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Forging the Future with
Digitalisation and Sustainability
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As companies adopt a digital-first approach and harness
innovative  technologies in their operations and
manufacturing processes, they not only enhance operational
efficiency and reduce costs, but also make significant strides
towards sustainability. Recognised as 2 significant global
business trends, the convergence of “digital transition” and
“green transition” has become essential, and neither can
succeed without the other.

Green initiatives have gained momentum worldwide. One
notable example is “the European Green Deal”, which aims to
reduce emissions by 55% by 2030. To achieve so, they have
set a mandatory requirement to create a “digital product
passport”, which carries a set of digital data specific to a
certain product and aimed at making all relevant information
visible during the product’s lifecycle. Businesses globally,
including those in Hong Kong, are also increasing their
commitment to sustainability.

Therefore to drive transformation at scale, companies of all
sizes should equally focus on "Go Digital” and "Go Green”
strategies. Technologies and standards play crucial roles as
enablers. For example, a leading food company in Hong
Kong leveraged technologies such as loT sensors, video
analytics, standard-based cloud platform in their factories to
capture real-time productivity and machine energy
consumption etc, which in turn support them to increase
staff performance & productivity by 15% & save energy
consumption by 5%.

Another effective approach to embracing sustainability is the
implementation of GS1 2D barcodes (or QR codes), a
powerful tool to track product carbon footprint, facilitate
data transparency & interoperability, showcase ESG
certifications etc. In addition to serving as a key enabler of
EUs “Digital Product Passport”, they also empower
companies to reduce food waste. In Japan, a pilot test was
conducted in retail stores, where GS1 2D barcodes were
used to enable dynamic pricing based on expiration dates,
stimulating purchase thereby reducing food loss.

In this issue, Matsumoto Kiyoshi shared their ambitious plan
of opening 30 stores within 5 years, and how they leveraged
“digital, paperless trade” since inception in Hong Kong to
enhance procurement & auditing efficiencies and promote
their sustainability agenda. CATALO, with an investment of
HK$100 million, aims to improve production volume while
realizing sustainable development; whereas Culture Homes
and Forward Living focus on creating quality and engaging
experiences in elderly care and consider using 2D barcodes
to bridge offline & online experiences.

1

TR EZEEUHC WNEENREBRERE
ERAAMMR BT ERS T EEMER REME
BRI TCEERNFEE R -TMBEEY MG aEi,
2RENBENMSECERBELIT MEATERE
BEe

IR FEE R AP —EREE F 2
BEMBI (BB ST 20305 B 55% A BIR
EER MMHERNET—ERELAEREREERE
EnBBEEN#BERER D BRAERESBHRA
NERENBHAE-FE L 2KOEESBEANEE
TR A FIE Bl R iE 35 R B & GE

At e AR/ N EE I TEBEEL HMEER
RFEE18Go Digitall K2 [Go Green ) 5588 » & iRl F11Z
ERBIRU L2AKREEBBIERA AU EBERERA
BN THAERYEEGERE RO MR IZE
NEIGT &% SRHEEEMAEFE I3 FHES &
BoHNEE THENNIRSEEZELISHNEIR #1495%
BIBERHFE
B—EENHEE A FELERN G EABERGSL 2DEH
(WQRHE) » :E R U E B ROIB M E RV BT I8
HEIREPREREH OE BTESGHEEZEGS1 2D
ERROIEIR (IS ERER IO ETBEER/VRER
MetrHA BEERET T A A BBGS1 2D
BERIER E R REMBERIEE A X BIBUEE  BR
=27k

5 H#ABusiness Connect’ A5 9= 7 M FIF R AR5
FRNRRI0BERTE) WH A L EFE R B M Ems b
EACES D IRARBNEANENRR ERAEE
ER -CATALORE IEETIRALEENRR 5
AR E R AT E N bR B SRR N ATE
BEREANERSESNEESEE WEBFER 4
ERB IR 43 T AN4R _ER8ER o

GS1 Hong Kong

22/F, OTB Building,160 Gloucester Road,Wanchai, Hong Kong
T +852 28612819 E info@gslhk.org

www.gslhk.org

n | GS1Hong Kong | Q]

GS1 is a registered trademark of GS1 AISBL.
All contents copyright©GS1 Hong Kong 2023



2023 Executi

xecutive Connect
September NH ;Elilga?sﬁiﬁoto Kiyoshi HK
Contents B#%

Executive Connect BIREEH 3
Devoted Newcomer Hatched “30-store” Plan
Amidst Continuing Demand for Japanese
Drugstore Products

BAZEMERFR B IREERF30E

Corporate Dynamics
EEE
- CATALO

_

Corporate Dynamics 1>2£Eh5E 9 e
Investing HK$100 Million for Smart Production: R i o
HK Health Product Brand Sets Sights on Al
Greater Bay Area c . o [
. orporate Dynamics ]
BA—fE BEAELE BREBAIEANE 1 came _
- Culture Homes
Corporate Dynamics 1E2&AE 13

Shed the Old-age Stereotype Embrace a
Bright Lift at Dawn
BIRMERLEER EHEF SR AL

1 I'Go Smart]

Go Smart 19 - Enhance Supply Chain
Enhance Supply Chain Traceability Effectively Traceability Effectively &
& Efficiently in 2 Ways Efficiently in 2 Ways

RAHEIEBHEEM2AE BB IR

Member Benefits 25
Capitalising Business Opportunities with
Barcodes

EREESE RA—SHTES Member Benefits

- Capitalising Business
Opportunities with
Barcode

New Members #ul#& 8 27

About GS1 Hong Kong A& B E REEITE

Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is &HHESEREEHME(GS1L HK)R1989FHEERHEMII’ B
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their ~ GSICIBIARBHIET EN @ 12 M2 IRLFESEEHE (B E RIS
digital transformation, improve supply chain visibility and efficiency, ensure product RIEHE)R—ZFIIEREIT A BRAZRIRTS B2 HEL 12
authenticity, facilitate commerce connectivity and enable sustainable value chain through — FHLFESEFERAE KW R - BEREREBEUE VEES G TES K
the provision of global supply chain standards (including GTIN & barcodes), and a full B EIFEGEEHE

spectrum of platforms, solutions and services. GS1 HKE RIS 0008 b 2 & B WEL 20ETL QiES
GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors SHE @ B QKRB BEEIE - WHERE R Z!K‘%‘Eﬁi%‘.
including retail & consumer packaged goods, food & beverage and food services, BB EFRMEH BIFKRENARNSEAGDBIBELIRIEER B
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of BB BEEE INES

trading partners, industry organizations, government, and technology providers, we can GS1°2 — SR (it & B fit FESE 4B 22 1) JE 22 FI) AR » 48 2R 1A EEF)
foster a collaborative ecosystem, paving the way for “Smarter Business, Better Life”. B T A T A BB 1 15E0 & R R 2 FR1SOERR
As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.

#8311k www.gslhk.org

Website : www.gslhk.org

Editors: Corinna Fung, Will Ip, Cindy Chui RER: BRI B RTE
Adbvertising and editorial enquiries: Will Ip BREREEEN: kA
Tel: 2863 9763  Email: willip@gslhk.org 5. 2863 9763 BE: willip@gslhk.org

This document is provided "as is” with no warranties whatsoever, including any warranty of merchantability, noninfringement, fitness for particular purpose, or any warranty otherwise arising out of this document.

GS1 HK disclaims all liability for any damages arising from use or misuse of this document, whether special, indirect, consequential, or compensatory damages, and including liability for infringement of any intellectual property rights, relating to use
of information or reliance upon this document. Although we endeavour to provide accurate and timely information, there can be no guarantee that such information is accurate as of the date it is received or that it will continue to be accurate in the
future. No one should act upon such information without appropriate professional advice after a thorough examination of the particular situation.

GS1 HK retains the right to make changes to this document at any time, without notice. GS1 HK makes no warranty for the use of this document and assumes no responsibility for any errors which may appear in the document, nor does it make a
commitment to update the information contained herein.
EXHRTERERI BTN GS1 HKA G B AR MEHE IR
GS1 HKFEIEHER FHTRE AR AE (T
BEANERAHERERE TERBENE
GS1 HKIRBRERF I X TR BORER B R SBT3 GS1 HK?}ISU#B”T?EJTT’EEW? i AR EH X R E AR E SRR A S RS R E

BAREE B0 SUEA B A5 BN B FERER.
@ﬁ%l?ﬁfa\im A5 SERNERE SR REAX MERNEANRERRENST-BERMBHREER RENES BRERIILRESIREZ BRERER WRRNHE




BUSINESS CONNECT

Executive Connect

Devoted Newcomer Hatched

“30-store” Plan Amidst
Continuing Demand for

Japanese Drugstore Products
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Yasunori Hayashi
Director of Matsumoto Kiyoshi (HK) Co., Ltd.
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The Japan Tourism Agency reported about 910,000 Hong Kong travellers
visited Japan in the first half of 2023, placing behind Taiwan, Korea and
the US, and ranked the 5% biggest foreign spender with HK$91.6 billion
spending*. Has the opening of borders affect the sales of Japanese and
Korean products locally, which prospered during COVID?

Yasunori Hayashi, Director of Matsumoto Kiyoshi (HK) Co., Ltd., said the
company has experienced steady revenue growth despite relaxed travel
restrictions for HK people, driven by its product diversification strategy
which highlights more than 16,000 different products offering, from
cosmetics and health foods to everyday grocery. Planning to expand in HK
and Macau markets, Matsumoto Kiyoshi (MK) is broadening its product
range with more daily essentials and food products, aiming to make the
company the first choice for those who admire Japanese culture and
products.

