessicak /i : [GS1 HKEA R FIZEHS
SERRE BRHEREFEE, &
STEARF NMERFAFBER W AKBEARXZHE

mbENZER
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Upholding 2 Core Values: Quality and Service

Despite commanding over 90% of catering market share in Hong
Kong, challenges have been lurking underneath - like competitors’
low-price strategies and the growing local production costs. Jessica
acknowledged these are common issues faced by many businesses
but emphasized that Red A remains committed to its brand
values—safety, specifications, and quality, and never engages in the
“price wars”. Even for the products they distribute, they insist on
compliance with international safety standards.

She added, “We were merely manufacturer before, but now we put
‘service-first’ at the core, acting as a ‘problem solver’ to help our
corporate clients their and providing
comprehensive solutions that extend beyond our products.”

resolve challenges

Red A has also been actively pursued sustainability in recent years:

switching to more energy-efficient motors in production,
repurposing leftover dyes from colouring processes onto non-food
products to reduce, while always prioritizing product safety as the
primary principle. The company is also exploring eco-friendly raw
materials, like coffee grounds and potato scraps, hoping to launch

new green products with carbon reduction at source in the future.

Witnessing Great Eras: Taking HK Brand
Advantages Global

Red A products have journeyed
alongside Hong Kong through
the water

pivotal moments:

buckets that every household |

60s; the rush production of
plastic chicken cages during the EE. = ") 3
1997 bird flu (avian influenza) outbreak; the garbage bins supplied
for the makeshift hospitals during the recent pandemic - all marking
the city's resilient history.

While Hong Kong and Macau remain as Red A’s core markets, they
also have presence overseas like Singapore. Jessica believes local
brands are competitive, “Hong Kong people value efficiency and
strict quality standards; even chefs operating restaurants in Vietnam
still reaches for Red A products, because of the guaranteed quality.”

Renowned for durability, there’s a saying about Red A’s products - “paying 10 more
dollars gets you 25 years of use”. Jessica chuckles at the irony: the product’s
exceptional durability can sometimes impact its business as customers buy less
frequently. For the path ahead, Red A will continue its adventurer’s spirit, taking
market pulses and seizing every opportunity to pioneer into new sectors and new
avenues. EBERATIANE RSB BRES $HERETE 10480 LB 2I255F | /KA Eil
FE >Blessicask 5  ERAMANEXELER AAERERSHARAIEEREE
EREEENBER-HNRRER AASTHEESHNERNEE MEMBH RS

FRMITR hismke
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Corporate Dynamics

Inheriting Tradition, Innovating to

Pioneer New Blue Oceans
R

nI

Yung Kee Restaurant (Yung Kee) evokes memories of time-honored,
authentic Cantonese cuisine - so iconic that it was named one of the
world’s top 15 restaurants by Fortune Magazine back in the 1960s.
Yet, Yung Kee is far from resting on its laurels. Mr. Carrel Kam,
Director of Yung Kee Restaurant Group, shares his vision, “We want
to preserve our heritage and the essence of the Dai Pai Dong, while
creating a nostalgic yet modern experience. This is reflected in our
brand revamp, product quality, innovative offerings and new

ventures.”

Classic Brand, New Look

Yung Kee has undergone major brand transformations since 2012,
starting with a redesigned logo to shake off the
impression among everyone that Yung Kee is only famous for
roasted goose, and to highlight that the restaurant actually offers

long-held

many classic handmade Cantonese dishes. In 2020 amidst the
pandemic, Yung Kee took a bold move by investing about HK$60
million for a full renovation and ceased the entire operations
temporarily for the first time, aiming to attract young people with a
new, refreshed image.

The revamped restaurant blends East and West, modernity and
tradition. Iconic elements are well-preserved, such as the grand “The
Dragon and Phoenix Stage”, a rare structure in Hong Kong; marble
calligraphy signboard inscribed by Lin Yutang: “Yung Kee is the
number one in the world”; the Italian floor tiles from the 70s and the
classic marble staircase.

Meanwhile, the refurbished kitchen preserved its traditional
charcoal-fired ovens, underscoring Yung Kee's steadfast dedication
to excellence. Carrel noted that only charcoal-fired ovens can deliver
that unique flavor to the famous dish. Even the kitchen’s ventilation

system was thoroughly renewed to ensure both staff comfort and

dish quality — a clear reflection of Yung Kee’s meticulous standards.
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YUNG'S BISTRO

To reach the young diners, Yung Kee launched its first subsidiary,
Yung’s Bistro. Following its debut at K11 Musea, a new branch was
recently opened in Taikoo Place, Quarry Bay a year ago - the only
Chinese restaurant there with outdoor seating.

Quality First, No Pre-made

The local catering industry has been grappling with challenges like
northbound cross-border dining trends, and the rise of pre-made
dishes to cut costs, Yung Kee remains resolute in its quality-first
ethos.
fresh in Hong Kong,” Carrel affirms.
cornerstone of their business, as loyal regulars, especially the elderly

“We do not serve pre-made dishes. Everything is made
Local customers remain the

who do not or cannot often travel north for food. To cater to diverse
needs, Yung Kee offers affordable options like takeaway lunch boxes
and wonton noodles at its ground-floor, while other floors provide
premium dining experiences.

Beyond the dining table, Yung Kee has expanded its offerings to
include products like cured goose liver sausages, cured pork

sausages, cured meat and XO sauce, as well as festive treats like
mooncakes and Chinese New Year puddings. Made with premium
ingredients like certified Canadian pork belly, the products are
ensured of top-notch quality.

“Real

adoption to more products like cured meats and festive cakes.

TR NMEFRHEE R —IRRE EDDET/‘% fRscthe]
FRHEIRENEDLRM THBEED S MR RRERERER

BetEE LIER T GS1 HKIFAR S £
LUES
E%%uutO

Carrel is keen to explore the potential of GS1 HK’s digital product
information platform, “1QR,” which can be integrated with the
product authentication function. With a simple scan of the QR code,
consumers can verify product authenticity and access certifications,
significantly enhancing consumer trust.

thoh BERIEE AR B BREB T ERARE S A
B ERERNRENRE RAREREA TEL
BEOR, EEMRCarreiRBITEEERT T E
BEFENIRE NERARANEBEESTIEE
BE EEFERR RRECHMAET LA

B ARBEHETEEFE RS ERE - 208
8810 1K1l Musea/NFat 7] —FATH 8 &R
REHERAE AAGHE—BRIMIENE

SR

mEZE L 0TaRX

ERESFRHTANE BFEIL LHE AR
KBREEERAS B MABRFIL RE
E FoCarrel R IHMTRREEARREI R
FrieY ERTEERE ) MERRS|IAH
EREVERAREAMERLBEET MALRE
SEAHEIL L THEZEAR - BEETEEED
BUE T NARFRHER EHFRERS SMmH
N BINthEER S B2 EEEE -

