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EDITOR’S NOTE /REERYEE

Global Regulatory Trends that
Affects Your Business

BEITHER YR EIXEEED!

To speed up net-zero objective and foster circular economy,
the European Commission announced in 2022 a proposal for
an Eco-design for Sustainable Products Regulation (ESPR).
The ESPR sets Digital Product Passport (DPP) as a key
regulatory element enhancing the traceability of products
and their components.

The “Passport” should have info like carbon and
environmental footprints, recycled content, supply chain info
and unigue identification like GS1 standard-based barcode.
The “passport” system would provide industry stakeholders,
regulators and consumers to electronically access the info,
helping them with a better understanding of the materials
used as well as their embodied environmental impact.

Textiles, batteries, furniture, electronics, are among the first
batch to implement the regulation. All products made in EU
/ imports to EU markets will need to have the ability to
gather data throughout the product’s lifecycle, from raw
material to end consumers, and to disposal and recycling. By
2030, it is expected that all products (except for foods,
fodders and pharmaceutical products) will need DPP to
meet DPP requirements.

On the other hand, economies like China, Canada, and New
Zealand are requesting GTIN filing for import of certain
products, and EAEU (Eurasian Economic Union) are
requiring GLN to strengthen efficiency and management of
cross-border products. Please read our feature for details
about China import mandates and recommmendations.

GS1 is also appointed as an UDI Issuing Agency/Entity by
the U.S. Food and Drug Administration, European
Commission and many regulators worldwide, all aiming to
enhance healthcare service and patient safety by complying
to the medical device regulations.

No matter you are exporting to China, US, Europe or other
countries, better check if your products are GS1-compliant
to meet / align with the rules.

In this issue, Hung Fook Tong Group revealed how they
leveraged barcodes to sell products to overseas, and also
their innovative strategies in rejuvenating the traditional
herbal medicine industry & expanding business through
franchising; Meiriki Japan shared their motto of “serving the
best” and dedication to safeguarding Hong Kongers’ health
for 26 years; whereas founder of Wishh! explained how they
keep ahead of competition in the beauty & skincare market
shortly in 10 years.

Enjoy reading.
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About GS1 Hong Kong FINEEE RGBT

Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their
digital transformation, improve supply chain visibility and efficiency, ensure product
authenticity and facilitate commerce connectivity, through the provision of global supply
chain standards (including GTIN & barcodes), and a full spectrum of platforms, solutions
and services.

GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors
including retail & consumer packaged goods, food & beverage and food services,
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of
trading partners, industry organizations, government, and technology providers, we can
foster a collaborative ecosystem with the vision of “Smarter Business, Better Life”.

As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.
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Executive Connect

Turning Herbal Tea
into New Classic

R S

Donald Tse
Chairman and Executive Director
Hung Fook Tong Group

HEHE
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Enveloped within factory buildings, Hung Fook Tong (HFT) office is like a
hidden recreation ground: At the lobby are billiard table, claw machine,
fitness equipment and more, which leads to the staff sitting area adorned
with a range of personal ornaments and souvenirs. The place suggests a
family culture and relationship between the staff and the company.

Donald Tse, Chairman and Executive Director of Hung Fook Tong Group,
noted with pride that quite some number of his staff have worked for him for
more than 20 years. He recalled an employee had volunteered to venture
back to the production line in extremely bad weather, in order to finish works
before deadline. He believes that nurturing talents is hugely rewarding, so he
is keen to invest in people and share the results with the team.

No Pain, No Gain

Hung Fook Tong’s road to success is like “Journey to the West”, as Donald
reminisces about the bumpy yet gratifying ride. Before managing HFT,
Donald has demonstrated leadership qualities in breaking boundaries and
rolling up his own sleeves: With no prior experience, he worked 3 days and
nights to produce a perfect blend of tortoise herbal jelly just to impress the
HFT founder to agree on partnership, where he found his calling and
life-long commitment: Chinese herbal tea business.

“I once worked for 4 jobs at a time to support my family, that experience
taught me how to run a good business, like you need to get down and dirty,
go extra miles, keep a great partner network, etc. So after | tried a number
of trades and professions,

| started concentrating on

one single business.”
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Fully Prepared to Turn Crisis into Opportunities

From the first branch in Kwai Chung to more than 120 stores today, HFT
went through the ups and downs of our time, including the National
Macroeconomic Control in 1990s that triggered cash-flow issue caused by
tightening credit facility; The Asian financial crisis in 1997, SARS pandemic
in 2003 and the global financial crisis in 2008 that plunged the consumer
market.

“As COVID struck, our team is fully ready to navigate through the storms.
Product quality, service level, work process, costing, staff training and so
on, are either enhanced or streamlined to shield from external shock. Our
Kaiping factory, for example, has put in place both land and sea transport
systems since its inception, so when the pandemic hit, we can still ship
through the national water network, ensuring on-shelf availability in retail.”

(11 Your brand, product, customer service and staff
are the building blocks for your enterprise to grow big
and grow strong. mh& - mEERIRFITFE T XM
ARIBISE 2 E 9

4 Breakthroughs to Stay Relevant and Desirable

HFT had opened up new avenues under Donald’s leadership, by reviving a
sunset industry, introducing franchise system, making bottled herbal tea
and takeaway soup pack. “The traditional herbal tea shops used to nestle
at the back of alley and give out a musky and old feeling; so to change
people’s perception, | opened stores on the main roads in popular districts,
furnished with cozy and well-illuminated shop front. We are also hiring
younger staff these days to give people a vibrant and relaxed vibe.”

With the renewed perception, the traditional herbal tea industry showed
new business opportunities and drew the attention of competitors and
investors. “In the early 90s, | studied the franchise experience of
convenience stores and took a leap of faith to introduce licensing into my
business. At a 3-day Franchising Show, | was able to secure 9 investors. |

guess that was a groundbreaking move for the trade.”

The franchising system has expanded the scale of HFT rapidly, but the
financial crisis had sunk its plan. HFT decided to take back all licensing
rights by late 90s. “We needed a new growth engine as the store
expansion plan crashed. So making herbal tea available in retail chains
seemed to be the answer. We want to show customers the excellent tea
ingredients, so transparent glass bottles were used, which was the
first-of-its-kind in HK to make portable herbal tea in such a large scale. But
the costly transport fee involving shipment of the heavy bottles, and the
fact that they froze and broke during transport under cold weather in the
overseas markets had us changed to use plastic bottles, which successfully
nurtured a mass consumer market.”
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Going through failures, Donald realised the key to the group’s resilience is
diversifying its business. “My business partner shared the book ‘Chicken
Soup for the Soul’ to cheer me up in hard times, which inspired us to
develop new soup products like ‘Ginseng Lingzhi Chicken Soup’, giving
the working class a healthy boost amid their busy lives. Served in a bowl
in shops at the beginning, the soup became an instant hit, so we
designed soup packs to promote takeaways, allowing people to enjoy the
nourishing dose simply by reheating.”By innovating the ready-to-drink
soup pack, HFT again ushered in a new “blue ocean” market for the
industry as a whole.

Succeeding the Herbal Tea Legacy

The prevalence of the heat-clearing, appetite-whetting drinks by HFT
among local households, is partly attributed to barcode. The company
became GS1 HK member and ezZTRADE member in 1999, instrumental to
product listings at retail chains and convenience stores; same for product
listings onto digital stores as e-commerce booms. Barcode has also
helped expand HFT products out of HK and sell globally, from Mainland
China, South East Asia, Canada to the US, across the physical retails and
cross-border e-commerce sites.

The Group launched a new concept store, “HFT Life” café a couple years
ago, which adopts a simplistic design and brings together Western and
Eastern food cultures with homemade bakery and specialty drinks like
Hemp coffee, aiming to deliver a healthy lifestyle to the youth market.

Sustainable Profitability and Social
Responsibility

Crowned “Consumer Caring Company” by GS1 HK for 11 years in a row,
Donald insisted its business to stay true to sustainable business practices.
Besides grooming staff expertise, the group is committed to enhancing
customers’ shopping experience with quality services, like by promoting
its member APP to encourage electronic spending. To ensure food
safety, HFT has obtained international standards like 1SO 22000 food
safety management system and HACCP for its Tai Po and mainland
production plants. “Our production site in Kaiping is often presented as
the sample unit by the Mainland Chinese authority for our first-class
management.”
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As a pledge to environmental sustainability, the group’s factories have
installed solar panels, always strives for zero food waste disposal at local
landfills by recycling, and follows robust sewage treatment mandates. To
support the environment, HFT gradually switches to paper or wooden
tableware across all branches this year, and puts up plastic bottle
recycling machines and collection bins, aiming to raise the community
awareness for environmental protection that supports net-zero.

Recommendations and Insights to the Industry

As the trade expert in many public offices, like GS1 HK’s F&B Industry
Advisory Council member, Chairman of the HKFORT?Y, member of FHKI?
and so on, Donald has offered recommendations years ago to resolve the
food waste issue: The Government to provide domestic food waste
decomposer to families which can help collect food waste and get points
and rewards in return. This helps alleviate the pressure of landfill on one
hand, while turning food waste into energy and fertilizer on the other. He
is excited to see such advocacy was put into a pilot scheme by the
Environmental Protection Department, which installed smart recycling
bins to collect food waste in public housing estates.

