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EDITOR’S NOTE #RigHI5E

Innovations can Save Your Life
ZERR 14 Bl BT AR R AE A

The pandemic, the ageing problem and labour shortage
have brought a transformative change to the healthcare
system around the world. Hospitals are looking to “Go
Smart” with innovations to improve patient health outcomes
and save lives. Some of them are using drones to deliver
emergency medical supplies, transplant organs, rare blood
etc to save people in quickest & surest way, whereas some
are remotely monitoring vital signs of patients such as blood
pressure, pulse and respiration rate, so healthcare
professionals will know instantly if their patient s
deteriorating and deliver care at the right time.

Medical reform is also happening in Hong Kong - the
opening of the first digital smart hospital in Hong Kong,
CUHK Medical Centre delivers a great pathway for
healthcare revolution. With the guiding robot called “Rolly”
to greet visitors at the entrance, CUHK Medical Centre uses
pioneering solutions in healthcare, including electronic and
paperless medical record system, mobile ICT, real-time data
and Internet of Things (IoT). GS1 global barcode standard is
also adopted throughout the hospital’'s drug management
system, helping medical professionals to identify & handle

medicine with ease, thus ensuring safe medication outcome.

Significant breakthrough is also seen in pricing of private
hospitals, as citizens can now enjoy quality medical service
in affordable and transparent prices in CUHK Medical Centre.
Innovations actually make a difference in every aspect of our
daily lives- our shopping experience can now be improved
with a barcode/QR code scan, our work can be completed
faster with digitalised operations and automation etc, and
GS1 standards always play a pivotal role in between.

Not only HK hospitals, HK brands and HK products are also
transforming to address future challenges. The cover
interview features Dr. Fung Hong, the person who involved
in the development of Smart Hospital at early stage. He
revealed the 3 Smart pioneering solutions adopted in CUHK
Medical Centre - Smart Care, Smart Medicine, Smart
Management, and expressed his wish towards Hong Kong’s
medical reform. Hong Kong brands like Diamond Restaurant
& Come In Enterprises also shared their success stories in
establishing reputation of Hong Kong brands with quality
and perseverance, supported by Smart Barcodes &
digitalised trade platform.

Enjoy reading.
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About GS1 Hong Kong FINEEE RGBT
Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their
digital transformation, improve supply chain visibility and efficiency, ensure product
authenticity and facilitate commerce connectivity, through the provision of global supply
chain standards (including GTIN & barcodes), and a full spectrum of platforms, solutions
and services.

GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors
including retail & consumer packaged goods, food & beverage and food services,
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of
trading partners, industry organizations, government, and technology providers, we can
foster a collaborative ecosystem with the vision of “Smarter Business, Better Life”.

As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.
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First Smart Hospital in HK brings

Pioneering Solutions in Healthcare
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Dr. Fung Hong
CEO of CUHK Medical Centre

e
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Overlooking the Tolo Harbour, CUHK Medical Centre (CUHKMC or “the
hospital”) presents itself with a modern outlook. Being the first smart
hospital in Hong Kong with full 5G coverage, its reception area is fitted out
with several self-service kiosks and a guiding robot called “Rolly” providing
patients with faster and more convenient service. Dr. Fung Hong, CEO of
CUHKMC (“Dr. Fung”), noted that advanced technology will not take over
the jobs of healthcare professionals, but allow them to focus more on the
treatment process and provide more quality, efficient and affordable
medical service to the citizens.

Transparent Pricing & Caring Services

Hong Kong is blessed with world-class healthcare services, but the
healthcare industry is facing more burdens and challenges, such as the
long queues at the public hospitals and opaque price structure of private
medical services, as Dr. Fung pointed out. He hopes CUHKMC can bridge
the gap between the public and private healthcare systems. Guided by its
not-for-profit principle with a focus on R&D and education, the hospital
banks on innovation and technology to deliver quality and efficient services
at affordable price levels. It will also take on referral cases from the Hospital
Authority (HA) to help alleviate pressure on the public healthcare system.

YHEEHRTEEESRNBEBDPXREER
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Smart Care Makes a Patient-centric Hospital

Digitalisation and smart technologies are the foundations for today’s
healthcare service. “From doctor consultation to homecare, we support
the end-to-end patient journey by integrating mobile technology and
real-time data into the treatment process. Focusing on Smart Medicine,
Smart Care and Smart Management,
procedures and hospital operations by making them smart, in order to
reduce administrative workloads on medical professionals and allow them
to focus on their patients.” Dr. Fung said.

we will automate healthcare

A smooth clinical process and satisfactory patient
experience are the two most important factors for the
provision of patient-centric services. CUHKMC will
launch a mobile app for outpatients to make doctor

appointments. Upon arrival at the hospital, the patient
will just have to check-in and print the queue ticket at
the self-service kiosks and wait to receive alerts of
gueueing status via the mobile app. The mobile app is
also able to show detailed information such as a
patient’s consultation records, medical reports, drug

Emergency

@) &=

Doctriod Medicine Shop

[ occvore ]
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Appointments

allergy and more to uplift service experience.

For in-patients, each and every hospital bed is equipped with an
infotainment panel that provides TV and internet access, and usable for
meal ordering, hospital bill checking, tele-visit, tele-consultation and so on.
This is particularly helpful for maintaining social-distancing in the current
unsettling pandemic situation.

When patients check out from the hospital, they can conveniently pick up
their medical prescriptions at the nurse station located on the in-patient
floor, saving the trip to the pharmacy on the ground floor.

Smart Medicine Does More with Less

As the saying goes “you cannot make bricks without straw”, one of the
“straws” of the hospital is its electronic medical record system which is
fully connected with the Government’s Electronic Health Record Sharing
System (eHRSS). With the patients’ consent, healthcare professionals
can instantly get access to their medical history, which aids medical
consultation and clinical decision making. This system is also conducive to
information transfer between healthcare practitioners helping to save
time and go green.

The hospital has introduced
E-Med Cart, an loT-connected
drug trolley, to its medication
distribution  workflow. The
nurses will need to scan a
patient’s wristband barcode
and verify the information to
unlock the corresponding
compartment on the trolley,
reducing the risk of

medication error.
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In the pharmacy room, each type of medicine on the drug shelf is
attached with an electronic tag. The tags will be lit up in different colours
corresponding to the prescribed drugs selected by the pharmacists on
their electronic tablets, making it much easier for pharmacists to gather
what they need. The hospital is also the first in Hong Kong to introduce an
automated drug dispensing and packaging system, which packs the
required dosage for each scheduled time individually to make sure
patients take their medications on time and reduce the chances of
missing and incorrect medication.

HRRB L E EEENER L ESBEY)
HEBFRE EAIMN TR EBAERNER
HEYR BER T EYNBEFREESIE
TRIBRGIEI 73 BEER M LG B ) o
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By applying the GS1 global barcode standard throughout the hospital’s drug

management system, medical professionals can identify and handle medicine

with ease. The hospital is also using the “ezZzTRADE” cloud platform to

automate its medicine ordering and shipment process. “The GS1 barcode is

crucial to our drug inventory system and daily management by reducing errors

in drug supply, ensuring safe medication
outcome and increasing operational efficiency.”
BEirrHREIE FIFEAGSIZIKIEIZE HEEE A K SH
Ak EE; ANRAURESERNERZ I ERT e BEms]
BREEEREEIMEBBEIE  IGSURBHERETFTKRAR
FRBEEFEEE AMARERHELHE - RAREL 2 VIEM

EEIE

Smart Management Saves Money & Time

As medical equipment and devices become more sophisticated in all
forms and sizes, a set of common language is needed to connect,
categorise and analyse the huge amount of health and illness-related
data generated by them. “We are deploying the HL7 standard-based Fast
Interoperability Resources (FHIR) system to bring all
equipment, devices and systems onto one single platform with loT

Healthcare

technology in order to enhance connectivity of the hospital’s information
system. This will help boost pharmaceutical service efficiency, reduce
unnecessary wastage and ultimately alleviate patients’ financial burden.

Endoscopy Centre is equipped with advanced medical equipment and
technology, such as the automated endoscope disinfection system.
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Currently, the hospital has an in-hospital navigation and GPS system that
allows medical staff (and patients) to track the real-time locations of
people and supplies, ensuring patient safety and the movement of
resources. For example, the hospital linen, staff and patients’ clothing are
all equipped with RFID tags to enable easy identification and tracking,
hence saving a substantial amount of time for stock-taking.

“Do not underestimate linen management. 20-30% of wastage can be
reduced with proper handling and control. Unlike public hospitals, we do
not need a large amount of supply reserves for emergency situations.
This allows us to spend on an “as-needed” basis and helps improve our
cash flow which is highly important to private hospitals like us.”

