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EDITOR’S NOTE /REERYEE

The Golden Triangle of
Transformation: Technology,

Capital and...
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According to Gartner, 91% of businesses are engaged in some
form of digital initiative, and 87% of senior business leaders
consider digital transformation as a priority. The critical

elements to succeed in digital transformation lies on the golden
triangle: technology, capital and culture.

Companies can always access advanced technologies in Hong
Kong easily, but the key lies in how well the solution can
address their needs. For example, a traditional brand expanded
to online channels and resulted in a 10% increase in sales; A
food company has implemented smart technologies in its
manufacturing site to monitor production process, enhance
productivity and enable remote management. Understand
what the business needs first before diving in the digitalisation
trend is important.

Some companies especially the SMEs, may encounter
challenges like cash flow problems or insufficient budget when
implementing digital transformation. They may need to obtain
capitals in 2 ways - apply for Government funding or obtain
financing from banks. Government funding like Technology
Vouchers (TVP) supports HK enterprises to use solutions to
improve productivity and transform business processes;
Reindustrialisation Funding Scheme subsidises manufacturers
to set up new smart production lines in Hong Kong. To facilitate
SMESs’ loan application, digitalised financing prevails as well: a
company specialised in Southeast Asian food has obtained
financing in 2 weeks via the digital trade finance solution
offered by GS1 HK & bank, turning trade data into capital.

After all, culture determines digital transformation success.
According to a study*, 87% of respondents agreed that culture
created bigger barriers to digital transformation than
technology. As digital transformation requires company
members at every level to come along the journey, companies
shall purposefully focus on “people aspects”. For example, to
nurture their employees to prepare for changes and upskill
themselves to become future-ready.

In this issue, DBS Bank (Hong Kong) Limited shared about the
partnership with GS1 HK on the offer of “on-demand digital
trade financing solution”, which empowers SMEs to enjoy
faster access to funding using their invoice data. In addition,
Chewy International Foods has also shared their effort in
transforming business with digitalisation and automation to
capture new opportunities amid turbulent times, whereas
EatGoodSpain proactively tapped into the trend of
digitalisation.

Enjoy reading.

* Source B FER : “Cultural Transformation in the Digital World”
by Singapore Management University
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About GS1 Hong Kong FINEEE RGBT

Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their
digital transformation, improve supply chain visibility and efficiency, ensure product
authenticity and facilitate commerce connectivity, through the provision of global supply
chain standards (including GTIN & barcodes), and a full spectrum of platforms, solutions
and services.

GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors
including retail & consumer packaged goods, food & beverage and food services,
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of
trading partners, industry organizations, government, and technology providers, we can
foster a collaborative ecosystem with the vision of “Smarter Business, Better Life”.

As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.
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Turning Data into Working Capital

through Digital Trade Financing to
Fuel a Sustainable Finance Ecosystem

r%&ﬁ% I ZRE HEZBIEEENK
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Alex Cheung
Managing Director, Head of Institutional Banking Group,
DBS Bank (Hong Kong) Limited

REE

ERIRT (FR) ARAREFRCER T ERMBIRTES

While small-and-medium-enterprises (SMEs) show signs of growth as
local consumption bounces back, their cash flow remains tight because of
the extended payment terms for clients. To improve liquidity, some
owners take money out of their own pockets or acquire high-interest
loans. Having to handle hundreds of invoices and receipts every month,
SMEs, especially in the fast-moving consumer goods (FMCG) and food &
beverage (F&B) sectors, often cannot afford to spare manpower to
apply for trade financing from banks - a process which is usually
time-consuming and tedious.

For this reason, DBS Hong Kong identified GS1 HK as a strategic
ecosystem partner to collaborate on an on-demand digital trade finance
solution. By making use of financial technology innovations, this solution
redefines the trade financing journey for SMEs with DBS availing
financing through a streamlined credit assessment process. SMEs no
longer need to submit extensive documentation to banks, and can access
working capital with just one click via the bank’s corporate electronic
banking platform, DBS IDEAL, and enjoy same-day disbursal.
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Clearing obstacles for SMEs’ financing

Aimed to facilitate SMEs’ loan journeys, the partnership is built on DBS’
digital infrastructure including its predictive analytics capabilities, which
is integrated with GS1 HK’s B2B e-commerce platform ezTRADE. The
ezTRADE SME users can authorise DBS to make use of the trusted
historical data on the platform to make credit assessment. Once the
trade finance line is approved, using ezTRADE’s dynamic trade data,
DBS will be able to calculate the SME’s current outstanding invoice
amount and determine the amount available for financing, which is
refreshed daily. SMEs no longer need to submit hundreds of invoices per
month to the bank based on their daily business operations; this digital
trade financing solution delivers a hassle-free and paperless solution by
relieving SMEs from repetitive documents submission. What’s more, this
trade financing solution offers flexibility to SMEs by allowing them to
only draw on the financing amount that they need, thereby reducing the
need to bear unnecessary interest unlike a longer term loan.

Usually, it is not common for FMCG / F&B SMEs to seek invoice financing
because both the banks and SMEs would find it time-consuming to
handle the tons of invoices involved. Alex Cheung, Managing Director
and Head of Institutional Banking Group of DBS Bank (Hong Kong)
Limited, said, “With the help of financial technology, we can streamline
the processes, understand the scale and growth potential of clients and
offer them with a suitable trade finance solution. More importantly,
SMEs can access working capital for daily operations simply by using
trade data, which greatly reduces costs.”

A few companies requested for the service when it was launched.

R NEERE
(EFEEHEE
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GG The digital trade finance service helps SMEs open up new funding sources and ensure

ongoing cash flow for business. This is built on the predictive analytics approach by
DBS with the use of the trade data on GS1 HK’s platform, enabling DBS Bank to

evaluate individual company’s financial health and offer the most suitable trade

financing option, which in turn minimises our
risk of bad debt.
HEEZRMERGEYTNEEBARENEE EFRT
BNIREM, MAGSL HKE S LN EZ 8K ERIR
TEEEEADFE A I 5TE R/ N BRI R SR L
RIEEZME WFRITHVIRIRE R E. §)5)

To reduce operating expenses for SME businesses, DBS Hong Kong has
introduced a specially-designed HK$180,000 online account opening offer
package. With DBS, SMEs can also raise up to HK$ 8 million in funding
without pledging collaterals to relieve from financial pressures.

EREBREFTHELNB LEXMA 188
BTER EBRPNEERREEER
S RS ES00R Bl EMIRER.
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Digital as Usual Drives Business Innovations

The global pandemic has accelerated the need for SME’s digital
transformation. This was echoed in the latest DBS Digital Readiness Survey
which revealed SMEs’ top three priorities for digital investment are sales
and distribution channels, trade and supply chain finance and

procurement.

Having been named the “World’s Best Bank” and “World'’s Best Digital
Bank” by Euromoney in 2021, DBS Bank is committed to providing
a broad range of digital financial services for SMEs. This includes
online  business  account
opening as fast as three
real-time

working  days,

tracking of cross-border
collections and
integration of DBS’ banking
services into companies’

ERP systems.

seamless

HESIER S
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G@ With constrained resources, SMEs usually require support from numerous experts
to facilitate their digital transformation and growth journey. Our DBS team aims to be a
one-stop shop for SMEs’ digitalisation journeys - offering a multitude of ‘mobile-first’

solutions while delivering a convenient and seamless banking experience. This enables

our customers to focus on their core businesses.

PNENERESEA TEFEEXNGEBRHEXRER WHESHBEEE - ERE K —
BERNESRITIRBHBC LS BROREE IR FREGEEENIRITIRE #D

NEFOEEES. [y

Boris Chan, Managing Director and Head of Global Transaction Services,
Institutional Banking Group, DBS Bank (Hong Kong) Limited
ERIRTT (F8) BRADESELCER P EREBIRTIERR SRS EERES

Business Hub for Insights & Inspirations

Since 2016, DBS BusinessClass - the bank’s regional community for
startups and SMEs - has helped businesses acquire market intelligence,
business knowledge and industry trends to create new opportunities and
stay competitive.

Mr. Cheung commented that the programme has connected over 56,000
members in Hong Kong and 250,000 members across DBS’ key markets.
“DBS BusinessClass has collaborated with different associations in Hong
Kong to accelerate the digitalisation of SMEs’ day-to-day operations. As
Asia’s Best Bank™ equipped with strong regional market experience, DBS is
proud to have been the jumping board for Hong Kong’s SMEs to expand into
the South East Asian markets and tap into regional opportunities”.

[1] 2REENR2020FEH(BUMEE)(Euromoney)iER NG & EIRITI
DBS Group was recognised as “Asia’s Best Bank 2020” by Euromoney.

TEEE RnEmzE
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BUSINESS CONNECT

EEEED

Ecosystem Partners Root for SMEs

Recognising the benefits of ecosystem collaboration, DBS has formed
an ecosystem partnership team that identifies quality collaborators to
co-create diverse products like trade finance solutions, as well as
organise business matching & exhibition events to create opportunities
for SMEs’ growth. GS1 HK is acknowledged as one of the strategic
partners.

IEREAF) AT/ NEER
2 RIR1T R G A (R E L AR
BRIMT T B EERBAEERE M
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EL B )\ T R o FRS RS T8
Gl il g NS
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G@ This digital solution was borne out of DBS’ ongoing commitment to meeting our SME customers’

needs in new and innovative ways. By leveraging digital ecosystems, we are pleased to be able to enhance

the SME customer journey further by providing trade financing via a digital ‘one click’ transaction

experience. Through our collaboration with GS1 Hong Kong, we have the ability to use alternative platform

data to give us visibility on an SME’s health and support their working capital needs.

b8 # T BE ART5 A B A IR E RIBITRAOUBIF AR E RN EER R B KAE BB
NABFERAGBALR RAR/BERTRI—BRINEFRZRE ERTHEZRERE T
FEIBEGS] HKNE R AT UERABABEBRAE ZRMERAX T 7HRF/NENI B RER

B EEESNTER P

Sandy Tan, Executive Director and Ecosystems Head of Institutional Banking Group of

DBS Bank (Hong Kong) Limited
ERIRT(EB)BRLBEEREEBIRTHITESRETE

Steering Towards Sustainability

Harnessing innovations and sustainable solutions to support companies,
DBS has taken a leading role in green development across the banking
industry. The bank has raised its sustainable finance target to SGD50
billion (-HKD280 billion) by 2024, of which DBS Hong Kong has
contributed HKD24 billion towards in 2021.

