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GS1 HONG KONG SUMMIT 2016

Innovating for Digital Consumers Connection

About the Summit

With the growth in the diversification of on-line sales channels and platforms,
e-commerce and omni-channel business become the hottest topics across the
indsutries. The Summit aims to broaden its exposure through gathering expertises and
insights from different industries on innovative ways to engage consumers, bridging
them with physical and digital world, in which they can jump on the bandwagon of
e-commerce and acquire more business opportunities.

Register Now

Date: 3 November 2016 (Thursday)

Time: 9:15am — 5:15pm

Venue: HKCEC

Early bird ticket: Register by 15 September to save up to 20%

Group registration: Enjoy further 20% discount for a group of 4 or above

What’s New

One of the highlights of this Summit will be our
initial disclosure of GS1 Hong Kong’s first CEO
Pulse Report, which compiles the collective
insights of more than 80 key CEOs and industry
leaders across Hong Kong. The report reveals the
key business challenges, opportunities and future
business strategies they face in view of an
uncertain global climate and declines in consumer
sentiment, as well as the rise of e-commerce and
omni-channel business models.

For inquiry: Organised by:

®

T: (852) 2863 9766

E: summit@gslhk.org 1
W: http://summit.gslhk.org/2016 Hong Kong




Cover Story - Distinguish Genuine Products From Counterfeits
HEEE - PREREFRS

Distinguish Genuine Products with GS1 Hong
Kong Solutions

EREmRIGHE LR B ERER

Fake products are flooding the global market from cosmetic and personal care, health supplement,
medicine to packaged food. Not only are legitimate producers facing substantial losses but
consumers also. The International Chamber of Commerce (ICC) estimates that counterfeiting
accounts for between 5-7% of world trade, which worths an estimated $600 billion a year. By the

look of things, the situation seems serious.

Nowadays consumers are increasingly relying on electronic devices, hence the flow of goods
in the digital market has become as prevalent as that in the physical world, which leads to the
transformation of consumer behaviours. Global market is flooded with product information while
numerous counterfeits are emerging vigorously. In face of the severe challenges posed by both
situations, brand owners and consumers have to find an effective way out, so as to sort out
the fakes and safeguard the sales and purchases of genuine goods. And since smart phone has
become a part of everyday life, if mobile device can distinguish the real goods from the fake
ones, it will bring significant benefits to the businesses and consumers.

In view of this, GS1 has launched a series of solutions, including “REAL Barcode” Authentication
Solution, “SmartQR” Product Authentication Solution and “Hong Kong Trusted Product”
Programme. These solutions can help the brand owners and consumers to verify the authenticity
of products as well as obtain product information, and even track the origins of the products, as
well as identify trusted brands or merchants, ultimately achieving a win-win situation.
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Cover Story - The Unbeatable “REAL Barcode”
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REAL Barcode Authentication Solution
Combat counterfeiting and enhance brand loyalty

BERIHS | (RASERE AR T ==
?Eﬁﬁﬁﬂa‘bu% RIT R

GS1 Hong Kong “REAL Barcode” Authentication Solution provides ‘I‘ II” ‘II

advanced anti-counterfeit technology for the brand owners. GS1 Hong
Kong “REAL Barcode” is an integrated barcode combining a mark of

multiple layers of tamper resistant security features with a GS1 standard
barcode. The mark consists of cutting-edge patented technologies REAL Barcode
providing high level of security which prevents replication. Through E E"J ﬁ%
using the FREE trusted validation mobile app “REAL Barcode” provided

by GS1 Hong Kong, consumers can simply scan the barcode and obtain authentication results
within a few seconds. It is a proprietary security code that allows the brand protection investigator

or end customer to carry out instant authentication before purchase.

FEURRBHERIEL (ENE, KEREEATR  MINESHREY - TENE, R ERAZEHERRE
BERGS EEEIHNEAHER - BI2EEAN - AR HERRES - BAAAS L ARBHERENS
BERBEBES (HNE, OYBESTUARERNESEK - EETANRAR I ESAEERAMREAEEY
5 B E (A F RS BRE o

Features THME., WEEEH

» Based on GS1 global standard o (RISIRANGS 12 BRIZHE

» The most secured anti-counterfeit s BREREHIB R AT
technology for product package - TEDRAREIE L - BIE PR - BRI a

o e nearted o panstess USROS / oA
materials s BRIEEE - FERETEHNBERRE

« Works with online smartphones « DEBHBHENEIMIERRA
(i0S / Android) - WIS FEMBIBRERITER 5 R

* Simple to use without affecting retail POS T’F#y?ﬁ%%&%#ﬁﬁﬁ)\ﬁ@ﬁjgﬁlﬁ S BRI E
checkout 5 2 s L

* No additional unit cost to retailers . IE S A A A

e Easy to implement compared to other
brand protection technologies in the

market

* Serves as a reliable tool for consumers to
validate teh product package authenticity
before purchase

Increases difficulty and cost for counterfeiters




Cover Story - The Unbeatable “REAL Barcode”
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Consumers can use their smart phones to scan the “REAL Barcode” printed on the products

packaging by the manufactures to ascertain the genuine goods instantly, and at the same time

use the apps to find information of genuine goods.

P REIE TENE ) JIERERESE
1R [REFINE Liﬂ}fﬁﬁhﬁéﬁﬂi/v\

Benefits to the brand owners

e Reduces revenue lost

» Creates better customer journey and
enhances customer confidence and
engagement to boost sales revenue

e Elevates brand image by providing
protection to customers

* Prevents potential damage to brand
reputation resulting from counterfeits

e Avoids legal issues raised by fake products

Benefits to the consumers

* |dentifies if a product is real or fake before
purchase with one simple scan using a
smartphone (i0OS /Android) and instantly
obtains the result

* Retrieves trusted product information
provided by brand owners through GS1
Hong Kong’s BarcodePlus platform

* Reduces the risk in buying fraudulent
goods unknowingly

HBEERER A RIRERE

PR T ENNG ) RBERERBERBRE

HmEB e AN
o BN ERYIE K

s AUEEEHEMR » WIRFTBARRE OB B LUE M

- BBRRERE - BAREER
s HBERERAREEETRNARTE
s BRBEMEMATSIHAERRE

RN HEEN B &S
s AFREEERFFAEAEFH (I0OS /Android)
—1% - EARRNEREGR - WHERER
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mEERE AR A SEERER
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Cover Story - The Multi-pronged SmartQR
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SmartQR Building Brand Protection and
Consumer Loyalty with Innovations

EREQRE REMBAEIREBHE

Consumers are now more digital-savvy and flooded with information about

competitors’ products, prices and promotions. The rise of e-commerce
seems to have unveiled numerous opportunities for legitimate brands,
but simultaneously, counterfeiters are also taking huge advantage of the

online eco-system to expand their business.

GS1 Hong Kong has launched SmartQR, an innovative dual factor smart@QR %
security brand protection and consumer loyalty solution, combining

an authentication code printed on QR code label and validated by the trusted GS1IHK mobile
app, namely “Consumer Connect”, with the integration of the ezTrack cloud-based traceability
platform. It aims at enabling brand owners, distributors and retailers to protect their brand equity
against counterfeits and parallel imports while enhancing customer loyalty.

