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How to Withstand the Test of Time?

R EESERFENEER)

The economy in Hong Kong seems to be going south,
impacted by the US-China trade tug-of-war, the rise of
global unilateralism, the local turbulences... still the hopeful
believes where there are challenges, there are opportunities.
New disruptive technologies, the idea of experimental retail,
the “phygital” customer experience, etc., are blossoming in
the strong headwind. To stay competitive, businesses need
to consider 3Cs - Creating, Connecting, Collaborating - and
find out the secret of becoming the next generation of smart
business.

This is the central idea of this year’s GS1 Hong Kong Summit,
where you can learn from the best about creating
customer-centric experiences with innovations, connecting
with existing and next-gen consumers, and collaborating to
form an ecosystem that can weather the storm and thrive in
the aftermath. Recent study found that 40% of the total
spending will come from the Generation Z by 2020 so
businesses around the globe are embracing experimental
retail to connect the Gen Z.

Technology is the enabler for retailers to digitally transform
and engage, but success lies in strategic planning and
collaboration between businesses, partners, and industry
stakeholders. There will be more insights and intelligence
shared by our star-studded speakers at the celebrated
forum.

In this issue, industry pioneers are reinventing and going
strength to strength despite the uncertainties of times. Chan
Wing On, Chairman of Tai Hing shared their DNA of
innovation that transformed their traditional kitchens into
smart kitchens, and grew into a large-scale corporation.
Thomas Woo, President of City Super Group introduced
their innovative “Buy & dine” one stop shopping and dining
concept for gourmet lovers, and how they use the right
technology at the right time. Charlene Tse, Co-Chairlady and
Executive Director of Cookies Quartet shared her journey of
metamorphosis, offering cookies with taste and health.
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About GS1 Hong Kong BN EBEREETTE

GS1 Hong Kong is the local chapter of GS1°, a not-for-profit, standards organisation
that develops and drives adoption of easy-to-implement global standards for business
to uniquely identify, accurately capture and automatically share vital information about
products, locations and assets.

GS1 Hong Kong’s mission is to empower business to grow and to improve efficiency,
safety, authenticity and sustainability across multiple sectors and facilitates commerce
connectivity through the provision of a full spectrum of platforms, solutions and
services based on our global standards. We provide a trusted foundation for accurate,
sharable, searchable and linkable data. Our EPC standard lays the foundation for IoT,
powering a range of loT-based services and applications. We are helping industry to
meet the challenges of omni-channel commerce and create a seamless customer
experience. By engaging with communities of trading partners, industry organisations,
government, and technology providers, we are fostering a collaborative ecosystem and
aiming for “Smarter Business, Better Life”.

For more information about GS1 Hong Kong, please visit www.gslhk.org
Editors: Corinna Fung, Will Ip, Cindy Chui

Advertising and editorial enquiries: Will Ip
Tel: 2863 9763 Email: willip@gslhk.org

BEBERFRBHERCSIRKERNET BN S 2R M
RERIER S —ER DA BN S S ERMNZIKIREE
EEERBAR ERENKEDOZTEM UEREENSE

BER

GS1 HKZBBIRHE U2 IKIRE R RN —RTITE BRSERR
B ATAETENEERANI 228 AR RES I
EEF X BNER  2IRRESEMRIPIR G 5 BXEBR
HERDE BRZEHE TEEIEREF -MAGNERE
FARBS(EPORZE R YR BRI ETE - A BIFF 8% tH —iE SR YR B AR
BRER-RMATHERECE2REMETRNNRE AHE
ERAAENEEER GS1 HKEX HZBH TERBE BT RE
ARHR A BEBE R (FER BRSNS EEHETE MR

=
==

WaE—F T IREEERREBHE 552 Zwww.gslhk.org

REOBEL KO BRTE
BEERGEEN EKA 2
E:%:2863 9763 BE:willip@gslhk.org



BUSINESSCONNECT

Executive Connect

Reinventing Tradi
Hong Kong Culinary Culture
with Smart Kitchens
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Chan Wing On

Chairman and Executive Director
Tai Hing Group
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Staying ahead of the curve in many aspects, Tai Hing Group is arguably the
“Apple company” of the catering industry. Whether it is the chilled milk tea
first invented by them, their iconic “My Hero” advertising campaign, or the
automated wok that came in the spotlight recently - all of these creations
are well-applauded by its industry peers. Founded in 1989 as a typical “Siu
Mei”, or Cantonese roasted meat restaurant in Sai Wan Ho, the company
has come all the way in the past 30 years to become a large-scale
corporation owning several renowned brands. What are the ingredients of
its recipe for success?

Lifelong Learning Builds the DNA of Innovation

“Lifelong learning is my motto. My pursuit for innovative breakthroughs
drives me to dig deep to the root of a problem and makes me more
sensitive to new ideas around.” said Chan Wing On, Chairman of Tai Hing
Group. “That’s why our management team goes on a field trip every year to
different parts of the world, scanning for the new technologies or practices
that could possibly applied in our business.” Chan explained the source of
inspiration that drove their continual innovation. Any sizable business
operators in Europe, Japan, Thailand and mainland China can be
knowledge acquisition sources of the company.

Tai Hing has obtained three patents for its automated food processing
machines, including automated woks with synchronized voice prompt and
smokeless ovens. Developed into their fourth generation, the automated
woks not only can prepare fried rice and stir-fried noodles, but also can be
programmed to prepare more than 300 Chinese stir-fry dishes. Beyond
that, Tai Hing has also developed a handful of other automated kitchen
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equipment, including chicken poaching machines, programmed barbecue
pork sauce mixers, air drying oven, as well as poultry roasting oven.
Knowing the extent to which Tai Hing’s R&D capability goes, you won’t be
surprised why the brand associates its innovative genes with the fictional
superhero and inventor - Iron Man.

nVe modified the automation technology brought in from
Switzerland and developed into the pork roasting ovens used
in our siu mei department, as early as 20 years ago. Our
production chains are now highly automated with standardised
processes and standardisation is one of the elements that set
us apart from the competition, ensuring consistency in food
quality and adhering to stringent quality control.

i( LR R 20FRIBERIHLSIABENER T%thﬂéﬁmm%lF FER

PRGNS - BIRAHE - EREELGIEEREEREERE
Tl: BERIMERE X’ BEERZENRYMmE - EERM

SEEHEMSZEE —ENERZ— -
He also added that automation has reduced common occupational
diseases among kitchen staffs and become a secret sauce of success for Tai
Hing to successfully develop into a large restaurant chain.

Millions of Machines in Operation to Reduce
Occupational Disorders

Hugely popular among Hong Kongers, a cup of silky smooth Hong Kong
style milk-tea heavily depends on the “force pouring” technique - the
process of pouring the tea from a greater distance repeatedly. Such
process can bring out the fragrance of the tea, but can also cause repetitive
strain injury to staff performing the task every day. Tai Hing resolved the
problem by developing and implementing an automated milk tea machine.
Their staff can now produce the beverage with the same taste and scent in
an easier way. Though tens of pots of milk tea are tediously produced daily,
there are no complaints.

Automation has indeed brought a new ambient to Tai Hing’s “siu mei”
production unit. Chan explains, “By adopting the programmed
poultry roasting ovens in our central kitchen, staff can
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just focus on quality and quantity control to produce perfectly roasted
meat. Workplace safety has been improved, as the job became less heavy
lifting, reducing the chances of chronic injuries or accidents at work.

What’s more is that, you can now see female ‘siu mei’ chefs in the kitchen.”

“Beyond improving operational efficiency and food quality, these
automated kitchen equipment in our restaurants have made our kitchen
staff more engaged at work, as they now work in a genuinely safe and
healthy, clean and tidy environment. This is also a reason why Tai Hing’s
staff turnover rate has always remained at a low single digit percentage
level.” Chan said proudly. Indeed, automation in the kitchen has led to
many other advantages - it makes the company less dependent on highly
skilled and experienced staff, helps control cost more effectively, and
attracts new talent to the industry.

The Group is now actively optimising management efforts in other areas.
While enhancing supplier management and supply chain efficiency, they
are also looking to further automate the Group’s operational system for
future growth.

Whoever Has Talent Can Get Promoted

Employees are a company’s greatest asset, and Tai Hing puts this into
practice. The Group took reference from the best practices of other large
corporations, and has launched various programmes which provide
opportunities for employee promotions, including internal qualifications
framework, staff referral programmme, elite training, and management
bonus scheme. As of today, close to 500 employees have received training.
Employees can apply for tests for different grades at certain times of the
year. If they pass the test, they will get promoted, setting out a clear career
path for staff. Outstanding staff can even be promoted from waiter to
territory manager, or from junior chef to head chef, which is a strong
motivation for employees.

Value-for-money Turns the Local “Cha Chaan
Teng” Into a Multinational Corporation

When the Group conducts field trip in foreign countries, they not only
bring new brands or ideas to Hong Kong, but also explore opportunities to
expand its business to foreign market. Apart from traditional “Cha Chaan
Teng” business, the Group is also expanding into different types of
restaurants. Tai Hing ranked top in revenue in Hong Kong’s self-operated
casual dining restaurant market in 2017.

