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EDITOR’S NOTE /REErYEE

New Opportunities Amid
Coronavirus Epidemic

MRz T 4

2020 started in an extraordinary way - the Coronavirus
epidemic has paralysed the global, as well as China & Hong
Kong economy. Snapping up for face masks, “gqueueing” at
online stores for anti-epidemic items, ordering takeaways via
app, Vvisiting online stores have become the “daily routine of
HKers”, bringing new e-commerce opportunities. An
e-commerce platform in China has seen an increase in web
traffic and new user sign-ups, with gross merchandise
volume up 2.1 times year-on-year.

Traditional retailers are embracing e-commerce to shield
from the impact of epidemic, with various strategies debut
to uniquely attract consumers and enhance consumers’
online shopping experience using innovative technologies. A
foreign fashion brand has newly launched an augmented
reality (AR) shopping tool linked to Google search
technology. When consumers search for products on a
smartphone, AR experience can be activated and the item
will be “placed” to real life setting with phone camera, for
example, a black leather handbag can be viewed alongside
an existing outfit owned by shopper without having them to
physically visit a shop.

Though Coronavirus outbreak has brought growth
opportunities to food delivery industry, risks arise from
human contact during food delivery. To give consumers a
peace of mind, Chinese e-commerce giants are ramping up
their deployment of robots for delivery. Autonomous
vehicles were used in Shunyi district in Beijing last month,
and similar robot delivery services will be seen in other
districts soon.

Hong Kong business sector has also geared up to tackle
epidemics. In this issue, various business leaders shared the
secret of how SMEs can stay afloat in times of epidemic.
Maverick e-commerce entrepreneur Ricky Wong, who has
plans to produce face masks in Hong Kong, shared his
e-commerce journey and key to success for SMEs in
embracing e-commerce. Jenny Hui, General Manager, Hong
Kong, Southeast Asia and Taiwan, eBay believes SMEs can
ride the wave of e-commerce growth and expand their
business to overseas market to drive business growth. Kenny
Wong, CEO of 95 International Co. Ltd shares how SMEs can
open up new opportunities by heeding firmly to the belief
“be bold, cautious and thick-skinned” and commitment to
consumer care.
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GS1 Hong Kong is the local chapter of GS1°, a not-for-profit, standards organisation that EFESEREBHESCSIBIKEENT S S hE—RiE M
develops and drives adoption of easy-to-implement global standards for business to 2 HIERFEEE > —E R RIES S ERANDIRE%E
uniquely identify, accurately capture and automatically share vital information about EMA2FBAEHI ERENEEHIZEL NBEREENSE
products, locations and assets. EiFERo
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range of loT-based services and applications. We are helping industry to meet the FEER BRI HEIERIENEEEHEERNIE, sHES
challenges of omni-channel commerce and create a seamless customer experience. By  iEMAMEER AL GS1 HKELR B S B TR E BUT RS
engaging with communities of trading partners, industry organisations, government, and R AT B IBERGIELLE SRIEENE  BELEE E
technology providers, we are fostering a collaborative ecosystem and aiming for “Smarter &

Business, Better Life”. MR — T REAESEERE EYEwww.gslhk.org
For more information about GS1 Hong Kong, please visit www.gslhk.org
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Executive Connect

Staying Alive in COVID-19 Storm
Ricky: Agility is the Key

Y& 115 B 58

Ricky Wong

Vice Chairman and

Chief Executive Officer

Hong Kong Television Network Ltd
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The scramble for masks and protective gears amid the coronavirus
outbreak has brought HKTVmall under the media and public spotlight, not
only for the masks sold on the online platform, but more for the company’s
high sensitivity to consumer sentiments and responsive actions taken at
this critical time. Ricky Wong, Co-founder, Vice Chairman and Chief
Executive Officer of HKTVmall, believes SMEs should demonstrate integrity
and step up marketing efforts to weather the economic storm and triumph
in future.

Advice from the Entrepreneur to Turn Crises
iInto Opportunities

While the Hong Kong retail and tourism sector has entered a harsh winter,
HKTVmall remains one of the few impervious to the downturn. The
company saw a significant increase in sales volume in February, receiving
an average of 32,600 orders per day in the month which represents a
year-on-year growth of 165%. “The demand for e-commerce has always
been here, especially among the youngsters. The only reason that Hong
Kong was often perceived as falling behind others in this aspect is because
we lack quality online shopping platforms all these years.”

HKTVmall is now arguably the largest “shopping mall” in Hong Kong, with
over 300 online stores offering close to 320,000 items contributing to a bulk
of its revenue through “rental fee” and sales commissions. The “landlord”
would obviously hope to drive more traffic to the platform and help its
merchants boost sales, which is why, HKTVmall is planning to launch the
e-Com Academy, a 6-day e-commerce course for merchants to equip them
with better e-commerce skills. These courses come in addition to a series
of Merchant Day co-organised with Google, which Ricky said have been
well-attended by hundreds of SMEs merchants who realised they are short
of e-commerce skills and expertise.
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“While the brick-and-mortar retail sector is taking a downturn, SMEs
should act fast and transform their businesses by putting the O20 retail
strategy into practice, lest being eliminated by the market sooner or later.”

businesses to stand out in the
On that end, Ricky

However, it is also uneasy for
ultra-competitive online business environment.
reiterated the importance of quality and integrity.

“Building trust is crucial for e-commerce businesses to succeed, so the
bottom line is never to think about pulling tricks on your customers.
Whenever there is a quality issue with your products or services, rectify the
situation immediately, otherwise you are risking to lose your consumers,
reputation and long-term income stream.”

Another piece of advice is to invest in marketing and uplifting the brand
name. “l got to know a group of graduates from the Shue Yan University
operating a store in HKTVmall that sells novel snacks from Japan, they are
now making close to HKD30 million a year. In just half a year after the store
was launched, their sales skyrocketed with the appropriate use of SEO,
SEM and eDM tools that helped capitalise the unique value of their niche
products.” Ricky emphasised that 75% of consumers would search for a
product by keywords, so the more precise and detail your product
descriptions are, the easier you could stand out from the crowd.

“We have now collected a large amount of consumption data from our
customers, and such data can be categorised by more than 2,000
attributes. Merchants can tap into this data to market their products or
services in a more targeted manner.”

HKTVmall recently announced to expand its total number of pick-up points
from 75 to 100, covering partner stores such as Baleno, CATALO, Foodwise
and Hung Fook Tong. “The plan will not only drive up traffic and potential sales
of those merchants’ outlets, but also expand our network of pick-up points
and free up some of our delivery capacity, as well as provide convenience to
customers by allowing them to collect their purchased items at a nearby
location. Altogether, this will create synergy between all the three parties.”

Agility is Key to Success When Things Don’t
Go as Planned

The size of the consumer staples market in Hong Kong, according to Ricky,
approximates to HKD500 billion of annual spending, of which more than
HKD400 billion goes to brick-and-mortar stores. In the coming 2-3 years,
he believes online retail sales can grow to HKD100 billion, accounting for
20% of the entire market. “HKTVmall now only contributes to HKD2.8 billion
of merchandise transaction value in the market, even being Hong Kong’s
largest  online  shopping
platform. There are certainly
huge potentials for us and
the e-commerce sector to
grow.”

w _ AA'T I

Despite the enormous
business opportunities, order
fulfilment is yet a challenge
for HKTVmall as it has
constantly been overloaded
by orders these two years.
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To cope with that, HKTVmall
introduced a robotic pick &
pack system from Germany to
its business. “To be honest, had
it not been for this system, it
would be impossible for us to
handle such a huge amount of
orders. This is even beyond the
talks of cost saving or
St efficiency. Before that, we were
so overwhelmed by the massive workload that required 200 warehouse staff
to handle 3,000 orders a day, but now we can easily handle over 20,000
orders a day with just a handful of staff.”

“We basically do not make marketing plans that look beyond the next six
months - such plans won’t be able to catch up with the rapidly changing
online shopping trends. Instead, we rely on a nimble and sharp team to react
on market changes and adjust our execution strategies spontaneously.

Changing Times, Changing Tides

HKTVmall has just celebrated its 5" anniversary. Looking ahead to the next
five years, Ricky sees three major shifts in the local online shopping business
landscape: In the past, online consumers were mainly from the younger
generations aged under 35 years old; but the widespread use of mobile
phones and tablets has now led more senior citizens, aged 60 or above to
become active online shoppers. Online shopping is no longer exclusive to
the younger generations. "We noticed many silver-hair consumers like to
visit our physical store in the afternoon and have hence launched a 020
campaign to get this group of consumers on board to our app during their
visit. Subsequently, this has driven up both the online and offline sales.”

A wider age range of online consumers means the products offered on the
shopping platform can no longer be limited to tech gadgets, Japanese and
Korean fashion, sneakers, accessories or other products favoured mostly by
youngsters, but should also include groceries, beauty and health products,
or even mattresses and other furniture items to cater for the more mature
group. At the same time, online shoppers are becoming smarter and are
more aware of common online shopping pitfalls. They have learnt to read the
product reviews before making a purchase, and will only buy from reliable
merchants

Ricky looks to ride on these changes in consumption pattern
to fuel his business growth. “As the largest online
shopping mall in Hong Kong, we have over 600 choices
just for potato chips, so I'm sure everyone can find
their favourite products here. With the less
tech-savvy consumers in mind, we have earlier
released a new version of our mobile app,
HKTVmall Lite, which comes with a simplified
interface to provide easier navigation and

payment process for all consumers.”

Hong Kong could use more people like
Ricky - a person with foresight, always
rising to the challenges - to maintain our

reputation as the international business
hub.
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@ Money-saving Tips for Business Trading
I=r hEERIFHEM

HKTVmall is planning to adopt ezTRADE, a || ||
standard-based B2B e-commerce platform, through =g @ gag WA
which its merchants and trading partners can make

ezTHADE

electronic purchase orders and send invoices for better Buyers Suppliers
communication and business efficiency. BX HEER

Currently, ezTRADE is helping around 2,000 China and Hong Kong enterprises from industries ranging from
retail, packaged consumer goods, healthcare to food and food services to improve their business efficiency and
accuracy, cost-saving and customer service quality enhancement.