Donald advised companies to adopt environmental friendly measures
and look for “big health” business opportunities as they are evolving into
megatrend. On transformation, he shared his experience from the book
(ERZ3E A ) 3, “Think pure, work hard, watch keenly, change nobly”.
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11 Leaders must be bold and cautious, collaborative and

inclusive, hands-on and steadfast, forward thinking with

hindsight. These entrepreneurial spirits are what the
management needs to create a company that last. $E8&E 478
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1 HKFORT: Hong Kong Federation of Restaurants & Related Trades EE&EE2£ipE
2 FHKI: Federation of Hong Kong Industries & T #48e
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Worldwide Scan

Attention: New Rules on
Sustainability in EU

BB AFEERMRELR

Sustainable development is becoming a “make or break” factor for
businesses. To meet consumers expectation to sustainability &
circularity, product transparency & traceability along the supply chain
are of paramount importance.

EU Requires Products to have
“Digital Product Passport”

To support the green transition, The EU Circular Economy Action
Plan has set regulations on product information transparency,
requiring “Digital Product Passport (DDP)” to be assigned to each
product covered under the regulation (7 categories exempted).

“Digital Product Passports” provide key data about physical
products like information about sustainability, origin, reusability and
supply chain etc. GS1 standards provide foundation for Digital
Product Passports, so supply chain stakeholders (including
companies & consumers) can therefore obtain product information
via 2D barcodes & GS1 Digital Link.
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(Digital Product Passport, DDP)J°
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Consumers’ Expectation on Sustainability at a Glance

HEENARELRAE

@ “Purpose-driven” consumers are expecting greater commitment from

brands on sustainability and social responsibility

HEEBRREEM ) EUEERERBEBITIRBERKRME IR

©

they do, including whether the products are sourced from sustainable

materials

Baep i BEEgREAMMAEERTEESHN M BEREERBAESHERAT

FEERNEREMN

brands to use eco-friendly/recycled or recyclable materials

REMAHEE (55%E 862N K& &) HAEmiE A UERAHE

Contact us to learn how GS1 Standards enhance product traceability

B I T BGS RN A E R TR A E Bt

Over 60% consumers like to use brands with the same social value as

Most consumers (55% from HK, 62% fromn Chinese Mainland cities) want

LRV

READ NOW
i ok

Data from Joint survey by KPMG China,
GS1 Hong Kong and HSBC
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Global Insights
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Global Sourcing Report: 55% Move

Sourcing Destination to S&SE Asia

NE R REE

S IKIKEE R & 55%2
REJE/FgEn

A report jointly published by The Pacific Basin Economic Council
(PBEC), Monash University Malaysia and KPMG found that 55%
companies are considering or have already altered their supply chain
sourcing location to South & South East Asia like Vietnam, Thailand
and India between 2018 to 2023, followed by 17% move to Central &
North America like the US, Mexico and Brazil.

READ NOW
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Company Sourcing Relocation between 2018 - 2023
2018 - 2023 S ER IR BE

W @

South & South East Asia Central & North America
[EEYE T hERIEE

Cambodia, India, Indonesia, USA, Mexico, Brazil
Malayisa, Myanmar, Philippines, X6 -~ =S BA
Thailand, Vietnam, Bangladesh
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Source: Monash University

Japan, South Korea, Taiwan

East Asia

RER

Southeast Europe
Serbia, Germany
EWMEDE 1B
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The report “Charting a new course in Asia Pacific: Regional trends in
global sourcing” analysed a sample of 132 companies representing
Fortune 500 multinational companies mostly from the US, Taiwan,
Japan and China (HK included).

Data suggests instead of an extensive overhaul of sourcing moves,
companies are adopting a more agile and flexible approach to source
from multiple places to pivot through the disruptions in the region.

wREBEA(Charting a new course in Asia
Pacific: Regional trends in global sourcing):
P TLIZ25REF B E-BH B AEMH R E1E
R HT5005R A S B R AV EN AR
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As PBEC Board of Director, GS1 HK Chief Executive Anna Lin spoke at the roundtable discussion themed “Unchained
Global Sourcing - Charting a New Course in Asia” at PBEC Annual Dialogues Summit.

EAPBECEERMNEER Y — AN HEHMZ!
Charting a New Course in Asia Pacific) 573
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As the pandemic has put pressure on the production
flows, logistics and retail replenishment, businesses need
end-to-end supply chain data measured and tracked to
aptly react to the market dynamics, and interoperability
and visibility are the keys. EIEAEE - YIRMNBE S RIZHE
RES EERZENBHEEMERBESE 1N HIBEEE
HBERE MEERIEENREEZETRE J)

BEAPBEC Annual Dialogues Summit 2022_E8JTUnchained Global Sourcing -
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Corporate Dynamics

Sustainable Healthcare Branad
Shows Resilience by
Championing Quality

EIE REmERIRER

Joanne Cheung
Managing Director
Meiriki Japan

RER

B AITEAER

The year 2020 has been a tipping point for many local companies. In
the face of unprecedented challenges, Meiriki Japan had adopted all
necessary anti-COVID measures at its retail level, increased sales
channels and reassessed operating expense needs to grapple with
the future uncertainties.

In adversity, spelling the difference between great and good
companies is resilience and grit, and Meiriki showed the traits. Built
on quality and safe products, the company had adapted quickly to
the market changes, underpinned by its
commitment and sustainable profitability vision.

customer-centric

Despite the crisis, Meiriki has managed to expand its customer base
and thrive in its 26th anniversary.

Quality over Quantity

Carrying about 24 products in 3 key different categories, namely
Daily Healthcare, Specific Target and Slimming & Beauty, Meiriki
conceived and developed each and every product with passion,
from the debut Bilberry Extract imported from Japan, to the
probiotic series manufactured by first-rate GMP-certified plants in
Sweden.

Joanne Cheung, Managing Director of Meiriki Japan and President
of the Hong Kong Health Food Association said, “Our patented
Reuteri Probiotics is a registered pharmaceutical product governed
by the Department of Health. A number of private hospitals have
procured the drug to prescribe for patients with stomach and gut
issues.”

Meiriki’s Plantinum DHA scored the highest in a test on fish oil
supplements conducted by HK Consumer Council last year, among
25 different branded fish oils samples, recognizing its efficacy with
rich omega-3 fatty acids like DHA and EPA content per capsule.
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“By combining multiple ingredients with high intensity, we extend
the breadth and depth of our products’ efficacy to address the
holistic health issues of today’s city people. Our products normally
run through 9 quality assurance and test processes before they are
put on shelf, from the ingredients to the production lines, and the
multiple safety tests in Japan and HK laboratories to ensure
international standards are met. The reputation precedes us among
our customers.”

Digital Certificate Adds Confidence

Meiriki is going to launch new products covering hair loss treatment,
metabolic syndrome prevention and diabetes control, addressing
the aging development of the society in future. Joanne revealed
GS1 HK’s 1QR will be added on products’ packaging to enable
display of certifications and boost buyers’ confidence. This also
aligns with consumers’ scanning habit: Scan a code, search for
point-of-sales, traceability
information etc., before making an informed buying decision easily.

online information like discounts,

IRMEUSHENESHE S 1ERIIERE DY
R EARSETAZTENRETE AREM
GIBIRRFE K22 HRME S > 2
AARMEBTECERNERBORTERE,
A EHHTE PRUBEEEE O S

HHEEENE 0

R BAGAORERERE NE =5 E6HiE
LEM URGRRETAOZBLEHNERES -
JoanneXR"EBHREEMBE L EGS1 HKH
1QR EEBTHERID RIVEEE GO BEER
FEHEENRRI BB —HEELEEN GF
EREE HEM BHMNRS BETERES
EHEEERE

1QR is like the ID card for HK products that makes product info more

transparent. | believe this should strengthen shoppers’ trust and offer them a

peace of mind.

1QRMEIBES DR T ER

Changing Strategy for China
and HK Markets

Before the COVID hit, Meiriki was swarmed with orders from both
mainland China and HK customers in retail, the disruptions had
them changed quickly to expand online channels like Tmall, at the
same time exploiting new local customers like the silver-haired,
maternal and infants market.

“In Hong Kong, we have our own e-shop, retail space in Causeway
Bay, merchandise in Watsons and showcases in residential area to
promote and sell products. With selected channels, our team of
professionals like nutritionist can understand the customers
condition and diet first, before providing appropriate product and
personalised healthcare advice.”

“For China, new healthcare products usually involve lengthy
registration process and high cost, so we take advantage of the
established e-commerce platform known for selling authentic
goods. Thanks to our decade-long commitment to quality that
builds up word-of-mouth, our overall sales had remained intact
during the COVID period. On the day the China-HK borders
reopened with no travel restriction, | was excited to know some
Chinese customers came all the way to our retail shop to make bulk

purchase.”

B EER BB EEYE

BEEREL-BREZ LD

FR B A O I e

BB ATE EFEMTEAMMPESR
Mg ES BT ) » BPEEI A 48 K305 K FE ik B
MEAME R INEE - BEHHE

MEEH RMSEERAL B EEMIE EE
KRETEeEmGETRERHEE HERMNE
EMMEENAEREZE RIEESER A
HMETBRHEEMERER RESTTERRES
EY

TRFrENFRREREAMEMRER BERTAIE
AU FIEBAME EERENEBHIHEGRAE
2 BEZFRUMERENT MO RFE
REETRBEHBRRAEARTE TR EME
R BANMEFERIEBFIHATFRER
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Commending the GS1 HK events like seminar and workshop, Joanne
said they provide excellent opportunity for networking, industry
exchange and market intelligence. “l learnt so much from my industry
peer who shared about smart operations and other business
strategies from the previous GS1 HK Summit. I'd definitely encourage
other companies to join and learn.”

