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EDITOR’S NOTE #RigHI5E

What Doesn’t Kill You
Makes You Stronger

PIREANER R

Little did we know what 2020 would bring. “This is a year of
survival.” As one of our interviewee Jeff from Sun Fat Heung
called, the coronavirus-induced city lockdown has almost
paralysed the global economy in a heartbeat, and many
companies have either failed or struggled to survive.

“We can’t always control what happens, but we can control
how we respond.” Though this is the worst of times, it is also
the best time to change, to show your niche, to unite your
team to fight together. While grappling with the harsh
realities, among our members, and some businesses alike,
have been responding in a very agile and cautious way:
equipment
production line in Hong Kong, some trying to digitalise their

some starting new personal protective
operations, and many are turning to online for new market

opportunities.

“While there is no perfect ‘new normal strategy’, a successful
one will rely on data-driven insights and be rooted in
empathy, a focus on customers, and time to value.” During
this period of crisis, GS1 Hong Kong has pragmatically
announced the “Go Digital « Go Smart” initiatives in hope to
help businesses to survive and navigate through the
troubled times.

“When adversity inevitably comes our way, may we grow in
ourselves and grow in our relationships, and in doing so find
the richness that life has to offer.” As the year is coming to a
close, we have all been learning how to live with and
navigate the deluge of COVID-19. While we do not have a
crystal ball for future, let’s stay vigilant and resilient, so to
emerge stronger together for whatever that comes.
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About GS1 Hong Kong FINEEE RGBT

GS1 Hong Kong is the local chapter of GS1°, a not-for-profit, standards organisation that
develops and drives adoption of easy-to-implement global standards for business to
uniquely identify, accurately capture and automatically share vital information about
products, locations and assets.

GS1 Hong Kong’s mission is to empower business to grow and to improve efficiency,
safety, authenticity and sustainability across multiple sectors and facilitates commerce
connectivity through the provision of a full spectrum of platforms, solutions and services
based on our global standards. We provide a trusted foundation for accurate, sharable,
searchable and linkable data. Our EPC standard lays the foundation for loT, powering a
range of loT-based services and applications. We are helping industry to meet the
challenges of omni-channel commerce and create a seamless customer experience. By
engaging with communities of trading partners, industry organisations, government, and
technology providers, we are fostering a collaborative ecosystem and aiming for “Smarter
Business, Better Life”.

For more information about GS1 Hong Kong, please visit www.gslhk.org
Editors: Corinna Fung, Will Ip, Cindy Chui

Advertising and editorial enquiries: Will Ip
Tel: 2863 9763 Email: willip@gslhk.org

EEERRBEHERCSIRKERNET RS WM
RENIEEFEE —ERHHENES S ERAN2 IR
EEERBAA ERENKEHOZTEM UEREENS
BiER

GS1 HKBBIRE U R IRER RN —RITE - BRSERR
B R ARTENEERANR 228 AR RES I
HEE X BRE R IR ERE T REUR RIS B B EBY
HERDE BEZEYR WEGRERER -MAENERS
FHBS(EPORE R Y I BRI ERE - A B R 8% tH — & S8 B B AR
BREA-RATHHERBNERESEHROIE R HE
ERAENBEEER GS1 HKEZEZBH TERB BT RE
AR ABEBERE G (FER BRSNS EHETE MR

=
=

ME—2 7T REEERRBHE F2Ewww.gslhk.org

I BRI BAKBRTE
BERGEEN: Kk
EiE: 2863 9763 BHE: willip@gslhk.org

This document is provided "as is” with no warranties whatsoever, including any warranty of merchantability, noninfringement, fitness for particular purpose, or any warranty otherwise arising out of this document.

GS1 HK disclaims all liability for any damages arising from use or misuse of this document, whether special, indirect, consequential, or compensatory damages, and including liability for infringement of any intellectual property rights, relating to use
of information or reliance upon this document. Although we endeavour to provide accurate and timely information, there can be no guarantee that such information is accurate as of the date it is received or that it will continue to be accurate in the

future. No one should act upon such information without appropriate professional advice after a thorough examination of the particular situation.

GS1 HK retains the right to make changes to this document at any time, without notice. GS1 HK makes no warranty for the use of this document and assumes no responsibility for any errors which may appear in the document, nor does it make a
commitment to update the information contained herein.

GS1 HK{R B BB H I 3 1T 38 B i

FHITER GS1 HKE A E R EERGRE th A & H ARl R E AR B N AR E A E Eo



BUSINESS CONNECT

Executive Connect

Century-old Brand Mastering
Transformation and Banking
on Industry 4.0

BFETEEERERS
A TF4.0R
Jeffrey Chen

President, Greater China Product Supply
Procter & Gamble (China) Ltd.
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The unceasing COVID-19 contagion has completely reshaped the
consumer market and many businesses’ supply chains. Driven by the
growing demands for anti-pandemic supplies and stay-at-home trends,
P&G posted a surge in sales on segments like family care, personal
cleansing, home care, with a double-digit sales growth in China, as its
fiscal report in October 2020 showed. Jeffrey Chen, President of Greater
China Product Supply of Procter & Gamble (China) Ltd., highlighted it is a
result of the company’s robust business continuity planning, and shared
how it confronted the crisis with an extensive and agile supply chain
ecosystem, not only to ensure a stable supply of materials, but also helps
breed a direct-supply-to-customer supply chain model for e-com to
promote a more sustainable development in the future.

Opportunity Comes to Those that are Prepared

With stringent anti-epidemic measures in place, P&G has recorded “zero
infection” of its 8,000-crew in Greater China since the outbreak. One of
the measures includes acquiring several face mask production lines in
Mainland China at an early stage to ensure sufficient supply to employees
and its business partners.

P&G has been building a centralised supply chain planning and
optimization centre long before the crisis, to digitalise and streamline the

BIBEFERFENRHER NMERRSE
HEMS 2 AR HEEEN RS E
BAEME-P&GHE2020F 108 A% £
FEEBN RE EARREEESS
BHEGHNTENBREEREERSE
LHAEHMERFIE R PEME VRS
FEEUHIER -PACATEEHIERELE
HEFJeffrey) T EEEEREN
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Planning)> A X TR HAESR AR
ARREEFPEEESEAE EBEE
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FEREZENHEREES DEMIZNE
8 FHRRFEERES Ao

WEROARENLE

HEA 18,000 A IP&GA REE B 1
BIEBBES HRISETRANER
LB RN THH B 0545
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inventory and replenishment
management of its 8 manufacturing
plants, dozens of contract factories and
more than 4,000 materials suppliers and
The centre aims to
supply chain-related
information, for example quantity of
raw materials, production efficiency
and logistics data,
conditions, etc., at different locations
across Greater China and put into one
system, which ensures strong customer

sales channels.
consolidate all

warehouse

service and cost-efficient supply all
over the country.

“The center has helped us optimise our resources in different parts of
China and realised zero-hour response as issues unfolded. We also have a
supplier quality assurance system in place that champions consistency
and world-class quality standard for all supplies. Hence our operation had
resumed to normal after only 2 weeks of disruption.”

Personalisation at Scale with Smart Tech, Data
and Digitalisation

Along with growing consumer demand for diversified, personalised
product and timely delivery, Jeffrey expects the online shopping and
health-consciousness trend will continue to rise. To address these
changes in new retail, P&G’s supply chain has been optimised to
effectively handle the sudden increase in deliveries brought by online
shopping festivals and live commerce, besides the day-to-day logistics
requirements by supermarkets and retail shops.

“With flexible manufacturing and customization, we are able to create
different supply chains catered to different point of sales, especially
during the online deal events such as ‘Double 11’, which share no
resemblance to the supply situation in pharmacies and retail shops. This
meets the needs for our omni-channel strategy.”

“To cope with the complexity of varying point of sales, we need to use
smart technologies like big data analytics and artificial intelligence to
automate production; we are also developing a smart and agile supply
chain to help us better respond to the market dynamics.”

Aspired to lead in the realm of smart production, P&G has initiated a
transformation project to its Guangzhou Plant and Distribution center last
year, planning to adopt more sensor technologies, loT, image recognition
and 5G network technologies to enhance product quality and work
efficiency. The company has also introduced 3D printing, digital printing
and a scalable supply chain platform to address the needs for
custom-made products.

Data serves as the foundation for supply chain digitalisation. P&G
captures a wealth of data, covering the amount of raw materials,
production processes and logistics data, sales volumes, throughput and
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inventory level of different retailers, consumers’ rating & reviews online
and offline, and among others to optimise their supply chain. These data
are consolidated in an integrated system to provide more accurate
demand and supply forecast. With the big picture of different operation
environments, executives can thereby make real-time decisions tailored
to each particular market, no matter for a sales outlet or a social
commerce store.

Moving Towards a Sustainable Circular Economy

Optimising supply chain is not only vital to enhance competitiveness
and satisfy market demands, but also critical to develop a circular,
sustainable economy. “We have scaled our supply chains based on
different sales channels and have reduced a lot of wastage. Besides
cutting cost, lessened the impact to the
environment and helped foster a greener economy.”

we have significantly

The amount of packaging materials used along P&G’s supply chain in
the past, from distributors, wholesaler, retailers, end users, was massive.
The situation changed in the past 3 years: 55 million of carton boxes
and 1,700 million of bubble bags have been saved by using
ship-in-original-container, or direct-supply-to-customer approach. The
delivery arrangement also helps reduce 60%-70% of damage to the
packaging, enhance 10% of logistics efficiency and shorten one-third of
distance from the source to customer.
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Light-off production in progress
RS AEE TR

“10 years ago when we built the Taicang office buildings and factories,
we have followed the LEED standards and used 100% renewable energy.
We also achieved ‘light-off production’ and zero sewage discharge. In
the future, we will capitalise on smart operations to sustain our supply
chain and operation as pollutants free as possible.”

Heralded as an excellent supply chain system model and management,
the P&G factory in Taicang is welcome by the World Economic Forum
(WEF) into the “Global Lighthouse Network” - a group of advanced
manufacturers that shows leadership in applying the technologies of the
Fourth Industrial Revolution. Gartner, an industry consulting firm, also

named P&G one of its Supply Chain Masters for several consecutive years.

EMELOFREERBNBREMNHRHA
KIEER BEIZRLEEDIREEITRE
h> B 100% /M T AEF I B LR
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nﬁﬁﬁz%&lﬁﬂuuuﬁjiﬁ #Gartnerit A
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"The rapidly-changing globalisation trend has brought us both opportunities and challenges.
In any case, | believe Industry 4.0 is the tide that won’t stop. Digitalisation, smart operations and
the ability to harness the power of data, are the only ways to win and avoid being obsolete.”

BREFZIKMERESREE AT EE HBE LEL0BRRENAS WHEHEIBCREEREE &

BEBENNE TEANETSFEB THREK

As a member of the Efficient Consumer Response (ECR) Hong Kong, a joint industry forum setup by GS1 Hong
Kong, Jeffrey supports the forum’s initiatives and efforts to promote the adoption of supply chain management
best practices and technologies, recognising the forum’s contribution to the betterment of retail and FMCG
industries. Some of which include traceability and product authentication, which are becoming increasingly
important for Mainland Chinese consumers. Jeffrey observes, as tightened regulations are placed over personal
healthcare products, consumers using QR codes for traceability and authentication are becoming popular, so he
advises companies aiming at Mainland China market to follow suit.