Holistic Supermarket-like Health & Beauty Shop

Premiered in May 2022 amid the raging pandemic in Hong Kong, MK has
opened 6 stores within just more than a year. The company aspired to open
30 stores within 5 years, and adapt the size of the shop according to the
specific locale. "Half of our stores are located in high-traffic areas like
Causeway Bay and Tsim Sha Tsui, for better brand visibility, and another
half in residential areas, where we offer a wider range of products like pet
supplies and contact lenses, catering to the everyday needs of the
residents and creating a one-stop shopping experience.”
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One of the local store holds a top 5 position in sales among the company’s
expansive network of over 3,400 stores throughout Asia, thanks to the
popularity of their in-house health products and exclusive co-branded
items. "About 10% of our product line-up, or some 1,600 items, are from
our own brand. Domestic consumers are also flocking to exclusive
co-branded products, such as the limited edition Doraemon ANESSA
sunscreen lotion, which accounts for half of the overall sales in the group.
These items not only draw traffic to our stores, but also promote more
spending.”

Daily Lucky Draw Gimmick for the 7™ Store in Sep

Set to open the 7™ branch by end September in Mongkok, MK plans to roll
out a membership scheme and a dedicated mobile app. Among the initial
promotional activities is a daily "Lucky Wheel” coupon draw, an initiative
expected to stimulate consumption. “In Japan, we use proximity-based
push notifications extensively. Let’s say the weather near Ginza is hot and

humid, we would send out discount messages for items like tissues or drinks
to lure customers. Instead of using demographic data like age or gender, we
aim for personalised promotions that are based on individual customer’s
buying history. It is expected to roll out in Hong Kong as well to engage our
customers.” Technology-driven, an Al makeup smart mirror called “KATE
BOX” is set-up in its Causeway Bay store that use customer’s facial features
and clothing style on the day to suggest the most fitting makeup.
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Mr. Hayashi is keenly aware of the values of EDI (Electronic Data MRBERTBEAZAIEBHEBEDI(BEF#
RN EE > FTAE R BB ERE R

Interchange) as well, which is why the company adopted GS1 HK's AT
#GS1 HK B %) 8 W EREER

fEMA e

"ezTRADE" platform since its inception in Hong Kong, and demanded its
suppliers to use.

£€ ' pleased to know that many local agents for Japanese brands have been
using "ezTRADE" for transactions with retailers, with proven positive results for
years. As a leading Japanese drugstore, it comes naturally for us to adopt the
established industry standard. The platform is critical to enhance our procurement
and auditing efficiencies, ensuring data accuracy, and allowing us go paperless,
paving way to a small yet important step towards environment protection and our

sustainable development.
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While 80% of the group’s products are shipped directly from Japan to
Hong Kong, the other 20%, such as Kao and LION brands, are supplied via
local agents at present.

Subtle Difference of HK, TW, JP Shoppers

Also serving as the chief of Matsumoto Kiyoshi in Taiwan, Mr. Hayashi
thinks while the consumption patterns in Hong Kong, Taiwan and Japan
are similar, he noticed there are subtle differences, like the quality-seeking
Hong Kong’s customers usually spend more per bill,
and Taiwanese treating the

as opposed to
Japanese’ supermarket-style shopping,
purchase as a reward to oneself or others when one feels weary.

“Today’s Gen Z customers tend to compare products online, make their
own choices, and check out quickly. They rarely ask for help from staff, so
we're considering introducing self-checkout counters to make shopping
more convenient. Once our growth turns stable, we'll even consider the
possibility of unmanned stores with fully automated shopping models.”

Mr. Hayashi maintains a positive outlook on the potentials of Al, which is
expected to support the front-end services in the future. He imagined Al
could assist in diagnostics, providing essential data to pharmacists and
nutritionists to recommend the most fitting treatment or wellness plans for
customers, or aid in backend tasks such as stock replenishment. When
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asked about the company’s e-com plan, he noted that given Hong Kong'’s
dense population, close proximity of stores and the convenience these
offer mean MK will focus on brick-and-mortar stores. He expressed
concern over the quality of the many online marketplaces where products
of unknown source or inferior quality, so he urged consumers to shop
through legitimate channels.

Challenges & Sustainable Development

Hong Kong has stringent requirements for imported drugs, which is why
many over-the-counter (OTC) drugs from MK are still awaiting approval for
distribution. Mr. Hayashi is hopeful that this process can be accelerated in
the future to better cater to local needs. The group is also grappling with
challenges posed by labor shortages and warehouse management, yet he
believes digitalisation and automation will clear the way ahead for the retail
industry.

Committed to “Net Zero” by 2050, the Group has done more than reducing
paper usage via digital ways by "ezTRADE"”, they have also used
automatic timing controls for the LED wall at the Causeway Bay flagship
store and the lighting system at the Tsim Sha Tsui Kimberly Road store. This
helps minimize disturbances to the neighbourhood and also monitor
power usage.
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EE About 40% of Matsukiyo’s own brand products are made in an eco-friendly way.

For example, the eco-bags sold in Japan are crafted from 4 recycled materials. Our
another brand ARGELAN, the products are produced in 95% natural materials.

Besides, our headquarter

RIFER- 99

a carbon-reducing culture and play our
environment IRAA 44 Matsukiyo B K mnhg E maE AIRR A V&S Al B
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has made flexible and work-from-home
arrangements one of our human resource policies for a few years, and
we are now enforcing these measures in the oversea branches to foster

part to protect the

* Japan Tourism Statistics (Jul 2023). “Visitor Arrivals to Japan and Japanese Overseas Travelers”. 6
BAEYE 20235F78) «(FHHIEHS LCHEEBAAK) BE https://statistics.jnto.go.jp/en/graph/
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Go Digital

Unveiling Infinite Retall
Possibilities from QR codes

TEFES M BHER

2D barcodes (QR codes) are widely used in daily life for various Z4EH5(2D Barcode) T B &4 EEAE T FX
purposes - payment, ordering meals, event tickets, promotions, {14N TRAJEEENFAIEABE FHEE AR
anti-counterfeiting and traceability, and providing detailed product ~“HEERFREAE-

information. (ARG BT~ MBS ATH?
As business owners, have you fully leveraged the various benefits of HBHEKRETER BB TE R R4 F F S H IR
QR codes? Experts even predict that QR codes will have increased BE -HE -EEEMEHF-

adoption in industries such as healthcare, education, business

operations & marketing in future.

What is the main difference between GS1 QR code and ordinary QR code?
GS1 QRIEEIEEQRIBEFERMHR?

GS1 QR code GS1 QRIE

® GS1 QR code is structured basing on GS1 Digital
Link standard, and serves multiple purposes
(e.g. retail check-out, track-and-trace, expiry

Ordinary QR code iEQRHE

® An ordinary QR code is not structured and serves
single purpose (e.g. direct to a webpage)
LEQRIBI B ER XA BE— A (MismAa,)

management etc, details refer to key usages

areas on next page)

GS1 QREELLGSI Digital LinkiZ#E45181E° fEE R [E

FEFR (AU SR B RO B MR EIESE - FEE TEE

EER#HE)

- GS1 QR codes and GS1 DataMatrix?

\O, What are the differences between the 2 types of 2D barcodes
Fl#% 2 2D{&E5° GS1 QRIEEIGS1 DataMatrix A R[E ?

(LN
—
—

-

GS1 QRI5
Suitable for AR

Retail, Consumer-facing sectors

SEHEEBRMES

Characteristic 4524

® Scannable by most smartphones, so commonly
used for consumer engagement / interaction
REM S SEF IS LR EEEEBER

GS1 DataMatrix

Suitable for AR

Medical and healthcare (e.g. pharmaceuticals),
electronics (e.g. components), and automotive
(e.g. parts) industries.

BEARREIE (&R BF (AN BRISHE (S H)ITE

Characteristic 524

® Generally smaller in size compared to QR codes,
allowing for higher data density in smaller spaces.
EiEANEQRES /) B EEERNEBARIREE S BE
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Go Digital

Must-know Trend for Retailers: Both 1D + 2D Barcodes will be used in 2027

SEZEYH:2027F1D + 2DIRIELEH

QR codes have become a prevailing trend. GS1 and the business Z#IE2 AR GS1EEmAELESuNrise
community has initiated the “Sunrise 2027 project, aiming to accept 20271518 EHE2027TEE RN S EHE AR
2D barcodes at retail Point of Sale (POS) systems by end 2027. 1D & 4 BHNEE BHELEE FEREHFE2DK

2D barcodes will co-exist on product packaging.

e

[®

Local Use Cases of GS1 2D barcodes

1D IREE BN FTo

Key usage areas of GS1 2D barcode (QR codes)
GS1 2D{&HE (4485 MR IA X EFE SIS

Enhance Inventory Management
(inventory accuracy,
first-in/first-out management)
RABGFERE (CELHEE EF
HEREE)

Protect consumers via expiry
date management at POS
TEHER (POS) L BEERE
HE REHEE

Reinforce Consumer Engagement
(update promotion offers from
time-to-time, provide nutrition
value about the product)
RAHEE LS (BRHEEMES-
RHELEBEEAE)

it R R E A

Ocean Empire

Leveraged 1QR for
promoting new congee
pack to increase
consumers’ product
awareness

BEWE

HETEAEY LI1IQRE S,

DRE B B A fhel R

Increase supply chain visibility

@ for traceability & product

Y authentication
RCBHEE N IR HIEREAE
BEERER

( '\ Sustainability by preventing
food waste and providing

recycling information
¥ FEER HRRERYK
IR AT EI E R E

Fulfill regulatory compliance /

@ industry best practice by
showing more product
information (e.g. nutrient
value) digitally
MEHBARAETESERSEN
(nEEEE)URFEEEERK/
RETXEE

Mak Man Kee Noodle Shop
Boost online sales
at zero cost

PP ERHE

TR ARG EEEE

Tap into various business opportunities of GS1 2D barcodes now! Contact us to learn more  [®]y =]

ER%E

ERsmEEN G FERNTE) IBEGS] 2DIRIS KB MERMTHRES e

T: 2863 9740 E: corpinfo@gslhk.org
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Corporate Dynamics

Investing HK$100 Million for Smart
Production: HK Health Product Brand
Sets Sights on Greater Bay Area

BALE EEAEEE
BRERMIEALE

Calvin Chan
Chairman and CEO
CATALO Natural Health Group

RIS RIAME RS E T EFRITEARH

The “Made-in-Hong-Kong” operations appear to run out of steam
after the mask manufacturing boom: In Q1 2023, the index of
industrial production for manufacturing industries showed minor
ups-and-downs between 0.3% and 0.8% over the last 4 quarters as
per the Census and Statistics Department, suggesting a potential
lack of growth momentum in the manufacturing sector.

