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GS1 Hong Keng Annual Member Dinner 2012

SEE niREIH=2012FER1

GS1 Hong Kong Annual Member Dinner 2012 was successfully held on
January 8, 2013 at The One.

With about 370 participants from sectors spanning government,
industry, trade associations and members attending the dinner, the
event began with welcoming remarks by Mr Glen Smith, Board of
Director of GS1 Hong Kong. Subsequently, Miss Joey Lam, JP, Deputy
Government Chief Information Officer (Policy and Customer Service)
delivered a speech on Consumer Connect, (a mobile application
under the OGCIO’s sponsorship) at the Launching Ceremony, which was
followed by GS1 Hong Kong Board of Directors in toasting to celebrate the
achievements and kick off the Dinner.

An array of entertainment included celebrity singing and acapella
performances received great applause from the audience. The gathering
provided the guests with an opportunity to socialize in a relaxing
atmosphere. Luck draw brought the joyous atmosphere to the climax, with
dozens of prizes given out to the winners. Having fruitful entertainment
and laughter in a joyous atmosphere, the Annual Member Dinner came
to an end.
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yConsumeriCaring’

, Gorppaqies
Recognized'as Exemplars for Local Enterprises
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Forty-five Hong Kong companies have been named ‘Consumer Caring
Companies 2012’, a scheme set up to recognize local companies that
demonstrate distinguished consumer care. Of these, 27 of them have won
the accolade for the second consecutive year, underlining their sustained
efforts to provide top-notch customer service. In this year’s Scheme,
18 companies have joined their ranks for the first time. Together, these
companies set the standard for excellence in quality products and
customer services.

“The Consumer Caring Scheme is more than just having the privilege of
putting the ‘Consumer Caring’ logo on a company'’s product or service. It
is a testament to an organization’s desire to put the customer first right
across all aspects of the business operation from product development,
delivery to execution; from customer-facing staff all the way to senior
management. It is recognition that satisfied customers are a cornerstone
of enduring good business practice,” said Ms Anna Lin, JP, Chief Executive
of GS1 Hong Kong.

To encourage and inspire more local enterprises to attain consumer
care excellence, GS1 Hong Kong will organize the 3 Consumer Caring
Scheme. The application of the scheme will be started in March and
companies are cordially invited to join this meaningful programme.
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‘Gonsumer ConnectHeIps Consu‘nﬁers
Make Smart;Choices
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With smartphones getting more popular, consumers
enjoy more autonomy as product information and
promotional offers are at their fingertips. GS1
Hong Kong, with the Office of the Government
Chief Information Officer (OGCIO)’s sponsorship,
has embarked on an innovative mobile application
‘Consumer Connect’ which helps consumers to
make smart choices in just one barcode scan.

The first campaign of ‘Consumer Connect’ is
scheduled to celebrate the Chinese New Year. To
help consumers make smart shopping choices,
engaging activities like lucky draw, digital
coupon download and promotional offers are
introduced. Weekly promotional items, provided
by various campaign partners, will be exclusively
offered to ‘Consumer Connect’ users. The
promotional offers of that campaign will end on
February 25, 2013. Various ‘Consumer Connect’
festive campaigns will be launched. Please take
note of our updated news from time to time.

Scan the QR code now to download
the app from Apple App Store or

Google Play for FREE.
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With ‘Consumer Connect’, Consumers can access to brand owner-
authorized and trusted source for product authentication. In one scan,
the “GENUINE Product Authentication” label will appear on ‘Consumer
Connect’ if brand owners apply the solution enabled by Supply Chain
e-Pedigree. Consumers can hence identify genuine products, preventing
the loss from buying fake or parallel imported goods originated from
various places worldwide.

In addition to consumers, brand owners and retailers can build up, manage
and release promotional offers on this mobile platform to interact with
customers anytime, anywhere. Let’s ride on ‘Consumer Connect’ to
create a new consumer experience.
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Buy one get one FREE

Seratch
& WIN!

6% & 12%
discoont aff
for & or 12 batiles
-of any ftalion wine
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At GS1 Hong Kong Annual Member Dinner on Jan 8, 2013, Consumer Connect launching ceremony
was officiated by Miss Joey Lam, JP, Deputy Government Chief Information Officer (Policy and Customer
Service). During the reception, many guests downloaded the mobile application and scanned product barcodes
on the virtual shopping shelf to taste the brand new consumer experience
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De}ails of Consumerr_‘ Connect features can be accessed at
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http://www.consumerconnect.hk
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Champion Business Success through Value Creation

AHBERIRIS(E WMSEXEBRERE

GS1 Hong Kong Supply Chain Management (SCM) Excellence Summit
has evolved into a gala event that assists over 500 business, technology,
supply chain leaders and e-commerce professionals to provide
insights into global supply chain outlook and strategy to champion a more
customers-focused supply chain with seamless service and quality
product information that will ultimately create value and win the customers.

In the opening address, Mr Gregory So, GBS, JP, Secretary for
Commerce and Economic Development of the Government of HKSAR,
shared his view on the endeavors of GS1 Hong Kong in enhancing the
productivity of SMEs using technological applications like RFID and
mobile applications, which is important for maintaining Hong Kong’s
competitiveness as the world’s leading trade and logistics hub. Mr Joseph
Phi, Chairman of GS1 Hong Kong, stated the importance of visibility and
traceability while delivering his welcoming speech.
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“Nowadays, globalization and rapid development of
technology have crafted a new landscape for supply
chain management, with more focus on value creation.
We all face this challenge and hence today’s theme,
‘Champion Business Success Through Value Creation’,
is most timely.”
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Visibility and traceability are fundamental enablers to
facilitate efficient and effective management of an ever
changing supply chain. The adoption of the appropriate
IT and supply chain analytics tools is essential in
translating raw data into business intelligence, thus

( «

allowing timely decision making.”
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Mr Jospeh Phi, Chairman of GS1 Hong Kong
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“ Brand owners nowadays provide Australian consumers
with critical data like nutrition, allergen and ingredient
information to win consumer confidence, leveraging
mobile application “GS1 GoScan” which can decode

Mr Michael Haire, General Manager eData Administration of Metcash
Trading Limited

GS1 barcodes.”
MBI RS R BEEERGS 1RSI F 1 ERE RN GS
GoScan ' KEMEEERHERES  BBIRNND=E
L RRER 0 UREVEEZEE -

MetcashB B EIRA T EF SR BB EITIEMichael HaireSt 4

Consumers nowadays are more technologically enabled to make
informed choices. To win in the digital economy, creating value for
consumers through technological innovation helps business to gain
competitive advantage as they make products and provide services
that consumers find consistently useful, reliable and trustworthy. In the
keynote presentation “Riding the Digital Wave to Deliver the Best
Consumer Experience”, Mr Michael Haire elicited MIT’s discovery
before introducing how Australian brand owners apply GS1 GoScan to
win consumers’ confidence. “In the rapidly changing digital landscape,
brand owners no longer have full control of the information and messaging
that consumers rely on.”

Rising Above Challenges of the
Globalized Value Chain

The key challenge facing businesses today is to tackle the growing
pressure driven by growing concerns for product safety and sustainability,
and to survive and prosper in an increasingly volatile market. In the
Plenary Session, Mr Menipaz delivered a presentation “Enabling
Everywhere Commerce” which was well-received among participants.
“Technology-driven innovation is broadly reshaping global commerce
and shifting consumer behavior,” he explained. “We need to remove the
friction by using data, technology and the infrastructure to enable a better
experience.” Other presenters in the session also brought in the perspectives
of world leading companies on driving a safer, more sustainable and more
efficient SCM strategies.
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Mr Amit Menipaz, Senior Director of eBay Inc.
eBay AT E#REFAmit Menipazstd

“ eBay invests in its global commerce platform to enable the
future of commerce for consumers and retailers. GTIN and
trusted product data are the keys to exposure across the
global platform. ”
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Industry-specific Concurrent Sessions

Subsequent to the presentations in the Plenary Session, thematic
case sharing on “Business Optimization for Enhancing Consumer
Experience”, “Supply Chain Modernization for Patient Safety” and
“RFID Enabling Smart Business, Services and Lives” were conducted
in three concurrent sessions: Retail and Consumer Goods, Healthcare
as well as Internet of Things (loT). All the concurrent sessions share
the same objective: to optimize collaboration, visibility and efficiency,
innovation and security for helping industries to improve service
quality, while delivering satisfaction and safety to customers
cost-effectively.