In 2022, DBS was awarded the top spot of Debtwire Asia Pacific’s
(excluding Japan) loans league table for green and sustainability-linked
mandated lead arranger. The bank has doubled down on its commitment
to providing sustainable financing or green loans to companies of all
kinds - whether in Hong Kong or internationally. By co-creating this digital
trade financing solution with GS1 HK, DBS will take paperless to the next
level, empowering SMEs with greater competitiveness through a digital
and sustainable model.

BEOFELZEEE
ERBRTEFAMEAIFELERRIE
X FEERTERGOER -FAIR
TR RHESERMEBRIEAE20245F
ZE 500 M T (492,800 7T) »
ERBBEIT20215  F5EiBiBE 240
BILAREERMER S

EREEN2021F E Debtwirets A&
(HABRIN s K Al fEE B RINE
ZERETEZHITHRE (D —BELUK
BIARBBCEUZTERRBREEAR
AN EMERSBER (RERR
RIZEC-RAERHIBEZE-MER
ERMGS]1 HKEENTHISE SR E AR
BT E— S N RARE > U EEE1EA
A @R B/ N BIg g R F 7)o

As shared by Mr. Cheung, Hong Kong’s SMEs have long been renowned for their

agility and ingenuity. He therefore encouraged the SME community to keep a

close eye on market changes, as well as an open mind towards new ideas, and

remain focused on their path to pursuing digitalisation and sustainability, which in

turn shall sustain their competitiveness and growth.

PN —RAUBEETES BRITESTE, AlxTFERNEEEEEEHHHH
BEWEY TERFUBIB BRI FRERS I T ERFRF N FEE R
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Go Digital

Tip Sheet for your e-Commerce Business

EEMFHEAR

e-Commerce has become a battlefield for companies of all sizes in  FTEBEBEHIHARER  AZKHNRENEZ
recent years. Newbies may encounter the following issues when #icEEFFTIEHEEHTALXEN IJEEET
developing their e-commerce businesses: P98

Products Cannot be Listed
EmAkae iR
Brands may experience issues like “product already exists” or “details do not match” when
listing products on e-commerce platforms, which are mostly related to barcodes. Amazon has
announced that product listings without valid barcodes (i.e. GTINs not issued by GS1) will be
removed. For Google, different products using the same barcodes with the same variant
attributes will be disapproved, thus cannot be listed on Google Shopping.
MR EEEIEMRESERENNR EREFTIXN B EHEREMNIMARE LR MELMBEDEERKIEER-
Amazontgth» {1 E M A AV (BN R 2 H GSUEM) st & A MR H R MR Re LI Googleth REE2H TR E iR
HEE)HARS (BIE GS LIRS K ZE Bk & R EHRAMAEZAGoogle ShoppingW R & ZE mEHTIEIEE.

Lack of Online Visibility
EmEBIER

According to survey report, 63% of shopping journeys begin online*, highlighting the

importance of online visibility. The secret sauce to online product discovery is barcodes.

Barcodes can help Google clearly identify products by better understanding online content,

thereby providing better search results to consumers and increasing products’ online

exposure.

BREET 63%NWEBMIRIZDRI AR £ GAENE RN RIER BB RIS ARAME DB ERNME RS RE— R ZHE LK
(GTIN)AIBGoogleiB B ZERE M AT & T MR IENE m M A HEERUEEBENESE R IBA E mi LB

How to Obtain Barcodes for e-commerce? M ES EEENERFES?

GS1 HK is the only officially licensed organisation in Hong Kong to &% » GS1 HKAM—EE H R H IFRGS1
issue GS1 barcodes. All the barcodes issued by GS1 HK start with BB EEHI4HE > BT 3% BRI T489 ) A F
prefix “489”, meaning that the product is managed by a registered &> RXXRZESASEABSIE.

company in Hong Kong. ARABRBEMARAGCST HKRERE > BIF]

Companies can adopt HK barcodes on their products after joining MRERFERSEBEE  BEG FAFNEENE
GS1 HK full membership to start selling their products on both B >ESR&AGER# T > HIFEFEMEHAGSL HK
physical and online channels. They can also enjoy various [1QRJ ~%ESNMEMBIE 28GS1 HKEE
membership benefits - use “1QR” for free, receive complimentary SEBIREEESNE o

training on barcodes, join GS1 HK networking and anchor events etc.

GS1 HK members can learn how to enhance products’ online searachability with barcodes and obtain

SEO Playbook for FREE! §EARE T RINAILFBRAEZERESH R+ ESEEEZSEOFM!

Contact us to learn more Bi4&FMTREs  [E) @
T: 2863 9740 E: corpinfo@gslhk.org -
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Leading Sporting Goods Retailer Deploys
across Supply Chain
AEEBSAmmERETEMERE -

Decathlon, the France-based sporting goods retailer had deployed S:EfEA B R RIEDecathlonER 2 IkFIBEH E
RFID technology on all of its products around the globe. ma EFEA T RFIDRH

Leveraging GS1 standards and Electronic Product Code (EPC) - H@MN I BEMEENERAGSUZENERS
enabled Radio Frequency Identification (RFID) in factories, FH(EPC)/Mm4RET4EHRI(RFID) AR EM
warehouses and stores, the company is able to uniquely identify {ffESE FHII BELAEB A& E R 2 A EIEAS
products anywhere and in any kind of supply chain, helping them to  #E&{3:

enhance operation efficiency in multiple ways:

Before we implemented RFID, customers could wait up to 20 minutes

gueuing for payment. Today, RFID allows customers to spend less than a minute Reéd P;ore
ThRE

paying for merchandise. 7Ef&RRFIDA] HEE XA IRMIZ A REZE20D #E B RFID
B HEERE VRIS E BIA] e E RS IRz

Herve D’Halluin
RFID & Referent Interactive Sport Products Leader, Decathlon

Gain Consumer Insights with
BicETHRIEES
In addition to ensuring accurate inventory level, GS1 HK is also [T HFEEFERE > GSLIHKUEENEFETE
helping HK retailers to gain consumer insights via the adoption of FEZEBRFIDERAETRHEE:
RFID technologies:

Data captured will be displayed on
dashboard for consumer behavior

Consumers take clothes from RFID reader automatically sense the analytics (e.g identify the item
RFID-embedded hangers for trial item taken from shelf mostly picked by consumers)
HEERERA T RFIDIEHAITREE LR RFID:EEN 25 B 358 5l 28 L 4% B AR IR AR RS e N a R BT EE
BEOBExRRE S EBETRHEETAGIMEENR
BROHEERENER)

Contact us to learn more about retail RFID adoption
B4 T T ARUAN 2 E EEARFID
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Rice Merchant Breaking

New Grounds in Hard Times

Redeemable NFTs for
100 Packs of Rice

KEHEREENFT AR B XK

R LA A B &

Diana Mok
Managing Director
Chewy International Foods

LRt3 ]

BABERRREREKE

The public had rushed to stock up rice in the early days of the
pandemic, in fear of shortage. As rice is the main staple for

Hongkongers, the Government stipulates all registered rice
merchants to maintain rice stock at a level sufficient for
consumption by the local population for 15 days. Chewy

International Foods, one of the key local rice suppliers for more than
half a century, is committed to keeping a “safety stock” and had not
experienced shortage throughout the pandemic, according to Diana
Mok, Managing Director of the company. With years of effort to
transform the business with digitalisation and automation, Chewy is
able to capture new opportunities amid turbulent times with
on-going innovations and services.

Unceasing Supply Amid Disruption

Chewy is actually among the top ten rice importers in Hong Kong,
despite Diana was modest about the company’s performance. It was
also one of the key members of The Rice Merchants’ Association of
Hong Kong to have met with the Government during the pandemic
outbreak, whom were asked to raise the reserved stock of rice to 17%
of annual consumption. With suppliers from the US, Canada, Italy,
Japan, Korea and other places around the world, Chewy faced
tremendous challenges in supply chain caused by shipment
uncertainty, as well as high delivery costs that could jump by 10-fold.

“We could only play it by ear. Apart from utilising our existing stock,
we also persuaded our customers to try alternatives with similar
taste but from different origin. In that way we have managed to keep
a stable supply throughout. A fast-food restaurant chain customer
was using our supply of American rice, and hence affected by the
production stand-still at that region. Fortunately, we had stocked up
30,000 packs, which is equivalent to a stock level of another three
months in our warehouse, otherwise the restaurant chain would

BBEVHASEETERR O EERFIEATEA
FRO EBBNEREFREFHLEMBALZISEK,
NERKEREFE ZTEAF LB AHERE
BEREEAMEBZ AT HEFRLEESFEM
(Diana)ig Rl —BEE&IZ2EFI(safety
stock) TR BB EH S 1EELFHR—F
HiB I SIS E SR LB B AN
W2 e s Al LB REAREE MEEe

HIEHRETN SEEFELE
DianafT MR —HSB R N AR RERNBTR
K BEHEBHREETABKENB Y — TR
BYPRBNGEABHERTHENERE BRF
BREESERESFEHEEN 179U LoBHH
HEFRAEEI REMBEHBRE S > a8 mA
BB N ERE G A BER AR E M
EEITESREELE.

TEREERS TS BBAAEEFEE TARE
# B OERECE AR AR E K BT AR
RETE -Eu A —EEHEREE—BERRM
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have no grain dishes on its menu. Our counterparts were skeptical
about a stock level of three months that occupied their storage
space, but who would have imagined that could be of any use
ever!”

Innovation DNA

Chewy is currently operating 6 warehouses stashing rice and dry
goods like udon noodles, including 2 cold storages spanning a
footprint of 20,000 sq. ft. for frozen foods which are surging in sales.
A few years ago, the company installed machineries such as rice
color sorters, rice polishing machines and paddy destoners in 2 of its
plants, and added robotic arms to automate some of the processes
in packaging and goods transport with funding from the
“Re-industrialisation Funding Scheme”.

“Digitalisation has also helped our operation to cope with the
pandemic. Even when some employees had been infected, we could
still remotely perform all our workflow, from procurement to
delivery, the same way as we do at the office. Thanks to the
well-established online ordering system that empowered our clients
to place order anytime, anywhere, we did not miss a single order
during the pandemic.”

