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EDITOR’S NOTE /REERVEE

From Days to Seconds: Trace and Track
with loT and Blockchain Technologies

VAR ERENES BRWEREHY

There’s a long-held myth of the five second rule about food
safety - if food falls onto the floor and you pick it up within the
golden frame of few seconds, then the food is still good to eat.
When we talk about food safety, few seconds can make a
difference, as it’s the time required to trace the source of food
when blockchain technology is adopted. By September 2019,
all suppliers of leafy green vegetable of Walmart will be
required to upload their data to blockchain. By doing so, time
needed to trace the source of food will be shortened from 7
days to 2.2 seconds only.

Globalisation makes food safety more complex, as the food
chain has become longer and more complicated. International
organisations like World Trade Organisation (WTO) and World
Health Organisation (WHO) have also urged the international
cooperation to improve food safety, as foodborne diseases and
food safety incidents not only cause an estimated 600 million
people (almost 1 in 10 people in the world) every year to fall ill,

but also hamper world economy and sustainable development.

Industry watchers once said, “2019 should be the year that IoT
improves food safety”. 10T can enable the tracking of food
throughout the supply chain, conduct real-time and humidity
temperature monitoring, or even prevent food contamination
in food handling processes. There’s an loT tool that can detect
traces of pathogens on employees’ hands after washing, and
they will get immediate feedback if pathogen remains, so they
will wash their hands again before processing food.

In Hong Kong, new technologies in food safety are emerging, a
Hong Kong-based start-up developed a technology of using
specially designed fish embryos with DNA structure similar to
human to test for toxic substances in food, and more than 1000
toxins can be screened at a time.

In this issue, industry pioneers shared their commitment in
adhering to high standards in food quality and service,
delivering the best and safest food to their consumers every
day. Peter Lo, Chief Executive Officer of Café de Coral Group
shared how the group became the “canteen of Hong Kong
people”, offering a wide spectrum of catering options to
consumers with the same high quality. Helena He, Managing
Director of FrieslandCampina (Hong Kong) Limited revealed
the secret behind “the gift from god”, and how the company
built consumer trust with safety and traceability. Theresa Yiu,
Founder of Dashijie Co. Ltd emphasized her commitment
towards uncompromising quality, and how she spread the
“original taste” to the globe.
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About GS1 Hong Kong I EBEREEBITE

GS1 Hong Kong is the local chapter of GS1°, a not-for-profit, standards organisation
that develops and drives adoption of easy-to-implement global standards for business
to uniquely identify, accurately capture and automatically share vital information about
products, locations and assets.

GS1 Hong Kong’s mission is to empower business to grow and to improve efficiency,
safety, authenticity and sustainability across multiple sectors and facilitates commerce
connectivity through the provision of a full spectrum of platforms, solutions and
services based on our global standards. We provide a trusted foundation for accurate,
sharable, searchable and linkable data. Our EPC standard lays the foundation for loT,
powering a range of loT-based services and applications. We are helping industry to
meet the challenges of omni-channel commerce and create a seamless customer
experience. By engaging with communities of trading partners, industry organisations,
government, and technology providers, we are fostering a collaborative ecosystem and
aiming for “Smarter Business, Better Life”.

For more information about GS1 Hong Kong, please visit www.gslhk.org
Editors: Corinna Fung, Will Ip, Cindy Chui

Advertising and editorial enquiries: Will Ip
Tel: 2863 9763 Email: willip@gslhk.org
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Executive Connect

Lo Tak Shing, Peter
Chief Executive Officer
Café de Coral Group

mEX
ARSI ERNTE

“Fast, nice and Value'for'money” has always been
the major 3 reasons for Hongkongers to visit fast food restaurants for
decades. But as time changes, fast food restaurants have to rejuvenate too
to keep up with the dining habits of the new generation to sustain their
competitiveness. As the largest Chinese fast food restaurant group in Hong
Kong, Café de Coral continues to remain sensitive to market changes.
Adhering to the high standards in food quality and service, the Group
offered a wide spectrum of catering options to consumers, which
eventually consolidate into the current diversified and cross-border
business portfolio today.

Fast-Food vs Casual Dining: The Restaurant
that Fits Everyone’s Taste

According to Government statistics, the F&B (food and beverage) market
in Hong Kong has grown from HKD50 billion by around 2000s, to about
HKD120 billion in 2018. Peter Lo, Chief Executive Officer of the Café de
Coral Group, revealed that the Group has initiated diversification strategy
since the 90s with acquisition of Ah Yee Leng Tong, The Spaghetti House,
etc. In addition to the acquisition, the Group has also made great strides
into institutional catering business with the launch of Asia Pacific Catering
(Hong Kong), and started Japanese fast food business. “Our multi-brand
strategy offers consumers numerous dining options that addresses the
food culture in the new age. This is the major reason our businesses
maintain steady growth in the market. Despite there are gains and losses in
between, the learning along the journey has been invaluable to us.”

Trial and Learning Forges
the Canteen of
Hong Kong People
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Café de Coral Group currently runs more than 10 brands and offers arange  AZK&IREHEH 10%E SR8 REFHH
of food choices such as fast food, western-style, Japanese and traditional T b/E¥ % B% b M& B EEEIR
Shanghai cuisines, each at a segmented average spending: around HKD40 B9 BE: KR & A IPEEL 4070 K 4G

for Café de Coral; around HKD50 for Mixian Sense; HKD70 for Oliver’s [E49507t~Oliver's Super Sandwiches

Super Sandwiches; about HKD100 for Shanghai Lao Lao and HKD110 or  (FIZEEBHR=304) F70 &M - UE L5
above for The Spaghetti House. WA 1007c R BB EA 1107t
BEAMBESECEERSBYRIET

Running a F&B business in Hong Kong

is relatively easy, but serving over 500 meals
per day in many stores, with similar food
quality and standard across the stores like
Café de Coral is definitely hard to run and
copy. This is undoubtedly our distinctive
feature and strong suit.
ZEREBHAFIFIEAS BEGARERETIEEXR
MEBESOOMENE XNEBENAMREE FK—F
EORBARZ BEUHEERHRMOEEMN
SR IH

He further explained the key to standardised quality is turning food F&m—EZ%ERELSER(Standard
manufacturing processes into Standard Operating Procedure (SOP). These Operating Procedure> SOP)» xif &4 |
procedures will be divided and allocated to workers in various positions, AT EEMUEERE ESEIHR
enabling the Group to deliver the promise of “fast, nice and ER~FMAHEF—IEME
value-for-money” service.
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The Secret Recipe to “Fast, Nice and
Value-for-Money”

“Café de Coral’'s Central Food Processing Centre would handle operations
like food portioning and marinating, thus minimizing the food processing
procedures handled at the branches.”

The diverse
procurement - from finest quality ingredients, to food produce that are
affordable with normal standard. With the growing complexity of global

restaurant brands offer the Group more flexibility in

food supply chain, consumers are increasingly demanding for better food
safety. In addition to complying to the stringent food import regulations by
Hong Kong Customs, Café de Coral also visited their global suppliers and
examined food samples for quality assurance. Their central kitchen is
certified with HACCP and 1SO22000, and the Group is named the Diamond
Enterprise Winner of “Quality Food Traceability Scheme” in 2018 by GS1
Hong Kong, showing continuous improvements in its food management
system year by year as the assessment team suggested. The Food Scheme
this year incorporated “Efficient Consumer Response” scoring to ensure
company demonstrate full traceability capability from source to consumer,
and Café de Coral exhibited high competency in upholding such
traceability with the adoption of international standards and technology.

Café de Coral is also a regular patron to innovation. A few years ago the
Group adopted ezTRADE, the B2B e-commerce platform by GS1 Hong
Kong, enabling electronic commercial documents between the Group and
its trading partners along the supply chain, like purchase orders, Advance
Shipment Notice and payment instructions etc. The deployment has
significantly reduced administrative works and increased supply chain
efficiency.

Foodie-Centric Strategies
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M)d Safety Forum 2018

Food Safety in New Era

Peter hinted that self-service kiosk will be rolled out in the Group’s
different outlets by phrases, helping to reducing customers’ waiting
time and the workload of frontline staff. “We have already launched a
mobile ordering app and collaborated with third-party vendors to
offer food delivery service. We believe these platforms will only grow
as time passes. We have been known for quality and safety for a long

A Decade for Digital Experience
& Innovation in Food >
Safety Enhancement
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time, yet to compete in today’s cut-throat market, | believe customer
experience is the new battleground.”