ERENRETEMNERZERASHERS AFAZ  HEERREEIREGFIHTNER - ERLKHEEEN - ETHE
AR LT RERANE T ADHMEE - BERMARBRERE LERZE » FEULRREE

ERERREEDEAED TE2QRE, » B—RRAFRRERERREIEIR P BERRTT =BT R R - FIA
fme THER ) ZRENTEN "TYER, ABEAER  HEERFREEERE LQRBRAIRZER - TEEQR
5 BEEBBRESEA - tREATEBREEREHE - TRERIKEES - REPERES SHE -




Cover Story - The Multi-pronged SmartQR
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Authenticating before purchase, Combating
counterfeits to protect brand equity

BYRIBER® TREWR REMEHRE

Consumers will only know the counterfeits they bought
after purchase. This will lead to the brand image loss.
SmartQR allows customers to verify product authenticity
— including sales status, location and whether it is
authorised for sale in a particular market prior to purchase.
They can do this by scanning the QR code with a smart
phone. Such solution helps enlist consumers to become
a brand’s quality inspector and discourage them from
purchasing counterfeits and parallel imports.

Strengthening customer loyalty

Dl - HEEZNBOREBZSTRATBANECBARE » I
R BAE AT - BEERXER K - THEQRIE ) &
HEEUEBYRREERER — FHRHNENSEHEERE -
UE  LERZEMECEEREERFETSHE - IFLIEGE
Wizl TREMER—B TR » SEERLEREBERRE
mAOKE » BUEH RIEREE -

sz P BHE

Through SmartQR, brand owners and retailers can
connect with customers easily. By scanning the product’s
QR code, customers can obtain unique product features
and creative content from the packaging. Some more
functions can be equipped including activation of
their product warranties, share of promotional offers,
participation in lucky draws, redemption of free gifts and
even receipt of e-coupons.

Additionally, the feature linking with social media, brand
awareness will be proliferated in unpredictable viral
effect among its peers. As a cost-effective tool for brand
enhancement, these features can be customized to an
individual company’s marketing as well as promotional
strategies.

Enhancing channel management via product
route visibility

MERBARTERITEBL 'HEQRE ) BRHEEE - BE
AREERBRELNORIEE  IRETBZERNTENER -
Britizsh - TEEQRIS ) EEAEMEBAINIDEE - MHBERR
B FZREEEE - 2MER pERR  EZENETES
=

TEEQRE ) TERAEHRMETE - EREREERASMIR
TR E  ZREHEENE » RIBE AR GAY R E
TH - HEANREE R ERNEXNFTERNE - LI ahRNTES
HEENEERRE -

EXRRARERIL - MiaHEREEE

By implementing SmartQR, industry stakeholders
can track the status of all their product items at any
given location and time, throughout the supply chain.
Participating companies will also be alerted to sales of
their products in any unauthorised markets or outlets.
With real time information provided to them accurately,
they can detect parallel import activities and act promptly.

ERBHETEBR "HEQRE  BHEWNEERNAEEDH
MREE » WEERNEMRERENTENEEPHER - BERE
A o FRERNEREN - ©REREIKETES » AERRE -




Cover Story - The Multi-pronged SmartQR
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Max Choice Corporation Limited KEHE/AR]
Elevating the shopping experience with SmartQR

B T HEQRE ) EmAERIBERYRRR

Background &5

Established in 2011, Max Choice Corporation Limited (Max Choice) now owns 22 outlets in HK, offering a lineup of wine
and health food products.

REBRAR(AE) 2011550 - EEBE22B80E » BRE—FIE@ENEERS -

“We successftully differentiated our brand image with the competitors by using GS1 Hong Kong solutions. In
fact, our staffs are able to learn the latest retail trend which helps the company in keeping pace with market
competition, and offers them valuable knowledge for their own advancement.”
"GS1 Hong Kong 189 75 = F B BAFTI e F AT T 5 P T FEA FIZEH AT R - FE L - BFIHIS L INAE TAE
PIFEXRMHITHZEZ » TMEEHIEE » ESAARGHEFES
- Mr. Sam Ng, Managing Director, Max Choice
RS EE R RISFRIE

Challenges #&

Max Choice understands the concerns of consumers about the authenticity, origins and other details of the ingredients
from these products. To address this challenge, the company has been in search of a solution allowing consumers to
retrieve product information beyond the packaging labels and to verify the authentication of products before making
purchase decisions. This would help consumers develop a stronger confidence towards the products and enhance their
loyalty to the brands concerned.

REFRPEEERTELEERNER - KRR FHIE - S RIFE - HEBEHETERINERIBALOMYE - WEBYRISRE
EmER > MEESHEERERERNE O LREEHE -

Solutions fi#RE =

To fulfill this commitment to its customers, Max Choice decided to adapt SmartQR Product Authentication Solution
on the high value products. To enable consumers to track the product details, an item level serial number is assigned
using the GS1 Serialized Global Trade Item Number (SGTIN). QR barcode format is also used to store the SGTIN which
will direct the consumers to access the extended product information in a real-time basis. A two layers secured label is
designed in which customers can use smart phone to scan the SmartQR on the outer package before purchase in order
to acquire the product information and its availability. There is another hidden SmartQR label, which allows customers
to scan and authenticate the product.

RBITBERBEAG  AERAERSREMTN TEEWRE EQRREFER - Rl HEEERERHE  ABRRESHERFL —EGCS
B S REEFYE  WLQRIG LIRS » HEERBEIEE AT ERHERE [T RET » b » KRS T MBNERLES 2
EREERAIAFEREREIEIN TEEWRTE, - E7 Y HREBEENNATHEENRR - ZE—BEEN "2, - THRERER
RS EHERESLES -

Benefits ¥z

Max Choice X#HIRAE] Consumer HEE

» Facilitates ‘first-in, first-out’ inventory management * Retrieves extended product information by scanning
flexibility the barcode through mobile or smart kiosk
FEHTEIREBE MY THRALH ) EEEERRE KEME B S SRR EREURRTHEEEREN

» Captures product information from BarcodePlus with ¢ Protects and gains confidence, and earns promotion
consumer information for loyalty campaigns analysis offers by inputting product authentication verification
SHEE & BarcodePlusifuh BN E fh & 2 M AR uhig 4 code via BarcodePlus
BB - LUBATHET RS S EHEET S BiR o K BarcodePlus#iubsg A\ EmERER - EREYEBIIE R

BYEO




Hong Kong Trusted Products - Foundation of Trust Opportunity for Business

"EREELER. - FHEZE BEZHR

E-commerce Goes Viral in China, “HK Trusted
Product” Programme Helps You Grasp
Limitless Opportunities in the Mainland Market
with 300 Million Online Shoppers
BEBEREBAM T HEEOER
MEAMAEE R P TE

“Hong Kong Trusted Product” programme is set up by GS1 Hong Kong to enhance consumer
confidence towards shopping in Hong Kong or purchasing local registered products. With the
“HK Trusted Products” logo, consumers can easily identify trusted brands or merchants.

= EIBNIRFIA

Although there exists numerous online shopping platforms, almost 80% online consumers are
concerned about product authenticity for online shopping. In response, “Hong Kong Trusted
Products” from “ShopThruPost” determines to address the issue head on with the aim to foster
consumer confidence towards online shopping.

