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Adapting Uncertainty and
Emerge Stronger

EEHEAT & SEas

It seems like apocalypse for retail sector as large enterprises are
collapsing: a global fast-fashion brand announced closures of
1,200 stores worldwide, and an iconic lingerie enterprise filed for
administration in England. But it’s not all doom and gloom for
retailers. The largest online shopping festival “618” had
triumphed, with a record high of 269.2 billion RMB sales volume
on JD.com platform. The National Bureau of Statistics of China
echoed the good news, unveiling a YoY growth of 4.5% to 4,017
billion RMB for online sales in the first 5 months of 2020.

Like a train in full speed, e-commerce has been trending for
years and the pandemic has simply fueled its power, forcing
retailers to transform quickly. Taking our interviewee Hang
Heung as example, they have only started its own
e-marketplace in 2019. Seeing immerse opportunity for growth,
they invested more in opening e-shops on HKTVmall, Ztore,
Lazada, Tmall etc.

With “Go Digital” prevailing among businesses, many traditional
retailers and youngsters are open to more opportunities and
new business model, which saves them from the high rental
cost and shopkeeper expenses in Hong Kong. By reducing the
operating cost, the retail price of products can be more
affordable and reasonable. Consumers are enabled to find more
product information and make better evaluation for similar
products online, which protects shoppers’ interest and ensure
market fairness.

It can be challenging sometimes when company started online
business. CEO of Hang Heung unveiled the most difficult part
has been the delivery and fulfillment. Spokesperson of Getz
Brothers (HK) mirrored that sentiment, saying in an interview
that there will be continuous fluctuation in Hong Kong domestic
demand and supply chain in the second half of 2020. He recalled
the company usually stocked up 1-2 months of inventory and
yet there was still unstable supply at a period of time, because
of the city lock-down and suspension of transport. He believes
the industry should build a robust tracking system so as to
create a more transparent supply chain.

“Go Smart” is a strategy to encourage company to adopt new
technologies like 10T / RFID, big data analytics over its supply
chain, which enables automation and traceability in many
processes like production, cold chain, monitoring. Using the
data collected from the data points, business can analyse or
even predict the future demand & supply, so as to “Do More
with Less”. Dr. Stephen Lam, COO of GS1 Hong Kong, will
explain more on the importance and applications of Smart
Operations inside the magazine.
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About GS1 Hong Kong R EBEREEITE

GS1 Hong Kong is the local chapter of GS1°, a not-for-profit, standards organisation that
develops and drives adoption of easy-to-implement global standards for business to
uniquely identify, accurately capture and automatically share vital information about
products, locations and assets.

GS1 Hong Kong’s mission is to empower business to grow and to improve efficiency,
safety, authenticity and sustainability across multiple sectors and facilitates commerce
connectivity through the provision of a full spectrum of platforms, solutions and services
based on our global standards. We provide a trusted foundation for accurate, sharable,
searchable and linkable data. Our EPC standard lays the foundation for loT, powering a
range of loT-based services and applications. We are helping industry to meet the
challenges of omni-channel commerce and create a seamless customer experience. By
engaging with communities of trading partners, industry organisations, government, and
technology providers, we are fostering a collaborative ecosystem and aiming for “Smarter
Business, Better Life”.

For more information about GS1 Hong Kong, please visit www.gslhk.org
Editors: Corinna Fung, Will Ip, Cindy Chui

Advertising and editorial enquiries: Will Ip
Tel: 2863 9763 Email: willip@gslhk.org
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COVID-19 pandemic and the associated lockdowns in many countries have
created economic turmoil and impacted supply chains globally. Philip Ho,
Chairman of the Hong Kong Suppliers Association and Managing Director
of Getz Bros. & Co. (Hong Kong) Ltd, expects that as the daily lives and
habits of local citizens have been impacted and forced to change and
adapt, there will be continuous fluctuations in Hong Kong’s domestic
demand and supply chain in the second half of 2020. The pandemic,
US-China trade war and the US’s plan to strip Hong Kong of its special
trading status are making it more difficult to accurately forecast the
demand and supply conditions. Enterprises are recommended to explore
different kinds of supply chain solutions to ensure uninterrupted supply
and respond flexibly to the changing market demands.

Stable Supply to Hong Kong without Disruptions

When the pandemic was at its peak in the last few months, Hong Kong
people were snapping up household goods and groceries out of fear of
scarcity. Representing the Association, Philip recalled that he had urged
citizens not to panic buy as every supplier has sufficient inventory based on
the normal local demand. Take Getz Bros. for example, a distributor of a
host of brands including C&S toilet rolls, Energizer batteries, Okamoto
condoms, Sensa Cools herbal drinks, Taikoo sugar, Royal Taste luncheon
meat, Ah Yat abalone, Samyang noodles, etc., have an average of 10
standard containers (about 50 to 80 tons) shipped to Hong Kong every
day. There was minimal, if any, supply shortage encountered even during
the pandemic. At that time, staff at Getz Bros. had spent extra hours and
efforts to closely monitor the demand and inventory, and contact suppliers
frequently in order to ensure stable and timely supply of goods.

3

COVID-19 Reshapes Global Supply Chains:
Enterprises Should Master
“3 High, 3 Low” to Stay Afloat
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Chairman, Hong Kong Suppliers Association
Managing Director, Getz Bros. & Co. (Hong Kong) Ltd
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“We usually stock up one to two months of inventory to maintain our
supply to over 10,000 retail stores and catering outlets in Hong Kong,
particularly before Chinese New Year. Besides, suppliers will normally
pre-arrange replenishment orders for distribution after Chinese New
Year, as some factories might be closed for long during the festive
season.”

Philip said the goods distributed by Getz Bros. come from all over the
world. Around half of them are from South East Asia, over 30% from
Mainland China and the rest from Europe and the US.

“During the COVID-19 outbreak, household goods and food suppliers in
Mainland China have actively imposed quarantine and preventive measures,
and hence most of them were able to resume work quickly after a short period
of closure and ramp up production. Goods supply was only disrupted
temporarily . On the contrary, the pandemic continues to surge in the West and
South East Asia, putting much pressure on logistics delivery and cost. With
lockdown and stay-at-home orders implemented in most countries, people
have avoided shopping in the street, and the international trade has faltered.
Both sales and cargo shipments have dropped, leading to lesser sea freight
sailing frequencies, longer logistics cycle and rise in supply chain costs.”

Barcode Optimizes Inventory Management and
Digitisation Accelerates Cash Flow

To cope with business growth, Getz Bros. relocated its warehouse to
Hutchsion Logistics Centre at Kwai Chung Container Port Terminal 4 last
year. Occupying an area of over 110,000 sg. feet, the new warehouse is
designed for both ambient and temperature-controlled storage, with the
latter taking up half of the warehouse space. It has three-layer adjustable
steel racking designed specifically for palletized goods , supported by
electric forklifts that greatly enhance storage capability and cargo
movement efficiency. It is also equipped with over 60 CCTVs and an alarm
monitoring system operating 24 hours for security surveillance. There is
also a repacking centre set up to cater for various clients’ needs.

All container trucks and other vehicles can go straight to the warehouse, which
can handle the loading and unloading of 10 vehicles/containers at the same
time. This has greatly enhanced the operational efficiency and competitive
edge, catering for different business models and requirements of customers.
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Getz Bros. uses GS1 barcodes in various storage and retail operation
scenarios to increase efficiency. “With only 20 storekeepers in our
warehouse, they make use of barcodes extensively to identify, store, pack
and deliver tens of thousands of incoming and outgoing goods every day.
The standard is also applied in every storage zone and location, playing a
key role in our goods identification, stock-taking and tracking processes.
As we work closely with both brick-and-mortar retail stores and online
e-commerce platforms, we need barcodes to efficiently exchange
accurate product information and sales data with our business partners, to
ensure products availability and replenishment.”

Getz Bros. has also leveraged GS1 HK’s ezTRADE platform to exchange
electronic orders and shipment notices with trading partners, enabling
them to achieve greater efficiency. “ezTRADE has been used by most of
the large retailers in Hong Kong. There’s no exception for suppliers. The
platform helps reduce manual errors, accelerate data accuracy and stock
replenishment. As a result, we only need a few staff to process over 10,000
orders every month. This is one of the cornerstones in our digitisation
journey.”

Alternative Solutions in Response to Supply
Chain Disruptions

In the past, some merchants kept just-in-time stock inventory to optimise
warehouse space. The current worldwide pandemic shows the
vulnerability and risk of supply chain, because factories and production
lines can be suspended in some places. Philip advises companies to
identify weaknesses in their supply chains, such as over-reliance on one
single supplier in certain areas. They may have to look for alternate
suppliers in those areas and set up early alert systems as well as response
and remedial mechanisms to tackle supply issues. An agile and flexible
supply chain helps companies respond quickly and effectively to supply
issues and the volatile market demands, which can turn into a key
differentiator for companies.

He points out that many logistics companies have started to use
technologies such as electronic signature or shipment tracking to increase
supply chain transparency. Getz Bros. uses transportation management
system to carry out route planning and fleet management. Integrated with
artificial intelligence and data analytics technologies, the system provides
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comprehensive transportation and distribution features to optimise

delivery schedule. The system can track goods delivery in real time
and forecast inventory accurately, reducing manual errors in invoice
processing. It can also provide sales and inventory data report to
help staff evaluate delivery performance and enhance operational
efficiency.

Mastering “3 High, 3 Low” for Survival
Philip believes enterprises should hold on to the “3 High 3 Low”

principle in order to weather the economic downturn and the global
supply chains volatility:

® [ncreasing market demand forecast accuracy
fE= % 5 SR8 ZE T 1%

® |Increasing sales and marketing efforts
REmiZEHRIEENNE

® [ncreasing delivery and supply capabilities

o AN FEAE

Consumers are increasingly seeking for more product information,
for example its manufacturing, production and delivery data. This is
especially true for food and personal care products, because they
directly affect consumers’ health and safety. Philip has reiterated that
the primary responsibility of a supplier is to provide quality products
to consumers, so that they can enjoy them with peace of mind. He
thinks the industry should work together to build a robust tracking
system so as to create a more transparent supply chain, which helps
fortify quality, crisis management and other systems. It also helps in
the compliance to regulatory requirements and boosts consumer
trust for the industry.
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® | owering supply chain costs
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® | owering inventory backlog
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® | owering overall procurement costs
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How will the EU’s e-Commerce VAT Changes
Impact your Business? Iltem Identifiers
Required for Cross-border Parcels

EXBA B i VATIE ER s e & 2T EFE?

