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Hong Kong OImImEmE 8 November 2013 Hong Kong Convention and Exhibition Centre

The Summit, features a rich mix of presentations, discussions and networking opportunities, is an
annual premier executive forum, bringing together over 500 business, technology and supply chain
leaders and professionals from around the world to share of the market landscape and provide insights,
tools and practical advice on how to foster business success in an ever-changing global economy.

“Ride on Digital Tide to Optimize Supply Chain Value”, this year's Summit will provide
insights into global supply chain landscape and the strategies that drive business efficiencies and
visibility in the digital world.

REGISTER NOW

Full Programme and
Registration
www.gs1hk.org/files/mktg/
edm/130627_Summit/
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« Empowering Digital Supply Chain for Global Connectivity

» Leadership Panel — Conjuring Up Service Excellence for Customer Value

* Mastering Supply Chain Proficiency with Digital Innovation for Value Chain Move Up
« Emerging Trends in Digital Consumer Insights

= Digital Innovation for Value Creation

* Smart Replenishment Business Process Improvement :"R\ -

* Technological Development — Hong Kong RFID Awards 2013 ME&E‘,Q’;
> ﬂﬂ.ﬂf TR

* Retail CPG/ Food/ Wine — Innovative Solutions for Uplifting Retail Value Chain BT ek g r

* Healthcare — Driving Standards Adoption for Healthcare Supply Chain
Modernization

« Internet of Things (loT) — Realizing Smarter Business, Better Life

* SMEs - Business Champion for SMEs

Y

Please contact Ms Anna Ng at (852) 2863 9722, or send an email to annang@gs1hk.org

for obtaining the Summit's info.
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Established in 2003, Dreamscale is an energetic, dynamic, and
professional |.T. consultant company. We are one of the pioneers in
information business in Hong Kong and continuous to enhance the
competitiveness of local companies by improving its information system.
We provide wide range of services from domain parking, web hosting,
dedicated server rental, web page design, advertising solution, and on-line
application system to many other innovative services.

Dreamscale has a group of highly experienced IT professionals to support
our customers. Doing e-business had never been so easy. Hosting your
website in DreamScale today, and we will bring your services and products
to the world.

With our specialized technologies and accumulated expertise, Dreamscale
is creating value for our customers in the Internet age.

~FID & 2arRCOo0e eNaasLe

LOGISTNICS MaNaGEMENT SYSTEM
waReHOUSE MaNaGEMENT SYSTEM

!

Unit 03, Floor 13, Grand Business Plaza, 153 Wai Yip Street, Kwun Tong, Kowloon, Hong Kong
Tel: (852) 3102 0598 Fax: (852) 3182 1698 Email: info@dreamscale.com Website: www.dreamscale.com
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Have you ever returned books using

hour Smart Return Station at the Hong Kong
Public Library? When you return the book at
the station yourself, your loan record will be
instantly updated. Through the application
of Radio Frequency Identification (RFID)
technology, readers can now enjoy more
user-friendly and efficient self-return services.

RERERAEBEEAHLBEEZEN24/\B5
HHREEW ? EMREZGLBITESM -
REVERER IR ZERFF 5T - BB EAREI4E
SRR (RFID) » BEEE=E
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Internet \et!of Thlngs in Dally Life

RFID is one of the smart interconnected technologies that enterprises
adopt to identify the location and condition of products, assets,
transactions, or even people. The ultimate goal is to enable them to
drive more effective, timely business decisions, or to improve customer
interactions leveraging enhanced visibility. This, in essence, is what
Internet of Things (loT) comprises. Thanks to information mobility and
the maturing of tracking technologies like RFID, NFC, and QR codes,
10T is getting more popular.

Development of Internet of Things (loT)

The Internet of Things (loT) is a concept first suggested in 1999 by
Kevin Ashton, the co-founder of Auto-ID Center at MIT. Subsequently,
EPCglobal Inc. was formed under GS1 in 2003 to build on the set of
EPC (Electronic Product Code) standards developed by the former
Auto-ID Centre to realize loT. The most significant breakthrough for
IoT came in 2009 when Wen Jia-Bao, the previous Prime Minister of
China, announced China’s commitment to leverage on loT technology
to drive China’s economic development under the government's 12
five-year plan.

According to Xie Quan, Vice Director of Service & Technology
Department, Ministry of Industry and Information Technology (MIIT)
China, the ministry has developed a roadmap to realize this vision.
Xie said that the ministry published a document in February 2013 to
define and set goals for the country's 10T industry development. The
first planned project is the development of the Wuxi National Sensor
Network Innovation Demonstration Zone. This demonstration zone is
encouraging sensors developers, software developers, networking
enterprises and manufacturers to develop the related technologies
and applications of loT. “The goal is to bring applications of loT
among major industries, like healthcare, manufacturing and logistics
by 2015,” said Xie. “On the same year, we are also expecting to have
established a network of enterprises worth over RMB1 billion.” *

The loT Adoption Nowadays

Astudy conducted by Forrester Consulting on behalf of Zebra Technologies
in June 2012 shows that over 70% of enterprises have “positive” or
“extremely positive” perception of 0T, while 68% of enterprises have
already implemented or plan to deploy loT within two years.

Nowadays, the most taken-for-granted convenience brought about by

10T is the 12 million Octopus smart card transactions a day that touch
almost everybody’s daily life.

Source BRI

“loT development needs context and leadership”. Computer World Hong Kong. April / May 2013.
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Hong Kong Internet of Things Centre of Excellence Champions
Technology Adoption and Industry Best Practices

SEMIERANEER PO

Hong Kong Internet of Things Centre of Excellence (hereafter “The
Centre”) set up by GS1 Hong Kong at Hong Kong Science Park,
supported by the Innovation and Technology Commission of the HKSAR
Government, was launched at the Internet of Things (IoT) Symposium
on April 17. The Opening Ceremony of the Centre was officiated by an
array of Government officials like Mr Gregory SO Kam-leung, GBS,
JP, Secretary of Commerce and Economic Development, and some
industry pioneers. Located at Hong Kong Science Park, one of its visions
is to become an ‘industry support platform’ that enables Hong Kong'’s
development of the Internet of Things (loT) for industry’s continuous
development and increased competitiveness.

The Centre is an extension of the Supply Chain Innovation Centre and the
Hong Kong RFID Centre. loT, comprising smart interconnected devices
(e.g. RFID, sensors, etc.), links people and devices with data and enables
them to obtain information from specialized persons or data sources to
drive effective business decisions or improve customer interactions. As
such, the new Centre has boosted the scale of its coverage from RFID to
a variety of Internet of Things related technologies.

HEMBIENEREES

Hong Kong Internet of Things Centre of Excellence set up by
GS1 Hong Kong at Hong Kong Science Park was launched at
the Internet of Things (IoT) Symposium on April 17.
AEEEERBERINEEYBREHRERSD - 5)R4817H
SITRY DR IER EMIECRLA ©
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EEEBREBGRFRREXET  FEEEENBERILEEY
BrEsRERS.S (P8 "THd L ) o W48 17 BETRER
WEPEMEXKA EANIEEECRIFAES NEHR
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An array of Government officials and some industry pioneers took photo in the Centre.
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Barcodes enable the instant identification of
products passing through supply chain to retail
inventory and sales.
HREtERESEBEFNERIMNE @ FHH—E
B RBNRFESH A o

Divided into five thematic zones — Manufacturing, Logistics, Healthcare,
Retail and Smart City, the displays and applications demonstrated in
the Centre showcases the versatility of loT related technologies in that
particular area, allowing visitors to experience on how loT enhances the
business operation, environment and improves the quality of people’s
lives.

“Barcodes have been a great success in enabling the instant identification
of products passing through supply chain to retail inventory and sales,”
said the Chief Executive of GS1 Hong Kong, Ms Anna Lin, JP. “But now
we believe there is a great opportunity to increase the amount of data that
is attached to the scanned IDs by marrying this with state-of-art loT-related
technologies to realize ‘Smarter Business, Better Life’.”

GS1 Hong Kong would like to thank Li & Fung Ltd, Kerry Logistics, PCCW
Solutions, Hong Kong Science and Technology Parks Corporation and Toll
Global Forwarding for their unwavering support to the Centre.

ZHoNhLETERE SESE YR B TENEEE
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REmERMNEEES -

ERERRSHEMBIBRTMHLIRG  "HHEEETEEFM
ERHE - EBR—EENEARESHR - AT - BHREL
HYBRHERES T ERRBRE  BBEMNSUXERSHA
REFR Y BEER TEHEME  REFEEL
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Address :
Unit S043, Ground floor, Lakeside 2, Phase 2, Hong Kong
Science Park, Sha Tin, New Territories, Hong Kong

Opening Hours :

Tue-Fri : 9:30am - 5:30pm;

Sat-Sun : 11:00am - 4:00pm;

Mon and Public Holidays closed. Entry by reservation.

Tel & &
Email & Ep
Website #3 it

(852) 2863 9732
info@iothk.org
www.iothk.org

Hong Kong Internet of Things Centre of Excellence ZF &I MERIXERF O

HhEk
DHEEEFIBE2HALEH T S043 ##

EpETiS e
EH"FA: F49:30 F F45:30;
EHINZEH: £411:00 & T44:00;

EH—RARBIIAR - N5EEFEL °

Scan and view the Centre’s video

AEIRHEQRIS - BIEMEHER ORRER
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Our neighborhood is actively developing the Internet of
Things (loT) industry. To remain competitive, Hong Kong
must make an effort in loT development. In view of this,
GS1 Hong Kong held Hong Kong [oT Forum on May 24
to enhance the industry's understanding of loT technology
and its commercial applications.

AEMOHMEERAREYMBESR  FEERE
BEN  MBATEENETINX - BRREL - EEEY

WISHE NS A24 AR1TRIE - RIEEX R HYHHE
R K H s S FER VR

Hong KongInternet of Things Fo’?um;‘Paves Way
for.Smarter Business '

X _
SBMHIHS E5R1B Ivﬁ%ﬁ%ﬁéﬁé‘ﬁi\»:

The Internet of Things (loT) is being built and operating today. It is estimated that 50
billion of things will be connected to the Internet by 2020. Getting things connected
helps facilitate access to data associated with the things, which in turn enhances overall
supply chain efficiency and ultimately optimizes business operations. Titled “From Myth
to Making Smarter Business”, Hong Kong Internet of Things Forum was held in Hong
Kong Convention and Exhibition Centre on May 24. Nearly 200 technology experts as
well as industry practitioners spanning logistics, supply chain, manufacturing, distribution
and retailing attended the Forum to share and discuss the strategic development and
applications of loT for optimizing business.