A revamped customer loyalty programme was launched in 2018, attracting
about 500,000 members today. It is offering more benefits to drive repeat
purchase and better customer engagement to grow loyalty. The Group also
collects limited customer data to support a more targeted market
promotion, even though
personalisation is not
yet offered at this stage.
“I consider F&B business
at its core is about
“Customer Journey”,
that’s why one of our

foci have been nurturing

our talents, fostering
their passion and
engagement  towards

the works. This helps us
succeed too.”

The Untapped Gourmet Market

Café de Coral China signed a strategic partnership with 8 property
developers in Mainland China 2 weeks prior to the interview, aiming to
accelerate its expansion in Mainland China, particularly in Guangzhou and
Shenzhen. When asked about the importance of Greater Bay Area to the
Group, Peter claimed, “We were the industry pioneer from Hong Kong
when we opened our first restaurant in Mainland China in as early as 1992.
For now, | feel that the Greater Bay Area is undergoing similar changes like
Hong Kong in the old days, for example the rapid urbanization, the
untapped breakfast and dinner eat-out markets, etc. Sure there will be
great potential ahead.”

“The F&B industry in
Guangdong amounts to RMB 400 billion,
and the 9 cities in Greater Bay Area

revenue for

accounts for 80% of that market. Café de
Coral is in a very unique position in the
market,
brand, our solid foundation, our
strategic location close to train

stations, the localised taste and
more. | believe the Group will
continue to be ‘the canteen of

people’ for each and every
in the Greater Bay

like our famous Hong Kong

city
Area.”
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Miguel Lopera -

appointed member of the
World Trade Board

EZ{EAWorld Trade BoardZ &

Improving People’s Lives by

Connecting Trade, Finance and Technology

BRE S R S AMERIEE LS

Miguel Lopera, President & CEO of GS1 is now a World Trade Board
member. Composed of global leaders, innovative thinkers, industry
influencers and subject matter experts from different perspectives
of trade, finance and commerce, the World Trade Board has a
mission to “improve people’s lives by connecting trade, finance and
technology, enabling long-term growth and prosperity.”

Goals of the World Trade Board
World Trade Board BB &

® To define and deliver practical initiatives
and recommendations across trade policy,
finance and business technology
REMEBSEANRBEZEER B EEERE LW
BREBRELER

® Bring key stakeholders together to foster
co-operation and drive innovative thinking
EERERREMNE (BESTERBE R B4

® Create aplatform for positive change to drive
inclusive trade, global growth and prosperity
- with the ultimate objective of improving
people’s lives.
MAREZENTES HFHEAIEEBES 2NERK
L WA EAPIEEERABR

GS1EFEFETHEHEMiguel Loperafia T
World Trade BoardZ&-World Trade Board
HZAIREE S R RE AN IR B Bl
BRFKTEARKEZXHBENERMAR BB
EMERE S kR MRS AMNEE RS
HRBRREEEREE -
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RFID Monitors the Freshness and

Ripeness of Fresh Products

RFIDEAIF & B AV i R IZ E

People often find it difficult to distinguish whether the fruits
are ripe when they consume, especially for premium fruits
like avocado. The newly developed solution can help to
obtain real-time information about the freshness and
ripeness of fresh fruit with RFID tag integrated into the
packaging, detecting certain dielectric variations in the fruit
pulp associated with ripeness like turgidity, acidity, water
and sugar content. Consumers can in turn obtain data
regarding consumption, like “not yet ripe”, “ready to eat”
etc. This in turn enhances their purchase experience and
creates value in supply chain management.

AFIEEZEUAETKRBAE  LHEF MREF KR R
BRe D RE K LA T EESERB M (RFID) LRI RA S

Eﬁigﬂﬁ_ﬁ%m%ﬁg BN R E B Tk D B S L BN R NIRRT B K RV i E R V2 B S Bl - BRI
BLKRNBRAEN WIRMFTERA ) UMM EEYRE R K A MR EIRAIGEE

News Source F#&R: Fruit Today

https://fruittoday.com/en/smart-ripe-ilip-packaging-that-measures-the-ripeness-of-tropical-fruit/

®

5G Enables Smarter In-store Robots

SGEE’—?EH%W}\&%E*“ AE

A US company announced the partnership with a
network provider to equip retail robots with 5G
technology, helping robots to become “smarter”. 5G
technology can eventually equip robots with both
computing power and reduced latency to improve
in-store experience and aid employees to better assist
customers, ensuring retailers’ products are in stock
and at the right place. The power of data is also
demonstrated with increased revenue and consumer
satisfaction.

BXRAARROEME—HREHERGE HEEMA5GHEE

WEERMA BEMESER B2 SCRBETHRMAEZEERED BER M SENRRAEE SELHY
B ITRFARZEENNERELFERERERMUEER LRI R T REENINN AT EEHRKIERNERREABRE

MEE

News Source HE#R:

https://www.retaildive.com/news/in-store-robots-could-get-smarter-with-5g-connectivity/559950/
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Track & Trace Global Dairy Chain

From Grass to Glass
2RREHN TH—IREE—F
IREK M FESE

Helena He
Managing Director
FrieslandCampina (Hong Kong) Ltd.

HoE

JELE (B8) ERAR EFMKE

A common image of the Dutch countryside would likely consist of
flat, green meadows filled with black-and-white cows and windmills.
It is true, there were an impressive 1.6 million cows in the
Netherlands in 2018, or roughly one-tenth of the country’s human
population. This is where Royal FrieslandCampina came from, one of
the world’s largest cooperative with roots dating back to 1871.

The Gift from God

Co-owned by 18,000 farmers, FrieslandCampina produced 10.7
billion kilograms of milk a year. In Hong Kong, FrieslandCampina
owned a number of well-known dairy brands: FRISO, BLACK &
WHITE, DUTCH LADY, Longevity and OPTIMEL, first three taking
the no. 1 position in their own category, with the rich brand portfolio
serving consumers across all ages.

“For over 140 years, FrieslandCampina focus only on one thing we
know best - dairy products, that’'s why we are a time-honoured
cooperative that | believe will last another century.” explained Helena
He, Managing Director of FrieslandCampina (Hong Kong) Ltd.

B E R ENR B B2 — BRI A i B E
TR RABFERERBAYERNEQAFT -FE
B EREEES1.68 5B T(2018F HIE) 4
EEAON+HRZ— BERERER—EEIKEAH
Bfftt - A E IR RI HESE R LB
WAEI 18714

RS

JELHBEBIE18,000R INEHFEER SFHE
—HTTRATFPH-EE B LA ZENS
mE AEERER RA FE - SEAKREES
Hrpsa = EmiR B REAHISE A 2 EEERF
FBYHEE-

FEAMEBBRADESREEETERT!
FEEMERIA0ZFELES —BEFIRMARER
NAMRER REGERSFLNET R LA
IRy GLY

that ‘Milk is the Gift from Nature’, and they feel very
proud to share this nutritional gift with the world to
nourish the lives of millions of consumers every day.”
R RNAF FCEEENE R LIE 2T ERESEE
NEESEE EE2BBFLABMIBOBEFEE) z —Eth
BXRESNNEZRE N FRZHNR RtfUREFHEAEA
EERE WIS REEERIKBEE HEE N ZEMNEREE
RSB BN PIRRE LSS | L AR ] ,,

“ | still remembered the first day | joined FrieslandCampina Hong Kong, | was in the
Netherlands joining the media tour as a celebration of the company’s 80" anniversary of Hong
Kong. | was deeply impressed by our dairy member farmers who were driven by the belief

e

Y S

© Kelvin'Yuen
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Shepherding the Premium
Quality via Stringent Process

Motivated by a strong purpose, FrieslandCampina’s
operation is also guided by the comprehensive
FOQUS food safety and quality management and
monitoring system. “We maintain a robust system
starting from the source. Every cow in our farms is
tagged with a RFID ear tag and borne with smart
collar / ankle bracelet, to record and keep track of
their information, activity and health data. Every
member dairy farmer is certified, while
FrieslandCampina regularly conducts farm audits
and cow health checks. Moreover, all professional milk truck drivers
are trained and certified. They always check the temperature, odour
and colour of milk prior collection to assure milk quality; they also
take a milk sample, with GPS tracking system, for laboratory
analysis. From grass the glass, every step of the full dairy chain is
under strict surveillance to guarantee nothing goes wrong.”

“We also make sure the milk is kept at 0-4°C and 70 km from farm to
factory, so that every delivery has to be within 1.5 hours. That is one
of the reasons why FrieslandCampina’s milk always sustain a
top-of-line nutritional value,” Helena described the food chain safety
and traceability practices in details.