That said, Calvin Chan, Chairman and CEO of CATALO Natural
Health Group and a member of the GS1 HK Board, maintains a
positive outlook on Hong Kong’s manufacturing sector. He believes
Hong Kong still holds pivotal roles and advantages in international
trade, finance and innovation, and feels confident of the Greater Bay
Area (GBA) market potentials. Calvin predicts that CATALO's local
smart production line, set to be operational next year, will create

over a hundred new products to meet the needs of GBA consumers.

Disruptive Technology Nurtures Health

Situated in the MARS Center in Tai Po InnoPark, CATALO’s new
natural health food smart production lines cover an approximate
area of 20,000 sqg. ft. with a 15-meter high ceiling to accommodate
the large machineries. “With more than 10 production lines, we
have invested around HK$30 million just on machinery and
smart technology, including a 7.9-million subsidy from the
'Reindustrialisation Funding Scheme’ (RFS) by the HKSAR
government for smart manufacturing equipment. That entails what
the industry calls the first intelligent warehouse that combines 2
major technologies, which features a floor-to-ceiling 3D storage
arrangement solution ensuring ’'storage on top, picking at the
bottom’, and an Al-enabled inventory management system that
prioritise hot items with convenience, boosting efficiency for stock
keeping and order fulfillment.”

Calvin aspires to achieve "Dark factory” with the project: "Through
new industrialisation technologies, the production facilities can work

9
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round-the-clock with only a small technical team: from receiving
orders to the entire production process such as
formulation, mixing, manufacturing, packaging, to warehousing and

customer

so on; as well as customer management, supply chain and logistics
management, etc. Data from all these processes will be captured,
shared and analysed through a smart system, supposedly halving the
production cycle and improving production capacity and agility.”

CalvinBEAEZIEBZEXKPAE R LRI (Dark
Factory)BZ: BB A T 2Rl £ ERE
A7x24-REFELERMASEEEF BWEIRE
I BEREELEMENE S VES BI85
ARE UERREE HER WREES #H
BREAMRIEHIERE BotEEREaE2Z2ATH
S EBH BRIRAEEENKREE

Calvin agrees to the adoption of “489” Hong Kong barcode and “1QR” on the locally-made natural

health foods in the future, which will help consumers to easily scan and retrieve vital information

such as certification, nutritional values and promotional offers at their convenience. This aligns with

the “search before buy” shopping behavior today, and also boosts consumers’ confidence with

“developed and made in Hong Kong” branding, paving way for CATALO to turbocharge into

mainland China market.
CalvinElRAREAMEENKARERE R L BEA
489F BRI & '1QR) > 75 85 & & F b BE ) i S 43 i (2
RSN EEaBE - BEFE DRSS RERE)
NEMEE TUTEEAME - SRR - SEARE IRFAH
BEE O 2/RERPEAM TS

Positive Outlook on the GBA Market

CATALO used to rely on factories in the United States, Europe and
Australia to produce its products, yet the pandemic-stricken supply
chain had not only plunged the production volume, but consumers
in the foreign markets had also been competing for health food
products, which exposed shortages of supply for certain CATALO
products like natural Vitamin C and Lung Defense Formula in both
China and Hong Kong. So CATALO took the strategic move to build
the first smart production facility for health food products in
Hong Kong. Acquiring international certifications such as cGMP,
1ISO22000, and HACCP soon, this new production line ensures a
consistent and high-quality supply to meet the demands of the
local market. In addition, the entire product life cycle and building
facilities prioritize reducing resource and energy consumption,
environmental pollution to realise sustainable development and
achieve carbon neutrality.

Calvin had explored a number of locations
for setting up the factory, and eventually
settle for Hong Kong because of its many
advantages. “Hong Kong usually stands
for high quality, trustworthy reputation
and a well-developed marketplace. More
importantly, as part of the GBA,
products enjoy
import

locally-made can

duty-free into Mainland China
under CEPA after registration.
this will serve as the key catalyst driving

CATALQO's future growth.”

| believe

BENEETS

CATALO—[R BAZRTE =B » B BB 35 3t B 75

EE BRIETHERSRERE KT S ELE
BEA TR SNEALHREERNEREG
K> & CATALOZ & M K244kt o CRe B 288
B S 1 BT AR (AR R CATALOBATE
EERERT2BEEREERSELET
R EEFcGMP1SO22000K HACCPE ISR
B ERRE NS E RN BE AR EE
EREHBBRRENRHTERAL DRI
B BESR RETHESE FRBEH
EE

ENRTEITRM S ERER RKBEE
AREINEHFZEDS EnEs - EEBF -TH
ERMANZRS FEBREBFEARNEE—X
7 BHEMERFES CEPARBRREO RN I
HERBECATALORIRIE RN T EFE-
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The current revenue from mainland China accounts for about 10% of
the company’s total earnings, driven mainly from online sales. Once
the new production facility operates, Calvin expects the products will
be able to go omni-channel covering online and offline of the retail
China, and supermarkets. His
medium-term goal is to match the GBA's turnover with that of Hong
Kong. "GBA is 12 times the population size of Hong Kong with more
than 86 million people, so | believe it has tremendous potentials. |
think it’s crucial that all industry fellows to capitalise on this to
support the continuous growth of Hong Kong economy.”

outlets in like pharmacies

Catering to Individual Needs with

Personalisation

Besides expanding into mainland China, CATALO is offering
personalised products and services for its tens of thousands of
members locally. By equipping professional body composition
analysers at the CATALO Plus experience stores, customers are
enabled to gauge their condition and select products that best suit
their needs. "We offer nutritionist consultation service and curate
personalised natural health foods for our customers.”

CATALO is engaging in with
universities, research institutions, testing and certification bodies, to

research collaborations local
leverage Al and new technologies to add value and enhance
products efficacy that meets the market needs. Committed to
innovation and a customer-centric approach to offer personalised
products and services, CATALO has been named "Consumer Caring
Company” by GS1 HK for 5 years in a row, reinforcing itself as a
trustworthy and premium brand to consumers.

New Currents in “Big Health”

With public concern over “Long COVID” in the post-COVID times,
Calvin notes that products related to lung health and immunity
enhancement continue to enjoy robust sales. Collagen and inner
beauty products sell well too, as people start to unmask and pay
attention to their appearances. As social and business activities
resume — including social engagements, banquets, and business
trips — the sales of CATALO's products for liver protection, stress
reduction, and sleep quality improvement has seen a noticeable
uptick.

“Even the Gen Z today recognise the importance of ‘nurturing health
at young age’, that is why we’ve introduced new products like
sugar-free gummies with different flavours and functionalities to
supplement the nutrient they need with ease.

Over a hundred new products are set to roll out with the new smart
production line, Calvin added, with an investment of more than
HK$100 million into the project over the first six years. While Calvin
has high hopes for the GBA'’s development, he’s also keen on driving
the local health food sector growth and chart the path for the
long-term progress of the new industrialization in Hong Kong.
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Food Traceability has Become
More Crucial Than Ever Before

BEmiEHHEMSSRFIRENER

The FDA (Food and Drug Administration) final rule on Requirements for Additional
Traceability Records for Certain Foods highlights the increased importance of food
traceability, introducing new traceability recordkeeping requirements to enable faster
identification and rapid removal of potentially contaminated food from the market.
FODAZMAN M HIEE B mANEEINERE MR E R RLMAIEA THEREHRENNER 5| A
FTEYVIE SR AR &6 LA R A B AR T35 _ LB R SER BV S I B fhe

Persons subject to the rule who manufacture, process, pack, or hold (& RiBHBEHEE) (Food Traceability List;
foods on the FTL (Food Traceability List) should maintain records FTL) FFR3MIRIEE REENTIEAS 8IF4E
containing Key Data Elements (KDEs) associated with specific E&E NI -BENTFHEDHACGEEER
Critical Tracking Events (CTEs); and provide information to the FDA BB #t = (Critical Traceability Event; CTE)
within 24 hours or within some reasonable time to which the FDA #BEIRIREAEEE (Key Data Element; KDE); i
has agreed. The Final Rule went into effect in January 2023 with a B7E24/\EEREFDARENSIEEREABFDA
compliance date of January 2026. IRMHARRE MR E BN 2023F 1A EEXNE M

Bl 44 A °
The FDA recognizes the use of GS1 Standards as one of the options RIEERRS2026%F1H
to enhance traceability and meet the specified requirements: FDARI R GS1IZ 2 A1 FHB MBI S 2 5 E s
RBNEP—EGZE:

o=

GTIN (Global Trade GLN (Global EDI (Electronic Data
Iltem Number £k Location Number Interchange EFHIEH) & &
B 72 Eaniwis) S ERS) EPCIS (Electronic Product
Code Information Services ZE i
Record where products are Unique identifier that BF B ERTS)
shipped, delivered, helps identify a location
transformed or purchased along the supply chain Structured data capturing &
RIS ER RS R BB B BB A sharing among trading partners
BHyRs ®LHIE and sharing visibility data along
supply chain

BN ZERCHETES BN
R fBIR AR HE O] R BUE

Supporting Companies to Enhance Food Traceability in Hong Kong
HBEAECERA R REHIEEN

In Hong Kong, we also support food industry to enhance food traceability & ensure safety via
standard-based solutions. For example, Smart Cold Chain Management that monitors
temperature & humidity in real-time, or Quality Food Scheme that helps companies to
improve food safety management & control via global standards.