ERABEBERBFIHHE(GCSL HKOMIINECREBZ S Jeffrey I FB X F A S EBCHEIMIZ IS =R B BE AR LFr
RS 1), WEBAIGS] HKR M R T E RIRFHE & ﬁﬁﬁﬂiﬂk%ﬁéo{mﬂ‘étﬂWi’mnﬁE%%LM#&E&E%WHE&E’JER
Az $E AR A mIERE S E S HRE RS PTLUE R QRIEEEITEHEE M R EREE B M INE & K 2R H E S A
ESYNSIEVE
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Go Digital

One Code

Connecting Business
+ Consumer Journey

HS | EERER Rk

Barcodes/QR codes have become a staple in people’s daily lives 1%h5/QRIEE A R E 4 &R —E85 > FREl B

- from facilitating business processes, to creating a seamless consumer 2 ELEFE RIZIN B O B BEHEEBEY
journey - bringing greater “Connectivity” and “Convenience” for JEiZ-HEmIEERN B B UZ S ERIEIET
shoppers and businesses alike. BRI B B M TR ©

Facilitating Business Journey

BEEFETRE
Inventory Management &) E{MFETE

According to GS1 US survey, the average U.S. retail operation has an inventory accuracy
of only 63%. Inventory accuracy is vital to measuring the margin and ensuring customer
satisfaction.

GS1 barcodes can help companies enhance inventory management by accurately
identifying, capturing and transmitting trade items, assets and locations automatically in
electronic ways, so as to eliminate out-of-stock situations.

RIEEBGSIMBERT FETEXEERN T HEFEREERSh -EFEREH XS
*U/Fﬁ&ﬁﬁ1%/m§%ﬁﬁﬁ*1%§io

X LUEBCSFELUEF A NERMBBH#I MM N ZBZ Em EEMUE M) HAERE
PR H EREEFE - BRREE RABFEENEX-

[ )
[ ]
==4|=
Product Listing %1 E& .
No matter for online or offline business, barcodes are the prerequisite for products to be L
listed on retail stores and e-commerce platforms. :
e-Commerce conglomerates such as Alibaba, Amazon, eBay and Google are either °
demanding or calling for GS1 barcode numbers (GTIN) included for any product listed, °
to enhance search results and improve data analytics. °
Extra perks: GS1 HK members can expand their sales channel by listing their product ©
offers on GS1 HK BARzaar for free, an online community of 8,000+ members and their
friends sharing good deals.
THEF HIEREREER HEEEAREERFS TN EEEAEHFEE LER.
EREFTEUNMECDE -GIEH eBaykGoogletg @B RIRES— L IREREEE GS1HR
B(GTIN) EEELESER HD%@E%?J#‘%&%@tEEjJﬁ%GFﬁﬁo
FEINY R I GS1 HKE ET R EH#8GS1 HK BARzaarfl EF 8 REIHERE  MiB1E8,0004 2 &
RPN R E W ERES U
[ ]
[ )
. °
Delivery, Track-and-trace and Return .
saqE 3 S sH 1E °
661 biX B B HBE MR & :
As unique identifiers for trade items and locations, GS1 Standards, coupled with GS1 °
HK’s cloud-based track-and-trace solution ezTRACK, can help supply chain stakeholders °
to have end-to-end visibility of the item status and movement, e.g. country of origin, °

location, detailed company information, time of storage and transportation.

With as much as 40% of online orders being returned*, a full transparency of product flow
is also vital to ensure a smooth and seamless return logistics, so as to enhance customer
satisfaction.

GSIREENBEHNEZERNUE EEGCSI HKEZERESBEFRBE™(EPC) REN
GS1 HKIEtEAE™  RimB MEMIRT & ) By & (IR 7 F B M T (AR LB mAlR e 15
EmMR A AR MBS FE N ERERESEMe

IR ZEA0NM LFTEERRE AL —EIEBEANREREFFSER WnEEER
FReke
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Go Digital

Creating a Seamless Consumer Journey

BB HER IR
Scan to Search TG Fi¥E

74% of online shoppers find new products through reviews and recommendations on
websites and social media*.

For products labelled with barcodes (GTIN), structured data in machine-readable format
can be created using GS1 SmartSearch, which in turn facilitates SEO (search engine
optimisation) and results in more efficient and accurate web searches for shoppers on
search engines like Google, Yahoo and Baidu.

Even if consumers discover the products at physical stores, they can obtain product
information simply by scanning the product barcode with Barcode Scan @ WeChat
function.

BRI 7A%ME LH B E SRE I A SRS AT R A IR A m o
BRATHISGTINBER S UBBGSIE 2RSS R EmB RO AR 28 BE IS0 LUE
TS| EEBIE(SEO) BREAMEXRNEENWESER -EHEEIN Google Yahoo K BaiduZ 4
TSR IHESERR RESESIER.

BB HEERNEEE LERTES U BBMEN TR —R I EREER RS ERNELEREH-

Scan to Compare Prices &) L1&{E

18% of consumers leave a store after consulting their mobile and finding a product cheaper
elsewhere*. With “Online Price Watch” function on Consumer Council’s website, shoppers
can now easily compare product prices at different stores instantly and conveniently by
scanning product barcode.

?‘?#ﬂ%t% |Eﬂﬂﬂﬂﬁﬂ’]éuuﬁﬁ%%@ﬁ’518%5’3ﬂ§%ﬁfﬂ§frﬁﬁ%ﬂrﬂf* HEEIRP B @M
BHEZEEE EHNTE LER BB R ERRN AR ETRE.

Scan to Buy (6§ LEEE

Shoppers can save a lot of time to find the product they look for on e-commerce
platforms like HKTVmall, eBay, Amazon, Taobao etc., by scanning product barcode
with camera from the app.

To stimulate purchase, sellers can easily share digital coupons via QR codes, as
coupon users may spend 24% more than regular customers*. With GS1 Digital Coupon
solution, businesses can also track their discount campaign performance in real time!

HE BTN A BB E R A 0 F MRS IR EERIRE ERIRER S A F S WHKTVmalleBay:
DEBR AESHIBENER BHERE-

S —HRFCHE BRI BBQRIBEN BT EES EREEFHHEE FHL—RHEE
THEZ24% BB IRAGS1E %E%%uﬁ%%jaﬁ EHHE BIEEEBAIARY

Scan to Authenticate &) LEG:E

Shoppers can instantly authenticate their purchases by scanning barcodes/QR codes that
uses GS1 HK’s product authentication solution - REAL Barcode/REAL Visibility, enhancing
confidence.

B/ QRIERERESE LA XKIKA S EAEuutEﬂ;ﬁ,zGSl HKBhB 7 ZREAL Barcode/
REAL Visibility B9 &B5 ok QRES » s & & A] BN S 818 5 BB ERES RAE Do

Scan for Membership, for Post-Sales Warranty
NS LA EE - EFERERE

Businesses can also take one step further by enabling shoppers to obtain warranty
entitlement, or even register as member for better engagement using REAL Barcode/
REAL Visibility solution.

R 7N A B BREAL Barcode/REAL Visibility 5 ZREHINEE B HEE T RISRESFRE &
RECRATE RARHEENEH-

*Source ZJ&: Webloyalty, Connected Commerce, CNBC, Town Square
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Home Safe Home;

Household-cleaning Brand Stands
with the City Against COVID-19
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Timothy Cheung
Managing Director, SWIPE (Hong Kong) Ltd.

R X

HE (E#)ARAB (SWIPE)EH4RKIE

As demand spiked for household cleaning products fuelled by the
coronavirus, Timothy Cheung, Managing Director of SWIPE (Hong
Kong) Ltd., said the company’s products, known for its safety and
versatility for almost 50 years since it first set foot in Hong Kong, has
been highly sought after and confided in for their disinfectant
capabilities. He cited sales volume has recorded a 30% year-on-year
growth, with a staggering 300% surge
performance. The company is prudently enhancing the breadth and
depth of its supply, product portfolio, new market development and
customer service. He believed seizing the most opportune moment
is the key for any company to evolve and thrive, no matter in good
times or bad times.

in online business

NASA Co-Invention Stumbled into Common

Household

Introduced into Hong Kong in 1971, the half-a-century-old brand
was originated from SWIPE in the US, which invented the SWIPE
Miracle Cleaner for the NASA Mercury Space Programme. Using a
direct selling approach at the beginning, the brand was franchised to
SWIPE (Hong Kong) for local dealership later. The moment came
when the brand owner tried to sell off the company, Timothy took
advantage of the opportunity and

acquired the company’s trademark

and formula in 2012. Since then,

he has continued to capitalise on

the rising prosperity in China and

BEIRE XEBRRERBERAE BEBEB)AE
[RAB(SWIPE)EF 4B LR X X (Timothy)#
T SWIPEN BEBALS0E ) —EUZ R ZH
ﬁéuu%m BAREHEBRERENBEL  FTUE
BHIEEREHEREFREALLR EFHA30% ™M
MEEHETEAIGENBEERE MIERKEE
S EME - EREN TIBEE SRRBEHE
F#ERC-MMBEEARIBIRYER RENMBHE
B FEREABERIEREE -

NASAH 2 EAFEBHUX

FEARMUE A HE M AZRISWIPE R SE B A 2248
ENEGREERRARBEBTSRAEEBHN
Bom E1971451 58 % ERTUEHEER
BE CHBREESHTCER EREBRFEAS
FRAER TimothyBEEKE IR 2012F2E
WeBE SWIPER B IR I B 75 o BRE A5 Timothy 7k
EERPEREEETMSEE ZLEFEAM &
TN A PR S I R IR E MRV R R £
ZHRINEIEO R EPIRE £ E Timothyig3RE
SESEEMN U ISESEES LURRE
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South East Asia, expanding steadily from Hong Kong to Mainland
China, Taiwan, Singapore and New Zealand.

With the major raw materials imported from the US and assembly
line in Xiamen manufacturing plant, Timothy revealed the existing
production lines no longer fulfill the multi-market demands, and is
expecting a new plant in operation soon in Zhejiang.

“The sales volume in China takes up one-third of our business,
mainly from the South China region and major Eastern cities like
Hangzhou and Shanghai. |
demand and borderless online shopping trend will further drive the
growth of SWIPE products, a new production line is therefore critical
to our future roadmap.”

believe the escalating China local

Word-of-mouth Publicity and Miraculous

Use Uncovered

Red SWIPE is the best-selling product series among the portfolio,
Timothy cited. First-class quality aside, the product’s popularity is
somewhat by chance. “The Consumer Council published a test
report in 2018 and selected Red SWIPE as one of the "Dish-washing
Champion”. Customers helped spread the words and so it becomes
SWIPE number one item.”