PrE RSN RSB L SRR E M BIRIEAT
F G ATEEA - XOES IR H B HRIWF
WA BERRS 2NORBEERMUME
ARETERA BiE S50 EifRmE-

To protect its brand, Yung Kee adopted GS1 HK’s
QR”
mooncake boxset this year. Customers can scan to
verify the product’s authenticity, while Yung Kee can
leverage scan data to track product
movement and identify potential markets. The company plans to expand REAL QR

anti-counterfeiting solution on its

IRFEmEE SBEE S F

P Dﬁi A E‘I’i 25 =3

REAL Barcode

=R

EBAEGSIHKEERHIEEENBIEEREN
TH1IQRAEEREAL QRE@EBEINE—FE
R% CarrelRmthfiEEEEA BHEERE
i —EQRI5 AIRIERREAERREER MM
ERE SR B Do
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Pioneering Soft Meals

Yung Kee may be a bastion of tradition, yet it is far from outdated.
In 2024, it spearheaded to launch a soft meal menu featuring 8
dishes, including roasted goose, stuffed crab shell, shrimp
dumplings, siu mai, which compliant with the International
Dysphagia Diet Standardisation Initiative (IDDSI) for those with
chewing or swallowing difficulties.

“As the first Chinese restaurant to introduce a soft meal menu, we're
not just about serving delicious cuisine,” Carrel says. “We want to
create warm, inclusive moments where everyone, including seniors,

can enjoy dining with their families.”

Yung Kee believes human connection is irreplaceable in the
catering sector, so the restaurant adopted technologies mainly on
infrastructure and facilities improvement. 10 years ago, it installed
an energy-efficient “Oil-free chillers” air conditioning and introduced
Building Management System (BMS), cutting energy use by 30-40%

that set standard for the industry.

Committed to reducing
waste, plastic,
emission and adhering
to sustainability, the
recycles its
tablecloths to make
eco-friendly bags as
souvenirs for customers,
whereas the new Yung’s
Bistro uses chairs made from 100% recycled ocean plastic fibers.
Yung’s Bistro was also the first local Chinese restaurant to receive the
highest “Three Leaf” in Taikoo Place’s “Green Kitchen” programme
and is now pursuing BEAM Plus certification as well.

carbon

restaurant

e i]'i'i“f <

s

- :
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Safeguarding the Brand,
Charting New Grounds

Yung Kee is eager to explore new markets, particularly the mainland
China, but past experiences with counterfeiting made them cautious.
“With ‘Real QR’, we can protect our brand,
develop new products and markets with renewed confidence. The

Carrel commended,

traceable scan data also helps us uncover untapped opportunities.”

Despite the challenges faced by Hong Kong’s F&B industry, Carrel remains optimistic.
“Tourism and hospitality are pillars of Hong Kong’s economy, and visitors deserve
exceptional service and first-class gourmet. | believe the tougher it gets, the harder we need
to work. In fact, the recent return of international MICE events to Hong Kong demonstrates

the city’s unigue strengths— flexibility and meticulous planning.”
MABEETMBZLEFHE CarreliBEE

BHBHEE LLBGE 2 EE )
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Go Global

Three-pronged Approach to
Help Enterprises “Go Global”

3EERT BEEHE

Mainland Chinese companies often face challenges in expanding to A2 IEHE EINTETEEINNLER
overseas markets such as low brand awareness, lack of knowledge & FEHERE FAR S HIE RSB
about sales channels and the local market regulations. Therefore, RFEItMfIEEEUSEATHEE—ih FIBS
they often choose Hong Kong as their "first stop” for going abroad, EBHNEREHLEMLTEES BF RIEEEHES
leveraging Hong Kong's strategic advantages and international XEXMEBISINGATIHELE2,6208 "0

platform to enhance their brand'’s international competitiveness. GS1 HKIE(t T2 e e & IR TS BB — 5T

Last yea.r, there Were. as ma.ny as 2,620 Mainland-headquartered R AR A 5 2 R IR B AR
companies set up their bases in Hong Kong*. BEego

Built on global standards, GS1 HK is now offering a one-stop ‘Go

Global” service and solution, to help enterprises overcome the

challenges. * Source: TakungWenWei ZEHRIZER: KA ELR

®

TRED 3
S| Consumer
AN &r{‘h{

Tell Your Product’s Story
MFEMNE

® Showcases HK’s high-quality
and credible testing
certifications, boosting
consumer confidence
ErEEaERAXEN
iR =BAEL

® Ensures product traceability
and authenticity

HEMRE mAYR] B B FE M

® Complies with global ESG
regulatory requirements
RERIKESGEREXR

® Meets global consumers’
expectations for transparency
in product info
mERIHEEY EmET
FEIREHIE

By GS1 Hong Kong SEHEERGR

Build your Brand
BimhE

® Flagship brand certification
to promote consumer-first
service and quality, building
positive reputation
TR RO RE R
on & AL O

® Gain media exposure
opportunities
ESERER S

® Professionally produced
corporate award videos”

HEXEFHRERSEGE"

® Promotes customer-first
values through TV and
social media building brand
image”
RER R B ES
UEHTES”

~ Only for “Consumer Caring Scheme”

Diamond Enterprises
BSMBER O RERESTE

C2.

Business Matching

to Expand Opportunities

& BECH > R R b

® |nvites major Hong Kong

and regional retailers &
e-com platforms to
experience suppliers’
products and engage in
business matching
BArEEBTERATAR
RETeRERHERES
ETHEESR

Shares insights on brand
globalization experiences
miE KRS

® Expands business networks

HEAIRAEL

GS1 Hong Kong helps enterprises go global, creating infinite business opportunities!

GS1 HKEYAE¥ i EIiSHmM !

Contact us to learn more B4R THRES

T: 28639740 E: corpinfo@gslhk.org oy
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Go Digital

Counterfeiting Crisis!
One solution:
Anti-counterfeiting +
Traceability + Interaction H
REHEFER!

—ahEE + B + BB

Hong Kong Customs had cracked down 4 piracy cases in September EHESHEBEESEIBDEWITERZEY G
this year alone, seizing tens of thousands of counterfeit goods #HEHEIEEREE R &S NIRACHZS L
valued at over HK$18 million, including mooncakes, health {E#$1,8008MRE-

supplements, medicines, clothing, and accessories. T I B I TR (S (L D ET

To safeguard revenue, ensure consumers’ trust and protect brand %> ERNBEZAMHE VBYIRAE T &AM E
reputation, businesses must tackle the issue by adopting a dual e
strategy of fraud prevention with traceability.