Newly opened in Hong Kong early this year, “Hot Pot Couple” is the first
overseas branch of the 30-year-old Taipei restaurant. At
the same time, Tai Hing also started promoting Hong
Kong Cha Chaan Teng culture in Taipei by opening their
first Tai Hing restaurant in the city in May this year. Its
signature dishes “Five-star Roast Pork”, “Rice
Noodles with Beef in Swiss Sauce”, and “Chilled Milk
Tea” are highly rated. The second Tai Hing restaurant in
Taiwan is expected to open in the second half of the
year.
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The Group has strategically entered the Mainland China market back in
2004. With over 14 years of experience, it is now operating over 60
restaurants in more than 10 cities, and has become the second largest
self-operated casual dining restaurant group in Mainland China. Apart from
Hong Kong, Mainland China, Macau, Taiwan and the Greater Bay Area, the
Group is actively exploring more business opportunities in the Southeast
Asia region.

Chan explains, “The reason why we are able to expand at a rate of 30 new
restaurants per year, is because all our nine restaurant brands are
value-for-money, the food comes at an affordable pricing and with a taste
that is suitable for local market. We are actively developing a series of
canned products, including canned Hong Kong-style milk tea and
canned curry beef brisket, with the hope of promoting Hong
Kong’s food culture to all Chinese communities around
the world.”

Strengthening Hong Kong’s
Food Paradise Reputation With
Stringent Quality and Safety
Control

Hong Kong is renowned as a food paradise, besides the high quality and
diversity of cuisines offered in the city, Chan believes world-class food
safety standards also have a role to play. The food and beverage industry in
Hong Kong strictly adheres to a number of international standards,
including HACCP, ISO, and food traceability systems.

In order to further enhance Hong Kong’s overall food safety level and
supply chain efficiency, the Group appointed Group Advisor Mr. Federick
Sin to be a member of Hong Kong Food and Beverage Industry Advisory
Board of GS1 HK. In addition, Chan also observes that the Quality Food
Traceability Scheme organised by GS1 HK can help enhance the
effectiveness of industry measures on food traceability, improve food
companies’ capability to deal with incidents, which in turn strengthen
consumers’ confidence towards their brands.

Hih o RETTEREHEREEAREREX
6> BRXESFSHEFAIL > BRR
N THEERER] ~ THEHAIETTRD
A1 F DkERZE ) SEAELTSY o Wt E
RESFETNFFEQERRKRE _BMIE -

ERPEAMTHE 0 EEFEN2004FE
FteESE - BASRERTISGBIE14F
C ETEENTHEEBIE0MERE > &
MEIAME - KEEAREHENRER - 3]
RrbREE ~ REAt ~ BPFT s 878 > L
EREE > EETEREBRRREEREE
T IZBI R o

MRESEHNUSFNI0BEHNERER
®igR > 2RJFAE TN EAREHRI
MELBRS » BRAREXESZEMO
IR o) BRAKZFITREREERRK ° 13
PIERBERE—RIBIRER > WARE
TN BEMIES RS > HEHE

EHRBZ/EZEANMT - KA
BXAEHBHK <)

mB L e BE
LB BEBKRE
BKZEBEEEERRE  FBRS
TERBEERNER » Z2KFENBH
FE13l > 2RABEENITLZEZIE
Z 5> YIHACCP ~ ISO ~ BYBHEIBHZE
o BMIRBALEERLE  WBER
HEEENE > EBINEIR T EBEM
HEHIEEGSL Hong KongW & BB
mRERITEBHZEENE > BT
HER  -MKZEAFRTATNESZR
SIRTERT B AT LUR A E RN B RIBH S
MRIRLEE > BElE S b EEENE > &
EHEEHRENED

6



BUSINESSCONNECT

Worldwide Scan

Try and Checkout Directly at Fitting Rooms
ABENFRFAE B EIBER

An apparel brand in Tokyo is testing its self-checkout system inside the fitting rooms with automated systems that
includes RFID sensors, credit card readers and the tablets, improving customer and worker experience by
streamlined payment. The system can automatically scan clothings hung up inside the fitting room via RFID
technology, then display the information on a tablet. Consumers can select the items to purchase and pay by credit
card directly inside fitting rooms. The self-checkout eliminates waiting lines and staff can focus on customers
instead of cash registers. Data is also collected not only on purchases, but also on the items tried but passed, which
helps to drive future customer visits and online sales. )
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News Source HEIZIR: Asian Review
https://asia.nikkei.com/Business/Technology/Fitting-room-checkout-eases-retail-therapy-for-Japan-s-fashionistas

Robotic Pizza Chef Producing 300 Pizzas an Hour
1 =/ BT 18 30O1RE] 3% i

A foreign caterer has newly launched a first-of-its-kind A.l. pizza
maker in a restaurant located in a baseball stadium, which can make
300, 12-inch pizzas per hour, and a pizza can be ready in just 12
seconds. While preparation works like dough preparation, sauce
making and baking are all done by humans, robots share the work of
making the pizza of different kinds according to consumers’ order.
Once an order is received, it enters a digital queue and the robot
starts making the pie as soon as the dough is put in place. Data is
then sent back to the backend system through the internet so
developers can help the robot to improve upon any errors made.
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News Source HEHIRE: Triblive
https://triblive.com/business/technology/this-robot-can-make-300-pizzas-in-an-hour/
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“October to February is the best season for Aomori Apples from
Japan, but actually traditionally grown French Gala Apples that are
exceptionally crispy and sweet are also in season during this period
of time.” said Thomas Woo, President of City Super Group when
touring around the company’s newly renovated store at Times
Square, Causeway Bay and introducing their wide variety of fresh
food and ingredients. He described the sophistication in Hong Kong
food culture is shaping Hong Kongers to seek for culinary
experiences the same way they do for art pieces. In view of this, the
Group has recently introduced an innovative “Buy & Dine” one-stop
shopping and dining concept for all gourmet lovers.

Pursue the Ultimate Freshness and
Deliciousness in Seasonal Foods

By incorporating the “Buy & Dine” concept, customers can purchase
the premium ingredients at city’'super food market, then enjoy the
dishes prepared by gourmet specialist at the “Amazing Food Hall”
using some of the ingredients. There are 13 zones in the “Amazing
Food Hall”, namely “Seafood Kitchen”, “Oyster Bar”, “Butcher Factory”,
“Super Green”, “Wine Town”, “Delicatessen & Cheese”, “Bellota Bellota”
(Ibérico ham), “Le Gourmet” (caviar) and more.

“The concept was first tested at our
store in Shatin, in which customers
could savour fresh oysters and
sashimi immediately after purchase.
The trial was of great success and our
revenue tripled. Therefore, we have
expanded the concept to engage
with a wider range of customers.”
Thomas continued indicating that
Japan Nagoya Cochin Chicken Wings,
Korea Hoengseong Hanwoo Beef and A
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Canada Wild Atlantic Lobster are all premium ingredients that can be
either cooked on site by chefs or brought home for cooking. “This is
what we call ‘Foodie Wonderland’, because no matter you are enjoying
a sumptuous seafood feast with friends, or just a light and healthy
delicacy here, there are numerous options for you to choose from.”

The Search for Finest Ingredients from
Around the World

city’'super is currently selling over 18,000 types of food items,
ranging from fresh food, dairy, grocery to household goods, among
which 400 items are self-owned brand. Thomas revealed the origins
of city’super’s food - 30% from Japan, 30% from Europe, and the rest
from U.S., Mainland China, Taiwan, Southeast Asia, and even Africa.
City Super Group has set up their own offices in Japan, France,
Mainland China, and Taiwan, but also relies on other business
partners for sourcing and purchasing in other countries. “Our
suppliers range from big corporations, Japanese Shokunin (experts
who invent and manufacture their own products), food bloggers, or
even farmers. With our strong relationship developed with various
brands, we are able to exclusively offer brands like ROYCE’
Chocolate, RF1 SOZAI (Japanese leader in healthy salad) in our
stores. All of these greatly relies on the sensitivity and experience of
our purchasing team, so they can always search for the freshest and
finest food around the world throughout the year, offering a great
variety of food selection for our customers.” Thomas joked that
many of his colleagues are “food cravers”, and this is probably the
reason why they work in city’super.

A globalised supply chain is often huge and complicated, but
city’super managed to operate the challenging supply chain with
strong logistics support. “150 containers of food and goods arrived
at Hong Kong from around the world every month, and technologies
like cold chain and logistics adopted in between are empowered by
GS1 GTIN Standards. We can even offer fruits freshly harvested in
Japan in the morning by night-time in Hong Kong.”