Caring customer service is another success factor for SWIPE.
“SWIPE is offering household cleaning solutions, not just products.
We have a YouTube channel that show users ways to clean different
objects, and have designated staff to respond to users’ questions
and problems via Facebook, phone, email. We are also using
WhatsApp to recruit target users like housewives to offer discounts
on a regular basis.”

“Customers had told us before the Blue SWIPE is the “cockroach
nemesis”, so we found out the product can dissolve the grease on
the cockroach and suffocate them to death, as effective as an insect
spray.” Championing quality, consumer-centric services are some
of the core reasons for SWIPE to be crowned “Caring Company” in
7 consecutive years.

Rowing Upstream and Turning Crisis into
Opportunity

The company used to launch new product every year to enlarge
market share with diversified product range. “We postponed the
new product launch this year because there was higher cost driven
by material shortage and stretched logistics arrangement.”

Even then, Timothy discovered new market opportunity amidst the
coronavirus crisis. “I was travelling with family to Australia as the
coronavirus outbreak in Hong Kong took place earlier this year. We
moved to New Zealand later and just happened to find the local
Chinese supermarkets are selling SWIPE products using parallel
imports. After looking into the market potentials, | set up domestic
sales arrangement with local business partners, aiming for the local
Chinese customers as a start.”

MRE PR E L BB =z — B
Erthe RERTEHH UMM EEEE HAE
EREE PBIRERE KIEN URF DB FROERE
B2 SWIPERNERBEERERY L5 AL
TEGHRMAERIFEER-

ORREE EEFY AR
Timothy®R RIREKERAF P UL B RBGH
BT mE BRI BRETNEREITERER
CHZEE2018F B H AR RS  BEHALR
EANGZRBIz— WEEEEOERE K5
SWIPERIFE ZE fho)

BORBIIESWIPER NS —EERE-
[SWIPERARIEHNEEEREBEHE MIEE
QR E R RMITE YouTube B 374878 & E A2 U0
BEREYHE BRNAREERETFacebook &
S B IERECIEARSIERERE M E
BRI WhatsAppH BB B EA R UMK EE R
%> ERAMPHREEE

Timothy3 = : TE R M H I BREE L 8 /2 = 0
2 RARA DR E S AR ERIE IR 2
HESRE ZFARBKEARYRE I MEE
£ MHEERPORNIRE  BEERSWIPEE
B7EERALOERINEREE-

PinKE EiEAi
SWIPEBESFH S HELMER UL TEES
BEmG e IS EH BRI BYRAZERmMm
BN S AR ERSSTEIHIE

AR > Timothy £ & 1B HAMR A1 SR L 15
W TEHNHRARARZRMNKT  HERNERZ
BRI HRERABETHAR HEMER
EM—BELUKERIEREBTREEREE
M RRERERERBEMEBN  IURERE
WEEBRERFHERI SUBHEARE
RARBMTE
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“The trip has extra rewards: as New
Zealand is known for its pure water
and air, | found a local merchant
producing bio-degradable, organic
bamboo fibre wipes that meets our
requirements, so | included in our
baby SWIPE product series, striving
to offer more environmental-friendly
products that customers need, and
they are happy about it. We plan to
launch baby shampoo and body
wash in future to develop a complete baby product portfolio.”

Walking Side by Side for 30 Years, for

Better, for Worse

SWIPE has been a GS1 Hong Kong (GS1 HK) member since 1990 and
ezTRADE member since 1999, Timothy agreed the organization has
been evolving with times. “GS1 global barcode has been helping our
team to identify products and accelerate B2B order fulfillment, and
logistics supplier to facilitate warehouse
management and enhance efficiency with a simple scan. As | realise
barcodes today can facilitate shopping experience from searching,
comparing prices, sharing, to ordering and more, | believe these

enabling third-party

functions are essential to SWIPE’s online business development as
they can connect us better with our consumers.”

MIETTRETABINGE R RS &
AP EER EYIEE - DIBRITEERIFR
RN RERHESIAbLEERY|F > BRBMH
BEABRBOKRBERBRNER A LB ATEILH
EmTmimis, ARt B H B ARE AR E
mBUIEEENBERBmAR)

308 [ T HFEER
FEB1990FHEE R EEMBRHHE(GS1 HK)
&8 FERBE1999FEMA BEE 51> Timothy
RAGST HK—E BB #E o TGS 1R B PR (RS 28
AP ERRKZHER AREE TEF=
FYIRABRIGIEFRHEN A EEIEVEFANE.
RERANRESAFEERHESE L ERES
B DE - BEZEIE FREEHEERRE
HEIREEABSWIPER LR

“The ezTRADE solution simplifies our company’s order processing and
invoicing, enhancing staff efficiency and accuracy. Besides supermarket and
department stores, | know that HKTVmall and other e-com platforms are using
ezTRADE to facilitate B2B procurement and billing procedures, and

improve operation management. | recommend other SMEs to join to

support their business automation, paving the way for business

growth, including online business.”

HRE RIS ZB T ABEEENEREF RA B TR ERE

BrTBm BERATIIN BAEHKTVmallkEMEm e e AR %
FHEB2BEE RWMEL M RICEEEIE FTUREBEMF/NER

MR FEFEI;E ZIFHE L EFIRRIGR

ERGSILHKHR/NEXFEHRNEZSENNE
TimothyfIZ B AR FTEF/NEDZRM A

As a member of GS1 HK SMEs Advisory Board, Timothy hopes to
network and exchange with SMEs from other trades, and facilitate

communications with the government to enhance SMEs FEB{BERKTERE BEHPNEHEFSHEMER,
competitiveness and efficiency, striving ahead with renewed EEF/NIFIERIEILIBRTITO

perseverance.
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GS1 Global

Think Global & Act Local - Empowering
Industries for Digital Transformation

UEKAGEF R A MEFN 1T BRBIGEE

Though the disruptive changes and challenges had turned everyone’s RESENEBMSCRIEBENRE TEEA
life upside down this year, GS1 HK has always been thinking globally  BY435E > GS1 HK—E R RS IR B R HT 55 B
and acting locally by adhering to new global strategies, joining EpE4HMBEEFRNEREHA BN EgE
discussions with other Member Organisations and helping our FEER &KL TGo Digital + Go Smart) SRE&E
members to thrive and digitally transform with “Go Digital, Go Smart” ZE#h5ER.

strategies.

GS1 Global - 3 Pillars of New Global Strategy
GS1Z BRI ERER: 3KFEISBITEEE

A new global strategy that empowers industries for digital transformation via the adoption of
GS1 standards in the digital world was announced in GS1’s latest annual report:
MRGSIEMBEMHNER > MBT 7RI R ETRBN ISR FRASIKGEEE  EHR1Tx
ERSELL

enterprises, enabling consumers to make more informed decisions

BEHEESHEARTNEERACSIRE  HBEEERNESERAN (FHEAERIRR-

Bridge the Physical and Digital Worlds #E%43 43T
Achieve ubiquity and integrity of GS1-powered identification, supporting industry’s digital

Deliver Value to Industry Z{T¥8I&EEE
Boost the adoption of GS1 standards by companies of all sizes, including the small
Q
@
é

transformation with high-quality data.

HHGS1HAREENEZER B xR ESSERNEIR BIRTESREET
@ Build a Federation of Trust and Innovation 37 FJ{=5ER{TEAIHTAYELEE

Continue to evolve GS1’s governance and culture, so every Member Organisations can think global and act local, and spot
new market needs.

MR GS1VEIEN b 58P A Al B ARBER SEAR B I (> BT IH T Ko

Exchanging insights @ AP Forum
M GS1aa KERIE L3 RENIM

GS1 HK joined the other member organisations (MOs) across Asia Pacific
region and Global Office and shared about the status of strategic
initiatives, on-going regional projects, best practices and insights at AP
Forum held online this year. Trending industry topics like big data
analytics, data quality and “data in, data out” were discussed.
RERBENEIAE LRITMNGS1n KERIE > GS1 HKEREDE K& IR 2 40 45
RAEEHHE LRE—2 R BERRNETEERRIARERIRRE  BE
ZEARFITEZRBNABEDIN BBE RN ES -

Acting Locally - to Help Businesses Thrive in Adversity
EHBhAs it EE IR K T3 1

GS1 HK has prudently unveiled our “Go Digital - Go Smart” strategy to help businesses of all e e
sizes to survive and thrive in adversity, and to open up new markets, strengthen consumer ez E
trust & enhance experience, get insights and uplift business efficiency with digital 1
transformation and smart technologies. E
GS1 HK7R#Z 8 Go Digital - Go Smart) 58& > EBI& A/ N ERFIEAK T3 1% X8R EHTHIE
BIDHBEEEREICHERE ANEEERE A ERR HIEEL BRI mHIHE R IR A ERHBRE-
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The Survival Kit of “Made-in-HK” Brand:
Go Digital - Go Smart - Go Perseverance

EANENEEFZE:
HIEEIE - HEEE - B

FEE

Jeff Law

Managing Director
Sun Fat Heung Food Products Ltd. (Top Soya)

MHEERRARAR (ERE

As the city battles a new wave of COVID-19 infection, social
distancing measures are tightened again, hitting hard on the food
and foodservice industry. Reacting quickly since the beginning of
the contagion, Jeff Law, second-generation owner of Sun Fat Heung
Food (Top Soya), started an online store in a month’s time, gathering
fresh and frozen food produce from local manufacturers and food
distributors. The e-shop aims to mitigate the loss as consumers dine
out less often. In addition, the company has undergone processes
transformation and deployed Smart Operations solutions in hope to
enhance competitiveness and tackle future challenges.

Reviving from Ashes and Finding New Path

Established in 1958, Sun Fat Heung Food Products Ltd. has been
concentrating on the B2B supply of soy products, and has devoted
to building the “Top Soya” brand in the consumer market more than
10 years ago. Triggered by the outbreak, the company’s Managing
Director started to reassess the brand’s sustainability, “The margin of
producing and supplying soy products to restaurants is in fact very
little, but unlike other companies, we never diversify our production
to making herbal tea or juices. | think our success today was found
on our commitment to producing high quality soy products - we’ve
invested nearly HKD 10 million to transform our production
machinery and processes, and market our own brand progressively.
However, the pandemic has brought down our B2B business in a
brutal way, we can only find new markets online to keep our
business alive.”

The e-shop “Topsoya Market” was launched in March 2020, now with
over 1,000 products from 100 brands listed on the platform. To
respond to the growing demand for cooking from stay-at-home
families in Hong Kong, on top of soy products, the platform sells
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chilled meat, frozen food, fresh vegetables, baking ingredients and
many other food items as well. Leveraging the existing 3,000-square
feet warehouse for stock-keep, and the current 30+
refrigerated trucks for delivery, the platform requires

no listing fee in order to encourage more companies to

join and increase market penetration. “We seldom

advertise, and would rather cut price for our end users.

By using shared resources to keep the cost down,

especially for the transportation costs, we can offer

cheaper price for consumers, creating a

triple-win situation for consumers,

brands and the food

industries.”