MEHERHRARRIEEE - $RIEET » 2120205 - EHHEHS AlERSES0018 145 » AR

e vt W Zon Shone. Viee Direstor of Suanadone EAS—BHED - AEAECES  HEREUMBRINZRIES - FHHSH
Provincial E ical and Informatization Commissi NERZT TS 4t Lo,y == 4, P
o el 2o i Damil Lo BBG. 3P Goverme 24BEERTRRUFODT " ELNMDEERIE, - L T HBNMENRD - 65
Chief Information Officer, OGCIO, HKSAR (left). HeemE , BEE Jﬁ S#200R K B ~ HFESE « BUEE VS C  EEERIN
*ggﬂ*"f;*ff(igfggg%iféiﬁﬁﬁﬁf;;gi ¥RALT UETEAOEBNERIAAEER » HAZHWEERRNEE « SIhEE
= =L ] [F B ATl 15 $3 S T FE o = 5
BBS A THIL (5) BES « N ¥ RBEMEEEEARISEA M » LU BRI B L 2 ERE -
Mr Daniel Lai, BBS, JP, Government Chief Information Officer, Office of the Government !
Chief Information Officer (OGCIO), HKSAR Pty "‘r

The

ERASERAEN MRS EHEBBS KT+

“The Internet connection in Hong Kong is the fastest in the world. Our household
broadband penetration rate is 86%. As of January 2013, we have over 16.5
million mobile service subscribers, representing a penetration rate of over
228%. These provide an ideal environment for all kinds of Internet-enabled
devices to connect and interact with each other, hence allowing the Internet of
Things to flourish in Hong Kong.”

&N EHNERREE R ERRA - EERETIRE KEH86% -
#ZF2013F1H > EAREBE1650BNRBERIBAR - BREEBE228% - 5L A ERMNAE B E K
fmiRft Y —(EIRBRVRIR - EYHHIREEAEHHE -

_—

Mr Daniel Lai, BBS, JP, Government Chief Information Officer, OGCIO, HKSAR and Mr Zou
Sheng, Vice Director of Guangdong Provincial Economical and Informatization Commission
were invited to deliver the Opening Address. Mr Lai elaborated on the high connectivity
among the Internet-enabled devices which allows the Internet of Things to flourish in Hong
Kong. Mr Zou reflected that the loT-related assets in Guangdong Province reached more than
RMB138 billion, jumped over 38% year-on-year. He pinpointed that the Provincial Government
will strengthen the cooperation between Guangdong and Hong Kong to achieve regional
competence through promoting RFID application in logistic supply chain management, food and
pharmaceutical safety as well as customs, etc. They will also develop collaboration between
Hong Kong, Macau and Taiwan to promote international exchange and cooperation. Following

loT industry pioneers shared their insight in

the Opening Address, Mr Daniel Yuen, Researcher Director of Gartner Asia Pacific, and Mr the Executive Panel Discussion ‘Overcoming
Craig Stevenson, Executive Director, Retail Industry, IBM Greater China Group presented on Obstacles & Making Internet of Things Work for
"Top technology Trend' and 'Making Retailing Smarter' respectively. Their presentation were Your Business'.

well-received among the delegates. ?gg%lﬂ;g“ﬁj}mfgﬁkaﬁi TRBRIE - #F
= 4
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BE  FRFRES R SEZHEENMBRIREE o B8R © Gartner Asia Pacifichff%2

%%EL)?JH?EIBMkﬂPﬁliilEIgE?i%%%%Craig Stevensonﬁ%ﬂﬁé%ﬂlﬂﬁg T IR
REEE, N THETE,  HEEREBRE -

loT helps optimize business operation. But what specific benefits ~ #JEt BRI EMBILEBEF BEERSEE - %T‘:Pj(ﬁE'F'EJ °

does it offer to business? TechRepublic introduced the best practices Tech RepubliciBib S F#ELZ M " BIHE e M@ 105&

of loT applications in an online article entitled “10 ways to make the , 7 N =
Internet of Things pay off" BAE ) B NBBHERE B B

POS (pﬂlnt of SaleS) SVStemS Enterprises can study transaction data via the POS systems, such as where sales took place and which
products were sold. Analyzing this input can help with the design of correct product mixes that are targeted to

1 ﬁﬁ%gﬁ%ﬁ the buying patterns at particular locations.

BRARMTERR T ERBRBENTHAiCH - EFMRRHZSME - QEX5ME - ERE - B
ERWERREIBIMTIBMETR -

Mechanical loT Readings Some public utilities will adopt related devices to measure customer service or product usage. The data
2 T g collected can be used for presenting online reports and suggestions for optimizing usage, which ultimately
q:%ﬂ ﬁEEHY improves customer relationship management.

—LNREEEESRAERRERET FHRBHERNERE - bEERERHPEIEERESR
N8R - ArAEFRAE EREMRBES  EMFH AT FERERE -

Mechanica| |0T Readings Third-party Web data aggregators use loT automation to help enterprises better understand their customers by
3 =t monitoring their activities in social media channels. It helps e-tailers better understand who their top customers
ﬁﬁﬁ'\g{ﬁﬁﬁ%'l B¥ are, what goods they prefer, and whether they influence others to buy.

EBE=DEBIBIES - HEIEXE T FRREEMT RIS LIRS - AMBEEENEEENEEEE
MELF - HNELIHERMS  ELBBLAER -

Remote IT Fixes Secure loT tunneling over llnternet 'to remote devices allows IT to remotel_y fix many PC and mobile device problems
4 % * { & TE for end users, thereby saving the time and expense of travel to remote sites.
I ZANTIS 47 B AN\ A b 20N A= Y N

TENYIRERE - AR ZEEEEEREMEUREIRERIME - MRS RSB AR -

s urve | | Ia nce M2M hookups over Internet enable security alarm and camera integration with central IT systems. They can immediately
noti on a potential security breach.

B 7 ify IT ial ity breach
=y > 1+
RREEE EEEHHE TR RV B ERRAER ¢ I L ERBARIER G - BRIEFHR R
Robotics loT now enables Internet to connect experts with distant situations in the field. A surgeon in Toronto performed

6 . a procedure on an individual in the Arctic by directing a robot at the remote location (via Internet) to perform
ﬁ ;jj*%*’ﬁ'ﬂ: the operation.
TS MEHER RS B LEIE - EALEB A BHEEERESY) - B E —RMERMINIE L &R
BA - RS EIEAR A ST T -

Carhon mapping Researchers in Arizona are using street-level sensors connected over the Internet to map carbon emissions
7 £ =1=it in cities — a capability that could identify the greatest sources of carbon emissions and help combat global
Eﬁ';#-ﬁiﬁa warming.

EEGREMMAVMEA SASIRBEIAIRS - EREE P LAY EIE L - FE LT BRXAMEE
RER 0 DR RS -

Transportation eﬁectiveness The transportation industry is wiring delivery trucks with sensors that monitor driving distances and times, track

8 truck locations, and even assess driving habits. Activity is collected over the Internet and then consolidated into
]: ﬁrﬂﬁﬁ reports that are used to optimize driver performance and routes.
YREREN T ERSER FRER - LETSHWMATTERS « RBNUES - IWEERMEIEE 0
fERE{L EERRFNERAS -
H H Network router failures can be auto-detected by loT for failover to keep the network up and running. Network
9 N tWOrk Il'aﬂlc ro u"ng traffic can also be auto-routed to other Internet channel to facilitate traffic flow.
e B R #B4% B EE IR B B - MR RIT BB SRS E B E5 ZEHMEMBTER - LURFPE

Most smartphones have GPS installed, allowing auto-detection of a missing device and total shutdown which

1 O GIOh?l_PO'S_LtIE_nII'Ig SVSiemS protects information assets.
PHEETEMRE (GPS) BEABSTLBELEEGPS ZAXTEALEE  TEAEMAKEN TS  EERENEY
BH o

3 : Tech Republic.

http://www.techrepublic.com/blog/1 ractices-for-successful-project-management/
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Mr Johann C.Y. Wong, Deputy Commissioner for
the Hong Kong SAR Government’s Innovation &
Technology Commission (third right), Chief Executive
of GS1 Hong Kong, Anna Lin, JP. (fourth right),
Anthony Tan, the Chief Executive Officer of the
Hong Kong Science & Technology Parks Corporation
(second right) and representatives of the Hong Kong
Internet of Things Industry Advisory Council attended
the opening ceremony for the Hong Kong loT Week.

HEEFRHFEHHRZRIZERETRR (A2)
HEEG RIS SRR EHL () -
EARREARTEMBARER (£2) @ UK
ERAYMNZAZEERARER T S EYIEIEE
BEE o
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Hong Kong. Internet. of-Things-Week-Empowers Robust IoT
Development in Hong Kong

SBMEIHE RAMPEIEE R NZHEED

GS1 Hong Kong launched the new Hong Kong Internet of Things (loT) Week EAERIFREREEIMNNEEYEMAENR7B16BRBREE
on July 16, aimed at empowering the development of this key technology trend. HEFREE - EEA-XNEHEEE I ER BRI
The objectives of the three-day event were to provide industry practitioners S iE M , EIBIA TR IAE E o I AR -
and technology partners with a forum to exchange views and discuss ideas on 25 IE EBHmETRER - B d‘”"'f_kz i
innovative developments and applications of 10T technologies, and let SMEs AR DB AR - SEIEARERVE ) - H e R AR
understand how to unleash the full potential of the Internet of Things (IoT). ISREEER o

The Hong Kong loT Week was officially opened by the Deputy Commissioner EEYBE RSB EER AR EEREE S
for the Hong Kong SAR Government’s Innovation & Technology Commission, o g == i smm ‘e 5
Mr Johann C.Y. Wong. Other officiating VIP guests included the Chief IHBRE  AtIBRREaRT ERRRHERNY

Executive of GS1 Hong Kong, Ms Anna Lin, JP., Mr Anthony Tan, the Chief =~ MERBBKX T+ « FEMZRE AR ITHBEHERER

Executive Officer of the Hong Kong Science & Technology Parks Corporation DREEERFEEBENRINEEBYHIEZNEES
and representatives of the newly established Hong Kong Internet of Things TR o
Industry Advisory Council founded under the aegis of GS1 Hong Kong.