Butcher Factory
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Using the Right Technology at the Right Time

Thomas agrees that technology penetrates into all businesses, and
city’super is adopting it step-by-step but not falling head over heels
for it. “We adopted enterprise resources planning system in the early
age, which facilitated our communication and operation process
across 30 departments. We are also exploring how to leverage
artificial intelligence and machine learning to boost sales and
efficiency. For consumers, we introduced food delivery services
After consumers placed their orders, they
simply need to place the sensors given to them on the green sticker
of their table, then their food will be delivered to them timely and
accurately. In the meantime, we are considering to roll out mobile
order and self-service ordering machine to seamlessly enhance
consumers’ dining experience.”

inside our food hall.

Thomas would rather consider city’super’s online store in Hong Kong
as an extra option for consumers looking for convenience, instead of
a channel for revenue growth, as the sales generated from online is
far behind than physical stores. However, online channel is vital in
Mainland China. As all of their 4 stores are located in Shanghai, online
store is the only way for city’super to tap into the tremendous
opportunities in China. “Started our first store in China 10 years ago,
our plan has always focus on quality, not number of stores opened.
As ROYCE’ exclusive distributor in Mainland China, we targeted to
offer delivery service to whole China. But before doing so, we need to
ensure quality of product upon delivery. It took us 2 years to conduct
the test run. Soon after the launch of ROYCE’ store in Tmall, the online
retail sales already surpassed sales in physical stores. Therefore, we
are now planning to expand city’super’s scale in online marketplaces,
presenting ourselves with the first-class quality in the market.”

ﬂ?ﬁ'z}%ﬁﬁ %H%V*“
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r Nurturing Experimental Cuisine

With a database of 300,000 members in total, city’super analyses its customers’
shopping records and offers personalised marketing and promotional to them.
For example, when a Japanese sake manufacturer launches a limited edition of
sake, the company will send promotional messages to members who have bought
similar items before, and that particular sake will usually be sold out pretty quickly. city’super

testament to this mission.”

E’X%th%ﬂ%ﬂu‘ét% o
ESRIRRIR o

has also introduced “superlife culture club”, a programme that organises

MEXI/EBR fBEEs L

city’'super&i300,0008 & » BRIEEENEYCRIEFEACHEE » GINBEAEER

BHREFE > 2RFEFERAE THEADRNES > FEERAREE - city'super
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citysuper

LOG-ON
cookedDeli
b crtysaper
mEmTETE by super
UG-ON
caokedDeli

regular cookery classes and activities, “We will invite famous chefs to demonstrate how to
make multinational cuisines, initiate discussions on cooking and food culture, or introduce
knowledge of product ingredients. We are committed to promoting quality food culture
and sharing knowledge with our members, hence encouraging them to enjoy good
quality of food, beverages and life. The concept behind the ‘Amazing Food Hall’ is a

TR BFERE
BMAHE HA—BEEEE
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Retail Solutions Worldwide

MAINETTI'S RFID EXPERILENCE CENTER

DIGITAL RETAIL

Experience for yourself today how the RFID system is implemented at
store-level, at our brand new RFID Experience Center.

located in Shenzhen, Ching, inside MAINETTI's largest manufacturing
facility, the Center offers a hands-on environment for interacting with the latest
end-to-end retail services available.

The Center is divided info 2 sections for demonstrating different aspects and
capabilities of an RFID system; a warehouse for inventory control, and a
storefront mockup for general retail operations.

When you enter the warehouse section equipped with our handheld smart
device, you will experience the convenience and speed of an RFID-assisted
stock-in and stock-out process. Reading gates are installed at all the exis,
providing accurate hands-free inventory management. Dedicated barcode
printers for self-service RFID label creation are also available on location to
illustrate the mobility and accessibility of the latest RFID technology.

The sforefront section simulates a fully modemized and equipped
medium-sized refail store, by implementing a speedy checkout POS system
integrated with RFID and EAS technology. It is possible to see with your own
eyes how stock data is processed by the system in real-fime.

RFID is the ultimate tool for ensuring efficient and accurate inventory control.
A store-wide stock-take with RFID-tagged items can now be done in minutes.

With faster turnaround inventory data available, management can reduce

Speed,Checkout

out-of-stock periods, which in turn boosts profits through higher on-shelf
availability. Furthermore, the information collected enables a detailed

£
trending analysis for product profiling and optimising product displays and @1 EPCgIobaI"(’

placement in-store. -
www.mainetti.com
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The Journey of Metamorphosis
Orchestrates a Symphony of

Taste and Health
SERERIRE LIDE
REKEZE L

HAZT PO E R HE EERANTES

Specialised in hand-made cookies and palmier since 2008, Cookies
Quartet has created over 50 flavours, offering seasonal flavours in
accordance to different Chinese solar terms. Charlene Tse, one of
the founders of the bakery brand, pays special attention to healthy
eating tips that correspond with various nature’s patterns, so they
can bring out the best ingredients and provide the best care to
consumers’ health at different times of the year. “As we enter into
Fall/Winter season, we will offer health cookies with ginger and red
dates which will help warm the stomach and body. Earlier during
Spring/Summer season, we had Sakura-flavoured cookies that
brought a refreshing and delicious taste to consumers, immersing
them into the atmosphere of Spring.”

The Symphony of Taste and Health

Apart from preparing healthy food at different seasons, Cookies
Quartet also selects ingredients with the best quality. “Though
margarine is a cheaper hence common choice for making cookies,
we insist on using natural butter despite its higher cost, as this brings
a richer aroma to our cookies and relatively a healthier choice.” In
addition, the brand also uses organic whole wheat flour from the US,
with less sugar, so the cookies are less sweet and less greasy.
Charlene says, “My mother-in-law is my biggest fan, she eats a pack
of our palmier or cookies every day.”

Healthy diet is moving up the consumer agenda, but actually
Cookies Quartet has made cookies that are suitable for babies,
infants or even diabetic patients in their early days of operation. “My
mother was suffering from serious diabetes, therefore instead of
white sugar, | used coconut flower sugar and trehalase which have
lower glycemic index, so even diabetes patients like her can try my
cookies.” Charlene also pays huge attention to the quality of food
production. As the production of palmier involves a lot of manual
labour and workmanship, random check on samples are conducted
regularly to ensure the quality.

13

Charlene Tse
Co-Chairlady and Executive Director
Cookies Quartet
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Cookies Quartet is named with the emphasis of the four elements - “CO'OI‘,

Scent, Taste and Health”, charlene explains, “Everybody in my family
plays piano, the symphony of the four elements can best represent my beliefs

and experience.”

gmipsansssszEeay @« F - B -~ (BB encmnmaz -
H—RAHEEEDE > UGS ETES T RNESHERE o |

“Taste Before you Buy” Composes the
Splendid Quartet

At the time when they opened the first store in Kowloon City, they
had already offered shoppers with free tasting, and they are still
doing the same. “Our store is close to a lot of schools in the area,
therefore a lot of parents and students would come visit and try out
the new flavours. We are grateful to see their smiling faces, as this
proved the success of our tactic. We were the first cookie company
to offer free food tasting way back in 2008.”

As time goes by, Cookies Quartet now nurtures little chefs and
storekeepers with cookies making classes, and offers membership
scheme for loyal customers. The quality products and excellent
consumer care offered by the company perfectly matches with the
objective of GS1 Hong Kong’s “Consumer Caring Scheme” - a
Scheme recognising local organisations that demonstrate excellence
in consumer care by creating consumer value, with the ultimate goal
of uplifting product and service quality of industries.

IRARITERE
HERIREEFENENEBEHARE » EX
BEARFRER  —BMFES - THIRNLEN
HUERE > BEFFZREABERBREEE
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The Local Souvenir Goes Global

It usually takes long-term brand building and a great deal of rave
reviews for a product to become a signature souvenir for travellers.
With minimal marketing budget throughout the 10 years, Cookies
Quartet has successfully built a market presence simply using media
interviews and word-of-mouth referrals, attracting local connoisseur
and tourists from Japan, Taiwan, Mainland China and Korea to
purchase as souvenirs. The brand has also opened a store at the
Hong Kong International Airport to meet such demand.

Cookies Quartet has garnered an even split between local and
foreign customers in terms of sales volume, and has entered the
Canada and Taiwan markets through distributors. Charlene learnt
the importance of the globally recognised GS1 barcodes during her
journey in expanding to overseas markets, as barcodes can help
share real-time product information with overseas sellers. Noticing
that her products are sold by third-party on the e-marketplaces in
China, she is considering expansion to China online markets with the
help of barcodes.

The brand is currently applying for Halal certification, so they can
enter the Muslim market. The certification is very strict to assure
products are in compliance to the procedure defined by Islamic Law
- without pork and meat of carnivores, and has to be processed and
cooked according to Islamic law.

23 FE D ERR
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€ € Treat Customers Like Family

Throughout the interview, Charlene shared a number of anecdotes about her
family, which were in fact the reason why she set up her business. “We moved to
a foreign country after getting married, but my family missed the food of Hong
Kong so | started cooking for them using the freshest organic ingredients. After
divorce, | used my cooking skills to set up my own business, together with my
most original intention and principle ‘cooking for family’.” Staying true to herself,
Charlene believes the brand will only thrive and become a legacy if she dedicates
the time and effort in perfecting the one thing that she knows best.