(55
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Involved in the development of the Smart Hospital since the beginning,
Dr. Fung thinks the imbalance between Hong Kong’s public and private

healthcare systems has gradually improved. With the hospital gradually put

into service, he expects CUHKMC to set the stage and pave the way to further
medical technology advancement and system reform, allowing everyone to

enjoy affordable and quality medical services.
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CUHKMC Info

The hospital can cater for 516 beds, while it currently offers general
out-patient and specialist out-patient services including ophthalmology,
cardiology, urology, etc., and medical services covering imaging diagnosis,
physiotherapy, etc. The 24-hour emergency service, obstetrics, along with
120 in-patient beds will be available in the 4th quarter of 2021.
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Go Digital

-
3 Tips to Boost Online I

Traffic for FREE L 4
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As brands are setting up their online business, marketing strategies IEHRHEZ REHER LEE SRS HER
that drive traffic to online stores are crucial to their success. In fact, ?Eﬂiﬂf)\iﬁ%“m‘qjﬁ’]}ﬁljj%ﬁﬁ? REEPR T B E
barcodes are not only must-have items for merchants to list RER EZRNNMETER  BriEEGS1 HKEE
products on e-commerce platforms, but also a key enabler for GS1 %%L/(Bi(%fﬁk& RAMEERE !

HK members to boost online traffic for free with 3 marketing

strategies!

Drive Consumers from Offline to Online to Boost Traffic

1 HBEEFEARE  EINRE

Simply by scanning product barcodes with mobile, consumers can search for
product information and visit online stores of brands directly, driving traffic to
online stores.

HEERBUFHRFEHEE LARE IRESER ROEEE S mEBHENE » BIAR »

Offer Multiple Discounts to Simulate Purchase
BEEE  SHEEERE
Delivering the right offer at the right time can even create surprises for consumers!

With our product information portal, GS1 HK members can also generate Smart QR
code - a QR code that breaks the limitation of traditional QR codes, enabling
businesses to use the same code for different promotions at different times, thus
encouraging consumers to purchase!

EREREEETREEEREAHEETRES !

GS1 HKEEIEHREEEE AJEREFEZQR  LQRIBH R EAQRIET) sZ2Em R UE— B84 EME—QRES IR
BRERETAENERESE HEEBARERE!

Expand Marketing Channel to Attract Potential Consumers
YN ERE ) IRE BT HEE

Expanding marketing channel can be an effective way for brand promotion,
especially in boosting website traffic and attracting new consumers. GS1 HK
members can list their products on the online platform - GS1 HK BARzaar for
free, reaching out to 8000+ corporate members.

ERZEFrEREERE ﬂ%%ﬂ%im%@ﬁﬁj\iﬁZﬁ? VIRSIEL BT HESE o
GS1 HKZEMERARENGS]1 HK BARzaarf8 L& E2R #EE8000+1 ¥ &
B R BTHEERES -

Contact us to learn more Ei4&E M T #EZ | corpinfo@gslhk.org
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GS1 Appointed to the Industry Advisory

Board of ICC

GS1EZEMAICCITRANEZEE

GS1 has been appointed to the Industry Advisory Board of the
International Chamber of Commerce (ICC) to support the Digital
Standards Initiative (DSI),
international leading stakeholders
harmonised, digitalised trade environment. GS1 is represented on
the new board by Miguel Lopera, President & CEO of GS1.

a global programme bringing 30

together to establish a

ICC is comprised of global and regional bodies working on different
aspects of international commerce and business communication,
including FIATA, SWIFT, GLEIF and WCO.

GS1 is working hard on improving

GSIEEZEAHRMEAMUCOTESNAS
EgHP—8 BRI ETETEFNELRS
EATSREIZ 25t 8)(DS) 1 I EERMEISLE 5
IRIB-GS1EFFRITEAEFMiguel LoperazsGS1
BIRe
ZITEENEEGER T 2 HEZHEREELEE
BREHEENES BERREEREREHE
F(FIATACRIKIRITERMEEHBE(SWIFT) 2
BOEANER B RIEE S (GLEIF) Kt Fi5Ra4A
#H(WCO)°

international trade flows and

supporting digital supply chains, something closely aligned with the

objectives of the DSI. We believe that GS1 standards and services can

add great value as the initiative develops and progresses.

GSLIEER I E S IKEZ RSB RS CHERE  BDSIFIESER - RIFIAE

GS1RRE R BRFFAE 7 DSI5T BB 3 A SRR AR ©

Miguel Lopera GS1 CEO & President
GS1FERITHALH
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Cantonese Culinary and the Succession
of a Canton Opera Legend

Promoting Quality HK Local Brand

BREREXNRERER
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Andrew Leung
Director of Diamond Restaurant

RER

BEERES

Andrew Leung, Director of Diamond Restaurant, has spent years to
build two seemingly irrelevant brand names: Diamond Restaurant,
the famous Chinese restaurant brand that brings lots of fond
memories, and Pharmabelle, a personal care business that promotes
natural products. foodies and an
up-and-rising brand for wellness advocates, both have inherited
values and principles passed down through generations.

A household name for

From Tradition to Specialty

Located in southern Australia, Tasmania is endowed with unspoiled
and the purest waters, which is why the seafood bred there is known
for its pristine, rich taste. Knowing this, Andrew decided to add wild
Tasmanian abalones to the Diamond Restaurant portfolio. Caught in
the deep sea and canned after cooking, the abalones maintain their
original juicy texture with rich protein and have become the
signature of the brand. “The nutrient-rich wild abalone are the
nature’s superfood. We are proud that our products are certified by
Abalone Council Australia, testifying both the product rarity and our
commitment to ocean sustainability.”

Served in the leadership team for a French luxury jewellery brand
overseeing the Greater China market in earlier years,
Andrew is committed to maintaining Diamond’s
prestigious image by focusing on quality rather than
quantity when enhancing the product variety. He is
dedicated to bringing premium Chinese food
ingredients sourced around the world to the local
market. “Beside Australian seafood, we procure wild
dried seafood all the way from New Zealand and
South Africa, purchase aged tangerine peels from
Xinhui, produce abalone in braised sauce in Taiwan as
well as hand-made naturally sun dried egg noodles in

EABRRESFEE R (Andrew) U S F RS
EMEELEATRNMRE —ERREF B K
HFELRBAERBES 5 —B2RERANEA
HIEAmmE, MEHEA T —E - —EARR—(E
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mainland China. These exceptional delicacies have been served inin
Cartier’s VIP parties and high-end restaurants like Yung Kee.”

Small Barcode Turns into Big Opportunities

Diamond Restaurant’s products are now available in physical or digital
stores of city’super, Pricerite, Wing On, Yue Hwa and Ztore. Andrew
promotes the products by creating and sharing new recipes, and
setting up pop-up stores. He believes GS1 HK barcode is a useful tool
for product management and online listing, which increases product
exposure through better online and offline promotions, raises
consumer confidence and enables the company to develop 020
retail. With a mobile scan, consumers can be directed to online

outlets or GS1 HK Product Website (wall.gs1.hk).

MERERE EAEBRRIFE TR EARM
FIREBEEM S SBIEEZAF PR Z A
BERMDRE RS SR BNRFRFES

IIMERBE H KBRS
EmIZEEcity'superBE kL Ztore
EERERBEBEE  AndrewBUREEDZ
B R UIRPEEEHEHEE MR AGS1 HK
BIETEENEREER LR R ABEZ LLF
TEHERABN EURAEEEGE L KERE
HEO20ZE HEERMEE RIRFE FAE
HEIEMNELHER RECSIHKEREE
(wall.gsl.hk) e

GS1 HK Product Website (wall.gsl.hk) can be served
as a trusted source of product information, displaying
company hame, contact, social media, barcode number
and addresses etc, which not only enhances the
searchability of HK products with “489” barcodes, but
also enables consumers to purchase products with
confidence.

Q

Diamond’s Reputation Appeals
to the New and OlId

Andrew’s maternal grandfather, Mr. Kam Shui-fai, is the founder of
Yung Kee Restaurant and Diamond Restaurant, and his paternal
grandfather is the legendary Cantonese opera actor, Mr. Leung Sing
Por, MBE. The 74-year-old Diamond Restaurant is not only filled with
Andrew’s childhood memory, but also the collective memories of
many Hong Kongers. “Costing over millions of dollars, the Grand Hall
in Diamond Restaurant had hosted numerous wedding banquets
and birthday parties, and the artefacts now become Hong Kong
Heritage Museum collections. Not only does it inherit Chinese
banquet feasting culture, but also holds a generation of fond
memories. Even though the physical restaurant no longer exists at
the moment, the Diamond Restaurant-branded gourmet collection
attracts customers to revisit the good old days.”

GS1 HKEMME(wall.gsl.hABRRERIFEANFEE>
HERBDLW BB LT R E BREBER
48R EMER R ES THEBHEEERSARAER-

EOIRN ST AR
AndrewBI AR BB RIBAER A A HIEE
EREmEBR R TRET IRPEREERIMBE-#
B74ZFEEVEABRNMEmEE Andrewid
EEFREB TRFZEBANERMDOIE-TEL
BERANERAEEREBOR EFRMNE
BSENSHHE RREBCEYEII DR R
BEREARBEE - UREBE—RANERE-
PRUBMEBAREE R MR NIRSIFFZBRERS
MmEBREE
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Establishing New Brand with
Legacy of Quality

Harbouring the family reputation and status, Andrew adheres to
quality-first principle when he develops the personal care brand
Pharmabelle. “Australia’s abundance of natural ingredients speaks its
quality.”

Pharmabelle’s signature body wash is aloe vera base that soothes and
hydrates sensitive and eczema-prone skins. The SPF zinc oxide cream
is reef safe, protects the environment and our health. "The summer in
Hong Kong is humid and sultry, causing eczema for many. They found
our products provides great relief to their symptoms, and many have
become Pharmabelle’s loyal customers through word of mouth.”