Ms Anna Lin, JP, Chief Executive of GS1 Hong Kong NGS (
A ‘ loT)

AL SRS HERAMRI K Tt )
“Recent research has stated that by 2020, over 50 billion individual items clence Park
will be connected via the Internet, effectively rendering the world borderless. .
Imagine a world where everything is uniquely identified and connected to the / .
Internet and that one can actually access the thing’s data. The inter-connections -
between data, things and human beings makes it easier for close and accurate
monitoring of production and managing operations.” =t

ATEAERTITEHR » 21720205 @ ERBEHEEL B EA YA S ER AT - HRAMUBEER - |, i
TARABGREEHARBOMEE AT HNABE —ETERE - MELYHEERI LN 755
Hig - MEMALR @ (B4 E  BIELEESERS - B4 o

“We can imagine what this will do to the business landscape, and how it will TREFALEG TEYHEE , BUFAREEELE

shape the way businesses operate in the years to come. These are precisely the MEBORAEE  c BPFEO2EENEEYHEE L ——
questions that the Hong Kong loT Week are designed to answer,” Ms Lin said. 35 LLPSEH, B K FCRBAGEER
miE =R, =3k ° J SRAARREL ©

Mr Johann Wong remarked that Hong Kong possesses distinctive advantages e rmmne s R " " N
in the development of IoT and that deployment of the technology should not R =RREIZRBABTBEINRMBMEHAGERHEDR X
be difficult for many enterprises. “According to the latest statistics, mobile BITEHRBERMIE TR - g : TFEEHEEEHRES

penetration in Hong Kong has already reached 228%, which is amongst the HREIEERER » BiE028% ; REY ' THHEAGEE
highest in the world. People have more than two mobile phones, most of them are & = & _ . .
smartphones. The peak Internet connection speed is the world’s fastest. Hong MESFIREE - AR ARSI EEEMRFM - Lo - B8

Kong has already established a robust cloud computing infrastructure. These are ~ RILRFENW EHHIDEE - EEZHRERM - BEETHERK
all solid foundations for developing Internet of Things (loT),” said Mr Wong. HNEEEREE  SLFHEFBMEYEREHNOER



With advances in technology and the ever-increasing popularity of
mobile devices, the 10T concept is starting to benefit businesses as well
as making an impact on people’s daily lives. As Lin points out, some
foresighted local companies have already embraced loT. Examples
include a retail company leveraged RFID jewellery tags and trays to
ensure security. A wine cellar in Hong Kong which has also implemented
RFID technology for better inventory and shipment visibility. Not to
mention Consumer Connect, powered by GS1 Hong Kong, which allows
consumer access to a brand owner-authorised and trusted source for
product authentication through one scan of the barcode on the product.

“The Hong Kong loT Week identify the business benefits and advantages
of ‘everything connected’ for specific industries to further strengthen the
capabilities and competitiveness of Hong Kong enterprises in the loT
era,” said Ms Lin.

The event took place at the Hong Kong Science and Technology Park and
the recently opened Hong Kong Internet of Things Centre of Excellence.
It featured three full days of loT specific seminars designed to unleash
its potential in the apparel & fashion, logistics, retail, healthcare and
the ICT industries. Participants were offered the opportunity to visit the
new Hong Kong Internet of Things Centre of Excellence located in the
Science & Technology Park. They will be able to touch and feel as well
see how loT can enable “Smarter Business - Better Life”.
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(From left to right) Andrew Young, Vice President, Marketing and Sales of the
Hong Kong Science and Technology Park Corporation, GS1 Hong Kong’s Chief
Executive, Anna Lin, and Chief Architect and Principal Consultant, KK Suen
of GS1 Hong Kong welcome participants to visit the new Hong Kong Internet
of Things Centre of Excellence located in the Hong Kong Science Park to
experience how the loT can enable “Smarter Business - Better Life”.
(REER ) EBHRBEARNTSRHERRAUBIE SEELRBHERE
HMWBBRATHRINZERIREMEEREBHZEL - B0& R ALT2HMRN
EERBEANEHEEYIHERERDD - #5588k " EhemE - =FAEE,

Mr KK Suen is demonstrating how RFID technology
enables efficient stocktaking of jewelry.

FREDTT 55 4 1) 2 ¥R E B TR RFIDF: i a0 A 13 B PR 2 A
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Japanese melon farmers also adopted “GENUINE Product Authentication
Solution”, developed by GS1 Hong Kong. Using a smartphone to scan the
QR code on the product label, they can see the melon's sweetness level and
the best time to eat the melon.

BAEFHENTRATHAEMER " EEERENE,  UFHEHEER
RE_ERTHHERS - iR LB DI HMENEERARAE o

The key spotlight of the event included three thematic seminars,
entitled the “Internet of Things ICT Exchange: Hong Kong & PRD
China”, “loT — Making A Smarter Hong Kong”, and “Rocking Your
Business and Achieving Goals with 10T”. They provided insight into
the latest lIoT developments in Hong Kong and the Pearl River Delta,
and how to embrace the tremendous opportunities there.

The Hong Kong Internet of Things Week is the latest in a string of
successful activities that GS1 Hong Kong has created since the
start of the year to promote the power of emerging technologies for
business advantage and improving life in general. They include Hong
Kong RFID Awards, which started in 2008 and will transform into the
Hong Kong IoT Awards next year (2014).

“The Internet of Things is not an abstract or esoteric idea. Gartner
has identified it as one of the Top 10 Strategic Technology Trends for
enterprises in 2013. It is an area that companies need to understand
so they can make deliberate decisions about how loT fits in their
future needs. The Hong Kong loT Week is designed to showcase the
potential of the technology and help businesses in the city to integrate
it into their infrastructure,” Ms Lin said.
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B2 @ Welcometo Yue Hywa RFID Implementation Site Visit

g|Kong|RFID
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Hong Kong RFID User Group, a unique platform for RFID users or
potential users to learn the latest RFID applications, implementation
experiences and best practices, organised a visit to Yue Hwa Chinese
Products on June 28. The company demonstrated their RFID Awards
winning case and conducted experience sharing sessions with the
group members.

Yue Hwa Chinese Products Emporium Limited has employed a hybrid
distribution system, as implied by the project name “hybrID”, using
both Yue Hwa’s existing barcode system and the new RFID technology.
The system provides real-time visibility of distributed products through
the whole logistics chain, enabling management to allocate resources
more accurately. It also reduced manpower and human error.

This visit provided an opportunity for the participants to visit Yue Hwa
to gain insights on how the project achieved the goal of efficiency
gains with minimal change or disruption to existing operations.

EREFGEHR (RFID) BR/MEBARBRFIDAFHEEERES
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Using both Yue Hwa’s existing barcode
system and the new RFID technology created,
“hybrID” provides real-time visibility of
distributed products through the whole
logistics chain, enabling management to
allocate resources more accurately. It also
reduced manpower needs and human error.

"hybrID, FIRFERABRERENRBRE
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BuildiConsumerCaringgBrandito|Differentiate from

Since the inception of Consumer Caring Scheme in 2011, 56 enterprises from
different industries, including famous international brands and SMEs, are endorsed
as ‘Consumer Caring Companies’. With the support of media and supporting
organizations, the Scheme is gaining recognition among consumers and industry.
The Scheme aims to pay tribute to these aforementioned enterprises on prioritizing
consumers, so as to inspire peers and create a win-win situation for consumers and
brands owners.

Customer satisfaction is a key performance indicator used by businesses worldwide
to measure and manage the organization. It is often seen as a key differentiator and
increasingly has become a key element of business strategy. Customer satisfaction
ratings enable organizations to focus resources in fulfilling customers’ expectations.

“The Consumer Caring Scheme is more than just having the privilege of putting the
‘Consumer Caring’ logo on a company’s product or service. It is a testament to an
organization's desire to put the customer first right across all aspects of the business
operation from product development, delivery to execution; from frontline staff to
senior management. “It demonstrates that customer satisfaction is a cornerstone
of enduring business success,” said the Chief Executive of GS1 Hong Kong, Ms
Anna Lin, JP.
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Held in Brussels from February 18 to 22, 2013, the GS1
Global Forum hosted by GS1 Global Office attracted over 625
participants from 92 countries. This year’s agenda offered great
opportunity to showcase successful examples of GS1 standards
implementation around the world. The Forum aimed at sharing
GS1 member organizations’ innovation and implementation
of best practices in the area of global commerce, food safety,
healthcare, financial services and many more domains where
GS1 can add tremendous value to our users’ businesses.

Retail & Consumer Goods Plenary

Omni-channel retailing is also a true game-changer in today’s retail
value chain. GS1 and the Consumer Goods Forum partnered with
Capgemini on a report that indicates the future of standards will focus
on a back-to-basics approach to leverage existing standards and to
improve data quality.

GS1#EER Ay " ZIKGHIE L H22013F2H18HE22H
FIRFEEMREIT - |5 TRE2MERERK - BiE625EK 8
2N - SEMNHIEREEE TRIHRAS AT EGS11Z
HREF - ZERIBEREDZGSIK EMBHAIMES UK
GS1I2IESD RALE  BEEIE - SRARIE R EtheE
BRREER WA ABERFAIEEE -

TERHB AR

EHUTERESTEEERNISRE - GS1RHERRIE @ HF
E\ERRFHI AR (Capgemini) HRIMEH — DRI E - FRERRIRK
BENBREE  BZARMFBRENGEE  UTRRESHEEE -

Capgemini Report S| B 7R

® 100% of executives who participated in the study indicated that changes in consumer behavior will have the

100%2 MM EHEIEZA BB R

greatest impact on the industry’s supply chain in the coming decade.

HEBETTANEL  ENERNMHENELTEARE -

® 70% called for wider standards adoption across the value chain.

70%ZAEWMERTRGEENERZRAGE -

® 50% called on GS1 to take a global role to define implementation and selection adoption priorities.