HKTVmallstE A UGSIZE AR BN NERE 5] > ZHKTVmall B AR B BT BB F LA EIFTEMBE 278
BB o

IR @M S EHEAN2,000KFETERARENERE -BHERATLRNSELPRFEER ETERESE S HEM
BE - BRNABREELETE

If you are one of the merchants of HKTVmall, or seeking improvements in efficiency, please email us at:
EIREHKTVmallis P ek S8R FHE B M= ;AR B I E services-web@gslhk.org

Data is the New Currency

HEERSXZEE

As Ricky mentioned, comprehensive product descriptions give your products
better chances to stand out from crowd in an online market environment. GS1’s
barcode standards has laid the foundation of the world of e-commerce, where
e-commerce giants like Alibaba, Amazon, eBay and others have been
recommending their merchants to use the barcode standards for better search
results, product identification and big data analytics. GS1 HK also offers other omni-channel business solutions
and services, such as GS1 SmartSearch, e-commerce partnership programmes like sourcing matching platform
and CTS Bus WeChat Stores and Barcode Scan @WeChat solution.

MEHEPE TEFMMHTELENEUFMET  ERTERD -GSIRBRELEZERNER MEMELE-
Amazon ~eBayFEEHEEHENR/HEEH A EAGSLIFE LI EHES Euuuﬁkﬁu&ﬁt%ﬁ(ﬁ* DTTHAE - "G IR B GS1E
SRS HESFENRBREN T RMEBHNIER K% 7% OMESERERE B RRE -

Paddling Ahead in Pandemic With e-Commerce Skills
CE szamsmrz s

SMEs must equip themselves with e-commerce skills to turn around their businesses. GS1 HK works
hand-in-hand with leading international e-commerce enterprises to organise various training courses and
workshops on wide-ranging topics, including digital marketing strategies, retail strategic planning and supply
chain management. Some of these programmes are government funded. We have recently launched a course
on smart retail supply chain and big data analytics with the one and only official CPFA-certified organisation
(Certified Professional for Apache projects) in Hong Kong. The course focuses on ways to leverage big data
analytics in order to help companies transform into the future smart retail business model.

FNERNESERERRT A —HERLERELXEHEENEINRERIEY > AR RESISEHER - TER
BREIE S HEEEIES > BOREEHFED c MAKENE SRS EMEENAEBBRINRE ) FHBE—BE
B F0se CPFA(Certified Professional for Apache projects) BEt§HIEBE1E » HEBHER ARSI ~ BAALRK
BEZTERA -
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Sustainability as Business & Smart City Driver

AR REBDHEFBERRKES

Three Hong Kong CEOs were listed as one of the world’s 100
best-performing CEOs in the world by Harvard Business Review.
Beside financial performance, the weighting on environmental, social
and governance (ESG) results accounted for 30% of the overall rating,
showing ESG’s importance. To companies, sustainability is no longer
just a “good thing to do”, but something they must do to stay
competitive. Hong Kong Exchanges and Clearing Limited (HKEX)
has also announced significant improvements to the ESG governance
and disclosure framework for Hong Kong-listed companies.

Sustainable and responsible business practices can save resources,
promote green production and protect the environment. Looking
beyond pure financial considerations, it also helps companies reduce
operating costs, innovate and remain competitive.

In Hong Kong, business sustainability is becoming the top focus of
C-level executives and consumers. In our 4% edition of CEO &
consumer survey with KPMG, smart environment strategies such as
energy saving and sustainability are seen to be one of CEO’s top
priorities in driving smart city development.

@ 5 benefits of upholding ESG practice
EEFEERTRASKIFE

SRR

HBAIMCEOHE (Ma@HEm=EsTm) FIAT2KEK

ECEOH® RBET ERNHBETET
2REENEG TR BEHEENRF - HES
FEMEEERRF(ESG)IFTE  EMMERRE
BI30% - WREME > IR EERTER —IARM
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AR IREERTERECXEEERHEEN
BEOEE -REATREEMM S HERNEDD
CEOKHEERERS  FEE SRR
KBER APl BRI A R ITEB RS E
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e Managing brand reputation and risks more efficiently e Acquiring and retaining corporate talent
and effectively W55 | FIBEBZEAS
BEMNETRETERAEERKE ¢ |nnovation and brand differentiation

e Fostering good relations with investment partners and A1 TR AT ZEFE R hE
surrounding communities e Cost saving

B ERHRRIARRILRFREF B

GS1 HK Enterprise Trading solutions such as ezTRADE and Suppler
Portal are both effective tools to enhance business efficiency with a
sustainable approach - digitalisation of files and documents with
trading partners, which also reduce manual error and save costs.
Business owners can also maintain close connection with trading
partners when working at home during the epidemic, issuing and
receiving orders/invoices with ease.

7

GS1 HKHfRR 5 22U NEE 51 (ezTRADE) &
MtFERGF &1 (Suppler Porta)iG b ¥ MR EBZE
AN EHR B BB ESRAFE
BRAHVABBRMNERT -AERE T &6
XN BEBTFEREZ B EMEER B
FURETES -
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Moving Towards a Paperless Future - ezTRADE

M@ 5. 5| FEmMIERK

Using GS1 identification keys and cloud platform, B:E# FIFEGS1HAIERETE » (EXEo1tRR
it facilitates paperless trading for business data exchange, handling MEAL(CEITRE XA BRI RIB LB EEH
documents such as purchase orders, invoice, advanced shipping FIUIFKEEEE 24T (JIBE - BB o
notice, remittance advice in electronic way.

Automatic processing for Fast PO data processing .
Buyers thousands of invoices and easy invoicing Suppliers
BX BREERANTRER BERBERIETERER R
L
Invoices EEEI Purchase
ezTRADE ]

Industries FEF{TE

Retail Consumer Healthcare Food and Food Personal Care
b33 Packaged Goods Bk Services & Cosmetics
aHEm EmkERIRES EAEE KRG

Available in web-based version and mobile app version, it supports the sustainability initiatives of companies by:
NBEm 5] A OMAERREEEEAEIRE At EERAREEE !
» Saving Costs - Minimize data inaccuracy, manual invoice processing, paper storage and filing costs
B ERR S - B D ERER BRI A AFRRIER] B R MR AR S TR
» Accelerating order-to-cash - Enable paperless procurement and invoicing processes with various
trading partners via EDI

iR TETEEIRE) - UETFEIEHBHSBESBHETRS  ERERRACRKEREZEF
» Centralize Product Data Management - Improve operational efficiency via seamless automation of
data flows, achieving just-in-time fulfillment

EREENE - AR LNERBETIRELY R SENE | View how Café de Coral reduced
massive number of paper delivery
» Prevent Data Loss - Enable a secure way to go paperless, notes with ezTRADE
collaboration and file sharing via digitalisation T IR e TRADERD
- U L O/ e . =4 E
PALE BRI TRk - IR L 2R ENEF A A ETHIEEH ]

Connect, Communicate, Collaborate From Anywhere - Supplier Portal

MEEEFSIREXAIEEM SRR S AR BERIGE

WEETHRC N A web-based global sourcing & trading partner R:ERE FIARAEENE HBEIEEDIERE &
management solution that facilitates global product procurement E{HFERHIENTE  WERSIEE REIE
and centralizes product data & master data management

Data and Process Driven

. Suppliers GS1 HK Supplier Portal Retailer/e-tailer
=1
HiE BB RIE e GS1 {EET A T /4T
@ [STORE]
w 2 - - (LA}
Product Master Data Product Master Data
EnTEZ8E EmI B8 - - =

Supplier Portal enables a connected and sustainable trading community by:
MtfEmTae) BT —EERER B FEERNEZHE
* Managing orders and inventory with visibility throughout the supply chain for just-in-time inventory
replenishment, which also prevents excessive stock
R EEENFEBE LB ENETRETIRGE  BREFeS
* Empowering users and trading partners to collaborate faster and more effectively via gateway,
web-based or mobile
ARk EZBHAI BN B EEEIREEEETHIE BRER

To know more, contact us now #AE—& 7 BT /525 551 4% services-web@gslhk.org
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Riding the Waves of HK
Business Metamorphosis:
Reviving a Foreign Brand by
Hong Konger Spirit

Zs 3th 2 |lIE 22 i 17 3 2 i e
UERE MBI ERZE

Kenny Wong
CEO, 95 International Co. Ltd

=&

OSEIFRA R AR THAR S

o oA L o~ o _ e

Kenny Wong, CEO of 95 International Co. Ltd., can be described as
a typical Hongkonger - hardworking, diplomatic, quick-wit and
bearing multiple roles. Over the years, he heeds firmly to the belief
“Be bold, cautious and thick-skinned”, which opens up for him
many doors of opportunities, taking advantage of the golden age of
Hong Kong’s development.

Social Connection is King

Back in his youth, Kenny failed to get into a local university. Still, he
worked his way to Canada as a part-time student major in
manufacturing engineering in the 1980s. After graduation, he
worked as production supervisor in a factory for a time, but he
refused to be confined in such environment because his university
lecturer once told him, “Success is not what you know, it’s who you
know”, so he took a leap of faith and quitted his high-paying job to
become a salesperson.

“As a computer printer salesperson back in the days, the income was
meager with little commission. Yet my job provided me the
opportunity to change my career and allowed me to expand my
social connections a lot, which paved the way to my starting my own
business in tele-communications, cell phone distribution and
accessory manufacturing. Later | started my own vehicle parts and

repair plant in Liaoning, all thanks to my connections in the past.”

He earned his first pot of gold from manufacturing charging devices
for mobile phone.
manufacturers were starting to make their own charging devices.

Later, it turned out that mobile phone

Sensing the change, Kenny decided to transform his business and
set up a factory in Dalian for auto repair/ equipment parts trading.