The volatile global economy in 2012 has impacted the business
community in more ways than one. To thrive during this period of
uncertainty, global supply chains must adapt to changes in consumer
buying pattern and behavior while building its capability to effective
and efficiently manage an ever changing supply chain. As the
bridge between Hong Kong enterprises and the global partners, the
Summit brings all delegates insights on global supply chain outlook
and strategies to advance their businesses with greater efficiency and
connectivity, which ultimately optimize business and create value for
consumers.

The SCM Excellence Summit is an affiliated event of the Asian
Logistics and Maritime Conference (ALMC) which brings together
users of logistics and maritime services on a platform where prominent
speakers shared their relevant experience and insights from an Asian
perspective. This year’s conference focused on the eastward shift of
global logistics and its impact on logistics, supply chain management
and shipping in the region.
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To help Hong Kong enterprises capture the opportunities arising from the ARREIZETHEIBIEER "+ - 11, RBIOKE - SERFRITHE
National 12" Five-Year Plan, the HKSAR Government set up a “Dedicated  prpgpioo12@Ee At — IS E10E T T RE RIS « FHRERRIF

Fund on Branding, Upgrading and Domestics Sales” (the BUD Fund) of ey = T o 5y 2
$1 billion in June 2012. The Fund supports individual Hong Kong enterprises in RAKMBOFRES, (@1 "'BUDSIRES, ) - ZEDHE

undertaking related projects to enhance their competitiveness and facilitate BISBERETEHIRE @ eMRFAFAITEALHRRS - €
their business development in the Mainland market. With a professional team {fSEARMHIRNEE - AZHERERFEER - LB S 1D 1#ED

offering consultation services, GS1 Hong Kong helped two members last M EEREFDE TBUDHIBEES | & TEASSENMKES o
year to apply for the Dedicated Fund and the applications entered final h

vetting stage.

The BUD Fund comprises two programmes
"BUDEFIREE , SEMIAsTE

Enterprise Support Programme

EEESTE

Organization Support Programme

WS iEsTEl

to provide funding support for individual enterprises. to provide funding support for non-profit distributing

The Hong Kong Productivity Council acts as the
Secretariat to assist in implementing the Programme

BEREREHREL - BERBEENREREE
WEBRE - HEHEITEE

Funded Projects ZE)I§E

Any projects that assist individual Hong Kong
enterprises in exploring and developing the
Mainland market through developing brands,
upgrading and restructuring operations and
promoting domestic sales in the Mainland are . .
eligible. Some examples that fall within the Upgrading & New P_roduct DeS|gn,. New Technology Adoption, Management System
scope of the BUD Fund are as follows: Restructuring Upgrading, Manufacturing Automation, etc.

. . FHRISEY HEMRET » FRIISIE - EEPEREF - LEBE}LE
TUBENSEEEXEARRERE « FHR

BUR/UORAHUFBBRERAMN S [ Domestic Sales Market Survey, Domestic Sales Strategy and Plan Formulation,

gIEB19 ol hEER) - — L SEEEEL Iy o Domestic Sales Channel Building, Product/Service Promotion, etc.
BIFEIE - Lt bl RRTISTE « ARSEISER RIS « AREEET  ERRBHES

organizations. The Trade and Industry Department
implements the Programme.

QI EAERBIRMER  BTXERERE
HE(T o

Area g5 Examples #ll %

Branding Brand Development Strategy and Planning, Brand Positioning and Image
RSB Design, Brand Assessment and Market Survey, and Brand Promotion, etc.
RIEFRFWEAGEES RREURERRE - @EISRMIS
W8 ~ RhRHEEE




Enterprise Support Programme {®%5iEEtE|p

Eligibility ERS5E&48

All non-listed enterprises registered in Hong Kong under the
Business Registration Ordinance (Chapter 310) with substantive
business operations in Hong Kong are eligible to apply, irrespective
of whether they belong to the manufacturing or service sector or
whether they already have any business operations in the Mainland.
BRI (AXESREA) (F3108) AEBER  UESHE
EBEEBEFELHERE @ 1IIFSERPFER - M=t
ig%ﬁﬂﬁﬁﬁ%  AREEERMEEBEF - 19T SEEP
a8 °

Funding Amount ZEE) £ 55

Funding will be provided on a matching basis with a cumulative
funding cap of $500,000, i.e. the Government will cover a maximum of
50% of the total approved project cost and the enterprise has to
contribute the balance amount.

BRI RARY - RIEEE FRB50E T - RBIGIRFE
R BRTREBIEZERIE o

Each enterprise may obtain funding for a maximum of three approved
projects. All projects must be completed in five years.
TETBET—BAR—BIEE L HEDHEA/IMEHLA TN
IRB - ESFEAZFLHELT ©

Vetting Procedure St% 2

- All applications are vetted by a Programme Management Committee. If
the applicationis successful, the enterprise will receive aninitial payment,
i.e. 25% of the total funding amount, after signing an agreement.

FEROFEIEIEEEEEY - EPFERE - EESERESH
®RIGRIE—HIEH - ERSREEHE25% ©

For projects with duration of over 18 months, a mid-term payment up to
25% of total funding will be provided during the course of project
implementation. The balance will be paid upon project completion and
submission of an audit report.

SIRERIBR18ER @ REIRE PEIE S IN5% » BRFISTE
FTEARIRE - WERBEHRSERD -

Report Submission $HEER

- Aprogress report is required every six months for projects with duration
between 12 and 24 months.

RE12E24ERMIEE - RENVERRR—EERS o

- Submission of the progress report is not required for projects to be
completed within one year.
—FATRNIRBHARRZRPELRS -
A final report and final audited accounts have to be submitted for all
projects upon completion.

FEIRERMR  RIERXRERTTRRSERETIRERS ©

Professional services on BUD Fund (Enterprise
Support Programme) provided by GS1 Hong Kong

EHEE RiRBHENBUDE & (ERZESTE)IEM
NEES-2

Provide Upgrading & Restructuring consultancy service on supply chain &
logistics management, business and production process improvement

HEERMARER - BENEEREZNSHFHRERRRSS

Assist enterprises in preparing and completing BUD Fund (Enterprise
Support Programme) application form

1ZRENTE SRS ~ TEAUIERRBUD (EESIESTEI) BFERIE

Assist enterprises in drafting “Overall Business Development Plan”

BENERHIE " 2BEHRRSTE

Provide “Project Coordination” and “Project Management” services

=t TREMEAL R "IREERE, RB

Write “Project Interim Report” and “Project Final Report”

BN 'REPHRS . R T IRERIRS

GS1 Hong Kong will organize ‘BUD Application’ Luncheon Talk on 10/4, 15/5 and 10/7. Please refer to P.32 for details.
For BUD application enquiries, please contact Mr KW Ho (Senior Manager, Industry Engagement) at kwho@gs1hk.org.
EIGH10/4, 15/5 R10/7ERIFBUDE S REBTES - FHIEESRESTI2E -
FAREREBUDE SV EH » A E Ekwho@gsihk.org @ BHEAZEEMRSRICIBMISRALE
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our HOT SELECTIONS

CHAI TEA LATTE
cinnamon, ginger, cloves
and cardamom with some
delightfully frothy milk

Nestlé Consumer Services : 2179 8888 www.dolce-gusto.com.hk
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GS1 Standards have been GIobaI‘Language

for 40 Years
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With a hand swipe on June 26, 1974 at Marsh Supermarket in Ohio,
a pack of chewing gum became the first retail product sold using a
scanner and the Universal Product Code (UPC).