50%ZEhEITREE R ERGSI1EAZIREIRE - DI R IR ENNZRMERIVELTRF -

The concept of Visibility in Retail was discussed in two cases,
illustrating how better product visibility throughout the supply chain
can lead to higher customer satisfaction. The audience was given
an update on the deployment of the GS1 traceability solution and
learned how the Institute of Food Scientists is working together with
government, industry and GS1 to improve traceability in the supply
chain in the US.
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Transport & Logistics Plenary

Transport & Logistics (T&L) is the glue that binds the global supply
chain. The Plenary covered the great work done by MOs around
the globe. Delegates heard from industry experts about the real
case implementation of Stena Line and DSV Road in collaboration
with the EU-funded eFreight project. In the Plenary, World Customs
Organization also highlighted the important role Customs play in
facilitating end-to-end visibility in the Supply Chain.

CEO of GS1 Australia chaired the T&L PlenaryGS1.

iﬁwﬂﬁ%ﬁiﬁﬁﬁ&%ﬁ%ﬁg °

Healthcare Plenary

Responding to recent patient safety crises, the regulatory landscape
is changing and new legislation is emerging across the world. For
example, the work of International Medical Device Regulators Forum
(IMDRF) and the proposed European regulation on Unique Device
Identification (UDI) was presented by Laurent Selles of the European
Commission.

Financial Services Plenary

The global regulatory community looks to GS1 for its continued help
and leadership in implementing the Global Legal Entity Identifier
(GLEI) system, which gives rise to new developments like a financial
products key, financial product traceability and other services. In the
first panel, several GS1 member organizations discussed on GS1’s
role in Business Entity Identification. In the second panel, the guest
speakers discussed the LEI Impact on the Financial Services Sector
and Global Supply Chain. It focused on the challenges ahead for the
global system, its implementation and the prospects for its adoption
around the world.

any highlighted the benefits of implementing

Thomas Ebel from McKinsey & Comp
one global standard in Healthcare.
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Austria, GS1 Colombia, GS1 Hong Kong & GS1

In Financial Services Plenary, GS1

India discussed the role in Business Entity Identification.
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Industry Perspective Keynote

Mike McNamara, Chief Information Officer of Tesco, delivered a keynote
speech on “Embracing the New Digital Language”. He highlighted that
retail sector is being transformed by new technology and digital natives
expect to buy products which are immediately available. At Tesco,
embracing the new digital language is a strategic priority. He highlighted
the following trends today which may shape the future:

ITEITEES
45 (Tesco) HWEFEBNEMike McNamara - Ll " HEisr Erad
HIEES  AENRTIERSE - thiEE > TERKEENE
IS HICE R snPERSRE BRI M BN ESR o " iSOG
EE | ETescoMEBTERR - AL TR S A AEEEE
TEEMNRKEK:

The Cloud Knowledge
EinEE

“Like” may be the most used word in the
English language. Peer recommendations
are now more important than ever.

“Like” TIHER B4 B% AR -

RER BT EEMENEER -

different ways.
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Being seamlessly connected
to the digital world

IRE FeF P 1t B B S 1 S IR A

People want to be able to search in

HEEHEAZERENSEN -

Personalization

BHELEREES

Digital coupons and in-store check-in will
become the reality.

BEFEES UWEEANRBETELS
RE -

Inthe future, customers will continue to compare different brands based
on price, range, quality and service. However, the way we purchase
will change. Enterprises should try to capture more personalized
information to tailor their products and services to consumers.
Convenience and service quality also play an important role for
success. Customers hope to access trusted source of information
before purchase. Therefore, an entrusted organization like GS1 is
most anticipated to get them connected closely with their customers.

Marketplace highlights

The Global Forum Market Place received a record number of visitors.
Navigating the exhibits allowed visitors to have conversations with
experts from around the world in standards implementation, best
practices and solutions. At the GS1 Retail Experience Zone, Forum
attendees were transported from a supermarket, to a clothing store
and then back home. After experiencing the retail chain as a typical
consumer, they had the chance to discuss today’s retail business
challenges and solutions.

t the Retail Experience Zone
product safety.

B BB AR

demonstrated Héagen-Dazs‘"‘ a
k-and-trace capability enhances o
B Haagen-Dazs™’ E:]lid

GS1 Hong Kong
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Miguel, GS1 President and CEO, closed the Global Forum by
recapturing some of the great achievements of GS1 and reiterating
the importance of driving GS1 top priorities:

1. Continue strengthening our Core Competence: providing excellent
service to our Core Strategic Sectors by driving the GS1 System

2. Become a key player in the digital world by: B2B2C, Data Quality
and Visibility

3. Winning and engaging New Strategic Sectors

4. Uplift GS1 Brand Awareness

5. Continue developing a world-class, interdependent organization
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GS1 Hong Kong staffs gathered at t/r;e”Marketmace.
§%E%ﬁﬁ%1§§ﬂ%ﬁﬁﬁéﬁi%§%&% &R ©

GS1EFERMHMigueliE ZERFRIBAERAT © BIEGSIHHEER
o LEIRHGST MAKBE

1. BRI OET - BEGSIRMAROER AN IBH S
BR#%

2. ZiEB2B2C « B BERMEHER ABFHERNREERS
3. IR R AR Z A

4, 127 GS1 RhE=EH;

5. HEHESS AL AT R ARE E BHAER

Vi



\'\\\ \ '\\

RS USE

Customers are shifting their buying behavior across multiple channels —
from brick-to-mortar to online and mobile — which complement rather
than compete with each other. For example, shoppers may research
online before buying in-store, or browse a printed catalogue before
ordering from the web site. Many of them are also using their smart
phones to scan QR/barcodes, find out product availability and compare
prices while in store.

What is omni-channel retailing?

Modern retailing has evolved from single-channel to multi-channel and
now, omni-channel models, where retailers are required to leverage
simultaneously on customer touchpoints — kiosks, stores, apps,
tablets, mobile phones and others — to create a seamless experience.

Such a trend has been labeled as omni-channel retailing, defined
by the market intelligence organization Aberdeen Group as a “set
of integrated processes and decisions that support a unified view
of a brand from product purchase, return and exchange standpoint
irrespective of the channel.”

Omni-Channel Retailing Conference in
Hong Kong

With the retail landscape radically altered by today’s customer-centric
digital world, the 2" Omni-Channel Retailing Conference was held in
the Hong Kong Convention and Exhibition Centre from 4 to 6 June, to
help Asia’s retailers meet this challenge head-on.

More than 50 international speakers, including industry thought
leaders and influencers, were brought together to share strategies,

discuss new technologies and set the future direction for

retail in the region. Anna Lin,
JP, Chief Executive of GS1 Hong
Kong, was invited to deliver a
presentation, titled “Increasing
Supply Chain Efficiencies and
Visibility for a Consistent Omni-
channel Customer Experience.”
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Omni-ChanneI?etailing
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Anna Lin, JP, Chief Executive of GS1 Hong Kong, was invited to deliver a
presentation at the Omni-channel Retailing Conference.
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Current Challenges

Recent statistics show that global online sales have
outpaced offline sales by three times (Source: Forrester
Research, 2011). The same research also indicates that
digital channels will influence, directly or indirectly, over
80% of the world’s retail growth in the next four years.

Given the enormous sales potential unleashed by
omni-channel retailing, how ready are the retailers to
embrace the trend? The hurdles facing them can be
summed up as follows:

E APk B

— IR ET EHRPELEESRER
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(BHHKIE : Forrester

01| Inconsistent product information = H&E A HIFRE

If a shopper using a laptop sees a $25 price tag on a particular item, then discover that the same product sell for only $19 at the
retail shelf, it is likely that customer confidence towards the brand will be affected.

teoanERE MR L R E MR MIRES25 © BARAIBRIEHAES19
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Untrustworthy and inadequate product information E BN A=A E

Nowadays, consumers demand more information — everything from the product origin to expiry date, label of contents,
manufacturers and more — before making purchase decisions.

SRNBEBREZEREN —EREHE

11| Poor inventory management ZE5ZEARE

miBHAE - RAHEE

NEBES MAMBTHERL  TRAEEEBA -

Shoppers may be attracted by a product offer they see advertised online, only to find out that the stock has depleted in the store
they visit, thus resulting in customer dissatisfaction and missed opportunities.

BEAREIRLES

Currently, the set-ups of many retail operations do not support the
move towards omni-channel retailing. Their point-to-point, proprietary
solutions are primarily focused on B to C, but fall short of the new
reality that is B to B to C.

Bringing vision to reality — GSI standards

HEMRERMAREE XIEHVRRERERE > P SRBLREMREITRE
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omni-channel customer experience 2 85
has prompted retailers to leverage éféliﬁ el

on GS1 standards, a scalable, TOREEEBERAT
repeatable and industry-wide solution GS11Z%# - GS11Z#
for global partners. ‘* TEXRNEBImES

Developed by GS1, a not-for-profit
user-driven standards body, they
link companies together by enabling
them to identify, capture and share
information about products, locations
and more, across different channels,
all using the same language.

The first benefit of using GS1 standards is that they help create
consistent product identification across all channels. Through
the use of Global Trade ltem Numbers (GTINs), product data can be
aggregated, stored and delivered in a consumer-friendly manner for
online search and discovery. This means that retailers can be rest
assured that accurate data of their products will show up consistently
across different commerce platforms, including those accessible to
customers.

Accurate, enhanced product data is another benefit associated
with the use of GS1 standards. Customers have long demanded for
information they can trust, but most of the digital data about products
is incorrect. In fact, 74% percent of consumers consider trustworthy
product information to be important.

Besides the key data related to pricing and product origins, modern-day
customers also demand extended data such as nutrition contents, expiry
dates, product authenticity, brand and manufacturer’s background
and details of discounts or special offers that support their purchase
decisions.
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GS1 standards can also help retailers achieve better inventory
management. Putting the right inventory in the right channel at the
right quantity is one of the keys to successful omni-channel retailing.
In this respect, item-level tagging is still the best solution for inventory
management, with up to 99% accuracy in inventory counts.

According to studies conducted by the University of Arkan RFID
Research Center, the adoption of EPC-enabled RFID technology for
item-level tagging offers cost and time savings as well as efficiency
in quantifiable terms.