Breeding Trust from Safety and Traceability
With such stringent measures, FrieslandCampina was crowned the
Diamond Enterprise Winner in GS1 HK’s Quality Food Traceability
Scheme in 2017, the first year of their participation. As technology
advances, the company is also digitalising the track-and-trace
process by launching the new FRISO ‘TrackEasy' initiative.

Consumers can scan a QR code under FRISO formula products’ tins,
and view the full journey of the formula milk from their Holland own
farms, going through stages of milk collection, packaging, key
quality checks at different stages of production, till the in-market
port arrival of the products. A 360-degree real life image of the farm,
weather, air quality index, temperature, no. of cows etc. - can also be
revealed in real-time for consumers.

BEEMIE TEBERmE
SETEE B NMBEamIIREa R IR T EI&
RAZERMSFR| KIEEELE B [ R ATE
HWFOQUSEMZEMMEEEMRERZT R
AR IR BRI R (EIR IR R IR LU I E MBS &
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B4R E EENR BEREEE,ITE
RRELEIIELR M FGPS (RIKENMNZL) B
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Bullish Outlook of the Dairy Market

When asked about business opportunities, Helena believes Hong

Kong is still a blue ocean. “Hong Kong is a strategic and
sophisticated market for us. According to our survey, dairy intake of
over 90% of HK parents and their children is lower than Department
of Health’s recommendation. We will continue to nourish the lives of
Hong Kong people across all ages - pregnant mums, toddlers, kids,
families, mass consumers, senior adults, with our diverse product
portfolio.”

To advocate the idea of “Drink. Move. Be Strong” - meaning
balanced nutrition, sufficient dairy intake (1-2 glasses of milk a day),
regular exercise (60-minute exercise a day), FrieslandCampina
leverages its dairy and nutrition expertise to organize the ‘Hong
Kong World Milk Day’ every year. Meanwhile, DUTCH LADY’s
Breakfast Campaign encourages parents to have breakfast together
with their children every day, spending parent-child quality time.

To cater to the needs of the different consumers, the company
launched FRISO PRESTIGE, an ultra-premium line. “With precious
nutrients from the first layer of milk, the product preserves natural
nutrients in milk. It’s also a low-sugar formula which 93% of mums
agree FRISO PRESTIGE taste light. It is a result of our listening to the
customers.”

MUzz2MelBilE 28EE

B GERVIREMN S SHERE BN 2017F8
F2INGS1 HKA(BHE R AIREEHE 5 8)) (D
REEOREENRSIHRER RBEER-BER
B N ERIBHUEMBZ BEE(C I T e
ERERHEH 2 TrackEasyREB MR
HEERERWMHERK T N E RN Z 465
(GR Code)’ ErR] 212 IBH EI N EERE B15E
HHEXRSZEN R BRAR VAN HOF
BEM R HAMEMMAE S EBE T ERE
EETEERERENICOEESRE REXR
TREREI RE IAFTHEFHMERULEE -

AHmHENTHRE
ERERARGHHEKE BRER /B BN
BERBARERER - IEBHRMARRNE—ERE
BESEMNAANTH - REXMAET BB
WNUHEEBREREFRINEBRNEREFEE
BEENRE-RMEREUZTHER A TRE
BATRHEEREEEENA KD - E2IHIE
PRARE KB ARRHEERRE

LM EBEERESEEER SN BHRSF
hE1mA B ERKEREDrink. Move. Be
Strong#EEISEEE RIS HINLE (BRIB—
EMMAED)  MERES (BRETE0NEES
)BRRERRID URFSERE-ZINET R
FEFETMEH TSR FE » mmRELIEE
SRRXREHEATFR—EZARE ZEXEEH
FHito

e ™ s EARIHEENZIC AFR20174F
HHERFERETRFRISO PRESTIGEEE RN
EmPFNEIE—BIREE REFHMR
REB FNMENTEE LS EBEHE 93%151%
RRAERERERKEFH EREHMICIER
BERBIER )

11 Every drop marks the hardwork FiEE ] B5F

Running a dairy farm is a big commitment, our dairy farmers are usually supported by only 1-2
helper and need to wake up at 4-5am, to take care of the cows, the ryegrass, the milking process,
the machines, etc. You will learn to appreciate their efforts when you know their lives, and their
aspiration to preserving the mother nature,” Helena showed much respect to the Dutch
farmers. “The farmers would go so far to name their cow names, and treated them like their
family, | believe that’s why the milk has such high-quality, filled with sweetness and love.
MRS —EEARRE BEXENNRERRBLIE2EF B RE B =42 555 ER  LURIE »
A EE R TIEREE M TR E TN S - EIR T B MIN A S
MR hPIfRE R BANER (REAG R OBAMFINE 08
TEHEENEREREEEHE-TNEMEE T AMMAILFLL
ZOHEMBURA—R-BEBEEMRESBEFMHRR W=

Helena He &Bin&E n & REEMIDY

EHENRT )
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Psychiatric Rehabilitation Association

é% New Life
HERBSREES

eshop330

HANDIGRA CREATING SHARED VALUE

*—_ BDEE/BABBUTARARIFAE  You are welcome to

* ZEEMEGCST HKNBLEHZBESR, - BABRRRES
Join the CSV program of GS1 HK & New Life Employ our service users

* IR EERRRE * (R #dayday330Z 51818
L Buy our products and service Join dayday330 as supporting organization
* BBIRERE _ * RAIFTSIESTE
Provide corporate sponsorship Initiate innovative idea on partnership

to support our services

BHASDREENREIE2332 4343  Please contact our CA Department at 2332 4343

MBOBREAEREMORE, EAMBERRESERNE,
RBRER TR EBENES,

Your patronage not only safisfies your needs, but also helps bring new life to
people in recovery of mental illness. Thank you for your Bright Buy.

www.nlpra.org.hk
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Corporate Dynamics

Staying True to Original Taste
and Aspiration for a Decade

+E$lu\*ﬂ'b‘ D\%ﬁlﬁl’fﬁu*iﬁ

“Will you add food additives like colorings, preservatives and MSG when you
said Theresa Yiu, who
is also known as “Dashijie” (a title that apprentices address their senior
counterpart). Making and selling safe, quality food that can only be served
on her family dinner table, is the principle and resolution that Dashijie
never compromises, for the packaged food business of the same name

EIET)

cook for your family? The answer is definitely a ‘no’.

titled “Dashijie” since its launch 10 years ago.
MREEERAIZHERERINA BRI B ””‘J NN =N~
EFRGMEe BRAsSE T REME Ik EBEUETTHMR &
BEIENRA A ri%%ﬁ?ﬂﬂﬂ’]%%%%? & RES R
RAMRBCEZHNEY REREREE A ERED
Bt

I5EHE B OFE T KBMIE ) R HE AL+ 2R —

Founder of Dashijie Co. Ltd

Theresa Yiu

k2= RN

TRBMAE BU#A

Quality Guaranteed - Say No to Food
Additives

“Despite the relatively high cost of one of the ingredients for our
Shanghainese Imperial Rice Dumpling, the Yuan’s Royal soy sauce, |
insisted using it because only it can enhance the taste of our dumpling.
I've basically tried all the ingredients of the food that | sell, so all of our
products have designated ingredient suppliers. | called one of the
suppliers this morning, just to ensure the manufacturer has placed
order for the ingredient | specified,” Theresa smiled with conviction,
emphasising her commitment towards uncompromising quality.

Such kind of persistence have brought “Dashijie” rave reviews, highly
recognised by the connoisseur for its genuine and superb
ingredients. In order to fulfill the needs of consumers from around
the world, the brand has attained trademarks in 10 overseas market
already. “We will be selling mooncakes in Mainland China this year,

and will expand to other markets soon.”

Expanding Domestic and Overseas Markets

Driven by Barcode

Theresa also highlighted the importance of GS1 barcodes in
“Dashijie’s” journey in expanding to the globe. “Product barcode has
been a pre-requisite at the time we collaborated with our first retailer
City’super. As there are tens of thousands of products inside a retail
store, there is no doubt that a standard is required to identify the
products and automatically input into the retailer’s system.” Having
rich experience in information technology, Theresa used to help
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suppliers of all sizes to streamline their commerce connectivity, via

the use of technologies like barcode and electronic data interchange.

“No matter if we wish to export our products overseas, or to sell
online, barcodes are needed for product identification and get
connected to global sellers.”

Theresa also noted the pivotal role of food traceability in food safety.
She believes that ingredient suppliers, manufacturers, distributors
and retailers need to collaborate and adopt a common set of
standard to safeguard consumer safety. “For ‘Dashijie’, in addition to
ensuring the safety of our food products, we also examine whether
there are plasticisers in our plastic containers, or whether our factory
is HACCP and ISO certified, and detect whether there is metal in our

packaging etc. We ensure a first-class production process is in place.”