GS1 Hong Kong’s “REAL QR solution not only provides anti-counterfeiting functionality but also offers scan data
to help you discover potential market opportunities, or even enhance customer interaction:
GS1 HKMTREAL QR (TEREEL) FEE IEA IR B INE  ETIRMERIEEIR BB BED SR EEXNNeEE EE):

Anti-counterfeit [5f&
Consumers use their mobile phones to scan the REAL QR on the product packaging to
verify authenticity

HEERFREHEREE L TREAL QR ZAEN BIPIBREEE %

Explore Opportunities Z¥#E s
I il By analyzing scan data and tracking the product, helping to combat counterfeit goods
while uncovering new market opportunities.

EREREEE BHED TBRERRZ M BRMHIEGEK

,,  Consumer Engagement IRHEE
After scanning and authentication, customers can be directed to the product’s official
n@ website to register as members thereby building customer relationships.
2 BEREERI R JERIERERERENATE BIUBERREZ

Meiriki Japan B7s#sH
Adopted REAL QR code onto
the 100-tablet package of
“Reuteri Probiotic Chewable
Tablet”, facilitating product
tracking and enhancing the
management of different sales scan data collected.
channels and price monitoring. EEEES B PR A AllklearfS E B+ BRER
MRUESEZ @S RER A (100572) ) il yh#ZE R Future SaladfEFBREAL QR» :
FEARTREAL QR BHEE & N FTEBRIEBFREBEENBEEE

Allklear 2i5 (Future Salad)

A food-tech start-up used
REAL QR on its “drinkable”,
powder-form salad to combat
forgery and help devise future
marketing strategy with the

TEHERENESIERBREE . HERES o
[Ofy=100)
Contact us to learn more Ei4S8F I THEES T:2863 9740 E: corpinfo@gslhk.org o "' 18
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Go Digital

30 Years of Powering Data
Flow Across Industries

BB H TR BUEREME

Hong Kong’s role as an international business hub is fundamentally

built on the seamless flow of data, goods, capital, and people.
One of the crucial pillar supporting data flow is ezZTRADE, an
EDI-based B2B e-commerce platform that has facilitated paperless
transactions and seamless data exchange of orders, invoices, and
shipment notices since 1995.

Connecting &
1,700+companies (o

across retail, FMCG, healthcare,

ERRERESBE BERBEB GV - Ex
RAAHNU RSB EABBEREE —EESH
NEE UBFEEIIR(EDNAEMRNB2BEF
HMEFT8ezTRADEEZHEFHEBABNEE
1§f§ 'BI1995FMUR—ERETE - HRREE
BEHERMCRZNEEBIEIHR

>24millions

Annual EDI transaction
BEEFHIER 57 >240085F

cosmetics, food and food services, etc.
HEZEVHELR - BEREEV LR - B
REmIRBEITE

7 of Top 10

Retail Companies
adopt ezTRADE
7Rz Top 10 E b2

All 43

Public hopsitals’ drug
supply chains in HK are
supported by ezTRADE

2 of Top 3

Chinese fast food chains in
HK use GS1 system for
purchase order processing

5 ezTRADE EBAZE A Bl EEY)H 2[R Top 3PN REEHE
fE#EHezTRADES 1% EEAGS1R#EIERETE

Retail Sector T&£REM

Uni-China Group has leveraged ezTRADE to streamline its procurement
processes and reduce 33% of time for manual processes and accelerated the

Scan to
know how F

procure-to-pay cycle, while ensuring data accuracy, adhering to compliance h%’éaﬁ@:; L

and supporting its sustainability agenda.
BESER=ZAERZ I FAREHRBREMBRE BE 33 AFTEREE INIREREE
NFUERD FRERBIRER AR ER U HHEHAFEERBE R

Healthcare Sector EBEEIE R REA

CUHK Medical Centre has adopted various GS1 standards and ezTRADE
which allows seamless electronic communication of purchase orders,
delivery notices, and invoices between CUHKMC and its suppliers, thereby
enabling proactive management and validation of product deliveries.
ERPXAKBBEEAEHES ECSIRERBE T BPANER R HER
Z R BEFRE ] B - EERREEE A EEHE BEIREmERRREE
R T HYEIR

h#ﬂﬁﬂé

19 Contact us to learn more BT THEEZ T:2863 9740
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Go Green

Al Era: The Key to
Maximizing Benefits

AIKEHY —EREIERE AW o

Artificial intelligence (Al) is disrupting the business environment
in various industries and driving future development. In supply
chains, Al processes massive amounts of data to analyze patterns
and predict future trends, helping businesses enhance their
procurement, sales and inventory management.

To unlock the full potential of Al, companies must prevent “Garbage
In, Garbage Out,” meaning they need a large amount of consistent,
standardized, high-quality data to deliver accurate and meaningful
results.

ATEREADEEBTEEHIRE HERKE
FR-EMAEE L ABBRIESERE MO
BEETRKRKRBE BMRABRTE 7]
(EE HE -BF)EE-

BEEAIR AN T BEMNBETERTGarbage In,
Garbage Out]’ At BB AE—B1ZE(EHE
B E%iE (high-quality data): + & EL#ERE-H
BENER

GS1 global standards can uniquely identify products, locations, business entities,
transactions and supply chain events, enabling businesses to monitor data and

manage situations in real time. This helps enhance supply chain transparency and

product lifecycle management a great deal.

GS1MEIKAREEREIB A 5l Em R BB (business entity R IER Z R B E 4 8
CEERBRAEEBER SHNHRRERE -EntaBRERa s EE-

—
-~

=

Ms Anna Lin, MH, JP, FCILT, FHKIM - Chief Executive, GS1 Hong Kong
HEARAERRBHEEE - MR MH, JP, FCILT, FHKIM

Al Helps Businesses Save US$300 Million
and Cut 10% Waste
AIBNTEEE3EMA FF10%85E

Global retailer Walmart has adopted an Al-powered replenishment
system that analyzes over 1 billion consumer data points worldwide.
The automated replenishment alert triggered by the system have
reduced the out-of-stock rate from 8% to 2%, shortened inventory
turnover days by 40%, and saved over US$300 million inventory costs
annually.

Same for SMEs, Al
strengthen compliance. Top Soya, for example, introduced “Smart
Operations” solution that integrates sensors, Al and video analytics
technologies to monitor production line data - such as checking the

can enhance operational efficiency and

clarity of expiry date stamps on bottle caps and counting
production quantities. This helps reduce product loss by 10%.