Chewy was the first member of GS1 Hong Kong in 1989, and was
among the first few to adopt GS1 HK’'s ezTRADE platform to
digitalise transaction records. There is clearly an “innovation genes”
in Chewy’s company DNA. “In the old days our products were
exported to overseas supermarket, we used barcodes on both the
inner and outer box of the packaging for product identification to
facilitate overseas trading with global merchants. We were also on
the technology forefront which have adopted ezTRADE since 1996
for B2B trading order management. Today, we can even tell the
origin of our product all the way back to which field it was grown.”

MEEDK EEMBEEFESE ZFHMELN
IBERNIEREFHE TRIREERAEIE
BRI UAIBERITEERIEEEFESNRE
w7 BEFENESRBEEN—X

"El#T ] DNA
BHRKEEASERTFRANSGLEFLE EF
BIE2EG A 28 R AY/S iEE » B EE 8 =18 89
RRBME-FINETHENZERMESIAKREE
ER A A RS AT ARBBIEEL
B8 EAEAHTTRNBSEREE TS
BRI EERIRENR-

M B RAERER TS EEET
Zv HtRISEMRER TP MRBEXREHUM
BAURF- RARRFTERTHLIERERS BTA
AITEAE LR R R B R B2 AIREE

BHRBGCSIHKESIFHIIBREEG S WAL
ZIERZ LR ENAR BEEXZE
FAE> TRIFT ISR BB IBIDNATEF IR E
mEEZHOEBIKREBH PIUTHEBE
NEWIINE HBIREEPRED 7 EE2IkE
i, AR o6 FF AIEm 71 EEB2BER
ENEBESITBEES BREER R RIEE.
EEREXREMERIREMZEMIRH Fof]
thB] LU E DR )

With its large-scale food delivery fleet in Hong Kong, the company can perform
real-time tracking and tracing with the help from GS1 barcodes, GPS and RFID.
BHHEAELARAFRENESRmERERZ — &5 GSUFNE RIKE I R AR A ARG
SRR SR E IR BRI UME BRI TS B o
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New Products & New Initiative - NFT as

Grain Vouchers

Chewy’s B2B business has been badly hit under the pandemic by strict
social distancing measures in the catering facilities and fluctuating
shipments. Therefore, the company has pivoted quickly to B2C market
with frozen, instant and healthy food product lines, such as quinoa, red
rice, brown rice, and chia seeds. To celebrate the company’s 50"
anniversary, it has launched limited edition of redeemable NFTs
(non-fungible token) serving as grain vouchers. The NFT is of art value
and practical use - owners of the NFT are eligible to redeem 100kg of
rice in a 10-year period. With an average consumption of 37.2kg of rice
per person per year, such amount of rice is enough to feed the owners
for 3 years and immune of future rice craze - if any.

Good Relationships with Partners and
Employees Lead to Good Business

Returning from a business trip in Japan on the date of interview,
Diana would be on the road again to Thailand for another meeting
with Thai rice merchants after 7 days of quarantine. “Even though we
are doing business on daily basis for 2 years, it is still crucial to meet
suppliers face-to-face to keep closer ties, so | resumed travelling as
soon as the quarantine requirements of those countries are lifted.”

“My father has taught me a valuable lesson that we must treat our
suppliers and employees with respect. Our relationship is built on
long-term partnership but not one-off transactions, | truly believe in
it and will always uphold this rule of thumb when | lead Chewy into
many more milestones in the future.”

HEm MimfE NFTRK
ST EEARRE S HB2BE BAR—¥
B EERLB2CH 1 14 T MR AR
BERAT RIBEREES Q4 EES AR
E K K B RIF S BB TS0 E
ABIAIBHE IR B B A ERENNFT
GERERE) RBHTEERAR FHEATE
NFT7E 108 R IB100A FF 3 UEFFBES A
SEB37 2R K BT B R 3E - WER B
MK

FHEN HRE HER

i E X Dianafiit H A& & Z R E S SRR
BOHEBSEETIRREE —E2HBXEREH
FREFFEM A TBB2FRESERMH
BARA—BAEMER BRBBEMAEETEE
FIME % Fr RN BUH IR BE < BIRA R4
&R

TREHE Fn B EEmMRE SN AT T
FROMABEMIERERRZBE-HIEEER
B ERE A ERNREEE o

Seeing that the pandemic has dealt a blow to different industries, Diana hopes Hong Kong
border could be opened soon so international trade can be resumed to normal, aligning
with the quarantine-free measures in the international markets. Over time, she expects

labour shortage to be a major issue as the industry still relies on manpower to carry out
processes like quality check, which is irreplaceable by automation or robotics. In order
to further promote re-industrialisation in Hong Kong and attract more investments,
the HKSAR Government should provide support not only on capital, but also look into

importation of labour and talent issue.

2EZMRBEREINERTE DianafiZE BB RERREY BUSKBIRBE 2 25
BEHTRELEH -REMS MBI AMMRZHEATF BIER BB MR DT
AFBAFZ LR RS A EBEB XL FESIN BUF TR EREAS TEA

AHEEMBE A RERSIBESEERE-
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Attention to Pharmaceutical
Companies: Hospital Authority

Supply Chain Modernization Scheme

LLRRSRSN BB B ISR IR CET &

The Hospital Authority (HA) has advised vendors of pharmaceutical
products supplied to HA to carry a GS1 DataMatrix on the package
of its sales pack with at least the following elements, to facilitate
essential information exchange between the relevant parties:

* Global Trade Item Number (GTIN)
» Batch or Lot Number
» Expiration Date or Best Before Date

Such GS1 unique identifier prerequisite would be incorporated into
the future corporate pharmaceutical procurement requirement.

It is the continuation of HA’s Supply Chain Modernization project
aimed to enable the track and trace capability in its handling of the
large volume of pharmaceutical products, and to achieve
operational efficiency in the supply chain management process,
ultimately helping to ensure patient safety.

Join our webinar on 6 Jul 2022 to learn about the requirements and tips to

implement GS1 DataMatrix

BNNAGRIRI 20226075 6B R MAE LS & THRIEER R BB GS1 DataMatrixE2s#

BEiREIERREREERDIHEMMETEER
HEYEEHEaIMEM LGS1 DataMatrix
BE  LUNeEEAEmMEE EhE/ batg T
=il

- 2B ERRIE (GTIN)

o KRR

- ZIHAA ML BEAFI R £
\FE A 58 15 2 A0 A o 21 2 R IR B B R SR (5 4 o
FHH R T ERERMEEEIEACE 2L E
B BN REEREHBEERHIEENNEY)
1550 Wan b EREIENE  ENEEREALE
MIERBEIZ

FREE Assessment on Your Supply

Chain Operations & Management!

GBS (R 1

Global supply chains are expected to remain under pressure in 2022.
Supply chain leaders shall take quick actions and make right
decisions now to enhance their supply chain capabilities, agility and
resilience to get prepared for future challenges!

How to begin?

Start with a simple assessment on your supply chain maturity model
(SCMM). It is designed to assess the agility and resilience of your
company’s supply chain, and we will help you to identify strategic
priorities in enhancing your supply chain.

o Take the FREE assessment now! 137 B[ % & 3Tk & By it FE§E!

(Assessment report will be sent to you within 3 working days for you to identify future
improvement SERE AT IMELERANESTE TGRS ELR 7R ABFRICENZEM A M)

\d
!Illl

FASHIR 202245 > 2K R B EEREE 1) o
FEHERRE SRREITE > R ERRSR > g8

HIESRAE BB R SR A E
nfrIRAsE?

RRAIU ST A FE 5 B PVE R B (SCMM)#ETTRS
B ZRNMECARHEBENELE KEE
THRMHIEEECERIRBE B R,

Contact us to seek supply chain advice from our Smart Professtional Services Team

B PIE S E R XS H R REHEESR
Tel: 2863 9740 Email: corpinfo@gslhk.org
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Promote Western European Culture

with Freshly Imported Spanish Food

AN EZE UK NDEEFAE

XAE

Leo Chan
Co-founder of EatGoodSpain

W & H

EatGoodSpain Bt A A

Prominent Hong Kong food critic Chua Lam once named lbérico
ham as “one of the must-try food before you die.” Famous for the
dynamic energy and heated spirit,
enchanted EatGoodSpain’s Co-founder Leo Chan, after he paid a
visit to the western European nation. “My friend owns a farm in the

the Spanish culture also

south of Spain, so | got to taste a lot of local produces fresh from the
farm. My friends and | were all in awe of the great taste and price,
inspiring us to start importing Spanish food to Hong Kong.” With his
experience in trading and fluent spoken Spanish, Leo connected
with more Spanish suppliers through his friends, and established
EatGoodSpain (EGS) brand in 2016.

lbérico Ham Different from Parma Ham

Knowing that there were just a handful of Spanish food suppliers in
Hong Kong, Leo seized the chance and started his B2B business
targeting restaurants and bars, benefiting from direct shipments
from his business partners’ farm, as well as cheaper rental cost with
an upper-floor shop.

“Customers would suspect the origin of our lbérico ham as it’s half
the price of those from supermarket chain store, which in fact those
products involved listing fee, shop rental cost and other operating
expenses.”

There are times that customers would inquire about Parma ham. Leo
explained that the more-salty Italian Parma ham is normally matured
for 12 to 18 months, while Spanish lbérico ham, with a longer
maturation period of 24 to 48 months, has a much darker colour,
more even distribution of fat and a rich flavour. “We have been
instilling knowledge on Spanish products to our business clients, so
they would spread the words to their customers.”
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MAaEHBERZFEINBRAERZNER EhZ—
AN EER N AN FHRBEREN LA
E BEAT T (EatGoodSpain’ FTEEGS)
BEBImARS B(Leo) A A — R EIAA AR
PECFIRE T BLiE (B PR B R E4S T gz TR AT
ANTmEEEERES BRSREREEMY
M AR B AZES B/NERIER KRB
BEATRANLTERSIATBNCHE I ELEH
FEHOEZ LeolEFRN O BB ARHAFES
Eit e B K AR 2016F 8 HEGSRIE.