"EBELER ) FTEBHEBEREHHEMRL - BEMEAMASMIBEEEEEBYNE LTRSS HEEBEAL
AMRENER  UREEBNERESER - KABAEBHEETR 'EBEL0ER ) R - B8 HEREBR
SFEFHIMESE P - MR OB SOHE -

RBTAMMER > REFASHREREL - ASHEERBINERBTE LERNER - MRKHTEBREERNM L
B — T8RE, AUBRREMERD TEEELER, o THRE, HFRER2NE LEYERE - DURTENIK
BERTS » BIRELFRPEREYL -

Trusted Product Delivers Quality Assurance

S0 Em - S0 meE

The information source of “Hong Kong Trusted Product”
is reliable, with every product information provided by
brand owners or authorised distributors. Consumers can
make use of GS1 barcode to obtain detailed product
information conveniently through internet, mobile devices
or smart kiosks.

Trusted Product Benefits Beyond Imagination

FEBELER NEMNRRASE  EhEe—HERMNEIR
EaEMERENRESE A RERYE  BHEETUER
GS1RHS + FEE A ~ B AL ERE A S E MUt NI BNES#F 4D

EmE °

HRRITIHIR M / (50 EmB R

It will be an excellent opportunity for a company to
promote its products as “HK Trusted Products” in a bid
to enhance customer’s confidence and brand image
for purchase. Since HK Post has included “HK Trusted
Products” on its “ShopThruPost” e-commerce platform,
this will help the company to develop its business network
and explore more business opportunities in Hong Kong or
even worldwide.

“HK Trusted Products” will be promoted on various media
channels including newspaper, website, GS1 Hong Kong'’s
press releases and publications. Entitled companies
can also use the logo of “HK Trusted Products” on their
promotional materials and recognized products.

BR2M "TEBELER, 58 DESIESBENEER
F BBERERETAF  EEEREEEERNTER - BRE
EUNREEERERFLENETERLRBERNED © I
£ TEBEOER) EREEIEM "R, ETHETAL
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Hong Kong Trusted Products - Foundation of Trust Opportunity for Business

"BEFVER. - FERE BE2H

Partnership with ShopThruPost, Fueling your
Logistics Chain

EFEFEHE "RiRE., TRYIRRBERR

“ShopThruPost” is an online shopping mall administered
by Hongkong Post, where you can find and purchase your
ideal products. It provides you a secure online shopping
channel with dependable delivery services so that you
can enjoy the convenience of shopping from home. You
can purchase different types of stamps and souvenirs,
including Hongkong Post’s own products and consigned
goods given by merchants. It carries a great variety of
merchandise, ranging from “Make My Card” personalized
service, festive hampers, baby care products to green
living & food items, and the catalogue is still growing.

Shortcut to Explore Mainland E-Commerce
Business

MEORE ) BREBER BB ITREBFEEEL) g
HHELEYTe  AREERENMRE - L LBYHEES
ABENHEENCRR  BREREBENBRER LS FH
o BOEFRRIR - HRYE BREEHERLUEGEREENR
BmFIBELD -

HK - TRUST

HRAEFEHEMEPIRER

“ShopThruPost” offers you a shortcut to explore
e-Commerce business in Mainland China. Merchants do
not need to set up any websites or e-shops, which helps
to reduce the operating costs, so that you can develop
your e-commerce business conveniently. “ShopThruPost”
offers delivery services to more than 1900 cities in
China, enabling merchants to explore the huge market
in Mainland. China now boasts the world’s largest
e-Commerce market and the total transaction value of
China online shopping market has reached 4 trillion yuan
in 2015, showing the great potential of e-Commerce
business.

Reliable Delivery Services Help your Business
Grow and Prosper

FRRE ) REPIABTHEDSIEPIERES - P BEAR
AR MEMSNE TS - DBEEERA - MEREMRERE T
A REELRBEE - TRE ) BREAMXIERE - €
EEZEA B I00EMT - WIS AREANAMEE o At
NRBSERBALIIZHE— EFN2EHBEREREIER
7T AIRPEHSENER

fﬁm@/_
U
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ISERIERR IS ENMRRE— B TFE

“ShopThruPost” allows you to enjoy the reliable delivery
service. All items ordered from “ShopThruPost” can be
delivered by mail or collected at post offices.

TEHE ) ETERE— R HORERT - BB TR, &
WIS @ TREERIMRREIKE « BT PURE - R8s
IS EONRIE -

3 Steps to Validate “HK Trusted Products”
ERRE "EHAEGULEM. 3TH

1

Merchant registers

in “ShopThruPost”

BEBNEF R
regimEl, S50

RFGS1FER

For detailed terms and ¢
BERBER LRSS - F2H TESE0ER,) AE -

Hongkong Post will

send the application
form to GS1 for checking
and confirmation

EEBBNZPERED

GS1 will validate the products

from merchants by the

barcode which must contain

the company prefix “489”

GS1 BIRER F EmmiS(ERRE
(EABEFBETE "489.)

ditions, please visit “Hong Kong Trusted Products” website.




Industry Dynamics {7384

GS1 HK and Retail Asia Expo Jointly Organise
Top 10 eCommerce Website Award 2016

Promote Efficient Digital Portals or Websites to Improve User Experience

IEEI
/\

GS1 HKEZpyh
AN
RIESF Ve

The presentation ceremony of the Top 10 eCommerce
Website Awards 2016 (the “Awards”), jointly organised by
GS1 Hong Kong and Retail Asia Expo, was successfully
held during the opening ceremony on 13 June in Hong
Kong. The prestigious event for Hong Kong’s retail industry
was attended by industry VIPs, Advisory Committee
members and senior executives from the retail industry.

BB AL

The Awards aimed at recognizing and rewarding shops,
companies, web platforms and individuals from retail
industry in Hong Kong for delivering exemplary and
practicable standards
also serves as a platform for inspiring and motivating
industry parties to collaborate and deliver the ultimate
experience to customers, thus driving business sales and
sustainability via digital platforms or websites.

in promoting eCommerce. It

Upon receiving entries from over 50 renowned companies,
the selection of the final recipients of the Awards was
undertaken by a judging panel convened by professionals
from GS1 Hong Kong, Diversified Communications Hong
Kong and The Best Practice of eCommerce.

There was a list of judging criteria of the Awards, namely,
innovation, customer services, site effectiveness, user
friendliness, human interaction efficiency, search engine
effectiveness, branding differentiation, multi-device

friendliness, social media integration, order process and
omni-channel.

5 - IR RER

& SIS T RN2016F+ A

M2016F+AEFREEMLALE | BREE > AEBERFEH
RENFTEFEGHERTIM - 5 é‘% SN EE SRR IISE
XM REEXTERERE  EHREXRAE - BEGE:
FZENTERSE  UHEER -

r‘f’?(%??ﬁf’fﬁﬂvﬁj(ﬁJ B R AETERE® - WHRKE

TEREHNAP R - RMEEEENERBEENTFE
Bk - R BREAHTEMRERIN—EETE @ B

FJ*

RIFEBRRBEZNEE  HAFE -
KEFASORELBESE - BIRGHBREBENTEEZEN T
KEEEERFEBRE ~ Diversified Communications Hong
Kong#1The Best Practice of eCommerce °
RENTESEQRFHARE - BEFRE - Huhi=E - RIEERRZ
B G - BE5588%E - uuﬁi‘EEEI CBERRAEEEE it

RERBREM - FIBRAEN2AARE

For more details concerning each criterion, please refer to
FEERDRIE LT A8
https://www.gslhk.org/industry-recognition/top-10-
ecommerce-website-award/winners
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Winners of Top 10 eCommerce Website
Awards 2016

" 2016F+AREFHE HuL RE |

(Winning companies are listed below in alphabetical order by organisation name)