KEEBHWalmart@LULAIBBEME R4 D
2INBBIOREHBEHERR BEENFETS
LEFIHTRE REBUMEE 2% BB RHAEFZA40%
SEMENEFRAFEBBIEET -

HRNEME AL RAZERR - MBERE
B EREmsIAEEEERR BEBREE
ANEEDTER B BRAEESRE B UF
BoOMKRARRAIRE EFRETER SHHEE
HEZL K ERBERFE10%e

* Source BEiIZR: hk01 column by Dr Simon Yuen, Senior Lecturer, BA in Business (Operations and Supply Chain Management),
College of Professional and Continuing Education, The Hong Kong Polytechnic University

Contact us to learn more
s TRES

Al relies on data to deliver higher accuracy. Globally recognized identity enables Al systems to deliver
the right information to the right consumers at the right time
ATEZSRBER RESSHNER Y 2N EMHEA LS ZRARENRNRBEIREEE SR ERNEHC

T:2863 9740

E:corpinfo@gslhk.org 20
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GS1 HK in Review

Digitalisation Reshaping the F&B Industry
HISCELEMBENEE

Ql FO&D G51 HK Food Safety Forum 2025

D L o . Di;li'-':r‘*;'ﬁc-l‘- far Food Safaly in the Green Era

b e |

Lot
Themed “Digitalisation for Food Safety in the Green Era”, over 300 UM EIHEA ELEE(LATBENGSL HKE
Government Officials, industry leaders, and senior executives RZE#HIEFAIEIT ERBIBIOOMNBFES
came together at GS1 Hong Kong Food Safety Forum to explore %R EMEANESE  E#BECOAEESIE S

how digitalisation is redefining the industry through 3 vital lenses: %2 -TEJ{HERE) - TBIF{CREH# = KT =E-
food safety, sustainability, and digitalised supply chains.

Hong Kong’s rigorous food safety system, extensive international trade
network, and privileged access to the mainland market under the CEPA
framework, have endowed our city with outstanding potential to serve as the
region’s leading food trade centre. Barcode technology, which is integral to the
food supply chain, will take on an even more important role as a result.
ERRBEENBZHIE -ME/ENEIRE S48 MURIECEPAIEZR M REAM mHH
B EBHABINARENEREZ PO - ER > —EXXEERYHEENRISRITEE
BB AR

Guest of Honour - Ms. Irene Yeung JP, Permanent Secretary for Environment and Ecology
(Food) of HKSAR Government
FREE -RERFEEREANER (BY) BEBHATHL

‘LW. c};::ED

Digital transformation in food safety is no longer a can-have but a
must-have. By using innovative technologies like big data, loT and artificial
intelligence, we can reduce carbon emissions at the source, promote circular
economy, and provide credible ‘green claims’ for products.
BEmZ2NENSCEITAEE AR > e BT cRIBAEE - MHE- AT
BREFAMAE A MCRER BRBIRATE  WAEMN GEBHE) =#RHEAE

2%
A5 5 ©

. EO®D Ms. Betty Leung, GS1 HK Board Member and Vice-Chairlady of GS1 HK’s Food & Beverage
@1 E _‘“'J = Industry Advisory Board
e GS1IEECE | coimmmEsEEsRQRMeTLSNERRRERRAELL
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Senior Executives from Café de Coral Group, DCH International
Holdings, Lee Kum Kee International Holdings, Loscam (Greater
China) Holdings, Maxim’s Caterers, Million Group Hong Kong,
Nestlé Hong Kong, and Sun Generation shared practical insights on
digitalization and sustainable development. Some of them also

shared how they effectively leveraged QR codes with GS1

Standards to manage expiration dates and ensure food safety; as
well as the ‘ESG Supply Chain Community Platform’ to manage
Scope 3 carbon emissions that
downstream supply chain.

involved the upstream and

WiE LERREAREER - KETER FHE
B (KPE) - FLEL FEELEM - £8F
B BA—RNEEARDZEHB L RAFES
BHRBREBREF -BLEENZMANMAS
RN AGSIZ2R QRES MiyF 214 0 BI18 - FEfR
BL UKRIESGIHFE#E B EMB AR BT
R tFESE F Y Scope 3hkHEm

NarRIABRRAEEWFAINBDEE BREH - fIRHEE S BB EM T A2

“1QR” supports expiry date management and display of organic / sustainable credentials,

contact us to know more.

36 Awards Presented at Quality Food Scheme Series

BHEEmsE 183 36(EEE

The “Quality Food Scheme” Award Presentation ceremony was also
held at the Forum, where a total of 36 commendations were
presented to 28 outstanding companies. Mr. Anthony Li, JP, Deputy
Secretary for Environment and Ecology (Food); Hon. Peter Shiu,
BBS, JP, Member, 14th CPPCC National Committee & Legislative
Councilor; Dr. Christine Wong, JP, Controller of Centre for Food
Safety ; and Ms. Betty Leung, GS1 HK Board Member and
Vice-Chairlady of GS1 HK’s Food & Beverage Industry Advisory
Board were the award presenters.

“Quality Food Scheme” & “Quality Food Scheme+” aims to
recognise companies that demonstrated outstanding performance
in food safety management, control and traceability, whereas
“Quality Food Scheme ESG” acknowledges businesses for putting
extra efforts on ESG practices.

GS1 HK Food Safety Forum 2025

Segitaine=an lor Foad Safety in ) Grsen i

SRS

BB LB ITTGSI HKIMBE R Mt 815
HIE RIREREERRWER(RY) FTWE
e IPNILESEZBAIKIE, BBS, JPRYIRIE
BEERYZETORYZEEERREE P
GS1HKEZREFERFBRMANMITHEEN
LZEGRITERMEL T HERERE HET
36fELEIE T 28/ 2o

MEERmtEL R EERRABHIEEREE
EmBi 22 XRRHeNAMEX-TBERMA
SHBIESGIm B E X BRI - HEMEXES,
R EE R

Spensors & fupkening Drgannaticns
L LT
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Promoting Port Community § LS
System Development e ——

B e oty i
HEWSHTBOMBRFIZRE [, e /
7N 23S X siw RN R w R
Witnessed by Ms Mable Chan, JP, Secretary for Transport and
Logistics, Mr Roy Ng, GS1 HK Chairman, Ir Prof Alan LAM, JP, Chairman
of the Board of Directors, LSCM, Mr Simon WONG, MH, FCILT, Chief
Executive Officer, LSCM, GS1 HK signed Memorandum of Understanding

with LSCM, promoting the use of Global Trade Item Numbers (i.e
barcodes numbers) for trade declarations on Smart Port Platform, which

in turn accelerates clearance efficiency and facilitates “One-Data-Multiple
Declarations service”.