Six decades ago, there was a mechanical-engineer-intern named
N. Joseph Woodland on a beach. With that transformative stroke of
his fingers — yielding a set of literal lines in the sand — Mr. Woodland
and his classmate created a technology, based on a printed series
of wide and narrow lines that encoded consumer-product information
for optical scanning. Their idea, developed in the late 1940s and
patented in 1952, ultimately gave rise to the UPC. On April 3, 1973, a
number of industry leaders signed in for a single standard for product
identification — GS1 BarCodes — leading to the establishment of GS1
which has great ambition: create, develop and spread the GS1
standards as the Global Language of Business worldwide.

Forty years later, over 5 billion products would be scanned every
day. This makes the achievement of GS1 even more remarkable:
to realize the advantages of electronic product labeling. Today, the
Global Language is one that serves not only the industry, but each
and every consumer around the world. From traceability to automatic
restocking of store shelves through more efficient and intensive export
and import, the GS1 standards made a hyper-efficient supply chain
possible in the global market. Apart from efficiency and cost effectiveness,
the traceability enabled by GS1 barcodes also enhances patient and
food safety.

GS1 salutes Mr. Woodland for his innovative mind and contribution,
and will stride towards another 40 years of excellence.

19745F 68268 @ EEMXHMMarshBRMIBLIRT ELIME
—%l - E—BEMABAERNRIBUPCHZEER — FOB — &%
BifEIBENSFELE -

T HERD - —{BZ0UN. Joseph Woodlandtts TI2ENE 2 150 %
g ﬂﬂﬂﬁ%?ﬂ(—iﬂ"i‘ , "J‘J:Hjiﬁ L EEA - B
B B E 2R — AEREEN SRR EIEEERENA
BX 58 X A2 BVARIE © 11131Fﬁﬁ§1940$1'%?§ﬁ%§$aﬁ§§a i - ELEAMR
1952F BB EHF - BREMUPC - 1973F48338 » RAOERARE
EfREEE—ERGEE (GSHEE) @ RIIT —BEBEan
HWiE—GS1 - RES - BRAEECSI1IZEERARIKFELRES -

40F % - BETBS0EMERAGSIIEENERFRE  RREFE
IEENBRERRIE - FESH ' RRAEBES A EERESR ' &
SRIREMEEESR - GS1IZEIEFRINEASHEADEDR
£ BtERENEEHERME  ERHMBHHEMEEESW
Ko [RY MR ABERFB R » GS1IZEIENERBIEASIR T
RMAZZNEREZZ °

GS1@Mr. WoodlandEEIF BHA TG © WELRHNEDR—EE
SHBEY40EF o




|| || || |I Cover Story - HHEE

@.

THE12

G51 HONG KONG

'-_.ﬂPPLv YN NMANAGEM

sy

e

I"“ml “-ﬂ I
ENT EXCELLENCE SUMMIT: 20 Ay

Entering its 5" Year Anniversary, Hong Kong RFID Awards has received
more than 150 entries since its inception in 2008 and has been recognized
as the HKSAR'’s premier RFID award. Hong Kong RFID Awards is an
annual industry event designed to honor and recognize local companies
that have demonstrated excellence in the innovation, development or
implementation of RFID technology that creates value for business and
enables a smarter city.
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The Hong Kong RFID Awards 2012 is presented in three categories:

» Best EPC/RFID Implementation
» Most Innovative Use of EPC/RFID
» Most Innovative EPC/RFID Products
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Best EPC / RFID Implementation
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RFID-based Apparel Management Expert
(RAME) System

EiRE R BRI AR EIEE R AR
(RAME)

Affirm Heart Far East Ltd., B&S Equipment
Development Ltd. & Institute of Textiles & Clothing,
The Hong Kong Polytechnic University
FOEREIRAR - REERIBERRAR
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RFID PAPER ROLL TRACKING & INVENTORY
SYSTEM (PRTIS)
HIRE SRR S B R BB R iR (PRTIS)

Singapore Press Holdings Limited & Hong Kong
Communications Co., Ltd.

KRR AIRAR - FEBENERAR

RFID Traffic Control System (TCS)
BEREERIR(TCS)

Swire Coca-Cola HK & Changzhou DilinxRFID Technologies
Company Limited
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( Most Innovative Use of EPC / RFID J
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Byt WJ\_\ RFID-BASED APPAREL MANAGEMENT EXPERT
' : (RAME) SYSTEM
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Affirm Heart Far East Ltd., B&S Equipment Development Ltd. & Institute of

Textiles & Clothing, The Hong Kong Polytechnic University
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Most Innovative EPC / RFID Products
= B AISEPC / RFIDE &G X8

Gold Award =i '
Moy XERAFY METAL SKIN SERIES

Tt

N T e o T
mss..ENEﬂ‘,I.].mﬂs““-

-

XERAFY METAL SKIN3R%!
Xerafy Limited

“Silver Award $B#E

META-RFID TAG mTag
META'RF'D%% Megabyte Limited

NeolD Limited EHETRIEERAR

Hong Kong RFID Awards 2012 Prize Presentation Ceremony was
successfully held at the Hong Kong Convention and Exhibition Centre on

November 9, 2012. It was graced by Miss Janet Wong, JP, Commissioner . n
|
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for Innovation and Technology of HKSAR Government, as the officiating s ¥ ENT EXCELLENCE SUN\M
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guest of honor. It is hoped that the annual event will continue to
develop Hong Kong into a regional centre of RFID excellence, and further
encourage the adoption of the EPC / RFID technology in Hong Kong and
Pearl River Delta region.
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Lau Shiu Fung and Lo Ka Yee were presented ‘Most Innovative Application of EPC/

3 5o 19} 1LY 7 M L_g § =) / 5 E / (=] ;E RFID’ Gold Award, who developed ‘RFID-assisted Learning and Computer Interface
SHBHRFIDEHP L @ E—STHEFTBIIXNI=AMNEERA
. System for Disabled People’ in U-21 RFID Awards.
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Reducing ‘Food Waste’ by GS1 BarCodes | =sssx =me) - rossesapsmsnsn ;i_-,‘:-.
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1. Retailers in Japan, Korea and US have been utilizing barcodes to & LA AR MORGRREH - ARERESY
reduce food waste at POS. BEE - EERREREAREARASHAL - e
GS1HFRRAT « EHMEE 100MRNENTRE | EERS
2. Use GS1 barcodes to automatically markdown food price and {EfGS1 DataBar « ALLFFHAMMRRAMNE | FEEE
terminate sale transaction upon expiry date. ERSALBcSMAT - SREARE HFLIRERN | B
RS REER - BUSEH bUE M e 20m 2 T «
3. ROl reflected from GS1 Study: UASSHEBEATHEAGRGNEELD - FNE
- Utilizing GS1 DataBar labels generates over US$4.65 million RETHTHMS - FEAARNERER RN 8
annual operating savings for 100-store chain. S B P i L P 9 (L SR P 6 R R+
- Retail chains with equipment upgrade experience ROI of over HARRARTEZZAMN « BIHREHARBNND «

HERRAITSERMNE  ERORERN R EN
SHEBLUEOAMAE - FEAEERE QWA
PR - HERET SRR %
RMSERMNAE HEEBEAG 1

US$4.2 million during the first year.
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August 29, 2012
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i.’;;::ﬁ?ﬁ;ﬂ;ﬁ 1. Common identification helps to trace the food
FREERGSHBREZHME incidents originated worldwide.