HEBREANHFTRA
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Achieving a Big Step Forward
in Pharmaceutical Traceability

@ 2" African GS1
Healthcare Conference
BEIENGS1EERIE
B MR IhiE T RiE

The Global Language of Business

2" African
GS1 Healthcare
Conference

Track and trace for ®zcess
to safe medicines | 3‘

2hd African  _
1 F=3%4%¢c

Follow us on Twitte 3
Hashtag: #GS1HCL

lealthcare

The power of GS1 standards not only transforms the way we work
and live, but also saves lives when used in healthcare. The 2" African
GS1 Healthcare Conference was held from 17-19 September,
gathering 287 delegates from 34 African countries and 9 other
countries around the globe. Representatives from 70 regulatory
bodies and 12 humanitarian organisations, from Bill and Melinda
Gates Foundation and UNICEF joined pharmaceutical companies
and healthcare providers in this incredible event.

During the conference, a Call to Action was signed between 25
African regulatory authorities and 6 health financing and donor
organisations, announcing their intention to pursue pharmaceutical
traceability by adopting global supply chain standards.

In addition, UNICEF also announced the recent decision of GAVI, the
Vaccine Alliance. Starting from October 2019, they will require the
use of GS1 data and barcode standards on vaccine tenders issued
by UNICEF and backed by GAVI financing.

The Global GS1 Healthcare Conference will be held from 5™ to 7t
November, 2019 in New Delhi, India this year, themed “Safer, more
efficient care starts with a simple scan”.

GCSIEEARNER U E RPN TIENETE > A&
AREEFREL > SEERKES - FEIEM
GS1EFEmIENIA17E19HSET » ER TKE
3MEFEMBEIR M EAMIERZKBI287Z LR o
9N » 70MEBE BB 12ME A B EFARE > HIU
Bill and Melinda GatesE & &M SHREES
Z(UNICER)ERRMEREE 4 EmMEERRE
HIER 2 B1miE o

REmiE L > 25@IFMNEE E R R 6(E B RBRY
FEHEARET (1788 - BRESNEYIE
M LR 2 IR IR ARAE o

tE5h » UNICEF7R R @B L EME S M R E ki
B(GAVDER2019F 1025 » EXRFAAER
UNICEFRE R GAVIEBINE HEEHRAGCS1IN
IR ARG IE A

GS1EEERIEEMN2019F1185F 78R
MERERT TEA THE—R BRUEZ2 &
BRRREHEIE ) o

16



BUSINESSCONNECT

GS1 HK in Review
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Driving the Development'of.Digital: "
Economy and Industrial Internetin
Greater Bay Area =

P HRBAEEHTEER TEEHARRE &
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GS1 HK was invited to join the China Industrial Internet Conference
cum GBA Digital Economy Conference held in Guangzhou on 27-28
Aug. With the support of OGCIO, GS1 HK spearheaded a delegation
comprising of 10 local technology organisations to form a Hong
Kong Pavilion at the Conference, showcasing a total of 16 solutions,
including loT application, factory application, big data analytics and
network & security solutions. Mr. Chen Liangxian, Vice-Governor of
People’'s Government from Guangdong Province and Mr. Wang
Xinzhe, Chief Economist of the Ministry of Industry and Information
Technology (MIIT) led a team of 10 leaders, together with Mr
Nicholas Yang, GBS, JP, Secretary for Innovation and Technology
Bureau to visit Hong Kong Pavilion in their first stop.

GS1 HKiX8A27-28HEBS BRIt MhEI T

EMAASEEEERRAERHFREBARY]
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-

During the exhibition, the interoperability of GS1 Global Standard with Industrial Internet Identification
caught the attention. Applied in HK-Mainland product import/export and traceability data along the
supply chain, GS1 standard enables data transparency for all partners, facilitating trade and connecting
China’s Industrial Internet to the world.
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In China Industrial Internet Conference, MOUs were signed between Anna Lin, Chief Executive
of GS1 Hong Kong, China Academy of Information and Communications Technology and
other leading enterprises, witnessed by 9 Chinese officials.
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GS1 HK in Review

Promoting Food Safety and Traceability
@ Food Safety Forum 2019
EmEZRMmiE2019EEmRE 2 RIE M

20 Companies Crowned at QUALITY
Quality Food Traceability Scheme FOOD

Traceability

BERMIRIAEHRETEZ5T20ME%E  Scheme

Food Safet]

Technology | Inn
23 Ajust 289,

Over 300 food industry leaders and stakeholders gathered at the Food
Safety Forum 2019 themed “Technology, Innovation and Food Safety”
held on 23 August 2019, exchanging insights on how to capitalise on
innovation and technology to improve traceability and enhance food
safety. Vivian Lau, JP, Director of Food & Environmental Hygiene, The
Government of HKSAR, joined as Guest-of-Honor. The awards ceremony
for the 5" Quality Food Traceability Scheme was held on the same day,
recognising the effort of 20 companies in upholding food supply chain

d safety F
lf':cohnooiogv | Innovation | Food Safety
23 August 2019

transparency.
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Award-Winning Enterprises
FiEE
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Food Safety Forum 2019

Technology | Innovation | Food Safety
23 August 2019 -

ks GS1

Food Safety Forum 2019

Technology | Innovation | Food Safety

Diamond Enterprise Winners Gold Enterprise Winners
WATERSE ESEEREE

FOUD " FOUD
oo Ko GS15: e Hong Kang GS1s e
Food Safety Forum 2019 < - Food Safety Forum 2019

Technology | I|f™pvaticg | Food Safety Technology | Innovation | Food Safety
A 23 August 2019

Silver Enterprise Winners 5 Consecutive Years’ Award
SR HSGE hFEES

Words from the Food Industry
EmRERE

“This is the first year for Nestlé HK Ltd to join GS1 HK’s Quality
Food Traceability Scheme, and we are honored to have won the

Diamond Enterprise Award. After participating in the Scheme, “Food quality and safety are always top of

we have undergone stringent internal assessments, aiming to Vitasoy’s priorities. Our company has been

optimize internal workflow, and at the same time, enhance our awarded with the highest level of award -

company image.” Diamond Enterprise Award for 3 consecutive

MR =R B R EERASE NANGSI HKIEE & R EmEBH =2 5t years, recognising the outstanding performance of our
BIFMEEESE - SN TEMEHEE  BRMENBRANBRENRE food supply chain. The Scheme has newly added a new
» ISR T EME(E > BIRERIE A T RPN AT LR o | assessment index this year - ‘Efficient Consumer Response

Index (ECR)’, which helps us to further enhance supply

May Chung %1% chain operational efficiency and maintain effective

General Manager of Nestlé HK Ltd. & Chairperson of Hong Kong Food & X K ) B

Beverage Industry Advisory Board of GS1 HK communication with consumers.

EREBARANMKERGS] HKNEERBEMBTEENEZETER MM EREE R TN ER 2GRN —  SEMEEIFE S
BBz RERBIET - EATES BHRERMATKREE
TEAEREEESETERRENSE - SF58HET IaE

“By participating in GS1 HK’s Quality Food Traceability FEOHBEEEIR(ECR)) TS IRE B RME— T RABRHE
I+ Scheme, the products distributed by Sims Trading EPRHITRE kiR R EEZ B EIE
P are guaranteed with food safety and traceability. This Dorcas Lau 2T
is the first time for Sims Trading to be awarded as Chief Executive Officer, Vitasoy International Holdings Ltd.

Diamond Enterprise Winner, which is a strong proof of our eI B BT EE A
dedication on enhancing food safety and traceability, which helps
us to build consumer trust and boost our market position. We have For more details, please visit the following link: E.u -E
a total of 4 companies from our Group that joined the Scheme.” TRELER BEa R EEEE R . ]
2 T7GS1HKEERRREHEEBH AR SHMRENERFE—EE®R .
2 RBH RS MEATS FERREEEC RS mETRAE | htto/bitly/2PmS5hY :
BEmZ2EBH b HEELMNEE TESHEEHRMARENERSE E
BEL TEEHMEIMIGZ ENESMA  HMERELEEBFIBAEL2H
TEtE ey
Betty Leung 2{M&H
Chief Executive, Sims Trading Co. Ltd. 20
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Traceability Requires Standards and
Technology with Global and Local Efforts
BRI RAEMITENE

IR R i v BhiE B 169

Questions as shown in

EEI—MHERRE
=

the image are often C I ) P REZBH B
asked by trading partners, O B -BEEEEEH
consumers,  or  even &9 = . BE A AEE M K (B
regulatory authorities. o 5 inh:,:%'nst;ny FRBIRIRE ©
SmIESME? e s
As food safety challenges - BEEKEERTZSE
i i i Was it N BE 24518 , 2T
|nten5|f3./'wor|d.W|de, global  CRMAANN E m—— \F'uﬁm‘Elanﬁ\ 21K
traceability is needed sourced? eat? BHLUBTITBEEE
. ¥ EmERER BYRERE? . N

more than ever. Big data, AT BRI ? o JAM > BERHR

ak

artificial intelligence, block . Lot WAREEE - ATEAE
chain and other smart o - BRI A BT AL
technologies enable the industry to manage food for increased FHYHPEEMITEEYENEEREL > BREES

O 7.2\

safety more efficiently and effectively. MAEABREE ©

Yet, technology alone will not solve the need for global traceability,. A2 > RERFE T FIEEE R BENEIELIE
Traceability systems must be interoperable and scalable, where supply i ¢ iIBIZ A NMEEEEERRIE » BEERR
chain stakeholders can easily collaborate and share information across — {E » :R{LFEIE RN E SEE Z AR B E R (HAE
the entire supply chain. This can be facilitated by the open, global # FDZHE o M FiELEHEEGS1EIMEIRERE
standards of GS1 - Global Traceability Standard (GTS). A (GTS) IR -

' &
"z GTS? Pmocn m m

GS1 Global Traceability Standard is a business process standard providing the
framework for the design of interoperable traceability systems that enables
supply chain stakeholders to trace forward and backward along the supply chain.