RERNLSCMYIRE RS b Ew R RRERERES JP - AEETEHEIES
£ LSCMEZFEFEMESRHIR TR JPLSCMITBME R =EIH T E MH >
FCILTREBGS1 HKELSCMEZSFETH BN E2BOT S LEAEMKRE
mARIE(GTIN)ERED MR BB AR IR A T — B 23R R

1 China Customs has already adopted GTIN for customs declarations, covering all
cross-border e-commerce products and six categories of bulk goods imported into China.
By entering GTIN in customs declarations, Customs can instantly obtain product details
u u IJ such as name, brand, category, origin, and specifications, improving clearance speed.
E RS EARKAGTINGR  HEBIREHE R MCEAEER - BERFIE LGTIN BRI
Bl UM RIEIS 2 mna 18 mhd D48 R EM GRS F B o

| think PCS really embraces all these three concepts, that is, platform,
collaboration, and the need to work smart. This digital backbone is poised to
significantly bolster trade and capital flows, directly enhancing Hong Kong's
competitiveness as an international trade, finance, and logistics hub.
FEOMEZ4IEE(PCS)) AIUEA A Platform, Collaboration, Smart) » —1E{E#
ERABIENEZFA - PCSIRE—EEHCHNER  (BEBSMNESNB BASEEAR
REZ MY RAPCSHFRFE S ©

Ms Mable Chan, JP, Secretary for Transport and Logistics
EnkYnERERER, JP

Contact us to learn more E E
Ba& I T #EEE 1B oy
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Exploring ESG Opportunities at Rethink HK
F B Rethink HK $FEsTESGIE &

The 6™ ReThink HK brought together over 300 exhibiting companies
and 7,300 attendees. Ms Heidi Ho, Principal Consultant of GS1 HK
contributed her insights in the panel discussion themed “An
Innovation-centric Approach to ESG Practices to Create Business
Besides Heidi, the panel joined by

Value”. discussion was

representatives from the Data and Al Literacy Association, Hong
Kong Applied Science and Technology Research
Sustainable Development Association, and Associate Professor
fromm CUHK’s Department of Geography and Resource Management
to explore how technologies like Al, loT, and GS1 standards can
advance future ESG strategies and sustainable development.

Institute,

F7NEReThink HKEFT#£17> EEA300R2E
TEERBB7,3000REE-GS1 HKEFEER
B2 TR ESGDAT EHRIE BB R ATE
ERERE EERARKMRR - IREERE
WE - BBRAXASEMBEERERESRBNHK
R R A E AR (AN R B D 2
GSIREEH R IRESGHEIBRMRE R I &
o

Promoting Sustainability to 1,000+
Participants at Community Roadshow

AiEE1,000imR HERFFEHER

As part of the Environmental and Conservation Fund’s “Product
Packaging Recycling Program”, GS1 HK held a community
roadshow in the New Territories & Kowloon to raise public
awareness of sustainability and encourage active participation in
daily recycling and zero-waste purchasing.

The roadshow received enthusiastic response from over 1,000
participants. The public brought their own empty containers to
experience package-free shopping and recycle product packaging
on-site.

EREREREBAREETEYEmBERIRE
BNHEA—EES) GS1 HKE R R R LEE
BETHERERLTE BRATRYAIFEZERESR
> Rt fitaiBs B A BRI AR E

WEEZHREERE RS TEBE1000imR2
MmemREBHERE ZHEREBREE  RENFZ[OIUL

FEmBlike
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Mainland Enterprises Explore
Overseas Opportunities

Pasdth it E 3R 59 i s i i

GS1 Hong Kong recently organized and co-organised various GS1HKERRIENW -SMLIETE A%
activities to engage with Mainland enterprises on ways to address  {EsTUN{AIfES kB 12FH 55 /7 IRIE T H B
challenges, enhance their competitiveness and “go global”. Pt o

Co-organised Seminar with InvestHK & JD.com: Strategies to Seize
Overseas Opportunities T ———,

BigEHEE -RR SIhEEBRHISHR

Ms. Angelica Leung, Head of the Consumer Products of InvestHK,
shared how Mainland enterprises can leverage Hong Kong’s
competitive advantage to accelerate their global expansion in her
welcome remarks, followed by presentations from JD.com and GS1
HK on how Mainland enterprises can make use of diversified
solutions, such as recognitions for brand building, business matching,

etc to embark overseas expansion and seize new opportunities.

M gHEREREZSHEERABRRBI YL
BElg nEAMEENASRAEENES B
M2K;BEERARRGS1 HKEZ At (=40
EAZTEL R SREMERERYTLR BEE
HE RILHH

Sharing “Go Global” Strategies to 70+ Xinjiang Enterprises
70+ BEEDZHBHER

Co-organised a seminar on “globalization
strategies” for Xinjiang enterprises with STC
(Xinjiang) Co. Ltd., which aimed to discuss brand
globalisation strategies and solutions in Hong
Kong. The Market Supervision Administration,
Commerce Department of the Xinjiang Uygur
Autonomous Region Government were the
guiding government units.

GS1 HKEtER B IR RE R ARER R AR S

_ o THED ¥ HERAS R ® R DR E
The Chalrman an.d General Manager of STC (Xinjiang) .vvas the event EEBERGE RS E QAT R ESESR
host. Mr ‘J| Benjun, Member of the P.arty Leaglgrshp Group and S [ P T R S B P T IS B 1T
Deputy Director of the Market Supervision Administration delivered
the keynote remarks. This was followed by presentations from the ABHMBRBADREZED EERMECER

Hong Kong Standards and Testing Centre (STC), GS1 HK, Maxim’s REFp BRETSEEEREREEME AI/E
Group, Hatcher Group Limited, and MLDD International Brand FEREHF [BERAERRERRERL(STC):
GS1 HKE L EE-FRTFRERUKRMLDDE
BaEHE R xRS HiEEREE
CER BB EM R

Association, exploring bottlenecks faced by enterprises going
overseas, how to meet international standards, and key strategies to
enter into Hong Kong market.
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Mainland Delegation to Century-old Brand Lee Kam Kee

At ER2H e FEEMmEFRE

GS1 HK organized a “Hong Kong Enterprise Journey” event, where
a DKSH representative shared insights about HK market and
channel expansion with Mainland enterprise delegates. GS1 HK
introduced solutions that help enhance brand competitiveness.
They also visited the century-old seasoning brand Lee Kum Kee’s
Hong Kong headquarters and Tai Po production plant.

e WEENA TN

Contact us to learn more

B PITHES

GS1 HKZHET BB R 2R IEE) MASER
(DKSHYR BRI EATBRIBRREE R BE
GS1 HKRIRLEF BN BRI R EHR 17
FRIRHEF N Wi A S ESENNLESEE
TN S RENE BN R AR ERR

T:2863 9740 [m]i
E:.corpinfo@gslhk.org s
E —

=

Decoding the “3S” to MSc and

Undergraduate Students
KBaE (HEHREKHE3SS

2 sharing sessions were held at The Hong Kong Polytechnic
University, explaining to master and undergraduate students in
the Department of Logistics and Maritime Studies the “3S” for
supply chain management: Standards, Sustainability, and Smart
Technologies.