B-Ah—@EEREEEME ; ;
BT - 2. Centre of Food Safety applies GS1 barcodes in
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Bl I - REEEML [ & the rapid alert system form to help retailers
S| - ElTE {(RoRsE identify and intercept the sale of unsafe products
fl®) s AntaREay - O RRnSnEN abE at POS more quickly and accurately.

mi;;;&;igﬂiii&iﬁg&ggé 3. GS1 global identification number and traceability

BERYES TREEEEEERERE - standards help food manufacturers and retailers
ANESSLNEEEERENEIER - RABT to comprehensively trace and prevent unsafe
HiESERAEREZRRE 2N  ENAGSER food from entering the market.
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September 12, 2012

1

. Wine consumption in Hong Kong has drastically increased for
77% since 2007. Close monitoring during shipment and storage
is crucial for quality assurance.

With an EPC-enabled RFID tag attached on each wine bottle,
industry players can track-and-trace the shipment and tempera
ture of wine through ezTRACKTM.

Full visibility enabled by the wine traceability project guarantees
authenticity and quality, which maintains Hong Kong’s position
as a world-class wine consumption and trade market.
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e-Pedigree Authentication that
Convinces Consumers
e Backed up by Supply Chain ePedigree, GENUINE Product

REEEE 3@{'
i MEEE

#REE [E
Wl ORE . Authentication Solution developed by GS1 HK will not be
BREAHUE - TH# easily counterfeited.
;%;g;i:ﬁ e Scanning the QR code on PA label with smartphones,
ERSEES & consumers can read product information and trace its
Rk ] B delivery date, status and retail location.
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e To enhance consumers’ safety, the unique VerCode
encrypted reveals whether the product is authentic, already
registered, being recalled or not ready for sale.
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QR code
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October 17, 2012
Unique “ldentity Card”

m GS1 Barcodes are recognized as unique “identity card” for production
identification that facilitate trade flows.

B Barcodes help streamline the logistic process and raise operational
efficiency. Frontline staff can hence focus on enhancing customer
satisfaction.

B “Misusing others’ identity cards” will result in re-labeling products and
delay of product launch, influencing revenue and brand image.

ST m Many countries have legislation to combat the use of “unauthorized
e barcodes”, offenders may provoke lawsuits and cause serious losses.

Source ERIFKIR : am730 17



ZEITGEIST Loft
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The American wine specialist provide more than just fine wines,
ZeitgeistLoft’s mission to bring you the premier wine services.

EEHEBFERZeitgeistLoft RE IE AT EHRIEEE,
fffiesfEes A EHERIERET—IATUR.

Zeitgeistloft is conceptually, a combination of intellectual and innovative wine boutique, specializing in
the finest and rare California cult wines. We have been working with numerous US companies, media
and some of the hottest brands in various events. Throughout these occasions, our founders Dr Tin
Shing Liu and Mr. Chan Chiu were able to meet with many wine enthusiasts. So far, the support from
our clients as well as the market have been far from our expectation.

With the opportunity collaborating with GSA, it further helps us promoting American wines to the local
market. Moreover, Zeitgeistloft is planning to bring the finest American wines into the China market.
Again, our purpose is to serve wine lovers in Hong Kong as well as in China with the best wines, yet
with an affordable price tags.

Zeitgeistioft EIMITLUE, — MR KB EEBEATEE & SNRAE, SRR AR B 2E
2 TBRANHAED, Rl 7 FSLMUENEFE, ERAZEESENPEL AL BANSH

TR R e 2 AR,

FPFERCS 1IN S FRER BB EATRNER. AR, LS EORSRNEETEHREEIN
5. AR PILUR B REVER, ERBmiiSinm X AR ERCIFLE.

ZeitgeistLoft is the Official Wine Supplier for Tesla Model 5 Launch Event
ZeitgeistLoft &3E &85 HE R M Tesla Motors {EEREEHAE,
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EPC (Electronic Product Code) enabled RFID tagging at item level which
optimizes value of the garment supply chain is becoming widely accepted.
Held on August 9, 2012 at Hong Kong Convention and Exhibition Center,
all delegates of Apparel Item Level Tagging Forum 2012 had the first-hand
experience of visibility and efficiency brought by RFID item level tagging
(ILT). With RFID tag embedded name badge received upon arrival, delegates
experienced the automatic registration when they walked past the guest
attendance console.

Brands and garment manufacturers that have recognized the benefits of RFID
tagging are rolling out their own RFID application programs step by step.

EPC(EREFRIBIEEHRFIDIREAEBTBLEZAIKHIEDE * ELA  rearime record captured by guest atendance console
MARDZEFBE ° R2012F 8RB RITHNKERRERIE - & HAARHR RERFURCR
NEEHRSERERRFIDRELT) m%ﬂﬂtﬁﬂﬁriﬂﬂg o ffIEES

IZEESRFIDIRB 2 - EMFIICBERIFL - RINSEEFEEMEF

BILEHCER ©

MR RIEERRIREESIERRFIDERFTSRAVRN - IRIEZSHL
RFIDFEMAETE] o

‘ ‘ “For manufacturers, ILT enables inventory tracking accuracy,
efficiency, lower return costs and better information flow; for
retailers, the improved productivity contributes to sales lift
and streamlined returns; for consumers, it brings in-stock
availability and authentic product assurance.”

Apet i r¥1$§ﬁﬁ’ﬁ§ C ILTEB BTG SRR » &
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Ms Anna Lin. J7, Chief Execuiive of GS1 Hong Kong ibﬁﬁ%ﬂl* BRERE  HEEEMSE  thMHI=8EHN
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Apparel

Ms Kennie Ngai, Group Vice President, Operations, Asia-Europe,
Macy’s Merchandising Group International, LLC
ZEEIMacy’s Merchandising Group International, LLCERZSEE%5&

Do you know {REDES ?

- AR

Ms Anna Lin, JP, Chief Executive of GS1
Hong Kong, started the forum with her
welcome address. Ms Lin mentioned that
ILT is a key competitive differentiator in
apparel retail supply chain that brings value to
manufacturers, retailers and consumers.

Ms Ngai updated the audience the various
initiatives at Macy’s and the benefits
enjoying like efficiency in inventory
management using RFID. More important,
she also announced the goal of Macy’s in
2013 to execute replenishment cycle counts
in all stores and Macy’s would continue to
work with vendors on RFID tagging.

A study carried out by the RFID Research Centre at the
University of Arkansas has found that mass adoption
of RFID tagging at item level is “unavoidable” in the
garment supply chain due to its various benefits,
notably enhancement of inventory accuracy of up to 95%

for fashion retailers.

DEBAZRFIDIAARPLETT —IRHAFR - FIREMKHRERE

AEFRFRFIDERIZE » EEABERAF
E3E95% » BE "WML o
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i | '; Apparel Item Level
v Tagging Forum

Limited
BERCEEHMBRATEDZLMTE

0 ppparel Item Level Tag

Business Technology, VF Asia Ltd
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Mr. Sean Tan, Business Relationship Management, Global

Mr. Lothair Ling, Director, Fook Wah Kun Kee Knitting Factory

HE @R BRADSIRE XL B ERRERNRITELE

KTERNTEER
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BREBETLTEEETENBMacy'sfIE)
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BE - HINSRENETER - EN
#BMacy’s 2013EHIBZ — £ BIEHHH
THEBEHEARE, » Macy sEHIEEAS/E
BHHEEIRFIDE RIZHIEE -

“Moving forward, Fook Wah would implement raw

material tagging to better manage the inventory and

enhanced accuracy.”

"RE - IBESTHIRLHRERER  UBWNEEFEN

RSERE - J, ,

In Hong Kong, the swimwear and thermal-
wear manufacturer Fook Wah Kun Kee
Knitting Factory has made use of RFID
tagging technology in its manufacturing
process. Lothair Ling, the Director, sees
the benefits of RFID in enhancing real-time
checking of the quality of products and
performance of workers though the cost of
investment in the RFID system amounting
is really huge for a small manufacturer like
Fook Wah.