AN EARH KR AE

EENERFRSHBEETTH Leo BB
4 (TR MR K R (R M ED B SRS
FENERML BTHERENSB2BTH-

MRS BEEZERERMOEIE T ABRE
AREEHBHEER BRAF—F FERRK
R RMERBEEEARFIEN EREHE G
N E AR EIREERT BARE1HE-
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Promote Great Taste with Technology

Apart from ham, EGS also sells dozens of other traditional Spanish
food products such as Paté Ibérico, olive, and canned seafood.
Some of the products must be repackaged before putting on the
shelves at frozen food stores, so GS1 barcodes are necessary.
Learning that GS1 barcode is the product listing requirement for
e-commerce platforms like Amazon, HKTVMall and Taobao, and
also the key for listing on Google Shopping for free, Leo is glad that
barcodes evolved with time, helping businesses open up new
market and increase product exposure.

To capitalise on business opportunities in festive seasons, EGS
would launch products like Chinese Turnip Cakes with Ibérico Ham,
and partnered with chain retailers for distribution at its 8 stores. The
company used paper vouchers for redemption before, yet found
checking and calculation were not only
time-consuming and tedious, but also involved errors. EGS thus now
switches to GS1 HK Digital Coupon Solution and enjoy multiple
benefits - consumers can redeem products in easier and faster
manner, while the chain can run the promotion without any printed
voucher to save money and time. The digitalised system also allows
EGS to monitor the effectiveness of the promotion and capture
consumers’ behaviour in real-time.

that the manual

LeoXEERERZEHParma Hamiitfg EE
AP R R E R A Parma Ham 2 2 AR W B~
—EAF12-18E A  MAMNTF R EFHE MR
lbérico HamEEBEIR  — it B 52 24-481E 5 > '#
g -KEHS - TMURMEEER TEEE
BT ERAH EMaEEESE

SRR HEXRK

PRAERSN EGSE BRERIE BB BT
FI0LRERANTER BEREREENE
EAHHTE BRTEGSLERIKBA JEEHE
AESTEY LR LeoBRIGSLKIEREREF
AW AmMazon HKTVmal N AE S/ EREK
I BE7E Google Shoppingf e & E &l (Free
Listing) B~ 1R & BAR TSRS & B RF 4 > &
1EZERR I T 45 B G N2 PRt e

LeoBBEEH LB R MMM I T B EFE AR
BER WRERTEEGFTEHSEDE KK
BRTRATERSRBESHR R INEEERS
FREB BRRETRARRE; AT GS1 HK
BFEEBESAR AENMELHEHEEHERE
SOHAE SR MERRAGERETE TR R A0 P AT ENAN BRI
BERS 2REE Er BERBHIEEIZEMN
TEHBERET A

“Hongkongers are getting used to electronic payment and
digital vouchers. Digital Coupon is a practical and effective
solution, which not only empowers small enterprises to tap into
the trend of digitisation, but also brings greater

convenience
businesses.”

TEBA A BIAE

to both our

customers and

HE LB/ )\ERE R U BT

BHEGEBTAES REREMBEENEC -HE

RN B
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Keeping Business Afloat is Harder than
Starting One

Before the pandemic outbreak, EGS supplied to close to 100 catering
outlets and bars in Hong Kong, accounting for 70% of its business
with millions in revenue. However, the closure of restaurants and bars
during COVID-19 had caused their B2B sales to plummet by almost
90%. Leo thus quickly pivoted to the B2C market, “We were able to
recover a large part of our business thanks to the higher profit margin
low-margin B2B

from the consumer market, contrary to the

business.”

EGS leverages different sales channels to promote its products. On
top of its own web store, it also partners with HKTVmall and other
delivery platforms such as pandamart and pop-up store
opportunities. Its pasta, salad and condiment products are also listed
on Deliveroo Kitchen to further increase market exposure. EGS has
previously organised food tasting events, cooking classes, catering
services, and cultural trainings for companies, and provided group
purchase discounts for their employees. With the economy slowly
recovering, Leo is looking forward to resuming these activities.

As most Chinese attach great importance to food, EGS hopes to
build its brand around Spanish food and continue to introduce more
unigue Spanish items that help promote the foreign culture to the
locals.

Leo welcomed the Anti-epidemic Fund from the Government, but he
is concerned that other subsidies such as the Technology Voucher
Programme could not help the small business in need because the
funding takes a long time for approval. With the Government’s
“place-specific flight suspension mechanism?” still in force on the date
of the interview, Leo expressed that the product import cost of his
products have surged 50% to nearly a double. Therefore, he hoped
the travel ban and flight schedule can go back to normal as soon as
possible, so business owners can better manage the costs and
benefit from it.
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HREATERUEFNEAEEHE HERE
[E HKTVMallrpandamartyh & FE & VRIS
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The Crush of Candy: Gummies &
Chocolate Recall

R SR A B B L ERE s okt (el R

Multiple worldwide recalls of confectionary products happened in
2022, including reports of over 150 Salmonella food poisoning cases
across Europe and America, originated from a brand of chocolate
produced in a factory in Belgium.

In addition, the world’s number one confectionary supplier
announced a recall of a designated batch of gummies in the US, over
the possibility of "a very thin metal strand embedded in the

gummies”; whereas 3 million pieces of chocolate products had been

(=

SERESTREREBINES SRERESI IR
150V PIRE RS EZ  IRBRZ LLF] K —fE
TREENFERBRE I

S 2 REREEF —NEERTALRHER
IS ERL RBVERRE » (K 7348 BAHE R BT sEER A MR A
TER S HAEERHEN RS HREEAIRE
R MEARBIZ00EHE R

SUOPIRESFH BRZPOERSTEOBLEIRE

recalled in Japan with the potential presence of shards of glass. B B B AR R S I 5B B YR T

In response to the first incident, the Centre for Food Safety (CFS) has RERpEHBIHR L ER
instructed the importer to recall the affected products, stepped up
testing of related products, and notified the public and the trade of

the incident through Food Alerts and Trade Alerts.

Interested to know how to enhance food supply chain traceability & product recall effectiveness?
Contact us now!

E EREE N B fn e B N B IR IR 8 BRI B A8 T Mo
oo BXBERE . ABREERE IREFIRE;
g0  Autonomous Routing Intuitive User Interface = Quick Battery Swap
o) REWHE T EEEE A HSEAS
O Obstacle Avoidance L1 Real-time Accuracy Check Fits various containers

AUEARREET

B X E#28 A (AMR) BifEESRE(L 28
Unleash the Potential of your Warehouse
AMR-based Intelligent Solution

T 90%esimse

2-5(Em=is |
99.99% Accuracy

W 80%ATHE |
2-5X Efficiency

1RAFTHERE ‘
80% Walking Time Cut

< 1 Day Deployment
FE2 /R XBR 2QF
Delta Pyramax Co., Ltd.

+852 2507 5078

@ sales@dpx.hk
+85225112118

3/F Unit A, Kader Building, 22 Kai Cheung Road,
Kowloon Bay, Hong Kong.
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Go Digital

The Key to a Golden Gate of
Trade - Product Barcodes

fBEEw B S ARFIRER
En“nﬂ%ﬁ%

DHL Global Forwarding predicted that port congestion is going to
ease in 2023, but global supply chains are not expected to go back
to 2019 level. Steven Beck, Head of Trade and Supply Chain Finance
at the Asian Development Bank (ADB) believes that greater use of
barcodes can improve global supply chain operation.

Look around you. How many barcodes are
within your reach? Three? Four?

The ubiquitous barcodes (GTIN) are not only the must-have elements
for online and physical retail, but also identification standards used in
supply chains to increase transparency, making trade more efficient,
sustainable and inclusive for industries. The adoption of GS1
Standards can also fix problems within supply chains, resulting in less
red tape and hassle for smaller companies at borders. However, only
25% of Asia and Pacific economies have either adopted the GS1
standards at their borders or are actively considering adoption.

International organisations acknowledge the power of global

standards in supply chain digitalisation:

EHYIRRE AT DHLIBE2023EEBOHEEIER
FER MR BRI HEEEZEHOERER
20195 — 1MV EHE K 2E o EE M B BE ER1T B2 Z AN {2
[EIBRAIE st B S ASteven Becksd A E—D 1k
BNER RIS EIZ FE A A LIS 2 BRI FE SR IE (o

BN E - REE B 2 DB %
W57 =87 D@~

VERE P REVIRES (2B S E RIS GTIN)ER T
BAR LR TEEXBITRIN BRI BIFEE #B
FESE FMEM RABRE ARFRTEESH B

AIFENEEMIE S M —EAGSLIRE &
AIRSEE/ N R RN ERH TN EYEOF
Bor B 2R 25%N D REREBE ERAT
S IEFERRIGE B IR GS 1R

Z BB R E 2 IR E 2 S L At FEHE A
B

Asia Pacific Economic Cooperation (APEC) agreed that “the use of standardized codes will enable

information about traded goods to be easily understood and shared by all parties”,

therefore they

encouraged APEC economies to promote wider use of global data standards.

Benefits of global standards in cross-border trade were also proven in various APEC GDS (Global Data

Standards) projects managed by GS1 HK, for example, the adoption of GDS on critical sea freight data
exchange between port operators in the APEC region including Shanghai, Xiamen, Hong Kong China, Singapore, and
Australia have helped to enhance visibility, integrity and transparency of e-Ports.

BRREAFAMAPEC)EMHH AR MEARECRIEIES S B ZEEND

FEREkRE.

Z{EMGS1 HKEEHAPEC GDS(2HRERIREE)IBE 5158 7 2R ERBIRE %R0 A2 APECE B L
EEEW LB B PEEE BTN RN AUE R R BRI L RR 2R BMIBREE(GDS) B#A T BF BONAIRIE—

HEMZERE-

EEMEZEN BB APECH B

Read more
Fﬁﬁé%%f’

As emphasized by ICC (The International Chamber of Commerce), fewer than 1% of trade documents are
fully digitised globally, with lack of awareness of existing standards as primary barriers. Therefore, WTO &

ICC have published

“Standards Toolkit for Cross-border Paperless Trade”,

which provides a

comprehensive overview of existing tools and close to 100 available standards for digital

trade, including GS1 standards that can be used for unique identifying supply chain products
to facilitate trusted, real-time supply chain collaboration and data exchange.