GTSE—EMFMZRE > BEERT —EEFER » fI5THAIEERIFIEMNFRA
EMHEE FNRFNEEDI RARENERSRERNEE

An Effective Traceability Process
=— BB MBI

GSl GIObaI ; Intention B89
Traceability Standard oy e
Gsizmimme NN

organization, and by any country in order to develop
Describes the creation of accurate
records of transactions
ERERER ik /o

specific implementation guidelines or additional
Provides fast data communication about the

requirements

By —EEAIESR - ERER - ArTE « ERMASMERY
traceable item among partners
ETERB A Z B BFTB MM & RE T RESURIEN

@ FIER > WA SRR TIRS S IR E
[ 2

Developed since 2005, from 73 industry experts
from 20 countries
H200554 > HRE20EERL 737 EKfFE

Describes the traceability process independently from
the choice of enabling technologies
BERFAAERAME AR » AT RS PTIEITRVEIIRAZ f:
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66 Therefore, industry calls for the use of GTS

to enable traceability.

KILE > 1721 FIREBGCTSHER LU B ERIBHHEW ° ’9

Scan to view the sharings from global industry experts on GTS!
Y EEHEABREE KBS TEERANGCTSHAE!

“There are already a lot of systems in place. What we
need is not to replace those systems by only one. We
need to make them speak together. We need to build
an interconnection between them and to build a
common language in order to make them work all
together. It is definitely a role for GS1!
TEEERATZEFRAANZS BMRENLFR2E—RKER
AR MEEZEMEEEBRBE RMEEELRZSRF I
BII—EHFEZES EFAENRREETRE -GSINEFE
EEEEENAG!” .
- Veronique Discours-Buhot E E
[x]

Director of GFSI (Global Food Safety Initiative)
GFSI (2IXEmEZ2BE) 5

“The consumer is asking for more and more
transparency and | think this is where in the end the
solution will go to and where GS1 will play a crucial role.
HEEHELBHEMNERERES MAMITHEHE
HBHRLHBENEZEBMEN - GSIREEMRMERE
BiEo”
- Anita Scholte op Reimer

Vice President, Quality, Food Safety and

Sustainability of AH Ahold/Delaize

The Netherlands

R Albert HeijnBh M ERENEM

AIFFEMRIERE

=

k]

o

“My vision of traceability is to connect the physical
product with the digital history. So, to make
information about the product—the history—available
to our customers. And to do storytelling, about the
production of the product and everything else.
HEMS EHMENERERNSISERZAEYES BEE
AR RSERNSHRENNENNER FERERWE B
TERNEERESERENR "

Bl L]

- Britta Gallus
Director of SCM, Programs and
Risk Assessment, Metro AG, Germany
B (Metro AG)EE [x]

“The point is that we need to connect, and this is a huge
challenge. GS1 has a big role because through the
standards of GS1, every country, everywhere can
connect each other.

EMEHE—EEANNKE B RAEBEER - GS1
M2 IKIZERFBEARNIER > RIS E R 2 IKER - 81T
ENNRFEEERZ " E#4E

- Pierre de Ginestel
Quality Director, Auchan, France
B ¥R EAAR

Of5 0
--{EN
E \7

“Our vision is to really have complete visibility on the
whole value chain, or really the value network in real
time. We must also make it open to be able to use
many different systems. There’s a key word there:
interoperability.

KANESEE2ERAREENIRL EESERFEIE
EEARAS o UL > RPIBERAR AR A UERRTRANRFA L
B EFTNRARITER "

Anthony Huggett E' E
Vice President, Head of Quality Management,

Nestlé, Switzerland

it # HATREEHEEE [ ¥:

“Traceability is a matter of sharing, of sharing data, of
sharing processes, of sharing the best that people do to
produce products at a reasonable cost.
—EBHUEMBRMNEEE D21 B PZEHE -DZE
2R - URDZEAPIALMBR AN EEER

- Emmanuel Delerm E E

Director of Organisation and Methods, =
Carrefour, France "
EEBEBRLE Carrefour SAHBREERRE (1]

“Innovation advances. There are still many upstream
farmers who need to equip themselves, in our
distribution chains and stores too. We need to be able
to bring in new technologies. We spoke of RFID 10, 20,
30 years ago. It will certainly go much faster than in
these last 30 years. Certainly, but we need to do it!

BIRlRIEEED  FERHERE P FNRREEEEEHD
PHEEREFHANETTRE - RMITHEEB KRBT -
MR10ZE30FRT HKMER KT RFID(FEAR ST 5RH A )FIFER »
AMERRRRGEREER EIHREERMMEMN!”

- Olivier Touze E-"!'-:;_E

Director of Quality and Sustainability e -
Groupement des Mousquetaires, France .
des MousquetairesfE B B AR5 EEREE E

O
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Report Feature

“Salt/Sugar” Label Scheme for /}ﬂsnn

Prepackaged Food Products

REEREm E/ERRstE

Something about salt and sugar

BEE/\RO e

Dietary salt (sodium) and sugar intakes are closely related to health.
Excessive sodium intake may cause hypertension, fatal stroke and
coronary heart disease. Excessive sugar intake may lead to obesity and
dental caries, and increase the risk of hypertension, heart disease and
diabetes.

The World Health Organization recommends that adults consume less
than 5g of salt daily (i.e. slightly less than 1 level teaspoon of salt), and
adults’ and children’s intake of free sugar should make up less than 10% of
the total energy intake per day. For an adult having a 2000-Kcal diet per
day, the daily free sugar intake should be less than 50g (i.e. about 10 sugar
cubes).

Trend for less salt and less sugar diet

DB DR B

Hong Kong people are getting more and more concerned about healthy
eating and are supportive of less-salt-and-sugar eating habit. Responsive
to the trend, the market is making available a number of low salt/sugar or
even no salt/sugar food products. To facilitate consumers to select “low
salt”, “low sugar”, “no salt” or “no sugar” prepackaged food products, the
Government has launched the “Salt/Sugar” Label Scheme for Prepack-
aged Food Products. We encourage the trade to actively participate in
the Scheme.

ili[i,

B () MEmABREERES SAER - &

ANBENETENSME ~ et E
MoK BABENES S| AR
oF o WIS NS EEIMmER ~ OERAME R R
B R s o

HARGEMAS (HH) BEXASBHEBERD
MO8 (BB DR —FRZE) » AR
REBANEEREEDNESHESERINE
MI10% o U —1B%S B HEER2000F FAEEH
REAZE E:EI,?E%MEE’H%

HRREFRE/DPNE05 (BI10KL
FHE) °

BEABREIERRAR
MHEBRLVEVENRBBEE - THTE
ZMEL N MEEERE EEEEER
NRm ABHEESZHEESLE EHE)

MEHE) ~ TEEE) 0 TEE) WREEER
me BFEHTRAERERR TE /1B R
BetE) B RYEFRBIESH

“Salt/Sugar” Label Scheme for Prepackaged Food Products

R EERmIE/EIRRE

The launch of the “Salt/Sugar” Label Scheme for Prepackaged Food
Products is to enable the public to identify easily prepackaged food
products which meet the legal definition of “low salt”, “low
sugar”, “no salt” or “no sugar”. Prepackaged
food products meeting the following
requirements can add the “low salt”, “low
sugar”, “no salt” or “no sugar” labels to their
packages so that they can be recognised by

the consumers more easily. |

BHFELOEER TE /B ERAEES
FHEETRERLOEBERNEER
RGBT EEG MR T
g ~ TEE) o MER) T
NEm- BLAEERRMAER
BUTEKR @ajEa s L
ATREE) ~ TEHE ~ THRE
~TEbE RS S HEES
BRHBELERM

23 Smarter Business, Better Life - GS1 HK Supports Information Transparency
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|

|

|

|

: HERE

|

|

: Nutrient Description of claim Conditions

| EEAR BEiEfm 1B 14

|

| Low Food, solid or liquid, containing not more than 0.12g of sodium

T B per 100g/mL of food.