Mr. Sean Tan, Business Relationship
Management, Global Business Technology,
VF Asia Ltd, revealed to the audience
from the perspective of a fashion brand to
capture the ILT tidal wave while at the
same time, leveraged the ILT investment to
improve supply chain performance and
operation efficiency to better serve its
customers and to extend the RFID tagging
program to its retail chain. VF Asia started
RFID program in 2004. VF Asia expects to
have 60 million EPC tags before the end of
2012 and 200 million tags by 2014.

TR XERFRERBRREZEER
SRS R EEBIZRARFIDIRE
Rl - EBEBHERA - H—EEND
SEFMS @ EREEIRFIDRREIF
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® Apparel Item Level Tagging qu “ “‘The cost of tagging can be offset by reduced labor as well
' as negligible error rate. Garment industry leaders are now
moving from slap-and-ship toward item-level tagging at the

point of manufacturing.”

TEEE TARATERES - BEIRHERBIONE - RKE

Patrick Javick, the Vice President for Retail and General
Merchandise of GS1 US
GS1EFDBETERBEEIEFPatrick Javick

GS1 representatives delivered the presentation
on leveraging global standards to maximize
business benefits from EPC-enabled ILT
from Source to Store. The GS1 key for
every single piece of product identification
is the key to commence ILT effectively. With
the serialized keys, information can be
retrieved and looked up along the value chain
from different perspectives made possible
by EPC Information Services (EPCIS)
infrastructure. To obtain better and more
accurate information along the value chain
from the tremendous pool of ILT data captured
at discrete checkpoints, scalable backend
infrastructure will contribute to the success
of the ILT information visibility and availability
anytime, anywhere.

Organized by GS1 Hong Kong in partnership
with GS1 US and the RFID Research Center
of the University of Arkansas and held in
August 2012 at the Hong Kong Convention
& Exhibition Centre, the Apparel ltem
Level Tagging Forum reunited close to 140
delegates from 67 companies representing
apparel manufacturing, sourcing offices,
fashion retail stores, logistics firms, and
supply chain and distribution specialists.
Insightful presentations and an engaging
panel discussion all contributed to supporting
the forum’s theme of “Winning the Apparel
Value Chain from Source to Store”.

GSIRRASPERERIKIRENTBER
ETENRBAEPCRXEEREFEE ' R
FHEENE - BUERIE—ERIGS1HR
BEBMHRILTIRELRERE - BT F5
% ZRHITUNEREREINBAIIR
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K& - TIREORITERRE - 558D
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Dr Jacky Ting, System Specialist of PCCW Solutions, is demonstrating
the use of Smart Fitting Room leveraging item level RFID tagging
technology.

BRBRMEEDEZRMERT KBEL - EERTOGEABILT
RER SRR KA -
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Kong,Food;& Wine,Logistics;Services.
om{ta[mwﬂm

2B BB SINEZBADE

<. UL

Iy
]

The New Zealand Government launched the China Strategy in February
2012 to promote bilateral trade and facilitate partnership between the
two countries. Hong Kong, as the regional distribution centre, takes a
role in facilitating New Zealand food and wine imports to enter China.
To help Hong Kong Food & Wine Logistics services providers tap the
business opportunities by exploring partnership with New Zealand
food and wine logistics companies and understanding the latest supply

TR 201252 BT " PEEIS , - STEEESEES - I
TEEME 2 BOSIFRHEIR - BBFRBIEXDPL - BEIRHTE
HEEDRRNAZBEIT APEARERS - RFEIFERBIEAEE
%mu%ﬁ'ﬂlﬂ}é'ﬁﬁ% SEEZRRR (BEB) R2012593 NaEM

'EERGRATDEMARENTEMINGE, H RSHEBHBEE
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chain development there, Hong Kong Trade and Development Council
(HKTDC) organized an outbound mission in late September, 2012. Ms
Emma Chan, GS1 Hong Kong Industry and Product Marketing Manager,
also participated in the mission.

%R FEEEREQISMICEREENENREP—8 -
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The Hong Kong, China-New Zealand Closer
Economic Partnership (CEP) Agreement was
signed in 2010 and entered into force in 2011.
The agreement covers liberalization measures
in both trade in goods and services, as well as
initiatives to strengthen the bilateral trade and
economic ties on various fronts. From 2007 to
2011, the average annual growth rate in bilater-
al trade between Hong Kong and New Zealand
was 4%. The bilateral trade increased by 11%
in 2011. Over 90% of New Zealand’s tariff lines
become duty-free for Hong Kong’s originating
products. The estimated annual tariff saving is
around HK$7 million on the basis of average
merchandise trade figures from 2006-08.

SourceZBRIFKIR: HKSAR Trade and Industry DepartmentEBHRRF L XBSE
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The mission covered local food & beverage companies’ and Government’s MBI FEEHESMERRAN AT NI ZIRE ~ B
briefing sessions, site visits, business matching and networking jhs2 \ BRI FIEFERTTE) » =iCLIE 2 AIHYFoodBowlS

activities. Miss Chan was impressed by the innovativeness of the =, =__m=n S AN EE T [ g
FoodBowl —a state of the art pilot plant available to innovative food & PR/ B ENREET: © FoodBowIf2—{BERRESEEAVHRE TR - EBRTTIRAAE

beverages companies, both New Zealand and overseas companies. BRREEN « RREEAMERBRATIEE - BEWIEINIER
It is funded by the Ministry of Economic Development and operated REVERIASBMENERAVKIVERIGEHSERAZER  EE®
by the Food Innovation Auckland Ltd. The centre enables businesses BAKBEEESIZIS TEHRERSAGT T - THERSR

a cost effective and low risk way to develop, test and prove their - e o B O, |t e
initiatives through commercial pre-production. The plant offers REEINTHEER - REERRE/ ORI - DIAIRAHSE

advanced high-tech processing and production systems with the capability BZER -
to produce pilot scale commercial batch sizes for in-market testing.

Senior Government Official from New
Zealand Government shared on food
safety, wine industry and sustainability
research
FOERBENSREEMRREZE @8
EENYFERRARIEERIZ

The staff in FoodBowl is
illustrating the high-processing
and production systems.
FoodBowl TYEABESEE N
SRR TIAEERR

Maori business exchange organized
by Poutama Trust. Maori are 15%
of New Zealand population who are
interested in extending business to
China.

BiBPoutamaBE EHEREF AFEE
R o EFAGEHTBMADI5% » —
BEERIEEBEREDH -

The organic dairy farm
of Fonterra

ERAROBREDRS

Visited Mainfreight, the largest
logistics company in the country
which focuses on wine and milk
powder businesses.
TRIBRRARRNDARAD
Mainfreight * AT EBNEHB A

BN o
Visited Port of Tauranga (the largest port in
the country in terms of total cargo)
_%ﬁTauranga%D(%MEEi%XE’Q%D) | . b
. ¥ 2 & 2™ L
Date BHA Itinerary 1712 _
\ 2012-9-24 - Maori Business Exchange ]
' : Do EEANAFBERR
2012-9-25 .- New Zealand Government Briefing by Senior Government Official
D HOEBRSRESEBRIE
L : - Visited New Zealand Trade Centre and Local Company Presentation
e D ERHMEEEZPOREFEMNATERI=
RIS TR ‘- Logistics Industry Dialogue with the Customs Brokers & Freight Forwarders Federation of New Zealand (CBAFF)

EAEMY)REET Customs Brokers & Freight Forwarders Federation of New Zealand (CBAFF)337

2012-9-26 - Visited Fonterra CANPAC plant, its Organic Dairy Farm and Port of Tauranga
. ERINXIRCANPAC TR EBHA RS - S8 TaurangaiB0

2012-9-27 - Visited FoodBowl, Mainfreight & GVI Logistics, Olive Farm and Vineyard
© ZEZFoodBowl ~ ¥F/ASMainfreight & GVI Logistics ~ ISR EEE

2012-9-28 - Business Matching
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“ Implementing global standards across the entire
healthcare supply chain could save 22,000-43,000
lives and avert 0.7 million to 1.4 million patient
disabilities.”

rEEEHERERIZIKIZEE - 851%#22,000%43,0001@
46 AFER70E1408 SR AREBELIREEE -

The McKinsey & Company report, voicing the
view of 80 thought leaders in the healthcare
industry, highlights the need to align on a
single global standard to ensure patient safety
and explains the urgency of driving adoption
across all supply chain stakeholders.