TERA AU ERBREENRENFREDERITERARRBHEN REERZE AU BR%L
BEBEOUERSEIRERRE, BERRABITUN P EFEEHIZENEZ B RET2EERITH-

Contact us to learn more B#4&FMITREZ [E @
T: 28639740 E: corpinfo@gslhk.org E : 12
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Shed the Old-age Stereotype

Embrace a Bright Life at Dawn

RRERZEHR
AHEERRAE

Stephanie Law
Managing Director
Culture Homes and Forward Living

The Census and Statistics Department released the latest population
projections in August, expecting the number of elderly persons
aged 65 and over to nearly double in a 25-year period from 2021 to
2046 in Hong Kong, meaning more than 1 in 3 people will be elderly.
Stephanie Law, Managing Director of Culture Homes and Forward
Living, believes that the silver market will grow significantly, and the
company is in a unique position to evolve from selling elderly care
products 22 years ago, to having their e-shop, and extending to
include rehabilitation equipment rental, professional consultation
and home improvement service, as well as a 13-year building project
- the elderly living community, which completes its holistic elderly
care service ecosystem.

Culture as the Core of Care

The elderly living concept store “The Living Gallery”
opposite of Sanatorium Hospital in Happy Valley looks like a show

located

flat, boasting a series of assisted living facilities in sitting room and
toilet, along with a made-in-Japan electric wheelchair. Resembling
an exercise bike, the futuristic-looking wheelchair can be folded into
compact size, enabling not only mobility but also innovation and
style, contrary to the typical fragile and helpless image. “Aging and
rehabilitation are natural stages of life. Built on this belief, we are
integrating the care culture, the relevant products and services into
everyday life, offering not some cold and unpleasant medical
devices, but a quality and engaging experience with dignity and
delight for the seniors and people-in-recovery.”

Having conducted studies in Japan and Europe, Stephanie found
stark differences in the elderly and nursing care culture across the
regions: For example, aged care furniture in Europe emphasises user
independence and autonomy, with distinctive color designs. The
company has curated a selection of over 50 premium brands
globally and localised to cater to the local needs, available in its 8
stores and online shop.
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She illustrated with an example, "We made efforts to bring the
special diet of the cared to Hong Kong, promoting soft meals
culture over the years. This helps people with swallowing difficulties
to enjoy eating again, drawing industry attention to their specific

dietary needs.”

Upon knowing GS1 HK’s “1QR” capability to let users scan for
diverse information like discount, certifications, she thinks this can
uplift users’ trust.

HEE T RIBARRE LB TR
2ERERKE X AERRBA L ERRE
24 BB TR PR A

#1851GS1 HKIHE L 89T 1QR) BESRA R T 1A
EETNEE REES AN BAERAE
RiELe

EE Most senior people and their caregivers are smart enough to use mobile
scanning function today. As our website’s product sales rising to about 30% of the
total, we look forward to trying the 2D barcode on our products to bridge offline to
online experience and drive further growth. RS EZREE A FEFHQRIEABE
HENAEMPI IR R MIBLLERIEE B ERBEAIN RMeB/mE B U IQRITTEE RHAR

S TRER LR 3D

Focusing on the mental well-being of the elderly, Stephanie derived
the ideas from the Eden Alternative, an organisation found by US
geriatrician Dr. Bill Thomas, who calls for eliminating loneliness,
helplessness and boredom for the senior group living in care homes.
Built on this idea, she is committed to enabling a socially-engaged
and independent living for the elderly to pursue their passion,
The 60,000-square-feet,
9-storey-tall building, or what Stephanie called a senior living
community named “Forward Living”, is the brainchild of such belief.

continuing growth with a purpose.

“We see the residents of ‘Forward Living’ our living partners.

Together, we steer various committees such as those for
meal planning and social activities. Our elderly associates are
actively involved in the decision-making process for daily meals
and community events, which
cultivates a deeper
engagement and empowerment.
This helps them continue to
manifest creativity, broaden social
circles, and pursue personal goal,

even in their twilight years.”

sense of

Stephaniefi R & BEMNLIE HEBER R EEE
ZEHRDr. Bill Thomasg|iZfThe Eden
Alternative EFRIMEMNEEREEALE
B BT I 1 09 = A FRIE - AR ~ 8 Bh R 25 B o it Y
EBmEAIRE MAORAREHIREBIBE
ERERERESRE BRILE FRERRE
WhE1hH14960,000F /5 RN E S O BNl E )
EEEEHENEEREN EERENIL.

MMmEsFINEERRMAREZBEMN —BEE
EIRBLET FHEREEL REERESH
SRR MR EBERE WNBRAREE X
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Building Independent & Inclusive Society

Boasting a comprehensive range of facilities including a hair salon,
library, gym, restaurant, and park, “Forward Living” also plays host to
a myriad of activities, such as weekly visits from the students of the
neighboring Lingnan University, who engage the residents in rural
excursions or coaching on interesting smartphone functions. These
initiatives not only promote integration between generations, but
also strengthen ties with the local community and social inclusion.

Harnessing technologies such as electronic medical records and
big data analytics, Culture Homes is able to gain insight into the
needs of the elderly and inspire industry innovations. Along with its
pledge to quality service, the company consistently delivers reliable
products and services that surpasses user expectations. These
align with the four pillars of GS1 HK’s “Consumer Caring Scheme”,
namely “Consumer/User-Centric”, “Strive for Quality”, “Conforming
to Commitment” and “Caring for Staff”. In hindsight, the company is
contemplating joining the Scheme as a testament to its service
excellence.

Minor Shifts, Major Lifts

In addition to using website as an information portal and e-shop, the
40,000-members company also provides practical advice through
multiple hotlines and elder care workshops. “We organise seminars
on diverse topics like better ways to treat wound, pain relief, and
reducing home accidents. The seminars are always full, whereas we
receive an average of 600 phone calls per month, inquiring about
product information.”

Doing Good through Business

Elder care often extends beyond the realm of experts like doctors
and nurses, that
empathetic services. Culture Homes is steadfast in its mission to
reshape the stereotype by driving professional qualifications into the

involves well-trained caregivers to provide

sector.

ERBEHRTE
FEETINEER - BEE - RIE - EE-2E
Fxif—EEE MEEEMEE) HIUNAIY%E
RAZN2E GG EMRT EITIBIMER T
BRATHS BOTREHM AREREREMT
& RALEe

XA E AR RN E FEBFECEH  REUR DT
FEATEREERR HHERAH TFEHOLE
AR R 2R P) SR B E an S AR TS > T EMBEA X
HATE 5L BRGS] HKAMRA OB 2 5T st 811 MR
ZERBTLUHEE/BRBP O NEREEITE
SEENTHEET IF—BUMURAEEERES
SR HRRRE A

INERUEE RO

XACAIRE 40,0008 & B 7 AR E R E
KB T aIh TRaR U BRI R IR T E R IR R
REBEA/NR T TR EMSLEHE FIU0E
BEORE FERBE RO RERINEBEL
w8 MIRE R FIE F19—(E 2 :E84V6001EE
5 BERERE

NP
ZETERTBEELFEXZALINEESD
FREBIEIA BEF RO RE - XERROIE
ZETEFEERC TRERHR

“ The interns at our place would have their perception upside down, who realise that the

caregiver and the cared relationship can transcend from the traditional roles, to become

collaborative partners in the community. Some of them chose to work with us after graduation,

wanting to change the society’s stereotypes. We are not just a platform for training
and career development, but a space where the young can find passion and
fulfillment in the profession, rewriting the old perceptions. This is the societal
change | am most eager to achieve. BEEE£IBEHITENRBENE  GRNE
mEREE AR RENAR MMEERREESEHRENSERAEME ERMNFES
AR TREEBREEGETR HEANEM G RRENR L —1D /1 PRAXER A
I A

URGHEHIR BFHA S TR I A BT RIR S
HERBEAEEHSWRNES. §)

15

REREN B



BUSINESS CONNECT

IREXARER

Largest Global Confectionary
Brand Achieves Close to
100% Product Data Accuracy
IR ANER B E

BT F100%E mBEEEE

FERE > [B 7 BI)B 90%-95% %R 14 o

Data quality first became a topic of interest at the company in the

100%%E

mid-2000s when MclLane Company, Mars Wrigley’s biggest
distributor at the time, began requiring brand owners to become
certified vendors. However, Mars Wrigley wasn’t certified at that
time and it impacted their speed to market, costing them almost
US$2 million a year.