(SEBBERT R FERFHS)

e 3M eShop 3MeShop.hk provides a one-stop
portal shopping experience with effective display
of content, clear categorisation of products and
well-developed customer hotline. 3M eShop
MNRFHEZNE MEBEERSEEW  BEFRBER
BNEETRERERR > REESRE—WHXEYE

%A
a5 o
i

Bonjour Cosmetic Wholesale Center Limited £
Bi{bfEmit 2= POBERAE Bonjourhk.com provides
consumers convenience with diverse secure
payment methods. HK and Mainland customers
can use their preferred channel for user-friendly
purchase. AEFEESE » S5HtERESHALEE &
HEBLE2MNFTINE - BBRAMBEY A ERESRSR
ESHENNHERS - BYBEEHE -

Bossini Enterprises Limited EIEEREBRAT
bossini.com successively leads the retail apparel
industry with distinctive promotional campaigns,
efficient order process, world-wide delivery and
after-sale caring service. 2B RFENHERETE - SN
EMETBER - 2EERBLAODNEERE - 7ERK
TEXRBEM -

Chow Sang Sang Jewellery Co. Ltd. B4 4HES
TBR2AE hkeshop.chowsangsang.com promotes
its prestigious brand with logo, label, website design
and content. Multi-device friendliness facilitates
operational efficiency and consumer convenience.
AELEH LEEERER - BEARERALUERSHEH -
FEZERANME - BubEERYE - RAMES > FEH
=7 °

FingerShopping Limited }5EEBIRAS

fingershopping.com offers in-store support and
omni-channel shopping experience with effective
logistics and customer services, where customers
can collect purchased items at Circle K stores. 1§

RIE TR R EEERUEASTERBRE2HUEY

* Lane Crawford (Hong Kong) Limited E-K{#
(F#) BIRAT LaneCrawford.com provides
seamless shopping experience to customers with
omni-channel retailing, which combines social
media promotion campaigns, online and offline
services. BINGEAHREEEENE LB TRE - BLK
BN AEEEREGREENEYER  BR2HFME

ENES -

mydress.com myDress.com tailors customer
preferences based on their viewed items to suggest
related products. The comprehensive customer
service includes allowing payment after product
delivery, valid refund policy, and prompt service
hotline. Z2ZREEZHBMNERFLER » DIEEHEL -
WHNEFRBEEHEH » RiDHEENERBENR  RABEKRS
HAR - AR BRI e RE B BRE BN -

Nike H.K. Ltd. Nike.com creates customer
shopping experience with smooth order process,
fast and efficient delivery, and caring customer
services. Remarketing campaigns enable precise
suggestions of products that suit customer
preferences. NikeRJEIREMIZEEIRG » XERES * &
FRRIBEEL - RoHBEETE—nEYEER - MM _—EE
HDBE AR EENBASE - ERaENER °

Samsonite Asia Limited Samsonite.com offers
user-friendly website features, including clear
categorisation and search bar with suggestions,
which promotes high search engine effectiveness.
Samsonite/AEEFIRAE ZARILTIEEEEE - BIEFMRY
DN RS IEENESRE - AgTs -

Zara Asia Limited Zara.com updates customers
with its latest and fast moving apparel items that are
synchronised and available at both online shopping
site and physical stores. ZarafV48 s M E LS —
HRZEH - REEETRERENER °
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TURN-KEY |

Solution Provider! Qi

wWEVE GOT AUTOMATED
SOLUTIONS!

YOU CANNOT AUTOMATE EVERY THING.

While with a specialist who sticks to the fundamentals and has the vision to
identify within your problem domain, automation can make a tremendous
difference to your business and take it to next level.

BPS Global's automation team is a professional warehouse automation system
integrator, providing turn-key solutions for analysis prior to automation selection,
system design, development and management at all levels of implementation,
evaluation and continuous improvement after automation go-live.

The scope of automation can vary from manual to semi-automatic or fully automat-
ed process implemented by phases. The basic principle is to meet the target
warehouse development requirement and maximize Return on Investment (ROI).

5 STEP TO BUILD UP CUSTOMIZED
WAREHOUSE AUTOMATION
@ \Warehouse Profile Analysis

Equipment Evaluation and Selection

Phased Design and Implementation

Training and Operational Guidelines

2000

Continuous Monitoring and Improvement

BPS Global Group
o 12/F, Linkchart Centre, 2 Tai Yip Street, Kwun Tong, Kowloon, Hong Kong b I b I @
\, +852 2763 6874 +852 2343 2021 CONTACT us psg o a

enquiry@bps-group.net

Consultancy - Engineering - Equipment - Logistics

www.bps-group.net
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Internet of Things Conference — Unleashing
the Power of |oT for Smarter Business,
Smarter Living

VERESE — PEERSSIAERERE  §EEE

The 4th Hong Kong Internet of Things (IoT) Conference 2016 (“the Conference”) was successfully
held on 21 June in the Hong Kong Convention and Exhibition Centre. Themed “Accelerating
Business Decision with Internet of Things”, the Conference gathered over 500 pioneering leaders
and influencers in the industry. It focused on the new generation of loT technology and application
that have penetrated into our everyday life and is continually reinventing the business models and
transforming the future business. It also elaborated on the need to understand the pattern of data
and how to develop logical insights from it.

HEBEMREHHE TNV ENETEYEHREHR2016 (T 237 ) ERAAT—HREBSZEREPLET -
SEMERTER "YEESIAEREEREK )  REATOMUEREMEALE - EE &R T — B R B AT A
A FEEWMRER REEET » WA KEHEEFRALSRRAEELR - @B TEIY FEBEANER
M LUREHIZMES -

—HIEHAEBRRMARRSR » Rt RE
R ISR - BRDE RN SE
Wr5e ~ MRMAIAEB RHERAF - Rl - HENERITRYE
MBS 7]%7‘%5‘:%% HEERTIZARR « EERELE
BRANSHES FHEE

o MIRBIANERERKERBUEIFIRBNENE » BUx
ERRRAFE RS ERBPERITE - ST IRAEIRHFT

Mr. - President, HK loT Industry Advisory  BBYHBHREEXLEAEZESERE
Council, said that strong connectivity with the Mainland SeA - IREEBENH AT RS \
China and the rest of the world, world-class universities,  [EBZERREZEE - FHEWHEFRHEAE
and robust intellectual property protection had been the — LIREAFEERN RIFRE 1EE§/%EU '
foundation of HK’s capacity to innovate. As a whole, he  HTEEJIRIERE o BEEIEH » ai%ﬁlﬁﬁ(ﬁ

o 4

believed that the HK Government had strived to create a
vibrant ecosystem with excellent software and hardware
support for the stakeholders to collaborate on research,
development and innovation activities, which was in line
with the recognition of loT by HK enterprises as a driver
for achieving operational excellence in product quality,
time to market, productivity and cost saving.

He also mentioned that data had become a crucial
element for every sector of business as smart products or
applications released information like never before. The
discussions in the Conference could effectively “introduce
some sparkling innovations on technology and applications
and how to bring them on to the market, and most
important, create business value, consumer trust as well as
a smart city with its limitless innovations”.

According to , JP, Secretary for Innovation
and Technology, the Government has endeavored to
set up a survey to present a blueprint for Hong Kong
to become a smart city. As estimated, the number of
WiFi spots in public areas will be doubled and a sum of
HKD500 million will be provided to set up an Innovation
and Technology Fund for Better Living.