The healthcare industry faces major challenges:
counterfeiting, ineffective product recall,
medication errors and lack of inventory visibility
resulting in high inventory costs and supply
chain inefficiencies. At the same time,
Healthcare costs have been rising for several
years and are still expected to grow fast and
regulators are defining new supply chain
requirements to protect patients. These
challenges will affect the entire healthcare
supply chain in the long run.

24

Source:

McKinsey report, “Strength in unity: The
promise of global standards in healthcare”,
October 2012
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“ Implementing GS1 Standards was
a very cost-effective way for us to
improve safety and quality of care at
the hospital.”

r8iEGS 1 R ERHMNZBREZZRAR
BERNBRGIE -

Tim Rutledge, President & CEO, North York General Hospital, Toronto
Zf@ZNorth York General Hospital £EE R 1T B2 Tim Rutledge

Every Stakeholder will Benefit - A
from Using GS1 Standards GS1IREREBRXRFRE

EEHREPEL - BRAZIKEERRERS
BEHESENRERARENE - ZAERHEE
REPHAIRBERDEE - GS1IGRHE
RREHERAR - BRREERBIARTIER
BRI - RARAZZKE o

As indicated in McKinsey Report, “rolling out
such standards-based systems globally could
prevent tens of millions of dollars’ worth of
counterfeit drugs from entering the legitimate
supply chain.” Through the collaboration of
companies and organizations throughout the
healthcare supply chain, GS1 is making it
possible for real-time knowledge about the
flow of products in its supply chain that could
reduce obsolescence and inventory redundancy,
which ultimately raises the bar on patients’
safety.

“ Today, the healthcare industry has half a trillion
dollars tied up in inventory, but better collaboration
enabled through global standards could reduce
obsolesce and inventory redundancy. [We] estimate
that the healthcare cost could be reduced by $40
billion - $100 billion globally from the implementation
of global standards.”

R EERITRENEERGFEES 000XTNEY - &
RELHEAHRTENKGE - BENELBHERABRES
[EIRE - FAMIFARIER AR R &I &400%1,000{8555T °
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(Source: McKinsey report,
unity: The promise of global standards in
healthcare”, October 2012)

“Strength in

We are Ready to Help HPEE RS

MASRRERE « REAEEERESEME
AEERBHK - BREBFELA - RALEDR
BB © Rt - GS1ETRFBIRITERMBSIE -
HABAE-REAZTHE  RSNRER

Patients are in danger due to the rise in
counterfeit medicines, product and medical
devices. Medical incidents are soaring, putting
patients at risk. GS1 is already working with
healthcare thought leaders to adopt and use

one single standard that help share data,
promote accuracy and work more efficiently
— to improve patient safety and reduce health-
care costs. “We believe the adoption of global
standards will transform our ability to optimize
healthcare in which standards are globally
delivered. Only then will we ensure that every
patient we serve will have the confidence
in our medicines and treatments that they
deserve,” said Kenneth C. Frazier, Chairman
of the Board, President and CEO, Merck &
Co., Inc.

B HEBENEIE  MERRAZZRBIE
BZEANAS © Merck& Co., INcCEE=FTEF « R
RiTEBEE Kenneth C. FraziertBS : "FH/M
BERIEER N E B HENR - RBEEkK
WA HERMNEPIEREBTE L,
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Kunio Mikuriya, Secretary General of the World
Customs Organization (WCO), and Miguel
Lopera, President and Chief Executive Officer
of GS1, signed a cooperation agreement on 4
September 2012 aimed at exploring ways to
optimize the fight against counterfeiting and
piracy.

5B R R (WCO) MU B RELETF 4 (Kunio
Mikuriya)EAGS1#2#iMiguel Loperafi{2012£E
9R4B%ESIFiHE - STERATERREN
HIREHVEEN o KRBT R A TSR EE
EAGS1MSIE - BEIRB2IHBZORR
BZE o

Customs Capacity to Fight Counterfeits Strengthened

by WCO/GS1 Cooperation Agreement

tt R B RAFERIEAGS 15T 1L 17755 -
R BRI RRERIEED ‘

The WCO and GS1 have agreed to maintain a continuous working
relationship on all Customs related matters, particularly by leveraging
the use of WCO tools and GS1 identification standards, as part of
international efforts to tackle the illicit trade in counterfeit and pirated
goods. GS1 standards enable the unique and unambiguous identification
of items which leads to reduced costs and increased security, both
vital benefits for Customs and business in the 21st century international
trading environment.

“Faced by the growing trade in counterfeit goods, the WCO and its
Members are determined to work with GS1 and other concerned
organizations to fight this menace in order to protect the health and
safety of consumers across the globe,” said WCO Secretary General,
Kunio Mikuriya. Secretary General Mikuriya added, “This cooperation
agreement with GS1 not only enables the WCO to enhance Interface
Public-Members (IPM), as well as continue strengthening Customs’
capacity, it is also proof of the usefulness of this WCO anti-counterfeiting.”

“With the GS1 System of Standards and our overall expertise in
supply chain management, GS1 can help Customs agencies improve
their capacity to detect counterfeit products,” said GS1 President and
CEO, Miguel Lopera. President Lopera added, “By leveraging the
GS1 Barcode, all brand owners, not only for luxury goods but also for
consumer and healthcare products, will have the opportunity to work
with Customs to protect their brand, consumers and patients alike.”

GS1andthe WCO have along-standingrelationship and have cooperated
on a number of mutually beneficial Customs related issues, underpinned
by the Memorandum of Understanding that was signed between the
two organizations in November 2007.

HREREMEGS1 ZEMBH - FENREEBERCSHERRRIE

(LEEREWCORIMRGS1#AIRETREIRIEERERBRE 22
%) o GS1URERRBITRPENIEEHDS @ sERERFIRSER
2t - BARSE21 HiCEREZRIZERNES

EREEEBNSRIAEER - "TENOSEENEEES F BR
BEABRERS SEGSIIEMBERABSIEITERE - N
REZIHESHRRNEZZ - HEFHERT - TEREGS1HEE
7 - NMEBBHEFEEABRAAHRMENE (IPM) - DRIER
I0s2iERIEIRE - REBR Y EE HRBRIEEITRRERER TR
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GS1EFEFEEHMiguel Loperasla @ " GS1ZERRAEFIOVEE
MEBRHIERM - IJUEEBAKEIRSHARENEEN © 1 Miguel
LoperaX i "BMBGS1EN @ FIERIEE (RA=BEm  HE®
EEEERERER) H HOHSHEHSIE  HERFRESERE U
REBENRANEZE o

GS170td 5B M B RMNSFRER - EENNOERR THEEIEE
REERIN0RIRE - R/R2007F 118 - EMBEHEMESREREMTE o
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/One of GS1’s key priorities for the year ahead is to help manufacturers, retailers and applicalion\'
providers engage with today’s “connected” internet consumer. In light of that, we are pleased to

announce the publication of a new GS1 standard for digital coupons.