CSIRENANTERREERELE - EMNETEANUEE -
Az —HMETEGNHETAHEEANER  FEHETR
SRR - HIHER  EHEREBPMEEEFENREMNE
BERLAERRZE99% °

o 5 £ K SEEEE: 5 PILAVTRSEH - IREMER
REEARFID KA SEREFKE (EPC) » AIRREMRAE « Bi&
FifE - FFES T EEEME -

The adoption of EPC-enabled RFID technology for item-level tagging offers cost and time
savings as well as efficiency in quantifiable terms. These include an increase in inventory
accuracy from 63% to 95%; reduction of inventory cycle counting time by 96%; increase
in inventory count rate from 200 to 12,000+ items per hour; reduction in the time used
for product location by 18%; reduction in out-of-stock (OOS) rate at retail up to 50% and

increase in item availability at retail from 2% to 20% to boost sales.

RE4EREBEARFIDEMILASERE TN (EPC)

 AJBRERR A ~ BT EESRE 0 [

REFEEENE - MEBIBET BRI EHEERHE3%IETEIS% ; HEERAFHEEIE96% ;

BERERE/EF2004E RAIEELEE120001F

SHERNBEE18%  ZEMRRRE

LiE50% s MEEEREETRH2%IEHAZE20% * BEIRIAHESE -

J& - University of Arkansas RFID Research Center

& AR ESESRHA (RFID) MEHD

PR EHRRBFNERRYE  cBEE
fERmE o Lord & TaylorfE2E | - EFR
MERNZEEHEEESME  KATEHS
EREE CREESEERAAHNET
75% AN BEERISITFEHE -

Such improvements can lead to enhanced
customer service, and ultimately, satisfaction.
A notable example is Lord & Taylor, a leading
US, specialty department store chain, which
has been able to achieve 75 % labour savings
on shoe scan and improved customer service
through item-level tagging.

End-to-end visibility enhanced ......ccccc0e.

When done right, omni-channel retailing leads to greater visibility
in more ways than one. Higher visibility allows retailers to manage
and track their inventories better, achieve stock accuracy, avoid lost
sales or surplus stocks and reduce shrink.

At another level, it provides sellers with greater visibility into customer
behavior, allowing the retailer to understand and thereby influence
the customer’s journey across channels.

No less important is that omni-channel retailing, enabled by GS1
standards, will encourage customer perception of a brand as a single
transparent system, rather than multiple channels with separate
inventory, processing and delivery protocols.

bu;ﬁ%ﬁﬁ%ﬁﬁgﬂﬁﬁﬁg.....................
BERG2SUSEIENSHERAANENE - HEANERE
BN EEBRESASENERTE  EPELROTEAN
SRR ERR LU R T3 B -

S—7E ZHUTENRERE TRBETNEETR  FBILIRET
ETFHET A LREYEEER -

RABETERRNE 2 HUTERACSUEE  GHRIIMIE -
EBZOET  FIMFREVEENE—BR - IS0 ARMEE
Ta HELEEGTE THRE ZESEHASHANNSIE
fEgTa -
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Supply Chain Visibility Tops List
for Corporate Improvements

ERBRIGEREREERE

Independel’lt research reveals dramatic rise in'end-to-end

standards* solution

mant=—

BUMRIIRS - BHRIREISERRALE

Aberdeen Group’s new research reveals 63% of 149 companies
with predominant global supply chains have ranked Supply Chain
Visibility as a high priority for improvement. The top 20% best-in-class
companies claim to be compliant to GS1 Standards and are able to
track supply chain visibility at the item level.

The “Supply Chain Visibility: A Critical Strategy to Optimize Cost
and Service” research study by Bob Heaney, Senior Analyst, at
Aberdeen Group details how increasing visibility is a critical strategy
for enterprises - aimed at reducing costs and improving operational
performance in the context of their increasingly complex and
multi-tiered global supply-demand networks. Aberdeen reports an
unprecedented increase in the use of Logistics Service Providers as
supply chains become more globally connected.

Aberdeen Group Senior Analyst Bob Heaney says increasing
visibility is a critical strategy for enterprises aiming to reduce costs
and improve operational performance in complex and multi-tiered
global supply-demand networks.

7B Aberdeen Groupshifl] T 149K BEH M A IR FELERY
AR BEEPE3%RDBAMEEEZAEERFTIESR - AR
ARPRBFHEFAI20%TERT * ARAEEFSGS1IEE  LERL
BUHERERMUEEERE -

EEMERE THEMEERE  BtAARRIEARIEER,
B Aberdeen Group =#k 4 Bob Heaney B85 - IR RE® *
EHRESREABRMEMZ KL CEZRERERA > REREHA
EERI ) IEINEEEE SRS - Aberdeen GroupfIsR &
TRigH - FEEHEEREEEIE - FAMAREHESNEFEH
K@t o

Aberdeen Group= #5415 Bob HeaneyzR'R @ IRt E @& EH
ZE 0 CEEREMREY  RAFEALERR  @INEREHER
RASEASRRE -

“At their core, supply chain visibility solutions aim to improve
an organisations’ ability to connect transport and logistics
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activities, and put universal standards - like GS1 enabling
technology - to their most productive use,” Heaney says.

THEIEERENRALE  EEEREBE— P EZRES
MRRTE > WRDFBNGS1ERRKMS BRER » EZ
REREES o, Bob Heaney %52 o



Key Findings F Z2AEFER :

> > >

REBRTCSIREMAER

+ The top 20% best-in-class companies claim to be compliant to
GS1 Standards.

The report emphasizes the significance of GS1 Standards

© FEPRREFN20%ERT -

—

NREERFSE GS1 IF# -

« Users who adhere to GS1 Standards are more than twice as
likely as others to monitor transport and logistics activities at the
unit and container level.

- MLEEMAR - A GS1 RENARTERYRNEEE  BR

BEHERNERENRES HAMRE -

+ Shippers and Logistics Service Providers are tightly interconnected
and need to speak the same language to enable end-to-end
visibility.

> > >

- MRS HERME T RILEAREY > TR —FE—RE

S TRARHENENERE

The full report can be downloaded from F57EtbiBHE T & B AE RS
http://www.gs1.org/docs/visibility/Supply Chain_Visibility Aberdeen Report.pdf

“End to end supply chain visibility has never been more important for all involved parties to speak the
same language,” states Miguel Lopera, GS1 President & CEO. “As GS1 celebrates its 40" Anniversary,
we can look back to all we have achieved to increase visibility in the global supply chain. And we
are excited about the future as we work with our partners to reduce costs and improve operational

performance within their organisations.”

TREDERIRHRNVMEREERE > RRIEBEUFESHERE—FES - L GSI1ERERITHMRH
Miguel Lopera Z7R o "GS1HAR40EFHE W MEEES @ HfIERSEXHEEEREHECHEHEE
FRAR o FFITRER IR ARIREA R MBS 15 - BBt PR ERAE - RFFEAEERE - 1 |

Discover how the GS1 System of standards provides true
supply chain visibility and is delivering value to all transport
and logistics processes, including:

Shipping & Receiving
BEHEWE

Read “Achieving Visibility in Transport& Logistics” now
SBELENTE (EEREYMAETRERE) T

http://www.gs1hk.org/files/Publications/corporate _marketing/GS1_Achieving

J J
’

GS1RAREMRH R IERIMEIEERE - BERMYRITEA
EEE - SRR -

Asset Management
BEEE

Transport Management

LEERmEE

Border Procedure Management (Customs)

BIEREFEE (56)

Visibility in_Transport Logistics 2013.pdf

SEIRHEQRIE  BIERER TGS1ZENMIESEHEE
Scan the QR code to watch the video “GS1 Standards in
action in Transport Management”
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Development{Council]Delegation]to Eropé
2R R R ERERIAGEMDNERBICEBEHER

The Secretary for Transport and Housing (STH), Professor Anthony
Cheung Bing-leung, GBS, BBS, JP, led a Hong Kong Logistics
Development Council (LOGSCOUNCIL) delegation to Europe dated
June 9 on a six-day visit to promote Hong Kong’s logistics industry
and to learn about the latest developments at European ports, air
cargo facilities and logistics services. The delegation fostered and
strengthened ties with the relevant authorities and key market players
in Frankfurt, Brussels, Florence and Milan and sought to impress
upon them Hong Kong’s strengths in air cargo transfer and port
facilities and services, as well as its unique status as the logistics
gateway to Mainland China.

To promote Hong Kong as a regional logistics hub, the delegation held
a seminar with the media in Brussels and two seminars with industry
leaders in Florence and Milan, as well as hosting business luncheons in
Brussels and Milan. They also visited leather goods, wine and fashion
enterprises in Italy to introduce them to Hong Kong’s quality logistics
services. The delegation also met the transport and trade officials of
the European Commission, regional government officials and business
associations during the visit.

|
L o} ]
The LOGSCOUNCIL delegation visited the DHL Cargo Facilities in Frankfurt.
WRBRBAREEEFERIREEEDHLZEERIE -

In the seminar ‘Hong Kong as Regional Logistics Hub — the Best Link in
Your global Supply Chain’, Prof Cheung delivered the Opening Address.
Mr David Kuk, Managing Director, DCH Logistics Company Ltd., and
Ms Anna Lin, JP, the Chief Executive of GS1 Hong Kong, then delivered
Keynote Address. Titled ‘Hong Kong e-Logistics Excellence’, Ms Lin
presented on leveraging the emergence of global visibility standards
which helps Hong Kong take a pioneer role to establish a global
traceability network to enable end-to-end supply chain visibility, which
ultimately helps maintain Hong Kong’s role as regional logistics hub.