PR AMEEHE R ZIREE
BERT HBRRRACEZNRERBISH RERAYEES TAK
BOA 100187 AR 2 IR - B1E A LU A H B (H AR 58 & mpY GS AR 2L EEh B] 52 ~ RSB0 HARSE I 1F e

ICCHFEEiEH 2R E VR 1IN EZELEMNSE 2
B(WTO)HIICCRRR i & ik

HE e
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In China, the time to declare an import of goods has v

reduced from 20 minutes to only 10 seconds
REEGARIERHR &> SYISRERE
#2047 #E4a %8 1 107D

China Customs are leveraging barcodes to enable standardised and
effective customs declaration. As GS1 China’s product database is
connected with China customs via GTIN, enterprises can complete
customs declaration with GTIN, then China Customs can use
“intelligent auto-fill” function to obtain product information within a
second to facilitate customs clearance.

GS1 China can also query GS1 HK’s BarcodePlus platform to obtain
product information whenever applicable, therefore HK companies
can also enjoy faster and more convenient customs declaration with
barcodes when importing products to China.

o & i B L LU DS 3 B B RA R SR IR AE (B 22

MEAC- AN BB REGSIHE D &N IRIE IR

B bEIABURKSHER > NESRATLAEEIT 8L

}iiﬁj MIRESEMRRRERF G NREE
BRAR AR

R GS1HEEREIREN AIRBEEAMGSL HK
HBarcodePlusF & UEREREN ALLEH
EMTIUZE BERN RISRIR BRI HE
SR A

From Jan 1st, 2022, China Customs will require GTIN (barcodes) as a mandatory field
for the import of 6 types of products, including infant food, wheaten food, biscuit,
beer, imported wines & liquors, cosmetics etc. Merchants exporting such products to

China must adopt barcodes on products.

2022418 1HE PEERAH61EE O ZEmIRRILRIZB(GTIN) S HIHFB &
m=slE3EN ==

957 B R BE A AV EimEE mE

For HK companies who have already adopted barcodes on products,
product data shall be uploaded to GS1 HK BarcodePlus platform to
enable GTIN (barcodes) for customs clearance & ensure data accuracy.

WTO & WEF Encourage Adoption of
Global Standards & Technologies in Trade

To facilitate global trade digitalisation and ease supply chain
bottlenecks, the World Trade Organization (WTO) and the World
Economic Forum (WEF) launched a new report "The promise of
TradeTech: Policy approaches to harness trade digitalization”, which
include recommendations to make global trade more efficient,
inclusive and sustainable via global standards and technologies.

BRABERE
=10 EE AR LB PR RS (B FR R -

ERERBRENEALE MEESEENE S
BRI ZEGS]1 HK BarcodePlusERBHES
PR RIS ER R (LUEHSIRRER) I BUIE R -

WTORWEF#EEFNES FIE
FAEIEAE LRI

RIBERIKE ZEIEL SFEMEEEERITE
BIPkE R ERBEBWTO) Kttt R EEH w1
(WER)ST 2B (HIE B 7 BB EEER) | S 15
HEIIREE KBS PR A 2Tk B 5 3R  BtiE Fe 7l
gt

The use of industry standards such as Global Trade Item Number (GTIN), Global Product
Classification (GPC) and Global Location Number (GLN) leads to better supply chain
outcomes for all stakeholders such as improved product traceability and visibility across
international borders and more.
ERITERENZIRBEZERREBCTIN2IKERDE(GPOMNEHKMAERB(GLN)ZE
BEHERFHEGRER AUEESERNENENEBERERES.

Read more
REEL

P B] A PR

Contact us to learn ways to enhance supply chain management with barcodes
B4 TR 7 MR RES NI L S (e R
corpinfo@gslhk.org

Tel: 28639740 Email:
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A Can’t-miss Trend for
Retailers - 2D Barcodes
Becoming Ubiquitous
—EZERFTERHREN
2IKHBE - 2DIRIBE Kb

Consumers demand for more product transparency in recent
years, in which over 70% of consumers said they would switch
to a brand with more in-depth product information, in addition to
what appears on the label. They also wish such information to be

easily accessible*.

Adopting 2D barcodes (QR codes) can be one of the simplest and

FEHEENERENBRAERA BB7HEE
ERTMMEERNEELRE LIRMEFEER
BB m I EREE R 7 B EREH -

P& FB 2D1R% (QRES) 2 H R — B B IRIERY /5%

GS1KZEEmigH 7 =R Sunrise 20271188

fastest way to address such demand. GS1 and retailers are gearing
up for “Sunrise 2027” project in US, and have set a date to accept 2D

barcodes at point-of-sale.

SHEIF2027F TN TERL LA 201K

Industries around the globe are also promoting wider use of 2D Barcodes

2R RGBS E o LR Z S (QRES)

Us £E

824

82% of US retailers supported
transitioning to data-rich 2D barcodes
within the next 5 years.*

82NN EHTEBW TN ARSEHE
FASEE A BLEFBI2DIKES (QRAES)*

China H[E

By 2023, 80% of food companies in
Zhejiang Province will have 2D
barcodes printed on the package
(according to the global migration to
2D initiative by The Chinese Zhejiang
province, GS1 and GS1 China)*
1220234 80%8941 T & R ER N ER
TR (RPEIN IS ISR E R A
GS12 KU KR GS1HEHAF RIS — 4
BEE R 1b)

What are the benefits of 2D barcodes?
oo hE e 2D B EE T R ?

Q Small in size, but can hold vast amount of information

BEE/ v EiEHA EZHE
Empower consumers to obtain information in a simple and easy way

BEZH  HEER ML EN MR HAE

Australia 58

Woolworths, one of Australia’s
biggest supermarket chain, has used
2D barcodes to enhance food safety.
They had reduced food waste by
up to 40% through their expiry date
management activities

BN A BB 2 —Woolworths bl —4EHS
HWIFEREZEEE FBERIBAEE
S D A0%HTR B

Provide multiple information to consumers with only ONE QR code to enhance experience

& o= morE mEsEEEwkEEER A ERA

* Source EHHR: FMI & Label Insight
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6 Key Product Information in ONE QR Code

—EQRHK; BE6KE

To support HK brands in adopting QR codes, GS1 HK has launched
“1QR”. Unlike traditional QR codes, 1QR empowers brands to
showcase 6 key product information to consumers with only ONE
QR code, or even to launch new product offers from time to time

using the same QR code!

How to Generate “1QR”?
N NET1IQRIAIQREE?

GS1 HK members can generate “1QR” that can be adopted on HEX
information portal -
BarcodePlus, enhancing product credibility, authenticity and safety

product packaging from our product

with ONE QR code!

REHEBRIEEAQRIE GS1 HKEF I T
F1QR1’ FIREHQRIEAVRS] E @M RE—1E
QRIS Bl HEERTOREMREN EEEMH

RHEH T ERESR!
Product Discount
Information Offers
EmEH BEiRE

Including name, origin, 7+1
nutrition value etc
BELB REM 7+1IEEEESE

Company

Information

YNGIE=E)
Company name and contact
REILTEBREBHE A

Certificates
H5:0:8

Display certificates and
recognitions of the brand to
increase consumer confidence
BTREE RmEPTESNEEE R
HEE

Contact us to learn more IZBIE48FM T TS E E
Tel: 2863 9740 Email: corpinfo@gslhk.org - -

=i

&

Launch new offers from time to
time with the same QR code
THEEHNQRES BN #HEE

Track and

Trace

B HEIE
Product tracing and expiry date
EmBiEHERE

Authentication

Consumers can scan QR code
to authenticate products,
enhancing product credibility
JHEER—FQRIES BIEEREEm
BB EAERAGEE

BGS1HKZE AR EBENATEREN
& BarcodePlus E R EHEMNQRY L FERR
EnBE L —REARAERAIEE - EEMERE
2!
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Go Smart

From Food to Vaccine
- Cold Chain Turning "Hot"”

SEEIR ftr

Cold chain logistics is put under the spotlight as storing and HEMXEHEEEBIE NMEERER S

mIEEAEEE

3]

transporting COVID-19 vaccine requires ultra-low temperature R3PS FEZ S 00 T 58
environment. As part of the anti-pandemic efforts, China has also ¥R ER&ZIRH £)/5EESIBT R PR

tightened management guidelines for

cold chain logistics, which

further drives the demand for cold chain management.

1 Where does cold chain
" logistics apply?
SHETEVIERER?

2 Is cold chain logistics
" hard to implement?
?t"‘]’@%l)\ S EM/
2 S IRIE R

3 Is cold chain opportunity
* thriving in Hong Kong?

BEANSEEHEMNE?

Besides agricultural products and processed foods, cold chainis used in
high-valued medical supplies, vaccines and special commodities like
wine and industrial spare parts, covering upstream to downstream
supply chain from production, loading and transportation, processing
and distribution, and last-mile delivery, etc.

BRTYEREMNIE® /vﬂﬁ@ﬁﬁﬁ\ﬁff{ﬁ Fﬁ'%uu e IS e R G
BT EANBERSM)E BE NSRS E EHER N Lo UEXEHES
£ F B IEEIRET o

Advanced cold chain management system and technology are available
in Hong Kong, for example RFID-tagged logistics units, GPS, sensors,
cloud traceability platform and so on, which helps monitor the
temperature and humidity data of good in real-time along the supply
chain and share with trading partners. They are easy to implement for all
kinds of budget.