GSIAFEENERREC—  BENEED - TEGNFHRERENHEBROIBRFRE

\E?ﬁ o BRIt - BFIHLE T BEREFBIREFMXEVGS1RE - J

Coupons for smartphones and tablets have been AEREFHEFITFARSISMSRIVESEACHEHELES
around for years. However, the lack of global ﬂi s 1Eﬁ¥éﬁ°5§ﬁéiﬂi¢ﬁﬁﬁﬁi% , ﬁ%*ﬂ%ﬁ

neutral standards leads to companies’ and

shoppers’ frustration. Therefore, GS1 launches a BRIBIE © Bt - JFMEL T IREFER Did you know?

digital coupon standard to address this issue. EMRAIGS1IEEE o 0
The 56 companies participating in the GS1 GSMP  ESEHE56 R XS "GS1 GSMP (23K 4 ; /0

B2C Digital Coupons Mission-Specific Working ?Eé}iﬁ%) B2C (BEYUER)EIER

Group (including retailers such as Best Buy, . .
G e et oartars, Target. Tocso, ary BIfENv, (SRBEMHEEsest Buy, of adult internet users in
Wegmans) set out to resolve these problems. Carrefour, Metro, Moorfields, Target, Tesco, the USA redeemed an online

and Wegmans) » JABIfE LRI - coupon or code in 2011,

according to eMarketer

The new GS1 Standard was approved in May 2012. Three main elements are

T ERBIGS1IZER2012F 5B EBERER  —2E8=E% (REDEIE?

The Global Coupon Number (GCN), a GS1 ID Key comprising an identifier of a coupon offer 22 eMarketer EZO"E 9
and an optional serial number to identify coupon instance ’

2FBEHREGONRCS1HEE - AEEBSHEE - BHCONSEREEBSN IR BEERSEA
F#3%(serial number) TEHBEASBEE

A process standard for digital coupon management, which promotes the use of GTIN to
identify products linked to coupons
BFERFEENRIERE @ EHEEREHENERS - LIEDBFERR2IKE SRS
(GTIN)

Download the Digital Coupon
Management Standard

management process o : e e w3t 4 :
BERT BEATIEREIERB RHERHBC HEHRD BRURERREL TREZ®RSEEREOAUL

3 A standard data model to support B2B and B2C communication in the digital coupon

www.gs1.org/gsmp/kc/b2c
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APEC Advocates

Improving Supply Chain
Connectivity through
GS1 Standards
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Which supply chain chokepoint affects operation the most?

86.4%
B3.7%

81.8%

79.5% 79.6%

T7.3%

74.4%

BEAME W W EMm T
' ‘ ) Lack of Transparency Burdensome Customs Documentation
Pl W TAERTE B aaEKEDTE
—— Inadequate Transport Infrastructure Underdeveloped Multi-Modal Network

|
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APEC Business Advisory Council (ABAC) encouraged the greater use
of global data standards and supply chain infrastructure technologies
to help enhance competitiveness in the region through easier, cheaper
and faster conduct of trade in goods and services across borders. One
of the concrete steps is the enhancement of supply chain connectivity.
Through the APEC Supply Chain Connectivity Framework, all member
economies strive to achieve a 10% improvement in supply chain
performance by 2015. The framework identifies eight chokepoints that
business rank as highly significant to the smooth flow of goods and
services throughout the APEC region. It also provides action points to
address such barriers.

Facing the eight chokepoints, APEC has agreed to establish an
Implementation Task Force on global data standards led by public
sector (APEC) and private sector (ABAC and GS1) under the APEC
Supply Chain Connectivity Action Plan. The Task Force will request
governments in APEC economies to work closely with GS1 Member
Organizations to deploy global data standards and interoperable
information systems.

Mr. John Keogh, Director of Product and Consumer Safety at the GS1
Global Office, gave a comprehensive presentation on how global data
standards can provide transparency to supply chains during the
ABAC Ill Meeting in Ho Chi Minh City. The adoption of these global
standards can help address one of the pressing concerns of
businesses in supply chain connectivity, and that is the lack of
transparency. Mr. Tony Nowell of ABAC New Zealand recognized
the need for such transparency and agreed that ABAC should
formulate a proposal aimed at achieving comprehensive acceptance
and implementation of global data standards in supply chains on a
region-wide basis.

N EESDERERIERED

Capacity of Local / Regional Logistics Providers
B0 R

Inefficient Clearance of Goods

W SEBEmER RN AR
Wariation iin Cross-Boarder Regulaions
BRI N ) TR
Lack of Cross-Border Customs Transit Amangements:

DARICEHE T AE IR B2 (ABAC) BEREIZRMBINEENHIE
RERRMN - BEGS  ERFIRENERERRBRBERRA
PN - WERBEERBERHEPERN—D - LAPECHENEELS
BT BIRERMERNNE2015FER RIS HERKRIR
10% @ ZRBHRET8EEFRRABHAPECEHNARNRBRE
FROVEER - AFRABHEZAERNSE o

B %8EMEER - APECERRBRIIBAFHEPI(APEC)FIFLAE
Z8PI(ABACHIGS1)RBHIZIKBURIREERNIT TIFNE - 2 TF/ViE
IRERBAPECIEBRIIBITGS1 SR MR T SF © HEBRMBIK
BIRIREN EABRIFOVARRM ©

GS1RTERREBEL2IREIJohn Keogh  IREFIAIAHEM
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In Denmark, the identification of pigs processes are getting improved
in both daily operations and export. Since 2009, Hastrupgéard, the
Meat and Agriculture Council of Denmark and GS1 Denmark have
worked together on finding and implementing the right EPC / RFID based
solution for ear tagging of pigs. There is a global company prefix in
the EPC / RFID tag, a reference to the type of animal and the animal’s
official number. Together this makes up the serialised EPC number
(SGTIN).

“With 900 pigs born every week, there is a challenge in both the
logistics and registration processes. Breeding pigs must be closely
monitored and many events must be registered to enable both
accurate indexing of the piglets (evaluating its worth) and also the
welfare of the sow.” stated Esben Graff Jensen, CEO of a farm
producing breeding pigs.

At Hastrupgard, passive UHF is used to track each pig. The
advantages of using UHF in this context include: long reading
range (practical since piglets move a lot and quickly) plus the fact
that UHF tags are physically smaller than LF tags. This allows piglets
younger than 3 weeks to be ear tagged, since each pig must be
closely monitored (e.g. amount of feed, weight gain and medication).
It is this daily monitoring of around 35 parameters that decides if a
pig will be categorized as a premium breeding pig, worth up to 27,000
Euros, or as a less valued asset as low as 100 Euros.

iZFEPC / RFIDER RS AN B BT R
Daily advantages with the EPC/RFID Solution

Hastrupgard has experienced both savings and data quality
improvement. For example, it used to take 3-4 employees up to
2 hours to gather and count pigs for transport. Now it takes only
45 minutes for one employee. In addition, they have also gained
improved data quality. For example in pre-EPC days error rates of
up to 10% could be experienced, resulting in considerable problems
at customs and border controls, not to mention upon delivery to the
export customers. Now, with EPC/RFID data accuracy is 100%.

-~

UHF Tags BEIRZH

%? 59 58 38 pl K%

AHZE  BEHIKNEDEEFEREDDBHES - B2009F
BIE  BEAERZERSTHEGS1E » RHastrupgard L EIHEIT
5@%ﬁ%%%ﬁ%ﬂ@é%%%ﬁﬁ%/mﬁ%ﬁﬁ‘a‘tBJ EPC/RFID) B3k
J5% ° EPC / RFIDIZEARBE 2K/ ATRIEN © A8 B ZTELATEY
BAKES - (EMERFEILBEREF RIS (ED%EXE%E%W%
Fsk) o

—RRESEBIITBUHRZ Esben Graff JensenZkRin » EBHE90058
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R MEBEIFFERERZ USRI EEERARSICUEBE) -
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Comprehensive Service
On C 6) Z‘ Brand Establishment
Marketing Consultant
Our belief simply outlined the main idea. customer centric. You need to have something more than expected.
and we try to make it ot our best. Athena cares every aspect of concerns from yours. We grow an idea into a reality.

Business diversification capitalizes our strength in doing business. We have experienced specidlists in fields like Mass
Media Productions. Event Management. etc. Through this vertical diversification and our business partners, we keep
the quality good while your costs are kept very modest. We aimed at further expanding our depfh inthese areas, and
inultimate; your company would be leveraged by our platform.