The company therefore laid the groundwork for high-quality data
governance. By mid-2020, they were ready to publish product data
to Verified by GS1, a repository of product data for high quality
management with 7 attributes*.

In fact, accurate product data has become imperative for brands to
succeed in the e-commerce market to ensure their products to be
easily discoverable.

Accurate Product Data supported the company to

In the mid-2000s, the product data accuracy of Mars Wrigley was only 46%. As of 2022, the
brand is at 100% accuracy on six of the attributes and 90% to 95% for the images.

E2000F R > Mars WrigleyZE m BUIRFEHE(E R 46% B E2022F > ZmhB X618 14 L ZZ!

R 2000F > Mars Wrigley A A& & B & AL
FHMclLane CompanyRita E K fHhE kA 5058 1
FEEF R RASSBEZRNEEE R
EBRiMars Wrigleyli X 82358 &2 T EH
#HISHRE BMPIE RS FIR 2008 ETH
BxKe

Ak ABIRTE My $in E R B IR 5522020
FEPHE E RIS _LE D EREIRE Verified by
GSlb —EZEBRE/AERBUHERSEHEH
BEERNTE

FE D EEPNEREBURAREER
RIS IERERER S HIE=E]o

EEm™mE

Fewer Supply Chain Delays &
Logjams to Reduce Carbon Footprint

(3 FE B E SR RSB 2 » AR (BT B 4T

Prevent overfilling or underfilling delivery trucks

AR R BT U BB
(L

Q Maintain Strong Brand Reputation
& smamrs :

Ensure consistency in how products show up in
physical store & digital marketplaces
B REARNERERERTAS FFAETHERSIN— caused by inaccuracy in declared gross weight

BRERREETERMERENDBHITEH

We were immediately able to identify a few instances where we had the same image for
multiple products. These were mistakes we would not have been able to catch so quickly and
easily without Verified by GS1. R#EEBFIF > KPIERTEAERERATHERNERE R > NREZBEGS1IHY
Verified by GS1 » F IR A BEUN LA IR KBS SR 3 85 IR 5 Lo dE R o Joyce Ann Rosenfield

master data value creation lead at Mars
Digital Technologies

Read how PARKNSHOP in Hong Kong leveraged Verified by GS1 to streamline product
listing process, from few days to few hours.

MRS BT BRI HNARA Verified by GSIH{bESR LR MUESXFHMEEERR
S4B

* Verified by GS1 portal usually has each product’s GTIN, brand name, description, GS1 Global Product Category (GPC) code, the item’s net content with the
unit of measure, the country of sale and the URL of a product image &f@# Verified by GS1_ERERTIEHE ERBIGST GTIN RIEL B - EGS12 K E SR 485!

RIB(GPC) B& 8 3B EM S E B ERE R H8H

Contact us to learn more EH#&HFITHRES EyviEE 16
P
[=
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25% of Companies use
Experience to Forecast
Demand, but 80% Question
its Reliability

25% 1k 2 FE A B (H 55 5K

i8I 8RY 50 R WA AT 5E

The aggregate results of SCMM (Supply Chain Maturity Model) 1117t ASET T EEERAESER
self-assessment by 111 executives shows that about half of the (SCMM)JBXET it ERBTRA—E AT Y EH
companies always forecast future market demand, while about 40% FERITTHRE R 445 & B P MEH LBk
sometimes do and 9% never do. Normally they use old sales report ot {fi3@ = LUB TN E RS (55%)E TR AV A
to make projection, yet 1 in 4 companies would estimate based on 25%F & A EE RE2KNEEAEMIEATA
past experience, and only 20% would rely on forecasting tools and Mg TSRS LR o

data like market research for planning.

Any demand forecasting in supply chain How to forecast demand
planning UNEITERI K
FHETEREA

Never

with forecasting
tools
HamATA

Past experience
only

Sometimes Sales reports
il HERS

Demand forecast allows companies to shorten the lead-time for M¥HERERETEI JRESAHEETR)
order-to-delivery process (usually B2B) that ensure on-schedule ZEERERI(B2B) AR E ; IFERERIHETR
fulfillment, secure enough supply (B2B and B2C) at all times to &(B2B&B2C)’ i E % TR - T KFE A TR
satisfy customers’ needs. Such process also optimises and FBIEMEAF HEZEHUETESEEHEIZER
synergises the use of materials, manpower, plant facilities and even Z FAEGFICHWE EIEE - ABE RSN GE R
capital, maximizing the effectiveness of production, warehousing, K1{te

logistics and other functions.

B & ® @m

@ Enhance customers’ @ Make plan to C\d Ensure stable @ Track KPI progress and

Always

TR Ak
"

satisfaction harmonise all cash flow aim for operational
REERREE resources BFEBERSR excellence
RERETER EBHKPIEE - EEIEEERR
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Predictions are often inaccurate
FRAIRFEERF R A

84% of respondents from the assessment said their forecast are
occasionally accurate, depending on the product type, and only 6%
claimed their forecast “very accurate”. Only 1 in 3 executives said their
forecast tool can be integrated with or collect data from ERP or IT

system, meaning the majority use manual approach to retrieve the
basic set of data for forecast.

GS1 HK’s Principal Consultant Heidi Ho remarked that today’s
ever-changing market can present challenges for businesses that
depend solely on past experience and simple sales records for
making projections. This could lead to potential miscalculations,
resulting in excess inventory and wastage, or fail to prepare in
advance for shifts in customer needs thereby missing out on business
opportunities.

SHEE R 84N B ARTRAR G AR A
HERTERME XA 6%ETE R IEE L [
[E=—F~ RANKRESEN TR FJHRE
FERRE(ERP)F RS TRENARERD I LATF
EERMBHNAFHNETRARE

AEEFEBORER RSB TESE BF
BRERNEBEHNECHAETRA B RAK
Ui ERARFEBNMRE M ERER
BRM S EME ERAFE R HAmk-

Business today shall adopt a ‘data-driven forecast’ approach. By harnessing
technologies like sensors and Al, executives can capture data and monitor status
regarding materials in warehouse, semi-finished goods, final products and market
inventory level, etc. Together with upstream suppliers’ data and market research /
consumer data, we can hence improve the accuracy of the market projection. I8%
RN TEEASERETER Y K2R BERSE AISREERENGZESEYR £ EF
HEG mETIE FIHEFESER UE EFHEERENHEERES et iHADT AN
HBHEIRHEE) > A BE BB EHER R T K

Heidi Ho A
GS1 HK Principal Consultant
GS1 HK E[ZEEf

How to Minimise Inaccuracy in Forecast?

MRS R KA FERE?

Gather relevant data
from upstream supplier
and downstream
merchants to shorten
procurement and
production lead-time
RE L T ERNERD
BEhARFRIREE S L EHAR

Adopt standardised
production process and
modify process module in
case of ad hoc change to
reduce impact
HREEEENEERIZ B EZE
BRI A BHIER  REFE
EEE

Adopt Smart Operations -'
Solution to help capture o
real-time data in areas of ‘ :
production, warehouse,

logistics etc.
MEEEERRERFZEEE
E-BE-YIREEREE

Supply Chain Maturity Model Self-Assessment
(e FAE B T ET (G

The self-assessment is a means to measure the readiness and FHHURIRIE#E LK G EHERSENTEREN

completeness of supply chain operations against standards, covering
5 parts: (i) supply chain planning; (ii) sourcing; (iii) warehousing and
logistics; (iv) return and (v) inventory visibility.

www.gslhk.net

GS1 Smart Professional Service team helps review your processes,
make them more agile and responsive to market changes, and more
importantly increase your profit margin.

Contact us to learn more BRI THRES

Complete the self-assessment to understand your company’s supply chain [=]F;
maturity level in 5 minutes. 2T E557 8 FAEHI T T R ATIRI MBS AR E -

ST RESE R MRS R 5RAE 32 -
BEUREFEHRHE-cELEASBTRRE
AR R BT 0% W A T B e R 75 o

B

GS1 HKEESXEREORERR ¢ AHEE
ERERE HERUATREL BEEREH
iAo :
EREE
e 18

T: 28639740 E: corpinfo@gslhk.org #=

E_



BUSINESS CONNECT

Go Smart

Enhance Supply Chain Traceability Effectively &
Efficiently in 2 Ways
TEFH e BB M2KRE B E N [R1E

68% supply chain management executives consider supply

68’ chain traceability to be very or critically important*
D b B AR SR M AR E M EE

Only 58% of companies have just begun the journey. Following are 2 = A58%M 2R HIMIFE A E IREEE B S
cases of how companies enhance their supply chain transparencies: o T2 2R 22 FHEFESEFERBE N EH):

Increase Stakeholders’ Confidence via %e%%%ore
Traceability of Pharmaceutical Products !E‘u (=]
ZniBEH B nEEE - 0]

As a distributor of professional and consumer health care products, RIBRDHEAREHEBEZEZEIEEE RNESDE
Mekim has coordinated with a dozens of pharmaceutical suppliers £k BER & FF E2KFEIa FEIE F~ A E
from Germany, Hungary, Malaysia, Spain, Thailand and others to adopt MBI &R B9 28 % R EF 7 R — R 5 &) -
GS1 DataMatrix on package to increase supply chain transparency: FEFAGS1 DataMatrix> 12 FHEFESEFERARE

