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EDITOR’S NOTE #RigHI5E

Easy Money in Difficult Times?
BrREREE - EERA0 5 ?

Despite the falling infection rates and a rise of market
activities in Hong Kong, a gloomy economic sentiment still
looms ahead. Local SMEs, accounting for more than 98% of
the total number of enterprises in Hong Kong, are still
grappling with the harsh reality. This is why the Government
announced earlier the extension of the application for 100%
guarantee low-interest loan for enterprises with a raise of
loan ceiling to $6 million, which has steered the banking
sector to introduce programmes like the Pre-approved
Principal Payment Holiday Scheme, to alleviate SMEs’
imminent financial hardships.

While most SMEs make use of new capital for day-to-day
operations, some are planning for the new normal in
post-COVID world. The D-Biz Programme by the HK
Government, for 38,000+
applications, roughly 1 in 10 companies in HK has applied
with funding amount of HK$60,000/case. SMEs are forward
thinking and increasingly capable of delivering innovation
and higher-end services, supported by investments in
technology and sustainable performance.

example, has received

GS1 HK has supported companies of all sizes to apply for
government funding successfully before, no matter for
D-Biz, TVP, Re-industrailisation Funding Scheme, BUD fund
or LSP. Our teams are familiar with the application
procedures with professional expertise in e-commerce,
re-industrialisation, supply chain management, etc. that
helps business identify and apply for the funding they need.

As the cornerstone of our economy, the banking sector has
stayed ahead of digitailsation. The cover story interview
features Standard Chartered Bank (Hong Kong) Limited
groundbreaking cooperation with GS1 Hong Kong, using the
trusted electronic transaction data based on ezTRADE
platform for SME loan approval, so that SMEs can get a more
comprehensive assessment and faster result report. As SME,
Yummy House advises fellow business owners not to be
sitting duck, but take a leap of faith and dive into the
emerging market; “One Health”, another SME, believes Hong
Kong brands has its advantages in quality and systems and
can still triumph in the global markets.

Enjoy reading.
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About GS1 Hong Kong FINEEE RGBT

Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their
digital transformation, improve supply chain visibility and efficiency, ensure product
authenticity and facilitate commerce connectivity, through the provision of global supply
chain standards (including GTIN & barcodes), and a full spectrum of platforms, solutions
and services.

GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors
including retail & consumer packaged goods, food & beverage and food services,
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of
trading partners, industry organizations, government, and technology providers, we can
foster a collaborative ecosystem with the vision of “Smarter Business, Better Life”.

As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.

Website : www.gslhk.org
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GS1 HK retains the right to make changes to this document at any time, without notice. GS1 HK makes no warranty for the use of this document and assumes no responsibility for any errors which may appear in the document, nor does it make a
commitment to update the information contained herein.
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Executive Connect

Banking on an Ecosystem of

Digitalisation, Partnership and Data
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Biswajyoti Upadhyay

Managing Director, Regional Head of Transaction Banking Sales in Hong Kong,
Taiwan & Japan and Corporate, Commercial and Institutional Banking,
Standard Chartered Bank (Hong Kong) Limited

BIER AERHFESRR R EBNESRCEREHTE

The global COVID-19 pandemic has pushed business to increase their pace
of technology adoption with a renewed sense of urgency. The shift to
digital operations is being made across all industries, bringing about a
permanent shift and increased efficiency. The banking industry is no
exception.

Biswajyoti Upadhyay (BJ), Head of
Transaction Banking Sales in Hong Kong, Taiwan & Japan and Corporate,
Commercial and Institutional Banking of Standard Chartered Bank (Hong
Kong) Limited (Standard Chartered), pointed out that the UK-based bank
has expedited its digital strategy to offer clients along the global trade and

supply chain the most innovative banking solutions that meet their needs.

Managing Director, Regional

“I believe many of the digital infrastructure has been built ahead of time,
the COVID crisis just accelerated the adoption of it. The new norm is,
businesses are moving away from traditional transaction into electronic
transaction, and the trade finance sector is ready for it.”

The Digital Push & Trade Finance

Standard Chartered has invested in technology to enhance its full suite of
international trade and supply chain financing services. Many standard
products such as the Letter of Credit (LC) issuances and invoice financing
are already done through its internet banking platform. To take the digital
trade financing platform to the next level, the bank is mapping massive
trade documents with its OCR (optical character recognition) programs to
enable big data analysis in order to better support its clients.

Standard Chartered has partnered with GS1 Hong
Kong on its ezTRADE platform as the bank’s latest
initiatives on data analytics. The proprietary platform is
one of the largest B2B trade platforms in Hong Kong,
processing more than 20 million electronic transactions
each year and maintaining digital records of thousands
of buyers and sellers across Hong Kong and the Greater
Bay Area.
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This partnership provides the bank with the necessary

access to the wealth of secured information and business

transaction data of a particular client stored on the

ezTRADE platform. “Instead of relying on the static

financial information that comes in three or six months

from client’s financials, and potentially nine to twelve

months for an audited financial statement of SMEs, this

platform gives us transparency to a client’s business and cash flows in
real-time for better evaluation of their credit worthiness as well as
understanding of their financing needs.”

“We believe it is a critical moment to change the way we evaluate the
healthiness of SMEs. The latest financial statements are going to reflect the
challenging business environment of COVID over the last year. At the same
time, as businesses gradually return to normal, SMEs are going to need
more liquidity for their sales activities and operations. Unless we move
from a traditional evaluation using financial statement to an evaluation
based on the latest sales and procurement activities, we would not be able

to support these SMEs and their cash flow is going to be impacted.”

“It also saves both the client and us a lot of time and manpower to salvage
paper documents in the loan applications, which used to take days or even
weeks to process, but are now completed and accessed seamlessly on one
single platform. This has significantly improved our operational efficiency.”

Cross-border Blockchain Pilot

Apart from partnering with industry associations like GS1 Hong Kong,
Standard Chartered has also actively contributed to government-led digital
trade projects. Back in 2018, the bank was one of the founding members of
Hong Kong’s eTradeConnect pilot, the city’s first blockchain-based trade
finance platform facilitated by the Hong Kong Monetary Authority. The
platform allows buyers and sellers to create, exchange and confirm
purchase orders and invoices in real-time, share information on a
“need-to-know” basis as well as submit applications for financing on one

single interface.

More recently in November 2020, Standard Chartered successfully
completed a by connecting
eTradeConnect with the blockchain platform run by the People’s Bank of
China. It was one of the Phase 2 pilot cases to help establish linkage
between the two blockchain systems and was critical for getting the

cross-border blockchain  transaction

cross-border service prepared for launch to more banks.
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Executive Connect

“Drawing on our early experience in digitalizing transactions for local
businesses in 2018, we are now focusing on bridging the two public
platforms in Hong Kong and Mainland China to support importers and
exporters. This is part of our continuous effort to promote global trade and
prosperity.”

Unleashing the Power of Partnership and Data

The emergence of digital trade platforms like ezZTRADE has brought
buyers, suppliers, logistics providers together into supply chain networks,
and Standard Chartered is determined to leverage on these platforms for
growth. The bank is embracing an open banking strategy to ensure that it
can support cross-sectoral businesses no matter which platform or
network they are using. It is joining forces with various platforms to
provide their respective users easier access to the financial supply chain
solutions across the footprint - going beyond physical and digital borders.

“Partnership is a big part of our success. We have been collaborating
with administrations and fintech companies in different regions to tap
into opportunities that are beneficial not just to our clients, but also
the business sectors as a whole. It helps

among the
participants, with a view to driving
digitalization progress, improving
efficiency, reducing risks and facilitating
trade finance.”

to foster trust trade

Besides going digital, BJ believes what

fuels the business growth is the ability

to collect and analyse data. “Data is

going to be incredibly valuable asset to

everyone. The ability to generate insights from the harvested data is
deemed the most critical opportunity going forward.”

In a more globalized world where more companies are collaborating and
competing with each other, their
dependent on how well they orchestrate different business activities and

success becomes increasingly

manage different partners along the supply chain.
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E£€ | believe standards are important in building trade finance connectivity with the large
amount of data shared between and across different partners and platforms. That’s where
GS1 has a unique role to play.