AEEMBERENHEFNESRY, WRAARZRESIIE—RIBES TN EREAEGRS - AEEIIRE HBoW
FISEER BMEEP2EMNEMN - Athena=2 R H— I, BAZ HENERE SECREEHRERYA, @S58 -
RENTERENTESEKEBURENSEEE - BARNK— - R SREAALEETSEHS SREREESLTHE
ETARENESRE ESRETSHINEENARAENR - BEREUSINRRRISSNESHE -

Web : www.Athena-adv.com

E-mail : info@Athena-adv.com Hotline : (852)2922 0505

Address : Room 801 ,Stanhope House, 738 King's Road, Hong Kong i 2012 Athena Marketing & Advertising. All Rights Reserved.



|| || || |I Coming Up - SRR ENE

Sove the dote! 1535 5% 08 | .é/

32

Eee Eee
Workshop Date Time / GS1 HK / non-GS1 HK Contact information
T/ES (=] ISR member member BRI Rl
BR /88 BR | FE8
Medical Devices Traceability J—
Workshop 6/3 TBC 4% FREE %% FREE % Ei:;’i;ﬁiaﬁsg s1hk.or
BEEBMENT Y = gsihiorg
f‘gﬁ;ﬁ;dﬁ%’?de Workshop 2,5 136, 5/98  2:00- FREE &8 Members only  Tel&55: 28639776 / 28639714
FETETA 12/12 6:00pm RREE Email&ZE}: membership@gsihk.org
Digital Marketing Workshop 8/3, 22/3, 12/4,  2:30- TelE&E55: 28639769 / 28612819
N e S 26/4 & 14/5 5:30pm FREE %5 FREE %8 Email&E&[: media@gsihk.org
20/3, 25/4, 23/5,
Basic Barcode Workshop 27/6, 25/7, 29/8, 2:00- FREE &8 Members only  Tel&E5E: 28639779 / 28612819
IEIBEAR T VES 26/9, 24/10, 6:00pm RIRES EmailEEl: membership@gsihk.org
21/11 & 19/12
Customer-Focused Supply /3 56/6 25/9  9:30am- TelBE: 28639798
Chain Management & 20/11 s5:00pm 2800 $3,200 EmailZE: lindalam@gs1hk.or
ESRANRERSE ooP = gsThorg
Prln.cml)les of Distribution & 9-30am- TelE=E: 28639798
Logistics 3/4 s:00pm 02800 $3,200 EmailB: lindalam@gs1hk.or
DT oop = gsThi-org
BUD Fund Application 10/4, 15/5 & 11:30am- 520 S0 TelB55: 28639764
Luncheon Talk 107 2:00pm (lunch included (lunch included Email ZBE6: kwho@gs1 hk.or
BUDEZSENTETES POPM ) EUETE) = gsihiorg
Value Chain Management 16/4, 20/6, 8/8,  9:30am- $2.800 $3.200 TelE3E: 28639798
BEEEE 9/10 & 18/12 5:00pm ’ ’ EmailZEf: lindalam@gs1hk.org
Supply Chain Operations 4 510 535417 9:30am- X . TelB5E: 28639798
Reference (SCOR) Model & 22-23/10 5:00pm 4800 $4,800 EmailB&5: lindalam@gs1hk.or
HIESHEIESER (SCOR)* oop == gsihorg
Principles of Manufacturing 9-30am- TelB=E: 28639798
Management 2215 5:00pm 2800 $3,200 EmailZ&: lindalam@gs1hk.or
EEEEYE ooP oA gsih.org
Logistics Visibility and J——
Traceability Workshop 12/6 TBC ##%E FREE &#& FREE %& Ei:fi;[fiﬁ?g s1hk.or
Y ERAE EEMTIESS = gsihiorg
Principles of Inventory 9-30am- TelE=E: 28639798
Management 18/7 5:00pm 2800 $3,200 EmailZ&: lindalam@gs1hk.or
EEERZE 0op SH: gsthk.org
Principles of Managing 9:30am- TelE5: 28639798
Operations 22/8 s:00pm 02800 $3,200 EmailZ: lindalam@gs1hk.or
BRSEE ooP = gsihorg
Customer-Driven ) J—
Replenishment Workshop *  10-11/9 gjggam $4,800* $4,800" Eﬂ:;‘ig[fﬁizz?:m @asihk.or
BESATOEEER - ooP e gsThiorg
PI’InCIP|eS of Operations 9-30am- TelE=E: 28639798
Planning 17710 5:00pm 2800 $3,200 EmailZ&: lindalam@gs1hk.or
wEREE oop = gsihorg
= |
VenuetiZ: GS1 Hong Kong BSEERIRIGHE
Remark 1: This tentative schedule is subject to change. Please visit http:/gs1hk.org/en/knowledge_sharing/events_training.html to view our updated
training schedule.
% 1: M ERRERZREERRIE R ME - 528http://gs1hk.org/tc/knowledge sharing/events_training.html Y BRERFTEIZEIE
Remark 2: Course* is approved by VTC’s New Technology Training Scheme with up to $2,000 subsidy per head.
% 2: FiET ERIISMHRRIZIEMEEIRT - SNEBARSIES2,000E0) o
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Collaborating Global Supply Chain
i [E IR R {2 FE

Import & Export
Documents
H T DGR 3R
customs ' - Suppliers /
Clearance; —— Buyers
35 158 AR 7% oﬁ_/ —JkIEE / BXR

Warehousing & Product
Distribution: 1O v\ 'O Design
R TS W E T
Logistics & Product
Forwarding Development
MREEE ® o0 8e0 7 fin T
R R R RRRRIRE 2
| Stesseseces Sedese, % i
0,.0.02020%:%:%: 2% 'y
Cargo 'E:E:Eg::::::::' ‘ ‘%’fz’ sourcing &
Consolidation = © tissecesedese z#2 Purchasing
BB 2essc” %2 T
» '.::.: ... / ”,
Orders O “ee2222s2.... Q. Production
Management S 4 Monitoring
ST EE o 4 EEE
Quality
Assurance
an 4 PR AE

logisticslink

éfm{{eq’

t R ER S

nadusiial Cenlre.

Tsing ¥i Road, Tsing i, Kong



®

1

Hong Kong

GS1Hong Kong &Hi#EREGHE

22/F, OTB Building, 160 Gloucester Road, Wanchai, Hong Kong
BB ETHETTE1605 8 IMERERITKE221E

Tel B5E :(852) 28612819 Email EE :info@gsihk.org
Fax fE : (852) 28612423  Website #8iit : www.gs1hk.org

GS1is a registered trademark of GS1 aisbl

pRSSCmmY  Scan this 2-D barcode to download the newsletter.
BREUAT O S T8AT -

Publisher tH Hr #48 :

GS1 Hong Kong
BRERERHS

Dedicated Hotlines A& 4R :

General Inquiries

(852) 2861 2819

GS1 Keys and Barcode Services
GS1ZBRH BIS R ARTS AR
(852) 2863 9788 / (852) 2863 9786

eZTRADE Service
B 5 R
(852) 2863 9714 / (852) 2863 9799

BarcodePlus / HK e-ID Registry Service
BarcodePlusfRi% / &#&e-IDE LEIRY
(852) 2863 9714 / (852) 2863 9799

Barcode Symbol Verification Service
16RAES R =L AR TS
(852) 2863 9769 / (852) 2863 9799

Global Data Synchronization Service
(852) 2863 9799

Electronic Product Code Service
(852) 2863 9799 / (852) 2863 9786

ezTRACK™ Service
HEREAR™BR
(852) 2863 9750 / (852) 2863 9711

Geniune Product Authentication Service
[TEE | BERS
(852) 2863 9778

SCM Professional Service
SCME AR
(852) 2863 9758

Vendor Alliance Program
B E
(852) 2863 9723

Advertising Hotline

EEER

(852) 2863 9733
4891668000435




	GS1_booklet_cover_VB_front
	GS1_Booklet_0225_single
	GS1_booklet_cover_VB_back