TR SEEBIIFRLENSEREERG AIUIFER Bﬁl?‘#@mﬁuﬁ’]m AR e 4E
#HA(RFIDEZEH 2R EMURA(GPS) - RHIESSREHEBTFEE ENERES
mEAEIENREMRE WHBZBHNZ, FHEEIT S EE)\O

As online shopping for foods like fruits and frozen foods prevails,
coupled with the rising demands for vaccine and special
pharmaceutical products, the cold chain business is escalating.
According to China Cold Chain Logistics Development Report 2020, the
average wastage of fresh produce in China was reported at 10%,
whereas it’s reported at below 5% in Europe and the US. Hong Kong cold
chain industry and practitioner are in a unique position to support
Mainland China with their experience and higher service quality.
ERENTHEREREI KR - REERFHEREERN MEE M EE
SR ERIREL HEIE - 18NN T i o IR (2020 F R R R Y R T X E B IRE)
{5 BRI A& E R FHREE R 10%M L BEER R AVIEFEERZTHITES%
2P ARRAMSEERTEESEFRA MEA WM ER KRB LER
MR ERIT ARM TS

Please refer to the code of practice for the “Cold Chain Logistics

Management System” developed by Hong Kong Logistics Association

and supported by GS1 HK,

or contact us to know more: corpinfo@gslhk.org

TRI2EFBYRBEHEL GS1 HKA BN (LY R EERARRE5E)’

SRR T RE S
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Go Smart

Combating Counterfeits with Two=-pronged Approach
MIBITE I AE T 1 KRS T

As Mid-Autumn Festival approaches, scammers will try to sell SERMNHLIEEESNETHIEEERS MA
counterfeit mooncakes online or at stores, defrauding money and ERfEF EEH I (FEEHKRE S REET UM
potentially jeopardising health. One of the ways to nip fakes in the FFEREKR?EB2AMUBNTENEIBHBEAZ
bud is to adopt “REAL QR” solution, which supports brands to FEEP—EEBITEREENHE:

combat counterfeit effectively with two-pronged approach:

1

Success Case RRINZEFI

QR Codes Printed with Patented Anti-fogery
Technology to Stop the Sale of Fakes
BT 4E HEREHE

Printed with patented anti-forgery micro-printing technology, each
QR code is unique & inimitable in the market. Consumers can
therefore authenticate products simply by scanning the QR codes.
BRAERBIBLENR] (micro-printing) 517> ¥ SEQRIBEE T 5 LE—E&
HUERCHEEN A B TFHREARE NSRBI AR

Identify Suspected Sales Channels
from Scan Activities

RS HTARROBEERE

If counterfeit QR codes of fake goods are scanned, brands will get
alerted and obtain location and identity of counterfeit goods to
combat fake and parallel products. In addition, brands can even spot
and report fake websites via anti-phishing service, defending
consumers from scam.

ME(E“CE’W%EQRE%%BZ%? B mEpgREEREl ESREUENE
AOITEKEREEG LN mIRIE T 7B T BV B R A48 29 R ARTS B
ediEk S EHEVRE f%a;ﬁ%%ﬁax“ Fo

3 traditional mooncake brands in HK taking up top 5
production volume successfully combated fake leveraging
“REAL QR” anti-counterfeiting solution to protect brand
image. By observing the scan activities overseas, they even

?%Z?E“;"'e identified new market opportunities in the foreign country.
Elrk[E]  s=rEEmstn A @SB RIS HER T TN HAA R

Of3

BHAE T TR T ERIEE AT B RE  (RIE

Tel: 2863 9740 Email: corpinfo@gslhk.org

T EREHE  RERBTL R -ARBELRESEETHRER
A REEEH e

=AY Sh R
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GS1 HK in Review

85 Local Companies Awarded as -
“Consumer Caring Companies” Consumer

g
SSR A TBE IOV HIE —

Survey shows that customer-centric companies are 60% more HRBEISH HTIUE A HRERAD2EE
profitable than others*, highlighting the vital role of consumer-first #2MFEZ60% Al RAAOEREATEREEN
strategies to boost sales. 85 local companies were recognised as GS1 T =S FEH SR AM S EEGST HKAIMEL
HK’s “Consumer Caring Company” this year, in which 20% of them ©OHEEFE 2 ETRE R DEEFREED
have joined for 10 years or more. The award also draws the first BRFSIUELE FIEMEREILRE o pTHRE = FF ¥R
e-com platform and large enterprises to join the league of caring A2 EESNMEIZEIOFRU L - FHERISERN
recognition. FAaRAREEMARAMOEZETH]!

Join “Consumer Caring Scheme” to enjoy Early Bird Offer!
IERTESER 2N EREEFFFE)

85 Awarded Companies at a Glance —E 85 = 2

(arranged in alphabetical order #2AT L BEX FREEF)

10 Years+ Recognition T+&F+5 ) 10 Years Recognition Mt+&F &)

& CASABLANCA
EREEE
trae

5 Years+ Recognition THE&E+E) 5 Years Recognition TAEE ]

2 Consecutive Years or Above EEMFRIL ERBLIOTEE NewAwardees $fABERE

Contact us to learn more EUE4RKMPITHRES (B:ETel: 2863 9740 EEBEmail : corpinfo@gslhk.org)
* Source B R : Deloitte
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GS1 HK 4R 15 B &

Experts Shared Tips to Tap into Opportunities

of New Consumer Behavior

SR EB IR A BRIV E R

foodpanda HK shared the ways to tap into opportunities brought by
“quick-commerce” and new consumer behavior at our seminar. GS1
HK also shared how businesses can “Go Digital” to increase
campaign effectiveness, enhance consumer experience and boost
online sales with barcodes.

REmAgEFEfoodpanda® T & £
foodpanda& BRI SR MRS 18R
HOH BB R E . GS1 HKIR T &
DET1¥IGo Digital) Bh EREIEIRASE
Mmoo H B SRR FEMR LR

Mastering Cold Chain Management

RS EE

Companies can leverage technologies for cold chain logistics
management to enhance food safety, protect consumers and
strengthen operation efficiency. At our co-organised seminar with
Hong Kong Productivity Council, Hong Kong Logistics Association
and Centric Software, participants not only deepened their
understanding on cold chain management and best practice, but
also visited Smart Business Innovation Centre to explore
technologies that empower Smart Operations.

Contact us to learn more about cold chain management and re-industrialisation,
or to arrange a visit at our Smart Business Innovation Centre!

B4R A T B SRR L BB AB I CEN L2 RS ER A O

Tel: 2863 9740 Email: corpinfo@gslhk.org

HEBERTRUOAEAR BT 2B RERE
LIRABE ST RIEHEERE MRS ERE
HNEHR GSLHKERBBESBEEENIRER B
BYIRIHE K Centric SoftwareB it 7 st
2MNER T RSESIEEBR S ERRZEIN
B2 T EERFAIF L BRE EEENRRE
FER°

0
]
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GBA Column

Zhejiang Set to Make Global
Example for GM2D

T xns 2K EFIBER TR rae

Zhejiang Provincial Administration for Market Regulation (abbreviated
as Zhejiang AMR), GS1 and GS1 China signed joint announcement to
facilitate the Global Migration to 2D (GM2D) project in Zhejiang
Province.

The project hopes to see complete coverage of 2D barcode on all food
product packaging in Zhejiang by end of 2025. Thereafter, customers
can enter the “Zhejiang Food Traceability Chain” system by scanning
2D code on the product packaging, to know the whole process from
production to listing on shelf. The project aims to push forward
Zhejiang to become the first large-scale GM2D example in the world.

80%

Food Products in Food Products in

100%

Food Products in

MIEMZEEEERHEGSL ~FEYREEF
D(GS1 China)ZEEMEBRA EEINIE X LS
BRI TSRt 8] (U THBGM2D - Global
Migration to 2D)e

BFstEIHIE R 2025F Fm BEM IS B m
TERGEEE LA ZHIS - ERBEERERE
B4 ETAERSEIRIEA DR | 240 7Rt
EER FRNEEER 5B TR I B R A2
IKE AR EHEREGM2DAME

Extend to
fast-moving

il

consumer goods

Zhejiang Zhejiang Zhejiang

e R e e D from 2025 onwards
7 = ZX

Will use 2D barcodes Expect to have 2D Expect to have 2D E?iﬁg;ﬁ?ﬁf;i

by 2022 barcodes by 2023 barcodes by 2025 NRHH A

TE20224F [Py = —4ERS TEERTE2023F A —#ED%

Over 7,000 food production companies will take part in this project
and 200+ stores of the largest merchandise retail chain in Zhejiang will
undertake system upgrades to do POS checkouts with 2D barcodes.

Global Migration to 2D programme

GS1 launched the Global Migration to 2D programme at the end of
2020 and over 20 countries and districts including China, US,
Australia and Brazil have joined this venture.

To support the global initiative, GS1 HK launched “1QR”, which helps

FRERTE20255F A —MERE

REER7.000K W IENBEREEBHAETS A
ST ME M1 EER 2002 FIERI AT T 6= i

[EEEER S M- HHER /| SERGA R

IR IRTEEIS B
GS172020FE FEEH H T2 Bk — EEBEsE )
/@20{%&%},@@%&'43 \% \7*5@»'\‘ N Eﬁ%
winss.

To Know More
TREZ

unlock infinite opportunities for merchants and enable all-round

information for consumers.

GS1 HK#ELT1QRIZFHZEIKIER (N1QRIZEM R — 5 BEER M B

BEE-THRIREZEEN

Photo Source BB F #&&: Public Account of Zhejiang AMR 33T 585 &4 | AR YE
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KRS EEM

Hassle-free Way to Enter into Walmart
& China Southern Airlines to Grasp the

¥100 Billion GBA Big Health Market

EE S R e AT EE,
HOPE A (S B (2 | TS gtk

The rapid economic growth in GBA cities in recent years has driven

ITFENE &S EMHAEEIE RAR BERE

a significant market growth of medicine, healthcare and beauty ZEfERS (BREEERTHHEEELCHEE!

products (“Big Health”).

Nutritional supplement market in China exceeded RMB260 billion last year

Each resident spends over RMB1000 per year on health and wellness

@ A EEREFHISEBEB2600ETARE

BUBRRFHEEBBIOTAEBANERES

Though many HK brands tend to tap into the gold mine of “Big
Health” markets in the GBA, they have to tackle with challenges and
complicated processes like customs clearance, application for license,
logistics and promotion etc that are usually burdensome to SMEs.
GS1 HK joined hands with WJH, a cross-border e-commerce platform,
to provide a one-stop 020 “HK Trusted Market” solution, helping
companies to seize GBA opportunities in an easy and low-cost way:

POBRTBRE I DERBAZEANEEREF]
EREEHSERBWER B VRAREES,
BREER SREP/NEEELATF ML GS1
HKE IR ER ¥ & THRE | & (FiEL TS A
O2OE%S’JL%%fLJtt—JETH#’T?tEJ%%Eu%%
RBZ ERMTERANEE

1. Enter into Retail Hotspots at Walmart & China Southern Airlines

EEWalmart- @A MEESER

Display products at experience stores like Walmart, China Southern Airlines, enabling GBA

consumers to experience at shop then buy online.

REEBENWalmart-BAMESRTEm EXNEEHEENRENER @ LEBE

2. One-stop Omni-channel Service

h1 t—ih IR 8

Provide cross-border “Green Channel” by completing Customs clearance (without the
need of China Compulsory Certification), logistics and storage processes in 15 days.
FEEISHERGBRE EmBERPEE OGO T ERER AR R F SR ETHE.

* Support companies with a multitude of promotion services e.g. live commerce, social
media marketing etc, enabling them to enter into China market in low cost.