EAEMEBETIEABHN T B EREXRR REEN AR IEZME L AMNEE MGS1 HKEE

I EEEEMAEC II
Here for Good: 1 Billion COVID-Financing Fund

Although some local SMEs are already showing signs of recovery, the Q2
2021 Standard Chartered SME Leading Business Index remained below
the “bull-bear line” pointing to a stagnant market outlook. “98% of
businesses in Hong Kong are SMEs employing 45% of the workforce. So
apart from trade finance, we are also supporting them with a range of
offerings from short-term 100% SME Financing
Guarantee Scheme, etc.”

loan, mortgage,

5
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To combat the crisis, Standard Chartered has
committed US$1 billion of not-for-profit financing
to support companies helping in the global fight
against COVID-19. Vinda Household Paper (China)
Limited, for example, has received a US$23 million
facility from the bank, making it the first company
in Asia to benefit from the project. The company
has used the funds to support the new face mask
production lines at its existing manufacturing
facilities in Zhejiang and Guangdong, enabling
production of up to 7 million masks every month.

Sustainability Financing

To help create a more sustainable world, the bank has recently
launched the Sustainable Trade Finance Proposition with a suite of
products and services that will help companies implement more
sustainable practices and build more resilient supply chains. Under
the new proposition, the bank will offer better support and
financing terms to the manufacturers that meet the sustainability
standards, or for the retailers who carry out green sourcing along
their value chain. Digital trade platform like ezTRADE, for example,
can significantly replace paper consumption with electronic
information exchange, thus helping to minimize impact on the
and contribute to meeting companies’
Environmental, Social and Governance (ESG) goals.

environment own

e Echoing our brand promise ‘Here for Good’, we are excited

to help make global

sustainable, more inclusive and the world a fairer and

better place to work and live.
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Worldwide Scan

Accelerating e-Commerce Fulfililment with RFID
A RFIDH0HRE F 75 B A%

As e-commerce continues to grow, companies are investing in supply

chain visibility solutions to manage inventory. An apparel brand has
expanded its RFID adoption for accelerated e-commerce fulfilment. 'EI

Using RFID, consumers can see the SKUs in stock on e-commerce

platforms, whereas retailers can choose between store and warehouse
fulfillment for each order placed. Therefore, retailers can choose to fulfill
a customer’s order through the closest store instead of a more distant
distribution center, turning their stores into microfulfillment centers.
BEEETHERAENE SCENERAHEESZLEABHERSTELTE ittt Lok s
oA RE RIE TS EARSTIER B (RFID)ERN B F i E L INREE R 99
%

RS LEARFID RSB EEET BETA LEIREHEI ETER
BRI B REE RSB BEE R E L SETTEER LB ot rode
BB SBR[ e 60=-80y; oot reduction

Contact us to learn more BV AR T TR E S corpinfo@gs1hk.org
2 - 120 sales lift
I News Source #iBZE: Retail Dive A) IR E

inventory accuracy

USHERING IN AN ERA OF

SMART LOGISTICS
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New Alliance Established to Foster
Standardisation & Innovation in GBA

B S A B AT A BT BA TE TURR 17

A new alliance aiming to foster standardisation and innovation in BB AEEIELERINEBE N EaT2mmNIE—
the Greater Bay Area was established and announced in the {E#&: > F—@EZE%) EBHERAEEIEERFifT
“Standardisation in Greater Bay Area” seminar held in Shenzhen. As & FFR AT (EABREFLE v —  AELEAHMNZ
one of the initiators, Anna Lin, Chief Executive of GS1 Hong Kong, Bait43 2B TSI & HARAEE 1B A B E A
joined the seminar online, hoping to drive growth in Greater Bay E&1F > MIEEAFESIEHEBRASEEE L7
Area with standardisation and innovation, and build a win-win ZENSIEERERLG

ecosystem through deepened collaboration. B B R A AT RS R
Jointly established by community associations, enterprises, higher B ZE{CERFE A THFEBER T S
education institutions, standardisation experts and professionals, TEFJiEREIM BB AT A HEHEANEHE
the Alliance aims to create an open, fair, shared, collaborative and 154 BESIHEEEEEE » (B EHE R = i f2#
standardised joint platform to propel development in Guangdong, EHE®E HHAEEERE-

Hong Kong and Macau with standardisation and interconnectivity.

There’s a great need in the Greater Bay Area to foster ‘connectivity, integration and interoperability’ via
standardisation. At the same time, by integrating GBA standards with international standards, we can an—
drive the GBA development and transform the Area into a world-class bay area.
BRRANEEIBELERSE ) R MHE - -85 M) > AFUERRRREERERRREEAR U ER
#EEREaEsRBEERE EPFZEERERKER * *
Zhang Xiaogang former ISO President
IREEE Eps ARG EE

A standardised system is the building block for the Greater Bay Area. It can connect the
logistics flow, information flow and capital flow across borders and across cities, bridging
the industries all around. GS1 system of standards is neutral, unique and recognized by
global associations & partners, serving as a concrete foundation for digital economy
development.
BELCRRHRERAERIFEER  EEEEM BRI EERNES N B3 EEE
BB GSINBEIRE mimiEiE R 2BIRNA  2IKE—HNEE BB ERCERNEEERE -
Anna Lin Chief Executive of GS1 HK
WZRR GS1 HKEHE




BUSINESS CONNECT

Corporate Dynamics

Soothing the Health Need of Urbanite with

Locally-developed Health Products

RMEFREM T

wRES T AR S

Carry Yu

CEO, One Health International Limited

REK

ERARABITHER

The evolving pandemic has put citizens on high alert to care for their
own health. Found in 2018, “One Health” has been building a solid
footing locally in times of pandemic, with its university-led clinical
trial and laboratory certification. Currently testing the waters in
south China region and eyeing South East Asian market for
expansion, the local brand hopes to thrive in the region drawing on
Hong Kong'’s reputation for robust quality control and value.

“The brand was established by the former team of The Institute for
the Advancement of Chinese Medicine (IACM) Ltd, a subsidiary of
Hong Kong Baptist University (HKBU). As the institute decided to
cease
well-researched products, some alumni of HKBU felt the need to
build “One Health” brand to continue selling those products with
enhanced features, keeping them alive for the benefit of the
public.”Carry Yu, CEO of One Health recalled.

Addressing Market Needs

Offering 2 major categories of 6-7 products each, namely oral and
external use supplements, the brand’s Spleen Care and Throat Care
Granule are crowned the flagship products. Aimed for bustling city
workers, the sachets are soluble in drinks that saves people’s time

the manufacturing and commercialisation of some

for making, offering both convenience and protection.

“9 out of 10 Hong Kong people are suffering from dampness, mainly
because Hong Kong’s humid weather and people’s practice to drying
clothes inside the apartment. Living in a knowledge-based economy,
Hong Kong people often think too hard, which can hurt the spleen and
cause dampness too, resulting in fatigue and sore

muscle. According to FRC market research, 93% of

users recognized the efficacy of One Health Spleen

Care Granule in reducing fatigue and refreshing mind,

effectively fighting against sub-optimal health and

increasing immunity.”

BEERERE TREMIBCEENRR 2018
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Apart from physical sales channels in
Mannings and CRcare, the company also
emphasised the advantages of online
channels such as onehealth.com.hk,
HKTVmall, Hong Kong Healthy Living,
TownGas Fun. It is also joining hands
with different to offer
discounts as an integrated approach to
infiltrate the market and raise brand
awareness.

enterprises

Carry added that there's also a market
need for their products in the humid
South China health
supplements enter into Mainland markets are the complicated

region, but the main hurdles as their
processes which may take months or years to complete, such as
applications for health supplements and Chinese medicine
certificates, The company must also
consider the promotion and management of the fragmented sales

or custom declarations.

channels, or it may market to no avail.

Mainland “Big Health” Market Opportunities

“One Health” decided to try out GS1 HK’s “Trusted Market x WJH”
programme, to speed up its product listing in the Mainland O+O
(online & offline) markets using the Custom’s Green Channel*,
facilitating sales and logistics for gauging better market response.

“We treasure highly our professional brand image because our
expertise is rooted in the R&D for Chinese medicine. GS1 HK is a
not-for-profit global organisation, so we share the kindred spirit and
have faith in the programme.”

The programme offers one-stop omni-channel marketing
services, covering customs declaration, products listing,
cross-border and mainland logistics and storage, brand
promotion to offline display. In about 2 months’ time,
“One Health” products are already selling in the Mainland
markets. Partnering with various large-scale reputable
pharmacies for physical point-of-sales, the company’s
products are listed on product display stands and digital
kiosks, which enables mainland consumers to experience
the products and connect them offline to online.