Sustainable Business of Healthy Growth

The interview took place on Meiriki's VIP Member Day, an energetic
lady with grey hair acknowledged herself a loyal customer of 20+ years,
who often takes part in the company’s volunteering works. Joanne
explained, “We believe transactional relationship cannot last, so we go
beyond products and think of what they need. Besides health talks and
workshops, we organise activities good for body and mind, offering
holistic care for customers. Their attachment to our brand is strong
because we go through the experiences and moments together.”

Committed to philanthropy and sustainability, Meiriki not only arranges
volunteering works for the underprivileged, but also insists on
sustainable business practices and traceability across its supply chain,
from raw material supply, R&D, production to recycling. “Our algae
calcium in ‘CaEasy’ belongs to sustainable production, for example,
and the annual mining volume will not exceed 0.03% to maintain the
marine ecological balance. Meanwhile, we would reduce the use of
palm oil on one product, while use biodegradable plastic packaging for
the other. We also encourage our consumers to return used bottles/
packaging. 'Recycling contest’ among
staff are organised every year, and the
staff who have collected and recycled
the most number of packagings would
be rewarded of some artistic decor
made of reused materials. | think it’s
great to help the environment and bond
our staff.”

Talents are True Asset

Joanne admitted the severe talent drain in HK is putting pressure on
every industry, which Meiriki feels obliged to help. “Meiriki Summer
College’ has been offering 40-50 internship positions every year for
nutritionist, R&D support, health consultant to students, aiming to
nurture local talents. We also place our staff benefits our priority,
staying true to the work-life-balance motif to ensure staff are valued
and happy.”

Chris Mok, General Manager of Meiriki Japan, has been with the
company for over 20 years, working her ways from supporting staff
to the management team. “The company provides impeccable
coaching and opportunities for me to try different positions and
unlocks my potentials. Outstanding staff will receive appropriate
rewards and promotion, and this feels like a loving big family to me.”
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Go Digital

A Way to Open up

New Sales Opportunities on

Digital Platforms

—EECNEFTE LRIRHEES o

Digital payments are gaining traction. According to survey*, close to 70% of HK
consumers felt more comfortable using digital payments, higher than before.

BEFZTHREER BRE BT A7TREBHEENERBEF P EUES-

To tap into opportunities brought by digital payment & platforms, EiREBFSZ(IRERBTES M REE kS
distributing digital coupons can be one of the effective, simple ways FEBESZEN EEIEHENF £ 5lBE
to stimulate purchase. According to survey, over 50% of consumers W #BBE—HA N BEE QR EAESMERRATE

make purchase decisions faster when they have coupons.

BEEM!

Leveraging GS1 HK’s Digital Coupon solution, companies can #BERGS1 HKEFEE % (Digital Coupon)’
distribute digital coupons on over 30 payment/ discount platforms 2 30{E% {3/ BEFESMAlipay Hong
like Alipay Hong Kong, OpenRice, The Gulu, HK Electric etc. This Kong>OpenRice:The Gulu-BIBEHKNEF
not only helps companies open up new online sales channels, but (B % iR4E N ERE BB EABINES
also to reach out to both overseas & HK consumers, tapping into  EHHEZ IDIEEFSNEE i)

opportunities on digital platforms.

Business Cases of Digital Coupon
TtEUBEFEESFRAELEER

Wu Kong Shanghai Restaurant
launched new crab meat
noodle box, and leveraged
GS1 HK’s digital coupon
solution to attract online
consumers and  stimulate
sales. They could even measure the campaign
effectiveness with the solution.
BLERIE BRI LA E MR R BEAGS1I HKNEBEFERE
HFHEERS|IE LER RIBIHEHE Bk T BEREBENTE
ﬂﬂﬂ%}go Read More

FEES =
=

Classic Motor distributed
GS1 HK’s Digital Coupon
via online advertisement,
company’s/staff network,
social media, messaging
app, to draw old client’s
attention and effectively drive enquiries.
RESBEME LEETEBEFEESRSIFEZ LMAR
B KB B B B A4S DIt SR ES BN REB A S B B R E
HEBHRT Rk % F &

Read More b ri
e ]
[=]:

Contact us to explore how your company can attract new consumers with digital coupons! Ofyd0

I BNEHE T T BRICH AT M A B F B R SRE !

T: 28639740 E: corpinfo@gslhk.org

* BREHOR  EEETENGS1 HKEEZH S ETHE
Source: Joint Survey by KPMG, GS1 HK & HSBC

1 —

E_
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Survival Kit of a Local SME:

Cut Loss, Go Digital, Move Faster

A4 B R ST s s %
wAEEIEEIWE

Beryl Yeung

Managing Director

Wishh!

HE e

Wishh! E5E 4848

The beauty and personal care industry was brought to a standstill
ever since the COVID-induced mask mandate and work-from-home
practice took place. Facing extreme pressures, the Korean skincare
beauty store Wishh! has axed its retail shop to 5 outlets now from 40
at its peak. Beryl Yeung, Managing Director of Wishh! characterised
by her competence, agility, energy and strong will, had adapted and
transformed the company by enhancing its online market footprint,
rewriting the story of the company’s uphill battle.

Cut Loss and Try Everything

Travelers’ number drop, sluggish market, supply chain delay and
disruption, all these reminded Beryl of the dire situation in the last 3
years, when the company must cut cost to stay afloat. “The rent of
our retail shop was about HK$80,000 / month on average, so we
quickly scaled back to the bare basics.”

Seizing any possibilities to survive, Wishh! not only strengthened the
online presence in owned e-shop and HKTVmall, but also enhanced
product portfolio and customer service, making sure the products
are latest and hottest. “A colleague decided to migrate to Japan at
the time, we reckon it would help us work closer with our Japanese
suppliers with our staff on the field, so the employee contract

continues and we are able to bring in more Japanese brands to HK.”

The company also branches out to different markets, by launching
new products linked to mother and baby care, pets and electronic
accessories. “We built a loyal customer base before the pandemic,
who might enter into new chapters of life, like getting married,
having a baby, owning a flat, and their needs change as well.
Likewise, Wishh! has grown from a “Korean skincare beauty store”
into a “one-stop shopping mall”, by uniting with Videocom branded
products.”
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Triumph by Surprise and Speed

Aligning and riding the wave of online commerce, the company has
banked on internet influencer to sell its products amid the live
commerce trend. “A young female KOL once featured our baby blue
/ pinky power extension sockets, and got thousands of orders in a
week! The result beat many of the gadget stores, so we cut her an
exclusive debut deal for other similar products and the results have
been rewarding.”

Despite an important sales channel, HKTVmall can be challenging
for Wishh!, which tackles each bit of problem as it arises. “HKTVmall
set high standards to merchants, for example once the customers’
orders cut off by 1pm, we need to immediately pack and deliver the
products to HKTVmall warehouse by 4pm, so our Mondays are
usually very busy with added orders from the weekends. Penalty on
merchants applies if the goods are out-of-stock, or if they fail to
deliver on time. Thankfully the Wishh! team is super-efficient, so we
have room enough to handle the platform orders and rarely get
fined.”

Inventory Turnover Champion with
Minimal Stock

Beryl takes pride in the team’s ability to bend the rules sometimes
and beat others to the draw. “Our customers keep coming back
because we keep our catalogue updated very fast. Say, some lady
customers would order the latest lip gloss on Wishh!, even when
their last one was used only partially. This quick-turnover strategy
defines who we are, and there are followers who try replicate our
business model.”

“Our advantages over the retail chains are agility and high CP
(cost-performance) ratio. The retail groups normally take months to
launch new products from overseas, from sourcing to listing onto
shelves; and some retailers prefer products with high profit margin.
We aim for the latest, hottest items at affordable price, ensure quick
turnover and keep minimal stock. This strategy secures us a place in
the market.”

2 HIRs LURFTIR
WishhiB B ARA 3 R AT 25 1E LB S 23
o R BB E R (R
LB A EN B R ST 72 12 HIPSALTN
T8 A E B, BB
B SR E LM R AT

HKTVmall2WishhWEEiHERE B ZME
18 BB THKTVmall8 @ A ERIES
B FE TNERERENT NMLIRRE R H4R
B ERE T ZHTEREEHKTVmallE i
MEEH—HIEIC REBTERIE-EEF
TREZ S PR Bt E S 2o S2MWishh!
—EURER B FaBERMEITI AR

BiNmEE 2AEERES

Beryl$ BB EFZE - HITHEBHEI B R
MRS EE N ECIAERR AR B L
ERRL/3EER BRIWishhlFi@ EH@Egar
BAF; mMEMHIFHFRSER SRR
— 5T E e
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Facilitating Commerce with Barcodes and

Service Centric

A distinguished transformation best describes Wishh! as 70% of
Wishh! revenue come from online now, compared to 30% before
COVID, and barcode plays an instrumental role. “The Japanese
goods we sourced usually come with a standard data format like
ingredients and directions of use, what we need to do is simply
translate into Chinese and identify each item with barcode. This
facilitates our product listing works and helps our customers search
for products online more easily.”

Beryl is considering to apply GS1 HK’s 1QR (a QR code with rich
information like product spec, discounts, certifications, traceability
etc.) onto the own branded

and authentication information,

merchandises, allowing consumers to scan and read the details in full.

“I've also delegated teammates to manage our WhatsApp account
fromm 9am to 11pm. Instead of chatbot, we tend to resolve customers’
problems within 5 to 10 mins, to avoid upsetting customers and
losing business because of the delay.” This gives a hint why Wishh!
has been honoured as a “Consumer Caring Company” since 2016:
through delivering trusted and reliable products and services at all
times, while ensuring incredible customer experience.