Adding Value to Food
Transforming the Brand into a Classic

As a tech-savvy person, Theresa always welcomes innovation. She
also insists adding her own values to the food that she sells before
launching in market. “I aspire ‘Dashijie’ to be a long-standing brand
and not an instant food culture. In August, we will launch some new
products like Chicken Essence and Brown Sugar Bentong Ginger Tea,
which are healthy and long-lasting products,”

“I'll select Taiwanese cage-free chicken of more than 1 year old as
ingredient. This range of chicken is one of the best, as they are low in
fat and rich in protein because of their exercise and premium feed. As
for Bentong ginger from Malaysia, they are selected because they
have stronger ginger flavour, spicier, thinner than other gingers, also
without residue.” Bentong ginger is said to contain richer nutrients
than ordinary gingers in the market, because they are grown in
mountainous area irrigated with natural water from the mountain
and surrounded by un-polluted,
pristine fresh air.

“My daughter used to live a hectic
work life and fell ill easily, so |
would buy a chicken, crushed its
bones and steamed into chicken
essence for her. Her recovery was
quick and she became healthier
after consumption. At the time
she gave birth to her child, | also
prepared the chicken essence for
her for 60 days, unceasingly. So | hope to launch this chicken essence
to help people to get recharged with abundant energy, because
urban lives can be so stressful and overwhelming with heavy
workload.” Staying true to her motto “making food that can only be
served for your own family”, there is no wonder that “Dashijie”
continues to grow via word-of-mouth and captivate worldwide
customers for its uncompromising quality.

Electronic Data InterchangeZRliFETER
R E g
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GS1 HK in Review

First Step to Healthy Body
Support the Reduction of

Salt & Sugar in Food

Sugar and salts are both enemies to health. To promote
less-salt-less-sugar healthy diet to the public, the Food and Health

Bureau (FHB), the Committee on Reduction of Salt and Sugar in Food, — 000D EX@ _

the Centre for Food Safety (CFS) and the Hong Kong Trade f‘?n‘URMET
Development Council have jointly organised four cooking - ) RS

demonstrations themed " Low-salt-low-sugar Beyond Your Imagination”
in Food Expo 2019. Our Chief Executive Anna Lin and May Chung,
chairperson of GS1 HK’s F&B Industry Advisory Board and Corinna
Fung, Head of GS1 HK Corporate Marketing had joined the cooking

demonstration and tasted the less-salt-and-sugar gourmets prepared
by renowned Japanese chef Takashi Tamura.

As excessive intake of salt from food may increase the risk of hypertension, stroke and heart diseases, and excessive
intake of sugar may lead to obesity and dental caries. Through the joint efforts of the Government, trade and the
. public, “Hong Kong’s Action on Salt and Sugar Reduction” campaign is
2 ~;|(-_l,]"l|"{;{'l,v£? launched to promote such idea.

Another programme called “Less-salt-and-sugar Restaurants Scheme”
was initiated by the Government in the beginning of 2019, and more
than 300 restaurants have joined and designed tailor-made dishes with
less salt and sugar to their patrons.

/Jfr*[lmﬁﬁ%%mg@%’mﬁz/\ cAMATHRAREEREAERENENAR
o ' BB KREERFHB BREREBYHENREZEGN EMNLZ 2R N (CFS)E K
Know more about E/%ff%?*):)%ﬁ EBRBE2019 L& TS D E D BRI RER ) AEN
Hong Kong’s Action on FHTE -GS HKEHEMEZR BERRARTELSHZESIFEER K

Salt and Sugar Reduction GS1HK B MR EMEE EEHI T 2R CLRETHEASEH

3 N : Q% f\kk i‘ B /?HEDO
TRESHNI2WRERE e
ER R B h R ER 48 % 1Y B 1 0 5 S I RO M DU B R AT B Y

Rz MREE SRR S SR EHNE T - BRBF ER KT R=ZNHEE
7 T2 HRERNE ) EBEA R EFEENREES.

BB EHRE OB D ERESILR ESEABBI0ERERAT AR
LR O REHRY DB DR -
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Global Thought Leaders & GS1 Asia Pacific
Experts Shared Innovations and
Technologies in Developing Global Trade

BIfRE#H R GSIEMEER D Z2EKE ZEIH K

PR

The rapid development of digital technologies has the potential to
transform international trade profoundly in the years to come. GS1
Asia Pacific actively participated in the Global Trade Development
Week Conference China that took place in Shanghai and shared in
various discussion sessions. The Conference also saw the presence of
other thought leaders and senior officials from international associa-
tions like United Nations Conference on Trade and Development,

World Economic Forum, Asia-Pacific Model E-Port Network (APMEN).

GS1 HK has been playing an important role in facilitating trade in
APEC economies. This year, GS1 HK partnered with GS1 Australia
and GS1 China to undertake “APMEN Visualisation of Sea Freight
Logistics” project, aiming to improve the visibility, integrity and
transparency of cross-border trade in the Asia-Pacific by automating
the exchange of Sea Freight data between APMEN members and

using GS1 Global Data Standards.

Patrik Jonasson, Director, Public Policy Asia-Pacific, GS1 Global moderated
the panel discussion about digital customs and smart borders and Jianhua Jia,
ASSOC|ate Director, GS1 China joined as panel\st

GSl A& AHE R FEEPatrik JonassonEHF
s’ GS1FREIZE s S BB MR A TFE BI £ 1ES

FEIB IR R A/ BT

Marcel Sieira, Head of Customer Engagement &
Business Development, GS1 Australia shared about
technology and the future of cross border trade.

Marcel Sieirai? i

Dr. Stephen Lam, COO, GS1 Hong Kong joined the panel
discussions on blockchain and anti-counterfeiting
technologies.
GS1 HKEEE
VAN R E

588 K [ A

@EEMERRELI 2 TRANE

ﬂ?ﬁ‘ié’fF{%*ﬂ’W?ﬁE%lﬁ\%%mX%ﬁEﬁL
vvvvv oGSl AMEBIRSE TN HERITHEIKE
SERBYTERBE WHAEFHBRH LD ZEowm
B HEAREHEEEZNEREGE(UNCTAD)
R HE(WEFR) EEKT%E*%DE%H%
(APMEN) £ B RABMAEBEMNERE
HEo

GS1 HKTFR AR A G EEERERESE
SEAE AFBEGCSLENRPEIET(BE
YIReRIEEtE)) ERGS1EKMBRER
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Hong Kong loT Conference 2019

@1 ‘ JOT  connecTeD WORLD - CONNECTED BUSINESS
roog ey | GSTi B T4 unei2019 8 |

‘Decoding'5G SYOT s |
. @ Hong Kohg'oT Conferencosaes
O ERYBARERIESCRICT

The Hong Kong loT Conference was concluded with flying color on &HEM A EZER 2019468 148 A INETT»

14 June, 2019. Themed “Connected World - Connected Business”, SH&E&@3ZMITEAMATR - PXEFIE EE

the event gathered 500 industry experts and thought leaders. 500{i{THERLEM FRIEASHENEE

Trending topics like data intelligence driving smarter business, smart G0 AESIE TS e B SR E 2T &

healthcare, smart mobility, smart supply chain, consumer journey to ZHfEE -FERISEIN T SR L2 Bl R RE

cybersecurity were covered. Mr. Nicholas Yang, Secretary for BREREHE—FESH=E TIFHEEEE
, Innovation and Technology and other distinguished guests EETERRH:E Z4BYIHAER0E /o

and unleashing the power of |oT.

inaugurated the event, igniting connectivity among stakeholders E " E
e
:";r o

View the speakers’ sharing BIE#EN=E : m
https://hkiotconference.com/2019/speakersharing/ Eh .

0 0)
Hong Kond [oT Con ference 2

& Exec panel
ei--u Connectiviy s Key 10 M

Hong Kong IOT;,C-

. CON® CTED WORLD

imising loT Business Values
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GS1 HK in Review

Exploring Smart Infrastructures to
Optimise Airport Operations

@ The Hong Kong International Airport
2B AE RS

Brat & BEE R AN E(CHIZE(E

EREIKEE—IERIRIH S &R IS RRT
BB R R HE MBI R EAE R
fIeGS1 HKR A RIZ B T NS EBY BB E
FEHEETSHEEBERKS BEERHE
BRIHRHR B

BEE2HTHEANRE TSI AE S
WEABSHERRMFTENEYE R ILEARE
Bt B8 B A RURI 25 R AL B 1B Mt » LU (1
FRERERGEXTFHEY) B’ EYIRIEAIN
Kot sh > IR 2 BT HRIBEAMNRIMERE
(Innovation Lab)’ 3 K& ASA B YEERIE S
Ranked top five of the world’s Best 100 Airports, The Hong Kong N HHRRYHHEIE A R ARV E e Ee

International Airport ("the Airport”) is pioneering in the application
of autonomous driving technology and other innovations.
To help our members to explore the effective and innovative
use of technology of Hong Kong Airport, GS1 Hong Kong
specially arranged a visit to the Airport for members of
Hong Kong Internet of Things Industry Advisory Council.