Products listed onto the platform via the programme will

be given an exclusive anti-counterfeiting “REAL Barcode /

QR” by GS1 HK to ensure the authenticity of its source, boosting
confidence for the mainland consumers.

“We find the programme aptly address our needs for a start,
providing professional customer service and operational support at
a cost-effectively manner. Mainland consumers will also find our

products trust-worthy with GS1 HK’s authentication label.”

NEIRT EEEREH
EIHEN TEERSE
BEEEES NBERE
[Eonehealth.com.hk~
HKTVmall~ &8 A#E
E5EM TownGasiF R
fun%> ERFERF AR
EEFREEE KU
ZbERiR2ET S 1'
FERtERBE

CarryfEf EmE L

BRRE FTUERE
R TAESEN, AR REERUNEREALDH
NFEFEEH B ERB L PR EE
AORBAS CEFENEEE—FXH AR
B RREREEESET MO HEENERER
EE SR EAREIRFAE.

BRI REE EXEKE
ABIRERGCSL HKAE B T) BB 8
BIXIERE ) B E S RAEE I6E & BIRTEE R
8 L8 TS L IR IR RN R R
B

FERAPIAL R ERIR 220 Fr A B AR E £ m i@
RoGS1 HKEIFF M BIIRIKAB A Fr AR ¥
GS1 HKEERMEH BB E D

MEEEH+EREIRES
ME) @ iR — R BEAR TS R E
mIREAmE T E LR BIER
R R R 77 B ~ b 3 X
ERTHRES ESMEZA
EEBREE -G RHAMK
BEREECIFRIR T A
'R EmEREENRERTRR
BREEERNIR EAMBEE
EHRG R BTO+OHER
HE-

MAAAEKIILREN EREm.

BB GSL HKIREMEE —
MR RR BB REEREE N AR
HEEBRMHEESE O RE
MZFIER T IZEIESD  Fr LS B R R & 3
MREE RAEXENENERREHEREERE
ARBERINE Bl A TEMRIFMNAGSL HKES
RRE BRI EENRMEREEBEARE Do)

* Zenecom, holding company of WJH, is a cross-border e-commerce pilot enterprise approved by the Chinese government

WEHE AT EREENEBAHENBR RS (G E)IEE
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Caring Services Boosting Confidence

Specialised in R&D and pledged to top quality, the company has
successfully procured the Innovation and Technology Fund, to which
it is working with universities to innovate new slimming and
Designed to revitalise the city dwellers who
are deprived of sleep, exercise and regular meal hours, the company

liver-health products.

also introduced essential oil with ultrasonic aroma diffuser, warm and
cold pack, etc.

“One Health” places great values on social and environmental
responsibility, and was awarded “The Caring Company” for 2
consecutive years for its charitable deeds.

“On top of quality, we always put our customers first and listen to
their needs and feedback, for example we have pledged to confirm
orders within 24 hours and arrange delivery as quick as we can.”

Recognised by GS1 HK’s 10™ Caring Consumer Scheme, One Health
reached the “4C” standards: Consumer Centric, Conforming to
Commitment, Championing Quality and Caring for staff. “The
‘Consumer Caring Company’ honour is a vote of confidence for our
customers and team, offering customers a peace of mind to buy and
consume whilst empowering employees to strive for excellence.”

MA&OER]

Consumer

Chmzf

By GS1 Hong Kong & HE @RS IHE

REOVKES 5/0 RS
AREERF ST QEE L WA RE T B
BIRT R B AR A (R EF R IE R AT
S FB 3 BT R BE HE T S BB
SO AR EEHEHMHABRERS KA
BT EHNREEES

MERIT+DEREEEERIRR LEEEW
FRMBRBE BARBIEIZE REALBLA

2%
m °

MRBE—BNERT feEnE 2 LRBEER
RETRZ INRMABR24NGRNEETE G
REEEEETF Lo TRRIEAEHE10E R0
TERFFELNREG EREHLHEES O
‘BTEERB RREREREAMES TS -TE
BIEOERINE = 0E  HRFINEKRRE
BEFGE—RL BRTERSER I BIE
RIB A TR INAE R A FIm g R B E

Carry believes Hong Kong brands still enjoy some advantages. "Hong Kong

has been known for its quality control system and stringent regulations.

They are not only excellent assurances to most buyers that will not change

in the short run, but also an important element for the medicine and

healthcare industry. These assurances are the pre-requisites for local

business like us to stay competitive in the markets.
CarryfBEAth RN EER -TEBEREEE R - RERE HERM
SNEREEGRR REEEESRBEETRAATENE EHEBERRBITEL
HEE ZHEMMERRIE N RE S
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Go Smart

The Secret Behind
30% Increase in Efficiency

AlR] L E IR F 30% = 28 K7

Focusing on soy production in Hong Kong for more than 60 years, Sun
Fat Heung Food Products Ltd. (Top Soya) followed the advice from GS1 BELEIEREs 6
HK’s Smart Professional Service Team (SPS) and successfully transformed

+ 30

operation efficiency
EIENEREA

their production line into “Smart Operations”, achieving efficiency with
“Go Smart” strategies.

COEREE T RELNTHELREMATERTH) RECS] HKEBHLRE | = 10% ecked Il rate
(SPS)MIHBIT » BiThiL FGo Smarty SRS 1T MEEIE) o ]

3 “Go Smart” Tools Used by Top Soya O[WA0]
*ﬁﬁgélﬂlﬁﬁsk l'Go Smart) TH View the case here :IE

BEER

@%l > Artificial Intelligence (Al) + Video Analytics: Automated manual processes like checking if expiry dates
@1 are clearly stamped on the bottle cap, counting the number of products manufactured to automate
I- 7l product validation, SKU identification to ensure quality output etc.
AIE’ﬁE(AI) + BRSO FAFIFESL - ARE AR ERZHAENEHR S8 BEMNEERS RAER
ETEHERES  HtEnEE BERBLHES

(((O))) Smart Sensors: Capture environmental index like temperature, humidity, air quality and noise, to
safeguard product quality and occupational health.

ERERUEDS: ABRE RE TRESNREFREER BREREERBEZE

data, enabling the company to proactively act before issues arise

SaER: IKETEFEESN WEENSE RBEHEBER EERE LA RFERITH

W. Dashboards: Visually track and display the process performance, e.g. discrepancy and environmental
)

GS1 HK’s Smart Professional Services (SPS) can help businesses leverage various “Go Smart” strategies to digitally
transform, enhance operation and supply chain efficiency, or even facilitate their TVP application processes!

GS1 HKIE ZFE ERFF(SPS)AIBN R EE AR Go Smart | RESIRAHEE R HIEBNE  EERBNEXERAETVPEBETER |

Promoting Innovation
& Technology @ Smart
Business Innovation Centre

BeREE L HEEEIR

JPC (Junior Police Call) visited GS1 HK’s Smart Business Innovation £a1JPCLOEFEERINGS1 HKE’]*”%&?&E@J%EP
Centre to shoot a video about Smart Retail, promoting innovation OETIAE MIEEAIREE A e EEEEMEE
and technology development. Dr. Stephen Lam, Chief Operating MEBRBLUTERERSMHEE  EZRENEE
Officer of GS1 HK introduced the latest smart retail technology ZERMTEE > W~ 20 79 2 0] LA A] & A AR 5¢
development and demonstrated how businesses can leverage #EHHHIT(RFID) ~ A8 A TEES R &
technologies like RFID, Big Data, Artificial Intelligence to drive ZREFZILE o

business growth in the video.

Contact us to visit BN 48 FIFELI 28R .corpinfo@gs1hk.org
12
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20 Years of Entrepreneurship
Ingenuity and Quick-wit

with

i B FERME TTHAIZER

Shea King Fung

Managing Director, Yummy House

R

RS EERLE

As cooking and dining at home becomes the new normal, a great
variety of food and grocery stores popped up as a result. Famous for
sauce and condiments, broth, snacks and canned foods, Yummy
House has went through the highs and lows because of the new
market environment. “Before COVID, we normally received more
than 10,000 day-tour visitors from around 100 coaches every month.
Of course they are all gone now, but the growth in online sales
somehow allows us to take the rough with the smooth.” In 20 years
of time, Shea King Fung, Managing Director of Yummy House, has
built the brand in global markets, all thanks to their family business
network, his ingenuity and out-of-the-box thinking.