HEBAMER - DIRANARASIHESS  MREEEN
MEBRIFTFTHRAVER AT AL - RUEMXEE - RIDEEENRE
DR RS EHT

FRAMANERRR BRR—E
BOETRERAE - AZRNRR—EFT
EEBFREBHHNER - BRAXEH
MWEREERMBEGLTHUFEER
Hh BT SRE RSB TERRH MR
BRESURETELTE -
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According to , McKinsey Senior Partner, the
Internet of Things (IoT) powers a whole ecosystem of
use cases, for example, smart metering, smart appliances
and enhanced surveillance. loT is quickly becoming
ubiquitous and would unlock tremendous value across
industry verticals such as health care, retail and consumer
goods. The estimated potential global economic impact
will range from US$3.9 trillion to $11.1 trillion a year by
2025. 1oT’s value creation potential is based on its ability
to solve traditionally hard business problems. Take
condition-based monitoring as an example. loT enables
early detection to prioritize and optimize maintenance
resources, thus reducing maintenance cost and downtime.

As described, there are three ways for a company to enter
the loT game. The first way is to ally with other companies
within or beyond the industry in a coopetition®™ model
to jointly build-up an loT platform focusing on the
respective products. Second, a company can initiate own
loT platform build-up by setting up minimal platform,
first use cases, and ramp-up ecosystem by inviting
partners and customers. Ultimately, it can join existing
ecosystems by defining a clear value proposition to find a
value-adding spot. He stressed that a lively ecosystem is
essential as consumers do not care about platforms, but
killer applications instead. Speed is also critical, as several
players are currently building own 10T platforms and are
creating a very dynamic environment. However, it would
be wise not to expect cash before results. Rather, quite
the reverse scenarios may occur.

BEHATBHRERA R
WY BERECARMNERRSR
PINE BRES - EEERELMAN
B4 o WIBE IETE AR AL MR AR I
MEERRE - SELHEERNBEBIIT
EWEAEE - FERE20256 - 2HEE ‘
MEBAH BT AE R A R T 3.9 E11. 1K
EITZfE - MERNRISEEEERREEN AR BT EAVRE
73 o BROREDRIRG) - ¥Es R R R e D 4 S RAVE T
RFF BAEHEAEERA(L - 1ETIREHEEE SUS AR

Christifi® T ARMAVMRBRBHIN=ERK - E—EHE=
KHEmARAL » BITERINIATGERE - HRZIEFRERE
MATE - DR - ARABBERNETE  EMEEREER
=P REBINERE—ELRRM - AR SEBHENES
FRIBCHYERTE - &% - AREAERE—ERENEEE
o LUKEPBERS - WMMARBFERRL - theasiZ i — @R
AREMNERN  AAEBEELEERTES » EROBHIRME
pERREN - RREEHEEER - AR NRAMNSREAIEEFEL
BCHYBRETE  HER—ENSREEENRE - N8 - 718
WER] » DEFEBBOPE - RIMEBMIFRIZTSE

In Hong Kong, we have an aging

population. In 20 years time, 1/4 of
the population will be 65 or above.
So | think the Internet of Things (loT)
can certainly help us to promote
better health. By making use of loT
to get information, such as drug
information, the knowledge of disease management etc.,
our life can be made better and our health can improve.
With the use of IoT, innovation and concepts, the safety,
quality and efficiency of medication and pharmaceutical
service could be enhanced so that despite the aging
population, our citizens can also live healthy.
EEE  BIOIBIA OFFEZEE o £204F - [U5.2 —RIA #3365
LU L - BRI E LT - A BATERE
B - AIZEYE T ~ GRS BB - BAPIR A F E (T
1RELF o HBEEA ~ TETHIBIRTEBIRHIITAE + ZEFIZEE R
BRIL 2t - BEFNEAHIES  UEBEEAOEREHKE -
RS AT LB G A -

Ms.
Director - The PPI Solutions (HK) Consulting Company Ltd.
w+
BIE RIS &) BREARARMRE

[1] collaboration between business competitors, in the hope of mutually beneficial results.

BREATENHRIEAF  LUREIIEEEANNER -
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Winners of the first loT Heroes Awards 2016
B RV 201615881 8

Launching the first time this year, the Awards is to recognise industry individuals who are at the
forefront of loT trends, and have devoted great efforts to spearhead loT technology awareness
as well as accelerate its adoption in the local community. Its presentation ceremony was held
during the Conference.

There are altogether four judging criteria, namely |oT innovations leadership, market impact,
creativity and also industry influence. The Heroes have all been subjected to a comprehensive
vetting and assessment process. They have performed notable and outstanding achievements
and actively involved in many initiatives during the past.

In light that “loT Hero” is a prestigious title, as loT evangelists, all Heroes will join the newly
established loT Heroes Club, which is led by the Hong Kong |oT Industry Advisory Council and
GS1 Hong Kong to serve as a core catalyst in accelerating 1oT adoption in the industry.

HEB IR BRSNS SR BYBERE SHRY - BHSHERRE - LRIEALERERNTE
554 - PSR B R (AT -

ZRENTEER ENABA TR0 AL  BHEENRAES £ [, HEBRKNETEE
MRS « BB ENREES SRS gR R ERT -
ERYBARSEOASIRLES « ERWBBNSEALR « 36 |5 FENAREANBAELFNEERRE
BEREEBEIRIL (YRAEIEE, AR RIER -

It

Winners of the first loT Heroes Awards 2016
BEY BRI 20161588 2 8

(in alphabetical order by surname M K28R FHE)

Mr. e Dr. Bt
CEO 1TE#E%;, Axon Labs Limited Practice Leader, loT & Digital Solutions,
PCCW Solutions Limited
Ms. Lo BARR S B AR LB AR  REE
Director, The PPI Solutions (HK) Consulting
Company Limited Ir Dr. Bt
BIERRIS B5) BB AR AR Associate Professor and Director of Wireless
Sustainability Center, Department of Electronic
Mr. Engineering, City University of Hong Kong

Co-Founder & CEO, Cenique Infotainment Group Limited — &H&HHAEET T REXIHE N FSBEHESREDOTE
TSI BE A BRA T R R B AR TIRAR S,

Mr. Poes
Director 55, Forida Limited

Dr. B TR2A

Head, Department of Information Technology, Hong
Kong Institute of Vocational Education (Chai Wan)
EREEHBELER (L08) EMRERRERRFE

Mr. s
Director, Well Being Digital Limited
EREGERARER
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A New Paradigm to Deliver Consumer Trust
Through Food Chain Visibility

RIZHENA - A a1 IN5es

GS1 Hong Kong Food Industry Forum 2016,
jointly organised by GS1 Hong Kong and Global
Food Safety Initiative China (GFSI), was held
on 18 July. Themed with “A New Paradigm
to Deliver Consumer Trust Through Food
Chain Visibility” this year, the Forum provided
a platform for 300 food safety experts and
stakeholders in the food industry to exchange
views on the regulatory policy implications,
enhancing consumer trust by traceability and
industry collaborations.