/ Sodium (Salt) 1' ZBY(FmeBRIRE)E100% HI00ZH B Y S REBIB0.1258 i) o

5
i (5 No Food, solid or liquid, containing not more than 0.005g of sodium
P per 100g/mL of food.
ZEYM(FmeE R RAR)E 1005231002 A B Y 2818 0.0055 i ©
Solid food containing not more than 5g of sugars per 100g of food; or
Low liquid food containing not more than 5g of sugars per 100mL of food.
5 ZaMEEEeY BE1005 RS T BIB5EIE - o
Sugar 7?¢%ZEAQE_‘§¢% E.&].OO%}I'?&WJET& 5%7”%0
W&

Solid food containing not more than 0.5g of sugars per 100g of food; or
No liquid food containing not more than 0.5g of sugars per 100mL of food.

ZEYREREY BE8100BY 3R i@ iB0.55 1E o o

ZEYERIBEY BE1002FABY I BB 0.55T1E

s

Since the launch of the “Salt/Sugar” Label Scheme for Prepackaged Food Faictlite @ e /fE) 2812 HE
Products, there are already near 200 prepackaged food products using BB 200BLEERBREREZE @
the labels, including prepackaged food products in supermarkets and (EBRTIEMAM 4 EFEENTELEE
those from local manufacturers etc. The labels are presented in a set of BR% K —EHNF  HERXHEX
four Chinese, English or bilingual editions and are available in colour and  ~ &3> U R E BB AR
black-and-white versions.

Traders who wish to join the Scheme may simply complete and submit the “Notification Form of Implementation of the
“Salt/Sugar” Label Scheme for Prepackaged Food Products” (FEHB277) available from the website of the Centre for
Food Safety (CFS) of the Food and Environmental Hygiene Department. Upon receipt of the Notification Form, CFS
will upload information of the prepackaged food product bearing the label(s) to the website for public’s browsing:
ERNHM2EEHED RAENBMREFEZRYZ 2PN ELPOAEEYNIER NETELEE R 8 ) SH2IEA
=1 (FEHB277) > BRI ERARE - BELRLNIIBHNER SRNERENFELEEEREN LHEUTHBEHTRAE:
English: https://www.cfs.gov.hk/english/programme/programme_rdss/programme_Salt_Sugar_Label_Scheme.html
H3Z:  https://www.cfs.gov.hk/tc_chi/programme/programme_rdss/programme_Salt_Sugar_Label_Scheme.html

To promote the Scheme, the Government has recently broadcast a TV Announcement in the Public Interest. This
can also be viewed at the website below:

AWESE BT ERRRAEeR M8/ RBRSAIBRERRER  ARALEIUTHEERS:

English: https://www.fhb.gov.hk/en/press_and_publications/otherinfo/181000_ssr/tvapi.html
mxz:  https://www.fhb.gov.hk/cn/press_and_publications/otherinfo/181000_ssr/tvapi.html

You can also view it on YouTube channel. 7RB]7E YouTube $EiE 8| &

We earnestly appeal to the trade to take part in the Scheme for the benefit of the
consumers. To learn more, please visit CFS’ website.

A—TOHBEENGENL MR EER 2 EGE cBHL R BUDABRZRLEE
https://www.cfs.gov.hk
Low Salt, Low Sugar. Your Health, Your Choice EEiEEBi#mE REFSHE

FEseEE - BHLEE) - GS1 HKRFFIRAEMISAE 24
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Report Feature

Swire Coca Cola HK’s “Tap, Return & Earn”
Beverage Bottles Recycling Scheme Launched
Supporting Sustainable Development

with Barcodes

AN Pl O P[44 5B HE
MEf—R®p - &S0y
BigE|INIE & o] iE 512

The potential of barcode not only lies in improving business (£EMNZEEBENTMENNEZSEWNE « HLER
efficiency, streamlining business processes and facilitating data HRIZRIEEEETIH > B UEB D ZEH niE
exchange, it can also help in promoting sustainable initiatives. FERIER o
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|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

Swire Coca Cola Hong Kong has recently launched the newly K E]ORJL4E BRI TS ERBITER :
designed “smart” beverage bottles deposit machines under a TRERIIEIW—EREEER/ ZBARES |
redemption and education scheme that rewards every recycled Ei&2ZaJ[O18E o GS1AVIEHSA] LUE B H[o)k |
plastic bottle with HK$0.2 via e-payment platform Octopus, and &2 > T HBIE S > s SR oW EE t5 |
GS1’s barcode has a role to play to support the recycling process. &85 > ¥EE#H B HEEINABE RABZA |
Through barcode scanning, the machine can uniguely identify and ] :
capture the information on the recycled bottles. |
|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

/‘x Process of recycling
[E] Uitz

The bottle is
compressed and
deposited into the
machine’s receptacle for
collection by authorized
recyclers
PRSI R NEITTERA
BRI thE eI EI ]
S

Bottles of any
brand can be
collected, and each
Octopus card can be
rewarded for up to 50
bottles a day
1EF AR B IGITR] 1
Bl - F3R/N\EBE—H
5 2 0] [E I 501E
1&g

Citizens tap
their Octopus card
on the “smart” bottle
deposit machine and
put the bottle into
the machine
mEREWEE E/\EB
FEEER LU\ EER R
ABR ARG

ZELWERE

The machine will
scan the barcode on
the bottle for
identification and

data analysis

Citizens can tap
their Octopus again
to get HK$0.2 reward
BREFR%E > BIK0.27T

PG EEAURIE £AY REANERAE
15RE » LUPERR - Uige EAsAEIE

RATER 5

The sophisticated yet easy-to-use waste recovery technology helps drive community recycling, promote
sustainable development and raise public awareness about municipal waste management.

ShERT IS B EE 57 A E’J@Hﬂz’f&ﬁﬁﬂﬁ’\ tEHERIELW B TRAFELEERERES AR AN E R H R0 -

Smarter Business, Better Life -

25 GS1 HK empowers business to grow and to improve efficiency, safety and sustainability
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HERE

“ As industry leader, we at Swire Coca-Cola HK are fully committed as
always to contributing our knowledge, experience and resources
towards the building of a long-term viable municipal waste
management regime.”

EERO IO SEAERBERE » ZRTDERIRFLIE > WA
WO PAERARH « K5~ BIR > ARU—EREMESNENEE
AEHERNFIEmME 1 9y

Neil Waters i@

Executive Director - Hong Kong & Taiwan of Swire Coca-Cola Limited

AEAOTRNTES - BEREE

According to research, over 60% of the public consume at least 1 plastic bottled
beverages every week, but 72% of them put the consumed plastic bottles into
garbage bins and less than 30% of them put consumed bottles into recycling bins.

Neil add, “Today, the behavior is not towards recycling, and we are trying to
change that.” Swire is also developing a new PET recycling plant that is expected
to open in Hong Kong in the second half of 2020, which can be ramped up to
process all of Hong Kong’s PET plastic bottle.

The sustainability commitments of Swire Group are facilitated with GS1’s
barcodes, and this is an example of how GS1 can help our members in innovative
ways.

The company is driving the Riz:HE > BEoMNHRSEHZMAE/D1IZRBEN R » B72%MWH REIEE BRIRER
Bring-Your-Own-Bottle (BYOB) ANIRAE » RERE30% T B IR RUA BUE o

philosophy through its exciting
series of "water stations”, offering |  FI{@IERATED RIFAENSEBEHEM > MHMESNMREHROTIE o Atos
consumers a whole new way to TRETE R ST 2E R O BR IR HE > W ST RIF 2020F N HFIETVEE > 518 FEHARCS0EE

quench their thirst and stay N . VR
hydrated. ER BB REEER@BIEPET)

REVIREIHES) TR VB R 178 o T . N = [V e
SRTT > REEE] W T i A Bt C DI~ L ERE =y
Rt s s e iy | 7T > GSLEFIER AR BIA S A O A AT R R AR » B RGS LA U35 R

HEIH TS oK LUBR BT R B A RERE o Bhg EmGF2z— o

The scheme’s 10 “smart” beverage bottle
deposit machines are in operation at 10
locations in the city:

+BRE BN m B EINER BT HER(F
R HARTS » B EE:

Citygate (Tung Chung) o IR E

[ ]

e Discovery Bay Pier (Central) o IS EIEE (TIR)

® Festival Walk (Kowloon Tong) ° FLEEMEN —I

® HKSKH Tung Chung Integrated Services (Tung Chung) ® &HBRAZERESRT
® Metro Plaza (Kwai Fong) ° A EES