Hongkonger Starts from Scratch
to Build a Brand

“My family found their first bucket of gold by trading garlic 50 years
ago, then turned to dried food and grocery wholesale business later.
We were the sole agent in Hong Kong at that time, making trade in
overseas countries all over the world. My mum brought me to
Mainland China to manage food trading since | was 11, so | felt a
special bond with the industry.”

The export trade business has opened up Shea’s connection with
hundreds of food manufacturing plants in China, as well as
numerous Chinese supermarkets across the world. He then thought
about building a brand in 2001. “We bumped into dishonest
merchants or fraudulent practices from time to time, after we
spent huge amount of efforts sourcing goods for buyers.
Besides, during the period of China’s reform and opening-up
policies, a lot of manufacturers started to compete with us and
contacted the overseas buyers directly, that’s why | decided

to build a brand of my own.”

13

BRRB EXAERE THER SERRKIE
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Selling more than 400 different kinds of
grocery, snacks, dried seafood and soup

packs, the company’s original sauce,
mustard tuber and biscuits remain the top

of sales chart claiming 70% of revenue.

“Back in the days, oyster sauce was
immensely popular. Unwilling to drift with

the current, we came up with abalone sauce

using dried scallop, which has become one

of the best-selling sauces in our portfolio to

date that has drawn many copycats, even

the big brands launched similar products in

the market. We also pioneered the traditional premium soy sauce,
making us the one of the key leaders in the market.”

Creative Use of Trending Comic and Games
for Promotion

Product innovation is key to a brand, whereas
original marketing strategy is just as
important to impress consumers. “My son
loves Animal Crossing, a video game that
allows players to create their own imaginary
world. This inspired me to ride the wave of the
game for our marketing and stay ahead of
trends. We posted HK$20,000 to hire a player
to build a “Yummy House World” in the game,
and ended up with a large number of job
candidates, raved discussions in town, and a
considerable foreign media online coverage,
which were totally unexpected. “

“Before this, we had made advertisements using Japanese manga
style and received quite positive feedbacks from the market. It has
inspired other brands to pay big bucks for Japanese animation
makers to recreate Hong Kong street scenes with a heart-warming
story.”

AEIREHFA00ZR
B NR B S
8% BEHRAE
TERKRE R
BRABEEM LA
BT EXE-TEF
gomIF R ED (B
I ABFE R
MR BT
et MAERS
R BRRTFEN
Etz— B5I%EA
DR AR IR AL 55 SN I 7R B RIS A st i By SR -
FIRRBC R IZ T RRR DR AE—E L)

R 2STHEIHEE BIRIEE

B R R AT EAE B B & B AR BN 5
B B BE KRB T RUNR (T RE
BT BYHREE) FRIL AR EEL R
BERA PR RARERES BRRT-
AF1F3$20,0008 # KB EHR DR BT
B TR3| 55 MBS 2 S ES B G S
DTN RS EBER 25

MREZABFMARREEEFES EFHEMO
& HEHENREESERE B EMAFR
RPEES - BERBARS TEERBZ e
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Caring Service and Use of Technology are
the Imperatives

Recognised as Caring Company for 6™ consecutive years, Yummy
House is well known for its consumer centricity. “After-sales service
is always one of our top priorities, a customer had once asked for
exchange of the sauce and snacks that turned bad, even though we
found out the issue was caused by improper storage by the
customer, we still replaced the little leftovers with new ones to ensure
the food safety.”

“Besides collecting customers’ feedback at stores or in exhibitions,
we have also tapped into big data like online search performance to
introduce new products, for example ready-to-eat sea cucumber,
ready-to-drink soup, to keep our products up-to-date.” Responding
to customers’ needs and market demands shows the company’s
commitment to on-going improvement.

Learning New Economic Culture and Agile

to Market

As member of GS1 HK’s SME

Advisory board, he shared the

same concern with other peers

as the COVID-19 situation

lingers for another year and

continues to cause recession.

“The pandemic has suspended

container terminals and flights,

and dealt a severe blow to

many Chinese importers and

exporters. As Mainland China advocates internal domestic economy,
it can be a big window for many businesses.” Shea advised local
SMEs to take a leap of faith in new initiatves, instead of waiting to be
saved or fantasizing economic recovery very soon.

Bt OIRTS B P AR 2 R 52

LUK D EE6EECS] HKE S ARO RS 1
LUHEE AR OB (SRS ERRMH
R B EE B RSN T e ks
MERBE DERFERECRERRER G
MR B AT B R L B E RS 1L
REEERZ)

MRTEMTREHEGNIRGEEREER I
PR ABARBEBEEZEENED ENERESH
HRE% BEREEEE LRRIBRMmMES
REMEG INEETER WETIEME E2
SRR EUERF IR TR -

BRERICE X BAES
ERP/NEEREZEGRE RIECRIBERH
B2 CERECEERE-TRIBLEEEREK
It W2 PR ER OFMm ST EBER-
WIRE B AEIR HABE R —ELEFT - th
FEaBTNEERF B FTEEARBEXRST
NETHR =R BRIV R

Despite the need for weeks of mandatory quarantine, | had travelled back and forth
to Mainland China and experienced great changes each time in the post-COVID

era, from the salary of Meituan delivery man, to the virtual promotional tools and

platforms, all showing signs of opportunities. So | encourage SMEs and the young

people to visit and get the feel themselves in Mainland China, to recognise the

PROs and CONs of yourself and the environment, so you can find your own

development and growth.

FERBELERRELIAMZ R #ABREPEATRESEZ8 BHBREIAMAE

BEBRABEGA HEXEXESRFM 28 LEE T A E EEEMREMEE,

ARERBEE TmeER NEHFE—# REZEAIL LRSBR FEEER
RIBHEZH AR HERRER )
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| desd

)

! of GS1 HK BARzaar Q B
- FREE Promotional 1]
1 Channel for Your Products - S

& BN RE SR e L* =1l

20 May marked the 1t Anniversary of GS1 HK BARzaar, in which R EIBEMSH20HAGS1 HK BARzaarf{ L
over 500 products have been listed on the platform in the past year. —E® > FTEEM I EBIBS00HESLBIA
Online shopping has become a major trend, it is estimated that by s ERE  HEBMEE - EEMATHEEZN
2040, over 95% of purchase decisions will be facilitated by ¥ ZEIE>EATEIE RE20405F 5 H95%H
e-commerce*. Seize online shopping opportunities with GS1 HK B RAE BB BE T8 ET -TN=H

BARzaar now! GS1 HK BARzaar#EF & > ILIR 48 BB H s |
3 Reasons to Promote Using GS1 HK BARzaar: =R GS1 HK BARzaarfJ3 KIEH :
+ Promote your product offers to over 8,000 GS1 HK membersand -+ EEREZBHEEBIES,0004GS1 HKEE
their staff, families and friends EMFRNE T - RAKRRL
« Free sales channel to reach out to potential customers s GEHETS ELEEELERRR
+ Leverage promotional channels such as Facebook/enewsletter & « iEiBFacebook/EFim/ BHMEHBETE
eDM to drive traffic to your website and increase brand awareness HEERITHNRBRLL E2E2ARTHTEW
B
* Source BRIZIR: Nasdag
GS1 HK members can join as merchant on GS1 HK BARzaar for FREE to E E
promote your offers! GS1 HKEZErRIRERASIERmD  HEEMR !
4% T8 = . ; Visit GS1 HK BARzaar .
Contact us to learn more ¥#& M T E % corpinfo@gslhk.org L AN E

GS1 HK BARzaar 1%t Anniversary Offers —EF{5iEEE:

4 Vv Vv

Gilman Home Appliances Register as Cherry e-Shop Member H2F Mask Customizable Colored
Up to 90% off to Enjoy 1000 Points Reward Mask -50% off
Gilman XFXRE - BEELRT (equals to HKD50) H2FOSE;TREBRAEEOS - 8
Promotion period till 30" Jun, 2021 EielACherryilEEE Promotion period till 10 Aug, 2021
BEHRE2021468308 7 s E¥5m BEEIZE2021488108 Ex5m

E4HE EIX1000(BIHKDSO) & L : %5

' Promotion period till 13 Nov, 2021
[m] 25 EEME20214115138 [=] =%

“Brilliant « All-round ¢ Reliable” (&b -ZEE 2% BEGS1 HK BARzaar
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Seize Billion Dollar Opportunity on
Amazon with Valid Product GTINs
EF IEFR B E mIFES (GTIN)
Mg B TR

Generating a turnover of USD108.52 billion, Amazon’s sales IpEGRNEZHERE T HNSEERELE 7
continued to soar and surpassed market’s projection in the 1t {81085.2E& %= @i TaHl - BiliET: EH%
quarter of 2021. To seize the multi-billion-dollar e-commerce FHFEBEBFHERHEL HRNEENGSINSG
opportunity on Amazon, businesses must obtain GTINs (i.e. product KBS ERARIE(GTIN » BIE RES)
barcodes) from GS1.