To bring all-round care inside-and-out, the brand provides manuka
honey, floral infusions, etc., that enhances immune system, supports
anti-oxidation and detoxification for the users. Designed for Asians,
Pharmabelle provides health solutions at an affordable price.

Hong Kong Brands Enjoys Advantages
BEmMEEES

T on R A E B B
Andrew#t B EREE nJEERBERE®D
M EEMZE PR TEREPharmabellef@ A
IR R RE AR TRMEM BIEMN
BRAE R EMF e SE B RERE

MBI ENARER EEE IS HEERE
B EEREVBRRRZ AN HBR -HSPFIE
PriERE = (ML 2 ) (REIRIE B RHRET M
HEE - TEBERXWRMB TLRREZALTH
BRESBIARER EOEEETHHRST
PharmabelleF) B ERBEE <
mEERNSIAZETBRE - TTES EARAR
B BREC - HFEII BITRINEZER
BHEE -AndrewiB B E A M AREMEE
tEEEEE R

As the pandemic continues, Andrew said that it has little impact on business because the
brand aims mostly for Hong Kong customers. In addition to the brand’s own online store,
the products are available at Harvey Nichols, Wing On, Royal HK Yacht Club, K11 Beauty,
Nail Bar etc. He is also considering to develop cross-border market. “"Hong Kong and
overseas products often convey high-quality and reliable image. | believe mainland
consumers are willing to spend a premium for it, especially Australian natural brands

managed by professional pharmacist, which is a sign of great confidence.”

ZIEFRE Andrewls A HERTEA N AmiEHUEBEZ R T -HEK

Fx B B 45 Harvey Nichols k2~ F B = K11 Beauty~Nail Bar
LREIMNERERBEMG [ EAURSIERTEEESE
AIENER HEEAMEEERECEES 50 2R EE AN FI1E
BRI KA RN B 25 0RsEe
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Key Strategies for Future Food
Safety in APEC - Digitalisation
& Innovation
5K B HT A 4 APECK 2R
EmTZEHHER

APEC Policy Partnership on Food Security (PPFS) endorsed the
Roadmap for 2030 to enhance food security and supply chains in
APEC for the next decades. GS1 and partners in ABAC proposed
some of the key strategic points including Global Data Standards,
Interoperability, Traceability and Digitalisation.

Anna Lin, Chief Executive of
GS1 HKis the HK
representative to APEC
Policy Partnership on Food
Security (PPFS)

GS1 HKAAHM R B APECE SR
ZRBRBHE(PPFS)NEERE

APECEmMZEBERBE M (PPFS)HEE T 20308
BigE EERITAPECHERN KL ERZ S
FftrEE-GS1EHABAC(APECT 50 E =)
EBIEBHER T RRSEISI2IKEIREZ(Global
Data Standards)~ BB B @M EHEE IR 205 o

Key actions include:

* Promote wider adoption of Global Data Standards for food &
agriculture products and other interoperable digital technologies.

* Actively encourage government schemes which provide access
to and promote introduction of innovative products and
technologies.

* Promote public-private partnership to facilitate the use of
innovative technologies for the whole food value chain.

FEEREE:

c EHEBEBERERRBAREERNEZ
P& MU H MBI AR B 1R (PRI BhE At o

« TEIBMEEBT ST R R T A AR R
EEfme

s BERANERBEE REANNKNEBER

B EENER.
Read More E. E]
HEEL =
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From New Immigrant to Nobel
Laureate: A Hong Kong Tale of

Perseverance and Triumph
HAMRREFEERESZA
BB IEETFRNE

llllnl

EI-

Chan Kam Sang
Founder and Chairman
Come In Enterprises

REE

WREXAMAREER

Located at Tin Wan, Come In Enterprises’ office looks clean and
modest, just like the owners of the company. Began with wholesale
business trading Southeast Asian food, the company now set up its
production lines and sell few hundred product types under its own
brands, supplying for more than 1,800 corporate clients including
supermarkets, department stores, hotels, etc.
Committed to high standard and integrity, it has lbeen one of

builders for Hong Kong’s reputation in product quality and trust.

restaurants,

“Qur crispy prawn chili sauce is one of the most famous products,
many customers prefer our brand than the others. A company tried
to imitate the sauce by sourcing from Malaysia, but they failed to
replicate the flavour because of cost and other concerns.” Chan Kam
Sang, Founder and Chairman, and Chan Yau Li, Managing Director
of Come In Enterprises shared the story of a family starting and
sustaining a business for decades, echoing a generation of Hong
Kong people who strived and achieved success.

Pushing Limits for Excellence

Came from Xiamen to Hong Kong alone, Chan Kam Sang was being
looked down for his language proficiency and identity as new
immigrant. Labor works became his only option to survive in the
city. Despite so, Chan kept upgrading himself with determination
and passion, for example, in a Chinese New Year, he
spent all his savings to buy a typewriter and learnt
to type in just a few days on his own. He also took
initiative to study English in the British Council.
Seeing his wife working multiple shifts to make ends
meet, he decided to establish Come In company
and ventured for a better future.

13
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EEHE

“Lack of capital at the time we started, we could only rent a
100-ft-sg-area at the back of a store from my friend. | worked as a
salesperson and delivered goods by tram or bus in the daytime, and
learnt how to drive and attended school at night. Life was tough back
then, but it was fruitful.” The story of Chan Kam Sang not only is filled
with blood and sweat, it is also a legacy about pursuit for quality.

Quality Always Comes First

Acting as an agent for oversea brands since 1988, Come In
registered Homei brand in 2002. Eight major product lines have been
developed since, including sauce, seasoning, breakfast, grocery,

frozen food, etc.

“Sarawak state in Malaysia is rich in pepper. The local factories
usually grind peppercorns into pepper powder with iron sheets,
causing metal particles left in the spice. After we import the
products, we need to check for metal substance, conduct
processing and packaging to ensure strictest quality.” A media
report once called out the pepper sold in Hong

Kong carried different degree of contaminant.

In response, Come In showed certifications

from testing lab to clear its name and the media

made public clarification immediately.

Awarded  with  1S0O22000 HACCP
qualifications, the company’s own production
plant in Hong Kong exudes quality. “Southeast
Asian delicacies are now widely accepted by
Hong Kong people, our crispy squid and
seaweed spicy sauce have become hot items.
We further created ‘low-sugar’ kaya spread last
year to meet the local demands for healthy food. The product
actually falls into the ‘No Sugar’ category set out by the Center of
Food Safety (i.e. no more than 0.5g sugar per 100g food), but we are

and

imposing stricter standards to safeguard the health of our
customers.” Its solid pledge to food quality is what drives the
restaurant groups like Maxim’s and Super Super Congee & Noodle,
as well as 5-stars hotels to use Come In products for years. It also
helps them score the “Consumer Caring Company” title, endorsing
their excellence in customer service.

TEERERESEM REEABRREZER
BAIO0ORMMUELE B RFREEFXENXE

FEMERSEE B M EEE2RENKL E
BROHAB R BHEERE REENKER

EBERENET FAREBRLE BEFIENE
B

_ EFT— /—’—

EE=E== Ey_.]—}_\_n\}_gk

RREXB1988F—EHREBImE BE
2002F BRI R ESERSRKERART
BEEFER FE - BE - RBmEC

[ES BR P8 S Bih 25 B PN B A B MUK » &5 3t T R & LA
RIS At < E R AME 2B PRT
MAEBRBECBEBRAMIOES TEE
R LN R ) B AR RSB E LS
B 2 E B REBAI R AR ORE <

ZIREEREEL BB

WREEEAMBERME EERFISO0220005
HACCPEIRER:8  EERA RE [ & B HHAR
BERMIER AREB - SRRBENAET
B AR aaBAHRENEI RFERMAESD
RHEmIr SEAE BB ET RLZRORE 100
REYMETZIR0.5R BN N ERE I E R BRMAT
BRI LB REREIEA RERXIMEEE
HRENR X0 —HESEERENEL
EHRBEZ FREFFIBEHR M RRIMEME2F
EGSIHKEFRILERE  ERARREE
ENHBRIR
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IS BEIEEIFT
R EB1995FF R EFEANL > 20024 #E
EEEIBE TR GS1 HKI@m 2 (ezTRADE)

Embracing Innovation in the Digital Era

Come In started to digitalise company operations in 1995, and used
barcodes and ezTRADE platform of GS1 HK since 2002. Chan Yau Li

said the platform is magnificent.

ezTRADE enhances our

e RAMBTaRNMERZE

efficiency by simplifling our

transaction procedures with different clients, saves time and

resources, avoids human error, improves cash flow, and a lot more.

We have integrated the platform with our ERP solution to connect

different systems and automate the operation flow, facilitating

trade in a great way.

ezTRADEZBAEBCEESAMZRIFIEREF Z2EHEM T 2EAF
BENR B -BER BRARER NERRD TRETS TR

R HEERPRA

Using the transaction data stored on the platform, GS1 HK partners
with banks to offer trade finance service in recent months, hoping to
streamline the trade finance application and assessment process.
Chan Yau Li believes the service can make SMEs’ loan application
easier, and he hopes more financial institutions will join to drive down
the financing cost.

Aimed to boost brand awareness by taking part in different expos
and opening e-shop, Chan Yau Li acknowledged the next generation
barcode - Smart Barcode - can help improve online product
searchability and reach potential customers to drive sales.