AT

The sessions revealed
how the industry can [ amd
leverage international
QR codes to digitally
display key product

lifecycle information

like the future sustainability

and ensure product compliance,
regulatory requirements in the EU market - Digital Product Passport
(DPP), and cases were shared to demonstrate how barcodes
combined with technologies like IoT and Al that help companies
improve inventory management, logistics visibility, production and
delivery efficiency.

GS1HKATBETITAZNYRAMESZZ
T4 B2 HAERENE3S - Standards
(1Z#) Sustainability (AI#F4& % R) Smart
Technologies (8 Zf}%)

EREEERNMEBERQRE UEHEELS
ERERTBEMBREN BREMT SR
KRB MBI EDER(DPPIBLER ; I UEH
EREBIERESYEE  AISRRERARE
BEEEWRAIRE EERIEEMEK-
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New Members

GS1 Hong Kong welcomes the following new members

O A GS1ERES

(in alphabetical order ML FHE))

1. ABOUT HOME LIMITED 36. EQBROSTRADING LIMITED
2. ADDICTION COFFEE LIMITED REBRSBRAE
s A RRA 37. ERLANG TRADING CO LIMITED
3. ADVANCE FOOD SERVICE LIMITED HREZERAT
S BSBERERAT 38.  FIRST CREATION INDUSTRIAL LIMITED
4. AGEBOX LIMITED BEIREARAT]
ZREERERAD 39.  FLAVOR WORKS LIMITED
5. AKUHAIR LIMITED 40.  FUJILIFE CO., LIMITED
6 ALLABLIMITED BN ERAR
BERBRAE 41.  FUJI ONE HOLDINGS COMPANY LIMITED
7. AMBER SMITH TRADING LIMITED BT ERARAD
—OEREZBERAR 42, FUNNY OASIS CATERING COMPANY LIMITED
8. AMBROSIA UNIVERSAL TRADING LIMITED 43.  FUZHONGTANG HEALTH TECHNOLOGY GROUP LIMITED
FHIRKE R ERAT B ERERTEmMARAT
9. AMERICAN MEILE BIOTECHNOLOGY GROUP LIMITED 44.  GABANGEL LIMITED
EEELEYMBEEERERAT KETEBRAT
10.  APACHE INTERNATIONAL COMMERCE LIMITED 45.  GAIAZOE LIMITED
RIS EREEERAR BAERAT
11.  APO (HONG KONG) LIMITED 46.  GIA PHU GROUP TRADING COMPANY LIMITED
= (&%) BRAR REEMEZERAR
12, AXIS SPINDLEON LIMITED 47.  GIANT CREATION LIMITED
13, AZURE SEA COMPANY LIMITED e L
RE¥BRAT 48.  GLOWANDGROW LIMITED
14. BARENEE LIMITED 49.  GOLDEN TODDY COMPANY LIMITED
15.  BAYOU INTERNATIONAL GROUP LIMITED SEFRAT
EREREEARAT 50.  GOOD CHARM TRADING HK LIMITED
16.  BLUE ORIGIN (HONG KONG) BIOTECHNOLOGY LIMITED REHRBEARAR
EGER (58 CURRERAT 51.  HE YI YUN KANG INTERNATIONAL PHARMA LIMITED
17.  BORQS TECHNOLOGIES (HK) LIMITED B ERERERESRAE
BHMRREERRAR 52.  HELICON INTERNATIONAL JEWEL LIMITED
18, BOSOM TRADING LIMITED AR AR RARAR
HEFERARAT 53.  HENDERSON LIMITED
19.  BU GROUP LIMITED HRBRAE
54.  HK (CHINA) XIANSHI BIO TECH LIMITED
20. CALEFACT LIMITED <
&% (PE) LHEE MRS B RAT
21.  CAPITAL PERFECT LIMITED
WA 55.  HK CHANGPU BIOMEDICAL TECHNOLOGY DEVELOPMENT CO., LIMITED
EREBEYBRERMEEERAR
22. CHENXIAO DEVELOPMENT HK HEALTH TECHNOLOGY LIMITED 6. MK DUTY FREE HEALTH AND BEAUTD LIMITED
REER (FR) BERNEERAR . A N
" EBERARNERAT

2 GRS EROIP G, IR 57 HK ILLUSTRIOUS INVESTMENT HOLDINGS LIMITED
SREREEERAT . HK ;
A : EERHEAERERAT

24. CHINA PHARMACEUTICAL CORPORATION LIMITED

pos = 58. HKLAO YAO GINGER LIMITED
PEEERAERAR Nl
B EHEREERAT
25. CIELORA ASIA PACIFIC GROUP LIMITED
59. HKDF PHARMA GROUP LIMITED
26.  CONPET INNOVATION LIMITED EE IR M IRAS

HRAHAERATR
60. HOESLANDT (HK) DAIRY LIMITED

27. CREJOYLAB LIMITED A (EE) LEERAS
RIS TEERRAT
61. HOHOTAM (HK) CO., LIMITED
28. CRISPY REALM LIMITED {FI7EK (BE) BIRAT

fErkEARAR
62. HOLYBABY HEALTH LIMITED

29.  CURL MASTER LIMITED FIUERBRREBRAR
30. ;A;;E(Cg%?%ow\ CO., LIMITED 63. HONG KONG APEXFORCE LIMITED
ER ) BRAF
“n 64. HONG KONG BAIHIVE FOODS CO., LIMITED
31.  DAVID CHIU & COMPANY LIMITED EEEERRBERAR

HARERAS
B 65. HONG KONG BERRYVITA LIMITED

32.  DAYLIGH BRIDGE LIMITED
66. HONG KONG BIOEDEN NAVIGATOR TRADING CO., LIMITED
33.  DOTEYGOOD INTERNATIONAL HOLDING GROUP CO., LIMITED ERENERER S ARAT