® Taikoo Place (Quarry Bay) o HIEIBARELA

® The Chinese University of Hong Kong (Shatin) o HEAPXAE

® The Mills (Tsuen Wan) o EEPmBLM

® TKO Plaza (Tseung Kwan O) ° BB RES

e \/ City (Tuen Mun) e §iF9V City

FERERE - BHEE - GSLHKEBERER » RANE - BB RAIHEEREGE 26
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GS1 HK in Review

Top 50 Innovative Retail Leaders
in Hong Kong 2019 Revealed

sasoxmmesangEes || []

Today’s consumers want immersive experience, and innovation is RS HEHEBER MFEEA | pEYREE: > MAIFT
one of the driving force behind. GS1 HK advocates the concept of Rl EELEYEGENER—IBEETE -
smart retail, and our Chief Executive Anna Lin is one of the judges of GS1 HKERM NHESHNEZERE » A GLE
the “Top 50 Innovative Retail Leaders in Hong Kong 2019 list” by #2853 2Inside Retail & FEER 50KAIFFEE
Inside Retail. She also joined the launch event and conversed the 4B#iIZEE ) BETE— o thiB BE T RATE NG

latest retail innovations with numerous leaders. BREAY THEEBAMEEEHAIARNE

Over 200 retail industry leaders joined the special occasion. Several BRI

tech startup founders are listed as Top 50 Innovative Retail Leaders #8200 8B EEMIBEHEEE » L8|
in Hong Kong this year, recognising their effort in driving innovation &8I AB TR H AR EENSBS0ARIHSE
in retail, online or offline. B RIBMAIRE LG TSERIMNET -

Innovation takes courage. And sometimes
trying new innovations does not work out.
But for every retailer in today’s fast-changing
business and consumer climate, if you are not
trying to innovate, you run a serious risk of
falling behind your competitors.

BB ESR MERNEMI - BERSZEN
EMIRBERBERTERERT  ETEHTMBEF =
BRENHEHBEFHF-

Robert Stockdill
Director of Content, Inside Retail Asia

Download the report here
R TEZRSE
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4 5% [O] 8

Insightful Discussions@
GSl HK Executive Luncheon

TRBEMERI R QGELT

The 8t GS1 HK Executive Luncheon (GEL) was held in late August, MIN8ERERTNEN\X IGELE | BERTBB
gathering over 40 executives from various industries to exchange fj;!{@%ﬁ%%%ﬁ%%%&ﬁﬁ&)\;%EE;@M

insights and get updates from GS1 HK. Companies that joined the PETENRERE I TGS HKN R HE)
luncheon include Asia Grocery Distribution, Cross International r‘;ﬂ o TIINEE LS \gga\ %5}@3& R B SIN ~REE
Limited, Jebsen & Co Ltd, Pernod Richard Asia Duty Free Ltd, Opal  pS Group&% 1928 T 2N F BT e MEIEE o

International Trading Limited and Pacific Sun Limited, etc.

GS1 HK will arrange gatherings for executive
memlbers on regular basis, which serves as a
good opportunity for industry leaders to
exchange ideas, get updates from GS1 HK and

connect with each other.
GS1 HKETEHATENERTR D ESITEEMEE
HEEISRESGS1 HKI R BNm» I B ARE & o
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New Members

GS1 Hong Kong welcomes the following new members

BiDmAGS1EHEEE

(in alphabetical order X ZFHEF)

1.

10.

11.

12.
13.
14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.
30.

31.

29

AURORA JEWELLERY CO LTD
RENKREEMARAT

BADISINA (HK) INTERNATIONAL CO LTD
BT (ER)ERERAR

BAIRUN TRADING ASIA CO

BHEZEMNAR

BBCOM TRADING CO LTD

HFEESHRAR

BEST CONVERGENCE FOOD TRADING (HK) CO LTD
BERRRES(ER)ARAD

CAMERA FILM PHOTO LTD

CCAC LTD

CHAN MOON KEE (HK) INTERNATIONAL LTD
B (B8 ERARAR

CHINA HONGREN INTERNATIONAL LTD
HPESAEEMRARAR

CHINA |OT DIGITAL CURRENCY (INT'L) HOLDINGS LTD
PEERY AT K EEERAR

CLAWSTEK LTD

FERARAT

CONNECTLAB LTD

CORUS SOURCING LTD

DECENT HANG (HK) CO LTD
BOIT(EB)BRAR

DHGQ (HK) INTERNATIONAL LTD
ERGH (&R ERERAR

DIRUIFAN (HK) GROUP LTD
BAR(ER)EEARAT

DISCOVERY INDUSTRY LTD

BREFFRAF

DOUDOUAI (HK) INDUSTRIAL LTD
RAE(FB)REARAT

DRAGONFLY HONG KONG LTD

HRERBRAR

DUOBA INDUSTRIAL (HK) INTERNATIONAL LTD
ZHEEX(ER)ERARAR

EASTERN PROGRESS CO LTD

BRAMRAT

FAME MASTER INTERNATIONAL LTD
ERABRAR

FANOSIE (HK) INTERNATIONAL TRADE LTD
BEREB)EREZERAE

FAST VIEW INTERNATIONAL DEVELOPMENT LTD
ARERERARAE

FONG BO TOYS PRODUCTS CO LTD
HEmAGIRARAR

FOREVER WINNING INTERNATIONAL LTD
BXERARAR

FRANCE PARIS DUONUO INTERNATIONAL DAILY
CHEMICALS CO LTD
ZEBRAKERBEARAT

FUSION ACCESSORIES GROUP LTD
EGEREEERAR

GA HEALTH CO LTD

GARMING MARINE PRODUCTS (INT'L) CO LTD
ERBEER)ARAR

GERMANY DANNISHI (HK) INTERNATIONAL INVESTMENT CO LTD
RESES (&) BREERRAR

32.

33,

34.

558

36.

37,

38.

SO

40.

41.

42.

43.

44.
45.

46.

47.

48.

49.

50.

51.

52.

5%,

54.

558

56.

57

58.

59.

GLOBAL DUKE INTERNATIONAL DEVELOPMENT LTD
Bt mERERARAR

GREEN INTELLECT CO LTD

HREIRFARAR

GREEN REGION FOOD (INT'L) DEVELOPMENT CO LTD
HeRm(ER) ERERAT

GREEN WORLD PHARMACEUTICAL LTD
ERHtREZARAE]

H &S TRADING CO

=3P N

HK JIAYIN FOOD LTD

ERERRRARAE

HK JINWU INTERNATIONAL LTD

EREEERARAR

HK KOUSITING INT'L IMPORT & EXPORT TRADING LTD
SRR TEREL OB SAIRAR

HK NINE YUE NINE HEALTH CARE (INT'L) GROUP LTD
EENBNREEEER)EREBRAR

HOLLAND SHANE SCIENCE AND TECHNOLOGY SHARES CO LTD
BRI B IR AT

HOMEFA INDUSTRIAL CORPORATION LTD
REBEARAR

HOMETECH HOUSEWARE CO LTD
RERERARERAE

HONEYBEE HARMONY INTERNATIONAL LTD

HONG KONG DREAM LISA COSMETICS CO LTD
EELBILRRARAR

HONG KONG GREEDY CAT GROUP CO LTD
EE\BREEBRAT

HONG KONG JINHUIHUANG HOLDING GROUP LTD
EREEIEEEERAERAR

HONG KONG KAMEILE INTERNATIONAL IMPORT AND
EXPORT CO LTD

EREFRAERELORRAT

HONG KONG MIRA BEAR (GROUP) CO LTD
BEARNE(ER)BRAE

HONG KONG NACHEL COSMETICS INTERNATIONAL CO LTD
ERARSRIGUREFRERAT

HONG KONG PLOYWIN INVESTMENT (INT'L) LTD
EERANBKE(ER)ARAR

HONG KONG QIANWEI GROUP LTD
ERITFREEBRRAE

HONG KONG SHANCHAOHUI INDUSTRIAL SHARES LTD
ERENERNTEARRAD

HONG KONG SHANGKE FOOD CO LTD
EERHERMRARAE

HONG KONG WECAN INTERNATIONAL LTD
ERHEBRRARAE

HONG KONG YAHUI GROUP CO LTD
EEREEEARAE

HONG KONG YIJIBANG RESPONSIBILITY LTD
EE—RERERRAR

HONGKONG GREATSTAR INTERNATIONAL CO LTD
EEREEBERARAE

HONGKONG JOFOOD TRADE CO LTD
EAEABRERAESARAR

HONGKONG LIANGSHI GROUP LTD
EFRRIGEEARAR



61.

62.

63.

64.

65.

66.
67.
68.

69.
70.

71.

72.

73.

74.

75

76.

77.

78.
79.

80.

81.

82.

83.

84.
85.

86.

87.
88.

89.

90.
91.

92.

93.

94.
95.