® Automate Stock Management Process: After receiving medical o EEtEGFEERE . ET R EHEFHE

product shipments, the staff can simply scan the GS1 DataMatrix GS1 DataMatrixtZ2 % E A R E L Em
to verify and register the product details, accelerating the stock B BAEFEEREEAFH AN
management and pick-and-pack process. R/FNEEN TR A

® Increase Stakeholders’ Confidence: The identification & e BIFHEEEGS1 DataMatrixieft el
traceability data enhances stakeholders’ confidence. BFN ] B B IR I FESR (B S Do

@ Meet the Industry Best Practice: “Guideline for Implementing GS1 e ZEZREFETESR FEEASTERHIEMN T
DataMatrix on Pharmaceutical Products for Hong Kong Hospital HEFEEFHNEY i EGS1 DataMatrix
Authority” issued by GS1 HK. Ef=ZiE N0

Championing the Title of Global RFID Leader RS
in Retail with Life-long Learning E]l=
BREETE FIF2IKEE R RFIDE Mt (i &

Nedap provides retailers with a complete view of the supply chain, NedapBIZ & wiBEREEHAESE I o] BERT
enabling them to perfectly match demand and supply anywhere, at BE#IERE S HEEZHEHARH ER - ATH
any moment. Their RFID middleware is an EPCIS repository that is RFIDFRNM#E 4 2EGS] EPCISIZZ A #8h
built on the GS1 EPCIS standards, enabling different retailers’ systems ARZEEMNEZGEZ BEENE  WERP(TEE
to communicate between solutions and systems such as ERP, POS, BREIE)\POS(ZELL) - WMS(EFEIRAL)E-
and WMS ete. AT FERASFRIES T B MEB2 M
The company continually invests in its staff's learning and GS1 HKE PR IRFID/EPCE #£153)|55£ 3
development, enhancing their RFID knowledge via GS1 HK’s 121 I3ES RFIDAE B S 240 H 0

“Certified RFID/EPC Professional Training Program”.

*E IR Bain's “Global State of Traceability” Survey

Contact us to learn about the training & how GS1 DataMatrix enhances supply chain transparency. [=]ix=[=]
B4SFF T ARARRAES ) R GS1 DataMatrix @0 falig FHt FESE B AR o F
19 T: 2863 9740 E: corpinfo@gslhk.org [=lr
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GS1 HK 4R 15 B

400+ Industry Practitioners Explored
about Food Safety & Sustainability

HA00TTEA T KT BEMmESR

The annual GS1 HK Food Safety Forum gathered over 400 industry
practitioners online and offline to explore how food companies can
enhance food safety, address manpower & supply chain challenges
through digitalisation & technologies,
sustainable development.

innovative achieving

Vivian Lau, Permanent Secretary for Environment and Ecology
(Food) was the Guest of Honor. Executives from Uni-China (Business)
Management Limited, DKSH, Hung’s Food Group, The Hang Seng

University of Hong Kong, Hong Kong All About Eat Catering Limited,
Hop Hing Oil Group, KIN and Tahuhu Limited shared their insights.

N ﬂzl:__l'n\ﬁé E

FEGSIHKERZEHENG LB TERTE
BA0OMITEA L R R BITFRUAIE B IS
E-BEREETRRE S B AFNMHAERED
B ERREER

BRIRERERBBEINER (BY) 27 BE
T?czﬁfﬁ IR BM B RIEE (KR EIE
BRAB KREEREB HAKHNBRER -FAE
Ek?—\é%’é%’é‘%%ﬁﬁﬁ@@ﬂ “HEREE
E KINESHHAERADESEAXRDIZETEA
KR

1351 HK Food Safwty Forum H033

* ol T8y ] L o] o bbb PRyl

G51 HK Food Safety Forum 2023

P g HeT e Cormarraer "ng e bl
5
tamet ¥

G5l HK Food Safety Forum 2033

e, Sy i T st Tha Serarion Cedars

GS1 Hong Kong Q)
Daavsorsd En

Hon. Tommy Cheung, Member of Executive Council & Legislative Council, Hon Peter Shiu, Member of the 14th CPPCC National Committee &
Legislative Council Member, as well as Dragon Li, Political Assistant to Secretary for Environment & Ecology were the award presenters.

TEREHEMEEILA

The Award presentation ceremony for “Quality Food Scheme+” &
“Quality Food Scheme” was also held to recognize 22 companies
that food
management, control, and traceability measures.

demonstrated excellence in  enhancing safety

BZERF A ZEHHEEEIAE RS IERIRERELR B REUAIEF MR E(EEREE-

EZIRMmT MBERMt 8+ k MBE RS
2 BFRB RET22ERNRARRER
BIEVERINE WIS

View all 22 recognised companies
—E2oR R




BUSINESSCONNECT

GS1 HK in Review

Stimulating Purchase and

Increasing Business Efficiency

with Digital Technologies

At the “GS1 HK Forum” at “Business GOVirtual Expo & Conference”
this year, GS1 HK shared the key elements of digital transformation,
ways to create business opportunities and enhance operational
efficiency.

Lincoln Chan, Head of Membership & Digital Services of GS1 HK
shared how brands can leverage barcodes & 2D barcodes like “1QR”
to tell products’ stories and create business opportunities.

In addition, Wayne Luk, Head of Product & Service Delivery and Ken
Mok, Lead-Manufacturing Solutions, shared how food companies
“Go Digital,
environmental data leveraging 10T technology & sensors, thereby
enhancing operational efficiency and achieving sustainability goals.

can Go Green” strategies - to obtain real-time

SRR RBUH B RIRFTEHFUER KA

BUSINESS
GOVIRTUAL

e EXPO & CONFERENCE

BUSINESS:E
GOVIRTUALYS

RERZETMMBusiness GOVirtualRl 18
G5 o ARERT TGS HK Forumy s A%
SBRBPEEE A IR Bl iE B S IR FHE B R o

G HIERBBERSAN GE LB T miEu
AERBERNRBER2DIFREI1IQRIAEEER
FEMNSE AlEmKe

Rtz AEERRBROREEERERRE
EVERASERATIEESRNEE LIEER
N Go Digital, Go Green: = RY AR
RERSS EREZRELERBEER BRAEENE
MEREES Al EE R EIE.

Unlocking Business Opportunities

of Buyers & Suppliers
B HEm S RET

iy -

Two “Buyer Connect” activities were held this month, in which
buyers from city’super, HKTVmall and Carousell interacted with
suppliers from various sectors including food, elderly products, pet,
beauty, trendy & gadget products,
opportunities.

and explored business

21

RERADANBRIT T 2B ERREG BFET
city’supersHKTVmallsCarousel IByER BB 3R L
FTEOEEL - EEAL BYAS EB R
Emv B REENSHER R R ERER TR
AIREN R ER BB E S Rk
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GS1 HK 4R 15 B IF

Business Executives Gathered at Executive
Luncheon to Explore Digital Trade

TXERTHTE FHHEES

GS1 HK co-organised an executive luncheon with Matsumoto
Kiyoshi (HK) that brought together industry practitioners including
buyers, suppliers, and banks to explore how digital trade ecosystem
can enhance efficiency and benefit businesses. In fact, Matsumoto
Kiyoshi (HK) has been using ezTRADE, the B2B community
platform, for some time and actively engaging with suppliers to
achieve digital trade.

The luncheon served as their first face-to-face gathering since the
pandemic, providing a valuable opportunity for Matsumoto Kiyoshi
(HK) to gain a better understanding about their suppliers, whereas
suppliers can have a deeper understanding on how B2B electronic
data exchange can enhance operational efficiency and facilitate
trade.

PHIGS1 HKBt B A BRIT T TR B BEES
ERNATEREER HER R1T RHBIEES
FRBNABRESNE BEEBRELFR
FAAE R — ER BRI RT E R A FE BB T FEps 11 B ¢
B 1ezTRADE AR /B8 BRI E
%o

ERTEABECERAHEER BILAEEAN
T RREIE R R RS R EHEB2BE T
BRI AR AP E B R EE 5o

Enhancing Operational Efficiency with “Digital Trade”

HEES RALEEEUE

As a community platform for suppliers, ezZTRADE platform enables
businesses (buyers and suppliers) to digitize and automate their
daily B2B transactions such as electronic orders and invoices,
bringing various benefits to enterprises:

@@

Facilitate digitalised communication between
buyers and trading partners, reducing human
errors and enhancing trade efficiency.

EERNESBHEIEEHE B ARER R

HEZME
BTN Trading partners can leverage the platform to
- transmit electronic orders, invoices, etc.,
— . .
allowing businesses to have better control

over their financial and operational status.
B2BHINATEaEEEFIIE - BRE hEE
BREEEBTRIER

Contact us to learn how to turn data into working capital in 3 steps!
B34 #ezTRADE L NBIEEIEEEE T MR RM THES
T: 28639740 E: corpinfo@gslhk.org

£,

R ERHET T 81 ezTRADEF BRI BY
(BXRMER)KHEB2BHER S (INBEFI 8-
BRE) IS EREFD BEFEFREELFE:

Enable paperless trade that enhance
efficiency and contribute to sustainable
development.

RERMKCE S EANERERAIFELRE

The trusted transactional data on the
platform can serve as "alternative data”
that empowers SMEs to apply for
financing in a digitalized manner.

A N RRZEIEEIEABREEE
He NS E S AR E

[Ers 22
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New Members

GS1 Hong Kong welcomes the following new members

O A GS1ERES

(in alphabetical order MU EFHES))

10.