Established Reputation Across the World

Available in Mainland China, Australia, the United States, Canada, the
United Kingdom and many other markets, the brand sets a great
example that Hong Kong credibility,
value-for-money and trust to the world. Recognising his leadership
and outstanding contributions to the economy and society, Chan
Kam Sang received the Nobel Laureates Honorary Fellowship &
Award - Asian Chinese Leadership Award in 2018.

conveys values -

As the COVID-19 rages on, B2B businesses like Hong Kong Jockey
Club and F&B outlets saw a sharp fall. Fortunately, it was offset by
the growth in sales from retail sectors, like Wellcome, PARKNSHOP,
Yata and other online stores. “For more than 30 years in Hong Kong,
we have seen ups and downs; the situation is tough now, but we see
hope in the market as different scale of businesses, both online and
offline, are flourishing. No matter what, clients and quality are our
most valued assets, and we are committed to our legacy by investing
in innovative technology and diversifying our products to sustain
Come In and reputation of Hong Kong brands .
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Go Digital + Al

BEREEERERETE, S"SEEXAXANMAENE], AR BEERCEEHEEN
15, B LEY ERsaEBEEETTRINERE,

The physical store business has been affected by the epidemic, putting the retail
industry under unprecedented pressure. At the same time, the epidemic has also

reshaped consumer behavior, and online shopping has become an indispensable
channel for contacting consumers.

AT RRELEREBIERE, ARNAEMEEREERR, M Al BREIFEES
RYE R,

In order to overcome challenges and respond to disruptive threats, companies must
rethink their operating models to achieve innovation—driven growth with Al.

\4

Solid Customers, Chatbot User Language Support
Learn more Greater Bay Area 80,000,000+ SC,TC,EN
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Special Feature

Attention to Sellers!
Unauthorised Barcodes
Can Lead to Big Problems
BERERE!

A EFRE R IR RIS B

No matter whether your products are sold on e-marketplaces or
physical stores, barcodes are needed for product identification. GS1
is the only official provider of GS1 GTINSs (i.e. barcodes). As the local
chapter of GS1, GS1 HK is the only authorised body in Hong Kong to
assign barcodes. We have not authorised any other organisation to
issue barcode on our behalf.

Therefore, all non-GS1 organisations claimed to be selling GS1/GS1
HK barcodes are unauthorised bodies. Some sellers misused
unauthorised barcodes from non-GS1 organisations, which incurred

financial loss or even legal charges.

ERCNERRNRLNEREES BN EHR
BIRISEE QMR o A RIS 5B AR GS1EM
—EHRKERKBIEENKE MEEERR
E7E (GS1 Hong Kong)&BGS1ME BN G » Ik
EEBW—ARECTINIEIEAEE I IR
A E AT S B R RS-

B KRN E EEIRBEEGSL/GS1 HK
IREERIIAE IR RERENHE ARRERR
FAIEGSIE A RENIFES BREBRBERN EER
EEREEE

4 Types of Unauthorised Barcodes Risk
RIAATRARLBIZ (RS B B

X Barcodes issued by non-GS1 organisations
[IEGS1AE A FREERIIKES

X Expired GS1 barcodes

e Products removed from shelf, incurring money
loss caused by product repackaging or misused
barcode replacement.

ER TR RRESERENBERFTREEMBE

GSUFRPEMBENE DM iE A

X GS1 barcodes sold by GS1 members
MEMGCS1E B S ERIKN

EREZiEN

® | awsuit

ERRERER

X Reused barcodes (same barcodes used on
different products)
FEABEBREME RIS

® Tarnished brand image
FERBERREBE

Amazon: Products with Unauthorised Barcodes
will be Removed

As announced by Amazon, products with invalid GTINs (i.e. not
provided by GS1) will be removed. Other e-commerce platforms like
eBay, Alibaba and Google also require or recommend merchants to
provide with GS1 barcodes for product identification, enabling
merchants to search, compare and buy products easily.

Contact us at corpinfo@gslhk.org to learn more EUHNEAEARFI THES
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BREE

2 Challenging Tasks of COVID-19
Vaccine Supply Chain in HK 00

EFRAEHERE 2R E K

The journey of COVID-19 Vaccine in Hong Kong was featured in EiH—HREREE 36" Visdo Hospitalar
the English version of the 36t Visdo Hospitalar Magazine. David (BEXHR)IBT TEEHE S BRER - BA{E(DCH
Mouland, Vice President Logistics of DCH Auriga (Hong Kong) Auriga)¥fEI42% David Mouland 2= 7 E 5
Limited shared the challenging tasks involved to ensure the safe and BXE R XBREFEEREE L2 RENEER
efficient storage & distribution of vaccines, and how GS1 standards BF| M & EPkE > U ERGSIEZE Y AR EFEAR
can help protect patient safety. Lo

Freezing Challenge at 3 Min 30 Sec

353 30F BY Bk ER 2 an
Once the shipment is unloaded, the vaccine needs to be transferred to the specialized - Ju
-70°C ultra-low temperature refrigerators strictly within 3 minutes 30 seconds.
HABEEE B ENER 3300 NSRS R700CRIEEKE o VINGTES - SECONDS

o

s, 0
0 "
TN

E Thaw & Repackage before use
FRARRREMNELE

The deep-frozen vaccine has to be thawed for 3 hours and repackaged before delivering to a vaccination
centre or an outpatient clinic.

supply chain stakeholders to uniquely identify & track-and-trace each jab, from
delivery to point of administration.

ERSRTREL R BEEREERERONPIZAT BIRTRR/E- =

EREER BEREMN LB —E_NGSI MFIBIRE(GS1 Datamatrix) & BHEREFHE >
BB MR LU BB E X B e B N S S AR T B HIE M

Unique GS1 2D barcode label (GS1 Datamatrix) is added during repacking for healthcare H

“ GS1 Standards bring transparency and help improve supply chain coordination, decreasing the risk of
vaccine diversion, expiration date and proliferation of fake vaccines.
FERAGCSUREE Rkl ERIB A E ke E R IE MR m i Bl R BEE R ke
David Mouland - Vice President Logistics of DCH Auriga ,,
BER|{E(DCH Auriga) ¥IiREI4a

Contact us at corpinfo@gslhk.org to learn more about GS1 2D barcodes.

Bt 483 M corpinfo@gslhk.org 7R E 2 B GS1 4K AEIZE o 18
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Experts’ Say

A SHARED RESPONSIBILITY FOR FOOD
SAFETY: Exploring the Evolving Regulatory
Framework for China Cross-border Food Trade

EREFTERREZE
FREPEEREmE 5 EEER

This article is co-Authored by:

1. YiFan Jiang: Head of Science and Regulatory Affairs, Food Industry Asia.

2. Patrik Jonasson: Director for Public Policy for GS1, and co-Chair for e-commerce at
Food Industry Asia

(=
1IFRN-ENERITERE(FIARSZEARERREE
2. Patrik Jonasson-Bl Y @RS H & (CS)ARBUREE - FIASFEH TIFEM ST E

The regulatory framework in China is moving towards a Shared
Responsibility for the management of the import and export food
safety with an expanded focus on traceability - now is the time for
government and food industry to work together to facilitate trade
and build resilient and sustainable supply chains, while ensuring that
evolving regulatory frameworks are conducive for business.

Regulatory developments for cross-border food trade controls
initiatives led by
inter-governmental organisations, drawing attention to the urgent

are evolving at a fast pace, paired with

need for food safety collaboration and cross-border traceability

Importers/ Exporters Must Establish Food
Traceability System

A potentially very impactful development is the work under the
Asia-Pacific Economic Cooperation - Food Safety Cooperation
Forum grouping of 21 economies, better known as APEC-FSCF. One
initiative led by China is the development of strategies promoting the
application of shared responsibility for the management of import
and export food safety in the region. This thinking of shared
responsibility is increasingly informing the Chinese government’s
approach to food safety, and supervision of imported food. While the
approach is balanced with the food safety measures adopted in
China applying to both imported, and domestically produced food,
the requirements include review of the food safety management
system of foreign countries and territories and also traceability and
recall capabilities.

Notably the Food Safety Law article 42 states that “food producers
and operators should establish food safety traceability system to
ensure the food traceability. The State encourages the food
producers and operators to capture and save the production and
business information by means of information technology to
establish the food safety traceability system”. This can be seen as the
real start gun hinting at what was to come. It was followed by the

19
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Experts’ Say

Decree of the State Council of the People’s Republic of China No. 721
(2019), Article 18 stated that food production and business operators
shall establish a food safety traceability system, and truthfully record
and maintain information such as inspections of incoming goods,
factory inspections, and food sales in accordance with the provisions
of the Food Safety Law to ensure food traceability.

Food Traceability is also Required for
Cross-border e-Commerce

While these articles likely had impact on exporters, the requirements
fromm Customs have made it clear that the traceability requirements
also include cross-border e-commerce trade. General Administration
of Customs Notice 194 (2018), article 26 paragraph 3 states that
“Cross-border e-commerce enterprises...shall establish a sound
product traceability mechanism and assume the responsibility of
quality safety subjects,
e-commerce platform enterprises to establish and improve the
self-regulatory system for the safety of
commodities.” Worth noting the use of the words self-regulatory,
which was already hinting at the thinking of shared responsibility.

and and encourage cross-border

import and export

In December 2020, China notified the WTO on the new Regulations on
the Registration and Administration of Overseas Manufactures of
Imported Food. These new regulations are aiming to implement article
96 of the 2015 Food Safety Law, which is essentially there to ensure that
overseas exporters or agents exporting food to China and importers of
imported food are put on record and registered with the authorities.