Triumph Begins with Industry 4.0

Online market aside, Sun Fat Heung is turning a new leaf with the
introduction of Smart Operations, to automate production
processes for better quality assurance and enhanced supply chain
management. The Smart Professional Service (SPS) team from GS1
Hong Kong (GS1 HK) has played a pivotal role in the new chapter.
The SPS first brought in GS1 global standards, ERP system and
supply chain redesign to the company, opening the infinite
possibilities of digital transformation. The company further deploys
Smart Operations by using video analytics and artificial
intelligence applications to capture production data, for example
checking if expiry dates are clearly stamped on the bottle cap, or
counting the number of different products manufactured. The
processes were used to be done by staff manually, which was
inefficient, with inaccurate results produced sometimes, but now
has improved significantly.

Advised by GS1 HK, smart sensors are installed in the production
area in order to capture environmental index like temperature,
humidity, air quality and noise, to safeguard product quality and
occupational health. The SPS team

designed an all-in-one dashboard

to enable users visually track and

display the key process

performance, discrepancy and

environmental data points on the

go, helping the company to better

analyse and proactively act before

issues arise.

SmiFmEE) B Tar2020F 38 IRER
10018 #8988 1,000/ Em#E & - T LiFE
mINRE KE AR BUR B B SRR Bt
EMRE DEARRARESMBERTRIR
ERE- ISmighE) B8 LRE AREMNAR
BEH3,000REEFE  RFEIOCREESREMHE
EANEEEZE EEEFMBRERNIE
MA@ o TRARVBES ERERAEKD
BHEE - ERMARERET—EERE FIUS
SRRAFER #oUE EnEEBREREE
REEFEREZER EIHEE -BFP BMm
ERAN=F/EE

T L4009 EMAR

PR ETHIBIN MHEESENBRT—= M2
SINBEEE BESEETIRBEHL UR
BEE RLEEREEE - FBERRERT
(GS1 HKYM B EBEXRBEEPR(SPS)TELLIN A
EEENREAT -SPSAHHESIAGSIRIK
EE P EERRB(ERP)R G K BB FE
HWE ERART B EANENRS  RFEE
— P ERAAIERERRESITERIRIRALEE
BE CREEASERZEEEYRS flMiER
HELERBRIZEAENAN -HEEERNE
BY  EEHEMEABRBERAFIEM
EERESR BAEE-

GS1 HKER S T HZEEERER  AER
E-RE-ZREERREFRIERER BERE
EBRBELZE TRTU—NEFEEENEX
RETHABEELEERENRFNMEE HE)
NREBMMETON b EEEFLESH
AIE A SES R FEREITE)
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“After the thorough review and supply chain redesign done by GS1 GS1 HKEB TS st R BRI KM HESE
HK team, we realised a major efficiency uplift. The barcode standard, Hi2% > AKEBAHTRFANESENRNZE > AR
ERP system and other IT applications have upgraded and BIAIRIEIZ# ERPZRA R EMENM » B AT
transformed our operations with digitalisation. EEFHaREEEY o

“I feel confident in our future collaboration on Smart Operations,

which will help us strengthen business and march ahead to

Industry 4.0. GS1 Hong Kong is a neutral, trusted ally to help us

‘Go Digital, Go Smart’, and grow stronger together.”
MPIARREEEEGSL HKER BEODUBEEEREE P RICET
VEBMI%4.00°GS1 HK2ERRIZAI A8 & > BhF M FGo Digital~ Go
Smart) > EEAFIHEFRITT

“I have known GS1 HK for more than a decade. Our company was a (& Z#HGS1 HKEB10ZE » RfREEE ALY
modest SME with some 40 staff back then, growing to more than  40@E& THH/ N EHRE > AR E1002A
100 people business right now. GS1 HK has stayed with us through  #AT] > GS1 HKE R FIRERK  —EES e
thick and thin, I believe it is the bridge for any company to the future 18 25 5r 38 @) 5k R AR B9IB AR o |
technological era.”

WRERABRMINER > Jeff

Jeff contributed 4 key factors for its company BiE4EL X EABRESMH
success, “Thanks to our colleagues, their unwavering B3R DA ER 15 > (T ER B AF R
commitment and tenacity are our greatest asset. BRE AR ARMPARES
Right technology for right workflow at right time #EE LR SR E U
have helped us enhance our quality and production EmEI B AT RE RS
in a big way. We have been focusing on the soy EHEH - RFARIE60ZERK
products in Hong Kong for more than 60 years, and —EEFAMIE T 28
have been riding on the wave of Hong Kongers’ TFUEERESEEASEALTSR
preference for local brands, | believe all of these PR 7T 0 R A B B0 > TR
factors can further solidify our foundation, paving the EELEEREZET RMAN
way towards the intelligent era.” BE th SR FIE E Rk
FERFRBIRENFT <)
Mutual Support for the Made-in-Hong-Kong

15

B ARG BEIKRST
Passionate about Hong Kong’s manufacturing industry, Jeff has been actively contacting local
factories and production lines to setup the "Hong Kong Manufacturing Association”. He
hopes that the industry can come together to support each other and network, exchange
and share experiences, and co-create opportunities for a win-win outcome, in hope to
revive the former glory and lead into the re-industrialization era.

BRLENEBNEXFERERG FEBHMBELAMBEEREREEGNBR -EH
EBRENE) MEXFERFERZAR BERKE - XRDZER LHEES FHE - 1A
LF EMmETRR . SIBAMBIRENNEE HRE-
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Our Membership Services
“Go Digital” @ Member Portal
2HEE TS - N'Go Digitall

%/l_a\j:/_&ET iﬁﬁ&%&

Our new Member Portal was launched to offer members a one-stop

platform to manage all member-related matters, enhancing

member’s journey and experience.

The platform can help you to:

* Receive membership documents online, e.g. billing documents,
official receipt, membership certificate etc

* Renew membership & pay membership fee online efficiently
* Update your company account information anytime, anywhere

* Apply additional company prefix online, so more product

barcodes can be generated
» Fast track to product data management platform: BarcodePlus

» Access online training materials e.g. barcode function & barcode
generation guide

* View GS1 HK events/ seminars/ Annual Member Dinner at a glance

SERMNEETaENHL D%ESE_JHAJtt—ﬁ

FaENE %ETFEEE§IE SR Beg
FEBR o

R¥EE L &£GS1 HKEEH] !

UEFRABRES
};—E\ﬁg-ﬂif

BRI ZEERERARREE
PERSREHN B E BB EER
FREERINATIRI B  LUR R B L E RiIKE
PR LE R EREIEEIEFABarcodePlus
BEENER ARSI RN R R B2

RIENSY 2 SR IR EE
Bl

BGS1 HKBYRHTEE/fRaT &/

B X I RE A~ U

BEBRE

Experience Now
I7BPESER

A Brand New “Go Digital” Experience @ GS1 HK Website

2HGS1 HKHEE

In addition to our Member Portal, GS1 HK’s website has been

revamped, bringing visitors a brand new enhanced experience online.
FRT2FMNEEFEI ) GS1 HKIEIL U 2R TS AAKGIREE
FEEERE 2B REEs o

New features include:
EHAEEIIENT:
* Access information you wish to find easily, e.g. barcode or
service related information
ERERZEFBEENEN AR A EE & IRFEERNENR
* Share the website content to media platforms, or share

via whatsapp
BN ERENDZEMRERS > BB whatsappBiEEEH

* Navigate to useful information in different sessions effortlessly
ERSNEBELHABHE T EREBINER fIUEERH % 85k
e

* Visit GS1 HK BARzaar or Member Portal in one click
—iEEEEGS] HK BARzaarli g &F &

Experience Now

ez [m]

- #kEE1EM T Go Digital) BEE:
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5 Ways to Tap into Ten Billion Dollars e-Com Opportunities

SAIBH FEBRREFEHH

@ Invest HK + JD.com + GS1 HK Webinar {8 L1 g

(————

\o

~

—

e-Commerce platforms achieved new sales records in Double 11
Shopping Festival again this year, with the turnover increased by 90%
year-over-year on the first day. To tap into the ten billion USD market
in e-commerce, companies need various strategies to “Go Digital”.

In Invest HK’s recent webinar, JD.com and GS1 HK shared the
secrets and strategies to e-commerce success and outperform in the
market.
during the pandemic - students and middle-aged people, and
shared their e-com demand. They also listed 5 dos to incentivize
first purchase, as well as 7 don’ts of e-commerce practice.

JD.com revealed the 2 new consumer types emerged

GS1 HK shared how businesses can open the door of e-commerce
simply with a product barcode, as well as strategic initiatives to sell
products globally!

“Go Digital” Tips at a glance I3&{—%:
hs\
T
I

Improve search results ranking, so shoppers
can easily find products online

RIS BEEEFEZHE

= =]
CER

E:

Tap into social commerce opportunities with
barcode scan
% 15 IRt R FEEREE

Match with top-rated e-commerce sellers to
sell products globally
BEHEEERESR ¥E®

&
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BERPEBFENELINHEREBRINS BEE
B BRI R F IR REEI0% ° BT BB A
KBS > (B2 75 [Go Digital) » HBRBHFE
BEEETERERK

REAREHEERARNETHER/ LM E
£ JUD.com(RE)KGSIHKAETBEFEHE
R IR R B AR E RS - RERIBR 7B IEHR
EHRAMBLEN-ERBERPEFEEN UK
MAEHEBENARSER EINT FARE RN
RE FWNSAMIIRS IBEEBREXRTEER R
BIPERRRIZ o

GS1 HKE \ETi\%—JQDﬁL}{—ﬂ%%ﬂﬁzﬁ%
RHETHIGRE  AREE P AR EMEE
2IK!

Unlock cross-border business opportunities
on WeChat Mall via one-stop e-com service

— UL T BEIRE

EERT  EEMIEEN

Expand sales channel with Digital Coupon
BIWET

BR5 DM ERE

Watch the Webinar Now
UBNEREEAR
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Tips to Seize Holiday Shopping Opportunities
RIBE IR H B K%

The holiday shopping season is already well underway, right after XEFERHHERES BASAEEEHNELL
e-commerce festivals like Double 11, Black Friday, Cyber Monday  *Black Friday ~ Cyber Monday% > &K
YRR B E AU KBRS AR
REEPR R |

and Thanksgiving Day, offering massive opportunities for retailers!

The following consumer spending trends may give you a hint on how to unlock holiday shopping success*:
ERR IR EIE HE AR al e — B U T HE M.

Product price & discounts are the major concern of holiday shoppers, whereas convenience and
product availability come next.

HEEEHABYR RIBEZERRERNER ERXRsEREENERHEER

@ 46% of online shoppers expect retailers to offer discounts
6% L EEFHHZTERREEERITINES

-E 77% of holiday shoppers would browse for gift ideas online, not in-store
T JAENEEEE AR L ESES MIFRIEERE

To drive sales in this holiday season, retailers can attract festive MHIEAIR > BREIBEHETFZ ARG RELE
shoppers online with product discount strategies (e.g. double BBty HHEZBHIES—KIBE T LTt
discounts). GS1 HK BARzaar can be one of the free promotional Z2EHT—{ERE A% !GS1 HK BARzaarii2H
channels for corporate members to list their products with good H—EBMARGEHEEREIMNELTE =
deals online. Hundreds of products have been listed on the platform 4EBBBHERNTES 22 558158000/
to reach over 8,000 companies and their staff, family and friends! PEMEEES THMMPPIR AR KR!