11.

12

15,
14.

15.

16.

17.

18.

19.

20.

21.

22.

23,
24.
258

26.
27.

28.
29.
30.

S,

32.

33.

AC GLOBAL LIMITED

AGILE GROUPS INTERNATIONAL (HK) LIMITED
NEEERR (BR) BRAR

ALPHA WISDOM INTERNATIONAL PHARMA LIMITED
BEEREZFRAR

ARCTIQUE GRAND HEALTH INDUSTRY GROUP COMPANY LIMITED
RRCARBEEXEEARQT

ARION FOOD TRADING CO., LIMITED
ESRaREZERAR

BAGVEL (HONG KONG) INDUSTRY CO., LIMITED

AR (ER) BEARQF

BENGY INTERNATIONAL (HK) CO. LIMITED

KEERR (BB BRAR

BICONIC LIMITED

BIOFUTURE LAB HK LIMITED
EELEMRRERERRAR

CALORIE (HONG KONG) FOOD CO., LIMITED
FREBEEB) RRBRAR

CASTLE VAST LIMITED

ERABIRAF

CATALO NATURAL HEALTH FOODS LIMITED
REBRRAARRERERAR

CATALYST ASIA HOLDING LIMITED

CHEFLOVE GROUP LIMITED

FHZzEEEAIRAR

CHELUX (HONG KONG) FOOD TRADING LIMITED
ERM(F8) RREZERAHE

CHINA GOLDEN BILE BIOLOGICAL TECHNOLOGY CO., LIMITED
PESEEMREARARE

CHINA HONG KONG YELANG ECOLOGICAL ORGANIC FOOD
CO. LIMITED

PARMEES) IERERERAR

CHINA HONG KONG YELANG GUIZHOU MAOTAI ZHEN WINE
INDUSTRY CO. LIMITED

REBREBBENSF SIHEXARAR

CHINE DUTY FREE TRADING GROUP LIMITED
RARREZEEBRAR

CHUNG CHI (HONG KONG) TRADING CO. LIMITED
P2 (BB BEBERAR

CL&L UNIVERSAL LIMITED

BERRFARAR

CONIZON ECOMMERCE LIMITED

BEAEEARAR

CPJ INTERNATIONAL LIMITED

DEVIL TOYS LIMITED

DING SAUCE FOODS CO., LIMITED
HERRAIRATH

DOMX GROUP (HONGKONG) CO., LIMITED
DRAGON MEDICINAL PRODUCTS LIMITED
EREREARAR

DRAGON SIGHT LIMITED

ENA CO., LIMITED

ENGLISH TOBACCO COMPANY LIMITED
HEFZEERRAT

ENVOY INTERNATIONAL DEVELOPMENT LIMITED
BRAERERBRAE

EPF GLOBAL ENTERPRISES LIMITED
AMEIRKABIR AT

EXTRALL CO., LIMITED

& (&R) ARAR

FLAMME INNOVATION INTERNATIONAL INVESTMENT LIMITED
FOODISDOM LIMITED

BEARAE

FUNNY OASIS CATERING COMPANY LIMITED

Sls

38.
39.

40.
41.

42.

43,

44,
45,
46.
47.

48.

49.

50.

51.

52

&3,

54.

55.

56.

&7,

58.

59.

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

GEDILIAN (SWITZERLAND) CO., LIMITED

FEE (L) BRAF

GERMAN MINGHE PHARMACEUTICAL CO., LIMITED
GERMANY TA CANYON ELECTRONIC LIMITED
EEEAEFARATE

GLI GLI LIMITED

GOLDEN LEAF INTERNATIONAL TOBACCO CO., LIMITED
TERERESERRAF

GOOD SEVEN INTERESTING (CHINA) FOOD CO., LIMITED
FE8 (hE) RRARAE

GROCERI LIMITED

HmERRERAR

HEALTH WEARABLE DEVELOPMENT LIMITED

HG INNOVATION LIMITED

HIMEL HONG KONG LIMITED

HK AWUSEM COSMETICS LIMITED

EHERRBRATE

HK MINGYISHIJIA ALCOHOL SHARES LIMITED
ERAMBHRBEXRNARAR

HK TIANZHILI (INTERNATIONAL) FOOD LIMITED
EERZF (ER) RRARAR

HLD INTERNATIIONAL HOLDINGS GROUP (HK) LIMITED
BHEBRERER (B8) BRAR

HONG KONG ALL ABOUT EAT CATERING LIMITED
ERRERFZENARAT

HONG KONG EAZEN INTERNATIONAL LIMITED
ERREEEARARE

HONG KONG EXTREME SPRING TECHNOLOGY CO. LIMITED
EEBBHKARAR

HONG KONG HONGDE TRADING CO., LIMITED
ERLEEZARAT

HONG KONG JIAOYOU BIOTECHNOLOGY LIMITED
EREREVREARAT

HONG KONG LANZE TRADING LIMITED
ERREHERRARE

HONG KONG LOVZEL PHARMACEUTICAL GROUP LIMITED
EELMRELZERRAR

HONG KONG MEDICAL INSTITUTE OF PHARMACOLOGY LIMITED
ERFEEERSMERARAR

HONG KONG MEIWAN GROUP INTERNATIONAL LIMITED
ERFEEEERARATE

HONG KONG NEWEMIX BIO-TECHNOLOGY CO., LIMITED
ERMIUINEMRRARAR

HONG KONG NIU BROTHERS FOOD TRADING CO., LIMITED
EETRRRRRHERARAR

HONG KONG PHARMACY PHARMACEUTICAL SHARES LIMITED
ERREEEERNABMRAR

HONG KONG YJC PHARMACEUTICAL CO., LIMITED
ERRBEREARAT

HONG KONG ZHIJIA YOUSHENG INDUSTRIAL CO., LIMITED
EREEERREXARAH

HONGKONG BESTLIVE INTERNATIONAL SALES LIMITED
ERBHENHBERHEERRAR

HONGKONG MARVEL LIMITED

EERBEBARAR

HUISHAN GROUP SHARES LIMITED

EEEBERMARAR

IGNIS THERAPEUTICS (HK) LIMITED

RBEMRE (B8) ARAE

INSYNC PRODUCTS LIMITED

RLHERRAR

ITALY IFERLA SUPPLY CHAIN MANAGEMENT CO., LIMITED
BAMERRHEREEARAR



74,

72.

73.

74.

75

76.

77.

78.

79.

80.

81.

82.

83.

84.
85.

86.

87.
88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

100.

101.

102.

103.

104.
105.

106.

BUSINESS CONNECT

giomes

JAPAN DINGDING (HK) INTERNATIONAL LIMITED
BT (&) ERERA

JAPAN KSKN PHARMACEUTICAL LIMITED
BARSELRIHERAT

JIEHUA ELECTRONIC COMMERCE LIMITED

REETES (FB) BRAR

JINGJING YOUWEI HOLDING GROUP (HONG KONG) CO., LIMITED
RRERFERER (F8) BRAT

JINYE FOOD(TOKYO) CO., LIMITED
SHAHNEMA SR (RR)BRAT

JMM HEALTHCARE LIMITED

iR E RA R

JOINSMART INTERNATIONAL GROUP LIMITED
TREERERBRAT

JOYPET LIMITED

SREVRERBRAR

JUMEI ENTERPRISE (HONG KONG) HOLDING CO., LIMITED
BELE (BB ERERAT

JUST YUMMY (HONG KONG) INTERNATIONAL GROUP LIMITED
Zk (&%) EREEBRAR

JUZHEN INTERNATIONAL TRADING CO., LIMITED
EEERESBRAR

KA FUNG INDUSTRIES LIMITED

REBEFRAE

KACHI BIOTECH (HONG KONG) COMPANY LIMITED
ERLEYRE (B8 BRAR

KALDTVAER LIMITED

KAMIKA GROUP LIMITED

FRERERBRRE

KEFU (HONG KONG) FOOD LIMITED

HE (BB BRERAT

KONG RECORDS LIMITED

KOREA KANAISHI NANYOU SPRAY ASSOCIATION LIMITED
EENMARFEEEBEHARAT

KOSMAN (HONG KONG) PHARMACEUTICAL CO. LIMITED
Birg (F8) HHARAT

KWAN TAI SING TRADING COMPANY LIMITED
BREEZERAE

LEGEND INTERNATIONAL FOOD LIMITED
FEERRRERAR

LIJIESHI BIOTECHNOLOGY (HK) CO., LIMITED
BREEMEE (B8 BRAT

LINA INT'L ENTERPRISE LIMITED

FlEEBRAT

LIVE-RIGHT LIMITED

FEFFBRAT

LU ROCHER INTERNATIONAL LIMITED

EE (ER) BRAE

LUCKY SPREAD INVESTMENT LIMITED

BIHRERRAE

MOONPASHY INT'L GROUP (HK) CO., LIMITED
LMMHEIFRER (FH8) BRAR

MORINGA FOOD (HK) LIMITED

BRARS (&) BRAE

MUNDIAL CO. LIMITED

SRR BRAF

NETWORK FOODS (HONG KONG) LTD

B (F8) eRERAT

NEW OPPORTUNITY HEALTH TECHNOLOGY DEVELOPMENT
CO., LIMITED

MR BREARERARAD

NINI SHOP

Yele/ )&

NTLD NUTRITION CO., LIMITED

ERREERERRAR

NURTURENATURE LIMITED

ONFOCUS INTERNATIONAL LIMITED

EHHRAF

ORIENTAL QINGLAN (HONG KONG) COSMETICS LIMITED
RAEEH (&) ERRERAT

107.