Honing Edge for SMEs
Going from Strength to Strength

Hands-on, flexible, straight-forward and efficient, these characteristics
sum up a typical Hong Kong merchant like Beryl. “On one occasion, an
online customer ordered a product of specific colour which just
happened to be out-of-stock, so | delivered a similar-coloured product
with an apology note to explain, the customer turned out to be happy.
Other times | would pick and pack the goods myself if the warehouse
is swarmed with orders, or ask colleagues from other team who are
free to help, then buy them afternoon tea later.”

As GS1 HK SMEs Advisory Board member, Beryl urges local SMEs to
make good use of the Government funding to support digital
transformation and bring in more opportunities. She hopes the
government can provide more subsidies on outbound promotion
(e.g. exhibiton) to help merchants expand abroad, which in turn
strengthen Hong Kong’s role and characteristics as an externally
oriented economy.
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Go Digital

Good News to Merchants! Import
Declaration for e-=Commerce &
Trade Goods to China can be
Completed in Seconds

NS BRERESEYEONE
38 52 7 R

After a cross-border e-commerce company fills in product barcodes in import declaration to China, the
system automatically adds in necessary information such as product barcodes, specifications, unit price
and country of origin via “intelligent auto-fill” function. Import declaration is completed in seconds.
BB BEEMROAREOPRERAR E F R EiEE 2R EE S ERIE) H B RARNS REESR
BEREMZFRRERD FHESTH RSB

A'fl

Merchants importing products to China, via e-commerce or A MECHELESEELEHESHEMBIRTHE
traditional trade, can leverage the above “declaration by GTIN” DEPH’%IZ—JLMETEL(trEE%HﬁEJIjJﬁt tER
function to enjoy faster declaration process. After filling in barcodes  REAFR REEIE &5 REHE (GTIN) » O R E R
(GTINs) in the declaration form, the import declaration process to  EAFRFRIRL AL 200 B4R 2 107D

China was reduced from 20 minutes to 10 seconds.

Cross-border e-Commerce Retail Products

BIRERTEEOREm
Starting from 10 February, 2023, China Customs has promoted the FH2023F28 108 2E/sMEBEEIEEERE
“declaration by GTIN” function to cross-border e-commerce retail E#EOHRIEEERVEDTENEIEEHIE

imports, enabling faster and more convenient product import to  EE B LUEE(GTIN)RED > < & miE R B 1R

China. SRR

Requirements as follow: BRNMT:

(i) Products with barcodes (GTIN): Merchants shall use GTIN for (—) BEEGTINRIRE M R EEHERR
declaration; GTINELE ;

(i) Products without GTIN: Merchants can fill in “NIL"” in declaration (=) EEREEEEGTING fEZIEE o
form.

Mandated for 6 Types of Products Importing to Mainland China!
6EF 8 [ 7 an 4 2E 155 FB (5 05 2R A !

Since 2022, China Customs has required GTIN (barcodes) as a HBHEFR PEISHY6IEENERRE (FHmE
mandatory field for the import of the 6 types of products from all  &{FAEEEN) L HREE(GTIN) AXIEEE

channels: EmiERmT:
Infant Food Wheaten Biscuit Beer Imported Wines Cosmetics
BHREm Food 12 [ 3] & Liquors bt
i bE i}
Contact us to learn more, or to apply barcodes to facilitate customs declaration process. O30
T ENEHAR IR T R % SRR RIS (EFIBA - o e

T: 2863 9740 E: corpinfo@gslhk.org [=rx 16
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Go Digital

Effective Promotion Strategy:
Let Products Talk to Consumers

BPIET LB U E ah il SR

Mz N S MK AN\ A~~~
fes5 38 3 24 = 3E =R B

Product barcodes have been named by BBC as “one of the 50

things that made the modern economy”, and transformed the

business environment and people’s lives.

IR ES LRI & BB 17 5 BBCIE R TS0 ER B BRHFI 2 — 5E

AIRIERAFIE ARG R E Fo

50 years ago, US retail industry executives came together and agreed
on developing GS1 & barocdes that transform people’s lives, which
in turn facilitates retail checkout and improves supply chain

management. More than 1 billion products carry GS1 barcodes now.

As GS1 celebrates 50t Anniversary, barcodes have also evolved with
time, creating impact not only on physical retail, but also online
marketing. Business owners can now tap into business opportunities
by talking to consumers with barcodes:

S50F AT BT EHE m1THE—RER KK
GS1BEEE e T AMFIVETR @ TEERER
BRES B AR NET CENHEREIENE.
R 2GBB10E M EmER RS-

GS14EE RS0 a IS th BRI i HE 8 5
REBRNEREE MO TRAE BT e
BRRBEMEE BELHNS SRR
ot

Increasing Product Searchability can Boost Online Sales by 5-10%

RAERTESYE FLEHEES-10%

53% of consumers will buy products from other platforms if they find
wrong product information. By improving product information
accuracy & searchabilility, online sales can be increased by 5-10%*
RN E MBS HEEERIHEMM A EEE R - SBESEm
MBS EN RS TGRS L8 & 18N 5-10%"

e-Commerce platforms leverage barcodes for product identification
and product categorization, so they can show more accurate search
results and consistent product information. Major e-commerce
platforms like Google, Amazon, eBay and Tmall required or
recommended brands to adopt barcodes for product listing online.

Read more about GS1 50" Anniversary and how it transforms the industry!

BEGS] SOFIRYNA A% R AREE !

* Source BERIFEIR: Commerce News, Europe
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Satisfying Consumers’ Needs for Detailed Product Information

mEHEEHFHEREMENR £

[ ane. ald
E = ~
Scanning barcodes/QR codes have become consumers’ shopping habit, ‘\@ SR - ’
oJ -
enabling them to obtain real-time, detailed product information ‘Lw
FIHERAHEERBYNES UEREDEmMFMEAS A
Smart Barcodes & 2D Barcodes (QR codes) stemmed from &5 EE A EYE SEHE &K 2DIEMHE (QREE) » ZBET L

%
BB E H BE R EmiFe

ERRBEERRIABNEH TS LN LERFS
Bl HEEMEEBF A MRES/QRFH IFZ
B—REMRN ERNIEEERNERE K@
ERORE/RELREE-

ItE5h > 2D1%ES (QRES) B2 E MR FE0URAR B
FGS1 HKIEHMIQRE—RBASEERTE
mARFE A EEEE EBEMRE B EAR
R RBHE!

barcodes can also be handy tools for products to talk to consumers.

Smart barcodes empower consumers to search for product
information and find the product’s point of sales at e-shops /
e-marketplaces, simply by scanning product barcode using “QR &
Barcode Scanner” app. To enable this, businesses only need to
include their product barcode number on e-commerce platforms.

In addition, 2D barcodes like QR codes are also crucial to let your
products talk to consumers, like GS1 HK’s 1QR can provide
information such as product origin, ingredients, nutrition value,
traceability etc in one scan, or even offer discounts to stimulate
purchase!

Over 140 Million 2D Barcodes Adopted
in Zhejiang
HIFEREEBL.AEE BB

Administration for Market
Regulation of  Zhejiang
Province and GS1 China
shared that 2D Barcodes
are increasingly recognized
and adopted - A total of
140 million 2D barcodes
have been issued for
189,000 products. (as of 16 Feb, 2023)

Some companies leveraged 2D barcodes to provide
information such as manufacturer, specification, model,
user manual etc, and acknowledged that 2D barcodes can
help them engage consumers without the need of using 3¢
party platforms. This not only reduces their costs, but also
increases promotion effectiveness.

M IEHHSEEEEREPEYREETOERIESR 7 tMESH—
MRS FE FRPTEVS RIS EL I AR — B SMN18. 9B R mE e 1. 418
B 4R (BIZE2023F2H16H)

BhERBE _HBREBEERNERGTE RS RS B E
mEARBEER ER T ESEUMEREATRER M
FE=FTE BREHEN A RIS EWR

# Need to be used with other solutions SEEZA Hth5ZEEH

GS1 HK members can use 2D barcodes - 1QR for FREE, contact us to learn more

GS1 HKEER REA2DIRE - 1QR B8 T HRES

Sharing Ways to “Let Products Talk to
Consumers”

MEFFMRERERE CREIKNZE

GS1 HK’s Chief Executive Anna gave a talk at the HKIM
seminar, sharing how barcodes/ QR codes enable industry
to “talk to consumers”. Jeff Law, Managing Director of Sun
Fat Heung (Top Soya) revealed that they will use 1QR on
new products, allowing customers to scan and obtain
diversified product information.
ERNEBNHE2GRMNMN S b RELEHMBIR(Anna)EZE
FABRUEIZ AR/ QRIETRFERNKE HHBERRERA
5 (EmEmBERRQERLBRE D= 7 MIAE I ER LR
RIQR EBHBEE—BZTbEREH-

Tel: 2863 9740
Email: corpinfo@gslhk.org
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Government Subsidy for Manufacturing,

Go Smart

Logistics, Warehouse Management
at a Glance

KN EBtREE §z %uu‘g,ﬁ%ﬁ%ﬂq !

This year’s Budget has $500 million earmarked to launch a Digital

will be provided to estimated 8,000 SMEs in applying ready-to-use
basic digital solutions.