HEBEREERE(GS1T Hong Kong)Ra2HE R
2EZ(GFSHEREMRM 201658 RHE , BNR7H
18HE4T - &

WEBNEIEE "REMEB@ : RFAREETRE NEEEEE O,

25150
g ey Fir o
®._ =

FOOD SAFETY FORUM 20146

A New Poradigm o Deliver Consumer Trust
Through Fuun:l f:.l'.'l:r'n Visitaility

Gim-:iﬁ;
%%m%

 EZERKRERBNAEBIRENER

REAATHRERBERRNEER - FRVBWPEBHEERED  URBEKNE ZBNSERREENER® °

The Forum’s Guest of Honor, Professor Sophia Chan, JP,
Under Secretary for Food and Health, elaborated on the
ongoing efforts made by the Hong Kong Government
in safeguarding food safety and protecting the public
health, and stressed the importance of cross-sectoral
and multi-disciplinary cooperation in tackling food safety
challenges ahead.

Anna Lin, JP, Chief Executive of GS1 Hong Kong, stressed
that “food chain traceability should be completed via
standards, practices and technology implementation. It
not only helps fulfill regulations requirements, but could
help react promptly on incidents efficiently, and also build
consumer trust on the brands.”

Keynote Speaker Dr. Zhaoping Liu, Assistant Director,
China National Centre for Food Safety Risk Assessment
described how risk assessment by the China Government
with scientific support has achieved effective results in
food safety standard levels.

Eric Soffer, Managing Director, Metro Food Sourcing Asia
Pacific shared its quality practice that Metro leveraged
the global traceability platform developed by GS1
Germany to log and share real-time information about the
movement, history and status of the fish products as they
travel through the B2B2C supply chain, achieving supply
chain efficiency, meeting regulations requirements, and
providing information to consumers.

HEFREERYEFLERABRREBRBENTALEHL TR
IEBZF FlRBRMEELAED (REPTRIGIEN - fifshBR
BIREEXENEZAF  EEHHRNENR2IE+2EE -

BEREREHHSRENBERATHLIEL "TRRBNENTE
b BENGRE - BEREANKER=7HE - HErEEMEaE
RampIER  BADRESEXENEERER  JZEHEENR
FERYED © )

BEXREREERETET ORI E _SEFRIEFIFELARR
WEBNFERS - MBAPREBUSAES AR B KEETR R
&> DUZRI R MEDREN IS AR °

Metro Food Sourcing Asia PacifictiEE#2418Eric Soffer
NEENBEMREERENME - FIFAHGSIERASRBIRIR
BYHTYA  TEMMKEEHEFEHER(B2B2CO)ftEE AR -

DEHRBEEBMEREN - BFERA - BRI - LURSAE
AR - FERAIERLAEEE RIS

M & ©
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Demonstration of Excellence in Food

Traceability Practices
EERmAEW

The GS1 Global Traceability Standard (GTS) has been
applied in the “Quality Food Traceability Scheme”. The
Scheme was first launched in 2015, aims to recognize
and reward local enterprises who demonstrate excellence
in food traceability practices. Awards are presented to
the recognised companies based on the assessment
results. The 2016 award presentation ceremony was
held at the Forum. Thirteen companies were honored
as Gold Enterprise Winners and five companies as Silver
Enterprise Winners this year.

“Joining the Scheme allows us to gain insights of
traceability in our food management system. The
assessment result not only has strengthened our faith
to comply with the up-to-date international standards in
food traceability, but also elevate the trust and confidence
of customers towards our products,” said Mr. Oliver Ho,
Manager, Logistics, Aeon Stores (HK) Co., Ltd., one of the
Gold Enterprise Winners for two consecutive years.

Special mention is made of Hop Hing Oils & Fats (Hong
Kong) Limited not only receiving a Gold Enterprise
Winner Award on their first attempt of joining the scheme
but being the first edible oil company in Hong Kong to do
so. The Café Deco Group having won a Silver Enterprise
Winner Award last year achieved gold level this year
demonstrating a significant improvement in traceability
standards.

]
old erprise Winners £
e

/EON

=T e P e [ e
LER LT L Tl

G

g
CAFEDECO GROUP @

XEERRAR(BR)ERLA
GETZ BROS. & CO. (HONG KONG) LIMITED

oD

i DM | ety
ﬁm%ﬁﬁ SWIRE COCA-COLA HK
Silve prise Winners $RE258
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FERGSITEMMREN 'BERRIREBHETE ) R20154F
FRIRIEST - YRR ERRTEMNMER RV EIMARE
¥ - TEERETHREMSMEXEREE - 7 "EERRR
SBHEETE12016 ) MR HIE BT » SERT=RAH
HESRPE  TRERFRRELE -
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EEMF2THELBSSRLENKE (F8) BAERRAR
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IXEZE
Trade and Industry Department

ES020 0 @ MITHE ‘1 T NEEFRTERES | BUREN ’

Successfully Completed Food SMEs

Seminar Series
Aggregating Valuable Industry Intelligence
Building Platform for Professional Exchanges

/ =] A
2016 " (BEEEY Mg, RIEMmTK
EEXABEEETE HBLEFEIM ’A
Organized by the International Food Safety Association (IFSA), executed by the GS1 Hong
Kong, and funded by the SME Development Fund of the Trade and Industry Department, HKSAR
Government, the project named Capability Building on Product Data Management for Food SMEs
aims to provide the SMEs in the food and food related industry with case studies, guidelines and
knowledge about food product data management. By introducing a series of seminars and an
electronic implementation guidebook, the stakeholders in the food supply chain could acquire the
knowledge about best industry practices as well as other alternative suggestions. Subsequently,
they could strengthen the product data management, enhance food safety and quality, thus
coping with market changes and demands.

RERRRZ2BEIN - BBEREFEHENMT  UHEBRINTERERRIXESE 'HNERRIEES ) #

RER) - 25 T (REER) RREAERENEEFM, MER  EEARGENTNMREMARIERENEENRE
§E§$1 B ~ FESIAAE - WEB—RIINMAEA—MBETREEEB ST HRAEERFNEDZRENIRAT
FEMRIATER - AMNBRHERENER  BARMARELME  LERATSEEREKR -

1 April 2016 “Strategic Data Management on Food Safety”
1 201648 1R TR ARENEE
3 May 2016 Winning Strategies in Food Industry Marketing”
2 201625830 " RREREES
8 June 2016 “New Opportunities with Emerging Food Innovation”
3 201626H8H TR AT
8 July 2016 “Track & Trace: from Farm to Fork”
4 201627A8H " ROREREE

Four Food SMEs Seminars were hosted and supported — AstEIEETY —&EIU5 "(REEE) Mg, @ EoaEER
by the industry practitioners and experts. All of them had R RERZFEE - WM EHEmREE » LAFL00AKX
been conducted successfully with about 400 participants 20 - EFREEEEFTIANI0B HiR 0 EFHIZRMESR
in total. An electronic implementation guidebook will be  EFMEEMNZEZSEZR ~ F55/MAH > KM ARMEENE
published in October, which captures the ways or the  EREEN  AMSIRMEPNEREENRYIRE -

means to achieve an effective product data management.

Industry will be benefited by enhancing their capability

on managing product data, be able to deliver visible and

trustable food source to the market.
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Seminar Recap sy & ol

H “New Opportunities with Emerging Food Innovation”
"RIREMAE ) R

The Seminar invited Dr. Mak Chun Yin (Chemist) and Miss Chung Ho Yan (Scientific Officer) from
the Centre for Food Safety, Food and Environmental Hygiene Department to share how to identify
and retrieve data about pesticides within related food, to introduce the Pesticide Residues in Food
Regulation, as well as pesticide residues testing
and development. Followed by, Dr. Shum Kin
Por Bobby, former Hong Kong Food Hygiene
Administrators Association Chairman, shared
with the participants how the current technology
helps improving food safety, and pointed
out that it would be wise for the industry to
invest in food-related technology. “Despite the
preliminary resources invested by the enterprises
in enhancing food safety technology, such effort
can lengthen the shelf life of food, and thus
reduce relevant wastes or losses”, he indicated.