‘ ‘ Product listings with invalid GTINs (i.e. not provided by GS1) will be removed. Merchants must provide
a unigue product identifier, known as GTIN (Global Trade Iltem Number) to create new listings.
WMEREARMNCTINEITNZHGSHUR M) i E RS EHREE M MR ) MBER - BT Amazon EZREME
REEREE—NERHNE - 2B ERMHRIBGTIN) , ’

Latest announcement of Amazon Seller Forum
DEAAmMazon)REZRHE LN S

If products are classified as invalid by Amazon and listed in “Fix your & EBEEERAAES TN MEEHREHE]
product” page, merchants must provide with the requested L ERFEENISTHARABEIEIZHFERNF
information such as GS1 certificate, name and contact information B> #IU12GS1:EE 555 7 Ml 5% bR 7 A9 4 FB AD Bk
of manufacturer and brand owner etc by the due date, or else 487555 -F A ZE WY R B ERISEIURES
products will remain inactive, or even be removed. EE MR

On average, SMEs located in US sell 4,000+ items on Amazon per ZEBEMNA/NEFHELERRER TEHBHE
minute. As Amazon’s shopping festivals like Prime Day Sale 4,0004&&°Amazon Prime DayZ % @A R ME

approach, list your products on Amazon now with GTINs! HEBY AR ZE S AEREFEGST GTINBER 22
IR A !

GS1 Hong Kong is the only authorised body to assign GTINs in Hong Kong. GS1

and GS1 HK have NOT appointed, contracted or otherwise authorized any third
parties to “sell” GS1 GTINs or GS1 Barcode Numbers.
GSIHKEM—EE A EEREZ HGTINMKE -GS1H
GSIHKMR R ZEZANIBREFEF=STHEIGSI1EmES-

Contact us at corpinfo@gslhk.org to learn more and apply for EUlE:4EFcorpinfo@gslhk.orgT REZ
GTINS. T BAEEGTINe

Learn more
THRE%

CIk1
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Celebrating the 50" Anniversary of GTIN
Little Barcodes ¢ Big Opportunities
EUIRNEE0EE VRS « Kidt#

|?O years ago, GTIN - the number behind the barcode that
transformed global economy and revolutionised retail and
supply chain operations was developed.

505 /T ERMEREFHRENE S N2 IICE AR
IETUGEE

Industry leaders in commerce, including Heinz, General Mills, ERA2KTSEHSEREERNBELEHERH
Kroger and Bristol Myers Company, remade global markets for the Hr» SiFEEFEZ K AT (Heinz) ~ General Mills »
better, by agreeing to use a unique identifier for product KrogerflBristol Myers Company °Fia &IEE
identification - Global Trade Item Number - or known as the “GTIN” R EEREE—BHE—Z240 LUGEH#E—H

(Global Trade Item Number, i.e. product barcodes). B B2 2 GTIN(BDE RIKHS)
The BBC named the resulting outcome one of “the 50 things that BBCE§ it B4 IS0 E 2 ERSHEM)
made the world economy.” Z2—o

Barcode Benefits ZE &SR AR =
4],‘ Speed up retail checkout process
B NRTEEER

\\ \ n iﬂhaﬁce*wa/rehouse management
\ \\\\ NS S ; RABERE

Transform supply chain and consumer experiences

RE MR EHEERR

Today, the barcode is scanned over 6 billion times everyday,
and is evolving to next-generation barcodes.

RESH EnlFES HRHEREEBECOREIR I 208 E 8 A
— B RAS

|

As consumers demand more and better product information in the HTEBREA HEELNKIEEFLER=MNESR
digital era, it’s time for business leaders to come together now to Bl ¥R EEHE N IEF7H1E > BIREH—RIE
develop next generation barcodes - in addition to enhancing retail 1 o Fi—CHUIR I 48 B 12 A 2 & R (I FE SRR
and supply chain efficiency, they also hold vastly more information. [EEF > &B EZREIE ©

o Are you ready to Scan Next-gen Barcodes?
&h HEE RN — R ERIEE?

% The data-rich, next generation barcodes enable consumers to scan to
obtain trusted information like whether a product contains allergens, if it is
organic, and information on its carbon footprint, providing consumers with

@ ~/<’E© greater level of trust and loyalty on products.
oy M—RIEEHEERASHNE  BHEERBERISHNENAIRNAE TRERS
SEERME - BEAH NEMIINERNS SRR HEEHERNE D

Want to learn how barcodes will evolve in future?
(ISR K G UN{EEE?
[=] ¥z [=]

—
Watch the video

to learn more . 18
wErETREs (W]
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(i

Little Barcodes )

Big Opportunities A

IMERS - KT .~
\' g

Revealing 3 Hidden Features of Barcodes: Scan to Search, Buy & Share
FIE=KBEEINGE: T LES BERSZE

Barcode has been evolved over time in the digital era. Using a simple  BX A SR> 2 SR (& DS IR 7T SABS 1 2 0 D 52— 1)
barcode, brands can now engage consumers at different stages of fENERES 3o hEBMIEERHEENE
their buying processes for free! {EIREYiRTE!

When consumers want to buy products...

BEHEEUBEERS...

Scan to Search
g = Ck

Consumers can simply scan the product barcodes with
mobile’s “Scan QR” app,/ Google Search Engine to search for
detailed product information. r-
QBB AT TQRBIIER/Googlel B3 | L RMAE R LI,
1505 > R B = 2 E mmAVEF A B ATl
J e bo IJ

Scan to Buy
BLES ﬁm

After scanning the product barcodes with mobile, consumers
can be directed to various online marketplaces, including
e-commerce platforms and e-shop of the product.
FERAFHRFHERRSER O HEEREI AN E I E B E4HE L iH
EX(BERERERERELTS)
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After purchasing the products, they can also share and recommend the products to
friends in a simple and accurate way:

REBRR EHS+EHtRERD ZRITAR:

Scan to Share
EED=E

After buying the products, consumers can simply recommend their ||||||||||||||||||||||||||||||
friends to buy the same product by sharing an image of the product N . .
barcode to friends. Their friends can thereby scan to search & buy with
great convenience. O
EREER NEREREN RDELTFIAR RERERFHBINER D= HH
PMABEBELKAE FEE I ESREEEMD BB R

Send to me plea

Barcodes - Helping Brands to “Go Digital” & Promote for FREE:

(&15- % &BhIZT Go Digitall {iF E Rt E:

J Boost e-Shop Visibility Online l Increase Conversion Rate
RHA mEEERER RAEEE
J Improve Search Relevancy J Enhance Consumer Experience

REEMMSERERE P E HEE YIRS

. Experience Now i BPBZES!

Please scan the barcode on the left with mobile’s “Scan QR” app / Google Search Engine.