Members were ushered around in the restricted area of the
Airport, examining the operation of AET (Autonomous
Electric Tractor), a driverless electric tractor to deliver
baggage on a selected route on the apron with sensors

0T use cases and applications in the Airport were shared, and members
exchanged insights.
FEMTRT RSN ERARER TEERRD R

installed for location tracking, improving efficiency of cargo
handling. In addition, members also visited the Innovation ‘

lab, in which loT use cases, |0T applications in the Airport
and future “smart” development of the airport were shared
with ideas exchange.

handling at the Airport.
BISNER T BEN BRI EI TR E X

‘ Autonomous driving technology is adopted in baggage

Members had a first-hand experience of the innovative technology at the Airport.
gEMRSERSANEIRR .
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Realising the Potential of Automated
Supply Chain & Warehouse Management
@ Automated Logistics Warehouse

ER1T R A

ﬁ%hﬁﬁ@tﬁ@ﬂ&%ﬁ%ﬂmﬁ

ECR HK Advisory Board members visited
the Automated Logistics Warehouse.
AEECRAANZEZSH A Y RARE

Emerging trends in automation are shaping the supply chain in
future, resloving the labor shortage issue as “robots don’t mind the
work”. To help our industry members realise the potentials, GS1
Hong Kong invited our industry advisory board members, including
ECR HK and Hong Kong Food and Beverage Industry Advisory
Board to tour around Automated Logistics Warehouse, where robots
and turnkey logistics systems including warehouse management
system (WMS) and artificial intelligence (A.l.) were used.

Dealing with more than 300,000 orders on a daily basis, the
warehouse adopts Automated Guided Vehicle (AGV) robot in the
Goods-to-Person order picking and replenishment processes,
significantly increasing its operational efficiency.

EE%)J%EZTT]E&%%X@%&%L "B
RARANFESHEENSZ RAIERATENRE
PIEI-ABAERITENEE TREFNESN
GS1HKBHE T A gmMNEELHNEZEENEN
ECR HKBEHZEENE BB MNMERITESS
ZEZHRESEEH LY REE BREMAK
— R EEN R AR WAEEERARATLE
BERVAE ST
ZBEFLAESHEE300,0005:]8 BRT B
FhE 718 (Automated Guided Vehicle) #17&
F A1 (Goods-to-Person) U & K ET2F K
Ko bR

Hong Kong Food and Beverage Industry
Advisory Board members toured around

the Automated Logistics Warehouse.
AERRRRRRITELAEZEGS BT R E
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The Stripes in Black and White that
Transformed Global Commerce
Continue to Evolve

RHEANRB . EHAHE EREE

Extracted from “Reinventing the Barcode: the picture that drives plentary-scale commerce” by Robot Tercek, special advisor to GS1 US, Jun 9, 2019
BER K B2 B GS1 USHF Bl BEf Robert Tercek: 201946 8 9H 1 B Reinventing the Barcode: the picture that drives plentary-scale commerce]

Barcodes don’t look very impressive, with just a set of black and white
stripes with corresponding numbers, the humble barcode has
brought in remarkable innovations. Every day, over 6 billion scanning
transactions take place around the world.

EmEBEUT SENEREOERE LBF HEZFR—EFRSERE
R KA B X RIKABIAEEIRIS R

The Beginning of Big Data in Retail Supply Chain
%’ET Jﬁﬁk%ﬂ)ﬁmif TR

[[The advent of barcodes in a grocery store in
Dayton Ohio in 1974 marks the beginning of Big Data in
the retail supply chain.
1974F A EZBBZBEMBEER RIFHNHIRF RS EHAE
R BURAY R JJ

On June 26, 1974, the world’s first barcoded product - a
10-pack Wrigley’s Juicy Fruit gum was scanned at Troy’s
Marsh Supermarket in United States, which marked the
beginning of big data in the retail supply chain. After the
deployment of barcode, the checkout process was speeded
up, saving time and money.

Prior to the debut of barcode, grocery stores were limited in size as shops can only handle a limited number of items.
Equipped with barcode data and inventory management systems, retailers can optimise shelf space and maintain
inventory without shortages as they can understand what’s happening in each store: which items are selling fast,
which are selling slowly, which merchandising techniques work best, which promotions are most successful etc.
Price change of the products can also be updated at once. This enabled the neighborhood grocery stores to grow
100x larger into suburban superstores.

1974568260 RGBT B LKA ERFHRFE ERBERE T -8 HRNEA0EE ATEHBRAUBRERAFR
ERERIFER TEEANGIRBIEZSER HEENE T RHENEE-

EIRESE AT TEERRERATFREFMERMNIERIR-ACHE T ERFBNEFEERRR TEFUE THENERIIARR
B ERESLERRNIE EERE S RBERT  EREES RIS - ERERINESIFERNREARR N EBME/E
&R 100fEBIRRIE  JmE R AHB T
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Shaping the Global Economy with Larger Global Commerce
WME2IKME 5/ER mﬁﬂﬁﬁmmwn

[[Barcodes function like steroids for the global
economy. They make it grow faster, stronger, better.
EREEME2RQENELCE SREEREER - BEINE

e 9y

Globalisation was then enabled by barcode. Suppliers can supply
items to stores located in other side of the planet, instead of
simply supplying to domestic region. Besides advance development in logistics industry, the more important part
to business community is the data-related progress.

Each box or pallet in a shipment packed by manufacturers is assigned a unique ID number (UID), which is scanned
at various stages throughout the journey, providing retailers with early notice of an incoming delivery and also
confirming receipt of the goods after delivery. The information is transmitted through Electronic Data Interchange
(EDI) system, enabling manufacturer and the retailer share common knowledge about the merchandise. Later
on, international retail chains emerged with barcode, leveraging data-driven insights at huge scale and
establishing a global supply chain.

fEe RISTEE N ER FRMHEE AR ATMBRME EERERHBEEERAKH R TYRITEANER FE2RE

BIBAERARYIED -

T‘ 4B b £ EENSESREATIERSEA L T BFHIISRIBE(UID) UEREXBRERBBIFRHEENE FNAE ESEmE
BRAEEENKEDRESERUEEWRE -FIEEIREBEFHIEMA L T(EDNEE FEER AT EBERT ESH

HE’JJqu/\uﬂ Fete RIS EER 2R T E MR IARENEIE DT B 2 IRHEE-

Embracing Digital Technology with Barcode - Digital Link
B FiEE — X% E%%zé%%&ﬁ%1tfﬁft (LR

[[It is not an overstatement to say that the
A humble barcode is forty times more important
e than all advertising in terms of moving products.

H HH“ “HI -Im'“ﬂlllu» (IBy o==omenzais crnEReE LEEsE
it B4OM HE—BOTER J
e 1 e LA

Barcodes tell a story too. It favored organisations that
embraced digital technology, and enabled them to scale.
Built upon the classic barcode, GS1’s Digital Link adds a way to link the barcode to a variety of information -
website, multimedia tutorial or Facebook page etc.

With Digital Link, the product itself can be a new marketing channel. Consumers just need to scan the Digital Link
barcode, then all data associated can be automatically accessed, like multimedia about the product, the
ingredients, how to use it, how to maintain it, where to get it repaired, recall information and access to updates. In
e-commerce, GS1 Digital Link can ensure the accurate product description data from the manufacturer or retailer
is associated with the online offer.

B RIEHS T AESR M sE I AE 1) LUR B SRS R R R 275 - LUBHHKIE AR GS1M I FiE#Z (Digital Link)RHEIEEiEE—
RYIBE — B ZIERRE o Facebook EE o

HFEENEL ZERAS A —EFNEEREE BERERE REE o] B ERZIERRELNEN ER2ER
M ZIEBRBEZR D ER A RES A HEME BHEN EERLIWNENEE—B TR EBEFmE L GS1EF iz
DR HEEER L ENERAEERSEMRHNERBIE AR
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New Members

GS1 Hong Kong welcomes the following new members

Bl A4 GS1EHEEE

(in alphabetical order X ZFHEF)

1.

2.

10.

11.

12.

i3,

14.

15.

16.

17.
18.

19.

20.

21.