Mg EARSRYREFHEZRYR2POEFRIBL((LERAD) S& AR T(BE L) 2 ZAFER e B RY
AEBREBNEN - UNEEE (RUAREEERSAREL) MEERESRNBAIRMERRE - &5  ISERRBLEERE
AEBREETESREFINREENZRRNNENATEDRERRRE - SHITREERESRER AR : T#
AL -FINFTERBRERNEARRAZEMNRE  EARCRAFREELR » RMBEREREX - |

MEEERE R ORECEERALEUNNEZATOZERR
BUANEPERZEMY : "Z2RERNER  RBREER
HIBAZER » MABREENELE - | tISHEENRER—

On the other hand, in his speech about how product
labeling could help products stand out, Mr. Joseph Chiu,
Certification Manager of CMATCL, said, “If product safety

is the bottom line, quality indicates the advantages of
the product and certification is the benchmark.” He
stressed that an enterprise must have certain track and
trace system that is accessible by buyers and sellers but
the success in enforcement would depend on anthropic
factor. He believed that the industry should take quality
as top priority in future. He suggested adding inspection
and monitoring steps could further optimise the
traceability process.

Lastly, Mr. Kenneth Law, Market Manager | (Promotion)
and Mr. Chan Siu Lun, Production Consultant, both from
the Vegetable Marketing Organization, shared on “New
Information to Enhance Success in Growing Crop” in the
Seminar, which inspired the participants.

EMEHEMARS - EEELHEHERIENIRE - BERIT
ERHETANRBURN ABREER - thBARKERALURER
B EEMNERFTIMAGE - BESESE LUE—F BB
2o

ERATBETHRERERMISCEBEE) BRSLE N ERRN
BKBIELEDZ THEMKEABERY ) + —RBMEHDRE
B/R%Z
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'“” “Track & Trace: from Farm to Fork”
"RREMBIE ) g

The adoption of international standard and appropriate technology is the future trend of development
in food and food-related industry. This Seminar focused on the latest regulations and overview of
food market, and introduced the application of food traceability standards and practical strategies.
The Seminar also analysed how enterprises could more efficiently track the supplying source and
take prompt actions, when food incidents occur,
through settingup an effective food management
and monitoring system, with the ultimate goal to
enhance food safety and strengthen consumer
confidence.

RABEBRENBENRMRERAREBRENERES - 2
RIS SR RMTISHRIER IR » LHNH2IRE
mEHRERAMKERRE ; REFETNAEBRIL
—EAXNEREERERL - WBEREBIIRYER
iy B2 A BUBHHEEAOR A AR IR TE) - LURTT R M
Z2 - EEERED °

There were representatives from food manufacturing RERREEXNRFZANFEEERE  SREFREFTREIEL
industry and legal sector, namely, Mr. Jeff Law, Director, 4R (HER) ZREBRAFANE RERESKERFEN
(Soy Milk) Sun Fat Heug Food Products Limited, Miss 10 UREBEMSEIGREBERN » L ERENHEGET
Winnie Chan, Quality Assurance Managvver of the — BEIZM o EAMEIERERZ » LEEF » RAFTEE LTE
Lee Kum Kee International Holdings Limited, and Ms. AR o

Melissa Pang, Vice President of The Law Society of Hong  &F iR BTSN 108 HIR - BT BAR BINE B
Kong. They interacted and exchanged views with the SNEEY  FEHMADITLRESEE L EINNETRNEEE
participants on the above topics. Receiving overwhelming 43| , K& 2% B (EE R EMEEA o

response and full house participation, the Seminar was a

proven success.

The electronic implementation guidebook will be
published in October. Aside from concluding the
highlights of the seminars, it will analyse the examples
of how product data is managed in the industry, and
introduce the relevant guidelines. This would be a
blueprint worthwhile for industry reference.

Any opinions, findings, conclusions or recommendations expressed in this material/event (or by members of the Project team) do not reflect the views
of the Government of the Hong Kong Special Administrative Region, Trade and Industry Department or the Vetting Committee of the SME Development
Fund and the Dedicated Fund on Branding, Upgrading and Domestic Sales (Organisation Support Programme).

[fELFY L/ SEBR (EEMIKE) RENEMNER  RAR - ARNER  XTRREBEBTHERSN - IXEZEIP I OERRIEESRBRME - ARELRARAETIS
WEEES (BEXIENE) TEZSSHE - J
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GS1 SmartSearch

With the advent of economic globalisation, what we
buy in the supermarket or online stores can come from
everywhere around the world. People are adept at using
Google to search product information, but how can we
ensure product search results are accurate, detailed
and far-reaching? GS1’s recently launched SmartSearch
standard is the best answer for retailers.

Whether it is an online store or a physical store, it is
always important to make your products searchable
by consumers. As many of the Unwire readers are
trendsetters, they have very specific criteria with the
products they choose. Their search criteria are more
sophisticated, far beyond a simple brand name search,
and as a consequence, even Google can lose its power.
For example, when consumers enter “Nike” or “Adidas”
in the search field, they can of course receive the specific
brand’s product information. However, when someone
specifically searches for “purple sports shoes”, can they
get similar search results?

Today’s consumers are more discerning than ever. When
making a purchase decision, they also consider brand
names, materials and places of origin as well as styles
and colours, etc. If someone only wants to buy a pair
of “purple sport shoes”, they can only visit the shops
on “sport shoes’ street” in Mongkok. In Google search,
it may be difficult to use the ambiguous keywords like
“purple sport shoes” in a bid to obtain comprehensive
product information from the search results.

Nevertheless, the future of retail will become information-
driven. We can simply use the keywords “purple sport
shoes” to find out different sport shoes brands, or use
an app to scan the food in the supermarket and find out
their best recipes. So, what are the technologies behind
these?

BRI M

BRLERRE » ARERETBEETS - PR
PER R B 23k R - MRAZHGooglelESHREM  BEE
BARRRIERERIER - (T4 > EEEHE ? GSIRAEH
FySmartSearchiZE M E RS EXREREINER -

TERMIEERERE  MARBEHEERIRKEREERE -
HEERDUnwireBEH 2HmARn » BLEZIHEA S REH
EREX - MOBERENAMLREAGEEZSNRIERE > B
GooglethZhE - £—(EF - SHEEH ANike ~ AdidsaBA
RIS ERENEREN  BURHA "TREFKE | NAEREE
BEAERR ?

SKIWHEBELDRBEERER  FMEEEARSTERE  E
mAVEEDR ~ RIFEMREBER » BRIRHKN ~ EEERE - 8
MRERAREE—H "KEFEH, » SKRTIHATERE—EZ
g EREANIERMNEIET GoogleEI 2EAVEEEM -
i RRPVEERNESENENML  FERARH "RERK
# | ESHEIARREEE  EEHAppli— N Bk HEZHE
5H > EAEEREE REBIRHALRE R - BRA TR ?
BRE AL -
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GS1 is a not-for-profit global supply chain standards
organisation. As the local chapter of GS1, GS1 Hong
Kong aims todevelop and promotethe global supply
chain standards for business. These standards set the
foundation for the supply chain solutions and services
across multiple sectors. The latest SmartSearch standard
is designed for the future of e-commerce, enabling the
product identification technology to be far-reaching and
creating an innovative online shopping experience.