Visit GS1 HK BARzaar E "
IZENEEGS] HK BARzaarF &

Become our merchant and seize holiday shopping opportunity!
PR A GS1 HK BARzaar& fEis 5 iBIEENE HE Kiik !
Please contact us ;5= Il £ services-web@gslhk.org

Brilliant offers as follow ZEEEEINT:

4 Vv 4

Casablanca Bedding Products -
Up to 80% off
Casablanca BEFKm - (RE2if

Haagen-Dazs Ice-cream Fondue
Early Bird Offer - Up to 29% off
Haagen-Dazs TN IRREEE

da dolce Gelato Italiano Pack
- Buy 10 Get 2 Free
da dolce 60F 1%/ %7LE /Bt Ei

Promotion period till 28t February, 2021 -{EE81IF - H103%2
BERIZE202142A 280 Promotion period till 20 April, 2021 Promotion period till 24% February, 2021
BEHAE2021544820H BEHRE2021F2824H

“Brilliant « All-round ¢ Reliable”

rZE- SERE - FHuL #EEGS1 HK BARzaar

*Source BHIHKR: ResearchAndMarkets.com
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VP at MIT shared

Tech Trends to Watch
in the “New Normal”

MIT BB =
B FT=KAERR
Bh 15 &R ] Kk K

Watch his sharing
HEN=

Technology has significantly reshaped the way we live and work,
especially under the “New Normal”. Sanjay Sarma, Vice President for
Open Learning, MIT shared his predictions towards the 3 most
important technologies that will dominate in the post-pandemic world
- 10T, Artificial Intelligence (Al) and “trusted technologies”. Sarma also
serves on GS1 Innovation Board and EPCglobal Board of Governors.

Internet of Things (loT) ¥7E¢4E

‘@

AN
VIV 111/

|
/// wwww//

/,

Vi

RIFERE T R ERE S E RN EEM
TEEX MEBEISRAMASEIRRER
WMIEBRHMITSanjay SarmaRFiEA T3k
BEEBABMELORE WA A TEE
MEE B eSarmali BGS1E2HAIMEZ B &
EPCglobalf2 g 2.

“loT is going to explode, and supply chain has to be more

instrumented for cold chain, etc.”

MR NPTV R MR REH B EEEF

The latest US-made vaccine is just one example to show the
importance of loT-connected cold chain. Many companies, especially
for the perishable goods sellers like frozen meat traders, are
adopting sensor technologies and |oT devices to monitor
temperature and humidity in real-time. GS1 HK’s Cold Chain Solution,
empowered by the global traceability platform ezTRACK™ and RFID
sensor tags, helps companies assure product quality and safety with
end-to-end traceability and visibility along the supply chain.

Besides cold chain, a majority

of enterprises (54%) invested

in loT projects for

cost-reduction, according to

survey*. In Hong Kong, a

pharmaceutical company

uses GS1 barcodes and smart

systems to connect all machineries in the warehouse, automating all
processes such as picking & packing, delivery, stock-taking, etc.,
boosting much efficiency. GS1 HK’s Smart Operations is an loT
solution that helps companies of all sizes to “do more with less”,
derive insights from data and take predictive measures to achieve
operational excellence.
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I_|

Survey showed more than two-thirds of companies had an
increased revenue after adopting Al*, contributing to 20% or more of
the company’s earnings before interests and taxes. An international
consulting firm believed that data and analytics combined with Al
technologies will be able to predict, prepare and respond in a
proactive and accelerated manner to global crisis and its aftermath.

predict the changing demand.”

TATERSER/[EMES DURH R FEAINE R K

Al can be a powerful tool to help companies drive sales, unlock
consumer insights and predict consumer behavior. For example,
GS1 HK’s Smart Retail solution enable retailers to capture generic
consumer demographics data from various networked locations,
with its “7x24 shopkeepers” - Smart Kiosk/ Smart Tray equipped
with video analytics. With
data-driven insights, company can
then  formulate  better, more
interactive consumer journey, e.g.
providing instant offers to shoppers,
recommending products based on
consumers’ behavior and preference.

Blockchain &g &

technology will become important.”

ME sl N ERMEB TR e EER B REEREER ) A\

As supply chains grow more complex in nature with diverse
stakeholders, companies are increasingly dependent on trust,
transparency and resilience more than ever.

Blockchain can champion here: it helps secure the supply chain with
immutable records from disparate entry systems of numerous
organisations. It is therefore important to have all systems, or
ecosystems in the blockchain to speak the same language, and GS1
open standards like EPCIS (for event data sharing), GTIN (for
identification of products), etc., can improve the interoperability of
blockchain networks across the supply chain, providing additional
integrity and solidified trust.

NEC Hong Kong and GS1 HK had jointly developed a
wine traceability solution using NEC's blockchain
technology and GS1’s Global Supply Chain Standards
interfacing with GS1 HK’s ezTRACK™ platform. The
solution aims to ensure provenance and authenticity
for every bottle of wine, also enhancing the visibility of
its supply chain.

*Statistics extracted from: loT Analytics, McKinsey Global Survey, 360 Research Reports

Artificial Intelligence A I EHE (AD

“Al will become more important, because we have to rapidly

“Blockchain, or more generally digital certifications and trusted

A\

—

RIBAE ™ A =D 2 — R FEERBAIRMEER
BASUR AR BAL T AR ATH ERY20% B E
BREEEA R B TR0 i N LB e B A BB AT 55
e A XBEREIFHNRA - EEREEE
IKC R BT R 2k

ATERETREFRESHE RS HEEN R
EEERAHEETSIRAERRZ —-GS1 HK
NWESTEREREZET—ELF BHTEEN
BERFHEZ RO RMBI7x24/E81-Smart
Kiosk/Smart TrayZ &£ & AR R #i% B 1
FOEBRBBONESRB MNERHEE
BB &R
(F4n : B B
58 B )
RIFRAEE
o R 47 1 (1
8RR 2

L3 A/
FESo

MEEHERESEAER IINBELFME ©
EMERENET - ERERBEEERFAEN
B

EIRHE AT LA IE R R @R R
A ERRRAFTIRENENEIB IR EDN R
HEESE I Z 2% ) o Hut FTE R EIREAN N AR K
SREED N BFERARERNGEES SBRERESR M
GS1MMMEHRENABEN ZERBENN
EPCIS i ERMPIGTINERILEEEEENA
& IRFHIFESE F AR & R ARAS VAR B IR 1R
BRLHERNAEE Z2EME 2 BET.

NEC HKREGS1 HKIEFREZs &
HERRBRASR FHENECH
BIRER A S GS1 R AT Y38
EEGS1 HKEENREPCISIZ#R
MHEE™ & URERSHREEH
MR EME SR ERME WiRFHEHE
FESEIVERAE -
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Latest “Go Smart” Online Video “Survive”: 4 Business
Survival Tips & Take a Virtual Tour at Food Factory
2H1Go Smart=K 71 251 TSurvive :

mIREABmMKE FEEMSHIRARKMWER

o0

Businesses are trying to survive the COVID-19 crisis and economic
challenges. 70% of businesses have suffered a decline in revenues
due to the pandemic, and half of them fear their businesses can’t
survive in the coming 12 months, according to survey*. Heidi Ho,
Principal Consultant of GS1 HK also witnessed the closure of some
businesses during the pandemic, but in her point of view, “The
current disruption is the prime time for enterprises to rethink their
business models”

In our latest e-learn video “Survive”, International Gourmet Foods
shared how they thrived through challenges over the years, and
grew from adversity. You can also take a virtual tour of their
77,000-square-foot food factory, producing “Made in Hong Kong”
sausages and processed smoked salmon. Gordon Chan, Deputy
General Manager of the company also shared how they created
opportunities during the pandemic, which include listing their
products on e-commerce platforms to diversify their B2B business
to B2C, and enhancing food safety management and operation
process with GS1 global standards to meet consumer needs.

Gordon also shared the 4 survival tips for businesses, whereas
Heidi Ho, Principal Consultant of GS1 HK, cited how businesses can
“Go Smart” and transform with GS1 HK solutions and services to
tackle new challenges.

* Source: Mckinsey HEKIHR: ZE51
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ZREREBEEERRTE CXERERS
e BRHE R 70N ERAD BB EERUL
AR BE—FHEERRK—FRAEDTEES
BREEE A EEHFEBEBAEE(Heidi)TFE
B BB D ERARME R EMETFT A
o BEERES Bithsin: NEhRERERR
AR REENFEE )

PRI LR ISurvivel £ ERES
SEENEFER(nternational Gourmet
Foods)n=H &) IR EM BliSKBN G % &
BAREANT7,000RNEBRME  —BEhELE
IEARE BFINITE=XRBE  BEFEE
B4R &ZIBEGordonThpE T MMmEE el 18A
% BIUIEAAEB2BEBIRREIB2C I REME L
TERESHER, REUGCSIEKRER AR
Z2EEBENEETR mEHBEEERE-
GordonEHHEEMNABMBFIEMER M
GS1HKEEBRBAEE(HeidDAIDZEE
AUl FGo Smarty EAEH S IEMBLED UKk
GS1 HKHBIB A B AR Al AR A |

Register to watch now!
I BNERERE!
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QUALITY

Over Half of Consumers Believe Eggnz
Food Safety is a Top Issue (B RS

Trio Standards Bring Triple Confidence
B HEEREmMEEARIXKEFRZE
TEU-EREFHEERFTRED

Food safety has always been the primary concern
for consumers, especially in the “New Normal”.
According to study*, over half of the consumers
consider food safety as one of the top three global
issues. GS1 HK launched a brand new “Quality
Food Scheme+” (the Scheme), with SGS HK as
the audit partner to uphold food safety.
Participating enterprises of the Scheme will be
assessed based on 3 internationally accredited food
safety standards, including GS1 Global Traceability
Standard (GTS), ISO 22000, as well as HACCP to
boost food traceability, food safety management
and food safety control, instilling triple confidence
among consumers.

EHMEET HEEHERZ2EHMAE &R
BEREEH BB F¥NZTSHEIALERL
2R =ZKMEZ—GS1HKERHELE 2T
MEEBEmMsTE+ > BIARRBERAS
(SGS HK)A BB B2 R = KERRR AR
Z2(GS1Z2BKEMIZ4 - 1SO 22000 HACCP) »
ERENENTEREN BEREEEE - BERE

Enterprises will receive a full report with recommendations from
“Quality Food Scheme+” for improvement after the assessment, or
even disease prevention advice. The food industry showed their
support to the Scheme and joined to strengthen their food safety
management system.