SE(RER)FAESET

HEH TSRS R 8
Transformation Support Pilot Programme, under which subsidies 5181 BB/ EERIRMLERENE S 2 85T
8,000 /% Ee

MET R HE BEIRAEBNER N B AT HIEE

While the programme is yet to be announced, a couple of other B EHAEEEBILHEREIES, 0F:
government subsidies are in force already to support business digital

transformation, smart production, supply chain enhancement, and

SO on:

19

Technology Voucher Programme (TVP)*

5

Improve productivity, upgrade or transform business process with technology
service & solution

BBEARRFNL R ReEENHRFEBREA HEE

Re-industrialisation Funding Scheme (RFS)*
BIZE{c&EBEE

Subsidise the setup of new “smart” product lines in HK (e.g. Use RFID, sensor, Al,
robotics, etc.)
B ERTE AR UNMNEELER (NRFIDEHRKE A TEEEIMALZE)

Pilot Subsidy Scheme for Third-Party Logistics Service
Providers (LSP)
BERMRRBMERER LSS

Facilitate tech adoption to boost efficiency and productivity for non-listed 3PL
in HK (e.g. ERP, EDI, WMS etc.)
BRI FE A S B A MY R R MR K £ E S (WERPEDI~ WMS)

Dedicated Fund on Branding, Upgrading &
Domestic Sales (BUD)
BUDHIEE ®

Develop brands, upgrade & restructure of business operation & promote sales in 36
economies covering Mainland, ASEAN, Japan, Korea, England, France, Australia
and FTA markets

FERERM R AR A EREI6ELSERETERDME A REL nEEH

SME Export Marketing Fund (EMF)

PNEETISHEERES

Encourage SMEs to expand markets outside HK by participating in export
promotion activities (Extended to cover local market promo as well)

SE N2 B O] (R BB A3t W B B HR IR IR S (Re A ith) i 35

Cap at HK$600K,
or 75% of cost

B EPR: 608 &t
W2 75%E 8

Cap at HK$15M,
or 33.3% of cost
BB LR 15008 &t
NERZHEHZ33.3%58)

Cap at HK$1M,

or 66.6% of cost

BB EFR:1008 # T
HEZEIEBE66.6%58)

Cap at HK$7M,

or 50% of cost

BB LR : 7008 # 7T
N % EIEE50%5E B

Cap at HK$1M,

or 50% of cost

ZB) LR 1008 # T’
NEREZBIEES0%E 8
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Go Smart

5-min Test to Know Your
Supply Chain Maturity
5987 R B {HLEE
AR E

Companies are facing issues like staff working late because of IE#HRAFIREERETIMNERSE, AEER
manual processes; under-utilise or out of storage space at times; high fE-ERIEA ;MEIEEXRS  XETER 55
material wastage; late delivery/unclear product status... These canbe {UEBERNE®E... EAAESHEEEE TFEEF

attributed to complex/ambiguous process, unclear accountability, &M WERIESFTE o

inefficiency, etc. AR B A R BT I o A RS R (G
GS1 HK offers FREE “Self-assessment on Supply Chain Maturity ZTUESKEAERRTGI I E20EYS
Level” to help companies identify areas for improvement. THRABIBENS 2R

Complete the self-assessment now and obtain real-time results on how  [m] %&i[u]
“digitalised” and “smart” your company is! T

BT TAT G BB R4 R TR S BB G~ &P BEME 72 & [=]
Looking for Ways to Improve Your Businesses? ARUNEIEFRE
Our Professional Service Team can Help BEEXEMREFAR

GS1 HK professional team can assess your existing process, advise GS1 HKEXEBE XA DT IFHNIRE R IRIHEHES
the best-possible flow, solutions and systems, support on funding BIZR%ERFEES WiHBEFEE AR
application. #fde

Q e S 0
Understand : Assess Advise pIy for Fund FoIIow up

THE 3R] B G

The team can also provide advice on how to ,
Watch the video

leverage Al for better planning of “manpower, mEgH
machines, materials, packaging & productivity” to E E
level up your business!
BEEXEEBRORESHEAD MEFIAE---Fh1 S8
RN AR [=]
Success Cases FEINIZEH]
Healthcare Company @ Food Company (successfully granted for TVP)
BETE BEmitE muEissa)
Boost Efficiency, Cost-savings and Quality, Of:0] Improve Productivity, Ensure Quality, E=E
Meeting Regulatory Requirements E“ Reduce Wastage & Fault %
HEANBERE - RFEEENR [=] NERIFRNERE 2 [FRIEFERIHSE [=]
EliE

Contact us to learn more Bi4&F M THRES T:28639740 E: corpinfo@gslhk.org e 20
E—
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GS1 HK in Review

Over 1,500 Industry Delegates Explored Hot
Industry Topics at the 215t GS1 HK Summit

1,50017F AL E
R et Z (BT == HAF

_Eli_' EE

521EGS1 HKE g £

As the Guest of Honour, Michael Wong, Acting Financial Secretary of HKSAR Government delivered the opening address.

THREEVHAR R RERHINHEE X

Read now

17 BPBSEE

The survey report titled “Retail Recharged: Engaging Consumers with Technology,
Purpose and Trust” by GS1 HK, KPMG China & HSBC was launched at the Summit.

SEE FHEM T ATEGS] HK 25/ A EEES
R EREREEERAHEETS)

BHEHNEEERS -

Our Chief Executive Anna Lin highlighted 4 key trends- technologies
are crucial, barcodes/QR codes power digitalisation, improve supply
chain management and unleash the power of data.
REREMRIRIEHAKRKRIRBE - R ERABE KIS/ QRIGTEEEIBL 27
e IR R SRR E o

Over 1,500 delegates from mainland GBA cities and Hong Kong had
registered to join the 21t GS1 HK Summit physically and online.

Themed “The Future is Now: Enabling Growth through “IDD”
(Innovation, Disruption, Digital Transformation)”, the event is an
accredited event celebrating the 25% Anniversary of the

Establishment of the Hong Kong Special Administrative Region.
Government Officials, Members of Executive Council & Legislative
Council, business leaders officiated at the opening ceremony, and
over 30 business leaders & industry experts explored hot industry
topics including digital transformation tips, digital retail, metaverse,
GBA opportunities, sustainability etc.

21

AT ERE R

FRIRTHE21EGST HK SummitlER T 88
1,500fUREBARMABE REENEBTEALE
SERAR E R AR T2 Mo EBN LT The Future is Now:
Enabling Growth through “IDD” (Innovation,
Disruption, Digital Transformation) &3 z&>
EENE BRI TH@MEII25FFREE 2 —o
RTHERAREREM THERKRIDEENE
FTRHHERIN BB ESERTEERE
%ﬁ?%fla%?—é’ BRETEEUZE - BIEEE T
B KNEERS TRHEERES-
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GS1 HK 4R 18 B

Highlighted Quotes from Speakers & &#E 4

“COVID-19 has changed the game in digital retail. We all need to be far
more digitally-minded to follow the tech-savvy consumers who are
expecting so much more from retailers. A big focus on consumer
experience is going to be key as consumers are expecting you to deliver on
technology, on innovation, on convenience.

BIRNE T ARIRMIFEERE AMETEZEE B4 LN SHEERIRIFE R -
HE SN RENA A BN R R RS U R B [=]}4[x]
EREBIFTRER] - r

Anson Bailey - KPMG China « &% - 25 EPE E

Watch Video
WERR

“Food industries or even other industries need to adopt technologies as

they can help to achieve synergy and win-win situation.
THENFERTEERRMT LU RERNESRRMABREEAANER 5 209

DU EI I+ 13 B RR 289 R S E R S o™

Martin Kwok - Kwok Kam Kee « ZRFiH - SR80

By s [w]

= Watch more sharing from speakers

BEEZHESHRR

[=]

Exploring Retail, Healthcare and 2D Barcode Trends
@GS1 Global Forum
R TE - BE 2DIRIEEZ @GS12 KR

Over 2000 delegates from GS1 member organisations & industries #Bi82,000%4 K BGS1AERITEATNIEASE

joined GS1 Global Forum physically in Brussels and online. Industry T IRSsi48 F2MERTETHNGS12kmE

experts from Kroger, P&G, Nestlé, Johnson & Johnson etc. shared 2 E K@EEAIKroger-P&G & E - Johnson &

their insights and use cases of global standards. The Forum also JohnsonZ{T2HRt AR T LD ERERRLE

unveiled the curtain to the 50th Anniversary of GS1. PRI ZEf o sm 1B IR A GS 1AL 50B E B EH
EBFFEe

“We can be sure that the future is about 2D barcodes and this is why METRO started to prepare for the
2D journey, leveraging the power of GS1 standard for end to end process efficiency as well as
storytelling capabilities about products for our customers.

IR G Z2DRMEAE R FTUUMETROM IEBRI2DIRISFE R BB CS LR EER A M2 E  E MR i B HIAE 155 o~

Andrea Schlossarek - METRO AG

Contact us to learn how your business can adopt 2D Barcodes OR300

BrAS TP T AR IS BY TS AN a1 A& B 2D AR e 22
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GS1 HK in Review

WTO, WCO, ADB Leaders Convened at

the Inaugural ICC Future Trade Forum

SR
/\E$

HE-THITHFEE

ICC
Future
Trade

Forum

B E B R € Future Trade Forum

Renaud de Barbuat, GS1 President and CEO, along with top leaders
fromm World Trade Organization, World Customs Organization, Asian
Development Bank and other key international organisations, joined
the first-ever ICC Future Trade Forum in Singapore.

At the opening panel, Renaud highlighted that global standards
support trade digitalisation at scale - enhancing product identification,
data sharing and other key tasks which in turn create the chain of
trust and foster digital adoption for different sectors, ultimately
unlocking values like efficiency, sustainability and circular economy.

Digitalisation and Trade Finance Under Spotlight

The event also shed light on the plight of SMEs: 65 million firms, or
about 40% of SMEs in the emerging economies, got rejected of bank
financing. And COVID just made the situation worse.