e (R EREEAIRAT
67. HONG KONG BONTAC BIOTECHNOLOGY CO., LIMITED
34. DR FOOD SERVICE LIMITED EEAREYMRRARAT
B BRIRESARAR

35.  EASY HOBBY LIMITED

68. HONG KONG CHECKPOINT CHARLIE LIMITED
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- o=
BimEa
HONG KONG CHOCOLATE STAR INTERNATIONAL 105. JOY INTERNATIONAL HEALTH CAPITAL LIMITED
INDUSTRIAL CO., LIMITED IRIEEFRRRERFRAR
=3 o e Y INT
ERLRNENARRRRABRAR 106. JOYSKY INTERNATIONAL DEVELOPMENT LIMITED
HONG KONG FOREAL INDUSTRIAL CO., LIMITED A RERERARAR
e L
EREAREARAR 107. JUKANG TRADING CO., LIMITED
HONG KONG GROSSELIXIR LIMITED EEEEARAT
HONG KONG GUANGYUHUA PHARMACEUTICAL 108. JURAN WORLDWIDE LIMITED
INTERNATIONAL CO., LIMITED ERERAERAE
R = e 2 NS
ERREERREARERAT 109. KAIZEN DYNAMIC LIMITED
i%;ﬁé%’g;;?gﬁ;\%%'c“ FREBUETS €, LIMTED 110. KANAYA Al TECHNOLOGY LIMITED
) = on AN EREEREARAE
%%‘Eg%;g;ggfgmcwoLOGY LILED 111. KARVANNALL COSMETIC HONGKONG LIMITED
= “e EABEEBEIRAT
%‘%ﬁig%’ggg%fg OIL FRARNMACEUITCAL G, LIMIED 112, KINETIC ENERGY PRODUCT DEVELOPMENT COMPANY LIMITED
laliatle BEEERRARAT
%%\lﬁgénﬁfégﬁ\é%u%\le's GROUP COMPANY LIMITED 113, KISSKY (K LIMITED
R “n k4 (BB ARAR
i%uﬁgs»;%\;;gg?&geﬂammw\c TECHNOLOGY CO., LIMITED 114 KO GLOBAL LIMITED
=rEEE § BARIERERA RAR)
%c%g&:ggnwggieﬁs FRESH FOODS CO., LIMITED 115, KONCI (1989) LIMITED
R R R AR BRENEIE (1989) BIRAF
%%ugég\gﬁggggﬁgiqmmmoNAL EUSINIEES €0, LIITED 116. KOREA PRETTY JANE GROUP CO., LIMITED
ISR a8 BENELEERGARAT
HONG KONG NEW KOWLOON PHARMACEUTICAL CO., LIMITED 117 LAIFE LONGEVITY LIMITED
%%\1¥?£%nfﬂéyﬁyégﬁg9%\ANKEN INVESTMENT GROUP LIMITED 118, LAOR COMPANY LIMITED
MRS “n ERRRERAT
%%\g;gﬁ'gﬁﬁgzgfqmMACEUT'CA" L= 119. LEHUO RUIS| (HONG KONG) LIMITED
RRIRRRRIR AR SCEIRE (B8) ARAT
HONG KONG OXYGEN WAREHOUSE INTERNATIONAL GROUP LIMITED
120. LEMON SEED BUSINESS LIMITED
EREARBEEREESRAR
HONG KONG TAI WUI LUNG INDUSTRIAL COMPANY LIMITED 2, USFIoNINEA LIMIED
EAREREEERAT 122, LIVESMART TECH (HOLDINGS) LIMITED
%03: 3 1% A=
HONG KONG VANHE INTERNATIONAL TRADE COMPANY LIMITED AR (R AIRAR
EEEMEREZRHBRAT 123. LOVE IN YT LIMITED
HONG KONG WAH FUNG HEALTHY COMPANY LIMITED 124. LUCENT BIOTECH GROUP LIMITED
ERELURHBERAT IR R EEARAT
HONG KONG WONG FEI HUNG CO., LIMITED 125. LUMETRA ASSET MANAGEMENT LIMITED
ERERBRNBRAR BEABEEEESRAR
HONG KONG XIJIU BIOLOGY SCIENCE AND TECHNOLOGY CO., LIMITED 126. LUNA BIANCA INTERNATIONAL LIMITED
ERBNEMREBRAR HEARAERERAT
HONG KONG XILIANTIAN BIOTECHNOLOGY CO., LIMITED 127. LV SG LIMITED
EREBRXENHRARAE 128, MALAMEOW LIMITED
HONG KONG ZHONGYING MEDICAL TECHNOLOGY CO., LIMITED RS A IRAE
SERRERHRARAE 129. MEYER FSMP HONG KONG LIMITED
HONGKONG CHANGXIAO TRADING CO., LIMITED EGDRFREREBERAT
FERXEA BRI 130. MISKAWAAN HEALTH GROUP LIMITED
HONGKONG JISUITANG CHINESE MEDICINE FACTORY LIMITED B UERERREEERAD
EEEREPRBHRAE 131. MIX GROUP TRADING CO
HONGKONG PHARMACARE CO., LIMITED ELEERSAT
BRERYBRARAT 132, MUKO CITY (HONG KONG) INTERNATIONAL TRADE CO., LIMITED
HONGKONG VALUE SUN INDUSTRIAL CO., LIMITED R (%) ERESERAR
ESEBRREERAR 133. MULTY-DYNAMICS GLOBAL SEAFOOD TRADING LIMITED
HONNMONO INTERNATIONAL LIMITED EERINEEESARAT
BUERERAT) 134, N HONGCHI TRADING CO., LIMITED
HOPE BIOCHEMISTRY TECHNOLOGY CO., LIMITED WEBSBERAT
BEEMPRBRAT 135. NEW MAN KEE SAUCE AND FOOD PRODUCTS (HK) CO., LIMITED
IASUS CONCEPTS LIMITED BB GEEKRENERBRAE
INLYCARE INTERNATIONAL (HONG KONG) LIMITED 136. NICE EUROPE LIMITED
REHR (FR) ARAD 137. NOBEL (CHINA) LIMITED
IPONDO (JAPAN) HEALTH TECHNOLOGY CO., LIMITED BRI (RE) BIRAE
—AIE (BF) RERERARAS 138. NORDGATE LIMITED
JAMO HOLDING LIMITED BREBBRAT
JAPAN FINO COSMETICS LIMITED 139. NUTRAORIGIN INTERNATIONAL LIMITED
BaIERIbTRARAR 140. NUTRINSIGHTS HONG KONG LIMITED
JAPAN INNOVATION TECHNOLOGY LIMITED ABEEBERAD
JAPAN PI YA NUO CO., LIMITED 141, NUTRITION FAMILY COMPANY LIMITED
HAREEHENEHERAT HEMRERAR
JIHE CO., LIMITED 142. ODDITY FRAGRANCE LIMITED
EARRAT 143, OOLEY CARE COMPANY LIMITED
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ORCHARD FARM COMPANY LIMITED
TERETERKERAR

ORIENTAL COLORS LIMITED
RAZBARATR

P.MARKET INTERNATIONAL TRADING LIMITED
BERE ZERAR

PALAMON CAPITAL PARTNERS LIMITED
PDS NORTH AMERICA LIMITED

PET CARE INT'L CO. LIMITED

PETHUB COMPANY LIMITED
F—RMARBRAE

PHYTOPAW PET HEALTH LIMITED
HEMENRERRAR

PIONEER INTERNATIONAL TOBACCO HONG KONG LIMITED
FREREEEERRAR

PLUS EYEWEAR LIMITED

KRR FRAR)