Dr. , Chief Technology
Officer and President, Standards
Development and EPCglobal, Inc,
told Unwire during an interview. “In
order to improve supply and demand
chain’s efficiency and transparency,
GS1 is dedicated to developing
and promoting global standards and solutions across
multiple sectors. GS1 integrated standard system s
for identifying, capturing and sharing information. We
like to use the term Global Language whereby using a
product code number it is possible for companies to
communicate worldwide with manufacturers, suppliers,
logistics, distributors and not least of all consumers,” he
explained.

Ms. , Chief Executive of GS1
Hong Kong, added, “GS1 provides
particular solutions to problems

- in the area of product traceability.
\ -E':;:r" Given the type of information
: available, it is possible to trace

s origin, lines of distribution, logistics
and other basic data which is particularly important in
the instances of product recall and consumer safety.
Thanks to GS1 global standards, product traceability can
be achieved with the use of a single barcode.”

Internet of Things (IoT) is a hot topic today and RFID (Radio
Frequency Identification) is one of the important elements.
Does it mean the barcode system which has been effective
for years will become obsolete? The answer is absolutely
“no”. In fact, the barcodes in daily use are not only applied
in scan and pay or the warehouse and logistics sector, but
they can also be used as unique product identifiers to make
every product searchable.

GS1RIFEMMDIRLIERIZEAS EEERREHEEES
BRE ° GS1HRERFITE REEREE AL EEZAE » 3t
DR REEMBE AN RRITEMNARATT LR - MaaEH
RISmartSearchiFEE 2 HE KRR ETFIEFRMEET » BEM
FAIR AR GEE - BT TARAEREES -

GS12EMBRABRBITERBRER [
ZUnwireBFHIFRR © GS1—EHR N AR IRARITTERTNIE
TRITEMMBRTTR » LURTHALE#E KB R EH W ERNEZEY
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Converting traditional barcode to electronic barcode can
also improve the experience of online product search.
Among the top four e-commerce merchants in terms of the
number of online customers globally, three of them already
requested or supported the adoption of GS1 identification
standard in their e-commerce. Google has even submitted
a patent request for a series of GS1 barcodes as its search
standards. A search engine in Mainland China has adopted
GS1 barcode identification in order to improve its product
search results.

A number of online shopping platforms such as Amazon,
eBay and Tmall.com have requested all its products to be
inserted with GS1 barcode to enable the traceability of the
products’ origin and other information more effectively and
accurately. In the US, GS1 has carried out its first structured
data testing programme in collaboration with 24 companies.
The results showed that the group of products using GS1
SmartSearch has risen 29 places in Google search ranking
within three weeks.

A website’s ranking in search engines can be improved by
using search engine optimisation (SEO) methods. But how
about products? To improve their search performance,
websites should have an excellent information structure and
precise keywords, which allows machine-learned search
engines to “read” their activities. GS1 SmartSearch supports
the digitalisation of real products and turns them into
structured data, so that more relevant search results can be
shown to the consumers.

This circumstance is a reminiscence of shopping in a physical
store. And today, instead of shopping on “sport shoes
streets”, you can also find your favourite products using
keywords. Consumers can define their requirements in the
beginning, and hence, accelerate the shopping process.
This also enables retailers to develop and execute their
marketing strategies beyond the territory of their outlets.
Their competitors may not even notice about this before
they lose the business.

It is said that e-commerce is the retail model for the 21st
century. Online search results are the “shelf space” today; the
more eye-catching position it occupies, the more attractive
it is to consumers. Apart from using AdWords, we can use
GS1 SmartSearch to do SEO for products. As many of
the product webpages are difficult for search engines to
understand, using standardised and structured data can
help the product communicate with search engines, and
raise its ranking in search results.
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70% of Sales Influenced by Search Results
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It is difficult for brands to succeed if they cannot manage
brand communications well. Dr. Steven Bratt pointed out
that many product webpages have been tested by Google’s
search tools, but still not much useful information can be
found. This is due to inaccurate information and mis-use of
a “language” that search engines can understand.

After all, search engines are not human beings. If a
webpage does not display structured data that search
engines can understand, then the search engines cannot
comprehend its meaning accurately. GS1 SmartSearch
makes it easier to keep information about products in
search engines across the web, so that the products can
be easily identified by search engines, meet their search
objectives and increase sales opportunities.

“70% of all sales are influenced by information that
consumers find on the web. Sales will be affected if
products are not able to converse with search engines.
With GS1 standards, we can easily keep product
information across the web in search engines. With the
addition of structured GS1 keys and attributes to product
web pages, search engines can understand and display
more relevant search results to consumers,” said Dr. Bratt.
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Proper Management of Online Product Data for Better Opportunities
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From business perspectives, there are many advantages
using GS1 SmartSearch, but how about the consumers?
Using mobile app and barcode scanning, consumers can
find product information including its places of origins
and ingredient, etc. When SmartSearch becomes more
popular, barcode can also be used to tracebig data and
even connect to social media for sharing.
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In future, consumers can use barcodes to find accurate
product information, and connect products with social
media to receive and share information such as users’
comments, Facebook and Twitter posts, lists, maps and
even recipes. For example, we can find the best cooking
style for a food product by scanning its barcode and
identify food ingredient that causes allergic reactions.
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According to Ms. Anna Lin, GS1’'s SmartSearch initiative
has been working with schema.org community (at

W3C and Github), creating a web-based structured
data vocabulary database to further develop schema.
org to enrich product description, which is beneficial to
different sectors in the long-run.
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A universal global standard can bring a multitude of
benefits to business operations and satisfy customers’
needs. Increased relevancy of a returned search item
allows consumers who shop in an online store to find its
desired products more easily. At the same time, when
the click rate of a webpage is enhanced, consumers can
get better information which in turn not only improves
sales revenue but also lowers product return risks.

—ER—N2IREE  ERREEEFTRTITL LM
HMmEEREE - aHBEENESER  IEFAELR
B EEERZMXEBENE R BRAREHEXNAE
B OHBEEERENE2EANEN  FAERSHER  £2
BERSER B E mMs R ERER °

In conclusion, proper management of online product
data not only brings convenience to consumers, but
also creates new opportunities for businesses.
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About GS1 Hong Kong

Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is the local chapter
of GS1°, a not-for-profit, standards organisation that develops and drives adoption of easy-to-implement
global standards for business to uniquely identify, accurately capture and automatically share vital
information about products, locations and assets. Headquartered in Brussels, Belgium, GS1 has over 110
national chapters in 150 countries.

GS1 Hong Kong’s mission is to enable Hong Kong enterprises to improve the efficiency, safety, and visibility
of supply chains across multiple sectors and facilitates commerce connectivity through the provision of
global standards and a full spectrum of standards-based solutions and services. GS1 Hong Kong engages
with communities of trading partners, industry organisations, government, and technology providers
to understand and respond to their business needs through the adoption and implementation of global
standards.

Currently, GS1 Hong Kong has over 7,000 corporate members covering close to 20 industries including
retail consumer goods, food and food services, healthcare, apparel, logistics as well as information and

technology. GS1 Hong Kong continually en hances and rolls out new services and solutions to help our
corporate members to embrace new realities, new challenges, and new opportunities.
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