22.

23.
24.

25,

26.

27.

28.

29.

30.

31.
32.

3%,

34.
iS58
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868 SCIENCE AND TECHNOLOGY DEVELOPMENT CO
BB\ ERARAR

AH YAT ABALONE PRINCESS (HK) LTD
F—fRAE(EB)BRAT

AIEN HEALTH CARE (HK) LTD
ERHAREREE)BRAR

ALLIED TOP (HK) INDUSTRIAL LTD
ER(ER)BERRAT

AND-JOY LTD

HFRARAT

AUCTUS CHIP TECHNOLOGIES (HK) LTD
HRE(EB)BRAR

AUSMAN (HK) INTERNATIONAL ENTERPRISE CO LTD
RS (B8 ER XA RAT

BAO SHUN HONG LTD

BIRTARAR

BELUN TECHNOLOGY CO LTD
BENEARAE

BIG ATHLEISURE CO LTD
AERNEZARAE

BIOMED TECHNOLOGY HOLDINGS LTD
EMBRENEHERBIRAS

BOSVILLE LTD

BmARAH

BRANDFREE (HK) CO LTD

BB (ER)BRAE

BRILLIANT BEST INVESTMENT LTD
DREEARAT]

BUCKYOL LTD

BAEARAR

CHAMPBRIDGE ARTS & CRAFTS HONG KONG LTD
SETEREBRRAT

CHANBE GLOBAL CO LTD

CHANG XING DA INDUSTRIAL (HK) CO LTD
EEEEZ(EHB)ARAT

CHINA GUOYOU YIPIN GROUP CO LTD
hERE—RERERAT

CHINA SATELLITE TECHNOLOGY APPLICATION LTD
PEEERERBRAR

CHUN WING INTIMATE FACTORY LTD
BAERNRARAE]

CITI SKY LTD

BREHARAE

CONCEPT 4 LTD

CONTINENTAL (HK) DEVELOPMENT LTD
RES (BB BRERAT

CREATIVE DESIGN LTD

BIREEARAT

CRISTIANO TECHNOLOGY CO LTD
REHBhENRARAT

CUPID PRODUCTION INTERNATIONAL LTD
ERAIFERAT

D Y INT'L TRADING LTD

AUBEIRE ZHRAE

DITTO DITTO LTD

TRMAERAT

DREAM TECH AGRICULTURE TECHNOLOGY CO LTD
SARIEREM B ARAT

DRTV LTD

E-ALLIANCE PLUS CO LTD

2 HBEPRARAE

ENAGIC HK CO LTD

BERERARAR

EPISCIENCES HONG KONG LTD

EVERITE TRANSWORLD LTD
KIFIREKARAE)

LTD
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66.
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70.

36.

FALERI INTERNATIONAL SHARE CO LTD
EHRBEEIRRNARAT

FASHION STYLE

FEATURING LTD

FEI TENG TRADING (HK) LTD

REE S (EB)BRAE

FLOWER MOON HEALTHY WORKSHOP
TEREEREE

FOOD RESEARCH MANAGEMENT LTD

BHEES (X RAMEEERARAR

FRANCE JA'BLANC INTERNATIONAL CORP LTD
ZEIER RERERARAT

FRANCE LANFEI INTERNATIONAL COSMETICS CO LTD
BRI SRR B R AR AT

FRONTIERS HIGH QUALITY CO LTD
BTRRERARAR

FUN MAKER LTD

BAERABRAR

G AESTHETICS SPORTSLEISH LTD
EERHREERRERAR

GERMAN LOSENBERG BEER (CHINA) LTD
EEREREEE(TE)BRAR

GERMAN SIGELAIMU CRAFT BEER CO LTD
BRI B A RAT)

GERMANY BAKAS BEER GROUP CO LTD

RO EREARAT

GERMANY BIOSANICA&BLISSEKO GROUP (ASIA PACIFIC) CO LTD
EERERER(GRX)ARAR

GERMANY FLAUNT (HK) INTERNATIONAL GROUP LTD
R (SR EREEARATR

GLORBO GROUP LTD

GRAND WEALTHY HOLDINGS LTD
RESEARAR

GTFOOTCO LTD

GUIYUXUAN (HK) FOOD HOLDING GROUP CO LTD
R (B8 R ERERERAT

HAPPY CREATION (HK) GROUP CO LTD
SREB(ER)BRAT)

HELLO PARTNER (INT'L) CO LTD
HSEmEARAR

HENG HONG (HK) GROUP LTD
ERBRERBRAR

HIMALAYA LIVING

HK BABEILA COSMETIC LTD
EEBEHEHRERAR

HK BAORUI INDUSTRY LTD

EEHENEXARAE

HK GANGJIE FOODS INTERBATIOBAL SHARE LTD
EEBERRERRNAERAGR

HK GUDAOXIAN FOODS CO LTD
EEAEURAERAE

HK HUALANG HYGIENIC PRODUCTS LTD
ERENHERRBRAR

HK JIAO JIAO INT'L LTD

EERRERARAE

HK KONGLEO INT'L LTD

EEBFIRERARAT

HK LUCKY FRUIT IMPORT & EXPORT TRADING CO LTD
EETHREHONEZARAT

HK PURE MOUTH FANG FOOD INTERNATIONAL CO LTD
EEAEY R AERARAT)