OSEIR A RAT4EH=IEA(Kenny)AJE 2 A
B TEBF BEHE  AREFR - FHIR
M2 &8l %> MEFRMAERERIDES B
g 2EM—ERF TRAOMBEE] i8S -

ANIRER—1]

RAER LR KEMEMEARFTENIKenny » 1£
SOFEMIREETRLEHRERIE > AET LRKE
BELETESEHT BMTAREMEE AR
I'Success is not what you know, it's who you
know ] (AR IZH-REE X082 A MK) BV E IR » PSR
RMESFHER LSHEABTI -

FEFERBITIRATNERERHARANE
MR Rz BB KRS IRMEFFZAMKEIR > 75
ERBIDE MRS EMEM  FRIABEREHE
EFER THEREEHIEEEMIERER
B HS AR AR EA SEEIR )

A —RERBREE TKIK) FEREBRER
o HE R FHmEmRBEEBRTEBR M » Kenny
BESNRTHSEEMEL ERERTRETA
BHE/ZHREES BEEREREEMNER
T ABNRIE A F 1 Y A B I S SR BB 2%
BETRHT-FHR I REARETE-

BREERIE FEREEAY

Kenny BHSNBBNEE &8> B LS
W38 A S — B8 La RainefE A ML o
Kenny7E 104 AT AZ 5175 16 M 2. 5 10 B4R 1B
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Riding the wave of China’s Economic Reform, the company joined in
China’s pioneering exporter army and enjoyed some decades of
prosperity from China’s status as the “world’s factory”.

Seizing Opportunities and Change for
the Better

His hard-working attitude and vision, coinciding with market
opportunities, gave birth to La Raine in Hong Kong - another brand
owned by Kenny. The story started 10 years ago: Kenny identified
much business potential in organic skincare market. After years of
due diligence and market research, he decided to collaborate with
La Raine, an organic skincare brand from Canada. Though it is a
lesser-known brand, Kenny believes it can stand strong in the
middle-class market for its exceptional quality.

“Canada has been widely known for its ginseng, maple leaves and
salmon, yet organic skincare products are in fact the ‘hidden gem’.
We can find lots of skincare product brands in Hong Kong, but only
a few of them are organic. There is a huge demand for skincare
products ranged from HKD900-1200 in Greater China market, so |
truly believe the potential for La Raine rings loud in China and Hong
Kong.”

La Raine now has 5 store counters and 11 sales locations. In order to
collect market data and enhance consumer experience, the brand
adopted GS1 HK’s Smart Kiosk solution to offer a seamless online and
offline experience. When the sensors in Smart Kiosk detect the
interaction between consumers and the products, the Kiosk will
instantly display the product details on screen, pop up discount
coupons, show recommended products, also allowing consumer to
share on social media, facilitating a more interactive shopping
experience and stimulating sales.

In addition, La Raine also joined HKCTS Bus WeChat Store via GS1
HK, reaching out to 4 million active users in Mainland China. The
platform provides one-stop services to members including product
listing, marketing, customer service, cross-border logistics and customs
clearance, aiding the brand to effectively gain exposure in China.

T EEFEHRBERTSERER O RERINA
AN AKERMSIATE  ZEREMEKRD
B4 E R La Raine51F BEHMEERSE
BRSH BEHERETIZIARMEMR o

MMEANTEES - BE = XAEE BE#HE
EmEER TREBELUE k) - BEMIHGEERE
FREZ o BEENAZZ oI E0 B0 P Ep
BHEO00-1200tHEERBER AU
La RaineTEHABEBHE ™S

La RainelR B 5@ D EHEA ~ L1ETHE R o BIEF
BEERERMNENZEE REGFAGSL HK
BISmart Kiosk/E &2 1E 4R HAR TR ARER
& oSmart KioskBERIfELa Raine BB R E MK
B BFENRERET EAGELEERS B
THEEBEM HRTENEZFINE EMHEER
BhEEEYREER -

La Raine@FFEIBGSL HKINE Tohik B 1=
i BB IR AREE R 4008 EE A F
BRI - % FaaLa Rainef2 it — 5T AR 75U
FE L2R - IREH KPR  BNER R EBIE
YRR SRR RERANE I ANZE -
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“As Hong Kong consumers prefer to try the product before purchase,
they are more keen to trust brands with brick-and-mortar stores. So
we use new technology to provide consumers a more personalised
and interactive experience. Since China covers a lot of cities and
grounds, | think the best way to penetrate into the market is through
online platform.”

Consumer Care is the Key

Kenny emphasised on consumer experience, and he believes
employee training is fundamental to consumer care. Qualified as an
assessor at Hong Kong Mediation Centre, Kenny integrates his
mediation skills into employee trainings. Therefore, their staff are
not only acquired with product knowledge,
consultative selling skills, ability to manage expectations, as well as

but also with

dealing with customer complaints and
feedbacks. That is why La Raine was
awarded “Consumer Caring Company”
for two consecutive years, recognising
the brand’s high-quality products and

services provided to consumers, which

are essential for brands to navigate

through retail slump.

“No experience is required for our
new-join staff, as we offer comprehensive
trainings to help them quickly grasp the
key points after trying the products. | also
coach our staff to observe customers’
closely and sense what they are interested in, matching them with

the right product.”

Currently sold in ASEAN countries like Vietnam and Cambodia,
Kenny will put extra focus on Middle East and Africa in future,
capitalising on the China’s Belt & Road Initiative development. As a
Canadian brand, the Canadian Trade Commissioner Service also
promotes the product on its website keenly.

A Message to SMEs: Be Bold, Cautious and Thick-skinned

As the Vice Chairman of GS1 HK SMEs Advisory Board, Kenny believes SMEs should be “bold,
cautious and thick-skinned” to stand out from competition, especially during economic
downturn. A living example: Triggered by a “bold” decision, Kenny decided to invest into
skincare industry, and “cautiously” examine the “why, what, when” in the market to identify
business opportunities and come up with hero products. The thoughtful service to consumers,

FNEIR S | TR O R R

underpinned by all-round employee training is what make La Raine’s story today.

EEBBRZHRBIBEABERENRE ]
B BERTBE USRI ERH R

BIEEENEANCEZEES - MERERMAY1E
B EREXZZABANTSEREERE

BEOIRTS 2 R

Kenny® AR B AR TIHIIRERAE-
thIRFEEBMERORABRENTE  SERHE
FRERBAEREINL RERTEmMBI  TE
SEREBNHERT  HERBERE  RER/
BERFZuERI5 #IXLa RaineE EMEM S
MAL R FREFETE) - &5t 8% HLa Raines
HEERHEZE2EHERR AR ARSE
EXWENBERTERER-

€

BN "REOEE 2018 BEITHE

The 8th Consumer Ca dpg Sche

me 2018 Presentation Ceremony

RIEFHESRNUIFALR ARATAETEN
il EAEEERNREEA AR IAR

EESH RBERNEZERWN
W—IEAEE BIESETHE -

La RaineIR{E#m - FIBRSRERAKBE >

Kenny®&R R ARRIEERPRRIEMET S RE
R—m—HBNERTRK—R - -MARMNERRDE
CFIUMEXRBZRENEBOREBENHESR

EEEAY

EAGS1 HKR/NBEHAZ BEHEIEE > KennysB AF/NETERFESSERE T HAR
T TEALRR R B SRR AT o ME—{B (k) BRE EKennyRARSHHES
‘, Ce @ITYI N TR HBIRTS ER TWhy (A1), What(E), When(fa15%) ] - B2 & 187
:ﬁ W EHERER BUBMBNTEZE Bl B TRORE LTS5 XBLa Raine°
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Welcome our New Board of Directors

RdHh—EESRKE

GS1 HK has reached a new milestone in 2020, and is
pleased to welcome our new Board of Directors, who
are generously contributing their time and expertise
to the betterment of the organisation under the
leadership of our new Chairman, Dr. Kelvin Leung,
CEO, Asia Pacific, DHL Global Forwarding (HK) Ltd.

Comprised of a great mixture of senior executives

from various industries, our Board of Directors help GS1 Hong Kong deliver best-of-breed solutions and services

to meet the challenges faced by our members.

RER2020F EXBEAMEIR AR —ENESE/HE - AR EHETFEDHLEKEBEY R D ARTE/EH RBTELR
RET KEZRMEE /WS BELERL R EMEEE

EERMERRTEENSRITRASER  EHGS1 HKABEREREF MRS AR BN FIDEkE -

GS1 HK Board of Directors
BEERMRE (2019-2020)

Back Row, from left to right BHFHEES

Gary Lau Eddie Chan Jeffrey Chen Roy Ng Neil Waters Calvin Chan
BIRE PR % BRF higE Rz BRZRE
Executive Director CEO President Chairman & CEO Director & Chairman & CEO
Renley Watch Group  Lever Style Greater China Star Lite (HK) Ltd General Manager Catalo Natural
BEEM FEELE M@ Product Supply B2 (EFB)ARAT Swire Coca-Cola Health Foods Ltd
HiTEE HEATE Procter & Gamble [ RATEARE HK Ltd EEIRGEHERE

(China) Ltd pEEIEEIE FERATEAEE

HRARER R EERBRAF

4B FRRpaE

Front Row, from left to right BifFRAZES

Annie Yau Tse
HERER (R

Chairman & CEO

Tse Sui Luen Jewellery
(International) Ltd
BIIRBERE (BIPR) BIRAT)
FRERATEAEE

Peter Lee
Fw

Chairman
Eurosia Group
EUEEEE
E3iy

Anna Lin
WiRER

Chief Executive
GS1 Hong Kong
ERERRBRE
B

Chairperson Vice-Chairperson

EE BlEFE

Dr. Kelvin Leung May Chung
RE T fEER

CEO General Manager

Asia Pacific, DHL Global Nestlé Hong Kong Ltd

Forwarding (HK) Ltd REEBERAT
DHLZIREEYR HB4TTER
TARBITEARE

Gordon Farquhar

SEEE
CEO
Mannings North Asia
The Dairy Farm Group
3]

Company Secretary
BEWE

Nicholas Horvath
fEEE

Sole Proprietor
Bodnar Horvath
ERREEERANLT

BEHEE

Andrew Yu
REMR

Director

Yue Hwa

Chinese Products
Emporium Ltd
HEREDERRAR
-

Betty Leung
i

Chief Executive
Sims Trading Co Ltd
BEBRAF

e

Simon Hui
FER

CEO

E.PS.A.
Corporation Limited
BEEEARAR
TR,

Shirley Yuen
RPR

CEO

Hong Kong General
Chamber of Commerce
EHREEE

4B
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SMEs Hitchhiking the e-Com
Growth in Challenging Times

%ﬁtg 'E E#nﬁ
i

EEBFaMANRE

Jenny Hui
General Manager
Hong Kong, Southeast Asia and Taiwan, eBay

sFEEE

eBayE# A5 KRR E & REKE

eBay’s gross merchandise volume surged to a record high in 2019.
Jenny Hui, General Manager of eBay Hong Kong, Southeast Asia and
Taiwan, sees a strong momentum from sellers in the region as they
reported double-digit growth annually. For merchants selling
electronic products to markets like England, France, Italy and Spain,
their performance excelled their peers by doubling their growth
compared with the previous year.