The new requirements aiming to implement article 96 will come into
force in 2022, and a key aspect of this is the General Administration
of Customs of China Decree 249: Administrative Measures on Import
and Export Food Safety.

(2019) > FRER M TEFTERB (FEARIME
BmZE2EABMIFG) - HPFE18KEE B M
TEREERERURRZEZEBMNER KRR
mEEZENRE NELHUFRFEEER B
ik RRHESER RERMNAEMIE-

BIREERTEEnNiE
BEFAPEEHHOBELERLE  MABSHE
BARESR R et ERBERANBIREFEE
B5 o BRME QST FE 19458 (2018)F 2615563
MRE: TBRETFRHEE.. BERIRZEN
A iRES > TAREEXETREME - B
EBEEFABGTatEzREUTTEEHABRE
EEREERR  BRIENE 18R —F
BIERREEHENTRER-

20205 127 REBRIMRZEN 724855 <!
CENBRBINEELEZMEERTE) B LR/
MESERE2015F(RMEEE)FI6RBIR
ERERA LHEARTEEORMIVIEIINE O
FAEEURENRRNEDBRARMEFIHER
BRCU AR 2022F BT EZ BRI E T EISH
MERHEMINFE 249582  (EHORMEEE
EBIEE)-

FIA & GS1: Fostering Dialogue to Enable Cross-border Traceability

FIAMIGSL: A R R BREIRE BB

At Food Industry Asia and at GS1, we continue to have a dialogue with our food industry
members to understand how these requirements are impacting their business operations. We are
expecting that many of the requirements are being implemented on an operational level by food
exporters. But it is important to also understand how the requirements are being enforced, and

how practical issues, to enable the required cross-border traceability, like product identification and data sharing, is
being carried out. Another important issue is the need for stronger international collaboration between the government
and industry sectors to address the shared-responsibility on food safety management under the context of international
food trade. Our member companies in Asia are at the core of the work we are doing, and we want them to have
successful operations with easy market access across borders. We are focusing on collaboration to facilitate trade, build
resilient and sustainable supply chains, while helping make evolving regulatory frameworks conducive for business.
B ERTENERBANGE FIANMGSLE TREEERBTENEREEFNFE BREOBBEETEEEBSHRNNR
ERREHNZEER B2 TRELERNHITER URBRERESZNIERME (FIMNERHMNEERLES) FERER
BSEBEER WRAKREZ AR IEEMNBEANTESFZEANERSE TREERE2REFREBREEERnL 2 EER
EHEES - RPURERBEE(E IEEESZ  BUAIM BORHENMEERE  FRmEIERFNITEEENEEBESR

20



BUSINESS CONNECT

GS1 HK in Review

Over 1,300 Physical + Virtual Delegates
Gathered at the 20" GS1 HK Summit

Exchanging Insights on 5 Digitalisation Trends

#ﬁ?@l 300U A LR EHRT i veomsenarins
EHE20ECSIHKSIEE  mgm  @em

TéTé%ﬂ‘Sjt%&ﬁ%ﬂ:%ﬁf@%@

-

Alfred Sit, Secretary for Innovation & Technology, inaugurated the Summit as the Guest of Honour and delivered the opening address.
EEEEEARERREKEEIEEELKBEM-

Keynote: Ricky Wong - Hong Kong
Television Network Limited CEO Panel - Reimagining Retail Commerce in a Post-COVID World
FEEHE THE - SEBERMEBERAT CEO®E - ERBLERANSEY

The 20t GS1 HK Summit themed “Scaling Digital Transformation « S EIERHMAIE20EGS1 HKE &S L Meir5E R
Cultivating Digital Assets” was successfully held in both physical & i « IR I BHMIEE A | AT T BANIGE E+HE T
digital formats for the first time, in which industry experts shared [FEH 81T 1FE5 KT R SIEEH T INIBE OIED
their insights on 5 digitalisation trends - vaccine supply chain H{HEEEENY ERBEEFANDEL E
traceability, reimagining retail commerce in a post-COVID world, {HE## B Just-in-time##4 Just-in-case~ &
building supply chain agility & resilience from “Just-in-time” and ZHERYMEEENSELHELE RS-

Just-in-case”, smart business & loT-connected operations and = O#8IB1, 300N B BERABEHETE AR

1R AR T 28 SRR Go Digital
The event was joined by over 1,300 physical and virtual delegates, e+ Go Smart) > ZREFEIL E-FISHEEEFE
exploring ways to “Go Digital « Go Smart” and grow businesses with  E[EATI(BTE)EFEGS1 HKIM R 7 ST E R
innovative technologies. The Summit was co-located with the 2R ERLHEEEIIGOVirtuallBzso
GOVirtual Business Expo, jointly hosted by GS1 HK and Baobab Tree

Event Management Co., Ltd. (BTE).

digital trade finance.
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GS1 HK 4R 15 B 5

Executive Panel: Building Supply Chain Resilience through Digital

Digital Trade Finance Transformation
HISEZRE EHhERIE N R AL R L AR R M A

The Entrepreneur Forum was also held at the Summit, where View the guests’ sharing E E
long-standing and new brands shared their “500 days of BERENZ

business continuity strategy” since the pandemic outbreak.

BEETRERTEERBE BNMERBEERASZMMAZER H
TRENES00RBIETE 2 [=]}

Plenary: David Mouland - DCH
Auriga HK Limited

=EE:% . David Mouland - BRI
LYpi
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GS1 HK in Review

Alfred Sit, Secretary for Innovation & Technology explored
innovative solutions exhibited at GS1 HK Summit.
BRI BREKIETRNGSL HKSIEE FREMNRIFT A ZR-

Dr. Bernard Chan, Under Secretary for Commerce and Economic
Development, Vincent Tang, Associate Director-General of
Investment Promotion, Invest HK & Brian Lo, Director-General of
Trade and Industry visited GS1 HK’s booth to understand how our
solutions can help industries to drive business growth.
EEASEERERRBEREER T REKEEREHEZENEER
(PESTR)BERATXEZZEEREMIHE2EH TGSI HKREENESE,
TERAGN S ZNAENSTEE BHRERLER.

Concurrent sessions were held in the afternoon, and industry experts shared on topics related to Smart Business, Smart Operations and

Digital Trade Finance.

EATFENT VENGRRE TESEFRN TEEHE BREERMEBEZMESKEE
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GS1 HK Summit was held in both physical and digital formats this year.
SEMGSL HKB IR AR E+HE TREIF EIT
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A T S B

Winning Strategies to Build Good

MREDRER )

Reputation and Attract Consumers  Consumer

TEROE RSPEEENA

As companies are launching different promotion campaigns to
attract consumers, implementing “consumer-first” strategies to
build good reputation and increase consumers’ confidence remain
to be one of the crucial factors. Last year, GS1 HK’s “Consumer
Caring Scheme” recognised over 90 companies which implemented
consumer centric strategies. The companies also acknowledged
that “Consumer Caring Company” recognition can help them win
consumer trust with a positive brand image.

¥

By GS1 Hong Kong & ERiRHERE

EREFEHZEAREERSIEEENRE X
MRE ORI RO RO HBEE OIS TER
MRS IT R - XFGS1 HKIBE L EZ ST
BEFEEIOBEAZARBRTUETHLEM
AR 2R o BRAG DR FE S A FIEREE A A BE B2
IR PIRIS EETERHEEE Do

SYT Wellness was founded in 2015 by Cheung Yung, registered Chinese Medicine

Practitioner with more than 30 years of professional and high-quality traditional Chinese
medical services. SYT Wellness combined Chinese methodology in pain relief. The company
also joined “Consumer Caring Scheme” to build a positive brand image, and hoped to help
more citizens by treating their urban diseases.
FHITEI0ZFNIREMN 20155487  RIEFFEE 2 BTAE S ZN LBELFIAB TLZUEASE
HRIE EFELU T RE ) BT S FEmEF R MEAESmRaFEE MR
2020 New Join - SYT Wellness
2020F M AGERE O\ - B

As a trading and distribution company, Chuan Chiong maintained good relationship with
their business partners and customers over the years. In addition to improving operation
processes, Chuan Chiong also transformed their business with innovative technologies. An
online store will be set up soon for consumers to buy their products online conveniently.
BEEHORMEEFNRESFREERTAREERRELRENEGR REESEEREN BEERT
MABIFTTER R FMPIESERS  HEHEENE LEY -

10 Years Recognition - Chuan Chiong Co Ltd
BELEETI0EE) - REBRAR

Early bird discount zvziiabie, join our “Consumer Caring Scheme” now to demonstrate E E

your excellence in customer service, so consumers can buy your products with confidence! I -

venmanr=n P BB mAms BOCE,  BRG MUEAK) 2 WEBEEEEELH E 3
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GS1 HK in Review

Low-Cost, Low-Risk Strategy
to Tap Mainland O+O

“Big Health” Market

B ~ EEPE EERMEREE
AR LR TmBEARE

The high spending power of consumers in China has driven the
growth of health, wellness and beauty (Big Health) market, with
e-commerce sales increased by 112% in Q2 of 2020.