AUFHATQRIFH ) 20/GooglelE 5 5 | EimH £ 5 B E MK
. After scanning the barcodes, you will see search results on Google. Consumers can then

=

N

buy the products on various e-commerce platforms/ e-shops.
FHEER Google B BANHESER HEE B NNESAER T A/AIEHEEER

Encouraging Repeat Purchase with QR Codes Anytime
BHEQRIE NG

Brands can also encourage repeat purchase by adopting GS1 QR %Hﬁ%ﬂ&ﬁ%@%imi(ﬁlﬁ’]@RE% ) 35 25
Codes on their products, enabling consumers to “Scan for surprises” ETUNRBEEE LNCIELS

anytime, anywhere. MRIE B EE alE:

How can brands create delightful “scan QR code” experience? - BERSPE N LLE —QREE R AEIBSRS  # H R [

* Same QR code, different promotion offers at different times BE

« Direct the consumers to brand’s website/GS1 HK’s BarcodePlus - ﬁﬁ%%ﬁ%ﬁiﬁ%@i%}ﬁ%@ﬁﬁ/GSl HKMIBarcodePlus
platform to learn more about the product, watch promotion e THRERBEN - BEERRDEERR
videos, or even share on social media. YHAS

Contact us to learn about the power of GS1 QR codes, and
implement different marketing campaigns anytime with the

v same QR code!
% 1A BT E AGS] QRIBIEEINAE HRFBS R B R EEVER 7
@ ‘e
@ r4 Email to BUIEEZE: corpinfo@gslhk.org E E

-

: Watch the video to learn more E
‘@ BEER THRES 20
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Special Feature

TR
Consumer
i

Over 90 “Consumer Caring A
Companies” Pursued Consumer
Care as Top Priority

BRIOHEAMEE BIFUTRT 3
ERAARTREIBIOESE)

Despite the raging pandemic, many companies are still committed to B 5 A S HIBIE A R B » F 2 D EERIE
maintaining “consumer first” strategy with quality products and LR A ELELORFEIEINNEIE R - GS1 HKAY
services. Over 90 companies were recognised in the 10t Consumer YO 2EEFE BEEM10F > SEEEBB
Caring Scheme this year, with over half of the companies have joined QORI AM 2 ES = BT E—F P EXFEE
for 5 years or more, showing that the business community always &5FEKMU FEESEH  KMEEEH RO A

pursues consumer care as top priority to encourage repeat purchase. &1 HEERERER

Congratulations to all “Consumer Caring Companies”! NEREZHFIEEOEE!

10 Years Recognition 5 &)

(arranged in alphabetical order AT L BHEX FEHEF)

& CASABLANCA
FRIKIE

5 Years+ & 5 Years Recognition TEF+E1 RTAFE)

(arranged in alphabetical order 3#AT A BHEX F &HHEFE)
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Other Recognised Winners & New Join Companies
HithERr ¥ R2020FHMA %

(arranged in alphabetical order AT L BHE X FHHEF)

10 Years Recognition Consumer Caring Tips T+ &8 120K E

“ Sharing the same “consumer centric” value with Consumer Caring Scheme, Casablanca adheres to the philosophy of
"contemporary designs, innovation, functions” to provide high-quality products for our consumers. We will continue to pursue
consumer care as the top priority, creating healthier and enhanced sleep experience for our consumers.
REIEBROEFTEAIR T LUB BB A/ MERIER > CasablancaZ F R BRI IR i BI R ThAE MR RS AB PIREEENR EAR KKK
I EEEEAL O IES ARRIVEREEEIEEL AR

Casablanca Hong Kong Ltd EXIEEHEBRAR L} )

“ With our well-established reputation, “Chuan Chiong” now manages close to 400 products. We are honored to be recognised as
“Consumer Caring Company” throughout the years, which affirms our commitment to quality products and service. We will
continue to seek progress amidst stability, maintaining our trustworthy brand reputation to consumers.
TREI—BRFIEFZRIBENGEL S KEERBII00N - EELFRATHOTEISE T HMNEBEERKRBER HMSEBEZPR
& B R AR O B R —EESERBNmE

Chuan Chiong Co Ltd REBIRAT ,,

“ Developing our products with nutrition, taste and sustainability, Vitasoy is committed to promoting sustainable nutrition,
contributing to the communities and integrating social responsibilities. Consumer Caring Scheme not only helped us to improve our
operation processes, product and service quality, but also support us in building stronger relationship with customers.

MU ER - ERELAFEERFARBER ST EMEEFENEE TEREEEERRNIEBEHL S IO E I SR MTEL S
¥R EmMRBE R I EERE T FREMNRFe
Vitasoy International Holdings Ltd #ffthifBEIFEEE AR AT L1

4 Tips to Boost Consumer Confidence ®
~ N I e—PI- R EUEEN TREDREE )
BEDAKER BISESHEEED Consumer
Customer Centric Conforming to Commitment &n‘hj
Lx.;ﬁ E%% ¢ ":‘ 1%— %‘I_E(%-g By GS1 Hong Kong H&&RESHE
@ Strive for Quality QO Caring for Staff
ERmE % é ==

73% of consumers will be more confident in the companies with “Consumer Caring”*.

Join now, so your consumers can purchase your products with a peace of mind!

73%%shE TN T BRIDE £ IR B e I R TIRE mERE O o ZBIIA EBHEEERTZD !
Contact us to learn more B#& B T EZ corpinfo@gslhk.org

* Source: Consumer survey conducted by KANTAR Hong Kong & commissioned by GS1 HK 22
HRIZER: GS1 HKZFEKANTAR Hong Kongi#& TR E EEAE
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GS1 Hong Kong welcomes the following new members

B4 GS1EHER

(in alphabetical order UZEXZFHE)

1.
2.

10.

11.
12.
13.

14.
3,
16.
17.

18.
19.

20.

21.
22.

23.
24.

25.

26.

27.
28.

29.
30.

31.

32.

&

34.
558

36.
5778
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21 LIFE LTD
ANGEL YEAST (HK) CO LTD

ZHER (FER)BIRAE

APEMAN INTERNATIONAL CO LTD
BRABBRBRAR

ASIA BIOLOGICAL INT'L GROUP (HK) LTD
DREYEIRER(EE)BRAR

ASIAN MEA INC LTD

ERBRAR

AUISET BIOTECHNOLOGY CO LTD

BRI BREYMERBRAR

AURORA INVESTMENTS GLOBAL LTD
AUSTRALIA’S OWN (HK) TRADING CO LTD
EHRNEZHRAR

BADUN FAMILY (HK) INT'L LTD

BIER (S8 EEERAE

BAIJIN LISHENG (HK) GROUP CO LTD
BRAF(EB)EBERAF

BAREBOOBY

BEAN MANUFACTURING LTD

BEFOND FOOD TECHNOLOGY CO LTD
ERERBHZERAR

BEIKE REALSEE TECHNOLOGY (HK) LTD
BESPRIT LTD

BESSTAR TECH LIMITED

BIOCARE ENTERPRISE LTD
HERECERRAT

BOTTLENOSE DOLPHIN LTD

CACT (HK) TRADING CO LTD
FMEE(EB)BSBRAE

CARLSBERG GROUP (BELGIUM) LTD
ELE&EE (L) BRAF

CASA COLLECTIVE LTD

CB DIRECTION LTD

EREBEFEERAR

CCIR ASIA PACIFIC LTD

CHERVON (HK) LIMITED
RIE(EB)FRATF

CHICKEN WINGS MOUNTAIN COM. LTD
HRUARAF

CHINA FREE TRADE ZONE CROSS-BORDER COMMODITIES CO LTD
THERREERERARAR

CHU KWUN KEE METAL MFY LTD
CHUANG HUI VEGETABLES LTD
AlIBEREARAR

CIGRAAL LTD

COMFIT HEALTHCARE DEVICES LTD
BERERBRRHRRAR

COW COW STORE LTD
FHEFRRAF

CREATIVE FRESH UNIVERSAL FOOD LTD
BIEHRIKRRARAE

CS GROUP HOLDINGS LIMITED
REERARAR

CURRENT TREND PRODUCTS LTD
DASANYUAN FOOD CO LTD
A=nREHRAH

DE LA VALLEY LTD

DEKAVI INTERNATIONAL GROUP LTD
BRERREREBRAR

38.

L),
40.
41.

42.

43.

44,

45,
46.

47.
48.

49,

50.

51.

52,

5%,

54.

55

56.

SV
58.

59.

60.

61.
62.

63.

64.

65.

66.

67.

68.

69.
70.

71.