Tackling uncertainty with e-Com business

Despite the phase one US-China trade deal was sealed, the market is
still full of uncertainties and fears, it is inevitable that Hong Kong
economy will continue to tumble downwards. Jenny believes Hong
Kong’s cross-border e-commerce (e-com) market can be shielded
from the downturn and continue to surpass Southeast Asia and
Taiwan, for its proximity to Mainland China market, tax-free system
and international logistics hub. She also noticed the deteriorating
economic situation has driven businesses of all sizes, whether they
are giant retail chains, SMEs or sole proprietor, to jump onto the
e-com platform bandwagon to unlock the global market.

“Retail chains like Milan Station, Brand Off and Sasa not only sell on
their own e-com site, but also collaborate with us to sell globally.
With up-to-date intelligence on worldwide market trends and needs,
our global team can help sellers open up new market easily.”

ecHome, a local home and kitchen appliance brand in Hong Kong,
started its cross-border e-com journey on eBay in 2017. Aiming for
the Chinese market in Southeast Asia for their similar culinary
culture, the company’s kitchen appliances,
steamers, gained an unexpected popularity in Australian market,
achieving incredible growth in e-com channels. This is contributed to
eBay’s category management team and its big data analytics tool,
which has helped sellers identify opportunities in potential markets.

like rice cookers and
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eBayt2019FNERR ZRERIEFME  HEB

BB R R EALIESFERJenny)X
HaEHENBEREEDBERY SF9FE
NEER EPUEEETEMNBRRZREH
B EBE—F UE A B -AINTEES
FEMHo

TUoRER EEEZERR

TERHFCHREHRREZWE  BREFMBTM

THEEN » BRBEBBAEREFTESR - Jenny&R iR

BBBEMIEANNMIEES IR AN

MEE TR LEEEST AR RAE

ENHERFEEE - EEYEHRERE  FEE(E

BRI HRNE SLERRENEREHLREAE
[ERE=1E SR

DOREEUE ~ Brand Off S0 F B B HER B S
MRIESN TEARMSFHEEHR I M ER
eBayRIRKEBZ R EMEH ZHEEMNEE R #
BERETEKITERE

AR B EEHRN2017E LT FBeBayihn
Bssihis RAMEst AR EERRERmEtE
HE AEMEAL RBEXEEr BNEIRE
BERE RBESERNDSTEIED SHER
EBEEERUEHIREFA EABeBayREER
(Category management) B (2 KIE R R
HHiZERL Bl LeBayRU K EiiE » :BE RFERE
MRBEaECEENTIG-
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Strategic back-up for businesses

Around 60% of eBay’s business comes from cross-border trade, so its
team tried hard to help suppliers and sellers boost their sales. As
many of the suppliers are not familiar selling on e-com platforms,
eBay and SoldEazy joined forces to launch a sourcing matching
platform that facilitates suppliers matching with top-rated eBay
sellers, opening up overseas market with ease. GS1 HK members
can enjoy exclusive offer to join the programme, and benefit from
the easy-to-use orders and delivery management solution, easily
tapping into cross-border trade business. GS1 HK also provides
solutions like SmartSearch to help brands enhance their search
ranking and improve online sales.

eBay Sellers place orders to members
eBay ER T8 FE(IH

GS1 HK Members
GS1HK €58

Upload product
information

LEERER

SoldEazy 5 BB HF &

®
=

L e

Sourcing Matching Platform

“The platform helps us identify new suppliers, and on the other
hand, eBay sellers take advantage of it to explore new products
because some sellers may not have resources and logistics system
to stock up inventory from suppliers before the transaction, or in

need of new products. By
matching suppliers and sellers eby
creates a win-win situation.”
eBayZiHEIGR

Besides, eBay also collaborates
with the regional e-com platforms e
in different countries like Gmarket
in Korea, Ruten

Taiwan, GittiGidiyor in Turkey and

in Japan and

A RN DS - A
HHTNSD - RHAAMUNEE I

Mercadolibre in South America.
Sellers from Hong Kong, Taiwan
or Southeast Asia only need to
join a programme to expand their
businesses to those regions.

“Once sellers join the programme, a dedicated team will help to
direct the products to those platforms, providing support on
translation, website design, overseas marketing strategy etc. For
those first-time participants, they may enjoy subsidies to help them
reduce risk in expanding new markets.”

SoldEazy’s Sourcing Platform . eBay Sellers

eBay X% eBayExR ﬂ
Select products el.:). Place orders  «a a
to sell on eBay shops Y \

R aREERHE

el B AR, W AR Rl R AT FRARS NEREEEN 0o sAE eSS R
Ll CUTIRES S e SE R P LE— i L R E LU EE S

o e Bl Y T O T

HERRIZR BB BIRERERS
eBayRENORERKBEERES 2% HE
BB OB HERNERREAHE - BH
LEERHERTETAR PRleBayFhl
SoldEazyBFEH BB BN IHT S BHIER
HleBayWE B BERERALH  BEERRIKT
HBoGSIHKEEFEEZEEE MBS &
BREFBIRMEES EEZRSN—HXAYR K
SIEMARE BURMEEESMEE M
GS1 HKIRMZ M SmartSearchH 2 FHES £ RHE
FHHE Bhhnsass FiHE o

. eBay Buyers

TEAR |

Courier pickup and deliver the products
THHREATHIRERXE

ERIRBECH TR EF

TEPIR IS R AL 2 5 - T eBay BIR
SHRITEE - EAMPIRAE E RIS R G
RUEHE EENE ABENER LEBER
TREEHNERES  E R R -

IE4h > eBay R & ik 2
R & EHEE &
mEE WREAN
Gmarket ~ A&
BHNEXBE-LH
HRGittiGidiyor ~ &
ZEiMMercadolLibre
L RNEFE ALY
BEmIMNERE
eBayH/EE2HEt
g B ESA
BEELEMTIE -

BRZEGE® HMATEFEREREERA
RERIAEMHHEREL L E8EZ Bl
Rt VBN HENESEMRRRELEFE
CHRERERNERER R EFER AR
IR R IH IR
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eBay offers SpeedPAK shipping services for cross-border delivery.
Partnered with logistics solution providers, one-stop service is
provided to sellers including receiving, warehousing, customs
clearance, last mile delivery etc, enabling them to sell their products
to 41 countries worldwide. Sellers can also provide better after-sales
service as eBay offers return service in 6 markets in Europe and the
United States.

Success Tips for e-Commerce

When asked about the tips for brands to stand out among the 10,000
active sellers on eBay, Jenny revealed two keys to success - product
unigueness and having market demand or competitive advantage. “I
know of a seller whose father is a professor with expertise in
semiconductors. They like to hunt for old treasures in scrap market,
then repair and enhance those semiconductor components, sell
them for 10 or dozen times of the cost and earn a handsome profit.
They are one-of-a-kind in the market with this unigue business
model.”

“There’s another fishing enthusiast who has been selling fishing lures,
rods, and others on eBay for 20 years. Even though fishing
equipment market is niche, his expertise in the market, high quality
products made in Japan or Taiwan, together with active promotion

like KOL endorsement has brought him great success in markets like

Australia and Korea.”
[

eBayAIR#HLE LEREEYREREH R
SpeedPAK » BB HEFRYI R EE R H - 12
S -2 B/ BH KRR —REEF 4
AR BEREEME 24 LER K W IEER
AT HEREKRERT CERRBEEZHE

R B R A DM T
eBayBRRRHABRLERESR  ERBMH
 JennyRBABMAER | LB ATHBER
HERFES - (BRA— (I ELEEOESR
IR L RIS - X T R E R
SELTEHHPEE BYHREERNLEE
TUHEIEHRE ABULOBHEHIORNEEE
th I 8 o 3 S AT R A
SRR ERIHI o

FA—(IHARIRMES thifeBay L EHREE
BE —EF20F - NAERNTHHBELIK
BERRMERBERRRGENEREE  BAZE
M5 ESF A KOLEE » FrUTE B ~ 2 F
MIHERRE oy

Jenny believed Hong Kong sellers have great potential ahead as Hong Kong
has competitive advantage in pricing, and people are quick-wit with sharp

business acumen. “Seeing more competitors in the mobile refurbishing

service market, the existing service providers changed its business strategy by

obtaining official certification fromm mobile manufacturers or certification
bodies, sealing its official status to sustain their businesses.” If there is a
winning formula for sellers, it is to always assess the landscape, conduct due

diligence, and respond quickly to the market changes.

HRERTS  JennyR "B BBERERERLFED - B ABBAMHE

ETHISEEBEE RRMABA R - EBRTHENTFHNE SR R R
EANEATS @B T IREERDE  BENAB M T HE &
BUERET I FIUEBEREERED BIRIEE A REESME RB 2Dk
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Enabling Data Quality with Unique
Product Identification

iﬁﬁ oo Bl BIEEN BIR H &

In today’s hyper-connected, highly automated world, 91% of WFRSEEER BHEHHR > BI1%ATED
companies see product data as a key priority, but it’s often challenging @HRELEHIEAE S BEFREFRENEREE
for companies to maintain good product data quality. Data quality BEAFTEHASIERKE - #IEEESIEERIE
refers to the accuracy and completeness of product information, BIMEFUIESZER SR ICREM S

including product description, product name, country of origin etc. BEE R BRI A TE9AE « 4SBT S LA
With the rise of new technologies such as artificial intelligence, EBVERFE > SIEEEIHRESELEHEE TR

machine learning and warehouse automation, data quality is now 7 AEXERE A R IE/E o

even more critical for these technologies to function accurately and SRR EEEAEEE HGSLEEME
efficiently. R A YR R R H BB o
Data quality highly depends on information foundation, and GS1

standards and identification number lay a firm foundation for data

quality and collaborative commerce.