Our Chief Executive Anna, along with executives from McKinsey,
PDS Group and BIS Innovation Hub were invited to a panel to explore
the issue and how the global trade finance ecosystem can better
serve SMEs. The panelists agreed the business community require
more data, digitalisation and financing to advance the development
of sustainability, traceability and supply chain resilience.

RERDINE L ELERR 84,5008 2B HE R
EE(CCORMMPFEMNWEEFuture Trade
Forum> GS1428& 3 CEO Renaud de Barbuat»
HREZFEBWTOEFZRIAHAM(WCO) T
MBIEEIRIT(ADB)EE B ARHE-

PREEH#HIE L’ Renaudis 2 EIZE R E 5 516
BIRASE > BBNE WA BRI ; WmEL B
BEE REREITERE RAEBIRANE T
T*%%’IE%JE%Dﬁfaﬁ%%—frfﬂéo

SR E ZRE R ER

G _EIRS R R B EE 0 4R /R (496, 500
BREMRZMERE SHAERBHREER
=AfEe

T EZET AZEFANNaEMcKinsey
PDS BIS Innovation HubZE &R —FEITAER
RN BRSO EREE 55 BAER Hl’ﬁ??
EELHE INERSRE AR IR E RE AT
FFEM B RS SRR R

4 Gs1HKs community service platform ezTRADE help local SMEs achieve ‘traceable, trusted

and financed’ supply chain, using the aggregated transaction data (e.g. PO / invoice) as a

trusted source of alternate data for bank’s assessment supplier for digital trade finance
service. ZAEMWezTRADER BHEF T AEEBAMAP/ N B nIRiE BHESHEIHE
WL AEETRAEE (WETE / B HIRITUELEAENEREEEEBISESmMESE T J)

Anna Lin, Chief Executive of GS1 HK
GS1 HKAEH MR

Turn your trade data into capital, contact us to know more

23 BEHATRUOORESBBEEREESS

T: 2863 9740 Ofy=0]
E: corpinfo@gslhk.org
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GS1 HK 4REE B F

Revealing Ways to Enhance Consumer Experience

Bl 22 FUIRET IR TR B B R BR oR B

GS1 HK shared how companies can provide better shopping
journey to consumers - offer seamless offline & online experience &
strengthen supply chain resiliency.

AENEZFH LEDZET EETMAEAHERER
BIER M SR LR TR SR ICHER) -

1. Offering Seamless Physical & Online Experience

TEG LA TREER

At the “Morning Studio” held by SCMP, our Chief Executive Anna Lin
exchanged insights on supply chain development trends of luxury
brands with Sun Beibei, General Manager, Global Supply Chain
Import Business, Cainiao.

It is important for brands to provide seamless offline and
online experience, to engage with the increasingly tech-savvy and
purpose-driven younger consumers, and address their expectations

on authenticity and sustainability.

REFEERRAIMorning Studio b A& 4835,
MRS B 27 R I FE SR ARSI A 1S
FIE G RmEEEE R

MR R R HEERMTER LR TR LU
REREENBRRUAREERANFEHEERSE,
LUR A3 ZE n B AR K2 PI Fp A ME BV Ko

2. Strengthening Supply Chain Resiliency
from Omni-channel to Meta-channel

g C R ER

At Asian Logistics, Maritime & Aviation Conference (ALMAC) 2022,
GS1 HK co-organised the “Supply Chain Management & Logistics
Forum 2” session with HKTDC. Heidi Ho, Principal Consultant of GS1
HK steered discussions with industry experts from Bausch & Lomb
HK, Empower SCM, and LOST.

As businesses move from omni-channel to meta-channel (physical
to digital world), they need to strengthen supply chain resiliency.
Standardization & governance are crucial to enhance supply chain
visibility, flexibility, collaboration and control.

R ERRRTH SN TR E R BB E & (ALMAC)
P AEHBERmNR T HEREERY R
B2 HASEHFEBEAEERTEZF A Higt
f@~Empower- LOST#1T5t5m0

FADDHEFER2RE ERTRE (BRR
EMEE TR K> R E2RCHEEIE-tfifsh

SEEREERADIRAMEEIRE EEE
M IR
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GS1 HK in Review

Join 2023 HKICT Award: Smart Mobility Award!

H—ETHKICT Award: HEZ 117

GS1 HK is once again the leading organizer of the “Hong Kong ICT
Awards - Smart Mobility Award” steered by the Office of the
Government Chief Information Officer (OGCIO). If your company
has developed / adopted solutions related to Smart Logistics, Smart
Tourism & Smart Transport, please join “Smart Mobility Award” to
grasp the chance to win awards!

Award winners can enjoy free exposure opportunities - to showcase
the award-winning solution at various promotional campaigns/
events, to enter into international awards & competitions, to display
the official logo of the HKICT Awards in promotional materials etc.

T REER R

GS1 HKSFB R A HBF AN B ERA
ZE(OGCIO)RFWEBEANRBARE ERZ
BT NEARB - ECNEXESRENERE
SR BERENE S REERM LD R AR
LEMIEERTHE BEFRARKS!

BECXAESEZEEGHT LER A RREE
EEE) LS EIRE VER S MAMBEREEIR
MEEBE - RERYR LB TREBE NS
AIREE o

2022 “Smart Mobility Grand Award winner” Receives HKICT Awards Top Accolade

- Award of the Year!

EFTERHITREIFEREHKICT Awards2 F K 1E!

In the previous year (2022), GS1 HK received 80 entries from 3
different streams (Smart Tourism, Smart Logistics & Smart
Transport), breaking the application number record. 12 awardees
are crowned, and it was the first time that Smart Mobility Grand
Award winner won the Award of the Year.

The Flight Token of Airport Authority Hong Kong empowers
travelers to check-in at a smart check-in kiosk via new touchless
system, then use their faces as identification for baggage drop off at
self-bag drop facilities and pass through e-Security Gates and
e-Boarding Gates, bringing efficient and convenient experiences to
travelers. The solution is also the winner of “Smart Mobility Grand
Award” & “Smart Mobility (Smart Transport) Gold Award)”.

EF(20224F) GS1 HKHULEIB01H 2k B =1@4H 5]
(EBEXB BEYRNEERE N2EER AF
FRZ 12EEMAEESRE FEERISE
HIT K 1S FEEEHKICT AwardsBI RS EE —
MR AREE o

EERSEIERN T ERZ I EaREEES
%W%LL@%&%E%%@ SERITEREF
B UERZRENEE AR RESWEER
%’EWHB%E%FF*“%ﬁﬁkﬁj&%%mﬂ%
BE) oo

Join HKICT Awards E E

RN
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GS1 HK 4REE B F

89 Local Companies Awarded as ©

MREDEEE)

“Consumer Caring Companies”  Consumer

- e ri
SO AR (P EEIETREIDTEEE 1 TR R4

With the full resumption of economic activities, creating exceptional PBEEMEER > AHEEEHEVRE AlEHS
shopping experience with service excellence is one of the ways to S HERLE: A LIS BIEI BB E P —EH %e
tap into new sales opportunities. Aiming to recognize companies for SEXRETEIURALIIBZMNGST HKIELL T
their consumer centric strategies, GS1 HK’s “Consumer Caring =125 FEH 7B EhAETR
Scheme” crowned 89 local companies this year. Several retail & food DEEREREERDEZ) FOE B!
companies joined the Scheme for the first time to promote their Join “Consumer Caring Scheme” E| g
commitment to consumer centricity, helping them to tap into future to enjoy Early Bird Offer!
opportunities with positive brand reputation. YH=EHIEEEE
SmraiEEE a0

89 Awarded Companies at a Glance
_;Eﬁs;sgraﬁ EEHE&H& (arranged in alphabetical order AT & HE F BHEF)

10 Years+ Recognition TF+5)

S S,
&CASABLANCA '
FHIXB
e

10 Years Recognition T+£E ) 5 Years+ Recognition TRE+E)

. Canada
LaRaine

SuperFoods for Skin

2amaRLn gk

g N HEE

Dr.Morita SINGMAX
FRHEERE,
W, YES
<35 NUTRI
’5‘“‘ ¥ BEAUTY

5 Years Recognition THEH 2 Consecutive Years or Above EEMERIA LRI OTEE

@
csl. )
HOME
PLUS
NewAwardees ¥iAZED%E
il > PARKNSHOP
matrixmijl

Contact us to learn more EUHEARFKMITRES (EiETel: 2863 9740 T HEmail : corpinfo@gslhk.org)
26
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New Members

GS1 Hong Kong welcomes the following new members

B0 AGS1EAEE

(in alphabetical order & FHEE)

10.

11.
12.
13.
14.

15.

16.

17.
18.

19.
20.

2.,

22,

268

24.
25.

26.

27.

28.

29.

30.

31.
32.

33.

34.

35.

36.

37.
38.