Companies will be appraised by 2 international standard S|, M A ER S — (e

bodies, to improve food traceability and enhance food

safety management and control throughout the supply SHEPELBTER B2 AU WwalE
chain. When consumers see the new Scheme logo, they BIEEeRt2+ EFANERS EEELE
feel safer to buy and consume. BHiREEsE - SRR B RERYRE  LBRLREES
% R MR ERRE SR AT S RREE N A T EER A

REERERETHTERE2EERERGE S HEEBRMN
StEIBVEFFRS AERIE R

May Chung Chairperson of Hong Kong Food and Beverage Food safety has always been our focus. We

$E2£ 38 Industry Advisory Board of GS1 HK, and General have decided to step up to join the new

Manager of Nestlé Hong Kong Ltd Scheme, to allow more extensive review on

GS1HKE B BMMIMRITEAANZEEEE our food safety management and
EBEBBRATMBKIE

pre-monitoring system, which | believe will
elevate our standard in that regard.
BEIEREERIEFEERBERLER SFRMAGLIT—F
M FrEERERLEEERANEHE
EEE EARRZEER-

Patrick Tong General Manager of Tong Shun

EiElg Hing Poultry (HK) Co. Ltd.
BIEERE (&%) BRATMGE

[=] ; =] Join “Quality Food Scheme+” to
enhance your food traceability,
[=]7. control and management!

YEIZ2MHEE R mETE+) EEEA
BBt B!
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* News Source: Mars & Global Food Safety Center #Ek2R: IFEREIRERZEH 0
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SMEs were the Biggest Winner

in the Annual ICT Extravaganza

- Smart Mobility Award

BHRFEERE - TESH1TER)

SRBE PPERKEK

Steered by the Office of the Government Chief Information Officer
(OGCIO) and co-organised by GS1 Hong Kong for 3 consecutive
years, the presentation ceremony for HKICT Awards 2020 - Smart
Mobility Award was successfully held. Under the “New Normal”,
more entries than previous years (65 entries) from the 3 different
streams - Smart Tourism, Smart Logistics and Smart Transport
applications were received, in which SMEs were the biggest winner
and claimed most of the awards, including the Smart Mobility Grand
Award!

The judging panel of Smart Mobility Award
BEHTRIELZEY
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HONG KONG

ICT AWARDS

2020FBEME
B Rl 8

MGS1 HKEE=FEM BN SN S EEM
NRERFN20205FBEMRBARRETER
TR MBI ET - E BRI T 5F
W2BAMEBEF HIWEF6517 2k B =@ 5!
(B2 B2 82308 e /bR
REREMDH BREFERIMDER GREESW
TRE

View the Winners E E

HESSRFR =
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“Smart Mobility Grand Award” & “Smart Mobility (Smart Tourism) Gold Award”
M ST RIEENIT (BEiRDE) £18)

Maphive Technology Ltd. - Enhancing Mobility of Tourists/ Visitors with Indoor
Navigation Platform

BREEEBRAT ERSMEEMS ERE/EALIT

Using Wifi fingerprints, sensor fusion and Al, the solution digitalises the indoor
environment and helps visitors to navigate their ways at unfamiliar venues to enhance
their travel experience.

MgEmER=ENEMT S BEAWIFESCERSEMERMAA TS ERITD AR MEEANZE
B#EEE A EMREETRENGEAFIRHEEREANEC

“Smart Mobility (Smart Logistics) Silver Award”

rE SRR

Chow Sang Sang Jewellery Co Ltd. - Fulfilling Over 700,000 pieces

of Orders Intelligently

AEEBKREETERAT - ABREREEIE708:TE

Intelligent Fulfillment Centre (IFC) integrates automated vehicles, robotic arms and

vision analytics for warehouse management and order fulfillment, overcoming the

difficulties of picking and packaging small pieces of jewellery individually.

BRERLEFOLIFORBESHERE HMENRESME=AEMISUWME SR —EREBBEE 2R UAIF 5 =R
B HUEN B3/ N IR B AR 2 o

HKTV Shopping Network Company Ltd / BPS Global Holdings Ltd
- Automating Logistics and Delivery Services with Technology

FEETHRBMPRARAR | HAIRKEZERARAE - EAREEEWREHE

BPS Global works closely with HKTVmall to provide logistics automation technologies

including efficient Autonomous Guided Vehicle (AGV), Conveying System, Ergonomic

Lifting Device and Crossbelt Sorting System combined with cutting-edge

technologies such as robots, big data, Al and others to reduce the process time and

resources per order.

HKTVmalliZEiE S AIRIKE 2 S 1F ERYR B X IRBREIR N BB E R BE(AGV) WImEE s f AN T2 EREN D
MEG EEHRB AR A TEESEZYREEME IR/ SR B RIERFR -

“Smart Mobility (Smart Transport) Silver Award”
M8 B3ERIT)

Locolla Ltd - Integrating Technology in Smart Bikes to Offer Greater Convenience

Locolla Ltd - BFHSRIAEEESE HRARETERE

LocoBike provides a systematic bike-sharing service empowered by 0T technologies
that allows users to search and unlock the bikes easily through mobile app., and has
expanded its business to leisure activities booking and food ordering.

LocoBikeN HHZBERFBRA LALBEIoTRIN ERARAIUEZBRAENIESEMIEBEN
EEUARRRE REEFEFRRINAETE I RE KRB me] e

oneCHARGE Solutions Ltd. - Activating the Charging Stations in 15 Seconds
ENFERERB R AT - 15I BN FEBiL HEVEEHEEE

With the use of computer vision, Al, cloud technologies and mobile app, oneCHARGE electric vehicle
(EV) enables owners, property owners, developers, Government and charging network operators to
search and take full control of EV charging stations, activate the charging station in 15 seconds and
pay the charging fee through smartphones & browsers.

oneCHARGEZ BIRA BB ERM A TEE - BTk FHERENESHEE X BN KR EHRE
S ENE R BT EFHR N AEREENEEREI N IS ANEB R B AT (TR EE
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Sharing the Key to

Social Commerce Success @ ALMAC 2020

EE%%H%%ﬁﬂﬁiE&’:ﬂ‘Eﬁéizozo

ARt 2 BRI E R

The global market for social commerce is projected to reach the size
of USD604.5 billion by 2027*, bringing new business opportunities to
brands. In Asian Logistics, Maritime and Aviation Conference
(ALMACQC) held online this year, GS1 HK and HKTDC co-organised the
“Supply Chain Management Forum” where industry experts from
Shopee, P&G and Empower exchanged insights on trends of social
commerce and tips to tap into the opportunities ahead.

“There is no boundary, no time nor regional limitation in social
commerce, therefore supply chain is always the key element to
success.” said Heidi. She also shared the 3 critical success factors.
Executives from Shopee, P&G and Empower also exchanged
insights on trends and challenges, as well as their social commerce
strategies.

(From left to right) Tom Lin, Hong Kong/Taiwan Supply
Chain Director of Procter & Gamble, Heidi Ho, Principal
Consultant of GS1 HK and Ben Au, General Manager of
Empower SCM Ltd.

(EER)EERHEZERAB(P&G)EE S S (L RERARE BT
GS1 HKEfE R B R AR MR EIE A RARMECIER PR

IR R EBEMIZRETET IR 2027F5%6045
BELEREREE N RAITTA R
INRAE R BB EE(ALMAC)) L B F
GS1 HKEt&Em 7 MEEREIERE ATEE
BEEAHE(HeidDERBShopee P&G K
EmpowerVTEERFRERT T HREBLE
FEE R AN Al AR P i o

HeidiZm: IR EFHRE L2 HERH
FME A T EE RN —KE R it
TRETRARER LRER = KRR R INE
ﬁ”OJtI:%’EE§Shopee\P&G)§zEmpowerﬁE‘J
ETHREMEWNEREBBMBE UM
MR EERE

3 critical success factors at a glance:
» Get the Basics Right : “Data” - Data is the foundation for
business to run with efficiency, speed and quality

» Get the Connectivity Right - Merchants must ensure a secure
and traceable shopping journey for all consumers

» Get the Innovations Right - Leverage disruptive technologies
like AR, smart sensors, |oT, Al etc to “Go Digital - Go Smart”
and gain insights.

S = KRATEERER:

- EEBEHBER: 8UE - BUEEREBNE
BooBR A EREENER RERER

- EBMERHEE: SHPLEERMFRHEESED
B —EZ 2 BB M HERZ

- EREREIFEE: SEEASEAFEE
WIEIREIR (AR E2ERB WA R AL
BEE(ANDZEEEEGo Digital -Go Smarty
K> ?ﬁéﬁ'ﬁﬁé’agﬁﬁﬁﬁﬁ

Unleash social commerce opportunities with GS1 standards and barcodes,

‘HH@ and facilitate your consumers with a smooth social shopping journey.

EHRREXEHMLE

*Source il 3R: ResearchAndMarkets.com
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MoU Signed with buildingSMART HK Chapter

to Achieve Digital Supply Chains in Construction
ﬁibuildingSMARTé‘}%ﬁ%‘

=5 aFE SR

e eE [

GS1 HK has signed a Memorandum of Understanding (MoU) with
HKABAEIMA (Hong Kong Alliance for Built Asset & Environment
Information and Management Associations), the Hong Kong chapter
of buildingSMART, to promote the use of global standards in

construction industry that enable digital transformation.
el S 5 o YR g A1 GS1 HKEEBRE R E E RIRIEE S EIEH
andards can be use or product identification an B8(HKABAEIMA) * BlbuildingSMARTEIE 54

excha.nge of ;f,ldu;t-gata,' 1:enablmlg ||\r:|te(;o:c?erab|llty betwee; @B T AEET S HERE R FIE R R
participants in (Building Information Modeling) processes an SE I FEFD » Bh 1T S RS 2 B o

life cycle traceability of building materials.
GS1FEZER AR E MM REIBER R EREERE

Learn more - Watch the highlights
TREZ EH@ HETER E E BE#(Building Information Modeling, BIM)

s BRSO E AR E R 3 BB R
[=]s [=] . (BB SR o

Stay connected with Zoom -

Join anywhere, on any device, at anytime for your online meeting Collaboration
Meeting & Calls

200Mm

Authorized Reseller

All-in-one Video
Conference Rooms

Virtual Events
& Webinars

Enquiry Now

Contact us at +852 2187 7688 or email to zoom@dyxnet.com for your Zoom Business Plan.
Follow us now @DYXnet on Linkedin & Facebook
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New Members

GS1 Hong Kong welcomes the following new members

B0 AGS1EAEE

(in alphabetical order MUZEXLFEE))

10.

11.

12

15,

14.

15.

16.

17.

18.

19.

20.

2.,

22,

23.

24.

25.
26.

27.

28.

29.

30.
S,

32.

5
34.

35.

36.

78

38.

39.

40.

41.