How GS1 standards & identification help in data quality
GSIREMEmBRBMTRASEER

Eu'ﬁi‘uim Unique product identification

BAZEmH A
Facilitate data exchange with business partners
REm BB MNEEE R

Ensure consistent & accurate product information across all channels

BRPTAHE RENERENR —RIERE

Enhance consumer journey with complete product data (e.g. product authentication and track-&-trace)
BIRMEEENEREN IRFHEEEBYIER (D100 2 Z RSB N B )

Accurately capturing and automatically sharing important information on products, locations and more
ERHERAESNZEERNEEENNEREN UES

@@E@@

Learn more about GS1 product identification standards.

BT RE LSRN EmAVER MR

16



BUSINESS CONNECT

Special Feature

Why Businesses Should Avoid Using

Unauthorised Barcodes?

S EEARREE R R EE R Y IRES?

; "B 4
F

"" l , ' ’

o’

rd v .

GS1 HK is the only officially licensed organisation with the authority

to issue GS1 barcodes locally. Numerous benefits can be brought by
our Global Trade Item Numlber (GTIN):

@ Enable trade globally, recognised by big retail chains and small
stores across the world;

9 Facilitate selling on Amazon, Alibaba, eBay etc;

© Use everywhere along the supply chain, no matter you are the
logistics
provider, importer/exporter, wholesaler, distributor;

brand owner, manufacturer, distribution service

@ Increase your sales through more relevant search results;

© Unlock immense business opportunities in social commerce, via
Barcode Scan@WeChat

However, unauthorised barcodes are recently seen in the market,
and massive unnecessary expense may be incurred by using
unauthorised barcodes. Businesses need to be aware not to obtain
barcode numbers from an unauthorised source.

-
What is an unauthorised barcode?

HE R R SRR RE?

¢ Expired barcodes

.
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GS1 HKA S BM—AEEH GS1EFR KRS RUHAE o

FERAGSIZHNERE RIKEASITESRLIE

B

@ =BT AAETER

O ECHNELRETETS
B E# ~ Google ~ eBay%,

(3] TFH%’@@E/Z’TE%‘S%D%H?—W EER YR

DERBMER ADR/HOB - HLEm- 2

THEER DI FERD

0O EBLPEEESER BITRAHEE;

O HRMXEEEREE > WHEER—FoM
51 0

E/)\ERERRERR 5
B¥a bR - mAER

Al R E LRI T SRR ER R 2R
MERBLERBEAREFERETRL BRE
BT B AR RN E MRS

Products cannot be sold in the market

B HAR IS EE because of duplicated number
EfEREENIRE  EmETE
¢ Barcode transfer
(EFEESE Loss Sf Money
g 12i-E3
¢ Counterfeit barcodes . .
> Brand image and reputation loss
RIERIRER RIET RS
» Barcodes issued by non-GS1 organisations A lawsuit Learn more
JEGS AR 5% AV I%E5 (1] R REHEN THRES
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GS1 Standards Required for Vaccines by
GAVI, the Vaccine Alliance and UNICEF
2B EHREIME(GAVYEKRFIEA
HUNICEFiR It R GAVIE BB H

=R GS1MEE R ARG IR £

i
¥

:‘.I'} _ /f

The Vaccine Alliance (GAVI) has required GS1 data and barcode &IKEmEEHKE(GAVHER2019F1081HE
standards to be used on secondary packaging for vaccine tenders ERFiERUNICEFRHERGAVIEBE EITE
financed by GAVI and issued by UNICEF since 1 October, 2019 and #RFBGS1MEE RISIEEAE » BB 20214128
latest by 31 December 2021. GS1 data and barcode standards will 31BZ2EEIT o ZEE RIEBEEZAUNES S
be used to improve product identification, labelling and data JELFEHEMERHREEEEIETHR 52015
exchange within the immunisation supply chain. Since 2015, UNICEF 48 UNICEF Rt R B4 A8 (WHO) B E M
and the World Health Organization (WHQ) had already recognised & EIA#—BEREHPIEENNEZEPRE R
the benefits of the use of harmonised global or international BJiEMME

identification and serialisation standards on vaccines to improve

visibility and traceability.

Vaccines are key in making this world a safer place. We are proud
to contribute with our global standards to the delivery of quality
assured vaccines at the right place, in the right quantities and at the
right time to children and adolescents.
BHEESERBENEE LR — B RREEURIKRERTRE
REENZE EBESME RFEEHET AR REDE

Miguel Lopera GS1 CEO & President
GS1F[ERITEAEE,
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Solution in Feature

Fake Goods Create Real Problem
Protect Your Brand and Improve Channel

Management Now

BaEzE! 115 LMirERRERSE REEE

— e N A

-

Fake masks with no trademarks, barcodes or product information,
and counterfeit alcohol-based hand sanitizers produced by methanol
go rampant lately, posing threats to public health. Hong Kong
customs has recently made the largest seizure of counterfeit Chinese
herbal and Western medicine in a decade, combating the sale of 2.4
million tablets and 470 litres of suspected counterfeit medicines, as
well as 3,200 items of suspected counterfeit cosmetics products. The
total estimated market value of the seizure was about $13.8 million.

Counterfeit products are often sold at a price 40-80% cheaper than
genuine products, and salesperson often claims the products as
parallel import to Hong Kong so price is cheaper. Besides pharmacy
products, counterfeit mobile phones, shoes, handbags and clothing
are also often seen in the market, posing substantial threats to brand
owners, wholesalers, retailers and consumers.

Our REAL Visibility Solution can help businesses to protect their
brand and build consumer trust with patented anti-forgery micro
printing technology, offering numerous values to businesses in brand
protection, consumer engagement, channel management and
anti-phishing.

RIIHH L RFESREDR  FENERASH
BOSE > EERUREERIEMNIRESER
ERBRBREENEATS - BB EHFAIRE
TIBEIOFRAREBEYZM BRI KRK240
BHRIMAT0ATHREE R EEY) - LUK 493200118
FEERRCALE S 5 > (5t Th{EHAV1,3808 T -

AT REERFRLESEEREL-SH HEES
MR HEERERHIMIKEEOEEBE o bREE
mih LEERENNFIRES HE - FERR
HENERATERAE SREgm fEm- 2
EMNEEEEABRERS -

KREHIREAL Visibility 75 225 B 5 I IR A EN
B (micro printing)f i & Bh ik Z= R & H fn g
BEIDHEEET BE M mhig e BEEE
MES  HEREEIE RIS -

FEF T REAL Visibility 5 289173

Jewelry Food Industrial Supplies
RE Bm TR

Industries that have successfully adopted REAL Visibility Solution:

Consumer Electronics

EELEST)

Health Supplements
RfE R

19
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BRRAE

How it works? 75 ZZUN{rliE1E?

REAL Barcodo
ﬁg - |

Consumers scan the
REAL Barcode/ QR
Code on the product
using the app.
HEEZBEBRENR
HWERENERNS

T

Instant product verification to
identify whether it is genuine or
fake. At the same time,
consumers can also trace
product origin & obtain trusted
information.
EEEERREEN B ERE
1% o By > JHE B 78 0] 16 Bt 2 qn 2R R
FRERAEEH

13/

Brand owners can also obtain
real-time visibility on scan
activities, and they will get
alerted and obtain location &
information of counterfeit
goods, as well as the list of
phishing website.

ehE IR Al BN RS B R RS
FEN BEABENMAENER
MR BEHN AL RS

Brand Protection
TRPE A&

» Get alerted and obtain location &
identity of counterfeit goods
FEENTERREENUEMNEH

* Prevent counterfeits and enhance
customer confidence

ERE R HEEELD

* Reduce revenue loss resulting
from counterfeits or lawsuits
B ERITAR T 2R R BE
g

View the case of Hang Cheong
Loong in building consumer trust
on product quality
HEBERNARIDEEERED

Benefits to Brand Owners ¥ @& E IR
- Empower Brand Owners vvith Real—time Visibility On Scan Activities

SRR HERRRELISE

Consumer Engagement

BHEERE)

* Interact with consumers by
providing trusted information in
real-time
BIAREERNRENSHEETE)

» Capture data for big data analytics
to understand consumer behavior
& gain insights
ENASBRUTHEEENITA KRR
Soik

» Create better consumer journey
and enhance consumer confidence
RHHEEBEYRER IERHEEL

View how Chow Tai Fook
enhanced consumer experience

BEAABUMRAEEEZR

Channel Management

RiEEIE

» Track distribution channels and
identify suspicious suppliers

Vo& gl =i

f/tthjm

e Get alerted when product is
scanned and detected out of
the region

BERPHEME LIMEIRIE
AIEE A
» Combat product resell and

parallel products
TEEREBRKEER

BHEEIETT

Benefits to Consumers ¥H & & BiFER
Empower Consumers with Instant Product Authentication & Traceability
B BSr B 55 A0 1B M 2

* Instantly authenticate the product with just a simple scan

RIESERsE E AR

» Trace product origin & obtain trusted information

EHtERRRILERAISZER

» Save consumers from potential harm

BHBERREMEL

Learn more

THE%

Protect Your Brand Build Consumer Trust

REZNmE SHEERIED
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GS1 HK in Review

[ .