BUSINESS CONNECT

Biomes

HONGKONG QUEEN INT'L GROUP CO LTD
SREGERERERAR

HONGKONG SIHAN INDUSTRIAL CO LTD
EBBTEXEARRAR

HONGKONG WF INTERNATIONAL GROUP CO LTD
EEBLEERERFRAR

HONGKONG YUEFENG (INT'L) FOOD CO LTD
EEEL(ER)BRBERAE

HUA XIN (HK) FOOD CO LTD
EL(EB)ERBRAE

HUMIDOR HELPER LTD

ICON TRADE GROUP LTD

ITO YA JAPANESE CAKES & BAKERY GROUP LTD
FERGEEERRAR

JAS CONSULTANT LTD

JIAJIA HOLDINGS (HK) LTD
RRERZR(EB)ERAR

JIEHUA ELECTRONIC COMMERCE LTD
REBFES(EB)BRRAE

KARSS DEVELOPMENT LTD

AEERBRAR

KWEICHOW MOUTAI STATE BANQUET SUPPLIES CO LTD
EMNFERBEBEERNBRAR

LCCS PRODUCTS LTD

VEERBERARAR

LEAD PROFITS LTD

fEZBRAR

LIFEREVERSAL INTERNATIONAL BIOTECHNOLOGY CO LTD
REMEEYEHRERARAE

LINK SUN HOLDINGS LTD

HEEEBRAR

LIVING STYLE (SINGAPORE) PTE LTD

LS FUTURE LTD

HEBRRAF

LUCKY DUCK CONSULTANTS LTD
EREEBARAR

LUCY CLOTHING CO LTD
EBEARMAIRAR

MASC METAL INDUSTRY GROUP LTD

BB T HEBFRAR

MAY FUNG PLASTIC FACTORY (HK) LTD
EEBRR(EE)BRAR

NATURAL KIT CO

NORTHERN LAND FOOD (HK) HOLDINGS CO LTD
IR & m(EB)ERERAT

OCEANUS (HK) FOOD PRODUCTS LTD
BEE (BB BRRBARAR

ODO7 GROUP LTD

PANDOMO LTD

BLZEHRAF

PINKO INDUSTRY LTD

HEBXEARAT

PRODUX LTD

REJUNBIO INTERNATIONAL CO LTD

B EER)BRAE

S L DERMA INTERNATIONAL LTD
EHMEBERARAR

SAGETEL (HK) CO LTD

ERR(EB)BRAE

SEA OF CHANGE LTD

SELVEL (HK) LTD

96.

97.

98.

99.

100.

101.
102.

103.

104.
105.

106.

107.
108.
109.

110.
111.

112.
113.

114.

115.

116.

117.

118.

119.

120.

121.

122.

123.

124.

125.

126.

SENDA DEVELOPMENT CO LTD
REZRARAD

SEVEN STARS FOODSTUFF (INT'L) CO LTD
7ER@(BEFR)BRAR

SHANG GU INTERNATIONAL FOOD LTD
HEERRRARAR

SHENG SHI MEI YAN COSMETICS CO LTD
BRI RERAR

SINCERE CHOICE CORPORATION LTD
REARAE

SIRKEL COLLECTIVE LTD

SPECIFIC MEDICINE SCIENCE (HK) CO LTD
HHBRE(FR)ARAR

SS DESIGNS (HK) LTD

BB (FR)BRAG

STAY MAAT CO

STEP AHEAD LTD

FrSERAIRAT

TECHVIWIN INTERNATIONAL (HK) LTD
ZHREREE)ERAR

THE DISTILLERY LTD

THE VERY INTERESTING CO LTD
TIANYA TRADING (INT'L) LTD

REE 2 (EFR)BRAR

TIT INTERNATIONAL LTD

ULTRAWORLD LTD

RIKEBBRAE

UNITED TIMEPIECES LTD

VDA JEWELLERY LTD

—BHAFRAF

VOTTOV (USA) INTERNATIONAL COSMETIC GROUP LTD
Ptk (2B B A mEE R B RA )

WAI 4 YOU BUY (HK) CO LTD

115 B (EE)BRAT

WAI FAT BEAN MFTY

RES RIS

WELL FIT GARMENT LTD
BENKARAR

WILKINSON LTD

WERRAR

WING WONG ASIA PACIFIC LTD
KEBABRAR

XIAMEN YOUXING TRADING CO LTD
EREEBERRAT

XING SHI JI (HK) GROUP LTD
ERE(FR)EEBRAR

YD (HK) LTD

RiE(EB)BSARAR

YECUN (JINGDU) FOOD CO LTD
HH(RE) RRARAG

YING XIN COSMETICS INTERNATIONAL GROUP LTD
ERCURERERARAR

YOUFU INTERNATIONAL (HK) HOLDING GROUP CO LTD
BXER(ER)EREERRAE

ZENNA INTERNATIONAL LTD

B RARAR

Join Us

RAHEFINES
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BUSINESS CONNECT

30* Anniversary
Prize Quiz

Anniversary Prize Quiz

YEARS 1% E%ﬁ%ﬁﬁﬁ:ﬂ%{

Simply answer the following question and you will have a chance to win 5 bottles of effervescent tablets
(10 tablets each) from VOOST. The combination of vitamins/ minerals will be allocated randomly.

VOOST offers high quality and a wide range of vitamins and minerals effervescent
made in Germany that helps to boost people’s health and wellbeing. VOOST is
awarded as “Consumer Caring Company” in our Consumer Caring Scheme 2018.
BEE— R ERE A S ESRVOOSTIS Bl B4 /BB A SHR(E10R)
RTLBEE
VOOSTIRMHE RN BE RGN LAt
KB E KA R (REES T AR VOOSTH
AEW MO EZFFETE12018) EEE S
MEE VB o

Q/ In which year was the 1t SCM Summit Hong Kong
(Later named “GS1 HK Summit”) launched in?
F—EEEETIESEEEEMWGCS] HKEIE ) IR £

A. 2000 B.2001 C.2002 D. 2003

[ Hint 12571 [=] 35 [=]

Please refer to our 30" Anniversary Milestones and Eras

s 2RI g 308 FAIERURAC) [m] 2

Scan and Answer

iR IFE

e (10 winners will be selected on
i | first-come-first-served basis.
SERREE10ML ) R E1F)
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BUSINESS CONNECT

GS1 HK Calendar

<
19-20 NOV 2019 » b e
i

ALMC 2019 Sifi¥inRiniE ®:%2019

In the upcoming Asian Logistics and Maritime Conference
(ALMC), GS1 Hong Kong will be the supporting organisation of
the event and co-organise Supply Chain Management & Logistics
Forum 1, sharing about “Driving Supply Chain Innovation with
Smart Logistics”. The Forum will discuss the vital role of
connectivity and innovation in supply chain to meet consumer
needs, including topics “The digital ecosystem”, “The smart and
innovative logistics planning”, “The emerging opportunities”.

&8

~
~
4

This conference:
provides smdurers
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Our Principal Consultant Heidi Ho will join and share in the opening speech, discussing how companies can reshape
supply chain and logistics with technology and innovation for smarter business. Industry stakeholders from Kerry
Logistics and S.F. Technology Co Ltd etc will also join and share their successful cases in technology innovation for
smart supply chain management. GS1 Hong Kong will also showcase the latest solutions and services at the event.

DINIRRMESZR N T ARIT > GS1 HKTMER X » B2 T#F%L%Ef%)ﬁ’z%iﬁ%ﬁi@h HEEE > FERsTUTER
EEEN L FESERIET MR - R BRI R EMERAINAEREENEEY > LUREREEX « wE LT ERNE S8 NEEE
] : REEE *”gEzPJ%‘ﬁ%/ﬁqui‘J&%i)U& Fo

AEERFEBUEERIERSE LOEERENM
DRHw IR E B AR K » SISEERERME o It
S > BITEBMAMERIERMNERIRE LD
ZHpIRINGF - BEEEYRNIEERHAR
| AT o GS1 HKINE BRI 75 5 R ARHS ©

29-30 Oct 2019 31 Oct 2019 THU | 8 Nov 2019 FRI g 11-12 Nov 2019

Joint Training with HKMA: Digital Basic Barcode Workshop Joint Workshop with APIFS Certified EPC v2.1 Professional
Supply Chain Training Program

15 Nov 2019 19-20 Nov 2019 21-24 Nov 2019 21 Nov 2019

Joint Cold Chain Seminar ALMC 2019* Gerontech and Innovation Expo Basic Barcode Workshop

Wi [B4] [-lormg (Kemg) Eine Hong Kong International Computer Qi S (=)

Castel Beidou Conference 2019*

el Aeq B "53

29 Nov 2019 4-5 Dec 2019 12 Dec 2019 THU g 19 Dec 2019

Joint SCM Seminar with BPI Asian E-tailing Summit* Advanced Barcode Workshop Basic Barcode Workshop
A £ oy il
L—
' o o L J

* GS1 HK as supporting organisation
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Services and Solutions
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ENGAGE
Enhance Visibility ¢ Build Trust

ANALYZE

Understand Customers ¢ Gain Insight

GS1 Hong Kong
22/F, OTB Building, 160 Gloucester Road, Wanchai, Hong Kong
T +852 2863 9750 E services@gslhk.org www.gslhk.org
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