PROFIT CREST INVESTMENTS LIMITED
FBRERRAR

PROFITS TECHNOLOGY CO.,, LIMITED
GaPHRINBIRAR

PROJECT KONTEMP LIMITED
PRO-SAFE NUTRITIONALS CO., LIMITED
HREERRERRAR

RABBIT B INTERNATIONAL LIMITED
REEERARAR

RAC BEAUTY GROUP INTERNATIONAL DEVELOPMENT COMPANY LIMITED
FHRERERARARE

REALMIND BIOTECH (HONGKONG) LIMITED

ZBEY) (B BRAR

ROX ZONE LIMITED

RT HEALTHTECH CO. LIMITED

ARRERRARAR

RUN DA EVENTS LIMITED

RYKY AROMATHERAPY LIMITED
BRERSRERAR

SAMSON INTERNATIONAL TRADE LIMITED
ZIREREZARAR

SANOTACT (HK) LIMITED

iEsEtE (B8) BIRAR

SANYE PROSTATECH BIOTECHNOLOGY CO., LIMITED
=tE—EMBRBRAR

SCONFINATO LIMITED

Hi i EARAT)

SECURE CONNECTION LIMITED

SHANXI XINGHUA VILLAGE CO., LIMITED
LIABIERRHARATR

SHOKZ HEALTH GLOBAL LIMITED
BERBIRKARARE

SPEED YOUNG(HONG KONG)GREATER HEALTH CO., LIMITED
X (BE) ARBEARAE

STELLAR WELLNESS BIOLOGICAL LIMITED
RRBEEVERAR

SUCCESS SIDE LIMITED
SUKEAN PHARMACEUTICAL (HK) CO., LIMITED

BRI REEE (B8 BRAF

SUN PO WING TRADING LIMITED

MERERERAR

SVEA (HK) LIMITED

HTgEER (F8) BIRAT

SWEETS & PASTRY MANAGEMENT COMPANY LIMITED
REEEARAE

SYNERGY BIO WORLDWIDE PHARMACEUTICAL CO. LIMITED
ERBIRIKRNERRAT

TASKA TECHNOLOGY LIMITED

ERRRARAT

TEA HK BIOTECH LIMITED

FEF R B RAR

182.

183.

184.

185.

186.

187.
188.

189.

190.

191

192.

193.

194.

195.
196.

197.
198.
199.

200.
201.

202.

203.

204.

THE MIGHTIEST LIMITED
BEECERAR

TIN WUI TRADING
REES

TIPTOP THINGS LIMITED
TBEREYMARAE

TOKYO SKIN RESEARCH INSTITUTE LIMITED
RRKERFRAERAR

TOMATO PIE CO., LIMITED

BIKARAR

UK AILISE BIOTECHNOLOGY TRADE LIMITED

USA NIRVANTA HEALTH INC. LIMITED
ARG () ARAR

VICTORIA HKG LIMITED
HZFAARAT

VIJIM LIMITED
HEFFE RAT)

VITALIZE CO. LIMITED
HEZ (ER) EERRAR

VOOMAX TECHNOLOGY LIMITED
HERTHRARAR)

WANYOU TECHNOLOGY (HK) LIMITED
BAERE (H%8) BRAR

WINELOT LIMITED

BEaR (EE BRAR

WISE PET

WONDER HOUSEHOLD LIMITED
AETRRAR

WORTH.IT

WSQ COMPANY LIMITED

XINGXINMAI INTERNATIONAL TRADE CO., LIMITED
ASEXEREZERAR

Y&L COFFEE LIMITED

YAT CHAU VASNOM TECHNOLOGY MEDICAL INTERNATIONAL
GROUP LIMITED
—MBENKBEERERARAR

YIPINTANG (HONG KONG) HEALTH FOOD GROUP LIMITED
EmE (B8 BERAEEFRA

YIWULUXE (HONG KONG) INTERNATIONAL TRADE IMPORT
AND EXPORT CO., LIMITED
KERM(FER BREZEHOBRAR

YOLAND GLOBAL HOLDING CO., LIMITED
ERERERARAR

Join Us

RAHEFINES
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GS1 HK Calendar

5 &7 NOV 17 - 18 NOV 18 NOV

Government-funded Programme Asian Logistics, Maritime and Joint Seminar co-organised with HKTLA:

- PTSGLS: “The Present and Future of Smart Aviation Conference Navigating Towards Smart Logistics 4.0 -

and Green Logistics” Certificate Cours (GS1 HK will co-organise SCM & Logistics Innovating for Sustainable Shipping,

BERGEYIREEEIFE Forum Il with HKTDC on 18 Nov) Logistics & Supply Chain

- MERRGEYIRIVIRTE B R BERE TN AUE R EE E R HBEBMEBYRIGE (HKTLA) &R g
(GS1 HKi#& #1118 18HBAHKTDCE ## - BEYRA.0: A EIR A ENUE W) B s

IR EIE R RRIEI)

21 NOV 28 NOV

The Hong Kong ICT Awards Visit to Smart Office: Exploring Business Growth

- Awards Presentation Ceremony cum Dinner and ESG Strategies under the Al Wave

(GS1 HK is the Leading Organiser of [SBREAEMAZT]IRERAIRBE THERILR

“Smart Mobility Award”) FRESGHRBE ) -
TEAEMNBIBEAR I AR IS G E Upcomlr:gf_Ev?nts E .|E
(GSI HKR MR IHATEL (VB IR18) BIS AR5 D)

[=]

Who will be the Winner of HKICT Awards 2025?
rEAE MA@ ARE 12025 {E&#3K?

Organised by the Digital Policy Office, The Hong Kong ICT Awards H#FHERAETEZHHNSESARBERR
2025 have completed adjudication process, in which winners across % #£2025 572 T F 2 5o hk > 8{EZIEME R85
the 8 award categories will be revealed soon! As the leading #EZFEIEHLE!GS1 HKE S Z BT RIS HHL
organiser of “Smart Mobility Award”, GS1 HK will co-organise the #&> #0118 21 B ETIHEIE R HIE1E HIE.
award presentation ceremony of this category on 21 Nov, 2025. e TR R R AT [ R I R AR | SR
The Awards Presentation Ceremony for The Hong Kong ICT Awards B8, e ERIELERI AR [REIRE 2 F
will also be held at the dinner on 21 Nov, 2025, announcing the A% !

“Award of the Year” selected from the 8 Grand Awards.
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Contact us to learn more Tel 55 2863 9740 [l
BEBRMTHRES Email EER corpinfo@gslhk.org ﬁ_
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