EEMHHERE HTEBERTE M EHSH IV UR BRI TS

2. Anti-counterfeiting with “REAL QR” to Boost Consumer Confidence

TERRI AR RAHEEED

+ "REAL QR” is adopted on every product listed to ensure authenticity, empowering ||| ||!|||H| |||
consumers to scan to authenticate and reduce the risk of any infringement. ‘
AFMBEERINLEIENE ERES FEHEER R RER FRAEEDHEB S Ak e

GS1 HK& E%Hmﬁ %T%%TW%—U’UI’J.@IE%’“‘“?EE*% T%
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New Members

GS1 Hong Kong welcomes the following new members

B0 AGS1EAEE

(in alphabetical order MUZENLFEEF))

1.

2
3.
4

10.

11

12.

15,

14.

15.

16.

17.

18.

19.

20.

21.
22.

23.
24,
25.
26.

27.

28.

29.
30.

31.
2,

33.

27

A-D STAR TRADING CO., LIMITED

AJC INVESTMENT LIMITED

ALEMANNI PRIVATE LIMITED

AMBROSIA UNIVERSAL TRADING LIMITED
HINRKESARAE

AMSUS (HK) LIMITED

FIiBIEL (& E)BRAR

ANTIBACTERIAL HEALTH CERAMICS GROUP LIMITED
NEBLREEERIRAR

AO JIE PLASTIC TOYS FACTORY LIMITED
BABHGARAERAR

AVANT COLLECTIONS LIMITED

BAI SING FOOD TRADING COMPANY LIMITED
BRRREMEARAR

BARE FOODS LIMITED

p=y=t - IiYN|

BEAUTY PALACE LIMITED
WERRAFE

BELE INDUSTRIAL (HK) INTERNATIONAL CO., LIMITED
BREEX(ER)ERERAR

BELGIUM HALO WINE SHARE CO., LIMITED
EERI R G IR E AR B R AR

BENEFIC CONCEPT LIMITED
BRA(ER)BRAE

BENELIVE LIMITED

BEEERIRAR

BID ACE HK LIMITED
BREBEBERAR

BIG BABY GLOBAL LIMITED
EBRKARAR

BIOCTORS BIOTECHNOLOGY (HONG KONG) CO., LIMITED
EREM M (FR)BRAR

BONTECK PRODUCTS CO., LIMITED
LtEERBRAR

C&T PRODUCTION LIMITED
FER@AERAR

CAZEDIS SERVICES LIMITED

CHAAYA GROUP HK LIMITED
SHERRMARATE

CHARM PRODUCTION COMPANY LIMITED
CITY PETS FACTORY LIMITED
COCOPARADISE LIMITED

COMBO INTERNATIONAL FOOD COMPANY LIMITED
BEERRMARAR

CONCORDE DEVELOPMENT LIMITED
ERERARAR

COURTWELL INTERNATIONAL LIMITED
B ERARAR

CULOTTEE LIMITED

DASSYN CREATIONS (INTERNATIONAL) LIMITED
REE(ERR)BRAE

DATAFLEX TECHNOLOGY LIMITED

DKFM SOURCING & IMPORTING
SRR RED

DOUBLE CHEFS LIMITED
RBARATE

34.

258

36.
K78
38.
&,

40.

41.

42.
43.

44,

45,

46.

47.

48.

49.

50.

51.

52.

58,

54.

558

56.

57.

58.

59.

60.

61.

62.

63.

DOUBLE GLORY INVESTMENTS LIMITED
EERERRAT

DR KANG INTERNATIONAL LIMITED
RIETERFIRAR

ECCELEVONE LIMITED

ELAFAK TRADING COMPANY LIMITED
ENAS WELLNESS LIMITED

ENJOY COMPANY LIMITED

SRR ETERHERIR AR

EXP ENTERTAINMENT LIMITED
BHREBIRAE

EXPO ENTERPRISES

FEHEESZ AT

FAMILY FARM ORGANICS LIMITED

FERTMONT INDUSTRIAL COMPANY LIMITED
EREERRAR

FINART GIFTS LIMITED

B ERARAR

FIVE FIRE GROUP LIMITED

ERERBRAE

FIVE STAR (HONGKONG) TRADE CO., LIMITED
HE(BER)BSBMRAF

FUJINO (HONG KONG) LIMITED
BRHRMA(EB)ARAR

FULUM GROUP HOLDINGS LIMITED
EREEZERARATE

FURANTANG (HK) HEALTH CO., LIMITED
BAZ(ERREBRAR

GENESPRINT INTERNATIONAL LIMITED
EREEERERAR

GENSE TECHNOLOGIES LIMITED
REBABIRAE

GERMAN HANKAI BEER (CHINA) CO., LIMITED
REEIEE(PE)BRAR

GERMANY SKS CRAFT BREWING LIMITED
R ATEREERRAR

GERMANY WILHELM BACH BEER GROUP CO., LIMITED

TR AR BB E AR AR AR

GREAT FOOD LIMITED
R RAARAR

HEBE BEAUTY LIMITED
HIFEEARAR

HENGSHI INTERNATIONAL INVESTMENT COMPANY LIMITED

EEERKREARAR

HIBER TRADING LIMITED

BTEESARATH

HK BOWEI INTERNATIONAL GROUP LIMITED
EEMREREEBRAR

HK BULADI GROUP CO., LIMITED
ERBINFEEERAT

HK HONGXI SHARES LIMITED
ERBERMNBRAT

HK HUA YAO IMPORT & EXPORT TRADING LIMITED
EEERELNEZARAR

HK JIJANGXIAONUAN HOLDING LIMITED
BRLNERERBRAT



64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

75

76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

AL,

92.

93.

BUSINESS CONNECT

giomes

HK KAI LAN CO., LIMITED

ERYMERERAT

HK LAOGANGJI TRADING LIMITED

EREBLEZARAT

HK MASHA GROUP FOOD COMPANY LIMITED
EEBSEERREEERAR

HK MENGXIAOLU TRADE LIMITED

ERHENEEZERAT

HK YUEAN INTERNATIONAL INDUSTRIAL LIMITED
ERRZERBERRAT

HOCI CLEAN CO., LIMITED

BREHAERAF

HOLY LEAF INTERNATIONAL (HONG KONG) TOBACCO LIMITED
ERER(ER)EERIRAT

HONG KONG BELL LIGHT INDUSTRIAL & TRADING LIMITED
ERENTIERIRAR

HONG KONG CASIPI FOOD CO., LIMITED
EEFLHERRARAH

HONG KONG CHI KEE FRIED FISH SKIN SHOP

ERF SRR ERE

HONG KONG EXTREMELY BRIGHT BIOTECHNOLOGY CO., LIMITED
ERBREMPHRABRAR

HONG KONG HEI YI YUEN GROUP CO., LIMITED
EREREEEFRATE

HONG KONG HYDROGEL BIOTECH CO., LIMITED
ERBEEMEMRRARAF

HONG KONG KOWLOON PENINSULA FOOD INTERNATIONAL
GROUP CO., LIMITED

ERNEYERBEREEARAR

HONG KONG LIFE SCIENCES PHARMACEUTICAL CO., LIMITED
ERERNBRERRAR

HONG KONG LINK TRADE TECHNOLOGY COMPANY LIMITED
BEBABENKRARAR

HONG KONG SHENGDELONG INTERNATIONAL FOOD LIMITED
ERREEERRRERAE

HONG KONG SIDIZAI COSMETICS CO., LIMITED
EHRLBFLHRBRAR

HONG KONG SPACE-TIME KEY INTERNATIONAL TRADING CO.,LIMITED
EERTREEREZARAR

HONG KONG THOUSAND WHALE LIMITED

ERTHARAT

HONG KONG YOUZHILIANGPIN FOOD LIMITED
EREZRMRAARATE

HONGFUJI (HONG KONG) INDUSTRIAL CO., LIMITED
HEEC(BER)BEARAR

HONGKONG BAI YUE TANG CHINESE MEDICINE CO., LIMITED
ERAUEEEARAT

HONGKONG HUIJIALI GROUP CO., LIMITED
ERBMAOEBBRAT

HONGKONG JAMMY FOOD LIMITED

EBENKERARAR

HONGKONG LINEMART LIMITED

BRRBERARATE

HONGKONG PHELPS ACADEMY OF SCIENCES CO., LIMITED
ERFAEERNBRAMRAE

HONGKONG TONGLEZI INDUSTRY CO., LIMITED
BEELRLULBERIRAR

HONGKONG XIZHEN UNITED LIMITED

ERELMARIRAT

HUAXIANGYUAN (HK) TRADE LIMITED
ERE(ER)EZERAR

94.

95.
96.

97.

98.

99.

100.

101

102.

103.

104.

105.

106.

107.

108.

109.
110.

111.

112.
113.
114.

115.

116.
117.
118.

119.

120.

121.

122.

123.
124.

125.
126.

127.

HUGE MAX CORPORATION LIMITED
MARRAE

HUMANSA VD LIMITED

IEONGS (HONG KONG) TRADING LIMITED
FR(ER)BRERAS

INFINITUS GLOBAL INNOVATIONS LIMITED
BEIRBIRIKAI AR QS

INNOVATIVE (GROUP) LIMITED
FEB(EE)BRAR

INTELLIGENT POWER TRADING LIMITED

INTERCONTINENTAL BUSINESS COMPANY LIMITED
MNEREBARAR

INTRADIN HK CO., LIMITED
TEHEBBIRAR

JAPAN DD PHARMACEUTICAL CO., LIMITED
BAITITHIZERIRAR

JAPAN JIYE CO., LIMITED
BAEHFHAGHERAT

JAPAN TENGYE ZHIGUO ZHUSHIHUISHE LIMITED
BEBFHRGXGHBRAR

JAPAN YUTIANMINGGUO CO., LIMITED
BAFHEHBEGAEHLARAT

JDE TRADE LIMITED
BEEZARAR

JINGFENG FOOD (HK) CO., LIMITED
ERRERGBARAR

JISONGO INTERNATIONAL LIMITED
EHBERARAE

JRCY LIMITED

KAM TAI (CHK) LIMITED
& (PE)BRAT

KANGAROO (HONG KONG) LIMITED
NREEE(BE)ARAR

KANINE INTERNATIONAL LIMITED
KIDS HITS INTERNATIONAL LIMITED

KINETIC SPORTS TECHNOLOGIES LIMITED
HHEEHRMARAE

KNXES COMPANY LIMITED

HMHARAR

KORCHINA F&B HOLDINGS LIMITED
KPM LIFE SCIENCES LIMITED

KTL FOOD LIMITED
SEREBRRARAE

KWONG ON TONG SUPERMARKET
BEREBRTS

LIANDA XINGSHENG GROUP LIMITED
BrEBREERBRAR

LIFE HOUSEKEEPER (HONG KONG) GROUP CO., LIMITED
EFERER(EB)EEERQHE

LOK YIN HEALTH INTERNATIONAL LIMITED
SARRERAERAT

LUBUDS MANAGEMENT CONSULTANT LIMITED

MARVEL PRO LIMITED
BEHARAR
MASTER ACE DEVELOPMENT LIMITED

MEAT THE NEXT COMPANY LIMITED
wRlERGIHRARAE

MIDDLE EAST LIMITED

28



128.