Members of the LOGSCOUNCIL delegation include the Chairman
and CEO of Orient Overseas (International) Limited, Mr Tung Chee-
chen; Legislative Councillor for the transport functional constituency,
Mr Frankie Yick; Chairman of the LOGSCOUNCIL Subcommittee on
Industry Development, Ms Miriam Lau; Chief Executive of GS1 Hong
Kong, Ms Anna Lin; Director of Project Development at the College
of Humanities and Law of the School of Professional and Continuing
Education, The University of Hong Kong, Mr Leung Kong-yui; and
Managing Director of DCH Logistics Company Ltd, Mr David Kuk.
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Bk EERBRERARBIRNAANAREFEMARBRBAER
ERIERON(EARENM - EEHEZTBWRRT - UKk T BEHA
A0~ TERERMARBHSMERE - AREEZEFERE - 718
W R AKENERKEBNERAREE - AHMANA
ERTERBONESR  UREBFATEYARMFNESR -

AAEMEHRMETEFARIMAEL  KARENHEEREN
DERABHENMFAE  RERGRITRRBEPEHAMEE  »©
TEEBRRBETHERTES > LIFHBAFNKEE  FAEM
Rk ¥ - RPN FENEBEYRRY - EAMHEE > KKRE
TERBAZEENERRESES  WABNER

MZEEE -

Castello di Oliveto
(a winery in Florence

it EhFR fm AR )

Excellence’ in the seminar in Florence.

B TEEEHNETYR, -

Ms Lin presented ‘Hong Kong e-Logistics

MELEHRGIBITOMEE  nEEE

£ TEE DXEBYRIER —ERERENSEER, g
REBENEPHERR  RETYRERARNESBLETAER
AERBHMRRERBRIBRE - ML L "TEESHMNE
Wi R MEEENBEIREAEFENAENERRLET
BRI - ERMHEERZRERE  ZERFRFAEXE
WA AL

EEMABREEARERERERTEI (HR) ARARAERER
THRBEEN  FEMEXBREMNZESHES - BE
MABRERBERBR/VEIFEIEE FERAMNER  FEKER
EXEEBRANRFZZBREABREVBERARRKETHR
BRARESBEIEEGKE -

Source: HKSAR Press Release (June 9, 2013)
BEHRE: E8SEBRHEAZR (2013F6H98)
http://www.info.gov.hk/gia/general/201306/09/P201306070255.htm
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Impact of EU Food Information Regulation on/Eood
Manufacturers and Retailers

BERBGENFISYEBaREAREERZTE

In November 2011, the EU published a new regulation, European Union :
(EU) Food Information Regulation (FIR), which will come into force on : Do you know? {RF0:E 05 ?
December 13, 2014. If you do not have the correct food information, :
you will not be able to sell your packaged food products in online stores :
across Europe. The goal of this regulation is to ensure that consumers : Clavis Technology analyzed 2 000 web pages

can make informed purchases having access to information about the : and 500 hrands encompassing more than 7,000 food products
product such as nutritional value, ingredients, country of origins and for sale in 10 leading online stores

instructions for use. According to Clavis Technology, 67% of products
were missing brand name, ingredients or nutrition information — All are
vital for compliance with the regulation.

Clavis Technology M T 23, 00007477 + I3 10/@4H5EA)
i8I ERER R s00/ : 7 0004

The regulation also sets out new requirements for information that
should be provided to the consumer for food that is sold online. Since : 0 ol producls were missing brand name,
most food companies are members of GS1, we commissioned Mason, o ingredients or nutrition info

Hayes & Curran, a law firm with significant experience of the food and BFE SR 7 aEBEE - HEs

beverage sector and EU law, to assess the impact of the new regulation SEEE
on food manufacturers and retailers providing packaged food. :
20112115 + BN EEE T $A01E0 — RAEAED (THIED) - 0 of global shoppers 11 (0.
1&BIH§ 522014 F12B13A AR » RERHFABRENRAIAEZE : " 3 0 and beverages anline
RRY > BTEEEBUNRBLES - FiflzBMEREHEES @ B : j U REHEEER
MEBLSEEE MERS EMRERRRAEFEHREN » =B : - ' ' .
ERESHEARTKIS o I8 Clavis Technology HAMARMBIBET © | eoion Em A
mHE L B67%ESRAERMEEDENMNDERTE - MERSSEE : ; o
Bk o AT » BB EBBEFIRELEEH - D Bimeeen )
: EL T Online shopping increased 44%: batwean 2010
SHEHE R RME  FHEAITRERERIBH—RFIAL - @A and 2012 .
AREBATIAGSIEE - MFHMIEEZiEMason, Hayes & Curran : HNIEMI2 TN - o
EEMEIHEA(MHC)FHEIESG  MAHABKRAEHRTEEMN :
%ﬁﬁﬂ@%ﬁ%’ o - | Muskson Study SRR
. Py ) amz
._ 1475 of adull= intend 1o shop online for groceries
n the next 5-10 years
A4 B RE S A ST S 00510 1R
R

{aceording to IDG Shopper Vista Recearch)
(DG WRS Vists BIETRE)
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Mandatory Food Information 5&#IiZ7R AR & &1

the name of the food
the list of ingredients

any ingredient or processing aid listed in Annex Il or
derived from a substance or produce listed in Annex Il
causing allergies or intolerances used in the manufacture or
preparation of a food and still present in the finished product,
even in an altered form

the quantity of certain ingredients or categories of ingredients
the net quantity of the food

f) the date of minimum durability or the “use by” date

any special storage conditions and/or conditions of use

the name or business name and address of the food business
operator referred to in Article 8(1)1

i) the country of origin or place of provenance where provided
for in article 262

j) instructions for use where it would be difficult to make
appropriate use of the food in the absence of such instructions

with respect to beverages containing more than 1.2% by
volume of alcohol, the actual alcoholic strength by volume

I) a nutrition declaration

Article 9 of the EU Regulation - List of mandatory particulars

E’A’ﬁﬁ%@ﬂ £9fF AR TIAE SR

The full EU Regulation is available at 7E it T &Er B2 & 55T EEAR -
http://eurlex.europa.eu/LexUriServ/LexUriServ.do?uri=0J:L:2011:304:0018:0063:EN:PDF.

a) RfMBH
b) MEIDE
c) HEESFRRRANEABAKTERIEBUREM SN TE

(ZAMFEHERSE S RIEM SR BB E S A 115 - 85&
PFEIREIEHERAE  REMEMPREMNRERS  BMEESRT
B—EfK > hEER - )

MRS RS &

REFEE

f) RERBBH

HRNREFRRASE (408)

1&4518(1)1 PATIEM R RS R TE R il

i) 1&BI262F FTiERYE 2RI

) MRBRERARBAHELERRA » ABH/EM L LLERA
k) BRERSE (BRNBREE8BE1.2%EH )

) EEEEH

Responsibility to provide Food Information 2 {4E

The Regulation shall apply to all food business operators at all stages
of the food chain, where their activities concern the provision of food
information to consumers.

Article 8.1 of FIR states that the “food business operator responsible
for the food information shall be the operator under whose name or
business name the food is marketed...” It is clear that the company
under whose brand a food product is sold (e.g. Kellogg’s corn flakes) is
responsible for placing the mandatory food particulars on the package.
The brand owner must ensure the presence and accuracy of the food
information in accordance with [EU and national] food information law.
In addition, the wholesalers, retailers and others in the supply chain who
are not involved in packaging or labelling food have the obligation not
to supply foodstuffs that they know do not have the correct mandatory
food information.

mmE A SE

EOERNRIMERAHERS
WERHEERHERREM -

&g 115 TREFEEAAHETRENRARHEEREN, -
HitRSEEAEMMEZREAEE LI R IRMENIE RAVERE
B INRLEREZAERKAERESR - BEBLAKRESR
RERREREMEGINEL - ZHEH - WHERELERLE - B9
#Ham TEBRHMHEBHATRUESEREERY - B8

TEQRRE R MEENEREE

BEFEREETHEROARENER -




Finally, article 8.7 applies to other stages in the supply chain, including
where packaged food (intended for the final consumer) is “marketed
at a stage prior to sale the final consumer”. At that stage in the supply
chain, the supplier must ensure that the mandatory particulars appear
on (i) the “prepackaging or (ii) on a label attached thereto, or (iii) on
the commercial documents referring to the foods where it can be
guaranteed that such documents either accompany the food to which
they refer or were sent before or at the same time as delivery. While
the exact scope of the article may need to be clarified, it appears to
establish two principles:

R RAI8.7RERANEERE L TERBRNRRAR - BEER

TEEETRCHBENNEHER , NEXRS (URRHEESE
BER) - EREHEERE  HEBVREERFIEINRS
Hi - BRIV HERTZEE ~ (NHER R L2 EHE (i) HEE
REAMERAOEEH - MEEXHRREFRNRES LS ERTEL
FE AR L - BESREGIR BRBEE ST IRE—SEE - BT
ABREZ L TMIERE :

Food information needs to be made available by food business operators at stages in the

1. supply chain prior to sale to the consumer.

ERAMERTRINMKE S EBniEEHEriEHRRAEN -

The food information will have to be in a format other than solely printed on the pack.

BT EERTEH ERAEMN  €EBTEARMSNEENE -

As the new Distance Sales Directive will apply to the majority of Internet
sales by food retailers from 13 June 2014, the food retailer as trader
will be obliged to provide consumer with necessary Distance Sales
information, including the main characteristics of the goods.

H2014F6 130 - #aTAERHERSIBERNKE I LR

STEED PEHOABABTREMELEELETN 1
ERIEHOS -

How is information to be made available? 2{AJ3Z 1L E K157

Retailers would be complying with the FIR if they make the mandatory
food information available on their retail website, either beside each
product which the consumer may select to purchase, or by way of a
clear and prominent link from the product page to a Food Information
page, provided there is no charge for accessing the food information
and no technical difficulties in linking to the food information.

Whether it is the brand owner or the retailer who must provide the
pre-purchase information for the consumer, it is clear that:

TEBARTEREIIABREN - LUBFHIEG) - Gl HER
B AEEERMN ERAEN - SR MHIEN v RAOERER - B2
I BEAIFRAET - REBEOIRTE  TEBHLRBREMTENN
EmMER  METHKER -

TmABENHENEHENNEREEHEES
TRE:

Bl 19788

/.
DR ER IR R BN RAE -

N\

This information must be available to the consumer on the website (without charge) prior to purchase.

If the pre-purchase information is not available, the packaged food cannot be sold on a website.

ANRBETEMIEIR AL EERTRAR - MATREMNIB LHERE RS -

If the brand owner does not make the relevant information available to the retailer in a website friendly format, it may
be difficult for the retailer to sell the foodstuff on its website.