I B4 ISRV ISR B0 61 R _E Sl U B

The EU will change its Value Added Tax (VAT) regulation by 1 July BB 20214F 78 1B EHEIEE VAT HiE
2021, e-tailers outside of the EU (including China & Hong Kong) will BT ECHER 22t EIE B S E BN R IREES
no longer benefit from a VAT exemption for parcels up to 22 euros. BEXEAMIMEEER - GIFE B RDE MM ER
In addition, item identifiers like GS1 Serial Shipping Container >EASARENEMNEERLEHMNE T8I E
Code (SSCC) are required, or else the parcels cannot be shipped. KR o

GS1 SSCC is complaint with the EU demands for VAT declarations GS1HEERERFIE(SSCOEEFEEEHP—E
while providing interoperability among sellers, marketplaces or BIFEHIERIE > FFEEIEVATHYERIRE K » 17 0] £
logistics service providers in the delivery chain. BX - ERTEaRYREEREREE

What is EEEE SSCC? g S

“ A GS1 identification key to uniquely identify cross
border parcels, enabling interoperability between all

@ parties in the parcel delivery network for tracking
LGB E AN GSIRE » BE X IBERNIE 1D B EB
AEIBHEEREL

L Bab A common parcel identification code endorsed by The

European Committee for Standardisation (CEN) for

* ok Kk end-to-end identification of all parcel deliveries across
Europe
EEUNREEZE G (CEN)SR A AR BRI A 5 15 6] 9 ME— a8
RliEAE

* % %
* % %

Apply for your SSCC now! Contact us at 1ZEJERFEERISSCCHEAHS > 555 E %= . services-web@gslhk.org
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The Silent Hero Hel
Combat COVID-19-

fg N ) YRR

The world is experiencing unprecedented challenges fromm COVID-19.
loT technologies have become a silent hero in the pandemic battle.

Robot “Nurses” Serve Patients

In early March 2020, a smart field hospital was set-up in Wuhan,
China, with robots and other loT devices performing all the tasks in
the hospital - from checking temperatures of incoming patients to
cleaning and disinfecting the area. They also provided food and
medicines to the quarantined patients and even entertained them by
dancing.

Inside the hospital, patients wore smart bracelets and rings so medical
staff can monitor their temperature, heart-rate and blood-oxygen
levels, and get intimated if there were signs of infections.

The “Flying 1oT” - Drones

Drones are an emerging form of loT devices, with some innovative
use to help combat the pandemic:

€ Monitored temperatures of those in quarantine through
infrared thermometers mounted on drones while the patients
stood on their balcony

X Sprayed disinfecting chemicals in epidemic hotspots, public
spaces and vehicles

3¢ Flew medical supplies and quarantine materials in China, with
50% increase in speed compared to road transportation

Al Robot Delivers Meal in Hotel

A hotel in Hong Kong also deployed Al robot to serve meals and
beverages to guests to avoid direct contact between hotel guests
and staffs, helping to lower the risk of cross-infection. 130-150 meals
were served per day.

News Source ¥EHR: 10T for all, mbs news
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Century-old Bakery
Transforming for a Future:
An Interview with Desmond

CEO of Hang Heung Cake Sho
B B S
EEEHRTHERTERES

o D=l [Pl EBiel Hie]l el Bial Gl el [ Hel Bl Eilael el 2= =]

Anything related to heritage and traditions has become popularand FEEBHEEEEREARE 8 TEKE
chic in the consumer markets of late. Taiwanese Castella Sponge - BRETBEAE MESEHITEEES L
Cake, vintage themed cafes, and Hang Heung’s traditional bakery. I EFE M > T AFE N TE > BT IR
Committed to product innovation, Hang Heung Cake Shop has been BB [EBHEZERXBREATTHEAR FEREFR
under the spotlight again as it infuses modern, new elements to its FRKEFZLHRE > VAR THE FHERE &k
classic Chinese delicacies. Desmond Wong, CEO of Hang Heung jzwaﬁaf—@%ﬁﬁﬁ EHEEFE R
Cake Shop Co. Ltd, has been the driver behind its rejuvenation after BEFBEFEFEZFIEE TE <

taking up the leadership. While keeping superior food quality, he

believes the company needs a new positioning and better engaged DE??-%Z % If \
with consumers in order to sustain the century-old legend. f’lﬁ*%ﬂﬁ%ﬁ%é‘fﬁxﬁ ) il@ﬁﬁé%%ﬁﬁ#
. RIS BB DR R E Mok » BRIERRDE -
Famous Across Town and Advancmg WSS T BB TR RS E A4 82
Through Times A TEHARASZMBENEFE 22— B
REE BAIEAOERE  BAETERE > LUD

“"Hang Heung Cake Shop has been popular for 100 years because of
our solid belief to produce fresh products in Hong Kong every day, T AR RO o

and our impeccable quality control practice to maintain first-rate  TPRAEERFIEH RO E-FTAKEALA T H
quality and unique taste. Our classic handmade Wife Cake and ZAZZRiOGAEZE 2588 11 A LA 5 89
pastries are best-selling items not only among local consumers, but R RERE R ASEESHEHER-SE
also for overseas tourists as their must-buy souvenirs. Yet, times 100EEEERIE R EEEZRINERS BT
have changed. Even if we’re one of the premier brands, still we have &> HNBEEFLHPRMTtENMAERTEZE
to embrace changes to meet the various needs of the ZTREEGIE BESTHIBEEHT]

new-generation consumers.”

; BREBHTE PR
BEERG BRAFERTEFASRR BFE
BEEETENMEERANAS BIEEFIHIE
BALEUFEREE - TRZ BEOR > EaEB IR
RREXEETRE - A LHEEHHAREE
EBRER ETEEMUER SEEEUDH A
Bl R ERAGSIHK TEWNS) A& EYEE
BLOERHEE THE) LER-

“That’s why last year we introduced shortcrust pastry mooncake
series with lava custard, matcha and red bean paste as well as
Japanese black sesame flavours, packaged in stylish boxes. They
were well received by lots of youngsters. In celebration of 100t
anniversary this year, we will be launching a retro limited edition,
‘Eighth Happiness’, that used our classic design for seven mini
assorted mooncakes plus one mooncake with five egg vyolks,
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showing the essence of old Hong Kong. We're sure this limited
edition will win the hearts of consumers.”

Prevention is Better than Cure for
Counterfeits

The company’s success has put them under the radar of
unscrupulous merchants. There was once a loyal customer who
brought a then-new mooncake package to one of Hang Heung’s
retail shops, complaining about poor quality and taste. They later
found out the mooncakes were not made by them. They had put in
place a hologram anti-counterfeit label on the package, but
unsurprisingly, they found a similar forged hologram on the
counterfeit box, making it difficult for consumers to authenticate by
naked eyes. They thus decided to adopt GS1 HK REAL Barcode
solution to prevent counterfeits and offer consumers instant product
authentication by simply scanning a barcode.

“We were once notified of the production of fake Hang Heung
mooncakes at a factory in a certain province in Mainland China. |
went there to verify and report the counterfeit case but it was
time-consuming and exhausting. We also found an illegitimate
company acted on behalf of us, by switching the character of our
brand. All these show that copycats are difficult to trace and almost
impossible to completely annihilate. We think it’s more cost effective
to educate consumers to distinguish between the real and fake
products.”

REAL Barcode solution combines GS1 barcode with patented
anti-forgery micro printing technology to prevent counterfeits.
When consumers scan the REAL barcode / QR code with any
mobile device using any app, REAL Barcode app will be activated to
do a simple scan and perform product authentication instantly.

MBUEPHE  AMEEHHBREETEERER
B MERFEIAMBRIRR EERFKSE, TE
AR TEEEHRI RERKF FEAREE
HAE BB -FRUBBHEELRSERE
BREPIEEELE ]

TENE A RE—ERGKRE METZER
ERREEBRGS 1IZEMEH » LR MEIR
(micro-print)INZRZE F) £ 17 > S5 RUBH LE B
B -EHBEEUFHEXARMZER FEK
ARG TENNE) FappFEHEMRnE > L2 5T
EmEH-

LY
3%

REAL Barcode
# 5

—-

with “REAL Barcode” mobile app.
HEBEERWER LN TENEE) HAE
B EEREMGS1I HKIERE) Fi

appim i DS mER -

F—

|« o a |
o Consumers scan the REAL QR Code ’ 9 Consumers can obtain immediate
results fromm REAL Barcode app
and verify product authenticity.
EAgEtEmEm EEAE

S
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Authenticate Mooncakes and Collect Data

Using Barcode Scan

Hang Heung plans to print REAL Barcode label integrated with
hologram design onto every mooncake package this year.
“Customers are interested in interacting with brand owners in
addition to getting high-quality products. This solution not only
enables customers to easily verify product authenticity, but also
direct them to our online store, facilitating O20 cross selling. We’'ll
keep the anti-counterfeit hologram design to help the elderlies who
are not familiar with technologies to have basic verification.” Hang
Heung has been listening to consumers’ opinions and understanding
their needs, in hope to strengthen the connection and experience
between the brand and consumers continuously.

Desmond acknowleged that the ability to capture data behind the
scan activities is key of this solution. “By collecting customer data
such as location and time through the REAL barcode scan, our
company can gain better insights and make data-driven decisions.”

CEO Rolling up Sleeves to Change

Transformation is no easy task. It involves changing a corporate
system, and more importantly the adaptation and transition of
hundreds of employees and suppliers. For Hang Heung, traditional
craftsmanship and product quality must not be sacrificed. “Rome
wasn’t built in a day, and so does company transformation. We
started our own online store www.hangheung.com.hk just in 2019.
We took baby steps to open online shops on e-marketplaces like
HKTVmall, Zstore and Lazada, before we test the water to expand our

ISP R ER

W E= B Bl B TR B

BB BIES F SR ANEE LA ERA TS
BT (TS ) B o TREEENRT BEE
HES ERRGMEY -5 EREBEHHE
B XALUREE AR B E TR
R o R EIR RSB R - W
BN EEDITEERA o) BETEBORE
HEERR BANEERE AUIEAS
S5 B E R BB -
ERRRAHRE &R BET R
o IARAEEBEERA  WEBEAENE -
BRI% BB P R

online presence on Tmall in the future. The most difficult part in the transformation is delivery. We need to keep our
pastries hot and our egg rolls in good condition. Only then we can gain more loyal customers.”