27

10A LTD

1331 LTD

2 DEGREE STUDIO LTD
REEHIEERRAT

A Z TECHNOLOGY LTD

AABY TECHNOLOGY LTD
HERARAR

ABLE TRILLION MANUFACTURE CO LTD
EIKEIEHIRAE

ACME GROUP OF COMPANIES

ALL BIG CORPORATION LTD
RRAMRAT

ALLIED STAR (HK) INDUSTRIAL LTD
EE(ER)BERRAR

ALLWINS.COM LTD
BEAREKERRASF

ALWAYS SUMMER LTD

XABRAE

AMERASIA FOOD SERVICE CO LTD
EoRmEZARAFH

ANNIE HEALTH PLUS LTD
ERERERARAIF

ARMSTRONG INTERNATIONAL LTD

I A AR PR A PR AR

AUMEIKEI INT'L BIOTECHNOLOGY CO LTD
RREEREMRARAR

AUSTRALIA HERTZ BIOMEDICAL RESEARCH AND
DEVELOPMENT GROUP LTD
BAREHZEMBEREEMARAT
AVANT SCIENCE CO LTD
ERBESERKBIRAE

AVOBAGEL CO LTD

EHEZHRARE

BABISIL INTERNATIONAL LTD
BRMERARAR

BAI QU INTERNATIONAL HOLDINGS (HK) LTD
BBEBERIZERARARE

BAO ZI TANG MEDICINE CO

At VNS

BDF INTERNATIONAL TRADING CO LTD
ERUEREZERAR

BDH RICE MERCHANT LTD
REBREBIRAF

BEAUTIDEAL CO LTD

METEHARAR

BEAUTY MIRROR LTD

BEAUTY SMART INTERNATIONAL CO LTD
PEERARATE

BEIJING HOME LTD

IRERBIRAF

BESTJOY DEVELOPMENT LTD
BIGERARAR

BINDUN (HK) FOOD CO LTD
BE(ER)RARAMRAR

BIOCEUTICAL LAB LTD

BIOLIFE DIGNITY HEALTH INTERNATIONAL LTD
EREEZRREFERERAT

BIOSC HEALTH PRODUCTS CO LTD
HRRRERERAR

BLACK LTD

BREEZE BEE TRADING CO LTD
MEBSHRAR

BRIDGE MEDS CO LTD

BERARAR

BRIGHT STAR (HK) TRADING LTD
R=E(FR)BERAT

BRIGHT VISION COMPONENTS LTD
BEAARAR

BROADEN LEISURE OUTLETS CO LTD
SR BRAR

BYQ CO LTD

EHRMRERAR

CAFGANIC IMPORT & EXPORT TRADING CO LTD
BFERER OB ZERAE

CAOMU TINGYU BIOTECHNOLOGY HONG KONG LTD
BEREABREMFHARAR

42.

43.

44,

45,

46.

47.

48.

49.

50.

Sil,
52
5%,
54.

55

56.

7.

58.

59.
60.
61.

62.

63.

64.

65.

66.

67.

68.

69.
70.

71,

72.

73,

74.

75.

76.

VL

78.
79.
80.

81.

82.

83.

CHEUNG LOONG HONG LTD
RIZITARAR

CHINA ALDERPHIN GROUP CO LTD
PREBARSERBRAE

CHINA HEART UNION GROUP HONG KONG CO LTD
FEOHEHFEBESBRIRAT
CHINA-PAK (HK) HOLDING CO LTD
PEER)ERERAR

CHUNGKI INTERNATIONAL GROUP (HK) LTD
REBERER(FE)ERAR

CK ONE LTD

BEERARAR

CONCORD MEDICAL LTD
BEIBEARAR

COOL COOL FROZEN FOOD LTD
BRESRRMARAT

CTM GLOBAL LTD

EEEHARAR

DE LUCCA FASHION LTD
DECOVIBE LTD

DESKX LTD

I%OG DOG COLLECTION

DONG FAT TRADING CO LTD
RERKEZBRAF

DREAM CITY LTD

BZHARAE

DUCO INTERNATIONAL TRADE CO LTD
HAEREZERAR

EASYFORM MEDICAL LTD
FEERPRARAR

ECCA BRANDS LTD

EGS HONG KONG LTD

ELAI PRODUCT DEVELOPMENT INSTITUTION (HK) LTD
—RANERFR (EE)BIR AR

ENGLISH PRO MEDIA LTD

REREARAR

ENTROPY MEDICAL TECHNOLOGY (HK) CO LTD
LR B R (E8)BRAR

ERAONE BEAUTY THERAPY LTD
RREBARAR

EROCOME LTD

FEABRAE

ESSER (HK) GROUP LTD

KR (ER)EEERAR

EVERGRANDE WANCHAI (HK) FOOD CO LTD
BREF(ER)RBERAR

F &G LTD

ERGRARAR

FARMACY HK LTD

FIRSTONE CORPORATE LTD

BETARAR

FIVERAM GROUP CO LTD

EFEEARAT

FOFU (HK) DEVELOPMENT LTD
BE(BE)RERARAT

FORICA FOODS (HK) CO LTD

EFN&a(ER) BRAR

FORTWELL PRINTING & GIFT PACKAGING LTD
FEA(ER)BERAR

G AND LEE HOUSEWARES LTD
HHRERRBRAE

GAODIAN FOOD INT'L CO LTD
EHERRMARAR

GARDEN & LIGHTS CO LTD

ERAERAE

GARDEN CAFFEINATION LTD

GC DESIGN LTD

GERMAN BUMBLEBEE BREWING BEER CO LTD
RESRSREREERRAT

GERMAN CAISA 1718 BEER CO LTD
EEHH1718EERIRAE

GERMANY ADOLF INTERNATIONAL GROUP CO LTD
EEREXEREERERAR

GERMANY AKAW INDUSTRY LTD
EHEEREEXARAE



84.

85.
86.

87.

88.

89.

90.
91.

92.

93.

94.

958

96.

97.

98.

99.

100.

101.

102.

103.

104.

105.

106.

107.

108.

109.

110.

111.

112.

L,

114.

115.

116.

117.

118.

119.

120.

121.

122.

123.

124.

A
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GERMANY GENTINFELD BEER (INT'L) TRADING CO LTD
REREABREEER)BZBRAR

GLOBAL CLOTHING GROUP LTD

GOLD FAME TECHNOLOGY LTD

BEEHRARAR

GOUALLTY PROFESSIONAL LTD

BEEEMHEARAT

GRACE BUSINESS SERVICE CONSULTANT LTD

B ERBEMAIRAT

GRAND COFFEE CO LTD

BEMPARAE

HAMUI LTD

HANG WING FUNG TRADING INTERNATIONAL CO LTD
BREESEEARAR

HEALTH ONLINE HOLDING LTD

REEEERERARAE

HENG LAI GROUP LTD

EERREERFRAR

HK NATURALISM STEM CELL BIO TECHNOLOGY CO LTD
EREESLARENEHRRBERAT

HK QIAOWEI FOODSTUFF CO LTD

ERLHRMARAT

HK RENHE PHARMACEUTICAL INDUSTRY CO LTD
BEBCHMEEXERAT

HK TIMI BIOTECH CO LTD

BEBEREZEYRZBRAE

HONG KONG ALIDE FOOD CO LTD
EEMEERRRHAMRAR

HONG KONG BURBERRY COSMETICS GROUP CO LTD
ERBHEACHMRERBRAR

HONG KONG EXTREME LIGHTING BIOTECHNOLOGY LTD
ERBREMREARAE

HONG KONG FLANNY BIOTECHNOLOGY CO LTD
ERAMEEMREERAE

HONG KONG FUCOIDAN HEALTH PRODUCTS CO LTD
ERERERRERAMRATE

HONG KONG FUNG PLATINUM GROUP CO LTD
EELHEEFRAR

HONG KONG HOLA TASTY FOOD INTERNATIONAL TRADING CO LTD
ERERZ FERESBRAT

HONG KONG JINLING HOLDING GROUP LTD
EESRERERABMBRAE

HONG KONG LITTLE HORSE FAMILY INDUSTRY CO LTD
ERNEREEERRAE

HONG KONG LITTLE PIG BENBEN GROUP CO LTD
ERNERFERBRAF

HONG KONG QINQIN GROUP HOLDING LTD
ERRRERZERABIRAT

HONG KONG QIRUN TECHNOLOGY LTD
BEBEERRARAR

HONG KONG RICH OCEAN LTD

EREXARAR

HONG KONG ROYAL FOOD (INT'L) LTD
ERERK(ER)BRAGR

HONG KONG RUIMA INTERNATIONAL TRADING LTD
ERREERESBRAT

HONG KONG TIANZHIHE INTERNATIONAL FOOD CO LTD
ERRZGEMRRRERATE

HONG KONG UNICORN FOOD CO LTD
ERBEARRERARATE

HONG KONG Y&L PHARMACEUTICAL LTD
BEBRNEEZARAR

HONG KONG YUECHEN INDUSTRIAL CO LTD
EBREBERARAR

HONG KONG YUEDELI INTERNATIONAL FOOD CO LTD

EHERGHERRRBRAE

HONG KONG ZHUOYI INTERNATIONAL LTD
EREBERARAT

HONGKONG BAOLEDI FOOD CO LTD
ERALBRDARAT

HONGKONG DUOLIDUOZI FOOD CO LTD
BRSNS EBRRRHOBRAT

HONGKONG GLAM EVER LTD
BEBEHERAR

HONGKONG HONGDA INTERNATIONAL FOODSTUFF LTD
ERBEERRAABRARE

HONGKONG MACTOP TECHNOLOGY LTD
ERBRNRARAR

HONGKONG MILE BROTHER LTD
ERREABEARBRAT

125.

126.

127.

128.

129.

130.

131.

132.

138,

134.

135.

136.

137.
138.
139.

140.

141.
142.

143.

144.
145.

146.

147.

148.

149.

150.

1S,

152.

153.

154.

155.

156.
157

158.

159.
160.

161.

162.

163.

164.

165.

166.

167.