.  GS1 HONG KONG SUMMIT /"
fae 25 October 2019 GS1ms

View the speakers interview here & N Ao
RIRENEDEF & (Bl

Revealing the Secrets of
Smart Business @ GS1 HK Summit
PGS1 HKSIEE LGN ZiE

Over 25 distinguished speakers and 500 delegates gathered at GS1  2019FMGS1 HKE & T84 SRS Al
HK Summit 2019 themed “Smart Business: Creating, Connecting, -#E#%- erT’EJ ) [ mTﬁL5OOT_LE—3~%EZL25
Collaborating”, where the “ABCD” of smart business - “act now, be (IiE#EE - SIEE HFET T UNAIZES
agile, capitalise on data” were discussed. Dr. Raymond So, Under }J%“I?%Lﬁ@] = /%57“ IHEEEEE  EH i
Secretary for Transport and Housing of HKSAR, Legislative EERREIBEHEXIET I F828EINE
Councilors Charles Mok and Peter Shiu inaugurated the opening ZiXIBEiREIEMEZE—RTIEEHEEIC

ceremony with other VIP guests.

The brand new session “Board Forum - Innovating, Transforming, Sustaining” was held. Hosted by Gregory So, the
Forum brought new and old brands together sharing how they re-invent themselves in the dynamic environment.

SIEE I TR ERIE [EERIE: AR - 25 - T BAEEREEERBERFEREIR  SHTERMEE—E 2F%
FUNEES ERIRIE NES KEE -
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4 B O] 8

GS1 HK and KPMG’s 4™ edition of CEO & consumers survey, titled “Digital Retail on the Rise” was
announced, providing an overview of digitalisation and technology trends in retail sectors in the
Greater Bay Area and Hong Kong.

EHGS1 HKEEEHTEHM S BRNENMCEOHEERERS (BISTENEE) » Il KEETE
ESE SO IV SE g2l

View the Report here
PRI EER &

S]] )

O,
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GS1 HK in Review

Toast to a New Journey
@ 30t Anniversary Finale Cocktail

BMEE DEHER@GS1 HK 3085

n e R
= 1] R q =R
Our year-long celebration of 30" Anniversary concluded with a
finale cocktail in the newly-opened St. Regis Hotel, joined by
hundreds of distinguished guests and friends. Packed with
entertainment like face-changing performance, singing and live

band entertainment, the night captivated everyone into the splendid
environment.

Starting a new journey, we look forward to another decades of
collaboration with our members and stakeholders!

RENERIOFFEBF AT AR AG IR
BN 2HRISt. Regis/BIENRTT  BHANR
EEBENRE R RES T - EREANESE
¥ BRERKNE - ERRBENAGES EE
URBERAERNERMAREF

GS1 HKIERBAMER  WARFEEEE R
NERFBRREK
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GS1 HK in Review

Driving Supply Chain Innovation
(@ Asian Logistics and Maritime

Conference 2019

RRSEFERE LD

Supply chain has become a critical element for companies to remain
competitive in the modern, digital economy. At the Asian Logistics
and Maritime Conference (ALMC), GS1 HK was the co-organiser of
“Supply-chain Management & Logistics Forum 1”, sharing ideas on
the theme “driving supply chain innovation with smart logistics”.

Hosted by Heidi Ho, GS1 HK’s Principal Consultant, the Forum
highlighted the ways to reshape supply chain and logistics for
smarter business that reduces labour resources and cost. GS1 HK
also showcased how GS1 standard-based solutions drive
end-to-end supply chain visibility with data intelligence.

Asfan Logistics and
Man‘rfme Conference
EMiEE RSN

19-20011/2019

(RFESE R R

HEBERAEEERRNBBECE D REHR
FINBRZ RN RARMESZE L
GS1 HK7 MAMESEEIE R mE 1) RSHHEE
P BERE B2 B) (SRR BUERE

MIEHGS] HKI MR S FEE A E 5 3
AN {eT (H FE SR AR B BE1E » RABIRE AFH
p7 > EIRHETT ATIE S B2 - GS1 HKTFRE
ERETEEEENGSIRENEREAZR BT
SRR T IR R BAE -

Industry experts including Hong Kong Supply Chain Director from P&G, Group Director of Information Technology from
Kerry Logistics and Head of Blockchain Technology, SF Technology shared their wisdom and experience in supply chain and

logistics.

SZUTERNRREENEX TR HELAZTHAHESHERERYANRE ETaESEERMHEETE EEYREREARK

BERIRBR BRI ERMTEE A

25

As part of the over 50 activities
organised during Hong Kong Maritime
Week, industry practitioners visited GS1
HK’s Smart Business Innovation Centre.
They were inspired by the smart
applications in various industries.

2019 BB BERRM T HBIBS0XIEEE)
Hp—IBAZH2MELEGSL HKEER
AL BARRITENESTRE/ECRE
FAMER -
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GS1 HK in Review

Cross-Industry Leaders Gathered
@ The 9t GS1 Executive Luncheon

BITRAMESEGELI 1T

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
The 9" GS1 HK Executive Luncheon (GEL) was held in mid AER2019F128FRTTHIRGELFERE :
December 2019, gathering over 30 executives across various & EEBIBIOMUETENEEREAS SFE0 |
industries ranging from food, retail, household products, watch, ZE-RKEMRR Bk BB ERESTE -RKERE |
healthcare and medical industry. Representatives from A.S. Waston EXEE - -SEBRAEZ2AXREEHE P |
Group, Campbell Foods, Fortress and others initiated discussions on & i~ FEIEBEEs i T TGS HKN S :
numerous topics, exchanged insights about industry development, HAZE&EE - |
and got updates from GS1 HK. |
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|

Karen Chan, Vice President of
German Pool shared how
businesses stay competitive in
today’s economic environment
and ways to develop
omni-channel businesses to
drive future growth.

EHEBERREREEY T ENRIR
B _EEIAT AT RS &BIRIE R |
B URNFERERE L&
TEREBE-EHRIE R




BUSINESSCONNECT

A 15 [0 B8

sia Pﬁr_ mlunm F
AP

.

: Reinforcing Regional Collaboration @ AP Forum

GS15a K& Bk & 4B 4 h% w18 _E AR INs& 1 (F

The Asia-Pacific region is diverse, dynamic and the rapidly changing
region. In order to help our members better respond to future changes in
the region, the management team from GS1 member organisations (MOs)
across the Asia Pacific region and Global Office had come to Hong Kong
to discuss the status of strategic initiatives, on-going regional projects,
best practices and insights. They also shared their challenges and
opportunities in their region. Salina Yan, Director-General of Trade and
Industry, HKSAR Government and May Chung, General Manager, Nestlé
Hong Kong Ltd. shared industry insights at the opening session.

DRER—EZTIE- BEZRRSERERN
& #HEBEREEIDEARRPE > GS15
NeEMERBREBHNEEEASImHERS
HETHIE RS RBEONER - THRIETE
TRt &IBENAE B IR R IEE KR R AE o th
MENZTRENEHNRBE RIS -TX85
EERDEMKELREBARAEMEERES
BRARER LOZETITERME-

16 GS1 Asia Pacific Member Organisation executives signed the Hong Kong Declaration to pledge to a new way of working
together to better promote GS1 in the Asia Pacific region, and support GS1 members to move products to market faster, open

new markets in the region effectively.

16MERMBABNARNRE LBRETES  AESUSHF A NMBRILIHRIE KEESHCSINERNBANER  STEEGSIEEFRE

EmiEE IR R tE N EA MR MBRRHT S
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New Members

GS1 Hong Kong welcomes the following new members

(in alphabetical order MZEXZFHEF))

1

10.
11

12.
13.

14.

15.

16.

17.

18.

19.

20.
21.

22.

23.
24.

25.

26.

27.
28.

29.
30.

Bl

32.

B

34.

5.
36.

29

1953 (HK) FOOD SCIENCE & TECHNOLOGY CO LTD

1953F R RBIHZARAE

A&S BROADCAST LTD

ABLE TREASURE ENTERPRISE LTD
HREERRAR

ADVANCE BEAUTY INTERNATIONAL CO LTD
AGILE TRADING (HK) CO LTD
HRES(FR)ARAD

AGING REVERSE ISLAND GROUP CO LTD
P SERARAR

AGREE LTD

BHARAE]

AIMEX LTD

AIROSI CHILDREN SUPPLIES CO LTD
EREREARARAR

ALLISDONE LTD

ALPHA INTERNATIONAL CO LTD

RRa BB IR AR

ALTUM ASIA LTD

AMELIE BOUTIQUE INTERNATIONAL LTD
A RBRARAR

AMERICAN SUPERHERO CO LTD
ZEBREERRAT

AMPLE GAIN INTERNATIONAL CO LTD

R EBERARAR

ANCOGOLD JEWELLERY INTERNATIONAL LTD

BhEEHREBRARAR

APS PHARM LTD

RERERRAF

AQUA FOEST TRADING

KHRMES

AQUA PLUS CO LTD

MERAERAE]

ARBITT CO LTD

ARCHON INNOVATIONS LTD
HREERHABRAR

ARIRANG (INT'L) HOLDING GROUP LTD
P 52 B8 (EPR) e EE E B IR A )

ASIA DIRECT SERVICE (HK) LTD
AVANTIA INTERNATIONAL GROUP CO LTD
REBEREBRARAE

BATHE TO BASICS LTD
£H(EB)BERAF

BEANIE HONG KONG LTD
SRR BB A RAE

BEAR HUGS TOYS HK LTD

BEST UNITED MARKETING LTD
REERARAR

BLESS INTERNATIONAL GROUP LTD
BLESSCUIT LTD
HAHERBERERAR

BLUE INDUSTRIAL (HK) CO LTD
MEBX(FR)ARAR

BLUE MERCURY TECHNOLOGY (INT'L) LTD
BKERE(ER)RNDERAR

BOVI GOJI BERRIES LTD
HHAEEZERAT

BPH INVESTMENT CO LTD
BRERERRAD

BRANDLITE LTD

CALICRUSH LTD

37.
38.

39.

40.

41.

42.

43.

44,

45.

46.

47.
48.

49.

50.

51.
52.

5%,

54.
558

56.

57.

58.

59.
60.

61.

62.
63.

64.

65.

66.

67.
68.

69.

70.