Hang Heung opened a pop-up store in Singapore before.

lts pastry chef flew there to produce hot,

fresh-from-the-oven Wife Cake and other pastries in the store, and attracted loads of local customers. Desmond
believes South East Asia will be a key market for Hang Heung in the future. The company is developing frozen
pastries for sales in overseas market, allowing consumers to simply bake the pastries hot and serve right away.

A very hands-on kind of executive, Desmond knew inside out his company from business development strategy to
details of lotus seed and egg yolks supply. Perhaps it is this commitment and tenacity that makes Hang Heung

continues to shine and thrive in the domestic and global markets for years.

WA SRR

HAIARG BN AERRABERS EREARE T HIERBEMNESZNBEIE > [
HEREGMRIERERDE  HEEEBETIE—BTME - HAIN20192 1B
KH#Ewww.hangheung.com.hk’» A ZFFZEHKTVmall~Ztore~LazadaZE ¥ &
G RRGETMallFH AR - BRETREABENEEE N ERRKHARE &5
TEER—E BREF4 BREE

REBEFIIKFAR pop-up store {5t ERBHAM B RIT E - BRI ITHE
BRI REMB R AREMABRL -TERBAKREREEERERET S EHH
KEFBFRIHEING  RERBIRAER -
FEBRPTERRHEEFHRARE UEHEBNEF/ REENNEIRNEE
AIRMHERRIES BEE N HEREREENRE  BEFE—EFZE
it A\ B 8> BB Bt 2 s s o
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5G. A Future
Beyond Imagination

In the age of Digital Transformation. NEC is a step forward,
anticipating and developing cutting edge technologies,

essential to ensure safety and efficiency for your company.

www.nec.com.hk

\ Orchestrating a brighter world N Ec
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Over 85 Hong Kong Companies Armed with
Barcode in the Battle Against COVID-19

SS5RZAth 2 B M A B 84T
¥EOSNE EhE

The outbreak of COVID-19 in Hong Kong had triggered a wave of
panic buying of masks, leading to a short period of shortage in
supply. In response, local companies had quickly roused to set up
anti-pandemic production lines in Hong Kong to aid the city’s fight
against the pandemic.

Up till now, more than 85 companies which supply anti-epidemic
items have approached GS1 Hong Kong to apply for barcode,
helping to roll out their products to market faster.

BIEHAR > BEL—EHROREH 2 e
I8 o — R 2 B R A 49 40 F Lh I I 7 »
EEERTHEEOSRABNE RN
BIBRILES A G IHEESH AT FHEGS LA
W S ER BRI o

P u: bl

Local Garment Producer Manufactures
Disposable Mask and Uses Barcode “Inside-Out”

The shortage of masks in Hong Kong had driven the founder of Li
Hung International Company Limited, a garment manufacturer of 20
years, to initiate the production of disposable face mask under their
new company - Hong Kong Mask Co. Ltd. -since February this year,
aiming to diversify its business.

“Despite our 20+years of experience in the field, we had a number of
hurdles to overcome, like the price hike of face mask machine from
HK$300,000 to over HK$1,000,000, the soaring price of melt blown
fabric (raw material of face masks), and suppliers failing to deliver
machines and causing delay.” Their spokesperson said.

The endeavour had paid off as mask production went in operation in
early May. The company is now offering EN14683 Type Il certified
(BFE>99%) disposable face masks, providing the city with an
estimated 2.5 million pieces per month, with plans to expand overseas.

Their spokesperson acknowledges that barcodes help them “inside
and out”. Externally, the barcode with “489” prefix indicating
HK-origin supports them sell in both local and global markets, as it’s a
prerequisite for products to be listed on retail stores and e-commerce
platforms like Amazon, and worldwide consumers would recognise
and be assured of the “Made in Hong Kong” quality. Internally,
barcodes can help in inventory management, pick & pack, distribution
and sales management etc, bringing huge benefits to the company.
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Made-in-HK Mask Makes its Mark in Japan

Specialized in Japanese food trading, Honesty Trading Development
Co. Ltd. knows the Japan market like the palm of its hand. As the
pandemic unfolded in Japan, the company rolled out their mask
production line in Hong Kong with incredible speed. Its mask
was ASTM F2100-19-certified with BFE=>99%

within 3 weeks. These are attributed to the
company’s understanding of the market
and its worldwide connections. Their
"GOEIDO"” masks are currently sold in
Japan and Europe via distributors, and its
spokesperson hinted their plans to sell in
Hong Kong soon.

(ysamnd

The company agreed that the international GS1 barcodes are
indispensable to global trade, providing a common language for
supply chain stakeholders to identify, capture and share data as
product moves along the supply chain - from distributors, logistic
providers, retailers and even consumers.

ABEOE BFHE

BRI T I IN > TR P 5K 2R L AR IE N T 15
Eik - EEAABEREBERNHEEZERERA
BHHAMBRNEE TEERERAZF A
REDABEROSLEGKPBEASTM F210058
SFE(BFE=>99%) 4242 2-32 HA B JERE

NEHERBANIRIKAMK EGOEIDOOE
TEFBNIEBENHAKREUNTS Wt
L EADS

HEE AT (RADEEEOEBEHE
BB » P LU R 88 T RRIBAT Y
GS1ERE- T B (FEEF E 4801 KR AT E
HEBEM BEEBADEMERARE
RRHAEEEGR-)

iR ADNHEES RS EHHE  QEHH
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Philanthropic Mask by Social Enterprise
Shares Happiness

Operates as a social enterprise, masHker now

HEZEOS BARS
LU 8 = E B By masHKker 3145 B 45,0008
NEFLRBENTR BAIREEGRESR

BEELEMF BEHAMASEIRABBRESX
MEBIRR ) BEEIMERSSE AT BRIE6 A [EA]
WA BREmEEe

produces 5,000 boxes of surgical masks every day
to fulfill the pre-orders. The company’s 3 production

= N

lines are yet to be fully automated, so its co-founder
[ ] ; and spokesperson Denis Huen has expanded its

4 manpower threefold and have been working head

W over heel to fulfill all the orders by end of June.

Coming from ICT / healthcare / social enterprise background, Denis
and its co-founders are bonded by the kindred spirit of “Doing Good
Feels Good”. In addition to frontline healthcare staff, they believe
patients and their families are in dire need of masks for they access
hospitals or clinics regularly.

The company launched a '‘Buy 2 Donate 1’ pre-order scheme which
for every two boxes of masks (HKD248 for two boxes of 51 pcs)
purchased, one box will be donated by masHker to different local
patient groups in need, e.g. Hong Kong Alliance of Patients’
Organizations. It helps to share their mission of “Doing Good Feels
Good”.

Denis said their masks meet certain criteria in ASTM F2100-19 and
EN14683:2019 standards like BFE>=99%, effectively blocking
bacteria from body. masHker has also applied for GS1 barcode
standard because the “489” prefix means Hong Kong registered
company,
products. As the unique ID for products, barcode also facilitates its
pick-and-pack and order fulfillment processes.

increasing trust and recognition for its brand and

BEBEEMAINARAR/BE/LEHS 5
FEHESLR 20 ABNEZ - MMIBAHK
AR BN BELEE R ABRNZFTRRR &
HERAERGRZOSMAREEZ RER FRHE
LYRBRIEe

masHkerEaTHEH TE2823i518 1 FBE3) TR
BPUAHK$2485TIEM & T A T E | > masHker &
ZRH—SFEBRALRKBELS 2002 E 4B
| mRER EEEA
| ABLNIEEo

BEHBOEITS
ASTMF2100-19k
EN14683:2019%
AR DI
EiBER (BFE) AR
Y 09% AMIAEMAE
ZEiE omasHker[E B
FRZE T GSLEHE &
ETE489 KK S
BEMOAT BRI ERBRIEBIEE;
BESERNE—H SRR ST ERS.
%7 E B RE A o
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Industry-first Reuseable Far-infrared Mask Uses
REAL Barcode for Authentication

Fake masks had once gone rampant in times of plague. To protect
consumers from buying counterfeits and preserve its positive brand
image, Super X International Group adopted GS1 Hong Kong’s
REAL Barcode solution to perform authentication and boost
consumer trust.

The spokesperson highlighted that the
patented far-infrared material exclusively
used on their ACCAPI FIR mask series, is a
result of 13 years of evidence-based clinical
practice around the globe, with CE Marking
Class | medical devices compliance. Their
Xmask series is the first to incorporate
Coolmax and silver fabric technology, and
even though they
consumers cannot identify the uniqueness
with naked eyes.

L S——

. o

ACCAPY =
FAR-INFRARED
EMNERDLY MASK

are one-of-a-kind,

!_%;E_g_g To prevent copycats, the company decided

to adopt the trustworthy and cost-effective
REAL Barcode onto its 3 series of masks, including the handmade
artistry Queen Mask series. Printed with durable materials, the REAL
Barcode can still be scanned even after multiple washing, enabling
consumers to use for a long time.

There are 500 different styles of masks in the above-mentioned
series, on which consumers can verify whether the product is
genuine simply by scanning the QR code with “REAL Barcode”
mobile app. Consumers are enabled to further understand the
masks’ health benefits, offering a peace of mind for them.

Using state-of-the-art technologies, REAL Barcode
patented anti-forgery micro printing,
encryption and GS1 standards to prevent the barcode from forgery.

integrates
multi-layered  digital

In addition, the solution also empowers brand owners with real-time
visibility on scan activities. If counterfeit goods are scanned, brand
owners will be alerted and receive the scan location and other
information of the counterfeits.

services-web@gslhk.org

REAL Barcode

EWH
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APEC Guidelines and Best
Practices on Global Data

Standards Adoption Released

(ERXEEE S 1FAE SR S B R A 21X

BARAES RBERAERH

Recognising that a wider use of GDS in APEC can improve supply
chain performance, the APEC Guidelines and Best Practices for the
Adoption of Global Data Standards (GDS) was published in March
2020. Produced by GS1 Hong Kong and Trade and Industry
Department, it provides useful materials to assist APEC member
economies, government agencies including customs agencies, and
traders involved in supply chains including exporters, logistics
companies and importers in their adoption and implementation of
GDS for the purpose of enhancing the overall performance of supply
chains and improving risk management.