DEMO CLASS PUZZLE LTD
FERERERMNERAT

DIGITAL INFINITY LTD

DIGIVERZUM HK LTD

DIKALE (SWITZERLAND) INDUSTRIAL CO LTD
FREWL)BERRAR

DOLERS INDUSTRIAL CO LTD
LUIFBEFRAR

DR. PLANT INTERNATIONAL LTD

1B 88 A (EIPR) B PR A E]

DRAGON SOUL LTD

REMXIEBRAR

DRESSWEL LTD

EBONEE (GERMANY) TECHNOLOGY CO LTD
SEE () B ARAR

EC SING LIMITED

ELITE BRANDS LTD

2 (58) BRAR

ENJOY CATERING SERVICES LTD

B RSEIRAT

ENVIRONMENTAL INTERNATIONAL LTD
BERIRIRAIRAFR

ESSENCE GLOBAL CO LTD

—BEYERRAT

EVERIFE INTERNATIONAL LTD
HEBERBRAT

EXCEL MOBILITY MANUFACTURING CORPORATION LTD
EXRBITRIERRAR

EXPRESS ASIA GROUP LIMITED

BN EERRAR

FERRA AUDIO LTD

FHNEERRAR

FILTER KING LTD

EEEERRAF

FORTUNAOPTI CO LTD

FRANCE SHANLEY EARL LIQUOR INTERNATIONAL CO LTD
FEFF AR BEXEERBRAR

FSL GROUP LTD

CRLEEFERBRAR

FUNG NEST INTERNATIONAL (HK) HOLDINGS LTD
LRER(EB)ERERAT

GAIN DETAILS LTD

GAYA GLOBAL LTD

RIBIRKBRAR

GERMANY BAILONG BAOLAINA BEER INTERNATIONAL CO LTD
EERREE A BRERERAS

GERMANY CARLOSGER BEER LTD
BEREREERRAR

GERMANY DINGLI NEW TECHNOLOGY SHARES LTD
EREIEAFREROERAT

GOOKU CO LTD

BIEBRAF

GRAIN MILL LTD

AREGBRAF

GRAND & WELL ENTERPRISES LTD

B EEBRRAT

GREENWAY BIOTECH CO LTD

GUANG YUAN DA FOOD CO LTD
BRERRBRAT

GUANGMA INTERNATIONAL GROUP CO LTD
BEEREEBRAT



72.

73.

74.

75.

76.
77.

78.

79.
80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

100.

101.

102.

103.

104.

BUSINESS CONNECT

giomes

GUANGYITANG PHARMACEUTICAL (HK) CO LTD
BERERE(EB) EVHRBRAT

GUOJIN (HK) TECHNOLOGY GROUP LTD

B2 (EE) R EBARAR

GUOKANG PHARMACEUTICAL (HK) GROUP HOLDINGS LTD
BEERE (BB R EERARAR

HANG SING (HK) PHARMACEUTICAL LTD
ER(ER)EXFRAR

HAUZIK TECHNOLOGY CO., LIMITED

HEBEST JEWELRY HK CO LTD

EEELREHERAT

HECHUTANG HEALTH INDUSTRY (HK) GROUP CO LTD
BNZEREEX(FR)EEERAR

HELLODOG LTD

HERBE MAGIC LTD
BEREREEARAT

HK DIXIN INTERNATIONAL CO LTD
ERTMERERAR

HK HONGXUAN INTERNATIONAL INDUSTRIAL
DEVELOPMENT CO LTD

ERBEEREXERERAR

HK KEDUODUO FOOD TRADE LTD
EBEBBRLESARAR

HK SHIHUI (HK) INTERNATIONAL CO LTD
BREEB)RHAERLT

HK WEIQIANYUAN TRADE LTD

EREWREZERAH

HK ZHIZHEN TANG BIOLOGICAL MEDICINE CO LTD
ERABHRELYBEBRAF

HONG KONG BLUE MOUNTAIN COFFEE (CHINA) HOLDING
GROUP CO LTD

BRI E) EREBARAR

HONG KONG CHINESE HERBAL MEDICINE RESEARCH
CENTER LTD

ERREERERLARAT

HONG KONG DONGSHENG HOLDING GROUP CO LTD
ERRBERERBRAR

HONG KONG JUHONG TECHNOLOGY LTD
ERBRERRARAR

HONG KONG LITTLE BOSS FOOD CO LTD
ER)NEMNRRBMRATE

HONG KONG LIXING INDUSTRIAL LTD
EBFETXARAR

HONG KONG MINGJIA INTERNATIONAL GROUP CO LTD
ERLEBERERERAR

HONG KONG MYTH INTERNATIONAL CO LTD
ERMEERARAR

HONG KONG OUMAI FOOD CO LTD
ERBRERRARAR

HONG KONG ROAD GROUP INDUSTRIAL CO LTD
BERNEEBBEXRERAR

HONG KONG RONGCIN GROUP HOLDINGS CO LTD
ERREEEERARAR

HONG KONG SINYA INTERNATIONAL TRADE CO LTD
ERNEEREZERAR

HONG KONG TAK FUNG HONG INTERNATIONAL CO LTD
EEBETRRARAR

HONG KONG YOUYOU INTERNATIONAL TRADING LTD
BEERREREZBRAT

HONG KONG YU YING INDUSTRIAL INVESTMENT LTD
EREERERERRAR

HONGKONG BRIGHT FOOD (INT'L) CO LTD
ERIZH B RER)BRAR

HONGKONG FIVE CONTINENTS INT'L TRADE LTD
EELNERESBRAF

HONGKONG LAVEE DELA COSMETICS LTD
EERBCMRARAE

105.

106.

107.

108.

109.

110.

111.
112.

113.

114.

115.

116.

117.

118.

119.

120.
121.

122.

123.

124.

125.
126.

127.

128.
129.

130.

131.

132.

133.

134.
135.

136.
137.

138.

139.

HONGKONG NEW ASIA GROUP CO LTD
BEBNEEEFRAR

HONGKONG NOVEL FOODS AND FUNCTIONAL
INGREDIENTS LAB CO LTD
EENEEREERDBRERRAS
HONGKONG STYC TRADING LTD
AR —HELROEZERAR
HONGKONG SUICHENG CO LTD
BEEARBARAT