To help businesses resolve difficulties in entering China’s “Big
Health” market, GS1 HK co-organized a webinar with InvestHK. The
low-cost, low-risk strategy for companies to seize “Big Health”
market opportunities in Greater Bay Area leveraging “HK Trusted
Market + WJH” programme was shared. The programme also
supports companies with anti-counterfeiting, O20 sales along with

other promotion like live-streaming.

FEEREAMBYHE A 18N B2 R =il

EE(BER)DISEREEET E£2020F5
TR LA ABRARYIR IR B IZER112% ©

AEERBEFAMBREDIZTTEIIRNE -
EHIGS]1 HKEtE InvestHKER A LRI &
FREENASAE MEBmE+MRE) IBEX
BEEE BAA EEMERKRESER
ER FETMERMEHE TUERETESEE

%EDD
=]
e

Watch the playback
HEMFE

5 Ways to use Barcodes in Warehouse

AR RIS B EEENSKINA

Shipping is a critical aspect in e-commerce, Heidi Ho, Principal
Consultant of GS1 HK shared how companies can unleash the power
of barcodes in warehouse management as they diversify their
businesses from B2B to B2C on e-com channels, “By using barcodes
in the warehouse, companies can obtain real-time data and ship
products immediately.”

Barcode application in warehouse management

RIS B ERIFE A

|lul
» Ordering 318

» Receiving W&

« Storing AJE

* Pick & Pack #1& K&t
* Replenishment #&

Contact us to watch
Hiis R M= R E

A[E]

i
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GS1 HK 4R 18 B

Retail Insights from 2000+
GBA Consumers Revealed

at Joint Survey Report
with KPMG & HSBC

FEBGCS1 HKES B GRE

The latest digitalisation and technology trends in the retail sector
were revealed in the study titled “Retail’s Realignment: The Road
Ahead for Omnichannel in the Greater Bay Area” jointly published by
GS1 HK, KPMG & HSBC, which gathered the insights fromm 2000+
consumers & 400 senior retail industry executives in GBA.

ER 2000+ A EHBERR BRTEHEY

HGS1 HK~ KPMG&HSBCHW M UTSER
ER REE2RELREE I HENHEERS
%ﬁ?%%%%%%ﬁﬁﬂﬁ?@@%ﬁ%@@
ERENAMIERE@INTHH2000% L HEE
MA00BZTEXSREEAENER

Can You Live Without Physical Stores?

CEE2ERIEN?

23% Hong Kongers feel they can live
without physical retail shops.

B2 EARHEEIAMMALFARTEEEE-

~
Consumers HEE Retailers T
~_"0 0 consumers  feel more = 0/ Retailers  have  adopted
a8 50/0 comfortable about shopping B=R <50/0 customer-focused growth
L™ "J  online since the start of the pandemic <L strategies
EBHEEERBERERRE LEY TEMEERERLUEEE AT ONERILRRE
0/ Gen Z consumers in GBA expect 0/ Retailers have comprehensive
Mﬁ%‘ 86/0 better connection between online |m 30/0 data analytics capabilities.
- and offline channels TEY SeEmBaRENEESEE
"""""" Az E S RE M EEFITtE R
ti?—F$m
72N 0/ Gen Z consumers in GBA expect
%u 82A) augmented reality (AR) to help rend N
them make better purchases online je;ﬂﬁg%gow E E
KEBRZHAHEEHFZREBEIR(ARBEEM . -
B ZR4E LBEY)
\ J
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New Members

GS1 Hong Kong welcomes the following new members

B0 AGS1EAEE

(in alphabetical order MUZENLFEEF))

1.

10.
11.
12.
13.

14.

15.
16.

17

18.
19.

20.
21.
22,

23.

24,

23,

26.

27.

28.

29.
30.

S,

32.

33.
34.
35.

36.

S

38.

SO

40.
41.

42.

27

3 DUANG HOLDINGS LIMITED
RBERABRAT

AC 360 CO LTD

ACONI GROUP HONG KONG LIMITED
R EERERRHABRAR

AIMING GROUP LIMITED
BREEARAR

AIYA TECHNOLOGY HK LIMITED
ALPHAONC PHARMA (HK) LIMITED
ERMEAREERRAR

ANDOR TECHNOLOGY CO., LIMITED
RIERMARAR

ANGELIC-PARTNERS LIMITED

ANMN INTERNATIONAL LIMITED
ZIERERARAR

AREAVO TRADING LIMITED

ARTEA LIMITED

ASIA PACIFIC OFFSET LIMITED
AUSSCO HONG KONG LIMITED
BEEBARAR

AXLE INTERNATIONAL HOLDING LIMITED
FEREIRZERARAR

AZ HOME CONCEPT LIMITED
BAWANGHUA INTERNATIONAL GROUP HOLDING LIMITED
FEEERERIZRARAR

BEAUTY SOUL HOLDING LTD
DEERABRAF

BELLA STAR CO., LIMITED

BEST PICTURE BOOK LIMITED
DKEFBRATE

BESTRADERS INTERNATIONAL LIMITED
BLENDIT HONG KONG LIMITED
BMHK 92 CO LTD

BERERARAR

BOBO SERVICES COMPANY LIMITED
BEERBARAR

BRAVO DUMPLINGS

FE

CANADA HENGJIA ENERGY LIMITED
MEXRBEMEERBRAE

CARIBBEAN INTERNATIONAL (HONG KONG) FOOD CO., LIMITED

IEHEEERR (B B) RMARAR

CHINA EASTERN INTERNATIONAL LIMITED
FEIRSERARAR

CHINA SHENGHAI GROUP LIMITED
hEASEEARAR

CHINA WORLD GARMENTS (HK) LIMITED
COMFORT PHO TRADING LIMITED
MEEEHREZBERAR

CUBED LIMITED

ISBERAE

C-VITALITY INTERNATIONAL GROUP HOLDING LIMITED
TR B EEIERARAT

DANSHARI HK CO., LIMITED

DE LUNA TRADING LTD

DEGUO BAOLANA BOLONG BEER CO., LIMITED
R fRAAA I EE M E A R A

DELICIOUS SOUP LIMITED

HRERHAIRATE

DIAN ZAN XIONG (HK) FOOD GROUP CO., LIMITED
HER(ER) RREEEGRAT

DRAGON KINGDOM LIMITED

BEAIRAR

DRAGONMARTS COMPANY LIMITED
RIFRERARAT

DUST OF GODS ASIA LTD

E. COLORS EYEWEAR LIMITED

TFEABRMRAE

EASE ELEGANT LIMITED

REARQT

43.

44,
45,
6.

47.

48.

49.

50.

il
52.

53.
54,

55.
56.

57

58.
598

60.

61.

62.

63.

64.

65.

66.
67.

68.

69.

70.

71.
72.
7%

74.

75.

76.
77.

78.
79.

80.

81.

82.

83.

EFANVAPOR TECHNOLOGY LIMITED
BEHOBZERARE

ELDO CARE CO,, LIMITED

EVOLVE LIMITED

FAI WA INTERNATIONAL LIMITED
IEZERERARAR

FAITH DELIGHT INT'L ENTERPRISE LIMITED
EREREEFRAE

FANOSIE (HK) INTERNATIONAL TRADE LTD
BRERBEREZARAR

FARMSHARE LIMITED

FHBRERRAR

FAST TO BUY LTD

EEBBARAR

FITASTY LIMITED

FLAMES INTERNATIONAL (HK) TRADING LTD
FRBERE 2 (E8)BRAT

FLAWLESS TRADING HK CO LTD

FOOD CRAZE LIMITED

HMRIKARAT

FOODCYCLE PLUS COMPANY LIMITED
FOSUN JOYGO (HK) TECHNOLOGY LIMITED
BERLBER)RZARAR

FUKUYA HONG KONG LIMITED
REEEARAR

FUR PET'S SAKE LIMITED

G2 GLOBAL LIMITED

HRERARAR

GAME CENTURY DIGITAL LIMITED
HHFRBEHBRATE

GDH GUANGNAN HONG COMPANY LIMITED
BiBEBTARAR

GENEV LIMITED

BHHLARAE

GERMANY BAO Y| SHENG (GROUP) CO., LIMITED
RERE(EE)BRAR

GERMANY CMSS OIL INTERNATIONAL GROUP CO., LIMITED
EES A REREEERAR

GERMANY SHIBA (HK) CLEANING PRODUCTS LIMITED
RS (ER)FRERERAR

GF RESOURCES LIMITED

GLOBAL ASIA CORPORATION LIMITED
RERMABMRAR

GOODY FOOD LIMITED

FHERGRARAR

GREEN AT HEART

BELE

GREEN KEY ELECTRONICS CO., LIMITED
EREFHEARAR

GRUNDIG CAR RADIO LIMITED

GUVU COSMETICS LIMITED

HANS INTERNATIONAL LIMITED
EERARATE

HAPE INTERNATIONAL (HK) LTD
BABRER)BRAR

HAPPY FAVOUR LIMITED

ErEERAR

HEALTHMORE PRODUCT PLATFORM LIMITED
HIGH GROWTH ENTERPRISES LTD
HEARAR

HILX EYEWEAR CO LTD

HIND WING COMPANY LIMITED
RERITAIRAR

HING WING INDUSTRIAL COMPANY
FEEENT]

HIP SENG MANUFACTURING COMPANY LIMITED
HERIERRAR

HIT DIAMOND (SZE'S) HOLDINGS LIMITED
IREERH (e FX) R @B IR A

HK EH WIN TECHNOLOGY LIMITED
ERZBIEANEARAT



84.