BB D IREIRIZE (GDS) R I A ATE S /EAA R
(APEC) BEINE Z FE A E HIE AL
GS1 Hong Konglfe T B 5E1220205F38
BHT (EXKESEESHEERBERYE
BEIES | RRIEEHF) > EEHAPECHKERNIEE
BAEBERGDS  SIEHAHEIER - (g
FHREZEZ2EENHOE MR AR KREDR
£ RN RIS EIE

OF
2

View the guidelines here

RIEEEESI

A suite of pilot projects on the adoption of GDS was conducted
since 2015, and GS1 HK was the appointed manager of the projects.

With the use of GDS and GS1 HK'’s cloud-based traceability platform
ezTRACK™, various trade routes were successfully connected:
exporting wine from Australia to Hong Kong, exporting boxed meat
from Australia to US, exporting durian from Malaysia to China and
Hong Kong, exporting asparagus from Peru to the United States and
exporting tequila from Mexico to the United States. All of those
demonstrated GDS as an effective trade facilitation tool and APEC
ministers endorsed wider use of GDS shall be promoted in APEC.

Benefits of GDS

0 Enhance supply chain visibility: enabling greater knowledge
about the products being transported such as when, where,
what and why

@ Enhanced supply chain efficiency: executing the processes and
communication related to a shipment at a shorter time and a
lower cost, with efficiency gains for traders and more effective
operations of border agencies

H2015&F#E > GS1 HKEZTABELEGDSER
BUEEAE

BBRAGDSKkEREMFEezTRACK™EIL
BEZFREZRE BF  BENEEEBRADE
HENETZENSESA  BERARETTE
REBBEE BN EEEEENMEES RE
ERFETRENESHE U LEZEMNIES
R TGDSEMREE IR THEAPECHS
RBEERZMBN 2 XEE S FEBREEN
FER -

R ERBIRRERNITE

O RAMEEERE BHERSHEIZE
EmiEXHER AR EmARER B
EWE EREEERMASATERE

@ RAHERERE BREREHEEESY
BB BESHIUEANERRERDO

View how GDS successfully E E
connected various trade routes

BB IRBUR BRI pL T
SEERES [=],
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6 Strategies to Win
in the “New Normal”

M B RE W HE 6 K1TiH =

Consumers are flocking to online in reaction to stay-at-home
restrictions, businesses are rushing to get on board to “Go Digital”
and sell online, embracing the “New Normal”. But do you know the

Go Digital

r
&

techniques?

17

Ride on e-Commerce Platforms

48% of online shoppers tend to navigate in large online
platforms when buying something online.

e-Commerce platforms like Amazon, Alibaba, eBay, Google
and Walmart are the fundamental to sell online, besides your
own website. GS1 product ID is a
pre-requisite for products to get listed on
those platforms to ensure a high quality
shopping experience with better product
catalogue management.

Use Coupon to Boost Sales

Approximately 31 billion digital coupons were redeemed
worldwide in 2019. Half of the consumers are more likely to
visit a store if they have received coupons.

Digital coupons can be an incredibly powerful tool to entice
consumers to purchase a product. Distribute e-coupons,
engage consumers, prevent fraud, analyse
campaign success to maximise your
campaign effectiveness!

Enhance Searchability Online

63% of shopping journey begins online. Better product
searchability can bring up to 5-10% improvement in online
sale.

GS1 SmartSearch standards can help
businesses to improve search engine
ranking and share consistent product
information online across different
channels, which in turn create more
sales opportunities.

&
o7
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Leverage Social Commerce in China

WeChat has over 1.165 billion active users. To expand
business in China, it’s time to go ahead in formulating your
WeChat marketing strategies!

A simple barcode can help. Key product information can be
retrieved by scanning product barcodes issued by GS1 HK
with Barcode Scan @ WeChat function, helping you to
expand market presence and reach potential consumers in
China for free. (For GS1 HK members)

Retailers can also try to expand their sales channel
on CTS WeChat Store, a channel with over 4,000,000
active users.

Integrated Online Promotion

The Google Display Network reaches 90% of Internet users
worldwide.

To optimise campaign awareness, marketers need to
manage their digital marketing channels (Google/ Yahoo!
SEO, Google banner display ad, social media promotion,
Baidu and WeChat etc) effectively, unlocking business

opportunities in Hong Kong and China.
\:,
[
(]
o\ @]

In addition, businesses can also leverage
GS1 HK BARzaar to gain access to its
8000+ corporate members community
including their staff, families and friends.

Minimise Overhead Cost & Ensure Cashflow

Depending on the platform and requirements, the costs of
starting a website could range from thousands to millions,
with expenses like domain name, hosting, inventory,
payment processing.

It’s important to pay attention to those overhead cost.
Business can also take advantage of the sourcing matching
tool in the market, to easily match with top sellers on top
e-marketplace with one click.

GS1 HK’s Sourcing Matching Platform connects
business with eBay’s 182 million users, enabling
businesses to sell from local to global. A hassle-free
short-cut to expand global sales channels, cutting
out numerous overhead cost and the need to learn
complex and ever-changing e-Commerce sKills.
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Statistics extracted from: Big Commerce (2019), Statista (2019), McKinsey & Company (2020), Google (2019)

GS1 HK can help you with all the above-mentioned strategies to
“Go Digital” and embrace “New Normal” easily and effectively,
contact us at services-web@gslhk.org now!

GS1 HKrI U E®G
R ALIHT Go Digitall » M ERE
services-web@gs1hk.orgd 3 PIEk4s |

MESFRIRIFLL E6IEITEH AL ) B
o7 BB EE
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GS1 HK BARzaar Official
Debut - Up to 50% off on
Hundreds of Products
23 GS1 HK BARzaar
IEXNES BEHEm
MEEBEESFE

Our preeminent GS1 HK BARzaar is officially opened, serving as
community for our corporate members to promote their products
with good deals. It’s also a robust “BARzaar” - “Brilliant ¢ All-round
Reliable” - where registered members can purchase a wide variety of
products at great discount.

Brilliant offers are available for a wide variety of products, ranging
skincare and makeup, electrical appliances,
housewares, fashion and accessories, grocery, dining and other
services, as well as mother and child care products. Festive and
latest offers will also be available from time to time, share the offer
with your families and friends to double the fun!

from healthcare,

Brilliant offers as follow Z{EEEEWNT:
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Hong Kong

BARzaar

SHOP NOW

EHLIFMGS]1 HK BARzaarBIERNE S » 218
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View latest offers here! L
BB ERHEE E

Getz Bros. - Bulk Purchase Offer for
imported European Food

Getz Bros - EifiEOABmEFMEE

Promotion period till 315t July, 2020
BEHAE2020FE7H318

“Brilliant « All-round ¢ Reliable”

VOOST - Exclusive offer: Buy 1 Get
1 Free for Vitamin C 1000mg (20
Tablets)

VOOST BREE: 4&C 1000mg
KAR (20R8) B—iX—

Promotion period till 31t July, 2020

BEHAE 202078310

Super Star Group - Special Discount
of $50 (can add up to a total of $100
discount by registering at e-shop)
BERR - $508LRITINES

(RAEIE LERMAEE  RZPIA$100)
Promotion period till 9t September, 2020
BEIAE2020F9H9H

2t ZEE Bl FEEGS1 HK BARzaar
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A New Sales Channel for GS1 HK
Corporate Members

GS1 HK BARzaar is also a promotional channel for GS1 HK
corporate members to reach over 8,000 companies and their staff,
family and friends, unlock extensive sales opportunities and attract

potential customers.

DHIHERBEGS] HKIbHES

SR IHE

GS1 HK BARzaar MA@ X @8 R EHEAE
mEBNTE  EMPINTERLTRENEHR
i8> 12 AEBIE 8,000 (R EM BB T Rt fIpIxR
AR RS IEERE

RISt -

Unlock extensive sales opportunities from GS1 HK BARzaar:

GS1 HK BARzaarBh&g

Large Consumer Base

REXHES

66 wide variety of
discounted products are
available on GS1 HK
BARzaar, enjoy shopping
your favorite items here!
GS1 Hong Kong BARzaar
RHEIERNER—EITH E
mEEER MEEE IR
=W 99

Keith Wu

Executive Director
Tsit Wing Group
REERNTESSIRE

iE

€€ Share the exclusive
offers on GS1 Hong
Kong BARzaar with your
families and friends to
double the happiness!
GS1HKEZEREETHE
HBIZAGS1 Hong Kong
BARzaarBYEKEE LB
EERARALDE! 99

May Chung

General Manager

Nestlé Hong Kong Ltd.
HRFRERATMRCIBEEL

Repeatable Business
BEEENE

66 In times of economic
hardship, we find new
sales opportunities from
GS1 Hong Kong BARzaar
- a platform for people to
stay home and shop
online.
ERER#EENEZ > GS1
Hong Kong BARzaar¥&
BYMBTSEREZER BN
RO TYRPBRZEE —R
S 99

Simon Lam

Business Development Manager
ecHome

Bt REFREBEIEMERIE

’ Interested parties please contact:

B AEEEmR 7

5A BB A&

services-web@gslhk.org

© O © &

Free Promotional
Channel

REREFE

Enhanced Business
Opportunities
SR AT P ABAR

€6 Besides discounts,
numerous offers are also
available on GS1 Hong
Kong BARzaar, join now!
GS1 Hong Kong BARzaar
BRTITIION RIREEZ A
BE RKIREEZ0! 99

Joe Yiu (Grand Master)
Director
Dashijie
REMBEEER (KEIR)

=i

View the Sharing video
URERERER E
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Go Smart

The Secret Behind a Profitable Digital
Transformation : Smart Operations

BB BIKE EREE

Connected smart operations are the keys to accelerate company EHHEEMNEZSLEERERRPENRILER
growth and profits, with significant impacts like 64% of improvement IE2HZ&F|EAHE - BMIRAETE R~ H=22EDE
in decision making and planning, and 8% increase in productivity and 2R FH64%8RE RatEI6E 1 LURIBFS%E

efficiency, according to a survey by IBM. EIIRHE
Exactly what is Smart Operations and what does it mean to business? TEFEISEEE “j‘u:¥ﬁ'ﬁ4"*“ EENA
Dr. Stephen Lam, COO of GS1 Hong Kong, will deconstruct how fAI{EF?GS1 Hong Kongéf“ AR MR SRS
Smart Operations work, its benefits & use case. TRRBE S EIE U EE ~ BB BE A K FE FBZE A o
[3 editor 538 Dr. Stephen Leung #:E3&#+

How do you define Smart Operations and why should business care?
BNAERESEE?ATEEEEROESEE

EREERRERMEES BRSNS
B LUNEEBNRNERE -E—EESE
BHVZIRA  FTABIA SN ER A B A
REBRYHREEGHEERE

Eit > £ EBMEELUESEERSEREE

TRR] ABIRIETRR 24 HEER R EFEERK
S2EFNEESR REEBTCARBRITE-

Smart Operations unleashes the
power of digital transformation using
data intelligence to improve business :
efficiency and visibility. In a Smart
Operations  environment, people,
processes and things are engaged in
the production of physical goods and
maintenance of physical assets using
|oT technologies.