129.
130.

131.
132.
133.

134.
135.

136.
137.
138.
139.

140.

141.

142.

143.

144.

145.

146.

147.
148.

149.

150.

A5,
152,

153.

154.
155.
156.

157.

158.

159.
160.
161.

162.

163.

29
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New Members

MIRAI ENTERPRISE LIMITED
RIREEARATF

MMG TRADING LIMITED

MO YAU COMPANY LIMITED
EEBARAT

MTK DIGITAL LIMITED
NAKED LAB LIMITED

NEW FLAVOR FOOD COMPANY
MZRRGAAT

NEW SMILE INTERNATIONAL CO., LIMITED

NEWIDE ENGINEERING (HK) LIMITED
MRIR(EB)BRAR

NOMSOFTHEDAY LIMITED

NORDISKA PARTNERS LIMITED
NOSHADO LIMITED

NUO DI IMPORT & EXPORT CO., LIMITED
HBEHOARAR

OPPO INTERNATIONAL LIMITED
RIR(BINERAR

ORIENTAL INTERNATIONAL SUPPLIES LIMITED
REERMEARAR

ORIGINAL INTENTION HONG KONG
il

OSIBAO COSMETICS INTERNATIONAL LIMITED
BRETE(RmERERAE

OXYVITAL INTERNATIONAL LIMITED
AR NERARAE

PAVILION MEDICAL LIMITED
H=BERARAR

PLEASURE TREND LIMITED
HRARAR

PLUSIVO LIMITED

PROFITLAB DEVELOPMENT COMPANY LIMITED
BRIBREEBIRAT

PROPER TRADING (HONG KONG) COMPANY LIMITED
LERRAT

PROTEUX TECHNOLOGY HOLDINGS LIMITED
HERERROBAERAR

QMIX MALL LIMITED

QUANTIDX HONG KONG LIMITED

B ERREERRAR

RAK BIOTECH COMPANY LIMITED
=EEMBHRARAR

RANKED LTD

RATAFIA ROSSI LIMITED

ROYAL BRIGHT (ASIA) LIMITED

ERIE () BIR AR

SAKURA (HONG KONG) PRODUCTS LIMITED
BIE(ER)BERRAR

SCUBA SYSTEM INTERNATIONAL (HONG KONG) LIMITED
NIFRERR(EB)BRAR

SELECTED INDUSTRY AND TECH CO., LIMITED
SENSE CANDLE LIMITED

SENTAL TRADING (HK) CO., LIMITED
FSEZ(ER)BRAR

SHENG CHUAN MACHINERY COMPANY LIMITED
B)II#MARAR

SHENG DE LI INTERNATIONAL TRADE (HONG KONG) CO., LIMITED
BEFHERE S (EB)RRAE

164.

165.

166.

167.

168.

169.

170.
171

172.

173.

174.

175.
176.

177.

178.

179.

180.
181

182.

183.

184.

185.

186.

187.

188.

189.

190.

191.

SHIDA LAFEIL INTERNATIONAL CO., LIMITED
BEEZAIRAR

SHILOSH INTERNATIONAL (HONGKONG) CO., LIMITED
TARATEIR(BHR)BRAR

SIFU GOOD TEA COMPANY LIMITED
EIAUFAREARARAE

SMART FAMOUS CORPORATION LIMITED

BRIRBRARE

SNACK FAMILY FOOD (HONGKONG) INDUSTRIAL CO., LIMITED
ZRURRG(ER)BEARAE

SOUPISM LIMITED
HimERARAE
SPEED ACCESS LIMITED

SPLENDIDE ENTERPRISE CO., LIMITED
HERBEEARAR

STAR BEST DEVELOPMENT LIMITED
REZRAIRAE

STARS MUSIC INTERNATIONAL LIMITED
EREMRARAR

SUNRISE EMARKETING LIMITED
ERETEHAMRAR

THE FUTURE ROCKS COMPANY LIMITED

THE ONE MEDICINE INTERNATIONAL LIMITED
—RBERRERAR

TIME2PLAY GAMES LIMITED
GUR LR A R AR

TINA'S DRESSER COMPANY LIMITED
RIMEMFBRBERAE

TOTAL SUCCESS ASIA LIMITED
TETEEENAIRAR
TRINITY DEVELOPMENTS LIMITED

TRY TRY LIMITED
FRERARAE

UNION PROFIT COSMETIC INTERNATIONAL GROUP LIMITED
BHEREFEEAERAT

UNITED WHEELS ASIA LIMITED
BEHMEAARAR

WANTAGE GROUP LIMITED
HEBXERARAR

WEIKOUAI (HK) INDUSTRIAL LIMITED
WOR(FR)EXRRAT

WELLMADE CORPORATION LIMITED
WREEFRAF

WING LOK

KB

YIHETANG FOOD GROUP (HK) LIMITED
aRERRER(EE)BRAF

YUEN TEA COMPANY LIMITED
EtARAR

YUMMYDAY INDUSTRIAL (HK) LIMITED
REBE(BB)ARAF

YUNSHENGTONG (HK) CHINESE MEDICINE HEALTHCARE R&D CO. LIMITED
HER(ER) hRERRAEARAR

Join Us

RAHFINES



GS1 HK Calendar

6 JUL

Briefing Session on Hospital Authority’s
DataMatrix Requirement on drug product
packaging (Webinar)
BirEIERHEY B EREAGS] DataMatrixiRi
ERENE (4B LET)

14 JUL

HK Alliance of BA&E Information Management

Association (HKABAEIMA) Members' Dialogue:
"Opportunities for Development of Digital Twin
for Smart City” - GS1 HK as speaker

20 & 21 JUL, 10 & 11 AUG

“Go Smart” Supply Chain Certification Course:
Implementing Industry 4.0: Leading Change in
Supply Chain and Operations (Hybrid)

TGo SmartFESREERIZ BT X 4.0
MR EEED (1R LR TRILET)

BUSINESS CONNECT

GS1 HK ;ZE1 A%

Go Go
Digital§ Smart

13-15JUL

Business GOVirtual Tech Conference*
- GS1 HK Sharing Sessions on 13 Jul:
14:00-14:30 - Cross Border eCommerce (by GS1 HK & Noble Health)
14:30-15:00 - Smart Operations & Data Analytics (by GS1 HK & Sun Fat Heung Food Products Ltd)
ERQEREREE"
- GS1 HKER7H13RETHA=:
14:00-14:30 - BIRE 5 (AGS1 HKREEH B =)
14:30-15:00 - BELEBREEDT (HGSL HKEHMHERRBERATNE)

14 & 22 JUL

“Go Smart” Certification Course: Digitalisation
& Industry 4.0 on Food Traceability (Hybrid)
TGo Smart B EF12 - BHEER TH#4.0EEER
B (AR AR TR EST)

22 JUL, 26 AUG

“Go Digital” Barcode and Digital Service
Workshop (Webinar)
[Go Digital |{&RE RS T £ (48 L#1T)

31 AUG

GS1 HK Food Safety Forum
GS1 HKERZ2HIE

Upcoming Events
B RITRYIEED

* GS1 Hong Kong is the supporting organisation
GS1 HK# 2 F5His

Join Prize Quiz to Win a Cup of Coffee
BB FE—FnmE

Comprising of more product information than traditional QR codes, GS1
HK’s “1QR” empowers consumers to gain access to all-round product
information simply by scanning the QR code, helping to enhance
product creditability, authenticity and safety.
GS1HK#EHMIMQRILEL—RQRIBEBEEZEREN HEER 7%

MR ELZ T ENEREN EAERNAEE- BB k2a Mo

SCAN to \

experience
now!

e Ko H

K R2ER

Join our prize quiz to enjoy a

1 chance to win a cup of coffee!
(we will select 10 participants who
answered the question correctly)

U2 ENTHEERZS ARG
AT — k!
(AEHIELOMEHHENSNE)

Hong Kong

T 2863 9740
E corpinfo@gslhk.org 30

Please contact us to learn more about “1QR”
U AE A g 7T B SRR T1QR]
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HONG KONG
Hong Kong G Sl FOOD SAFETY FORUM

GS1 HK Food Safety Forum 2022
Food Safety and Consumer Trust:

Navigating the Road Ahead

31 Aug 2022 | 13:30 - 18:00
Hong Kong Productivity Council (Hybrid Mode)

GS1 HK’s annual Food Safety Forum will bring together the collective wisdom of industry
experts and practitioners, exchanging insights on ways to ensure food safety and consumer
trust in the road ahead via the adoption of innovative technologies and international
standards for food management systems.

ol O

....;!':.:.: @

¢
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One of the Renowned Engaged 1,330+ Award Presentation
largest Forum speakers from industry leaders Ceremony of
on Food Safety global and local over the years Quality Food Scheme
Join for FREE to: sg‘?v'Ster
® Hear thought-provoking Ideas from Government and leading firms -
® Explore innovative solution showcase E E
® Enjoy networking opportunities
® Keep abreast of the latest food safety issues .
Website: www.gslhk.org/food-safety-forum-2022 E -

Enquiry: Ken Ng | Tel: 2863 9753 | Email: food@gslhk.org

GS1 Hong Kong

22/F, OTB Building, 160 Gloucester Road, Wanchai, Hong Kong GS1 is a registered trademark of GS1 AISEL.
T +852 2861 2819 E info@gslhk.org www.gslhk.org All contents copyright©GS1 AISBL 2022