HS DIGITAL COMMERCE COMPANY
ERETFEEAR

HUGO (HK) E-COMMERCE CO LTD
RREB)EFEABERAR

I. CAFE - COFFEE WORKSHOP LTD
IDESIGN WORLDWIDE LTD

= ABARAS

IDUN BIO-TECHNOLOGY LTD
FRELEYFHRBRAT

INVENTIVE TECHNOLOGY LTD
BIREEARAR

ITALY BIG COCK GROUP CO LTD
BAMAAHRERERAT

ITALY RELLFORD INTERNATIONAL S.R.L LTD
BANERHBEERARAR

JAHEL GROUP (HK) CO LTD
EMER(FH)BRAE

JAPAN KOOMY GROUP LTD
AAAEEERNARAT

JAPAN YECUN YITENG CLUB INTERNATIONAL CO LTD
AAFNFEREHERERAR

JUST FOR YOU CO LTD

K PLUS ENTERPRISES LTD
RBEERRAR

KADI INTERNATIONAL GROUP (HK) LTD
THEIRRER(FB)BRAR

KAI LIN HEALTH INTERNATIONAL TRADE CO LTD
ERRREREZERAT

KAI QI FOOD CO LTD

SIHBERBRAR

KANDO LIFE LTD

KAWA ELECTRONICS COMPANY LIMITED
RREFARRE

KCI INDUSTRIAL LTD

ERBEBRAR

KESSHO LIMITED

KHAKI SNOW (HK) DEVELOPMENT CO LTD
RHHEER)ZEREEARART

KINGDEE INTERNATIONAL LTD
EXRERBRAR

KOLN 3D TECHNOLOGY (MEDICAL) LTD
FIRE= AT (B%) AIRAR

KWONG KEE FOOD DEVELOPMENT LTD
B EmERERAR

LESELLE FLORAL INDUSTRY LTD
FEREERRAE

LEXOR INVESTMENT LTD

LEYOUJIA HOLDINGS GROUP LTD
HEEERERBRAE

LIN & ZHENG TRADING CO LTD

LINDL GRAND MASTER (HK) CO LTD
TEHEE(EB)BRAR

LITESTYLE (HK) CO LTD
LR (BB BRAR

LOK INTERNATIONAL LTD
LEERBRAR

24
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140. LONGDECANG GLOBAL SUPPLY CHAIN CO LTD
RERAENMEERERAR

141. LUNA C COMPANY LIMITED

142.M PLUS MEDICAL GROUP LTD
HERBREEARAE

143. MAGNOLIA CONCEPT LTD
RRHERARAR

144. MALAYSIA BENTLEY PARK FOOD CO LTD
ERARENERRARAR

145. MATRIXMIJI INTERNATIONAL CO LTD
RERERBRAT

146. MATTERIOS LTD

147.MCM ORIGINALS LTD

148. MEXICO LARDINI BEER (GROUP) CO LTD
SRFHHEEEEE)RHAERAR

149. NF ESSENTIAL LTD

150.NGSTB CO LTD

151. NOMURA FOOD CO LTD
BNRRARAR

152. OCEAN FAITH TRADING LIMITED
BEEZARAR

153. ON RICH INDUSTRIAL LTD
EABREARAR

154. PETIZEN LTD

155. PHILIPPE V LTD

156. PINWO FOOD (HK) CO LTD
fIER R (EE)ARAE

157. POLA ORBIS TRAVEL RETAIL LTD

158. PRIMA CHENT VEGETABLES LTD
BZRERATE

159. QIAN YU PHARMACEUTICAL LTD
THEEARAR

160. QUICK MOVE BIZ LIMITED

161. RANDCONCEPT LTD
eI R BRAT

162. ROCKCODE DIAMOND PRODUCTS LTD

163. RONON (HK) FOOD CO LTD
HR(EB)BERBIRAR

164. RULER LTD
REHRE (58) BRAT

165.S T NGUY SECRETARIAL LTD
MEEMEERAE

166. SAN TAO CO
A AT

167. SANHA LTD
W TFAEBERAE

168. SAWADA INTERNATIONAL CO LTD
ZHERERAR

169. SHANG HONG INTERNATIONAL (HK) LTD
EABIR(EB)BRAT

170. SHANGXI INT’L (KOREA) SKIN RESEARCH CENTER LTD
+EER(3EE) EEMERLERARE

171. SHAWU FOOD (HK) INTERNATIONAL CO LTD4
BEEGERBERERAT

172. SHIEN TRADING COMPANY LIMITED
KXBEBRAT

173. SIKUDUM LTD
EREALEER(TE)BRAR

174. SINO PROMISE HOLDINGS LTD
R ERAT

175. SINOCOM TRADING LTD

176. SINOTECH HOLDINGS GROUP LTD
EHRERERFRAR

177. SOUTH KOREAN HAN LU CO LTD
BEBENNEHERAR

A
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178.

179.

180.

181.

182.
183.
184.

185.

186.

187.

188.

189.
190.

191.

192.

193.
194.
195.

196.

197.

198.

199.
200.

201.

202.

203.

204.

205.
206.

N

SPORTFUL GARDEN FOOD INTERNATIONAL LTD
MR R RERERAR

STAR IMAGE BEAUTY

HMERER

STARRY FOOD LTD

EERRARAR

SWISS LA NOURISH BIOLOGY TECHNOLOGY (ASIA-PACIFIC) CO LTD
T RRENR(EX)BRAE

SYNTECH GLOBAL LTD

TACTICGOAL LTD

TAIGA CONFECTIONERY LTD
REEARAR

TAIWAN MAZU DISTILLERY STOCK LTD
aEEEBERRAOBRATE

TECHNICAL DEVELOPMENT (HK) LTD
BrHEHEEARAR

THE LITTLE BIG THINGS LTD
INNARERRAF

THINKTIDE TECHNOLOGY LTD
BEREARKERAT

TOPTRONIC LTD

UKRAINIAN BRONK LITTLE SHEEP BEER CO LTD
SREmER/MEFRERRAT

US CARLMEIYE INTERNATIONAL LTD
ZE+FmERERRERERAR

VALHALLA TRADING COMPANY LIMITED
HERMEZARAR

VOX HIBERNICIS HK LTD

WAB MANUFACTORY CO LTD

WAH LAI TOYS (HK) LTD
ZERGA(FR)BRAR

WAKUWAKU (HK) CO LTD
ARHER(ER)BRARE

WANG DA INTERNATIONAL TOBACCO LTD
REEREERRAT

WEIQUAN (HK) FOOD CO LTD

%E(ER) RARNHARAR

WHAT THE GROUP LTD

WINSUN GARMENTS & ACCESSORIES LTD
FIERERA RAE

WORLD UNION INTERNATIONAL INVESTMENT INDUSTRY CO LTD
HETRERR R EARAR

YANGTUO TECHNOLOGY (HK) LTD
HRBEN R (FR)BRAR

YATA ELECTRIC LTD

EHARAE

YAYI INTERNATIONAL TRADING (HK) LTD
TIRERE R (B8)ARAR

YME HK LTD

YUMI TRADING LTD
MNNBIRAT

Join Us

RAHFINES
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GS1 HK Calendar

16 JUN

Hong Kong ICT Awards 2021: Smart Mobility
Award Briefing Session

M2021EF BB ARENRRR S RETRI N g
(AR L)

24 JUN

“Go Digital” Webinar: Barcode & Digital Service
Workshop
[Go Digital RIS EEE T1F (A3 L)

30 JUN

“Go Digital” Webinar Co-organised with HKTDC
T-box: Key Success e-Commerce Strategies &
“Self-media” Trends

GS1 HK ;Z81 A3k

17 JUN
Hong Kong Retail Summit 2021 (hybrid)*
EETESIEE2021 (R L +43T)*

25 JUN

“Go Digital” Webinar: e-Commerce Strategies &
China Import / Export Tips

Go Digital HsY & | ERIFARE R L IR + G
HOREZ (L)

9 JUL

“Go Smart” Webinar: Barcode Application in
Smart Warehouse

TGo Smart st & IRFEERERRERM (RL)

18 JUN

“Go Smart” Seminar Co-organised with HKPC:
Smart Technologies for Authentication &
Traceability of Pharmaceutical and Healthcare
Industries

BEENRERRU Go Smart) FisT & 15 AERH 1
RIRR R FE A (B R R T 2E)

29 JUN

“Go Digital” Webinar: Seizing Trillions O20
Opportunities in China
[Go Digital izt & HHRERAME E 020 (42 L)

29 JUL

“Go Digital” Webinar: Barcode & Digital Service
Workshop

[Go Digital |1 {&HE R BhE T1Fih (48 L)

[Go Digita 1 iy & AEBEZERBH SR
5 - TEEMNM BRI EREE R EFEEE MR

* GS1 Hong Kong is the supporting organisation
GS1 HK#& Xz F:5iktE

Upcoming Events

Bl B TR0ES) E.

[=]

3 Benefits of Barcode Application in Smart Warehouse

EHEFEEMEXR

IFRRETE N B EEE SAME

Barcodes not only help businesses to open up
new online opportunities, but also help them
to “Go Smart”
management. e-Commerce giants like Amazon,

with enhanced warehouse

eBay are also using barcodes to manage their
warehouse.

With the application of barcodes, companies
can manage and track the real-time status of
products in the warehouse, including location,
stock, pick and pack etc. to enhance supply
like
reducing human error, enhancing operational

chain traceability and achieve benefits

efficiency and tracking inventory.

Heidi Ho, Principal Consultant of GS1 HK, will
share the tips of barcode application in
warehouse in our upcoming webinar.

ot July 2021
2021F7H9H

— BV NV ERES > BRET B AR 3R
BE LB BETEAR
F'Go Smart iFEFEIE 5t
HAMEELAmazon eBay
EHFEBIRGEIERRE.

TEBERYE m L FE R ZE m RS
FLXTEERERERTR
BB -KE-BE - REH
BEF URHBEEAHRBENEN
BRI BB ETTIEM R
IRMA - ANFHEZ R
EEMERREHETF#E
GS1HKEFEBAEEEN
BT RIS TE B B8 A
BERDARFTRETHER
MERe

15:00 - 15:45

Free of charge,
join now!
BR2% -
IZBP2!

i[a]
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HONG KONG
ICT AWARDS
2021 £ &HE

BRI
‘ Peo
/ R

7 N

’NmN\«

Call for Entry
HERRHRE
Enrolment Deadline
armsam)

2021.0716/
—

The Smart Mobility Award aims to encourage the . Lo .
development and adoption of innovative Smart Logistics, Smart Mobility Award Briefing Session

Smart Tourism and Smart Transport applications to drive MEESHTE ENeE

smart city development with greater convenience for Date: 16 June 2021 (Wednesday)
tourists and citizens. ’

rEBLTR S AREEERAE R SRR EEwe o 0P

MR (DE SRR BB RE ARENH R AR EENEE. Mode: ZOOM
HHA: 20214F6H16H (EH=)

BrR: NF4-58F

You can be the next winner! Jq

ERI A% TEm R AL BN #2: ZOOM
® Enquiries &3
Leading i
Organiser 1 Tel EzE: 2863 9768

Email BES: ictawards@gslhk.org
Hong Kong Website #31E: www.gslhk.org/SmartMobility Award

E T