Manufacturing  organisations  can
therefore obtain not just real-time
data, but also gaining predictive analytics, eventually
transforming to a truly autonomous production environment,
turning data into actionable insights.

Data insights drive business decisions,
enabling businesses to remotely monitor
critical assets and processes, so as to make Real Time Predictive Autonomous
more informed decisions to optimise SRR AR R Bt

resources, improve productivity & B B AR B 1 2R A TR o 0B
efficiency, reduce downtime, ensure B IE PE B R A R A2 B » TR
safety and consistency in quality, SRR B B R A A E S
conformance to customer order RIRF R S R R E LTS
requirements, and get products to A RER ST R IR Yy TS A S L T3 o

market faster. ) R
_ _ AIMGRE (hEZETH B2 iR AEE
I'd say if your operations don’'t “Go EREo

Smart”, it won’t last.
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Go Smart

E| Can you describe briefly how does Smart Operations work?
AIEMENEESEEMAERE?

Businesses usually deploys various loT/ _ TrEEFEREEER

RFID devices throughout its operation, for — S betoonl .. ERRAYBESE
example, a food trading company would @5 ] = KR BIEHSB(RFID)Z
place sensors and camera with analytics = s = - B -UBmEBZ AT
capability at the warehouse, repacking — w ° | A MmPEEEAE-
centre, truck, loading / unloading area etc. @ e o ST — = EFeERREPO-
The devices will capture data from various . " 777 - — FE RREHRSH
data points and share to a cloud-based R, T e g%ﬁg%ﬁ&ﬁﬂﬁﬁ’
— — Q ETH

data management platform like GS1 HK’s
ezTRACK™, so companies can view real-time data monitoring and & {ASIEE NS IEENEZEERIRHIEES
analytic results in a responsive dashboard anytime, anywhere from EEZF:: (BIE0:GS1 HKEYTHEAE™ ) » S 235
mobile or website. They can therefore proactively detect issues i@FE)iE B oy 4905 e R BE I 1T — (B SRS =R

/,';.oo\ e Nd identify underperforming areas, perform — FESEEFEURETRIR DT K EHIREERIL
\‘. 1 EZTRACK predictive maintenance to increase productivity — HHRIFR(EALEE EITTEAIMAEE LIRS A E
\\-' Buitonercis  aNd decrease operating cost. FI R BEAR B A A o SL

E| Can you share some scenarios of how Hong Kong companies implement
Smart Operations?

FRAARUEMEZIR TERESEE?

Smart Operations can be applied in many HZSEEANZEITER
industries and scenarios. e

Smart Production: Automated production EE4%E: B85 AL ESIE
monitoring (e.g. machine settings, process (W1 8328 F ~ BUMERFRT ~ BUAY
duration, product count, loss count, power @HE S RFEERERER
consumption, etc) %)

Smart Cold Chain: Real-time goods status %248 BEREERE L4R
monitoring (temperature, humidity, vibration (B VEE S IRBIKFEUEZE)
Ry b _ level, location, etc)

) Smart Building: Real-time environmental EEEE  ERFEDAIRIE S (E A
and usage monitoring (e.g. temperature, EHIHEULEE VEE -ZREEH
humidity, air quality, water leakage, energy  JRKIEA N BERRAKEAZE - A
and water consumption, people counting, i#iE BEHHEES)

room occupancy, etc) -
SL

E| Is Smart Operations solution only suitable for large enterprises?

EREERRETREANRKELRE?

—

"

Definitely not. No matter what size of the business, it helps
companies take preventive measures and address productivity
challenges. It is scalable to fit all size of operations, from single
location to complex operation models.

Smart Operations is a future looking vision that describes what a
factory or production line of the future will look like, so it’s time for
businesses to embrace this, or risk becoming obsolete.

ERATR TREERENN BEE2EERHE

ERBI 1 B (R 2R SRENTRR 8 i K FE XY 2 A 1 B9k

BonRABEAERGIAEERE  BREE—

B NEEENEERI I ECAHRA

BEEEE—EEMBEMNESR TERRT

Hz‘%i% o EIE RERAEMBRERIE
BRI DRIB RS RAE K-

Turn Data into Actionable insights {8k & i
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GS1 HK in Review

Anti-COVID-19 Measures

e B
Bt — &=

GS1 HKHE

EEATEREBHIRIBERAFIARANIE R
TRESRAEIEHIH B - GS1 HKIOR BRI T 77—
IR RIEZEHE B RETREN
EEs > e S FEIT MR EIEIRaME -

Though the pandemic has brought unprecedented challenges to the
business environment, opportunities lie ahead. GS1 HK
implemented aniti-COVID-19 measures to protect the health and
wellbeing of visitors, members and staff, while at the same time
fostering collaboration to “Grow Stronger as One” with members.

@ RIEEFGFE - GERETL

Protect Our Visitors, Members and Staff

e Alcohol-based hand sanitizers/wipes were placed at reception, conference
room and meeting rooms

REFERSREREERIEF R/

e Set up an alternate short term office as business continuity plan to ensure
accessibility of our membership services
BITEEFESENE RPEAS —HAE BREERBAZRIETE

e Work from home arrangement

ERITEZHE

Equipping Members to “Go Digital, Go Smart”
BhEaigERC EX#Go Digital, Go Smart)

During the pandemic, a series of “Go Digital, Go Smart” webinars / seminars /
trainings were held to help our members grow and add value to their companies.
T ISR 2 T—%%] TGo Digital, Go Smart) 48 LTS / s8RE/153) > EB)
BEIREECRARER -

® “Go Digital” webinars: Industry experts shared tips to succeed in e-commerce,

Go Go
Digital| Smart

and how businesses can embrace the “new normal” with Government funds
IGo Digitall (TEERNEEFHEMIIZ E KNAISABN BRI IFHERE]

®* “Go Smart” webinars: Topics included smart retail, smart property, smart
operations webinars, as well as supply chain certification courses.
FGo Smart) A LHETE: ABRHESRTE - SEYE - CESEM LTS RERERE

Join our upcoming webinars/

seminars/ trainings to E E
“Go Digital, Go Smart”
BRI B R AR LT &

[FRRE /55> T RN el

F'Go Digital, Go Smarty

SOEEERAZ ©

s Facilitating Application of Government Fund
B e EREEFEER (<]

D-Biz
$30MEE

"ERs,
S60M &N

With years of experience in applying for Government funding, GS1 HK can help
facilitate the application process of Government funding:
GS1 HKEBZF B G ERFERNEMNAS Al g S CRAESERNEMNER {
® GS1 HKis one of the service providers in D-biz Programme (Reference Number: SP-461-131), with Smart Retail
Solution and Supplier Portal as approved solutions
GS1 HKEm A HERE T8I D-biz) sRr] B R ARFS R AEEm 2 —(4R3% - SP-461-131) » ER RN A Z SR RERTA I REE2EE)
® (GS1 HK can also help businesses to apply for Technology Voucher Programme (TVP), a subsidy for businesses to
improve productivity or upgrade with technological services and solutions

GS1 HKIRM#BN ML TR 35 BRI EANEARIRBIRSEET  ARFEH A REE

Contact us to learn more T#EEZ7EIEESE: services-web@gslhk.org
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4w 05[] B8

93 Companies Stepped Up
in Consumer Care

O3~ E]
2I0AEE

Many companies had consistently stepped up their care to
consumers, of which 93 local enterprises were awarded as “Consumer
Caring Companies” in GS1 Hong Kong’s 9% Consumer Caring
Scheme, close to half of them demonstrated their commitment to
consumer care for 5 years or more.

S
Consumer
¥

By GS1 Hong Kong E%5&4B15E

The award-winning companies all demonstrated excellence in
consumer-focused strategy and provided quality service.

Congratulations!

5 Years+ and 5 Years Awards TEF+E I RIAEFE]

(arranged in alphabetical order AT BEX FHHF)

Autotoll ‘7\ bﬁd).’;;ag

ZE A ETEEEBCEHBERENRE EFE
O3 A M (> EIENE A GS]1 HKEAE TR
EEFEtE N MEhO ¥ ¥R CETEE
BEoEN L ERY ZEMAEHEELOR
TEHER T o

ERREEYNHNAEEFERHESERNRE -
HE!

View more details

BEFE

GOSN CATAID  (EREDD ﬂClmeq

1 B

> ’*’o = . .
—r {danny ) YT Y
. CP EEIETET prashazs % l I - -7’Egan¢mpm_ Friso SRUGRES | N mnx
s . _ )
/ FEdil] N fhatons Pos “ IS PREE Dr Morita A cee ’z”— =
<Z’> H\ealthA\ms :'.'"_.hr BUNE FOOK TONG SEA%NAI]INE !Ul}ri%s\imsﬁﬁ %48 ﬁlﬂﬁﬂ% éﬁ ) Stle
a|om ane

DKIA

a Gilman Group Company

QWMWE%W%QO

P | G taste r/asua
AETOTE  spamemnm

uuuuuu
a'f!il AEHA

Other Award Winners HfthEiE%

2 1R

(arranged in alphabetical order #AT 2B EXF B HEF)
BOMIOUR

. Canada
[aRaine

SuperFoods for Skin

‘::fDdivin-a ﬁ

HETEARAHA
DECO CLASSIC LTD.

| ENERGY |

¥ .