MDA GS1EREE

CAMROSS 360

CAVEN FOODS (HK) HOLDINGS CO LTD
HUR R (ER)ERERAR

CHEUK YIP PLASTIC FACTORY LTD
SXRBERRAF

CHINA CULTURE LTD

APEXERRAT

CHINA GINSENG DRIED SEAFOOD TRADING LTD
RESHBREZERAE

CHINA NATIONAL NUTRITION CO LTD
TEHEREEARAR

CHINA SHUNBAILI TOBACCO CO LTD
FRIEEMEERRAR

CHUNG TIN INDUSTRIAL LTD
PREALBRERAT

CITITOP GLOBAL LTD

EHIRKARAR

COLLECTANEA JLTD

BHARAE

COLUNBU BRAND MARKETING CO LTD
CRESCENDO APPAREL LTD
HEBREARAR

CRYSTAL-CHARMS INTERNATIONAL CO LTD
BERSERARAE

D Q XIANG FOOD PRODUCTS (HK) LTD
255 RM(EHE)BRAR

DCFANBOY CO LTD

DEFIANCE INTERNATIONAL (HK) GROUP LTD
HEER(ER)EEBRAS

DELEGANCE COSMETICS (FRANCE) LTD
BREACH R (AR B IRAE]

DERMA POWER CO LTD

DRAGON WAY COMMERCIAL AND SCIENCE TECHNOLOGY GROUP LTD
ERREREENEEERAR

DREAMTEC LTD

EFEARAT

DUO MI YI XIA (CHINA) FOOD CO LTD
ZR—T(FE)RRARAH

EDOHK INTERNATIONAL GROUP LTD
—REREEBRAT

ELECTRONIC COMMERCE GLOBAL LTD
EMOHIC CO LTD

HERIEARAR

ENZYME BIOPHARM (HK) LTD
REEMEEE(EB)ARAR

ERA TOYS LTD

EUROPHARM LABORATOIRES (HK) CO LTD
ECER(ERARAE

EVERWAY INDUSTRIAL LTD
KERERRAR

FENWICK TRADING CO

HINEZ QB

FOLLOW ME INT'L BIOTECHNOLOGY LTD
REEREREMRERNBRAR
FONSMEDIC SERVICES CO LTD

FORKIDS PROMOTION LTD
RetEEARAR

FORWIN (HK) INVESTMENT HOLDINGS LTD
EREB)REEEBRAR

FRANCE SI FU JIAO (HK) TOILETRIES LTD
FEEERE(EB)CURARAS



71.
72.

73.

74.

75.

76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

91.

92.

93.

94.
95.

96.

97.

98.

99.

100.

101.

102.

103.

104.

A

FRE-NEWLIFE LAB (GROUP) LTD
FRIENDSHIP FOOD LTD
EHRREARAT

FULL ASIA ENTERPRISES LTD
EREEARAD

GAIN SUCCESS INDUSTRIAL LTD
EREFARAR

GENESIS CREATION (HK) CO LTD
RAIKM(FR)ARAGD

GERMANY GEBAO GROUP (HK) COSMETICS LTD
EERIEEE(EB) EERERAR
GERMANY KAISER BEER CO LTD
EEHHIEERRAE

GIANT KING ENTERPRISES LTD
BREMERRAR

GRADIENT BREWERY LTD
ENRBERAF

GRANT TALENT DEVELOPMENT LTD
BEERAMRAR

GREATICE LTD

RERBRIRARAE

GREEN TECH QUANTUM INTERNATIONAL CO LTD
R AEERAERARAR

GRUIT (SCANDINAVIA) BREWERY GROUP CO LTD
RERIE) R EEEERAR
HAPPY KITCHEN DEVELOPMENT CO
RILEEERAT

HAPPY TOGETHER ABALONE LTD
CEREERRAR

HARVEST FULL DEVELOPMENT LTD
mEERARAR

HEALTH BOOST INTERNATIONAL LTD
ENRERARAR

HEALTH ELITE CLUB LTD
REGERAF

HENG BAO FOODSTUFF (HK) LTD
A2 RRER)ERAS

HK AOSHITING INT'L FOOD LTD
FRETERREAERAH

HK CHUXIN (ASIA-PACIFIC) GROUP HOLDING LTD
EFEMO(EX)EEZRARAT

HK DAYITONG TRADE LIMITED
EEAGEHEARAR

HK HENGLINXIANG FOODS TECHNOLOGY INT'L LTD

EFREMFREMEBEFERAR
HK LOVECRAFT LTD

HK QIAOJIAREN BIOLOGICAL TECHNOLOGY GROUP LTD

ERHEAEYRRERFRAR
HK RHT INT'L GROUP LTD
EBCHNERRERERAR

HK WA WA MEI INTERNATIONAL BIOTECHNOLOGY LTD

EREERBRENRRAERAR

HK WEIXIANG TRADING LTD
EEREAEZARAE

HK WH INDUSTRIAL CO LTD
ERRITEXARAE

HK XIZI INT'L BIOTECH LTD
EEBTFEREMRRARAT
HONG KONG AMY FINANCIAL INVESTMENT LTD
ERMEERMZERRAR

HONG KONG ETON FOOD LTD
EEFERRARAE

HONG KONG FISILE TRADING LTD
EBRERLEZERAR

HONG KONG GIAYEE CO LTD
ERREROBRAE

BUSINESS CONNECT

Biomes

105.

106.

107.

108.

109.

110.

111

112.

113.

114.

115.

116.

117.

118.

119.

120.

121.

122.

123.

124.

125.

126.

127.

129.

131.

132.

133.

134.

135.

136.

137.

128.

130.

HONG KONG GOOD LUCK TOBACCO CO LTD
ERFEEERRAR

HONG KONG GUAN YI INDUSTRIAL CO LTD
EEE-BXARAE

HONG KONG HIGHPOWER TECHNOLOGY CO LTD
EEREEREARAE

HONG KONG JIAPIN INTERNATIONAL TRADING CO LTD
EEMZEREZBRAR

HONG KONG LITTLE DEER TEA INDUSTRY LTD
ERNEXRBEARAT

HONG KONG MARRY INTERNATIONAL GROUP CO LTD
EREHRBERERBRAR

HONG KONG NACHEL COSMETICS INTERNATIONAL CO LTD
EERT RILUREERERAT

HONG KONG NATIONAL GATE TOBACCO CO LTD
EFREFIEERRAR

HONG KONG PANGEGE GROUP CO LTD
EREIFSEERRAT

HONG KONG PO CHI LAM GROUP CO LTD
ERHZMEEARAT

HONG KONG SHAM KONG FOODS (GROUP) CO LTD
EFRFBRM(EE)BRAF

HONG KONG SIWEITE CO LTD

EEHMEARAD

HONG KONG SNACK ANGEL CO LTD
ERNBREARAR

HONG KONG SUPERIOR PRODUCTS CO LTD

EEERZ LARAT

HONG KONG WANYA INTERNATIONAL CO LTD
EEBRERARAE

HONG KONG WEN HONG INTERNATIONAL TRADING LTD
EEXBRBEREZBRATR

HONG KONG XIANGSINI FOOD CO LTD
ERBHRRRARAR

HONG KONG XIANLISHI INTERNATIONAL COSMETICS CO LTD
ERMBEFER U RERAT

HONG KONG XIAOJILA INTERNATIONAL TRADE CO LTD
EEXSNERESARAR

HONG KONG YASHIDA INTERNATIONAL GROUP CO LTD
R TERRERERAR

HONG XIANG (HK) FOOD LTD

IR(ER)RBARAF

HONGKONG (GERMANY) SINAIQI STOCK INDUSTRY CO LTD
R (BE) NI RNEXARAR

HONGKONG AOLONG FOOD CO LTD
EERERRARAE

HONGKONG BAISHI INTERNATIONAL GROUP LTD
HEER(ER)EEERAT

HONGKONG BAMPTON GROUP CO LTD
ERMEEXEEARAR

HONGKONG BBGOOD INTERNATIONAL LTD
EEHAFERARAR

HONGKONG FOIST INTERNATIONAL TRADING LTD
ERBEEREREZERAR

HONGKONG GUOXUANTANG GROUP CO LTD
EEASELERRAR

HONGKONG JINDEFU INT'L GROUP LTD
EERERERERFRAR

HONGKONG MOOD FOR LOVE BIOLOGICAL TECHNOLOGY LTD
ERIERFEEMRRARAT

HONGKONG SIBEINI FOOD CO LTD
FRTRERRARAR

HONGKONG SROGET COSMETICS CO LTD
ERMBRICRARAR

HONGKONG THE BEAUTY INTERNATIONAL CO LTD
EEBZEANERARAR

30



138.

139.

140.

141.

142.

143.

144.

145.

146.

147.

148.

149.

150.

151.

152.

153.

154.

155.

156.

157
158.

159.

160.

161.

162.

163.

164.

165.

166.

167.
168.

169.

170.

171.

A

31
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HONGKONG TIANLONG INDUSTRY LTD
ERREEERRAT

HONGKONG WENRUN INTERNATIONAL TRADE LTD
EEMERREZARAD

HONGKONG XINYAN INTERNATIONAL LTD
EBLMBEIRARAE

HONGKONG Y1 PIN JIA ER DAILY NECESSITIES CO LTD
EE—mERBARARAR

HONGKONG YIDIAN CO LTD

EE—HARAR

HONGKONG ZHENG HONG DE INTERNATIONAL GROUP CO LTD
ERLEBRREERERFRAR

HONGKONG ZHONGSHENG INT'L ENTERPRISE SHARE LTD
EENREREEROERAE

HONGMAO (HK) FOOD CO LTD
hE(EB)REARATF

HUANGANG (HK) FOODS INDUSTRY LTD
REEBRBITEARRAR

HUAYUE INT'L (HK) CO LTD
ERER(ER)BRAF

HUGE EGG TRADING LTD

EREZAIRAR

HYDRAGON LTD

BEXARAF

INCINTA CO LTD

ERBREERRAT

INTERSALES (HK) LTD

BE(EE)ERAR

INTERSALES (HK) LTD

B (BB BRAT

ITALY VV BROWN INTERNATIONAL LEATHER CO LTD
BATEEAEEREZARRAR

JAPAN LULINSOCIETY (HK) LTD
HABERL(E8)BRAR

JIN HOI INTERNATIONAL TRADING LTD
RYEREZARAE

JITA BIOTECHNOLOGY LTD

BREVBARAE

JJ & CINVESTMENTS LTD

JMC COSMETICS LTD

EHMEHRBIRAT

JUMBO MILLION DEVELOPMENT LTD
BRERARAD

JUNXIONG INDUSTRY CO LTD

REBEAMRAF

KADOKAWA HONGKONG LTD

EEA)IBRAE

KAFUYOUPIN (INT'L) CO LTD
*XRERER)ARAR

KARREX (HK) LTD

Mz (&) BRASF

KAXIMU (HK) FOOD CO LTD
FEBER)RRARAE

KEEN OCEAN INDUSTRIAL LTD

BFEXARAE

KNITWARM LTD

HEARAR

KOMARC HOLDINGS LTD

KOREA LOTTE INT'L LTD

BESXERARAR

KWEICHOW MOUTAI ZHONG TIEN WINE CO LTD
BNF BRRBREROBRAT

LAKE (HK) CO LTD

B(ER)ARAF

LAND AND SEA CORPORATION LTD

172.