108.
109.

110.

111.
112.
113.

114.

115.
116.
117.

118.

119.

120.

121.

122.
123.

124.

125.

126.

127.
128.

129.

130.

IS,
182,

133.

134.

135.

136.

137.

138.

139.

140.

141.

142.

PEGASUS TECHNOLOGY HOLDING LIMITED
RERKERBIRAR

PLANTTECH HEALTH LIMITED

PO LUNG INTERNATIONAL TRADING (HK) LIMITED
BREERES (B8 BRAE

POLARIS MOBILITY SOLUTIONS CO., LIMITED
BIEABRAR

POPKORN LIMITED

PRIMO FIGHTWEAR LIMITED

QIHANG ANKANG LIMITED

TEMZERRAT

RHT INDUSTRIES LIMITED

BELBEBRAR

SANDOZ HONG KONG LIMITED

SEAL INDUSTRIAL COMPANY LIMITED

SMART LIFE TECHNOLOGY LIMITED
BREFNRBRAR

SOLOIST TECH CO., LIMITED

RERBRBRAR

SOYOUNG BIOTECHNOLOGY COMPANY LIMITED
BITEYIRMBERAR

SPIRIT AGE TECHNOLOGY LIMITED
BERARXERAS

THE KICKSTIFY LIMITED

EHBRAR

THE SOUL WHALE

TIGER LABEL (HONG KONG) PHARMACEUTICAL CO., LIMITED
RAR (BB HEBRAT

TIME CONCEPTS (CHINA) LIMITED

FHE (FED) BRAR

TOA TRADING COMPANY LIMITED

HARESBRAE

UNI-CHINA INVESTMENT & DEVELOPMENT (HK) LIMITED
BEQERE (58 BRAR

URBAN COFFEE ROASTER IIl LIMITED

VA LUEN INTERNATIONAL HOLDINGS LIMITED
ERBRERBRAR

VEB COMPANY LIMITED

RIHERARAT

VITAL HEALTH LIFE LIMITED

EEANEBRAR

VOFFICE LIMITED

VOLKING YOHO COMPANY LIMITED
BIREBAERAT

WAI CHIT (HK) DEVELOPMENT LIMITED

BRERE (BB BRAE

WASTION (HK) TRADING CO., LIMITED
EREBESZBRAR

WINDER GARMENT FTY

WING'S COMPANY LIMITED

KRBRAT

WONDERFUL TIME INTERNATIONAL LIMITED
BRRSRERERERAR

XINXI (HONG KONG) TECHNOLOGY MANAGEMENT CO., LIMITED
Wk (B8 R EEARAR

XIYUE SHANTIAN (INTERNATIONAL) BRAND MANAGE LIMITED
ENLE BER) RREEERAR

YAU HING FOOD PROCESSING COMPANY LIMITED
HhEMHERA RAF

YUANFENG HOLDINGS GROUP LIMITED
FRERNBRAT

ZHUO YUAN FOOD COMPANY LIMITED

BB ERABMRAR

Join Us

RAEFINES
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Member Benefits

Capitalising Business Opportunities
with Barcodes!

ERFENBE®H RA—THEFER!

As business owners, have you made good use of the product ARG MGS1HKEFEER BLFTF
barcodes applied from GS1 HK to empower more efficient physical ZAERIEHE BiRithiiiFE FREERSE?
& online business?

Faster product listing on & Faster & easier import declaration
e-commerce platforms to China, for as short as 10 seconds
BERNEETES LR ,‘ EmRFEATEERES BEI0W
»
Consumers can scan Use QR codes (1QR) for FREE
barcodes with their mobile to show detailed product
phones to quickly access information, offers, certifications,
product information and "N EJE traceability & authentication* etc,
sales locations. m EI" ] to build consumer trust

HEE A F IR RS BRI RERQRIB(IQR)MHEERTEM
FERBENKHEMES B EEGTRE B HUE W D RERsE”
FEMN EREFHEEED

Eligible for free product ﬂ Enable consumers to search & find your

listing on Google Shopping products faster on Google search and

S & Google Shopping t — e-commerce platforms

HEEM EHEERGooglelShERT A LB
EfSHYE MR

*Need to be used with other solutions

REESHEMAEER

Exclusive for GS1 HK Members:
Enjoy Special Discount for Listing
on HKTVmall!

GS1 HKE £ : HKTVmall 9
Em EZRiFNER! iy

GS1 HK members can enjoy special discount for listing products on X ! A& & ERHKTVmall F22> s =45 7137
HKTVmall. Contact us to learn more and tap into e-commerce FIEE - IENIHRRMTHRES BIEBEHHEKX
opportunities! P 1% |

[=]s (=]
Contact us to learn more B4R THAEESL  T:2863 9740 E: corpinfo@gslhk.org b TR

25 L
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GS1 HK ;ZEh B

GS1 HK Calendar

*

29 SEP

“Emerging New Opportunities in Cross-Border

28 SEP / 26 OCT / 17 NOV

Barcode & Digital Service Workshop

28 SEP

“How can e-Commerce Platforms leverage

BRSNS T Fih Al to develop strategies, improve business eCommerce with CNShip4Shop x SHOPLINE”
efficiency and drive growth?” seminar Seminar (GS1 HK will share insights) *
T B U] & FA AL TE SRBE IR FH TSR 58 TCNShip4Shop x SHOPLINE: #5158 m#ikid
WR? g (GS1 HKB#EITHZE GS1 HK will share insights)*
13 OCT 26 OCT 14 NOV

The 22" GS1 Hong Kong Summit
£ 22BGS1 Hong Kongs & &

“Complete Guide to Digital Transformation for
Small and Medium Enterprises (SMEs) in
E-commerce” Seminar

TR A E F R T ek s &

(GS1 HKB#E1THZE GS1 HK will share insights)*

Global Sources Consumer Electronics Show
(GS1 HK will share about “Digital Passport &
the Possibilities with GS1 Digital Link at

14:40 - 15:00)

Global Sources Consumer Electronics Show
(GS1 HK{1214:40 - 15:000 Z T#EER &5
K GS1 Digital LinkBJ;&#7)

GS1 Hong Kong is the supporting organisation
GS1 HK#A X FHiiE

Upcoming Events
B RITRYES)

Stimulating Consumer Purchase
with Positive + Consumer-centric
Brand Image

TR
e S REH B - C”"S'-'""'_,E" . :
IO+ EEREFESR! el L i
Providing consumer-centric services can lead to instant BEORFEER IS HEEEFRREEELH

purchasing decisions from consumers! As long as your company
adheres to 4 “Consumer Caring” principles - consumer centric,
strive for quality, conforming to commitment & caring for staff,
you can join to become a “Consumer Caring Company” and build
positive brand image in 3 steps!

@] Submit application ™M~ Companies need to
@D & payment ? undergo 3 assessment
R R E Q procedures - self
assessment, interview &
consumer survey
BIB3EEZER - BERET
EFOHBEERERAE
Join Now E E: Contact us to learn more

Hﬁl‘n\gﬁﬂaﬁTﬁE%
Tel 85 2863 9740

AN

o

Email BES corpinfo@gslhk.org

Em REBENCERERSIDUHEERD O
MEPAEGE I TBRGEIRBEAEE T jiald
ERBHE=S MARAOEZE ) SIZER
IR R |

**52; Awarded with “Consumer
Caring Scheme” Certificate,
ﬂ. Trophy, and to join GS1 HK
Annual Dinner cum CCS Award
Presentation Ceremony
BEETR O B RE A2

MGS1 HKEEE BRI G
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Hong Kong

THE 22nd
GS1 HK SUMMIT

14 Nov 2023 (Tuesday)
9:00 am to 5:00 pm

Innovation
A - Digitalisation

Language: English
Sustainability

Simultaneous Translation: Putonghua S200 Series, Level 2, HKCEC

GUEST OF HONOUR
The Honourable Paul CHAN Mo-po,
GBM, GBS, MH, JP

Financial Secretary of the Government of
the Hong Kong Special Administrative Region

HOST
May CHUNG
Chairman, GS1 HK Board

DISTINGUISHED SPEAKERS

(In alphabetical order by company name)

00®

Bobby Ho Joyce LEE Wallace LAM Mohit GROVER Will FU
AS Watson Group Crown Gas Stoves DBS Bank Deloitte HK Galaxy Macau
Hodings Co. Ltd (Hong Kong) Ltd
n ‘ =7 @
Jane TONG Anna LIN, MH, Stephen LAM Dr. Toa CHARM Stephen CHAN Matthew CHAN
Giormani JP, FCILT GS1 HK HK I0T Ind Adv Council, Hong Kong Jardine Restaurant
GS1 HK GS1 HK / Data Literacy Assoc. Logistics Association Group
i-

( @ A

Sean TAN Anson BAILEY Christina WANG Shing LEE Steven ATKINSON

Jebsen & Co. Ltd KPMG China Love, Bonito Microsoft Swire Coca-Cola and more!

o ) Blsiness CEO & Consumer
@ Sustainability é@ Transformation Pulse Survey
Latest Retail & e-

Q Smart Business, Go GBA & @ Generative Al : Opportunities Commerce Trends in
020 opportunities : ° or Threats for Supply Chain HK & APEC

ENQUIRY AND MORE INFO .
_, Tel: (852) 2863-9722 <] Email: annang@gslhk.org @ www.gslhk. orglgsil+ksum+|t 2023