DLW

BN 1 ‘.n N i
Plasieme € M‘

oMM [, N g (@)
whuasy CAREEE. A_J / KX‘/ G R R AR
LEE KLM KEE Mainland Headwear Holdings Limited
i, es . . .
Sus i Ofgé PriceriteE2E RCvic /=
rod VOOST

}w¥

Citracium

lﬂlﬂ'ﬂﬂlwn

}}g WD UDomain

9 ‘1@;@ SINCMAX ‘Sn1:fa".r_j1';'ech‘ aétl
‘2.’% @P“ﬂw W Si% et

* 4 ¥

LaE

_ﬂ‘@ - farmfresh33o

=% ’:!lfﬁﬂ @ 'mperial Parking E1 In fear! Employment . ':"3{,_‘::*_7

RYRELR

AR

oW YES

E A

Uﬁ select

S o)

e

FrieslandCampina aie
oSl Vs b

Kakato Meadghmon £%E

V;r

HEALTH = HYGIENE + HDME

Joy uteo

BEAUTT

D RFajE

?usnmlsussz

%U

Mutrition

Wyeth
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New Members

GS1 Hong Kong welcomes the following new members

B A GS1EHER

(in alphabetical order M EZFHEZ)

1.

2.

10.

11.

12.

13.
14.

15.
16.

17.

18.
19.

20.

21.

22.

23.
24.
25,

26.

27.

28.

29.

30.

31.
32.

3%,

34.

55

36.
37.

25

1981 CREATIVE ERA LTD
1981RIBRFARAT

3228 LTD

3228FRAR

40TH REBORN TECHNOLOGY LTD
40BN IR A RRAR]

A PLUS HEALTHCARE DEVELOPMENT LTD
MIEHBRERERAR

ACTION MEDICAL SUNDRIES LTD
mREEARERAR

ADOLF (HK) COMMODITY CO LTD
MEX(EE) BRRERATE

AIKID TOYS LTD

EXEmARRAT

38.

39.

40.
41.

42,

43.

44.
45.

ALAMAL INTERNATIONAL TRADING CORPORATION LTD

SRR E 2B RAR

ALLEGRINE INTERNATIONAL LTD
ANNI AND ANNA LTD
RIRZMBARAR

AROMA VERA INTERNATIONAL LTD
MAERERARAE

ART BEAUTY GROUP CO LTD
XEFBEERRAR

ASIA SOURCES HONG KONG LTD
ASYP (HK) LTD

LR EREE)RRAR

ATC INTERNATIONAL LTD

ATDDO TECHNOLOGY CO LTD
REMZARATR

AUSTRIAN AVL PETROCHEMICAL LTD
B F BA D HETARAT

B2ALL LTD

BAICAI INTERNATIONAL INDUSTRY CO LTD
BREREXARAR

BATNIGHT INTERNATIONAL TRADE CO LTD
HMIREFRE 5 A RAE]

BAYTIFUL GROUP CO LTD
HREEEARAR

BESTGRAND BIOTECH LTD
BRBEEMRMARATR

BIGGER & BETTER LTD
RIHERARATR

BIOAGEING (HK) CO LTD
BRE(ER)BRAF

BOAZ DEVELOPMENT LTD
AHEREARAR

BOU EKI CO LTD

XRFEZBRAT

BRIGHT PRETTY LTD

SEBRAT

BRIGHTMOON TRADING LTD
RBREZERAR

C&I INTERNATIONAL CO LTD
BB B IR AR

CAIA COSMETICS ASIA LTD
CAREHK LTD

EEEEAIRAD

CGA (H.K.) LIMITED

w2 (BE) BRATF

CHAMPION GROUP INTERNATIONAL LTD
SEEERRARAE

CHARMING INTERNATIONAL (HK) GROUP LTD
RBER(ER)EEERAS

CHETE LTD

CHINA CREATIVE ENTERPRISES LTD
ERIBERAMRAR

46.

47.

48.

49,

50.

51.
52.

5%,

54.

558

56.

57.

58.
59.

60.
61.

62.
63.

64.

65.

66

67.

68.

69.

70.

71.

72.

73.

CHINA KONGKE INTERNATIONAL GROUP CO LTD
PEZEEEREERRAR

CHITTON BIOTECHNOLOGY CO LTD
WEEMRRARAE

CKB HONG KONG TRADING LTD

CLAIRE GROUP HONG KONG LTD
RRBEEERARAR

CLT CORPORATE SERVICES LTD
YHEEERBFARAR

CMH (HK) INTERNATIONAL TRADE CO LTD
BTERE(EE)EREZERATE

CONNECT APAC CO LTD

CREATIVE CHINA TRADING DEVELOPMENT LTD
ERBZBRARAR

CREATIVE INTERNATIONAL TECHNOLOGY LTD
BIRERRHARAE

CSK FOOD CO LTD

BERGARAR

CT INTERNATIONAL TOBACCO LTD
RERERESARAE

DALI GARMENTS WEAVING GROUP LTD
ERREMEEEARAT

DANISH TEMPTATION SETAR INTERNATIONAL LTD
REFERETERARAR

DLR CO LTD

DREAMS SCIENCE & TECHNOLOGY CO LTD
RENRARARAR

DUPLEX INTERNATIONAL TRADING LTD
HELHEIRRE 7 AR AT

E MASK LTD

BEERARAR

E MOUNT HEALTH INDUSTRY LTD
RUWEZEARAR

ECO-PARK HOLDINGS LTD

BRRESEARAR

EGOOBY INTERNATIONAL LTD
ZEEERARAR

EMMA WALLACE CO LTD

ENGLAND LONDON ROYAL ARMY FOOD GROUP CO LTD
HAGRAERERREEMERAT

ET FUTURE LTD

EVER RICH ENTERPRISES (HK) LTD
KEEF(BFR)BRAF

EVERYDAY FOODS LTD

EXCELLENT WING LTD

BERARAE

FAME CONCEPT (HK) TRADING LTD
BIR(ER)BZARATF

FAST GREAT TRADING LTD

REEZBERAE

FAYEKING TECHNOLOGY LTD

REBHBRAE

FOCUS GLOBAL (ALOYA) LTD

ELIRIKBRAE

FRANCE OUNI INTERNATIONAL BIOLOGICAL TECHNOLOGY LTD
EEBERRAE MR ARAR

FRANCE XIANGDAIMEI GROUP CO LTD
ZREREEERFRAR

FUTONG INVESTMENT INTERNATIONAL LTD
EEREREFARAR

FUTURE FINET LTD

RRERABEERAE]

GENERAL STAR INDUSTRIAL LTD
BEREAERAF

GERMAN GREEN LIFE RESEARCH INSTITUTE HONGKONG LTD
EERBEENRIRERERAR
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ginmegs

74. GERMAN LINGJIANG INTERNATIONAL GROUP CO LTD
ERERBERERBRAR

75. GERMANY ADOLF INDUSTRIAL LTD
REPEXRBEFERAR

76. GERMANY KAILILAI CRAFT BEER GROUP CO LTD
R AR EEE R RAF

77. GERMANY MERS INDUSTRY CO LTD
REZREXARAR

78. GERMANY SALSTON WINE CO LTD
EEERAEEEARAR

79. GHC HK LTD

80. GIMAN INTERNATIONAL LTD
ZSERBRAR

81. GLOBAL INDUSTRIAL SERVICES (HK) LTD
BFHIBRARAE

82. GLOBAL INTERNET MEDICAL CO LTD
R EHHRERARAR

83. GLOBAL PHARMS LTD

84. GOAL & JOY TRADING CO LTD
BEHEARAR

85. GOLD BAY INTERNATIONAL TRADING LTD
ERESBEEREZERAT

86. GOLDEN BROADWAY MEDICAL HEALTHCARE PRODUCTS LTD
HEBERRESBRAR

87. GOLDEN EASTOCEAN TRADING CO
ERFEZAF

88. GOLDEN MART ENTERPRISES LTD
HHREFBRAF

89. GOODSTART DEVELOPMENT CO
BEZRAR

90. GOODTECH HONG KONG
_EEE

91. GOVITA TECH LTD
REERROERAE

92. GRAND VIEW PROTECTIVE PRODUCTS LTD
FRpIERRARAR

93. GREAT INNOVATION TECHNOLOGY LTD

94. GREENOVO ENTERPRISES LTD
BEXEERRAT

95. GRESH FARM CO LTD
BRREERARAR

96. GROWN-UP MANUFACTORY LTD
EERERARAR

97. GUOFANG HEALTH LIFE LTD
E75 R A RAR

98. H PLUS MEDICAL SUPPLY LTD

99. HAPPIHOOD CREATIONS

100. HEALTH PRO SUPPLIES LTD
EmERARARAR

101. HERBAL (CHINA) HEALTHCARE LTD
BEE (RE)ARERRAT

102. HERBAL HERMITAGE LTD
RUBERRATF

103. HERCZ REHABILITATION TECHNOLOGY LTD
R REREARAE

104. HK BEI BEI LE GROUP LTD
EEARSEERRAR

105. HK BINBORUI GROUP LTD
EEWEEEERRAR

106. HK BOXIANG FOOD INDUSTRY LTD
EREHRREXARAR

107. HK CHANGLONGYUAN GROUP LTD
EERETEERRAR

108. HK DILU GROUP CO LTD
EERBEERRAE

109. HK GAOJIESI SANITATION SUPPLIES LTD
EEREMEERARERAR

110. HK GLOBAL INTERNATIONAL TRADING CO LTD
ERRNEREERRAR

111. HK HAOXIANG INT'L GROUP LTD

EREHERERFRAR

112.

113.

114.

115.

116.

117.

118.

119.

120.

121.

122.

123.

124.

125.

126.

127.

128.

129.

130.

131.

132.

S

134.

15,

136.

137.

138.

139.

140.

141.

142.

143.

144.

145.

146.

147.