EEEARREHEXRHIENENET - TEEBMRETHEHEES -

A system of co-operation between the brand owner and retailer will be required to ensure that accurate and complete
mandatory food information is available to the consumer prior to purchase.
AT ERBEE RS - LIRRBREREME - SeEREREMTENRANE

\

The relevant provisions of the FIR will take effect in December 2014,

which allows the food industry and those involved in the food supply

chain to resolve how accurate mandatory food information will be
made available to the consumer prior to an on-line sale being made.

WMEE—S T FEHIH R RENRE

16451 Z FERAFEHG 182014 12 B RIRAERT LI RRRE SR MM
FERS AR R M 40 - IR ERARFIIE T RAEM

For more information about the regulation from a legal perspective,
contact Wendy Hederman, Mason, Hayes & Curran, Solicitors, via http://www.mhc.ie/.
WNBRY BRTE ZAERAAR AR - SARIELUT 4L | hitp//www.mhc.ie/ * BAMHCEE#%12RT1TWendy Hedermanki#

For more information on the impact on the food industry, contact Malcolm Bowden at malcolm.bowden@gs1.org.
53¢ EECZE malcolm.bowden@gs1.org EdMalcolm BowdenBi#g o

23




—
111 |

Smartphone Scan Can Beat Wine Eraudsters

SEFH HRESAEE)

Making sure a glass of wine is everything it promises on the label
was once a relatively simple process - hold it against the light, tilt and
observe the shade, swirl a little and give it a good sniff. But with the
ever-increasing global consumption of wine now attracting the attention
of fraudsters, wine drinkers are soon just as likely to be advised to whip
out their smartphones. A quick scan can give the consumer a direct link
to the supplier’s website to verify the label, trace the wine’s journey
from vineyard to glass and provide information about the winery.

Fake wine and spirits can sour the drinks market, but new technology
and international co-operation are now enabling producers to outsmart
fraudsters. Castel, the largest producer of French wine, uses the
technology on 13 million bottles for the Chinese market as well
on exports to other emerging markets such as Vietham, where
counterfeiting is most prevalent. “The Chinese are asking for a lot of
information and for reassurance regarding the origin of the product,”
said Franck Crouzet, a spokesman for Castel. But Chinese crooks are
by no means the only perpetrators of wine scams.

“Chianti had some problems in the past in Russia. Our consortium
spends €100,000 [HK$1 million] each year on registering and protecting
our wines,” said Silvia Fiorentini, spokeswoman for the Chianti Classico
Consortium, which produces 35 million bottles annually, 80 per cent of
which is exported.

EMRFABBGFEREL  BE—HHENS  AFEX BT
B BEEEMS WEEE BREZ=zREEEERERE
R tENELMNERERSEERS  EMHEEESEERTEE
FRERERRER - ARGERE—T - BEETERERIIHERD
uh - AMERER LSS EEEMEESIEATE - THRER
=G

MENAEBMINESHEE TS EEAHHRMUREERE
B BB UNEBERE FESAARBLEEBFHE
(Castel) AEFRBEMISZER - S Lt FHREMTEMH1,300
ERHOABNEEE #HHUERFHRAERTORESS -
FTHRTEREMHF - FEH3E AFranck Crouzet® 'R *
THEEEEEAREMN  BRERIREL - , BRERETE
TEFPEIEEE -

HEZIBMEIRE (Chianti Classico Consortium) SHF 43,5008
EESE > ARHO - £ S A Silvia Fiorentini 7R © " &BHIE
TISEREITREIRRE - BERMEFEIE108ETT (1008ET)
RETMFANRERMINESR © o

“China is the most notorious, but the problem is worldwide,” said Christophe
Chateau, spokesman for the Bordeaux Wine Council. Even though many
bottles are ugly reproductions easily spotted by a trained eye, others are
quite clever. And although little harm befalls a consumer uncorking bulk
Chilean red instead of estate-bottled Bordeaux, the consequences can be
lethal when tainted drinks are sold.

KEZEAEEBEEER/EE A Christophe Chateau F5H : M #fSAFRE
RBNELSARE - BEHEEEEINERME - o MATRIEERESH
BRI L ZER RS - BRLRENEFRITY - HEEEARREAET
REZHBENENEENERE  BRESTTK  EREBH T EEWEN
HAEEAE LI




“Last year, we had a case in the Czech Republic and at
least 20 people died from drinking a counterfeit local spirit,”
said Pierre Georget, chief executive of GS1 France, the
local chapter of GS1®, a Brussels-based not-for-profit
organisation, which uses unique bar codes to thwart the
conmen. GS1 guarantees that bar code numbers are never
repeated worldwide, assuring traceability and authentication

for everything from spare car parts and prams to Chianti.

GS1;EB1THES; Pierre Georget R @ "#ERAEEER
—EZEf - RLPZ+AREEHHE
SR EER ﬂU]?’EE

GS1 5£E3E¢$'J%Hfﬁ%k #RERE

FUBMAREST -

DS EERLEBRE EMR - GSTRESEMSRBREE
EIREH B > EEREEMRERKBEMEBEEER -
THESRESHMHE - FHE EEHAZTRNFHHA

(Chianti) - #B7]FEF L1 o

In order for enthusiasts around the globe to
feel confident they are drinking a bottle of wine
originating in the hills of Tuscany, Fiorentini said
Chianti Classico now carried a distinctive seal
over the cap and neck of the bottle, marked
with a unique number and code, as well as the
appellation’s trademark black rooster. Many wine
regions are doing the same, and producers
eager to learn more about fighting counterfeiters
attended GS1’s presentation at Vinexpo dated
June 20, a major wine and spirits trade show
held last week in Bordeaux.

{ Source:

BTEEREEEEFEROMAEEEXT
£ (Tuscany) —#5 LAk H ENNEE
i - Silvia Fiorentini R/REEBEARRIERIRSE
RS EHME - & LA —HBISNEERE
B ERELTTREREOEEAHEBIE o
IZEBEEHCIRAELENR - BT B
BEE BBEEN6A20FEZRES » HE
GS1EEEFEEBEBIBEEES (Vinexpo)
HEREERIRE 0 TREAANRINER °

“Smartphone Scan can Beat Wine Fraudsters”, SCMP, July 26, 2013

http /lwww.scmp.com/news/world/article/1266827/smartphone-scan-can-beat-wine- fraudsters




26

The Healthcare stakeholders expressed their strong support in a signed
position paper endorsing the adoption of GS1 as the global standard
best suited for their industry. They took this action after McKinsey &
Company published a report stating that ‘significant patient safety
benefits and cost savings can be obtained by implementing and using a
single global standard in Healthcare’. The stakeholders who are calling
for that standard to be GS1 represent major manufacturers, distributors
and hospitals around the world including the United States, Canada,
Europe, Australia and Japan.

The companies that signed the position paper include some of the most
recognised and respected companies in Healthcare. They include: 3M,
Abbott, Canadian Generic Pharmaceutical Association, Johnson &
Johnson, Pfizer, etc. Hospitals and Group Purchasing Organisations
endorsing GS1 Healthcare Standards in the position paper include
organisations in the United States, Novation and Premier; in Ireland,
St. James Hospital; the Department of Health UK for all NHS hospitals;
in Spain, Logaritme, Province of Catalonia; in France, Hospital Centre
Robert Ballanger, Hospital Centre of Brive, Hospital Centre Rene
Dubois, University Hospital of Strasbourg, University Hospital of Dijon
and in Japan, NTT Medical Center Tokyo, etc.

“As GS1 Standards for Healthcare were developed and became available
over the last few years, Healthcare communities across the globe have
embraced them and advanced their implementation,”
“GS1 Standards enable streamlined
supply chain processes and improve visibility — from manufacturers to

leaders state in the position paper.

the statement continues.
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“GS1 welcomes the endorsement of the GS1
System of Standards for Healthcare by so many
leading stakeholders in the Global Healthcare
industry,” said GS1 CEO Miguel Lopera from
the GS1 Global Office in Brussels. “All of the
members of the GS1 Healthcare team have
worked hard to ensure that GS1 Healthcare
Standards maximise patient safety, optimise
supply chain efficiency and minimise costs
for all partners in the supply chain. We invite
Healthcare stakeholders who are not yet using
the GS1 System to look at the advantages that
GS1’s single global standard for Healthcare
offers and to adopt the GS1 System for their
operations.”

Healthcare systems around the world are
facing challenges that affect the entire supply
chain, from manufacturers to wholesalers,
distributors, group purchasing organisations
and Healthcare providers. These challenges
are related to, for example; counterfeiting,
ineffective product recall and medication
errors, and they affect the entire Healthcare
supply chain. Stemming these soaring

costs has become a major policy priority for
Healthcare trading partners.
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Implementing global standards across the
entire healthcare supply chain could save
22,000-43,000 lives and avert 0.7 to 1.4 million
patient disabilities, according to the McKinsey
report. Called “Strength in unity: The promise
of global standards in Healthcare”, the report is
based on interviews with 80 thought leaders in
the Healthcare industry. The report also found
that rolling out a single, global standards-
based system will:

» Keep tens of billions of dollars in counterfeit
drugs out of the legitimate supply chain.

» Enable substantial safety benefits that would
reduce Healthcare costs by $40-100 billion.

» Cost significantly less than two or more
systems.

Regulations also continue to evolve and will
have a direct impact on the Healthcare supply
chain, requiring stakeholders to implement
automatic identification (AIDC) technologies
to ensure traceability of Healthcare products.
Studies have suggested bar coding and
bedside scanning can reduce medication
errors by as much as 40%.

“Global adoption of the GS1 Standards will clearly
benefit patients and industry stakeholders worldwide,”
said Orlando Serani, Vice President, Global Business
Services, Johnson & Johnson Health Care Systems
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WINE STTOoORaGe MmaNaGceMeNT sSYsTrem

RFID & Barcode enable system

Scan the EPC barcode on (1) bottle,
(2) box and (3) location tag for association

WINE Searching is more efficient than before.

_.__...l

KIOSIK

Improve your Customer Services

- Remote Sensing of product(s)
- Product Info / Promotion Display [
- Related Accessories Suggestion
- Product Comparison

- Data Capture for Bl / CRM

M3ILING MaNaGEMENT SYSTEM

RFID Tag Management Review Delivery
activities, performance, and
P set plans, etc in real-time
ar. ¥ il
L ﬂ —- =
) _ |

oo i e 8w
i User confirm place correct,

delivery bag for
identification review jobs and other == R - B

processes....in real time via
Reader & HSDPA.