27

2 AM INNOVATIONS LIMITED

80'S FOOD AND BEVERAGE GROUP LIMITED
PR ERREEFERAR

A FANCY FLAMINGO

AAYA TRADING LIMITED

ADDEASII (HK) LIMITED

MR (BB ARAR

AG INTERNATIONAL COSMETICS LIMITED
EREMMBECRBRARE

AGILE8 CONSULTING LIMITED

AHAAHA GLOBAL LIMITED

MR IRE AR AR

ALLERFREE HK SERVICE LIMITED
ERRERBARAG

AMAZON HOLDING CO., LIMITED
DEBERARAR

ANGEL OAK CAPITAL INC. LIMITED

APC PHARMACEUTICALS AND CHEMICAL LIMITED
APERIO ASIA LIMITED

AREA2 (HK) LIMITED

ZRE (BB ARAR

AUSTRALIAN NEWCASTLE MEDICINE GREAT HEALTH CO.,, LIMITED
RAF DA ERREARREARAR

AUXKA LIMITED

BETRARAR

AZTERA GROUP LIMITED

B&J (HONG KONG) COMPANY LIMITED
BEFT(ER) ARAT

BEHOLD HONG KONG LIMITED

BEST SUN GROUP INTERNATIONAL TRADING CO., LIMITED
BIREEEREZBRAT

BEST SUPPLIERS (HONGKONG) INDUSTRY LIMITED

SNER (BB BEARQE

BESTSOURCE (HONGKONG) LIMITED

—mBR (EB) RHBRAE

BIOGROWTH (HK) MEDICAL TECHNOLOGY CO., LIMITED
MR (BB EMBERKRARAR

BWEAR LIMITED

CCHENG INTERNATIONAL TRADING LIMITED
RABEREZARAG

CENTURY GLOBAL INTERNATIONAL CO., LIMITED
A IRKERA R AT

CHABAR LIMITED

RBARATE

CHENG FU SHENG BIOTECHNOLOGY CO., LIMITED
REEEMRARAT

CHENXU TRADING CO., LIMITED

REBESZARAF

CHEUNG TAK GROCERY COMPANY LIMITED
HEBRERARAR

CHILI CONCEPT LIMITED

CHINA LIQUOR GROUP HOLDINGS LIMITED
PEREHERIZERARARE

CHINA TEA INTERNATIONAL DEVELOPMENT LIMITED
hERERERARAR

CHOCK FULL LIMITED

REHERABRAQT

COMILINK LIMITED

TRRERRAIRARE

CONNAUGHT PHARMACEUTICALS COMPANY LIMITED
BHREXEZARAT

COREX CORPORATION LIMITED

CRANNS LIMITED
RTARAH

39.
40.

41.

42.

43.
44,

45,

46.

47.

48.

49.

50.

51.

52.

53,

54.

55.
56.

57

58.
59.
60.

61.
62.
63.

64.

65.

66.

67.

68.

69.

70.

71.

72.
73.

74.

CUV LIMITED

DAI SUN FOOD CO., LIMITED
AABRBABMRAE

DAIZEN MEDICINE COMPANY LIMITED
RERERRAF

DEMMIS TECHNOLOGY DEVELOPMENT LIMITED
R ERARAE

DIGITAL VIDEO LIMITED

DSG ENERGY LIMITED
RRSERARAR

DUOYAN TRADING GROUP LIMITED
AL S EBARAR

DUYANG TRADING CO., LIMITED
HEESERAT

E & E OPTICS LIMITED

AEBHBERAT

EASE GREAT LIMITED

HRARAT

EKEN GROUP LIMITED

EREMABRAR

EMBRACE COMPANY LIMITED
HIZARAR

ENTSUKI LIMITED

HAARAT

ERA TAILGATE ENGINEERING COMPANY
BURERIRAT

EVER SPARKLE TECHNOLOGIES LIMITED
KiEERRBERAR

EVERGREEN OUTDOOR PRODUCTS CO.
REHEFIIHBAT

EVO HK LIMITED

EWORLD INTERNATIONAL COMPANY LIMITED
IGERIKEIR B RAE

F&M HOLDINGS COMPANY LIMITED
HERHNARAT

FERRY AVENUE BRANDS LIMITED
FINDINGS GROUP LIMITED

FLIPBRAND LIMITED

DENRIEBRAT

FLYING TOT LIMITED

FOODCHAIN TECHNOLOGY LIMITED
FUNG MOON KEE PHARMACEUTICAL COMPANY LIMITED
IS EERRAT

GANGYUEFANG FOOD (HONG KONG) INTERNATIONAL CO., LIMITED
BB ER (EB) ERERAR

GENESLEADER (HONG KONG) LIMITED

EHIE (BB BRAA

GERMAN DEISLER FINE INTELLIGENT MANUFACTURE CO., LIMITED
EESASEREERRAR

GERMAN GINCHER INTERNATIONAL CO., LIMITED

TR RNERARAE

GERMANY MUNICH WILSON CRAFT BEER LIMITED
EEREAHBREERRAR

GESEN INTERNATIONAL TRADING LIMITED
BREREZARAE

GIORDANO LIMITED
EFHERAE

GOLDEN RAIN COMPANY
AR

GRAPH.6ES TEAM CO., LIMITED

GU SEN TANG BIOTECHNOLOGY LIMITED
ERASELEYRKIERARAT

GUO YAO TANG GROUP LIMITED
EEEE@EARAT



75.

76.
77.

78.

79.
80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

100.

101.

102.

103.

104.

105.
106.
107.

108.

109.

110.

BUSINESS CONNECT

giomes

HAI YUAN TONG TRADING LIMITED
BIREESARAR

HAIR URCHINS HOLDINGS LIMITED

HANDS HONG KONG CORPORATION LIMITED
HEEEERAF

HEALTHY SIX LIMITED

NEERRAE

HEECHI TECH LIMITED

HENGLAN (HONG KONG) GROUP CO., LIMITED

188 (B8 £EEARAF

HK JIE XI INTERNATIONAL GENETIC TECHNOLOGY CO., LIMITED
EREEEFERFHARAR

HK XHYC TRADING LIMITED

ERFREZAIRAF

HOLLYWOOD COBEST'S CO., LIMITED
FHRIEEESFAIRAR

HONG FU (HK) INT’L FOOD LIMITED

B &R BRERAERAR

HONG KONG CHAN TSANG KEE FOOD TRADING CO., LIMITED
ERRBCEREZARATE

HONG KONG FUCUN WEIYE SHARE LIMITED
ERENBERHBIRAR

HONG KONG HONGRUI GROUP INTERNATIONAL CO., LIMITED
BEHEREIRBRAR

HONG KONG KEYOURAN BIOTECHNOLOGY LIMITED
BERUBAEYRKARATE

HONG KONG LEBAIWEI FOOD COMPANY LIMITED
ERLERBERARATE

HONG KONG LONG LANDSCAPE PLANNING & DESIGN LIMITED
ERMFERBRBRIARAT

HONG KONG MEIHAOSI TRADING CO., LIMITED
EREERESARATE

HONG KONG MICO SWEETHEART BRAND
MANAGEMENT CO., LIMITED
BERKAUEHOMEEREERAR

HONG KONG MUZHIYU CO., LIMITED
BEAZHRARAT

HONG KONG PURE TASTE BEAR CULTURAL AND CREATIVE
PRODUCTS LIMITED

ERMKREXAIFEARAE

HONG KONG TEA FACTORY LIMITED

HERAERAT]

HONG KONG YIHUA YISHI BRAND MANAGEMENT CO., LIMITED
BRIt REEEFRAR

HONG KONG YINGJ TRADE LIMITED
ERBBEZAIRAR

HONG KONG ZEHANG BAISHENG GROUP
PHARMACEUTICAL CO., LIMITED
EREMERERRERNBRAR

HONGKONG SKY GROUP TRADING CO., LIMITED
ERHBESARQT

HONGKONG TIAN YANG INDUSTRIAL CO., LIMITED
ERRFEXARAT

HONGKONG TISN LIMITED

EBARARAT

HONGKONG XINTIAN POST AGEL ECOMMERCE LIMITED
BB ERBEFHHAMRAT

HONGKONG YOU JU TRADING CO., LIMITED
ERRBESARAT

HONGYUN COSMETICS TRADING LIMITED
BECRREZARAT

HOTFROST LIMITED

HSN TRADING COMPANY LIMITED

HUADING PHARMACEUTICAL (HK) LIMITED

EQRE (F8) AIRAR

HUICHAO UK INDUSTRIES LIMITED
EREFEBEERRAR

| & D INTERNATIONAL CORPORATION LIMITED
BRI N BIRAE

IBYT LIMITED

SHAERAR

111.
112.

113.

114.

115.

116.
117.

118.

119.
120.

121.

122.

123.

124.
258
126.
127.

128.

129.

130.

131.

132.

138,

134.

135,

136.

137
138.
139.

140.

141.

142.

143,
144.

145.

146.

147.

148.

149.
150.