HK HONGFA WASH LTD

BERLBRIRARAE

HK KENYUANTANG GROUP LTD
EEETEEEERAT

HK MEIJIAQIN FOOD INDUSTRY CO LTD
EEREHRREEARAD

HK SHENGONG TRADING CO LTD
EEMSEZARAT

HK SHILISHILI FOOD LTD

EERNBIRBARATR

HK SOMEWEY FURNITURE LTD
EERERABRAT

HK WEILAI GROUP LTD

ERAREERRAT

HK YAHEJIA FOOD CO LTD

EATRERRAERAT

HK YONGTAIXING INDUSTRIAL DEVELOPMENT LTD
ERXFREXERERAR

HOMEBRIDGE INDUSTRIAL LTD

BEREARAR

HON YUEN INTERNATIONAL LTD
RREMR(ER)ARAR

HONESTY TRADING DEVELOPMENT CO LTD
HEB R ERARAE

HONESTY UNION CO LTD

EmAIRARAR

HONEY SQUARE

oAy

HONG KONG ADOLF INTERNATIONAL GROUP LTD
EEMERBERERFRAR

HONG KONG AIFEILE LTD

EREFLARAD

HONG KONG ANNIS HOLDINGS LTD
EERZNTEEERAT

HONG KONG CLOVER INTERNATIONAL TRADING CO LTD
EERRBERESARAR

HONG KONG HAOYI GROUP CO LTD
EEEREEARAE

HONG KONG HONG TAT MEDICAL LTD
EEEEBRRARAT

HONG KONG HONGLIDA FOOD TRADING LTD
ERAFERAERARAR

HONG KONG LUJIAOXIANG MILK TEA FOOD LTD
EEREABNRRRARAR

HONG KONG MEDICAL SUPPLY LTD
ERBRERARAT

HONG KONG MUBOLI INTERNATIONAL COSMETICS CO LTD
EFAFRBEER I RERAT

HONG KONG PEOPLE’'S TUNDA TECHNOLOGY CO LTD
EEAANRENRARAR

HONG KONG RENDE TOBACCO GROUP LTD
ERCRREERARAR

HONG KONG SHANGYOUPIN FOOD TRADING CO LTD
EERHERRBESARAD

HONG KONG XIN HUAYU INVESTMENT LTD
BEEMETRERRAT

HONG KONG XIN TAI WANG INTERNATIONAL TRADE CO LTD
RN REERESARAR

HONG KONG YISHAN FURNITURE CO LTD
EEELREARAR

HONG KONG ZHENPIN INTERNATIONAL TRADE CO LTD
EERGRRERESHRAR

HONGKONG AJ FASHION CO LTD
EERTHRERARAR

HONGKONG CDLAEE INTERNATIONAL TRADE CO LTD
ERRELBERESBRAR

HONGKONG DIVERSIFIED GROUP CO LTD
EREREEARAR

HONGKONG HAOWEIDAO FOOD LTD
ERERERAARAR

HONGKONG KINGBIN GROUP CO LTD
ERSRELERRAR

26
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148.

149.
150.

151.

152.

153.

154.

155.

156.

157.

158.

159.

160.

161.

162.

163.

164.

165.

166.

167.
168.

169.

170.

171.

172.

173.

174.
175.

176.

177.

178.

179.

180.

181.

182.

183.

184.
185.
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HONGKONG RUIYANG TRADE CO LTD
BRI EZARAR

HONGKONG SALES (KNITWEAR) LTD
HONGKONG START INTERNATIONAL TRADING CO LTD
EERERKESARAR

HONGKONG TAIBAI TRADING CO LTD
BEERXBEZERAT

HONGKONG WEIMEISI LUBRICATING OIL CO LTD
EREEITHEAERAR

HONGKONG YLEAD FOOD CO LTD
BEEFNEREBERAE

HONGKONG YRM (INT'L) BIOLOGY TECHNOLOGY
DEVELOPMENT LTD

ERFEEER) EMRRERARAR

HSL (HK) CO LTD

HUITONG SHENGSHI TRADE CO LTD
ARt EZARAR

IBEAUTY INTERNATIONAL LTD
EEERARAR

INCOME VIEW LTD

RRAMRAE

INDONESIA AIMI CAT POO COFFEE CO LTD
ENFEE BRI SRR R A

INFITECH LTD

BEERMARAR

ITALY BAGATEA BEER CO LTD
BARBINEEERRAT

JAPAN DONGXING GROUP (HK) CO LTD
BARREE (FE)BRAR

JAPAN SEVEN DEGREES OF LIGHT DAILY NECESSITIES LTD
BAtEXBARKEREHARAR

JAPAN XIDONG ZHUSHIHUI LTD
BAARGAEHARAR

JIABEI INTERNATIONAL (HK) LTD
=RERER)BRAR

JO MACRON (HK) COMMODITY GROUP CO LTD
HERE(EE) HAREEFRAR

JOYSER GROUP LTD

KA SHUI PLASTIC TECHNOLOGY CO LTD
EMERRRARAR

KAI CHUN HONG LTD

EERITARAE

KAI YUE (HK) INDUSTRIAL INTERNATIONAL DEVELOPMENT CO LTD
SR (BB BEXERERARAR

KALLIMOUNT CAPITAL (HK) LTD
HMREA(FR)ARAD

KANGAN INTERNATIONAL GROUP LTD
FEREREERARAS

KAWADA HOLDINGS CO LTD
NIBEEARAF

KENPAX INTERNATIONAL LTD

KF LOGISTIC HONG KONG LTD
BEMRABRAR

KIDZTECH MEDICAL SUPPLIES LTD
FrEREARERAR

KIN YAT (HK) CORPORATION LTD
BiH(ER)BXARAR

KING BAKERY HOLDINGS LTD
ERETERARAE

KING RICH ENTERPRISES LTD
BEERRERRAR

KINGDOM TRADING (INT'L) LTD

BB 5 (@) ARAR

KLAUSTORY INTERNATIONAL LTD
ESHERARAR

KONG FUNG FINANCIAL GROUP HOLDINGS LTD
BETREEZERARAR

KUMAGAYA CO LTD

HAEHREEARAE

LAPLANETE CO LTD

LAPLAPLING LTD

SRR ARAR
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219.

220.
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222.

223.

LEAGUE OF YIPS GLOBAL TRADING CO LTD
REMBAEKEZHRAR

LEKU LTD

SR FIRAT

LEMAN (HK) FOOD LTD
SR(ER)RMAMRAF

LEUNG PUI KEI MEDICAL (MACAU) CO LTD
RIGEEER (RP)BRAE

LHM MEDICAL TECHNOLOGY (HK) LTD
IRERMR(ER)BRAR

LI CI HONEST (HK) CO LTD
FBER(EB)BRAF

LI HUNG INTERNATIONAL CO LTD
HRERARAR

LONG WIN GENERAL CO LTD
RERERRAR

LOVINI HOLDING CO LTD

DARERARATR

LOYAL GAIN GROUP LTD

FIREEARAR

LOYALINE LTD

EEARAT

LUCK WELL INTERNATIONAL HOLDINGS LTD
REBMRERARAE

LUMINOUS (HK) LTD

B (ER)BRAT

LUO LAN YA INTERNATIONAL GROUP (HK) CO LTD
FEEHERER (F8)BRAT

UVCEL TECHNOLOGY LTD
ERFRARATR

MAINETTI (EASTERN CHINA) LTD
BX(RA)BRAT

MALAYSIA YAQIHAN(HK) FOODSTUFF CO LTD
ERAEREDEEE)RRERAF

MAMMOTH BRANDS LTD

MAN MING HUNG TAI MANUFACTURING CO LTD
XEABRRARARAE]

MARBOLUR FOOD (UK) LTD
AHEAERRMARAR

MARKET'S LINK LTD

MCMC ASIA LTD

MEDFORT HEALTHCARE LTD
BERREEFIRAR
MEINUOYI(HK)BIOLOGY TECHNOLOGICAL LTD
REEIG(ER)EMHEARAR

MERGE ENTERPRISE LTD

E—EEARAR

MIHK LTD

ERETARAF

MISS KWAN'S HOUSE LTD
RMBBEERGTIEERAR

MTIMES ELECTRONICS CO LTD
BRREFRRARAR

MUN SHAN TONG HEALTH CO LTD
BUERREERAR

NEKOBU CO LTD

HZEERRAR

NEW CENTURY HOLDING GROUP LTD

BRIt ACEEREEARAR

NEW FLAME GROUP LTD
MANEEEEARAE

NEWTON (HK) LTD

MaERBRAR

NITE INDUSTRY (HK) INTERNATIONAL LTD
IR RE(ER)HRAERAE

NORTHWEST NETWORKING CO LTD
AL EERRAR

ONANOFF LTD

ONENESS DEVELOPMENT LTD
REZRBRATF

ONEWORLD SOLUTIONS LTD

R RBRAT
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259.
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262.

PALAMI ASIA LTD

MEHCKEE AR AS

PANDA TOBACCO LTD

REERRAR

PARKSONDA HONG KONG LTD
BRESEARAD

PET CAKE FACTORY CO LTD
HIHETEARAR

PLUS ONE LTD

MEARAT

POWCOOKHK

POWERTECH CORPORATION LTD

PROFI DELTA CONSULTANCY LTD
EHEZERARAR

PUREPRO WATER HONG KONG LTD
REFkBEMARAE

PURVIC INTERNATIONAL (HK) LTD
REERB®(ER)BRAT

RAZE TECHNOLOGY LTD

FRHEARAR

RED MOON INTERNATIONAL HOLDINGS LTD
HMREREEARAR

RED WINGS INDUSTRIAL CO LTD
HBFERAF

RICHFIELD DYNAMIC TECHNOLOGY LTD
EETHRARAT

RIH LTD

SEERRAT

RYUKAKUYEE (HK) INTERNATIONAL CO LTD
ERREARBERARAR

SAMSON INNOVATION CORPORATION LTD
=XERERERAR

SAMYUEN INTERNATIONAL TRADE CO LTD
= FEREZERAR

SANSESHI INTRNATIONAL HONG KONG LTD
—EHNERERERAR

SEIJITSU TRADING LTD
REFHEERLARAS

SHANGZHOU HOLDING GROUP (HK) CO LTD
N R E (B 78) B IRAT)