85.

86.

87.

88.

89.

90.

CHl.,

92.

93.

94.

95.

96.

78
98.

99.

100.

101.

102.

103.

104.

105.

106.

107.

108.

109.

110.

111.

112.

113.

114.

115.

116.

117.

118.

119.

120.

121.

122.

BUSINESS CONNECT

giomes

HK GENJOY BIOTECHNOLOGY INT'L HOLDINGS LIMITED
ERTEHEYRRBERZERBERAR

HK JIUXING HEALTH INDUSTRY DEVELOPMENT LIMITED
ERARRREXERARAD

HK KANG SI QI FOOD CO LTD

ERRRHRDARAT

HK LAVARIA INTERNATIONAL LIMITED
EBNIREE A RA R

HK MUN MEI HIN PHARMACEUTICAL LIMITED
ERERXFEEARAT

HK SANRUI' INTERNATIONAL LIMITED

ER=BERAERAT

HK TAIHAOMAI FOOD CO., LIMITED
EERFERRRHAMRAR

HK UNIVERSAL MEIYE DEVELOPMENT GROUP LTD
ERRKEEEREEMBRAR

HK YADUN INT'L TRADE LIMITED

BRDEEREZAIRAT

HOMUT INTERNATIONAL (HONGKONG) CO., LIMITED
ZXRER(EB)BRAR

HONG BO INTERNATIONAL (HK) INVESTMENT LIMITED
BEER(ER)REBRAT

HONG KONG BINEFULL COSMETICS CO., LIMITED
ERBEXCYRBRAR

HONG KONG BINFANMIYU FOOD CO., LIMITED
BEBENEARDABMRAR

HONG KONG CANNERY LTD

HONG KONG COMEFLY TRADING COMPANY LIMITED
ERRREZBIRAT

HONG KONG CONBO BIOTECHNOLOGY CO., LIMITED
EREREEMRMARAR

HONG KONG DADANGJIA GROUP CO., LIMITED
ERRERERARAT

HONG KONG DOWELL GROUP LIMITED
EREHEEERAR

HONG KONG FUXIKANG INTERNATIONAL CO., LIMITED
EREWRERARAE

HONG KONG KENJI INTERNATIONAL TRADE CO., LIMITED
ERBEEREZBRAR

HONG KONG LONGQIN INTERNATIONAL COSMETICS CO., LIMITED
ERRZERCMRERATE

HONG KONG PIAOLIN PERSONAL CARE CO., LIMITED
SEAEMEAEEBRBRAR

HONG KONG SHANGPO INTERNATIONAL TRADING LIMITED
EREKEREZBRAR

HONG KONG SHANSHAN WUYU FOOD CO., LIMITED
EEMMERRBRAR

HONG KONG TAIFU TECHNOLOGY CO LTD
EERENKARAR

HONG KONG TRADITIONAL CHINESE PHARMACEUTICAL LIMITED
ERPEBRARAL

HONG KONG UNITED PHARMACEUTICAL CO., LIMITED
ERMEEEERAT

HONG KONG XINYUN LOGISTICS TRADING LIMITED
TEWREE(ER)BRASE

HONG KONG YUEN HANG PHARMACEUTICAL MANUFACTURING LIMITED
ERTFREARAT

HONG KONG ZIJIA SHANGYANG (INTERNATIONAL) COMPANY LIMITED
ERUEHEER)BRAT

HONGKONG BINZHI JIAHUA CO., LIMITED
EBEEREARAR

HONGKONG HIYORI LIVING TECHNOLOGY HOLDINGS LIMITED
ERBMNEERRERABRAR

HONGKONG JIUZHOU FOOD TRADE LIMITED
ERNNEREZBIRAT

HONGKONG KOALA MOBILE LIMITED

EBENBHARAR

HONGKONG LESHIXIONG FOOD LIMITED

HONGKONG OLD FELLOW NET RED FOOD CO., LIMITED
BEEHPIERBMRAT

HONGKONG SHANGPINJIUYUE INTERNATIONAL TRADING CO., LIMITED
EELRUREREZERAR

HONGKONG WF INTERNATIONAL GROUP CO., LIMITED
ERREERERBRAR

HONGKONG YUDEXING FOOD CO LTD

ERRSERRABRATF

123.

124.
125.

126.
127.

128.

129.

130.

131.

132.

13,

134.

155,

136.

137.

138.
139.
140.
141.

142.

143.

144.

145.

146.

147.

148.

149.

150.
151.
152.

153.

154.

155,

156.

157

158.

159.

160.

161.

162.

163.

HONGYUAN HOLDING GROUP (HONG KONG) CO., LIMITED
ATTEIREE (&58) A RA

HUB BRANDS LIMITED

INGENIO TECHNOLOGY CO LTD

BEANARAT

INNOVATEAM LIMITED

INTEGRITY FIRST HOLDING LIMITED

BB —ERARAT

IPORK FOOD PRODUCTS LIMITED

—BRRARAT

ITALY ROOSTER HEAD INTERNATIONAL GROUP LIMITED
EARARTEREESRAR

JOHNSON ELECTRIC INDUSTRIAL MANUFACTORY LIMITED
METH TRRERARAT

JOINTURE TECHNOLOGY INTERNATIONAL LIMITED

B R R AR AR

JOYOUS HEALTH CONCEPT LTD

B GEEH RERR LA RAT

JUANZI FOOD (HK) CO., LIMITED

BFRRH(EBERAT

JUNGAO (INT'L) MAOIYI LTD

2% (E%) BHERAE

K&C (HK) IND CO LTD

(S REARAT

KA MEI LONG (HONG KONG) FOOD LIMITED

I (E8) RRARAR

KA WOO (H.K) INTERNATIONAL TRADING CO.
RA(EBRESAT

KACEPACK LIMITED

KINGSONG COMPANY LIMITED

KT MEDICAL SUPPLY LIMITED

KYODO SEIHAN PRINTING (H.K.) CO., LIMITED
ARIBIREDRIE B A RAR

LAP CHAU FOODS (INTERNATIONAL) COMPANY LIMITED
T RERERAR

LASSANA LIMITED

RURRRHARAR

LEADER MARINE PRODUCTS TRADING LTD
HEBEERARAT

LEGEND PACIFIC INTERNATIONAL LIMITED
HBRERARAT

LERYA (HONGKONG) CO., LIMITED

STIE (B8 R B AR AT)

LETEN MATHESON CO., LIMITED

BEHTARAE

LIANSHANGBAODAO (HONG KONG, MACAO AND TAIWAN)
INDUSTRIAL DEVELOPMENT CO., LIMITED

S ES (BN REYRERAT

LIDUN HOLDING LIMITED

THERERAT

LIFEHUB LIMITED

LIMEBRITE LIMITED

LISA & SARA INTERNATIONAL

EDER

LOOMINATE TEXTILES LIMITED

SRR RAR

LUP SHUN METAL & PLASTIC WARE FACTORY LIMITED
LR BERARAT

MACY'S FOOD & WINES LIMITED
ZBRRMARAT

MAISON MUGUET LIMITED
LABFEERAR

MAN LOK DIM SUM LTD
XEHOARAE

MANIPROFIT INTERNATIONAL LIMITED
BRAERARATE
MARVELWORKS LIMITED
BRELTAIRAR

MASEN TOYS LIMITED

BRERAARAR

MEGA MACRO INTERNATIONAL (HK) LIMITED
HERER(EE)BRAR

METTA INTERNATIONAL (HK) LIMITED
ZERREB)ARAR

MILLIONS FIELD INTERNATIONAL TRADING LTD
BHERHERRAR
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New Members