IMIRACLE (HK) LIMITED

JAZZ LOUIS BEER (HONG KONG) CO., LIMITED
B RLERE (E8) BRAR

JDF TRADING CO., LIMITED

NREZHRAE

JI SHENG TANG BIOTECH LIMITED
BEEEMRXARAE

JIN JIA (HONG KONG) BIOLOGICAL PRODUCTS CO., LIMITED

EE (BB EMNRARAR

JL SOLUTANT LIMITED

JOY CITY CAPITAL INVESTMENT LIMITED
fRiEIE B IRAE

JOY OF LIFE INTERNATIONAL CO., LIMITED
EIESBEEAIRAR

KANDO GROUP LIMITED

KELANXUAN TRADING LIMITED
AHFEZARATE

KERRIE HOUSE LIMITED

BREARAT

KOREA HAITE ZHENLU LIMITED
BESHAEENIEHARAR

KWANGHONG PHARMACEUTICAL (HK) CO., LIMITED
RREX (FB) ARATF

LA THEA LIMITED

LIFEWRAP INTERNATIONAL LIMITED

LINEAR TECHNOLOGY LIMITED

LOTUS SOLUTIONS LIMITED
FIEEHUERAR

LT DREAM HOUSE

LUCKY PET INTERNATIONAL GROUP LIMITED

HHYERERARATE
MABOMABO LIMITED
MAGNUM ASIA LIMITED

MALAYSIA COSWAY (HONG KONG) INTERNATIONAL
COSMETICS LIMITED
BRAEMTE (FE) BRER@RERAE

MARSBU GROUP LIMITED
BHEEEARAT

MASHOB (SWEDEN) GROUP CO., LIMITED
BEHA (i) EERHBRAE

MATTE DESIGN LIMITED

B R ARAR

MEIGA HEALTH HOLDINGS LIMITED
EEARRERRIRAD

MG LIMITED

MTA INDUSTRIES LIMITED

NATUR-TECH PHARMACAL COMPANY LIMITED
BARABEERRAR

NEKOBU CO., LIMITED

S BSERIRAR

NEW HIGH LIMITED

REBRAR

NICKONG VIP LIMITED

BREEBARAR

NOVAK TEA LIMITED

NUTRITION CITY (HONG KONG) INDUSTRIAL CO., LIMITED
BERET (FH) BEARAR

OKURA INTERNATIONAL LIMITED
IEREEREIR B RAR

OLD TREE MUSANG KING

ZRIHLE

ON VIC CORPORATION LIMITED
ZHBERAR

ONE STAR PACKING (HK) LIMITED
HEEBEEERAR

ONE TAP INTERNATIONAL LIMITED

ONE-JUST INTERNATIONAL CO., LIMITED
RiEHERIRAT
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BUSINESS CONNECT

New Members

ONEKEY LIMITED 188. SUPREME STAR LIMITED
SRBRAT EXBRAT

ORION (HK) INTERNATIONAL TRADE LIMITED 189. TAPSHARE LIMITED

B (&%) AREERRAR 190. TECARE (HONG KONG) LIMITED
PAVOBELLA HK LIMITED Rl (58) BRAR

EARMHERAARAE 191. THUNDER BROTHERS LIMITED
PHALANX INTERNATIONAL (HK) CO., LIMITED 192. TIGER (HONG KONG) BRAND MANAGEMENT CO., LIMITED
THIREIRR (B8) BIRAH RXE (BB REEEERAR

PHOENIX PHARMACEUTICALS HOLDINGS HONG KONG 193. TOP CAMP LIMITED

COMPANY LIMITED BEBRAE

BB 2L NI

BRFRXRESERRAR 194. TOPHIGH NEWWAY LIMITED

PHYTO BIOTECH LIMITED EEEREERAT

PLANET GROUP HOLDINGS (HONGKONG) LIMITED 195. USA LHE GROUP LIMITED

SRS EEER (B8 BRAT ERBREFEFERAT

PLAYABLE CREATION LIMITED 196. VEGE-PROSPER RESTAURANTS GROUP COMPANY LIMITED
WLBAHERRAT ERRBEEBRAT

PRIMUS INTERNATIONAL LIMITED 197. VENTCHOICE LIMITED

BREREBRAT FSBIERRAR

PRO-SAFE INTERNATIONAL MEDICINE COMPANY LIMITED 198. WANXIEXING TRADING CO., LIMITED
HLEPREEERAT BmEESERAT

QIANYU TRADING COMPANY LIMITED 199. WANYOU TECHNOLOGY (HK) LIMITED
ERTTESZERAR BERE (B8 BRAR

QIHANG NETWORK TECHNOLOGY CO., LIMITED 200. WARAKU RARE H.K. LIMITED

B A& R B R AT MEHZEFAERAT

RAYDAK CO,, LIMITED 201. WELLINOX INDUSTRIAL LIMITED
RERBRAR AR BEEBRAR

ROCKBROOK DAILY PRODUCTS CO., LIMITED 202. WEWA STUDIO

BB =] INZ]

REERARERAR 203. WINCO CHAIN CO., LIMITED
SAMSOFTWARE COMPANY LIMITED ERERERAT

SANTECS INTERNATIONAL LIMITED 204. WINNER FOOD TRADING COMPANY
EHTERERAT BEBRERAT

SENSORY TWO LIMITED 205. WISE WEALTH WORLDWIDE LIMITED
Rk B RAT HEEIERERAR

SHANG YU HEALTH CARE MEDICINE CO., LIMITED 206. WONG & ASSOCIATES GLOBAL LIMITED
HEEFRAT FEERERBRAR

SHI WU YUE (HK) INVESTMENT HOLDING GROUP COMPANY LIMITED 207. WOOFSQUARED HONG KONG LIMITED

WEH (&) ARE R RAT 208. YAFEI HOLDINGS LIMITED

SHING MAY SAUCE MAKING LIMITED TSI AR AT
B =y Nk INT
AREHHIFRRAE 209. YIELD SOURCE ENTERPRISE LIMITED
SHINY ENTERPRISE (HK) LIMITED IEEE N EARAT]
==3 A=
JBARHK (B78) ARAT) 210. YISHENG ORGANIC INTERNATIONAL LIMITED
SHROOMMATE INTERNATIONAL LIMITED SAEFERERAR
SHUN Y1 GROUP INTERNATIONAL LIMITED 211. YOUPINHUI INTERNATIONAL FOOD CO., LIMITED
EREM (FER) BRAT ERENERERERAT
SILANZA (HONG KONG) BIOTECHNOLOGY CO., LIMITED 212. YU HU DEVELOPMENT COMPANY LIMITED
B (F8B) £EYREERAR EHHERERBRAT
SINCERE GROUP TRADING COMPANY LIMITED 213. YU TUNG TECHNOLOGY LIMITED
HEERBZARATE FHEREARAR
SK & THE FIFTH TASTE LIMITED 214. YUAN COLLECTION LIMITED
HIBERERAT HEEE (58) BRAT
SLABSTUDIOHONGKONG 215. ZEN INTERNATIONAL LIMITED
EBRIRIEE ZHERAT
SMART SUN ASIA LIMITED 216. ZHEJIANG ASIA SAIL INTERNATIONAL TRADING CO., LIMITED
EREEHAIE AR SITNERE S ERAT
SML MED-TECH SOLUTIONS LIMITED 217. ZHONGBANG INTERNATIONAL GROUP (HK) LIMITED
BRTEFRBZFRAT BHEREE (F8) BRAT
OCIAL MOMENTUM LIMITED 218. ZHONGJING INTERNATIONAL TRADING LIMITED
5] e e
SOFI DEVELOPMENT LIMITED

SOUP4HEALTH LIMITED

BB BHARAR

SPARKLE TAI LIMITED

EABRAR

STRONG MAX LIMITED

BUERAH

SUN LEE LAAN WHOLESALE FOOD LIMITED

SRR R S AR AR

SUN YEE MEDICINE TECHNOLOGY HOLDINGS LIMITED

D Join Us

. =
SUNRISE SYNERGY TRADING LIMITED m%&{rﬂ E’\J%E

HEMYERERAR



BUSINESS CONNECT

GS1 HK ;ZE1 A%

GS1 HK Calendar

20 APR - 28 JUN

Application Period for Hong Kong ICT Awards 2023: Smart Mobility Award 2023
(GS1 HK is the leading organizer)

EREM BRI IS RHTRIEZRE

(GS1 HKZ St iE)

Go Go
Digital§ Smart

9 MAY

Training Session: GS1 DataMatrix Standards
and Application on Pharmaceutical Products
(Online)

[=] 3% [=] EHIRRAZ . AT GS1 DataMatrixiEs R i iR g
@ ERIER (48 EETT)

17 - 18 MAY / 21 -22 JUN /

12 -13 JUL / 2 -3 AUG Barcode & Digital Service Workshop The 2" GS1 Hong Kong Solution Day
Supply Chain Certification Course : Industry 108 R BB TR (Refer to back cover for details)

4.0 - How Digitisation Improves Supply Chain

Performance

{HAESRSDHARIZ . T 4.0 - SIS LS HERER

1 JUN 23 AUG

Seminar: New Trends in Cold Chain GS1 Hong Kong Food Safety Forum

NeRImBe Mg GS1 Hong Kong BR%Z&2H#iE

Upcoming Events
B R1THEE)

DATE HEA | 23 AUG 2023 TIME Bff5 | 14:00 - 18:00
VENUE #124 | Hong Kong Productivity Council &84 E &R

Exploring the Smarter Future of Food Safety & Consumer Trust

FEIEmEZEREIAER

Industry experts & practitioners will gather at our annual Food
Safety Forum to explore how the industry can leverage smarter
technologies to enhance food safety and boost consumer trust.
They will exchange insights on food traceability, global standards
adoption & future trends. The Award presentation ceremony of
GS1 HK’s “Quality Food Scheme” will also be held at the event,
recognizing companies that demonstrated excellence in food
traceability, safety control and management.

FEEMZERENERERITEERURNLEES RA1TE
AU E ZRRIRARRZEURHEEE VD ERRIE
B 2R KRR B RBAFETRIN A ER
7GS1 HKMBE B M 8BRS BTN B REBHIRE SR
ERIBS A P EE o

Register to join
®B2m

A0,
=

30
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|H'MI"\|!“|\“I\|

1 GS1I3)¢

Hong Kong = SOLUTlON DAY

Solution Day

From Digital
Transformation to
Digital Evolution

30 May 2023 | 2:00pm - 6:00pm | Hong Kong Productivity Council

2 Featured Talks & Join the event to:

5 Thematic Solution Zones: . Network with 400+
Industry Practitioners

Digital Product Journey » Explore Innovative Solutions

 Exchange Insights

® .
- Award Presentation Ceremony
Consumer of “Consumer Caring Scheme

=% NEY N
% Smart Retail Technology &""7 2022” will also be held

Bal Omni-Channel Commerce

OE

Smart Operations Management p— =
JOIN [m]m[=]
‘@! Digital Trade Finance N OW

For sponsorship or participation

Please contact Anna Ng
annang@gslhk.org or 28639722 GS1 Hong Kong Q ﬂ G @