SILVER LAKE TRADING LTD
RHEZARAE

SINOGAIN FOOD AND OIL LTD
BEIEHRAARAE

SKY TOP GLOBAL GROUP LTD
RERIKEEBRAT

SMART CHAIN ENTERPRISES LTD
EEHEREEARAR

SMART GOLD HOLDINGS LTD
HEEEBERAF

SMART PRODUCT CONCEPTS LTD

SMART SUPPLIER LTD

HREREMERAR

SMARTPLAY TOYS LTD

SPRING OF FEIGE (HK) LTD
EHRNER(EE)BRAE

STAR LIGHT FOOD SERVICES LTD
ERRAARAR

STEAMONE LTD

HHERRAE

SUMMER GLOBAL TRADING LTD
MEBEREZARAR

SUN CHEONG HONG STATIONERY & PAPER
EEXAMIT

SUN CONCEPT ENTERPRISE LTD
BiREEARAR

SUN PEN LTD

SUN SHINE INVESTMENT HOLDINGS LTD
BB ERARAE

SWEETIES (USA) INTERNATIONAL HOLDINGS LTD
HEESE (B BIRER B IR AT

SYNERGY CARE LTD

BUSINESSCONNECT
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TABATA HOLDINGS LTD
WEEEERARAR

TEAMFORCE PRODUCT CO LTD
REMBRAE

THAILAND SACHIN FOOD CO LTD
FEEHRRERAE

THAILAND TEDDY LTD
FEFBIERRAR

THE LONGEVITY EXPERTS LTD

THE MASTER DEVELOPMENT HONG KONG LTD
LEERBRAT

THE NUTTER CO LTD

THINKTHING STUDIO LTD
BETEERRAD

TIC DESIGN & MANUFACTURE LTD
TIMFOLD CATERING AND FOOD SERVICE LTD
MEERRMERERAR

TIN YUI DEVELOPMENT LTD
RZERBRAF

TOP SHUNXING BIO-TECH CO LTD
THIEEARAR

TOPWILL PASSION LTD

HRARAE

TRONEER (BIO-TECHNOLOGY) LTD
RIS (EMRHR) B RAE)

VERSITY HEALTH TECHNOLOGY LTD
VINCENT REHAB DEVICES CO LTD
KEEEEWARAT

VOLTAYC LTD

=HEBSZHBRAT

WAH HONG CONVENIENCE STORE LTD
EREFERRAR

WAH MING HONG LTD

WALKURE COFFEE (ITALY) LTD
EWMUNEMB(RAF)ABRAT

WEIHUANG (HK) FOOD CO LTD
BI2(EE)RRARAR

WU RUI GREAT HEALTH NUTRITION HONG KONG LTD
AmAREBEEERERRNBRAR

YICK CHEONG HO HK LTD

R S5 (E8)BRAT

YING FAT LUNG PROVISIONS (HK) LTD
REERR(EE)ERRIT

YING XING ACCESSORIES LTD
RENZARAT

YIP'S CAMEL (HK) LTD
REEEE(ER)BRAR

YOUNI (HK) LTD

YUEXINGLONG FOOD GROUP CO LTD
REERREEERAT

YUMMY ONE (FOODS) CO LTD
ZiEmm(Ram)BRAR

YUZU LOENG BAN LTD

HFREBRAT

ZETOLTD

HHARAE

ZHONG CHEN ENTERPRISE GROUP (HK) LTD
PREXEE(FR)FRAR
ZHONGWUYAN FOOD (HK) INDUSTRY CO LTD
RERemn@EE)BERRAR

ZIKEE INTERNATIONAL CO LTD

ZIPPO ASIA LTD

ZIZIYIMU INTERNATIONAL TRADE CO LTD
BEEAEREZERAR

Join Us

AN E S
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BUSINESS CONNECT

Worldwide Scan

=
T4

COVID-19 had created huge undefinable
disruptions in the food supply chain - even as demand soared at
grocery stores, farmers were forced to dump milk and let vegetables
rot. Food industries must remain focused on data quality and

supply chain visibility to keep smooth food supplies.

uncertainty and

Data Quality to Make Informed Decisions

Food and food service companies often make big decisions based
on data every day, therefore data accuracy is critically important for
companies to adapt and manage through any supply chain issues.

Standardised data enabled by GS1 Standards ensure supply chain
stakeholders can access to complete and accurate product data,
which is especially critical for emergency situations like food recall.

Supply Chain Visibility Becomes Pivotal

Food industries need to collaborate and work together for better
supply chain visibility. As digital
promising technology like blockchain can drive food traceability and
visibility. GS1 standards make up the building blocks of blockchain
by providing standardised and structured data to data transactions
on blockchain, and enabling interoperability between blockchains.

transformation continues,

Other GS1 Standards such as the Global Trade Item Number (GTIN)
used for product identification also help in enhancing supply chain

visibility, so retailers can get proper product locations when needed.

Reshaping Food Supply—’Chi'ii_i

BB BRI EESREIPAIARA B E M K
BT ERRRAENEER RRXANEEED

BERKMEGXBEREERE BRITEEFEFENR
BiEERMHEESEHE LRRERME-

BIEERBEEBEZFHARR
BRMERRETES BB EHE FEN YR
METRE Rt WHEEREEAEE B
FE S FESE ERORRSRAT R o

GS1R 2 IR R fEH AR 38 BURIR 1 R fR M
R LRFHELEERN B RERNERK
B EHREEYERELHER

HERERETRER
BRBITETFMRIHE 2EE HEEERE -
BEHBEHUOBE L TEUEBERESH
SHNERERMEHRENNRETERE - GSUE
ERBENERBOER  BBERELCRERBT
BEUR > R R IR 2 B B

HMALGRRERNGSIEEMNE KBS E Rk
BB(GTIN) TR R EmERERNE R EEH
IRFHAFEEFERE o

Please contact us at services-web@gslhk.org to learn how our standards help!

EREE—T THRGS1MIR?
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BUSINESS CONNECT

GS1 HK ;ZEh B

Explore “The Power of Innovation for Food
Safety” @ Food Safety Forum 2020

ZIMNEmERiRIE2020
UEBRIFhiEESHEmZE

As food and food services industry is embracing rapidly
AUG growing challenges, driving change with innovation is

arguably the best solution. Themed “The Power of
28 Innovation for Food Safety” this year, our annual Food
Safety Forum will be held on 28 August 2020, bringing
together the collective wisdom of over 300 industry experts and
practitioners to improve food traceability practices as well as to
drive effective adoption of international standards and technology
for food management systems, thus mitigating food risk along the
end-to-end supply chain.

Overseas and local food industry leaders from GFSI, Nestlé Hong
Kong, HKTVmall, DCH Logistics, Sun Fat Heung Food Products, Wynn
Macau, etc will join and share how they transform food safety by
technology and innovation. The award presentation ceremony for GS1
Hong Kong Quality Food Traceability Scheme 2020 will also be held.

LININ ] lt‘ l’ "] I|I.[
N
“ ll ui Itull [m:
HONG KONG
GSI FOOD SAFETY FORUM
?uu?ﬁ’zéﬁ TEEHBRBIE AR ES
EEER TR o 1§ 20208 H 28 H £ 1 E'J'gnn
§2 REL AR ESERTS ATE B
FHBEI0UITEER AN EENEZXEER aT
MAEBREENEERRIIRABRREH E W
MERZE2EE {iRIE2mie A HIEEER

2o

i FEHERBGFSI £#EEE  HKTVmall~ X
ETYm - HE BRI RPIN SN AT
mITEERDEMPINRIL BRI » 12
AERZZE o ILIN BIBTEET EEEERER
JREEBHEETE12020) MEiEEALE o
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Join now! 2%
SEen W

Food Sa1
Fecbaibidy | imswewles | Focd Saliby

GS1 HK Calendar

Go Go
Digital | Smart

6 JUL 7 JUL 16 JUL 30 JUL
KPMG: The Connected Cities Co-organised webinar with HKCS, Joint Workshop with APIFS : Team Basic Barcode Workshop
Conference 2020 @ Startmeup HKMA and HKPC “Cross Border Motivation for Navigating the “New
Festival (GS1 HK will have virtual Commerce for SMEs” - GS1 HK Normal”
booth)* Sharing “REAL barcode facilitating
ecommerce”
30-31 JUL 5-6 AUG 6 AUG 11-12 AUG
Unleash! Design Thinking e-Forum* The Virtual Al Summit Hong Kong “Future Challenges of the Food Smart Retail Supply Chain & Big
2020 (Strategic Partner) Industry” Seminar Data Analytics Course: Module 1
7 & 14 AUG 27 AUG 28 AUG

Data-Driven Business Models for Basic Barcode Workshop Food Safety Forum 2020

Food Manufacturing & Distribution
Training

* GS1 Hong Kong is the
supporting organisation
GS1 HK# 2 15t
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GS1 Hong Kong Summit 2020

Scaling Digital Transformation to
Create New Value

19 November 2020 | HKCEC

+ CEO Panel/ + loT and SCM
Szp(e)akers Distinguished ge?egates Solutions
Keynote Showcase

2020 has been a challenging year for all industries, brands are accelerating digital transformation to
tackle adversity. Themed ""Scaling Digital Transformation to Create New Value”, this year’s Summit will
explore ways to integrate smart technologies, innovation and new business model that sharpen your
business edge, enhance collaboration, drive digital transformation in today’s competitive market and
battered economy.

Distinguished SPEAKERS

-

A
?“P)

oL <

D 4

May Chung Ir. Ricky Leung Dr. Hong Fung Jennifer Tam Karen Ho
General Manager Executive Director, Executive Director Director Head of Corporate
Nestlé Hong Kong Ltd. Engineering & and Chief Excutive Chun Au and Community
Technology Officer Knitting Factory Sustainability
Airport Authority CUHK Medical WWF
Hong Kong Centre (CUHKMC)

TOPICS Highlight

loT empowering digital | The 5" CEO PULSE Insightful sharing on
transformation and REPORT survey accelerating DIGITAL
case sharing findings/CEO PANEL TRANSFORMATION for

BUSINESS REBOUND

oy Exly B
. . https://www.gslhk.org/events/gslhk-summit-2020
to enjoy Early Bird

For enquiry: Email: summit@gslhk.org | Tel: +852 2863 9736



FundlPark

Financing Trade Across Asia
THRELEZRETE

&R

I/
Bl E #

Fund AR 75

+852 9103 6282

DK< markso@fundpark.com
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