173.

174.

175.

176.

177.

178.
179.
180.
181.
182.
183.

184.

185.
186.

187.

188.

189.

190.

191.

192.
193.

194.

195

196.

197.

198.

199.
200.
201.

202.
203.

204.
205.

206.
207.

208.
209.
210.

211

LASON GOUTAL GROUPS LTD
MREEEBRATR

LEDYOND TECHNOLOGY LTD
BERBFREARAR

LI YUAN MENG (HK) HEALTH INDUSTRY LTD
NEZ(EE)REEXARAR

MACAO DAGUDONG FOOD STOCK CO LTD
BPIRBERBERRNARATR

MAGIC HOUSE (HK) LTD

EERBGARATR

MALAYSIA HUASHENG FOOD LTD
EROAREERRARAR

MANTA LAB LTD

MARCUS & MARCUS (INT'L) LTD

MASTER GLOBAL INTERNATIONAL CO LTD
MEFFERT'S LTD

MEITEC LTD

MINGSTON INDUSTRIES LTD
BAARFEARAR

MIRACLE FOOD TRADING CO LTD
EERESARAR

MOIMUI CREATIONS LTD

MR PET SUPPLIES WHOLESALE CO
BEY)STAE BEM) A SR ARt B

NET:D LTD

BRARAE

NEW DIRECTION INTERNATIONAL TRADING CO LTD
HHMBERESARAR

NEW PIONEER INDUSTRIAL LTD
RMBEARAF

NEXT MARKETING LTD

FRREBRAF

NIMENI (HK) BIOPHARMACEUTIAL CO LTD
BEE(BR)EMFIEAIRAR

NORTH SWAN HOLDINGS LTD

NWMCY (CHINA) CO LTD
HE(FE)RNBRAG

OLD HENRY LTD

OLIVIO (HK) LTD

REER(FR)ARAR

OUYA MILITARY LUBRICATION TECHNOLOGY GROUP CO LTD
BEETHBNREEERAR

PARTLINK LTD

BEARAE

PAVO PHILO INTERNATIONAL CO LTD
LERERARAT

PET TIME TRADING LTD

PLASMA CLOUD LTD

PROLIFE BIO LTD

HRBEVMHEARAR

PROTIGA CO LTD

QUALIFE HONG KONG LTD
IREEBELEE(EE)BRAR

QUARK LTD

QVS INDUSTRIES LTD

EEMBEXEFRAF

RB (HYGIENE HOME) HK LTD

REAL PRO LTD

BEHEARAF

RICH GROMART

ROUND ONE LTD

ROYAL TOYS (HK) CO LTD

SRR (EH8)BRAE

RUISHIHANFU TO THE INTERNATIONAL HOLDINGS LTD
LR ERERERBRAR



BUSINESS CONNECT

Binmes

212.SAM LUNG EMBROIDERY THREAD FACTORY LTD
=B ARAR

213.SAM’'S RANCH CO LTD
HREWEARAR

214. SEATOMAN HOLDINGS LTD
BEXAERAR

215. SEENICE INTERNATIONAL BIOTECHNOLOGY LTD
EMEREMHARAR

216.SG NANYANG MEDICINE MANUFACTORY LTD
E R REBARATR

217. SHAN HO ASIA PACIFIC LTD
WREE XA FRAE]

218. SHANFANGZ BEAUTY HEALTH INT’L CHAIN ENTERPRISE LTD
ERZRBBEEREHCERRAT

219. SHEN HUA INTERNATIONAL LTD

220. SHENG YUAN ZHONG TIAN GROUP (INT'L) HOLDING CO LTD
BT REE (B ZERARAR

221. SHESHI LTD
EZBRAF

222. SHINY PHARMA (HK) CO LTD
EERERERBRAT

223.SIMPLE SMILE LTD
Bz EEMARAT

224. SINGSONG INTERNATIONAL TRADE CO LTD
=HEREZERAF

225. SKYDRAGON TOBACCO GROUP INTERNATIONAL LTD
REEEEEEERARAR

226. SKYMAY GLOBAL CO LTD
BXIRIKBRAF

227.SNOWY VILLAGE PERSONAL CARE LTD
ASEAZERRAR

228. SPIDER GLOBAL LTD
ERRIRHKARAR

229. SUNDIAL TECHNOLOGY DEVELOPMENT LTD
HBEZERARAF

230.SYMEA LTD

231. T&R TOBACCO INTERNATIONAL CO LTD
REEERRAT

232. TAGYE HK CO LTD
ZHEBARAF

233. TAIWAN LUJIAOXIANG MILK TEA CO LTD
EEEABNIARAR

234. TAK SHING FOOD CO LTD
ERRRARAR

235. TEPCO ENTERPRISES LTD
BEEFARAR

236. THE PRODUCT WORKSHOP LTD
& - BIREHARAR

237. THINKBUSINESS BRAND SERVICE LTD
R mEIRFARAE

238. THREE DOG NIGHT LTD

239. THUNDEROBOT INTERNATIONAL (HK) LTD
EHER(EE)BRAE

240. TIMEXPOSE LTD
FEBRARAE

241. TINTIN ROW TRADING CO LTD
ARRTEZBRATR

242.TOBY WORLD LTD
Rt RARAT

243. TONIC SUPREME LTD
BREZIARAR

244.TOP LEADER ASIA PACIFIC LTD
SHEBAARAT

245. TOP TALENT UNIVERSAL LTD

BRIRKARAF
A

246.

247.

248.

249.

250.
251.

252.

253.

254.

255.

256.

257.

258.

259.

260.

261.

262.

263.
264.

265.

266.

267

268.

269.

270.

271.
272.
273.

274.

275.

276.

277.
278.
279.

A

TRAVELMALL SWITZERLAND HOLDINGS LTD
T ERETRHERA IR A

TUO QUE TANG INSTITUTE OF REGENERATIVE SCIENCE CO LTD
EHREBERBZMARARAE

UBAY INTERNATIONAL TRADE CO LTD
EREREZHERAE

UK HENRY FOOD HOLDINGS LTD
RE=HRAERBRAR

UMC INTERNATIONAL LTD

UNIHUI INTERNATIONAL LTD
BHEERARAR

UNION SQUARE LTD

BRARAR

UUSZE (HK) ELECTRONIC CO LTD

VOTO GLOBAL LTD

VVO INTERNATIONAL CO LTD
FREFERAR

WATTLY INTERNATIONAL GROUP LTD
FERFERARAR

WEALTHY INTERNATIONAL TRADING (HK) LTD
MERRES(BE)BRAR

WELCOME WING LTD

RIEAIRAR

WELL SELECTION INTERNATIONAL LTD
REEREZBRAR

WINTIDE BRAND LTD

BRmEARAR

WISE INNOVATION

ERAIR

WOSHINE PRECISE MACHINERY (CHINA) LTD
FEEEK(PE)BRAR

WWW LTD

XINGYAO ECOMMERCE TECHNOLOGY LTD
EREHRRARAT

XIONG YOUXIN PIN (INT'L) CO LTD

A L (EFR)BRRAE

YAN WO HO FOOD CO LTD
CHERRARAR

YIDA THE WORLD TRAD LTD
TAEEFRAR

YIELD SINO LTD

EBERRAR

YINYING ECOMMERCE TECHONLOGY LTD
REBERRARAE

YITONG FLYING INTERNATIONAL CO LTD
—ERERERARAR

YLX GROUP CO LTD

YPERNOVA LTD

YUEN FAT SEAFOOD AND MEAT LTD
RERBEAREPIEARAT

YUN HAN (HK) INDUSTRIAL INTERNATIONAL LTD
BEREX(ER)ERARARE

YUNTENG GROUP (HK) CO LTD
ZREE(ER)RNBRAT

ZHEJIANG AISUN HOME TEXTILE CO LTD
MWIEHRERRARAR

ZXZY LTD

—MHEBEARAD

EELEERERBRAR

Join Us

RAHEFINES
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® QUALITY

1 FOOD

Traceability
Hong Kong Scheme

E‘Ff"éli
HJ HmilE

@bﬂ r@ﬁﬁﬂiﬁﬁﬁ*’ HestE
ﬁE%@é””? BRRY— 173?

_.--

MEEEmEEERD I FEERREERETEREERA AR EER TEAMPENERBHENR
MEHEELE2EMTH %%Eﬁmﬂ? %WfEﬁE SR E R E

Through international standards and food management system best practices, the “Quality Food
Traceability Scheme” assess local companies’ of their food supply chain traceability and their ability
of offering consumers safe and quality food, and provide recognition and improvement advice.
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Supporting Organisations

o) A The Institute of Purchasing
IE As) & Supply of Hong Kong
A TR BRS A

GS1 Hong Kong

22/F, OTB Building, 160 Gloucester Road, Wanchai, Hong Kong

T +852 2863 9750 E services@gslhk.org www.gslhk.org

GS1 is a registered trademark of GS1 AISBL. All contents copyright©GS1 AISBL 2020 https://www.gslhk.org