HK RUIXIN HOLDINGS LTD

EBMFRNARAR

HK SHANG YUAN FOOD INDUSTRY LTD
EEENRBEEERAR
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BUSINESS CONNECT

Biomes

HK SINGFUNG INT'L LTD

EEREERARAT

HK TILLISHI INDUSTRIAL INVESTMENT LTD
EETREREXERERRAT

HK WANSHENG FOOD TRADE CO LTD
EEERRREZARAR

HK YABAOLI INTERNATIONAL BRAND COSMETICS CO LTD
SR HBERCURERATR

HK YIKANG FOOD INTERNATIONAL LTD
EERRREERARAR

HKG EPITHERAPEUTICS LTD

HONG KONG AMILY FOOD INTERNATIONAL LTD
EEERBERRERARAT

HONG KONG ANLI RIHUA GROUP CO LTD
EERHBCERBRAR

HONG KONG BEAUTY COSMETICS CO LTD
ERBWCRERAT

HONG KONG BUICK DAILY CHEMICAL INTERNATIONAL
GROUP CO LTD

EEMH K CERERBRAT

HONG KONG CHENGMEI GROUP HOULDING LTD
EREAEERERARAT

HONG KONG HUAMAI TRADING CO LTD
EREREZARAT

HONG KONG KEKEZAN FOOD TECHNOLOGY CO LTD
ERFAERAHRARAT

HONG KONG LIANGPIN LIANYUAN FOOD TRADE CO LTD
EERREERMEZERAT

HONG KONG POPOLO TRADING CO LTD
HENRREZARAR

HONG KONG QITAI INTERNATIONAL FOOD LTD
EEMEERRRZARAR

HONG KONG RUIYAN BIOTECHNOLOGY LTD
BRI ARAS

HONG KONG SKYRAY TOBACCO CO LTD
BEERMEEARAT

HONG KONG TAIHAOJIA FOOD GROUP CO LTD

RN ERRE BERAT

HONG KONG VIVIMI GROUP CO LTD

HONGKONG ASIAFOOD INTERNATIONAL LTD
EETRERARAR

HONGKONG BICHENGCHUANGYUAN INVESTMENT LTD
EEVHBIERERRAR

HONGKONG CADY BRAND MANAGEMENT CO LTD
HHEREREEEARAR

HONGKONG DA WAN TRADE LTD

EEAEEZARAE

HONGKONG DEAR BIOTECHNOLOGY LTD
ERTREVTARAG

HONGKONG FLORAL FRAGRANCE COSMETICS CO LTD
EERBCURERAT

HONGKONG FULMANCIE INTERNATIONAL TRADING CO LTD
EEXBHEREZARAT

HONGKONG GLANBOO FOOD INTERNATIONAL GROUP LTD
EERHERRERERARAT

HONGKONG HECHENG FOOD GROUP LTD
EENRREEEBRAR

HONGKONG JIALE BABY CO LTD

BREELERRAT

HONGKONG JIALEDUO FOOD GROUP LTD
ERRAEZRRERERAT

HONGKONG KADIMEUR INDUSTRY LTD
EERAYHEEARAR

HONGKONG LIJIN MING INTERNATIONAL CO LTD
EETZAERERAT

HONGKONG LOVE HOME INDUSTRIAL GROUP CO LTD
EREREXEERIRAT

HONGKONG MEIFUCHIL BIOTECHNOLOGY CO LTD
ERERENEARAE

HONGKONG VIVACITY BIOMEDICINE INTERNATIONAL LTD
ERTREYBERRARAR

107. HONGKONG YIRAN INTERNATIONAL INDUSTRY LTD
EEEAREREXAIRAT

108. HONGKONG YUEXIU FOOD LTD
EEBARRARAT

109. HONGKONG YUEYAO FOOD LTD
HEEBRRARAR

110. HOTMI HK INTERNATIONAL LTD
AE(ERERERAE

111. HOUSE OF PURE ESSENCE LTD

112. HUAERZHI INDUSTRIAL (HK) CO LTD
EHRABX(EHE)BRAT

113. HUI LAU SHAN FOOD MANUFACTURING CO LTD
SFRURMEERRAR

114. HUMIN HK LTD
EHEBERLE

115.INMICRO LTD

116. INNOVA IDEAS LTD
HEARAT

117.INTEGPRO DEVELOPMENT LTD
RIREMMEARAR

118.INTER COINS COSMETIC CO LTD
S B R ARAR

119. INTERNATIONAL TOP BRAND CO LTD
BIFR IR AR IRAT)

120. ITALY AOMEISI INTERNATIONAL COSMETIC CO LTD
BAMREHER A RARAT)

121. JAPAN NISHIZAWA LTD

122. JAPAN RED DRAGONFLY BIOTECHNOLOGY CO LTD
BAATESE MR B B AIRAR

123. JAPAN VIGOR BEAR GROUP CO LTD
BATREEEARAT

124. JINJIJUCHEN GROUP (HK) HOLDING LTD
BAREE(EE) ERERAT

125. JOE MORITA INTERNATIONAL CO LTD

126. JOINT FORCE LTD
HEIEARAT

127. JUN LONG (HK) HOLDINGS LTD
BEBARIPR (BB IR AR AT

128. KAMOTO JAPAN LTD

129. KANGLI INTERNATIONAL (GROUP) CO LTD
B (B ARAR

130. KAZIS GROUP (AUSTRALIA) BIOTECHNOLOGY CO LTD
R REE () EMR A RAE)

131. KING SHING INTERNATIONAL DEVELOPMENT LTD
SREIRERARAT

132. LEANHONG FOOD (KOREA) LTD
BB mERE)ARAT

133. LEFU HEALTHY TECHNOLOGY (HK) LTD
LB RERE(ER)BRAT

134. LIGHT LUXURY EASILY (HK) STOCK LTD
LEHRD(EB)RNERAR

135. LILAI HONGKONG GROUP CO LTD
EETIRERARAT

136. LONGREEN INTERNATIONAL HOLDINGS LTD
RHEBERERARAT

137. LUTEC HK TRADING LTD
BRELEZARAR

138. MAN SHUN CHEONG ENTERPRISE LTD
BIRETREAIRAR

139. MANGOWIN FOODS CO LTD
BRRAARAT

140. MASTERSPACE LTD
EERBRAS

141. MATICAN LTD
B RRR I AIRAR

142. MAXVOICE TECHNOLOGIES LTD
RERRARAE

143.MDV INTERNATIONAL LTD

144. MEI JIA (HK) BIOTECHNOLOGY LTD
BERIMENTHLARAE

145. MG CAPITAL INTERNATIONAL LTD

N
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146. MR.DOU (KOR) FOOD CO LTD
BEISEERMBRAR

MUNTON FOOD CO LTD

BRIERMBRAT

NANOGRID LTD

PARIEBIRAT

NANOS TECHNOLOGIES CO LTD
KSR BRAT

NASUN INDUSTRIAL LTD

NDL HOME PRODUCTS (HK) LTD
MERKERR(EB)BRATF

NET RED INTERNATIONAL GROUP (HK) CO LTD
AR EE (B8 BIRAT

OCEANUS INTERNATIONAL TRADING LTD
JEEBIRESERAT

OFFICIEL (HK) LTD

BIER(HE)BRAT

OGILVY (HK) BIOTECHNOLOGY CO LTD
X (HFR)EWEMBIRAR

OLETI DEVELOPMENT CO LTD
BABERARAE

ORIENTAL CRAFT INDUSTRIES CO LTD
REWNDHARAF]

PACIFIC LONG LTD

HEBRAS

PLANET PLUS (HK) INDUSTRIAL LTD
IZEER(EB)BXARAT

PO SANG TOBACCO (INT'L) CO LTD
ELEE(ER)BIRAR

PRINCE OLIVE LTD

BEETESRAE

PROFIT PEAK HONG KONG HOLDINGS LTD
EBRERNBRAR

PROSPER UNION ENTERPRISES LTD

R EEBRAT

PROUDEST LEGEND LTD

B=HRAE

RAISE ENTERPRISE LTD

WREEBRAT

RICH BEAUTY EASTERN HONG KONG LTD
EERHEBERAE

SB PHARMA LTD

MRBEBEFRAT

SCOTT (UK) LTD

BT ECER) B RAE

SHINY STAR TRADING LTD
EHEESERAT

SIDEKICK VALLEY LTD

FABRBRAT

SIMPLY SATISFIED INTERNATIONAL LTD
mAEEEEEARAR

SKYLINE GROUP ASIA LTD

SMART LEGEND TECHNOLOGY DEVELOPMENT LTD
BERNRERBRAR

SOUNDBRENNER LTD

SOUTH KOREA HANYI MUSHE GROUP LTD
BEBIVASEEBBIRAS

SPAIN SANDERS PHARMACEUTICAL CO LTD
P RIEHTRESRAR

SPLENDID DEVELOPMENT LTD

SR INT'L (HK) BIOTECHNOLOGY LTD
RHZBIPR (B8 E MR B RAS]

STANDARD LEGEND LTD

STAR ACTION (HK) LTD
EE2178(&EB)BRAR

STUHRLING ORIGINAL LTD

FEFERAT

SUNNY ELETRIC CO

HABETBEAR

SUNSEEKER TRADING CO LTD

SUPER CROP LTD
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New Members
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218.
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SUPREME FACTORY LTD
SWEET&SUNNY HK CO LTD

TEEKEH (BR)BRAT)

SWISS CASE LTD

MR FREHARAR

SWISS IMAFEN BABY LTD

It &N RN EARAE

SYNOCO ASIA PACIFIC LTD

TABOO & CHA LTD

TANGYAMIYA (HK) SHARE CO LTD
HEDY DY (BR)RNHARAR

TECHTICS (HK) LTD
EI(ER)ERAE

TECHTREE LTD

MGERAT

THE WILDMOOSE CO LTD
ARABRAR

TIMECULTURE CO LTD

R (EARAR

TINKWELL LTD

TREND CONCEPT INTERNATIONAL LTD
TRENDFORMER LTD

UBITECH LTD

BEARAR

UK Y&M INT'L COSMETICS (HK) LTD
HEEZERCSRER)ARAR

UMC (HK) LTD

UNICORN VISION DESIGN LTD

L AR ARAR

UNIQBE LTD

USA CENTURY STAR INC LTD
EEHLERNERAE

USA HUMMER INTERNATIONAL INVESTMENT LTD
EEIRFERRERRAT

VARIA BREWING LTD

RIniERRAT)

VCAN (HK) LTD

MWRE (SR BRAE

VZ TECHNOLOGY (CHINA) DEVELOPMENT CO LTD
R (P E) ERARAT

WAH YUET HONG KONG LTD
WEIMA WENCHUANG SHOUXIN LTD
MBS AIFEARAR

WIN HANG ENTERPRISE LTD
KZEX(EPR)ARAR

WING HING TONG GINSENG LTD
KEAEBHITARAR

WIZ CONNECTED LIGHTING CO LTD
XIQI INT’L GROUP (HK) GRAND HEALTH MANAGEMENT LTD
BEHERER (ER)AEREERARAR
YITONGDA (HK) GROUP LTD
RBEEEB)ERARAR

YOHO INNOVATIVE TECHNOLOGY LTD
TR AR AR

YS CREATIVE TECH HK LTD
HRAIREEARAE

YUFU INTERNATIONAL MARKETING LTD
BREERBREARAT

ZHENSHENG (HK) TRADING LTD
BR(EB)BZARAR

ZOREIN PRECISION MOULD CO LTD
REBEREARAR
EEEREZARAG

Join Us

RAHEFINES




*8/ IFASEEGERAT

HK Prince Foods Holdings Limited
u-&ﬁﬂ%

Eg—ﬁﬁu% EBLETEGORTEABIAS

HK PRINCE FOODS HOLDINGS L&A Tel : +852 2889 0868 {# ¥ Fax : +852 3106 0211

BT IRTEH
LG @M@%’

ﬁﬁﬁﬁ :9844 8586
BERE ' 55448083

ALBIE : 6086 1833
HRE : 97383369
HMPIE : 853 6545 1007
CP@EE-H .86 1471 49 38086

EFEME

R BEER DR S WIE

LES
| Soad,  1S0R2528
caringcompany=» Az S HACCP (f#h% 2 €% HiE$)
 BAnENAERR Pariner Empioyer Award J 4t i b, Halal Certification(GF L & &i#EE)

www. pnnoefocds hk
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IN HONG KONG , MACAU & CHINA

SGS and Masyi Technologies Hong Kong Limited collaborated with
Pakistan Consulate Hong Kong for marketing of Pakistan origin goods.