HONGKONG MITOCHONDRIAL BIOMEDICAL APPLICATION
TECHNOLOGY CO LTD
ERGNEEYRSERARMARAR

HONGKONG QINGLIAN INTERNATIONAL ORAL CAVITY PRODUCTS LTD

ERFEEROEERERARAR

HONGKONG SHENGLANG GROUP CO LTD
ERAREEBIRAT

HONGKONG SHINTIM GROUP LTD
EEENEEBRAR

HONGKONG SUNSHINE COSMETICS CO LTD
EEER TR RARAR

HONGKONG YICAILI INTERNATIONAL COSMETICS CO LTD
ERLEBER N RBRATE

HONGKONG ZH INDUSTRIAL CO LTD
ERTMEXEARAR

HONGKONG ZHENGWANG GROUP LTD
EREREEARAT

HUANG JI (HK) CO LTD

I25C (FE)BRAE

HUMBOLDT TECHNOLOGY (HK) LTD
HER(EB)BRAR

HUNG KAY JEWELRY MANUFACTORY LTD
BEEMRARAE

INFINITY TECHNOLOGY INTERNATIONAL LTD
EHIRFHRERARAE

INRC ASIA LTD

INVERSE LTD

I-STAR CO

=EE

ITALY MEDIOLANIUM APPAREL LTD
RARKIBERH B RAREFAIRAR

J2F BEVERAGES LTD

JAPAN HIROMI ITOU COSMETICS CO LTD
BAERBARMAEHARAR

JOLLY THINKERS' LEARNING CENTRE LTD
RIREH=ARAT

JWYL GROUP LTD

KAIJU MATTER LTD

EEREHFAARAR

KAM SHING FOK DAM

IREER

KAM YAT TRADE LTD

WRESARAR

KILIKALA LTD

HHEARAR

KIN SHING CO LTD

EBRTARAR

KING OF THE ONE LTD

HERRAF

KING ON LTD

ERZRAERAT

KONG CIGARETTES (GROUP) TOBACCO CO LTD
RIE(EE) EERRAT

KOREA BOBO FOOD INTERNATIONAL LTD
BEKRERERERAR

LANTENE (INT'L) BIOLOGICAL TECHNOLOGY LTD
BT(ER) EMRRARAR

LEDINGBORG BEER BREWING (GROUP) CO LTD
REXTERERE(KE) BRAR

LETENG MEDICAL INDUSTRY (HK) SHARE CO LTD
LIP ON TRADING LTD

YREZARAT

LOCKHEI LTD

HERARAF

L'OEIL LTD

MALAYSIA BINZHOU FOOD GROUP LTD
BRADENRRERFRAR

MANY FAMOUS INTERNATIONAL ENTERPRISES (HOLDINGS) LTD
TREBEREEER)ERAR

MARUNAGA HONG KONG LTD
RXEBBRAE

METRO ONE CO LTD

B—HESARAR

MINIBASE HOBBY CO LTD
HEEMIREI B RAE)

MIRACLE CONNECTS GROUP LTD
EinEEEARAR

MOWI INTERNATIONAL DEVELOPMENT GROUP LTD
BEXERERERMARAR

MR SUNSHINE (HK) DEVELOPMENT LTD

Bt IE A (B8 B RARAT
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168.
169.

170.

171.

172.

17,

174.

175.

176.
177.

178.
179.
180.

181.

182.

183.

184.
185.

186.

187.

188.

189.

190.
191.
192.

1885,

194.

195.

196.

197.

198.

199.

200.

201.
202.

203.

204.
205.

206.

207.
208.
209.
210.
211.
212.

213.

214.

A
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NANO SOLUTION LTD

NATURAL BEAUTY & HEALTH LTD
EARRARBERAR

NEW LUCK INVESTMENTS HOLDING LTD
HMEREZERARAT

NEW WAH FUNG LAAN LTD
WELRBRQTF

NEW ZEALAND HAITONG QIANYE GROUP CO LTD
MERSETEERARAR

NEXT SKY ASIA LTD
MREMNBIRAE

NEXTFOOD GLOBAL LTD
KRBMIRKBIRAE

NHH TECHNOLOGY CO LTD
RENKBRAE

NID CONCEPTS LTD

NOBLE CLUB INTERNATIONAL LTD
REGERARAE

OHMYKIDS LTD

PALETTA CO LTD

PARAMITA INTERNATIONAL CO LTD
THBKE PR A PR AR

PEMA LIGHT & LIFESTYLE CO LTD
BEEARKEERAIRAR
PERFECT TEC LTD

BRI ARAR

PHARMASON CO LTD
BEEXAIRAF

PIANOFORTE ASIA PACIFIC LTD
PO LUN FOOD CO LTD
EfRBRmARAR

PRETTY MASTER CO LTD
EXHRAF

QOMPASS VOYAGE LTD
SRERARAR

QUESTMARK ASIA LTD
FHREENBRAR

RAYSUN INDUSTRIAL LTD
FHRBEEARAE

RCD SOURCING LTD
RHYTHMATIC ENTERPRISE CO LTD
RICE (HONG KONG) LTD

BB (EB)BRAR

RICEMANN CO LTD

KAREHRAR

RONGYU INT’L (HK) LTD
HEERER)BRAR

RUIHEXIANG (HK) TRADING LTD
WM (ER)ERERAR

RUSSIA MILE TRADING CO LTD
RBIRGEZBRAE

S & B HEALTH THERAPY HK CO LTD
EREERARAR

SAMBO GROUP TECHNOLOGY LTD
ARERARAR

SAVEWO HONG KONG LTD

R EBARAF

SENSIBLE INNOVATION LTD
PEAIBARAR

SEVEN GUANG CO LTD

SHING FUNG FOODS CO LTD

e RRARAR

SIMPLUS COORP LTD
AERFHAIRAR

SKETTO LTD

SMALL FAT TASTE LTD
NMEFKEARAE

SMART SHINE GROUP LTD
SIEEBEABRAF

STARBLUE PRODUCTS LTD
STARLITE DEVELOPMENT LTD
STOR NY LTD

STOREFRONT LTD

SUCCESS HEALTH GLOBAL LTD
SUN YUET KEE LTD

IR ERBRAR

SUNWAY FOOD LTD
RERMARATH

SWEETY INTERNATIONAL LTD
BEEERARARE

BUSINESS CONNECT

New Members

215.
216.
217.
218.
219.
220.
221.
222.
223.
224.
225.
226.
227.
228.
229.
230.
2%,
232.

233.
234,

235.

236.

237.
238.
239.

240.

241.

242.

243,

244,

245,
246.

247.

248.

249.

250.

251.

252.

2588

SWISS E-MALL LTD

T EFERARAR

SYYZ LTD

BE—HRARAR

TASTE CHARMING INTERNATIONAL TRADING LTD

R MEREZBRAE

TEAM RIVER CORPORATION LTD

EABRAR

TEAS AND THES (CHINA) LTD

SHL(TE)BRAE

TECHKING TIRES HONGKONG LTD

RYEHBIKREBERAT

TELEADAPT (HK) LTD

BIGEARHEARAR

TELOMERE LTD

REERAE

THE AVANT GUARD LTD

THE BOTTLE SHOP PTY LTD

THE EMPIRE (INT'L) ENTERPRISE CO LTD

FR(ER) EEARAR

THE GREATER BAY HONG KONG ARTS EXCHANGE CENTER CO LTD
BEEBRRMARZPOARAE

THE SHINING FOOD CO LTD

RIBRAAMRAE

TIKY INTERNATIONAL LTD

BHBRARAR

TIN FOOK TRADING (HK) CO LTD

REEZ (BEB)BRAR

TIN JYUN INTERNATIONAL GROUP (HK) LTD

RRERER (EE)BRAT

TO YOU HOLDINGS LTD

RIRERBIRAT

TOMODACHI (INT'L) ENTERPRISES LTD

REER)EEARAR

TOYS”R"US (ASIA) LTD

TRANSFORMCUBE PRODUCT DESIGN LTD

BT Bt ARAT

TRENDZ INT'L (HK) GROUP LTD

FRER(EE) EEARAT

TRIPLE KENT LTD

=ZHERAT

U.LE INTERNATIONAL LTD

UFINE LIFE SCIENCE LTD

US SYSENIC MEDICINE LTD

XEMENBERRAT

VICOMM TECHNOLOGY CO LTD

HRERKITARAR

VOYAGER GLOBAL LTD

FITIRKARAR

WAI MING METAL MANUFACTURER LTD

HAEEXRREERAF

WANMEI (HK) DAILY CHEMICAL GROUP CO LTD

AE(ER)BIEEEARAR

WEALTH LEAD INDUSTRIAL LTD

BEBEARAR

WELL CONNECTIONS INDUSTRIAL CO LTD

WIN HING TRADING (HK) LTD

XEEZ (ER)BRAE

YAT YUEN TONG GROUP LTD

—TEEEBRATF

YVS INTERNATIONAL BEAUTY LTD

TR EE XS A RAT

ZERO GROUP (JAPAN) CO LTD

ZREE(BA)HAEHARAE

ZHENYOUJI(HK) FOOD CO LTD

BRE(EB) BRERAH

ZIGLITE SMART HEALTH CARE PRODUCTS CO LTD

BREEERARAT

ZIONBURG LTD

HREFRAF

ZOOPAA INTERNATIONAL EDUCATION LTD

Join Us

RAHFINES



BUSINESS CONNECT

GS1 HK ;&R

GS1 HK Calendar

17 DEC 15 JAN 24 FEB

Go Digital Webinar: Tap into Business The 6™ GS1 HK Food Safety Forum The Economist: Asia Trade Summit*

Opportunities on Tmall (GS1 HK will join as speaker)

18 DEC 16 MAR
- loT Series: Digital Twin Market GS1 HK Annual Dinner 2021 _
Upcoming Events E -E
- Barcode and Digital Service BIHRER1TRYEE) . .
Workshop

* GS1 Hong Kong is the supporting organisation
GS1 HK#A S FiiE

Explore The Power of Innovation for Food Safety
@ The 6 Food Safety Forum

S2MBREEMEEHIE
FetRIFE R MmN EmE R

Look into how innovative technologies are
transforming the food industry to improve food

traceability and safety management at our annual Date B I 15th January 2021
Food Safety Forum to be held online (Only winners 2021£E 1)% 15 E

and speakers will be invited to join physically) . The

award presentation ceremony for Quality Food

Traceability Scheme 2020 will also be held on the same Time BF 5 | 1330 - 1650

day, recognising enterprises that demonstrated

excellence in food traceability and safety.

AEENERZDHERBEMEG ERIT FHENELUE ) ) -

SRENEESENERREEE(REREF 4% JON {0 hear from industry experts El;.l,i!'-'_.'El

REETISIE) BT e AR EEa R RmEeysry om HKTVmall, Nestlé and others! %
|

2020 I BH R RS RS ZMEwEN e HKTYMal EREAMRRLEERS
@%fﬁﬁgﬁiﬁ’,ﬁz\ﬁo z,’\ﬁj¥fjﬂfﬂﬂ’\]ﬁﬁ’iﬁﬂzﬂﬂ
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® QUALITY QUALITY =

1 FOOD FOOD

Scheme Scheme

Hong Kong

2miEEemstEl / MHEE Emstal+t]
UEKIEEIREAERZ 2 FREMRE

= 1\

MEE Emstalt): 2RIBEEFE(GS1IE2IEMFREGTS SO 220008 dh

TR EIEREAIEERHACCPE T2 EHZE) BEEMFERER E%E
MEEE 2 AGSIZHEIIEE (GTS) BB i% A '
AEmMNMERTENSE MIERENEIE 2Esezs @Y

MBE B Mm5TEI20201 R T B E wanenssmssm)

f#ERT%¥ Diamond Award Enterprise £¥T¥ Gold Award Enterprise
x W DCH FOO » :
(lleins

53"3‘2 E | é’@% ERT R
A&eoqgsxE | en

Nestle Good food, Good life
$RIRH¥ Silver Award Enterprise
= o Wyeth'|Nutrition
0y =i BEEES

TANG SHUN XING T\X/G

) A SR

*/ DCH LOGISTICS

The Institute of Purchasing
& Supply of Hong Kong
FHE P VORI BLOL G 5

(EE R S .
BB SGS meTAAY E

GS1 Hong Kong
22/F, OTB Building, 160 Gloucester Road, Wanchai, Hong Kong

T +852 2863 9753 E food@gslhk.org www.gslhk.org
GS1 is a registered trademark of GS1 AISBL. All contents copyright©GS1 AISBL 2020 https://www.gslhk.org