164. MNG INTERNATIONAL LTD 206. STRONG BY NATURE LIMITED
165. MSB ART GLOBAL LIMITED 207. SUGAR & SPICE INTERNATIONAL LIMITED
166. NATURAL DAILYHEALTH TRADING DEVELOPMENT LIMITED TERERERAR
ZRESHRERAR 208. SUGI INTERNATIONAL LIMITED
167. NHH BIODEGRADABLE PLASTICS COMPANY LIMITED 209. SUN NEW INNOVATIONS CO., LIMITED
REBRRENGRAT B BIEBRAT
168. NOBEL (CHINA) LIMITED 210. SWITZERLAND RISHDENE INTERNATIONAL GROUP CO., LIMITED
BREXE(RE)BRAR Bt Har A HE R PR E R A ]
169. NOVA BIO-SCIENCES LIMITED 211. T&S INTERNATIONAL (ASIA) LIMITED
BEEYREARAT KIEER(ZEM)BIRAT
170. OCEANIA PURE INTERNATIONAL COMPANY LIMITED 212. TAS’ MANIA LTD
BAEFRARAR 213. TELEFIELD MEDICAL IMAGING LIMITED
171. OM (HK) BIOTECHNOLOGY LIMITED hERERGHRAR
BE(BER)EMEHRARAR 214. THE LIGHTING HOUSE LIMITED
172. OOMAGH (INTERNATIONAL) GROUP CO., LIMITED 215. THE PPE (MEDICAL) COMPANY LIMITED
RS () RE A R A 216. THE WUDS LIMITED
173. OPENUP GROUP COMPANY LIMITED EZARAR
174. OPTICAL FARM HK LIMITED 217. TIBET GLACIAL WATER LIMITED
HEXABZERAT EK)BRAS
175. OSUGA INTERNATIONAL TRADING COMPANY LIMITED 218. TIHEL GROUP CO LTD
BEERESARAT AERBEMERAT
176. OVNU LIMITED 219. TYS MART LIMITED
177. PAK FU FOOD TRADING COMPANY LIMITED BENERAR
BREREZARAT 220. UNION SUCCESS ASIA COMPANY
178. PAWS OF PRIDE HEELEAT
179. PENG YU INTERNATIONAL LIMITED 221. UNISCAPE FOOD LIMITED
B EPR B R AT EEBERERAR
180. PICILY JAPAN IMPORT AND EXPORT HOLDING CO., LIMITED 222. UNITED GAIN LIMITED
BEBFHAEL OERERAT B ARAT
181. PLAY4FUN LIMITED 223. VASTLAND (HONGKONG) CO., LIMITED
182. PLY (HK) LIMITED 224. VIVA CORPORATION LIMITED
TBES(BER)BRAE 225. WAH FU TRADING COMPANY
183. PU LUO TANG MEDICINE (HONG KONG) LIMITED EEESAT
ERERX(EE)ARAR 226. WANG YUN HONG GROUP LIMITED
184. QIANDUODUO NETWORK TECHNOLOGY CO., LIMITED BEITEEARAR
LS ZWENRARAE 227. WANTED DRINKS LTD
185. RAW TASTE FOODS SUPPLY COMPANY LIMITED 228. WEIZHIPU INTERNATIONAL CO., LIMITED
FEREEERMBRAR Bk SHERARAT
186. RELEGEND EYEWEAR COMPANY LIMITED 229. WENHELI (ITALY) INTERNATIONAL INVESTMENT LTD
RIEIRE A IRAE) XHE(EAH) BRI EERAT
17, REAN VU NG LIMINTER 230. WHITE STAR DEVELOPMENT GROUP LIMITED
EFERRERAF 231. WILTSHIREBIOTECH LIMITED
188. RICHON INTERNATIONAL CO. BB ERA
HEEFRAT) 232. WINFRED (INTERNATIONAL) TRADING LIMITED
189. RISE ASIA INTERNATIONAL LIMITED K (ER)ERERAT
SHERSERAS 233. WING YIP FOOD (CHINA) HOLDINGS GROUP LIMITED
190. ROCDAN LIMITED S HR(E)ERERSRAT
REHRAF] 234. XENICA LIMITED

191. RUNLONG TRADE GROUP (HK) CO LTD

T E S EE (5 B RAT 235. XPX LIMITED

236. XIAOGAN QINQIN (HK) CO LTD

192. SAKURA INTERNATIONAL (JAPAN) TRADING LIMITED Nl S P
R + =% A= I\ 7T 79
103 ?jﬁf_ﬁ?ﬁf?’fﬁha 237. YAN SHEUNG KEE (MING KEE) COCONUT & SPICES COMPANY LIMITED
o EA8EC (BEEE) F BRI ARAT
194. SEA DELICACY (HONG KONG) LIMITED 238. YIN CHAK GLOBAL INVESTMENT LIMITED
ENBREB)ERAT REFEEEARAS
B i'i\&/'f[;xvg%,”\\'%ERNAT'ONAL CQx LITED 239. YLS BIOLOGY TECHNOLOGY (HONG KONG) LIMITED
196 SIL;INGT;/\/IN(?EOMPANY LIMITED Tl ZeE A A
e R 240. YOBU LIMITED

197. SHINNING DIAMOND INVESTMENT LIMITED 241. YOURTH TECHNOLOGY CO., LIMITED

= BEREERAD
PR (RE)REBRAT
198. SINCERE WISH INTERNATIONAL LIMITED 22 Eﬁ;%?g%%ﬁg,g%K) CORMIFANY LIMITIED
WEEEARAR : B
199. SINOFOOD INTERNATIONAL LIMITED 243. ;LBL;IEE,_'; UINRIER
e REEERAT =
200. SKY EAGLE DEVELOPMENT (ASIA) LTD 244, ZEBRA FOREST BIOTECH CO., LIMITED
FEEE(TH)ERAD 245. ZHENHAO TRADING CO., LIMITED
201. SKY LINE GLOBAL TRADE LIMITED RERHSHRAE
KTERESERAT 246. ZHONG CHI INTERNATIONAL (HONG KONG) CO., LIMITED
3 S INF]
202. SLIMPAL INTERNATIONAL LIMITED SPBBEIF (&) HRAE]
ARSI S R A 247. ZOVII TECHNOLOGY COMPANY LIMITED

203. SNACK TREAT (HK) FOOD LIMITED RERIRBRAR
ERE(EB)BRERAE )
204. SOMETHING CLASSY LIMITED Join Us

205. STAR GLOBE LIMITED

RaTARAT RAEMANESR
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GS1 HK Calendar

24 SEP

“Go Digital” Webinar: Barcode and Digital
Service Workshop (Online)

[Go Digital /s & A5 R B0hE T 15 (48 L E1T)

27 OCT

HKETA: Symposium on Innovation(Hybrid)*
EREBFREEGRIMREAE (R LA THET)

2 -3 NOV

HKTDC: ALMAC 2021 (Co-organise Supply
Chain Management Forum & Executive
Dialogue on 3 Nov)*

ERESEER: TNYRNERTEE:#2021
(GS1 HKIH #4118 3B L4 A e B IR R 1R
T I3 RESYEE ) IRER)

18 NOV

“Go Digital” Webinar: Barcode and Digital
Service Workshop (Online)

[Go Digital /s & AR B0 T1E5 (48 L 3ETT)

*

GS1 Hong Kong is the supporting organisation
GS1 HK#& 2 FHis

GS1 HK ;& R

12-14 OCT
GS1 AP Forum 2021
GS1EEAMIE#182021

27 - 30 OCT

HKTDC: ICT Expo 2021 (Physical, Winners of
“HKICT Awards 2021: Smart Mobility Award”
organised by GS1 HK will join the exhibition)
EHEBEBERENEIEE2021

(BRER> GS1 HKRENM 2021 BB E A KRB
B R BT BRCESHRET)

3-6 NOV

HKCSS: Gerontech and Innovation Expo
cum Summit (GIES)*

B ERBHE: SERRXEEEEEE(GIES)”

1 DEC
GS1 HK 7t Food Safety Forum
GS1 HKE7EREZEHIE

GS1 HK BARzaar {5iEBH:

4

Caffe Perfetto Drip Coffee
Buy 3 Get 1 FREE
BEEEmMMEEE33%1
Promotion period till 28™ Nov, 2021
BEIAE20214F11828H

4

Pharmabelle SPF30 Zinc Oxide
Face Cream - 15% off

Pharmabelle Z Y2 REE 7S - 85

Promotion period till 315t Dec, 2021 E E
BEE2021412A31H0 -

GS1 HK members can join as merchant on GS1 HK BARzaar for FREE to
promote your offers! GS1 HKEZErRIRERASERmD » HEER !
Contact us to learn more 48 M T E % corpinfo@gslhk.org

“Brilliant « All-round ¢ Reliable”

21 OCT

“Go Digital” Webinar: Barcode and Digital
Service Workshop (Online)
[Go Digital | BT &: 15RRS R 8RS T1ELH (48 L 3&1T)

29 OCT

HKSTLA: GBA Digital Supply Chain Forum
(GS1 HK is the co-organiser & will join as
one of the speakers)

EEMEYRHE: BARXEEHFHIEERE
(GS1 HKA s R R AREE 2 —)

4 -5 NOV

Hong Kong Maritime Week 2021: Visit to GS1
HK’s Smart Business Innovation Centre
HAEIEE2021: 2HGS1 HKME ZRHZAIFHO

Upcoming Events L
B RITHYES) E E

[=]

Kwok Kam Kee Frozen Food - 8% off

MR B MIEE 92
Promotion period till 30" Sep, 2021
BEE2021549H308

=

Visit GS1 HK BARzaar
I BBRIEGS] HK BARzaarF &

2wt 2BE 2% |FEGS1 HK BARzaar
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HONG KONG
Hong Kong G S]- FOOD SAFETY FORUM

7t" GS1 HK Food Safety Forum
Food Safety in Times of Crisis:
Rethink, Reset, Revive

Date: 1 Dec 2021 | Time: 2:00pm - 6:00pm | Venue: 4/F, HKPC Building

(hybrid mode - physical & virtual)

Our annual Food Safety Forum will bring together the collective wisdom of industry experts
and practitioners to improve food traceability & safety practices, as well as to drive effective
adoption of international standards and technology for food management systems.
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One of the Renowned Engaged 1,330+ Award Presentation
largest Forum speakers from industry leaders Ceremony of
on Food Safety global and local over the years Quality Food Scheme

Why You Need to Attend?

® Thought-provoking ldeas & Knowledge Exchange i
from Government and leading firms Join now E E

® |nnovative Solution Showcase

® Networking Opportunities with industry experts

[=]

® Keep abreast of the latest food safety issues

Contact us to for sponsorship & exhibition opportunities
Tel: 2861 2819 | Email: food@gslhk.org