Masyi Technologies Hong Kong and SGS, with the support of Pakistan Consulate Hong Kong, promoted Pakistan origin
goods in Hong Kong, Macau and China by ensuring quality, traceability and product certification.

« With the services offered by Masyi Technologies Hong Kong Limited, Pakistani origin goods will obtain GS1

barcodes, conduct related SGS inspection, verification, testing and certification services before launching at
retail outlets.

« To enhance consumer trust, all product related information including quality certificates will be available by
scanning SGS QR Codes.

¢ The transformed brand name “Pakistan Farm” will demonstrate consumer confidence and trust.

« Pakistan mango will be launched by beginning of September 2019 at retail outlets in Hong Kong, Macau
and China.

« Other quality products like Pakistan Mandarin (Kinnow), Himalayan Pink Salt, and Basmati Rice will also be
launched soon.

HEREER
ERESCSR
AR
= Product has been
% | tested by SGS as per
client's request
Scan for more!

Contacts us
Email: Marketing@masyitech.com
Whatsapp/Tel:+852-67687633
(Cantonese/Mandarin/English/Urdu)
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GS1 HK Next

30t Anniversary Celebration Finale
- a Glamorous Week of Events

30AFHEERFR EHNEMEIS

Our year-long 30t Anniversary campaign will see a glamorous finale
in late October, with a series of events to be held within the week.

AEI0FFHERAERTEN +AEU—
EERRE AEENEEFEERER-

BT

22-24 ociober 2019

To kick start the week of celebration, the high-profiled GS1 Asia
Pacific Regional Forum 2019 will be held in Hong Kong this year,
gathering management teams from GS1 member organisations
across the Asia Pacific region. Strategic initiatives and ways to help
the region to better response to future challenges will be discussed.
Industry visits, social events and networking dinner will be arranged,
serving as a platform for delegates to network, to connect and to
share their insights.

25 Octcjk_))e%r 2019

GS1 s KE:RIE 2019

BERENBY AR UBRINGS I AERE
2019RFAFR S EREBRIEILSE B RIBRE
FGSINEREREMMEABINITHRAS BE
BREY AR AR RIS B A0 (AT 42 R AR EE K & B Dk o [ By
RZHTESER B RIOMEE B
BERDERILB R E-

||||||| (1L Iulw (I ,li m Cw
‘ wit "‘IHINII Ny \||\|||||||I I

HONG KONG
GS1& e
Following the GS1 Asia Pacific Regional Forum, the most influential
industry event in Hong Kong - GS1 HK Summit will be held.
Gathering over 600+ C-level executives and delegates, industry
pioneers will share their collective wisdom on the integration of
technologies, innovation and new business models that transformed

their brands and created an enhanced consumer journey in the
business environment.

The 30" Anniversary Finale Cocktail will be held after the GS1 HK
Summit. Key Government officials, Legislative Councilors, industry
associations and GS1 members will be invited to join the cocktail.

6:00pm - 8:00pm
@ The St. Regis Hong Kong

ERGSIDAEBHRENETERATENNED
GS1 HKE B & FER EEBBE00ITHAS
RBEEE > K{TEEME D ZMAIH AR
AT EER AR BRTHER
BEHENSR.

BRERTIOFFENES UERI0FFES
EHRNRT AEREBFESBAEE ILASH
EMTERENERGSIKERSINES
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BUSINESS CONNECT

GS1 HK Calendar

22-24 OCT 2019

GS1 Asia Pacific Forum 2019 GS1:XKE:#1E2019

The Annual GS1 Asia Pacific Forum (AP Forum) will take place in Hong
Kong this year, gathering CEOs and executives of GS1 chapters in Asia (= catnvern s
Pacific offices and Global Office to discuss and exchange insights about

the latest economic development and ways to better respond to future
changes in the region, as well as collaboration opportunities.
AEFEENCSITREREFNEERT EF KRB At EBERDERGS142ES
ITEAR R R AT B HH B 59 i Ko 32 7B 2 B2 K & PY B9 B 3 AT 25 F B U0 {m] 0
BARRIEE DU AR REE &

26 Aug 2019 MON Qg 27-28 Aug 2019 29 Aug 2019 THU §§ 30 Aug 2019 FRI

“Digital Trend, Smart Business™

Conference on Sensors and loT China Industrial Internet Conference GEL Luncheon Joint Seminar with Clever Age:
(SloT) Standard for Smart City cum cum 1% Guangdong-HK-Macao GBA Advanced Product Data
Inauguration of IEEE P2668 loT Digital Economy Summit and Management
Maturity Index (IDex)* Exhibition* (GS1 HK champions HK
Pavilion)
6 o1

ONTY GEL
12 Sep 2019 THU g 20 SEP 2019 26 SEP 2019 THU § 16-19 OCT 2019
Advanced Basic Barcode Workshop LSCM Logistics Summit 2019* Basic Barcode Workshop Asia Pacific Electronic Health

Records Conference 2019*

Canmd _ Y [mpl
it LSGM '@4 N
22-24 OCT 2019 24 OCT 2019 THU g 25 OCT 2019
GS1 Asia Pacific Regional Basic Barcode Workshop GS1 HK Summit 2019 & 30t
Forum 2019 Anniversary Finale Cocktail

hid I

e

2
ﬁ * GS1 HK as supporting organisation

Anniversary Prize Quiz ;&5

kY Yz K http://bit.ly/2SQotsK
E E Elﬁ% E i Fﬂﬁ = (10 winners will be selected on
first-come-first-served basis.

1818 £ IB10( S 21519)

YEARS

Simply answer the following question and you will have a chance to win a
special gift bag from New Life Psychiatric Rehabilitation Association - with 3 o,

packets of floral tea (30g) & 1 box of fruit tea blend (5 packs of 8g@) S ‘%,,
BOE—IRHERE A EESHITERHEESEN EENERE RETE >

%(38305%) R—BkRE(8FX5E)

Q In which year was GS1 HK’s ezTRADE
electronic data interchange (EDI)
service launched?

GS1 HKBY i@ m 5 1 B F EIR AR TS

BN —FHE L THER?

A.1999 B.1995 C.1996 D. 2000
[ Hint $257] [=] i [m]

Please refer to page 14 our 30t Anniversary Special Booklet ilr

F2RAG0FERTINE 4R E
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GS1:Thnis

Hong Kong

GS1 Hong Kong
Summit 2019

Smart Business -
Creating, Connecting,
Collaborating

9:15am - 5:15pm

25 October | HKCEC

Themed “Smart Business: Creating, Connecting, Collaborating”, the Summit is an important occasion
that will bring prominent brand owners, manufacturers, key distributors, e-commerce and logistics
companies together, to share their collective wisdom on the integration of smart technologies, innovation
and new business models that create an enhanced consumer journey in today’s competitive environment.

Presentation Insightful Sharing Networking Interaction

10+ Solution Showcase/
Information Exchange

600+ Delegates/
Potential Customers

20+ Speakers from
Plenaries/ Concurrent
Tracks

CEO Panel/ Brand
Transformation Panel/
Unparalleled Keynotes

Directors Forum:
How Established Brands Champion an

NEW SESSION NOT 10 MISS

Innovative Legacy

Moderator: (Cantonese Session - with simultaneous interpretation available in
! English and Mandarin)
*«}i Mr. Gregory So Kam-leung, GBS, JP
"’ Former Secretary for Commerce and Economic Development
t The Government of the HKSAR
Panelists:

Dr. Bankee Kwan, JP
Chairman & CEO
Celestial Asia Securities
Holdings Ltd

For enquiry:

Tel: +852 2863 9736 | Email: summit@gslhk.org

» 0O

Mr. Kent Wong Mr. William Shum Ms. Jojo Chan Mr. Jeff Law

Managing Director Founder and CEO Executive Director Director
Chow Tai Fook Memorigin Watch Tai Hing Group Top Soyafood Ltd
Jewellery Group Company Limited

3;113 oird Orrer lasts
e o e