Unit 03, Floor 13, Grand Business Plaza, 153 Wai Yip Street, Kwun Tong, Kowloon, Hong Kong
Tel: (852) 3102 0598 Fax: (852) 3182 1698 Email: info@dreamscale.com Website: www.dreamscale.com




Counterfeiting'and'Caunch'the'New/Mobile'|IPM
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The World Customs Organization (WCO) attended the 7" Global Congress on
Combating Counterfeiting and Piracy held in Istanbul, Turkey from April
24-26. On this occasion, both organisations introduced the new mobile version
of IPM (Interface Public-Members), the WCQO'’s online tool serves as an interface
between front-line Customs officers and the private sector.

In an ongoing effort to tackle the illicit trade in counterfeit and pirated goods,
the WCO and GS1 are committed to providing Customs with the best available
technologies. IPM was first launched by the WCO in 2010 to foster cooperation
between Customs and right holders by facilitating the exchange of information
and strengthening Customs’ capacity to better combat counterfeiting. Since
then, over 50 countries have joined and around 3,000 Customs officers are now
connected to IPM.

Following a cooperation agreement signed between the WCO and GS1 aimed
at optimizing their fight against counterfeits, GS1 identification standards
were introduced to IPM, enabling reliable and clear authentication of items
thereby enhancing IPM’s legitimacy as the only global tool in the fight against
counterfeiting and piracy.

Building on IPM’s initial success, the WCO and GS1 are pleased to present
the new mobile version of IPM. This version offers new features such as the
possibility to use mobile devices to scan industry standard GS1 barcodes found
on millions of products, enabling to search the products database in a more
time-efficient manner. The unique product identifier embedded in the GS1 bar
code will facilitate access to multiple databases providing trusted sources of
product information. Furthermore, scanning the barcodes will enable automatic
connection to any authentication services linked to the product controlled.
Customs officers will now have access to more detailed product information and
additional right holders will be encouraged to join IPM.

GS1 and the WCO'’s continuing cooperation on Customs related issues, aims to
provide concrete identification and traceability solutions to help Customs identify
potential counterfeit merchandise.

U BRARR RIS R S EFR
WCO Secretary General Mikuriya

IPM’s usefulness is now globally recognized by our private
sector partners. Our cooperation with GS1 has enabled us to further
develop IPM’s functionalities making it even more accessible and
reliable. IPM is undoubtedly an essential tool to help Customs
officers distinguish between genuine and fake products.
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GS1EERATE#EH Miguel Lopera
GS1 President and CEO, Miguel Lopera

IPM’s new mobile version integrating GS1 bar
codes and authentication services, gives brand
owners from all sectors the opportunity to work
directly with Customs to protect both their brand
and consumers alike.
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In the globalised economy, the safety of consumers requires innovative
solutions that are global in scope to strengthen real-time information
sharing across borders. The OECD is thus further enhancing collaboration
with GS1 to provide consumers, businesses and governments with a
single source of trusted information on product recalls.

The OECD launched its GlobalRecalls portal on 19 October 2012. It
is the first online tool that contains regularly updated information on
consumer product recalls issued by jurisdictions around the world. The
portal has already been visited nearly 700,000 times.

With the adoption of GS1 standards for product identification (GTIN)
and global product classifications (GPC), the search features and
multi-lingual capability of the GlobalRecalls portal will be enhanced
significantly. Using one global standard facilitates seamless data
interoperability from jurisdictions into the GlobalRecalls portal and
eliminates product ambiguities. Collaboration between experts from
GS1 and OECD will also support the creation of an automated tool to
gather information on recalled products from jurisdictions in real-time.

“The GlobalRecalls portal is very much in line with our commitment to
develop better policies for better lives,” said OECD Deputy Secretary-
General Rintaro Tamaki. “We are pleased to enhance our collaboration
with the GS1 organisation in our mission to improve consumer safety
globally. Other stakeholders, including business representatives, are
encouraged to join the initiative.”

“GS1 congratulates the OECD on this very important and successful
global consumer safety initiative,” said GS1 President and CEO Miguel
Lopera. “GS1 standards for product identification, classification,
traceability and multi-jurisdictional recall all play a vital role in ensuring
brand protection and consumer safety. We look forward to further
collaboration with the OECD.”

The organisations are also co-developing a global standards-based
mobile application which would offer a user-friendly tool to identify
unsafe products.

OECD Ignha&c':es Collaboration with GS1
to'foster Consumer.:Safety
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GS1 and Open Mobile Alliance (OMA) are collaborating to enable
barcode scanning features built directly into mobile devices. This will
make it easier for application developers to allow their apps to scan and
link to trusted content.

“Mobile data is growing exponentially and barcode scanning is a key
driver for consumers to access data and media owners to engage
users. Today, the industry is working with a barcodes ecosystem that
is fragmented by non-standard solutions. This specification will enable
application developer innovation for the mCommerce and mobile
advertising industry, allowing companies to develop interoperable
and scalable applications”, commented Bryan Sullivan, OMA Board of
Directors Vice-chairman.

GS1 and OMA will develop a new specification leveraging existing
GS1 and OMA standards. It will allow mobile device manufacturers
and operators to build mobile devices with the following key barcode
scanning capabilities:

For application developers the specification will simplify and accelerate
deployment of applications that use code scanning by providing:

universal scanning of standardised barcodes

built-in code scanning capability accessible to users manually
through the device camera, and also to applications thanks to
a Web API exposed on the device

intelligent linking of bar codes with trusted content provided by
the owners of the barcodes

support for collection of user analytics including location on an
opt-in basis

more flexible integration of code scanning into applications

Illl seamless and more consistent user experience

reduced time to market: common standards and enablers will
reduce both complexity and development costs

Ultimately consumers will benefit through a new generation of more
intuitive applications.

“Our consumers are increasingly using mobile devices to research and
purchase products. This new specification will allow more consumers to
access accurate and trusted product information to help them with their
daily lives”, said John Phillips, Senior Vice President, Customer Supply
Chain and Logistics at PepsiCo.

The two organisations aim to launch the new specification in 2014
and encourage companies to actively participate in the development
process this year. The initial list of companies participating includes
Fujitsu, NEC and AT&T. To participate in this activity, contact Cameron
Green (cameron.green@gs1.org) or Kennie Kwong (kennie.kwong@
att.com).
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Workshop Date Time / GS1 HK / non-GS1 HK Contact information
TVEY =} 5 member member Bz ER
&R 88 BR | k88
Value: (zhain Management 8/8, 9/10 & 9:30am- $2.800 $3.200 Tel ' ?Eﬁ :?8612819
BEHEEE 18/12 5:00pm Email EFf :info@gs1hk.org

Principles of Managing

: - Tel E&E 12861281
Operations 22/8 9:30am- o, 800 $3,200 ol 528612619
T S 5:00pm Email EE :info@gs1hk.org
, 29/8, 26/9, e
Basic Barcode Workshop 24/10. 21/11 & 2:00pm- FREE &2 Members only  Tel 5F :28639779/28612819
RS EAL S T e 19/12’ 6:00pm QREE Email EE : membership@gs1hk.org
Advanced Barcode Workshop 2:00pm- Members only  Tel EiF :28639776/ 28639714
SR TS SO&12M2  ghopm  TREERR  opes Email @85 : membership@gshk.org
Customer-Driven
:30am- Tel &% 12861281
Replenishment Workshop *  10-11/9 2 2822 $4,800 * $4,800 * E‘:na” Eﬁg rﬁg o 8s1ghk .
o : TH i g .org
R B AN HEER - =
Customer-Focused -
: - Tel E&E 12861281
Supply Chain Management 25/ & 20/11  2208™" g5 800 $3,200 ol MR :28612819
B A Y AL S T 5:00pm Email EE :info@gs1hk.org
Principles of t .
nnCIP es of Operations 9:30am- Tel EEE 28612819
Planning 17/10 ) $2,800 $3,200 S
S EIE 5:00pm Email E#f : info@gs1hk.org
Supply Chain Operations ) ——
Reference (SCOR) Model *  22-23/10 z‘ggaz $4,800 * $4,800 * ;‘;’13" =11 'iﬁggsgfhk .
s s : EH g .org
{HAESEE(F S %1E (SCOR) * P =

Venuelt!®: GS1 Hong Kong B85 RiRIBHE

Remark 1: This tentative schedule is subject to change. Please visit 2

http://gs1hk.org/en/knowledge sharing/events training.html -\ / a l I e

to view our updated training schedule. Operations
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http://gs1hk.org/tc/knowledge_sharing/events_training.html

T RBHOEHIEN - WOI‘ S Op
Remark 2: Course* is approved by VTC’s New Technology Training

Scheme with up to $2,000 subsidy per head. S 1 Ch o
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RFID Tag Printing
& Encoding Solution

Industry Challenge

* Under the request by overseas retailers, traditional
garment hang-tags need to be RFID enabled
{a revolutionary challenge for hang-tag manufacturers)

# The know-how for manufacturing and encoding RFID
tags which meet EPC standard is not readily available

Solution Benefits

# (BS provides consultancy in printing workflow design
together with RFID Tag Printing and Encoding
Manitoring System

#+ Helps manufacturers to perform production order
management, production schedule monitoring, quality
check, packaging and inventory control

* Enable mass production and quality control capahility

RFID Tag Printer

RFID Warehouse
Management Solution

Industry Challenge
A modern distribution center might extend from:

# Few hundred to thousand square meters

* Contain a hundred thousand SKUs

# Have numbers of operators working together

* Consolidate thousands of customer orders in time to
meet daily shipping schedules

Benefits

* Efficiency is one of the critical success factors of a
distribution center while the key enabler is to have an
advanced system to link up all the physical flow with
information flow.

# |n order to better coordinate all these resources, QBS
Warehouse Management System (WMS) helps manage
inventory, storage locations and the workforce, to
ensure customer orders are picked, packed, and
shipped accurately and effectively.

Differentiation

#* To further improve warehouse automation, the industry
is adopting RAFID technology to replace traditional
Barcode technology.

* OBS WMS is equipped with RFID middieware, which
supports capturing and analyzing large amount of RFID
data triggered by cargo movements.
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